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Legal Framework about Preconception Sex 

Selection in Muslim and non-Muslim 

Jurisdictions 

Yasir Mehboob 
Lecturer, National University of Science & Technology, Islamabad & 
PhD Scholar, International Islamic University, Islamabad. 
Email: yasirmehboob@s3h.nust.edu.pk 

ABSTRACT  
The approval of preconception sex selection for medical purposes 

by prominent bodies of collective Ijtihad and Fatwa councils has not 

only granted legitimacy but also paved the path for its 

commercialization. While some scholars have advocated for 

permissibility of preconception sex selection for non-medical reasons, 

others deemed it strictly unlawful. In the meantime, the exponential 

expansion of IVF clinics has made this contentious utilization of 

technology readily available to the public. It has emerged as a 

contentious issue in recent medical-related legislation, within Muslim 

and non-Muslim jurisdictions alike. This paper explores the legal 

framework of sex selection legislation worldwide, with a particular 

focus on Muslim-majority countries. In this regard, the study delves 

into the legal frameworks surrounding sex selection in Pakistan, other 

Muslim and non-Muslim countries. The comparative resource 

presented here aims to assist policymakers and scholars, particularly 

in Muslim nations, in addressing this pressing issue by highlighting 

diverse approaches ranging from comprehensive bans to regulated 

permissions and ethical guidelines. By understanding the complexities 

of sex selection regulation within unique cultural and religious 

contexts, policymakers can develop informed strategies aligning with 

Islamic law, ethical considerations and societal needs. 

KEYWORDS:  
Sex selection laws, Gender selection laws, Legislation on medical 

issues in Muslim nations, IVF laws, ART laws, Law and Bioethics 

1. Introduction 
In recent years, few issues have garnered as much attention in medical 

related legislation as sex selection. Many concerns has been shown that 
the scientific procedures for choosing a child’s sex will be utilized to 
promote male birth, continuing the inferior status of women in society 
and families, as well as the devaluation of female offspring. Fears like this 
lead to demands that sex selection practices be outlawed both legally and 
professionally. It has been a focal point for policymakers and lawmakers 

mailto:yasirmehboob@s3h.nust.edu.pk
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worldwide. While permissibility or prohibition of sex selection 
technologies is not a matter of consensus among Muslim jurists, various 
approaches have emerged based on how they perceived its possibility, 
and its legal and theological implications. The approach of Muslim jurists 
regarding sex selection technologies can be categorized into three main 
groups; 

1. Prohibition: Earlier scholars when faced the issue of sex selection 
they usually maintained that it is impermissible in Islam, regardless 
of the circumstances.1 This opinion was maintained by Abdul Raḥmān Abdul Khāliq and Dr. Muhammad Al-Natshah.2 

2. Limited permissibility: Some Muslim scholars allow sex selection 
technologies under restricted circumstances for medical reasons 
only. For example, they may permit it when it can help prevent the 
transmission of serious hereditary diseases or when it is medically 
necessary to avoid the risk of serious genetic disorders or diseases 
associated with a particular sex.3 Those who went to this opinion includes; Sheikh ʿAṭiyyah Ṣaqr, Sheikh Al-Qarḍāwī, ʿAbd Al-Nāṣir bin Mūsā Abu ʾl-Baṣl, Muhammad Ali Al-Bar, Abdullah Ḥusayn Bāsalāmah, Zakariya Al-Barrī, Shaykh AbdAllah b. Bayyah, ʿIzzuddīn Tūni, and Ibrāhīm Al-Dasūqī.4 

3. General permissibility with call for regularization and supervision: 
Some scholars argue that sex selection technologies are permissible 

 

1. Nāṣir ʿAbdullah Al-Mīmān, “Ikhtiyāru ʾl-Jins Al-Janīn Min Al-Manẓūri ʾl-Sharʿī,” 
Journal of Islamic Fiqh Academy, no. 22 (2006); ʿAbd Al-Nāṣir bin Mūsā Abu ʾl-Baṣl, “Taḥdīd Jins Al-Janīn” (18th session of Majmaʾi ʿl-fiqhī Al-Islāmī, Makkah: Muslim 
World League, 2006). 

2. Muhammad b. Abdul Jawwād Ḥijāzī Al-Natshah, Al-Masāʾil al-Ṭibbiyah al-

Mustajiddah Fī Ḍaw al-Sharīʿah al-Islāmiyyah, 1st ed. (Great Britain: Majallah al-Ḥikmah, 2002), 1:231-234; Nāṣir ʿAbdUllah Al-Mīmān, “Ikhtiyāru ʾl-Jins Al-Janīn 
Min Al-Manẓūri ʾl-Sharʿī,” 72. 

3. Islamic Fiqh Council at the Muslim World League, “The Final Communique Issued by 
the 19th Session Held between 3-7 November, 2007,” ed. Prof Dr. Saleh Ibn Zabin 
Al-Marzooqi, The Islamic Fiqh Council Journal 20, no. 23 (2008): 54; “Fatwa # 733: General Ifta Department of Hashemite Kingdom of Jordan,” accessed June 28, 2023, https://aliftaa.jo/Question2.aspx?QuestionId=733; Nāṣir ʿAbdUllah Al-Mīmān, “Ikhtiyāru ʾl-Jins Al-Janīn Min Al-Manẓūri ʾl-Sharʿī”; ʿAbd Al-Nāṣir bin Mūsā Abu ʾl-
Baṣl, “Taḥdīd Jins Al-Janīn”; Yusuf Al-Qaradawi, Fatāwā Muʿāṣirah, 5th ed., vol. 1 (Kuwait: Dār Al-Qalam, 1990). 

4. ʿAṭiyyah Ṣaqr, Mawsūʿah Aḥsan Al-Kalām Fī ’l-Fatāwā Wa ’l-Aḥkām, 1st ed., vol. 5 
(Cairo: Maktabah Wahbah, 2011), 288; Yusuf Al-Qaradawi, Fatāwā Muʿāṣirah; ʿAbd 
Al-Nāṣir bin Mūsā Abu ʾl-Baṣl, “Taḥdīd Jins Al-Janīn”; Muhammad Ali Al-Bar, “Taḥdīd Jins Al-Janīn,” Journal of Islamic Fiqh Academy, no. 23 (2008); AbdUllah Husayn Bāsalāmah, “Taḥdīd Jins Al-Janīn” (18th session of Majmaʾi ʿl-fiqhī Al-Islāmī, 
Makkah: Muslim World League, 2006), 491–98; Nāṣir ʿAbdUllah Al-Mīmān, “Ikhtiyāru ʾl-Jins Al-Janīn Min Al-Manẓūri ʾl-Sharʿī,” 70–74. 
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and do not limit or give any medical conditions for it.5 However, they 
call for its regularization and supervision by medical and Shariah 
experts to prevent malpractice and misuse. Some of those who went to this opinion are Sheikh Dr. Muhammad Raʾfat ʿUthmān,6 Sheikh Naṣr Farīd Wāṣil,7 Nāṣir ʿAbdUllah Al-Mīmān8, Khalid Al-Muṣliḥ.9 

In addition to the above-mentioned three perspectives, the theoretical 
works of jurists on this matter also create a large amount of uncertainty 
for working purposes. Earlier contemporary jurists gave general 
principles for the utilization of sex selection technologies, without 
explicitly giving their rulings about it. For example, they would say that 
sex selection technologies are allowed if it does not involve any forbidden 
thing [or act]. Thus, this general statement leaves a big room for pin 
pointing what is forbidden and what is not in the sex selection 
procedures. Furthermore, it leaves the practitioner in confusion to 
determine where something is prohibited and where it is allowed. 
Therefore, such works may be considered a good source of legal direction 
to the subsequent jurists but it does not furnish palpable benefit in 
assessment of sex selection technologies.10 

 

5. AbdUllah Husayn Bāsalāmah, “Taḥdīd Jins Al-Janīn”; ʿAbd Al-Nāṣir bin Mūsā Abu ʾl-
Baṣl, “Taḥdīd Jins Al-Janīn”; Nāṣir ʿAbdUllah Al-Mīmān, “Ikhtiyāru ʾl-Jins Al-Janīn 
Min Al-Manẓūri ʾl-Sharʿī”; Muhammad ʿUthmān Shubayr, “Mawqif Al-Islām Min al-Amrāḍ al-Wirāthiyyah,” in Dirāsāt Fiqhiyyah Fī Qaḍāyā Ṭibbiyah Muʿāṣarah (Amman: Dār al-Nafāʾs li ʾl-Nashr wa ʾl-Tawzīʿ, 2001); Mohammad Ali Al-Bar and 
Hassan Chamsi-Pasha, “Assisted Reproductive Technology: Islamic Perspective,” in 
Contemporary Bioethics, by Mohammad Ali Al-Bar and Hassan Chamsi-Pasha 
(Cham: Springer International Publishing, 2015), 173–86; Gamal I. Serour, “Islamic Perspectives in Human Reproduction,” Reproductive BioMedicine Online 17 (January 
2008): 34–38. 

6. “Al-Azhar: Choosing the Sex of the Fetus Is Legal,” Al-Muʾtamar Net, March 27, 2005, http://www.almotamar.net/news/20343.htm; “A Jurisprudential Dispute between 
Scholars of Al-Azhar over Sex Selection,” accessed July 10, 2022, http://www.mafhoum.com/press8/234C34.htm; “Determining the Gender of the Newborn from the Point of View of Islamic Law,” Al-Sharq Al-Awsat, December 5, 
2005, https://archive.aawsat.com/details.asp?issueno=9532&article=336674. 

7. “Determining the Gender of the Newborn from the Point of View of Islamic Law”; “A 
Jurisprudential Dispute between Scholars of Al-Azhar over Sex Selection.” 

8. Nāṣir ʿAbdUllah Al-Mīmān, “Ikhtiyāru ʾl-Jins Al-Janīn Min Al-Manẓūri ʾl-Sharʿī,” 79–
80. 

9. Khālid b. AbdUllah Al-Muṣliḥ, “Ruʿyah Sharʿiyyah Fī Taḥdīd Jins Al-Janīn,” Journal of 

Islamic Fiqh Academy, no. 25 (2010): 96. 
10. See for example: ʿAṭiyyah Ṣaqr, Mawsūʿah Aḥsan Al-Kalām Fī ’l-Fatāwā Wa ’l-Aḥkām, 

5:287–88; Yusuf Al-Qaradawi, Fatāwā Muʿāṣirah, 1:575–76; Muhammad ʿUthmān Shubayr, “Mawqif Al-Islām Min al-Amrāḍ al-Wirāthiyyah”; Nāṣir ʿAbdUllah Al-Mīmān, “Ikhtiyāru ʾl-Jins Al-Janīn Min Al-Manẓūri ʾl-Sharʿī,” 79–83; Al-Muṣliḥ, “Ruʿyah Sharʿiyyah Fī Taḥdīd Jins Al-Janīn,” 96; “Fatwa # 5072 Dār Al-Iftā’ al-
= 
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On the other hand, these religious verdicts has no legal authority, 
rather, they only guide the legislation process in the Muslim countries. 
Thus, legal framework about sex selection forms the bedrock of 
regulations and guidelines that govern the practice of influencing the sex 
of future offspring. This exploration illuminates how the religious 
considerations developed by the scholars and scholarly bodies are 
translated into concrete legal provisions in Muslim jurisdictions, aimed at 
implementing the injunctions of Islam in balancing individual needs and 
choices, societal values, and ethical principles. This paper delves into the 
intricacies of the legal framework about these techniques, offering a 
comparative examination of legislations related to sex selection in both 
Muslim jurisdictions and the rest of the world. 

The first section delves into the legislative landscape concerning sex 
selection within the context of Pakistan. This section offers exploration of 
the legal framework about preconception sex selection or alike practices 
in the country. The second section deals with legislations related to sex 
selection in Muslim jurisdictions other than Pakistan. It provides an in-
depth exploration of the legal landscape governing sex selection within 
various Muslim-majority countries. This section sheds light on the 
diverse approaches taken by these nations in regulating preconception 
sex selection practices by navigating through a comprehensive analysis of 
the legal codes. By understanding the nuances of these legal frameworks, 
we aim to present a broader understanding of how different Islamic 
jurisdictions address sex selection within their unique cultural and 
religious contexts. 

The third section deals with the laws about sex selection in rest of the 
world, examining the legal approaches adopted by non-Muslim 
jurisdictions globally. From comprehensive bans to regulated 
permissions, and ethical guidelines, this section presents an array of 
approaches that reflect the diverse cultural, ethical, and legal 
considerations that shape sex selection policies worldwide. By presenting 
these approaches, both in Muslim-majority countries and in non-Muslim 
countries, we offer a comprehensive view of the global discourse on sex 
selection and the multitude of factors influencing legislative decisions. 

Our aim is to offer a valuable comparative resource that will facilitate 
policymakers and scholars of Muslim nations in their efforts to address 
this pressing issue. With a deeper understanding of the diverse 
approaches taken by different jurisdictions, policymakers can develop 
more informed and effective strategies to regulate sex selection practices 
in a manner that aligns with ethical considerations and societal needs. 

 

Miṣriyyah - Egypt,” accessed June 28, 2023, 
https://www.fatawa.com/view/15370/. 
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Moreover, this analysis will contribute to filling the gaps in the addressing 
of this issue by Muslim scholars. It will aid Muslim scholars in navigating 
the complexities and nuances of sex selection from both religious and 
legal standpoints. 

2. Legislations Related to Sex Selection in the Islamic 

Republic of Pakistan 
Pakistan stands out as one of the leading Muslim countries with a well-

developed medical field. Its achievements in the healthcare sector have 
garnered global recognition. Sex selection procedures are widely 
marketed even through SMS marketing services. It is vital that Pakistan 
needs legislations to regulate and strictly govern sex selection 
procedures. Unfortunately, despite the evident urgency to address this 
issue, Pakistan has yet to enact any legislation to regulate these practices. 
The lack of existing legislation in this area is a concerning gap that needs 
to be addressed to prevent potential misuse and exploitation.11 

a. The Punjab Reproductive, Maternal, Neo-Natal and Child Health 

Authority 

Punjab Assembly has just passed an act to form an authority named as “THE PUNJAB REPRODUCTIVE, MATERNAL, NEO-NATAL AND CHILD 
HEALTH AUTHORITY”. No other information is available on the 
formation or working of this body. Additionally, the primary objective of 
this authority is to enhance maternal, newborn, and child health in 
Punjab, with a particular focus on improving the well-being of 
underprivileged populations.12 It is evident that this authority has no 
jurisdiction regarding the problem presented in this study. 

b. Legislation in Progress regarding Ban on Disclosing Child's Sex 

On December 9, 2018, Minister for Health Dr. Yasmin Rashid addressed a seminar in Lahore on the issue of “ending gender-based violence”. During her speech, she expressed concern about the alarming 
trend of aborting female fetuses, which was being facilitated by the 
misuse of ultrasound technology to determine the sex of babies before 
birth. To address this serious problem, the minister announced plans to 
introduce legislation that would prohibit the disclosure of the baby's sex 
during pregnancy, aiming to prevent such selective abortions based on 

 

11. Chokri Kooli, “Review of Assisted Reproduction Techniques, Laws, and Regulations in Muslim Countries,” Middle East Fertility Society Journal 24, no. 1 (January 2020): 
8–9, https://doi.org/10.1186/s43043-019-0011-0. 

12. “The Punjab Reproductive, Maternal, Neo-Natal and Child Health Authority Act” 
(2014). 
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sex.13 

This highlights a concerning trend of son preference and the use of 
prenatal sex determination to carry out selective abortions, particularly 
in favor of male babies. While the proposed legislation represents a 
significant effort to combat the problem, it is important to note that its 
focus lies on restricting the access to information about the baby's sex 
during pregnancy to curb the practice indirectly. Whereas, the abortion 
of gestation is already banned in Pakistan, whether it occurs as prenatal 
sex selection tool or not.14 

As of now, there has not been any introduction of a bill or law aimed 
at banning the disclosure of a child's sex through ultrasound or other 
means to prevent sex-based abortions. Nonetheless, these legislative 
developments serve as clear indications that the government has begun 
to address these critical issues. Consequently, conducting studies and 
engaging Muslim jurists and scholars becomes crucial in facilitating 
Shariah-based legislations and regulations in the field. 

c. Case Laws 

An absence of adequate legislation on the matter of sex selection made 
the judicial cases of this phenomenon limited or even completely absent. 
However, a resembling case, involving IVF, was filed in FSC about the 
similar issue of surrogacy. It is Farooq Siddiqui v. Mst. Farzana Naheed15, 
in which the Federal Shariat Court conducted a comprehensive discussion 
on various forms of assisted reproduction and their legal implications in light of the teachings of the Qurʾān and Sunnah. The case that sparked this 
discussion involved a couple, Farooq Siddiqui and his wife, who faced 
infertility issues. In an attempt to find a solution, Mr. Siddiqui placed an 
advertisement in the newspaper seeking a surrogate mother. 

Ms. Farzana Naheed responded to the advertisement and offered her 
services as a surrogate in exchange for a specified payment. 
Subsequently, an agreement was reached between Mr. Siddiqui and Ms. 
Naheed, and she gave birth to a baby girl as per the arrangement. Mr. 
Siddiqui asserted that the agreement was oral, and to keep their private 
matters discreet, they concocted a false cover story stating that they were 
married. However, after the child's birth, Ms. Naheed refused to fulfill her 
contractual obligation of handing over custody of the child to Mr. Siddiqui. 
Instead, she claimed that she was Mr. Siddiqui's wife and that the child 
was a result of their union. Consequently, she demanded that Mr. Siddiqui 

 

13. “Bill Prohibiting Gender Disclosure during Pregnancies to Be Tabled to End Abortion,” Daily Times, December 8, 2018, https://dailytimes.com.pk/331409/bill-
prohibiting-gender-disclosure-during-pregnancies-to-be-tabled-to-end-abortion/. 

14. “Pakistan Penal Code (Act XLV)” (1860), § 338, (A)-(C). 
15. The case is cited as PLD 2017 FSC 78  
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provide financial support for the child. 

In this case, the FSC had decided that it was against the injunctions of 
the Quran and Sunnah. One of the honorable judges also observed that 
surrogacy involves social and ethical dilemmas as well. Although this case 
is about a very different matter, however, one thing is common, and that 
is the decision upon a part of IVF practices that can also be used in sex 
selection methods. As the judgment occurred on the issue of surrogacy, in 
a case when surrogate mother is not the biological mother of the 
offspring, the FSC or any other court may also be presented a case when 
surrogate is not a third individual, but the case is presented with an issue 
of human intervention in determining sex of the offspring. The proposed 
study will be proved helpful in any such future quandaries.16 

In conclusion, it is noteworthy that Pakistan lacks specific legislation 
concerning sex selection or the access and use of assisted reproductive 
technology (ART). Instead, medical practitioners in the country rely 
heavily on culture of marketing and consumerism along with half-truths 
of religious teachings and Islamic scholars' fatwas to guide their practices 
in this domain. The absence of comprehensive legal frameworks raises 
concerns about the potential inconsistencies and uncertainties 
surrounding the application of ART and preconception sex selection in 
Pakistan. Given the significance of these issues and their religious and 
ethical implications, it becomes essential for the policymakers to address 
this gap and establish clear guidelines and regulations to ensure 
responsible and ethically sound practices in assisted reproduction while 
also considering the religious and cultural values of the society. 

3. Legislations Related to Preconception Sex Selection in 

Muslim Jurisdictions Other than Pakistan 
Legislations related to sex selection in Muslim jurisdictions form the 

legal foundation governing the practice of influencing the sex of future 
offspring within countries adhering to Islamic principles. This concise 
exploration delves into the diverse legislative approaches taken by 
Muslim-majority nations. The legal framework on sex selection in Muslim 
countries can vary significantly from one country to another. However, 
Muslim jurisdictions have almost unanimously allowed sex selection for 
medical reasons as they have also been allowed by the experts of Islamic 
law.  

Over the past three decades, there has been rapid growth in research 
and development related to human conception and manipulation of 
genetic material for reproductive purposes. Preconception sex selection 
is particularly the area of interest and marketing in Muslim lands where 

 

16. Farooq Siddiqui v. Mst. Farzana Naheed, 78 PLD (FSC 2017). 
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many people link fathering a boy with social status. This progress has led 
to significant advancements, but it has also sparked intense ethical and 
legal debates. Various Muslim countries, including Bahrain, Algeria, 
Jordan, and Saudi Arabia, have established policies to regulate these 
technologies, emphasizing both prohibitions on unacceptable activities 
and oversight of acceptable ones.17 The following narrative delves into 
the diverse spectrum of Muslim legislations concerning the practice of 
preconception sex selection. It sheds light on the various legal 
frameworks established by Muslim countries to govern and regulate the 
delicate and ethically intricate realm of selecting the sex of offspring 
before conception. 

a. Albania 

In this European Muslim country, Albania, the sex ratio at birth (SRB) 
has surged to 110 to 115 boys for every 100 girls over the past three 
decades, giving rise to significant and consequential outcomes.18 Albania 
has ratified the Convention on Human Rights and Biomedicine of the 
Council of Europe.19 The treaty states: “The use of techniques of medically 
assisted procreation shall not be allowed for the purpose of choosing a future child’s sex, except where serious hereditary sex-related disease is to be avoided”.20 

b. Algeria 

Algeria enacted the Law No. 18-11, on July 2, 2018. According to this 
law, access to medical reproductive techniques is only allowed for legally 
married patients who are unable to conceive naturally. Although it is clear 
that the couples capable of natural fertilization cannot access this 
technology, yet the law strictly prohibits sex selection in its Article# 
375.21 

 

17. Gamal I. Serour and Ahmed G. Serour, “The Impact of Religion and Culture on Medically Assisted Reproduction in the Middle East and Europe,” Reproductive 

BioMedicine Online 43, no. 3 (September 2021): 421–33, https://doi.org/10.1016/j.rbmo.2021.06.002; Kooli, “Review of Assisted 
Reproduction Techniques, Laws, and Regulations in Muslim Countries.” 

18. Christophe Z. Guilmoto et al., “How Do Demographic Trends Change? The Onset of 
Birth Masculinization in Albania, Georgia, and Vietnam 1990–2005,” Population and 

Development Review 44, no. 1 (2018): 37. 
19. “Chart of Signatures and Ratifications of Treaty 164,” Treaty Office, accessed March 

6, 2023, https://www.coe.int/en/web/conventions/full-list. 
20. Council of Europe, “Convention for the Protection of Human Rights and Dignity of 

the Human Being with Regard to the Application of Biology and Medicine: 
Convention on Human Rights and Biomedicine (Adopted by the Committee of Ministers on 19 November 1996),” ETS No. 164 § (1996). 

21. “Qānūn Al-Ṣiḥḥah,” Pub. L. No. 11–18 (2018); Kooli, “Review of Assisted 
Reproduction Techniques, Laws, and Regulations in Muslim Countries,” 5. 
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c. Bahrain 

Law 26/2017 in Bahrain governs ART. The law prohibits surrogacy, 
the donation or sale of gametes or embryos, and the use of stem cells from 
one person to treat infertility in another. It permits the storage of sperm, 
eggs, and tissues for a maximum of 10 years and embryos for up to 5 years 
with patient consent. If the marriage ends, the conserved gametes, sperm, 
or embryos must be destroyed. Bahrain has forbidden the establishment 
of embryonic or sperm banks within its borders and strictly prohibits the 
import or export of embryos, sperm, or eggs. Furthermore, article 7 of this 
Act prohibits for healthcare institutions, medical doctors, genetic 
counselors, and embryology specialists to engage in sex selection of the 
fetus, except for specific medical reasons related to genetic diseases 
associated with the sex of the offspring.22 

d. Egypt 

The Professional Ethics Regulations of the Egyptian Medical Syndicate 
addressed the issues of assisted reproduction and prohibited sperm, egg, 
and embryo donations, as well as gestational surrogacy. Establishment of 
egg, sperm, or embryo banks and trade in human embryos are banned. 
The Egyptian Society of Obstetrics and Gynecology permits the 
cryopreservation of surplus fertilized eggs for later implantation in the 
mother. Local recommendations limit the number of embryos transferred 
during IVF, but regulatory mechanisms to enforce these guidelines are 
lacking, leading to non-compliance by IVF centers.23 

A group of Egyptian Members of Parliament (MPs) has introduced a 
draft bill to the parliament, aiming to regulate IVF treatment while also 
prohibiting sex selection for non-medical reasons. The proposed 
legislation emphasizes the need for well-defined laws and regulations to 
govern IVF procedures and ensure responsible practices. However, as 
this was a recent development, the outcome and implications of the draft 
bill remains unknown until recently. There is no specific law or regulation 
in place regarding preconception sex selection in Egypt.24 

 

22. “Qānūn Istikhdām Al-Taqnīyāt al-Ṭibbiyyah al-Musāʿidah ʿalā al-Talqīḥ al-Iṣtināʿī 
Wa al-Ikhtiṣāb,” Pub. L. No. 26 (2017); Kooli, “Review of Assisted Reproduction Techniques, Laws, and Regulations in Muslim Countries,” 5–6. 

23. Andrea Büchler and Eveline Schneider Kayasseh, “Medically Assisted Reproduction 
in Egypt, Iran, Saudi Arabia and the United Arab Emirates: Sunni and Shia Legal Debates,” European Journal of Law Reform 16, no. 2 (June 2014): 430–64, 
https://doi.org/10.5553/EJLR/138723702014016002012; Serour, “Islamic Perspectives in Human Reproduction.” 

24. “Egypt’s Gender Selection,” News24, April 1, 2010, sec. News24, 
https://www.news24.com/news24/egypts-gender-selection-20100401; “Mad 
about the Boy: The Growing Gender Selection Trend in Egypt - Health - Life & Style,” 

= 
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e. Jordan 

Since 2007, the Jordanian government has proposed a law regarding 
medical techniques for reproductive assistance. The bill is still under 
discussion in parliament, and currently, there is no specific law dedicated 
solely to reproductive practices. On the other hand, the Fatwa Council of 
Jordan was asked the Head of the Legislation and Opinion Department to 
review the draft of the proposed law. The council recommended 
amendment in the Article 11, which allowed social sex selection. 
However, it kept the legal status of sex selection on medical basis and proposed: “The use of medical technologies for commercial purposes or 
for sex selection of the fetus is prohibited, except in the case of genetic diseases associated with the sex of the offspring”.25 

Furthermore, in 2018, the Jordanian government passed Law 25, 
which includes some provisions related to artificial reproduction. Article 
8 of this law prohibits human cloning and related research and 
experiments. Article 13 requires written approval from married patients 
for the application of pregnancy aid technologies and specifies that 
embryos can only be transplanted into a woman's uterus if the sperm is 
from her husband. Article 14 addresses women's sterilization, which can 
only be performed with the woman's written consent and approval from 
a medical committee.26 

At least in one instance, the ethics committee of a private hospital in 
Jordan has established guidelines for considering a Preimplantation 
Genetic Diagnosis (PGD) service for non-medical sex selection. These 
guidelines include situations such as having three or more children of the 
same sex and desiring a child of the opposite sex, having a mentally or 
physically handicapped child of a specific sex and wishing for a healthy 
child of the same sex, experiencing the loss of a child of a certain sex and 
desiring another child of the same sex, being a mother over the age of 35 
with one or more children of the same sex, and desiring a child of the 
opposite sex, or facing a late marriage and having a special need for a child 
of a specific sex.27 

 

Ahram Online, accessed July 24, 2023, 
https://english.ahram.org.eg/NewsContentP/7/268253/Life--Style/--Mad-about-
the-boy-The-growing-gender-selection-t.aspx. 

25. “Decision No. (120) (5/2008) Proposed Amendments to the Draft of the Assisted Reproductive Medical Technologies Law.,” accessed August 7, 2023, 
http://aliftaa.jo/Decision.aspx?DecisionId=122. 

26. “Qānūn Al-Mas’ūliyyah al-Ṭibbiyyah Wa al-Ṣiḥḥiyyah,” Pub. L. No. 25 (2018). 
27. Zaid Kilani, Mohammad Shaban, and Lamia Haj Hassan, “The Role of Sex Selection Techniques in an Assisted Reproductive Technologies Program,” in Textbook of in 

Vitro Fertilization and Assisted Reproduction: The Bourn Hall Guide to Clinical and 

= 
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f. Malaysia 

The Malaysian Medical Council (MMC) issued key guidelines 
concerning assisted reproduction. ART is restricted to married couples 
who must provide formal consent for the treatment process. Under the 
provisions of Guideline 003/2006, sex selection of embryos is permitted 
only when a specific sex is associated with a serious genetic condition. 
However, the regulations lack penal provisions for non-compliance, and 
a planned Artificial Reproduction and Tissue Act has faced delays. Issues 
surrounding gamete and embryo storage, disposal, and surrogacy remain 
uncertain, subject to practitioner intent and patients' religious beliefs.28 

g. Morocco 

In February 2016, a first draft of Law 47.14 concerning medical 
assisted reproductive technology was submitted, and it was officially 
adopted by the Moroccan parliament in July 2018. The law allows married 
couples who cannot conceive naturally for a year to access reproductive 
methods with formal consent. Additionally, the draft strictly prohibits sex 
selection. The law appears to be comprehensive and addresses 
contemporary ethical issues in reproductive healthcare.29 

h. Oman 

The Omani Ministry of Health issued the Fertility Centre Standards 
and Regulations for the Private Sector in 2017. The regulations draw 
inspiration from Shariah Law and Islamic rules as applied in Oman. Strict 
conditions govern access to fertility center services, including pre-
implantation genetic diagnosis (PGD) only for couples at risk of serious 
genetic conditions. PGD is considered only when the disorder has been 
identified in the family, and a geneticist recommends it. Couples must not 
have any unaffected living child from their current relationship, and the 
female partner should be under 40 for PGD treatment. Non-medical sex selection and using sperm other than the husband’s sperm are not 
allowed.30 

i. Saudi Arabia 

 

Laboratory Practice, ed. Peter R. Brinsden and Bourn Hall Clinic (Boca Raton: CRC 
Press, 2005), 470. 

28. “Controversial Banned Gender Selection Procedure on the Rise Again,” NST Online, 
July 4, 2022, sec. letters, 
https://www.nst.com.my/opinion/letters/2022/07/810594/controversial-
banned-gender-selection-procedure-rise-again; Kooli, “Review of Assisted Reproduction Techniques, Laws, and Regulations in Muslim Countries,” 7; Malaysian Medical Council, “Guideline of the Malaysian Medical Council: 003/2006 Assisted Reproduction,” 2006. 

29. Kooli, “Review of Assisted Reproduction Techniques, Laws, and Regulations in Muslim Countries,” 8. 
30. Kooli, 9–10. 
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In Saudi Arabia, the predominant motive for undergoing 
Preimplantation Genetic Diagnosis (PGD) is sex selection, accounting for 
an overwhelming 79% of all cases in one study.31 While there is a 
significant demand for such procedures, there are no correct statistics 
available to quantify the number of couples interested in undergoing 
them due to the utmost confidentiality involved.32 Nevertheless, the 
concept of preconception sex selection, although indirectly covered in 
Saudi laws, remains poorly administered.33 

The Royal Decree No. M/76, issued in March 2004, introduced the Law 
of Units of Fertilization, Utero-Fetal, and Infertility Treatment in Saudi 
Arabia. The law outlines that individuals with curable medical issues or 
poor fertility supported by medical evidence can access medical 
interventions under this law. Access to ART is limited to those in a proven 
existing marital relationship, and divorce or death of a partner terminates 
the fertilization process. The law strictly prohibits surrogacy of any kind. Article 3 of this law states, “In carrying out their activities, Fertilization, 
Utero-Fetal and Infertility Treatment Units shall abide by the fatwas issued by the Council of Senior Scholars in the Kingdom”. This falls under 
the legal authority of Council of Senior Scholars in the Kingdom.34 

Despite my diligent efforts, I was unable to locate any specific ruling 
pertaining to preconception sex selection in the Fatwa repository of 
General Presidency of Scholarly Research and Ifta. However, in one 
instance, one person asked about knowledge of unseen and alluded to sex selection as well. He asked: “Likewise, it has become possible to 
determine the sex of the new-born (male or female) according to the 
parents' request in the process of artificial fertilisation outside the mother's womb”. The Committee, however, replied for the main issue and 

 

31. Zeinab Abotalib, “Preimplantation Genetic Diagnosis in Saudi Arabia,” 
Bioinformation 9, no. 8 (2013): 388–93, 
https://doi.org/10.6026/97320630009388; Vitaly A. Kushnir, Eli Y. Adashi, and I. Glenn Cohen, “Preimplantation Sex Selection via in Vitro Fertilization: Time for a Reappraisal,” F&S Reports, May 2023, S2666334123000673, 
https://doi.org/10.1016/j.xfre.2023.05.006; Thomas Lemke and Jonas Rüppel, “Social Dimensions of Preimplantation Genetic Diagnosis: A Literature Review,” 
New Genetics and Society 38, no. 1 (January 2, 2019): 80–112, 
https://doi.org/10.1080/14636778.2018.1549983. 

32. “Saudis spend 30,000 riyals to ensure the birth of a male child.,” August 2, 2007, 
https://www.alarabiya.net/articles/2007%2F08%2F02%2F37405.html. 

33. “Private Hospitals Carrying out Illegal Gender Selection,” December 17, 2014, 
https://saudigazette.com.sa/article/106974; Kooli, “Review of Assisted Reproduction Techniques, Laws, and Regulations in Muslim Countries,” 9. 

34. “Niẓām Waḥdat Al-Ikhsāb Wal-Ajnā Wa ’Ilāj al-’Aqam,” Royal Decree No. M/76 § 
(2004). 
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ignored to answer about sex selection.35 In this context, we can declare 
that issue of preconception sex selection is not covered with in Saudi laws. 

On the other hand, The Islamic Fiqh Council examined the topic of choosing a child’s sex at its 19th session, which took place between 22–
28 Shawwal, 1428 Hijri, or 3–8 November 2007, C.E., at the Muslim World 
League's headquarters in Makkah Al–Mukarramah. The Council 
categorically mentioned that SSART is not permissible, unless there is a 
risk that the child may contract a congenital condition that affects only 
one sex. Intervention in this situation is acceptable provided it is done 
according to Islamic guidelines. This action can only be conducted if a 
specialist medical panel with at least three members has determined that 
the condition of the pregnancy requires sex selection to avoid passing 
along a hereditary ailment to the child. The report of the medical panel 
will then be presented to a group of Islamic experts to issue the final 
decision for individual cases. Furthermore, they also recommended that 
agencies must be established that can directly supervise the hospitals and 
clinics that carry out these procedures in Islamic nations in order to 
prevent any violations of this resolution.36 

j. Tunisia 

The Tunisian government was an early pioneer in Muslim countries, 
enacting legislation on assisted reproductive technology with a focus on 
bioethics. Law No. 2001-93, passed on August 7, 2001, emphasized 
reproductive health and prohibited genetic engineering, cloning, and 
trafficking of fetuses and human embryos. Access to medical techniques 
was made contingent on formal consent and maintained through an 
uninterrupted marriage. However, the law did not address the issue of 
sex selection.37 

k. Turkiye 

In 2010, Turkiye introduced a comprehensive regulatory framework 
for assisted reproductive treatment. This new regulation clarified rules 
for infertility treatments nationwide. Only married couples unable to 
conceive naturally are eligible for assisted reproduction services. The use 
of donor eggs, sperm, and embryos outside of married couples is banned. 

 

35. Permanent Committee for Scholarly Research and Ifta, Fatāwā Al-Lajnah Al-

Dāʾimah Li ʾl-Buḥūth Al-ʿIlmiyyah Wa ʾl-Iftāʾ: Al-Majmūʿah al-Thāniyah, ed. Ahmad bin ʿAbd Al-Razzāq Al-Duwaysh, 1st ed. (Riyadh: Riyāsat Idārat Al-Buhūth Al-ʿIlmiyyah wa Al-Iftāʾ, 2005), 1:240. 
36. Islamic Fiqh Council at the Muslim World League, “The Final Communique Issued 

by the 19th Session Held between 3-7 November, 2007,” 54; Qarārātu Majmaʾi ʿl-
Fiqhī Al-Islāmī, 3rd ed. (Makkah: Muslim World League, 2010), 503–4. 

37. Kooli, “Review of Assisted Reproduction Techniques, Laws, and Regulations in Muslim Countries,” 10. 
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To ensure the health of mother and baby and prevent multiple 
pregnancies, the rules limit the number of embryos implanted based on 
age and attempt number. Sex selection of embryos is prohibited except 
for specific genetic disease prevention, and both having a child and acting 
as a surrogate mother are strictly forbidden.38 Turkiye also ratified the 
Convention on Human Rights and Biomedicine of the Council of Europe.39 The treaty states: “The use of techniques of medically assisted 
procreation shall not be allowed for the purpose of choosing a future child’s sex, except where serious hereditary sex-related disease is to be avoided.”40 

l. United Arab Emirates (UAE) 

Amidst the pervasive establishment of IVF clinics and the extensive 
promotion of preconception sex selection, a notable void exists in the 
United Arab Emirates (UAE) legal framework—no dedicated law 
currently addresses this intricate issue.41 

In closing, we have found that the issue of preconception sex selection 
remains largely unaddressed in most Muslim countries, barring a few 
exceptions. While strides have been taken to protect family unity and 
adhere to Islamic principles in ART policies, addressing sex selection 
remains a notable gap. Across Muslim countries with ART laws, the 
emphasis remains on aiding couples facing conception challenges, 
limiting the scope of sex selection through ART to medically necessary 
instances. 

4. Laws about Sex selection in Rest of the World 
The implications and ethical considerations surrounding sex selection 

have sparked intense debates, prompting various countries to reevaluate 
and reshape their legal frameworks. The increasing use of assisted 
reproductive technologies, such as sperm-sorting techniques and 
Preimplantation Genetic Diagnosis (PGD), has brought the matter to the 
forefront of legislative agendas. As a result, the discourse around sex 

 

38. Emine Elif Vatanoglu-Lutz, “Research on Embryos in Turkey with Ethical and Legal Aspects,” Journal of the Turkish German Gynecological Association 13, no. 3 
(September 1, 2012): 191–95, https://doi.org/10.5152/jtgga.2012.27; Zeynep B. Gürtin, “Banning Reproductive Travel: Turkey’s ART Legislation and Third-Party Assisted Reproduction,” Reproductive BioMedicine Online 23, no. 5 (November 
2011): 555–64, https://doi.org/10.1016/j.rbmo.2011.08.004. 

39. “Chart of Signatures and Ratifications of Treaty 164.” 
40. Council of Europe, Convention for the protection of human rights and dignity of the 

human being with regard to the application of biology and medicine: convention on 
human rights and biomedicine (adopted by the Committee of Ministers on 19 
November 1996). 

41. Kooli, “Review of Assisted Reproduction Techniques, Laws, and Regulations in Muslim Countries.” 
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selection in legislative bodies has been both complex and critical, 
reflecting the gravity of its impact on individuals, families, and society as 
a whole.42 The regulatory structure surrounding preconception sex 
selection varies significantly across different nations. Many countries, as 
diverse as Australia, Belgium, Canada, China, India, Italy, New Zealand, 
South Korea, and UK, restrict the use of PGD for medical reasons only. To 
outlaw sex selection based on non-medical considerations, legislation has 
been passed in a number of nations and proposed in others.43 

The regulation of sex selection through sperm-sorting techniques or 
Preimplantation Genetic Diagnosis (PGD) varies significantly among 105 
surveyed countries. Out of these, 15 countries have legalized sex selection 
via these methods, while 43 countries have explicitly prohibited it. 
Interestingly, 15 other countries lack any specific mention of sex selection 
using these techniques, resulting in a state of ambiguity. In terms of PGT-
A for genetic sex selection, it is allowed in 21 countries, not addressed in 
five, and disallowed in 41. The use of PGT-A for aneuploidy varies across 
countries, with 28 countries commonly offering it as a clinical service, 24 
infrequently performing it, 13 never performing it, and two not providing 
any data. Overall, the global landscape regarding the legal status and 
regulation of sex selection and PGT-A remains complex and diverse.44 

a. Australia 

In 2004, the National Health and Medical Research Council of 
Australia established the Ethical Guidelines for the Use of Assisted 
Reproductive Technology in Clinical Practice and Research, a set of 
principles that carry legal weight. Within these guidelines, it is stipulated, “sex selection (by whatever means) must not be undertaken except to reduce the risk of transmission of a serious genetic condition”.45 
Subsequently, these guidelines underwent revision in 2007, with the 

 

42. Steven J. Ory, ed., “IFFS Surveillance 2016, 7th Edition,” Global Reproductive Health, 
September 2016, 10, https://doi.org/10.1097/GRH.0000000000000001. 

43. Kushnir, Adashi, and Cohen, “Preimplantation Sex Selection via in Vitro Fertilization”; Judith Daar et al., Reproductive Technologies and the Law, Third 
edition (Durham, North Carolina: Carolina Academic Press, LLC, 2022). 

44. Steven J. Ory, “IFFS Surveillance 2016, 7th Edition”; Howard W. Jones et al., “International Federation of Fertility Societies Surveillance 2010,” Fertility and 

Sterility 95, no. 2 (February 2011): 491, 
https://doi.org/10.1016/j.fertnstert.2010.08.011. 

45. National Health and Medical Research Council, “Ethical Guidelines on the Use of Assisted Reproductive Technology [ART] in Clinical Practice and Research” 
(Australian Government, Canberra, Australia, 2004); Rebecca Kippen, Ann Evans, and Edith Gray, “Australian Attitudes toward Sex-Selection Technology,” Fertility 

and Sterility 95, no. 5 (April 2011): 1824–26, 
https://doi.org/10.1016/j.fertnstert.2010.11.050. 
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prohibition against non-medical sex selection remaining unaltered. 

The latest review of these guidelines happened in 2023. After careful 
analysis and applying Chapter 2's principles, the Committee concluded 
that, under specific circumstances, non-medical sex selection aligns with 
these principles. Consequently, while AHEC's majority opinion suggests 
limited ethical barriers to non-medical sex selection in certain cases, the 
practice is subject to paragraph 8.14 until broader public discourse 
occurs or state and territory regulations address it. The paragraph 8.14 states “Sex selection techniques may not be used unless it is to reduce the 
risk of transmission of a genetic condition, disease or abnormality that 
would severely limit the quality of life of the person who would be born”.46 On the other hand, Australia did not ratify the Convention on 
Human Rights and Biomedicine of the Council of Europe.47 

b. Belgium 

The Belgian Embryos Act prohibits research or treatments for sex 
selection, except to prevent sex-linked diseases. This law reflects 
concerns expressed in a 1997 advisory report by the Belgian National 
Consultative Bioethics Committee, which deemed the available 
preconception sex selection method unreliable. A later report from the 
same Committee offered a more extensive discourse on the pros and cons 
of non-medical preconception sex selection. However, this did not yield a 
consensus view or policy recommendation, leaving the matter as decided 
before.48 On the other hand, Belgium did not ratify the Convention on 
Human Rights and Biomedicine of the Council of Europe.49 

c. Canada The Assisted Human Reproduction Act of Canada states, “No person 
shall knowingly for the purpose of creating a human being, perform any 
procedure or provide, prescribe or administer anything that would 
ensure or increase the probability that an embryo will be of a particular 
sex, or that would identify the sex of an in vitro embryo, except to prevent, 
diagnose or treat a sex-linked disorder or disease”.50 It further states, “No 
person shall offer to do, or advertise the doing of, anything prohibited by this section”.51 On the other hand, Canada did not ratify the Convention 

 

46. National Health and Medical Research Council, “Ethical Guidelines on the Use of Assisted Reproductive Technology [ART] in Clinical Practice and Research” 
(Australian Government, Canberra, Australia, 2023), 50. 

47. “Chart of Signatures and Ratifications of Treaty 164.” 
48. “Belgian Embryos Act” (2003); G. de Wert and W. Dondorp, “Preconception Sex 

Selection for Non-Medical and Intermediate Reasons: Ethical Reflections,” Facts, 

Views & Vision in ObGyn 2, no. 4 (2010): 267–77. 
49. “Chart of Signatures and Ratifications of Treaty 164.” 
50. “Assisted Human Reproduction Act” (2004), § 5(1)(e). 
51. Assisted Human Reproduction Act, § 5(2). 
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on Human Rights and Biomedicine of the Council of Europe.52 The treaty states: “The use of techniques of medically assisted procreation shall not be allowed for the purpose of choosing a future child’s sex, except where 
serious hereditary sex-related disease is to be avoided.”53 

d. China 

China has implemented stringent regulations prohibiting 
preconception sex selection, reflecting a resolute stance against sex 
imbalances. This is evident through comprehensive legal framework. The 
prohibition is enforced by stringent penalties for violators, thereby 
underscoring the gravity of the issue and the nation's dedication to 
promoting a balanced sex ratio.54 Sex selection through various methods 
remains widespread in China, highlighting the limitations of stringent 
regulations without robust accompanying policies and societal support. 
This prevalent trend underscores the intricate interplay between 
rigorous legal measures and the necessity for holistic frameworks that 
address both legal and socio-cultural aspects.55 

e. India 

Under usual conditions, sex selection is not permitted according to 
Indian legislation. The legislation that forbids the preconception sex 
selection of a fetus in India is the Pre-natal Diagnostic Techniques 
(Regulation and Prevention of Misuse) Act, 1994 (PNDT), which was 
modified in 2002. The PNDT Act of 1994, subsequently revised in 2002, was established with the aim articulated in the preamble.; “…to provide 
for the prohibition of sex selection, before or after conception, and for 
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regulation of pre-natal diagnostic techniques for the purposes of 
detecting genetic abnormalities or metabolic disorders or chromosomal 
abnormalities or certain congenital malformations or sex-linked 
disorders and for the prevention of their misuse for sex determination 
leading to female feticide and for matters connected therewith or incidental thereto.” Hence, the PNDT Act disallows the utilization of any 
technologies with the intent of sex selection.56 

Furthermore, the same law outlines consequences, for both patient 
and practitioner, for the use of PGD to determine the sex of an embryo. A first offense by a practitioner “shall be punishable with imprisonment for 
a term which may extend to three years and with fine which may extend to ten thousand rupees,” while the patient who sought the use of PGD may receive “imprisonment for a term which may extend to three years and with fine which may extend to fifty thousand rupees”.57 

Despite established bans, in the Indian context, this has not 
necessarily impacted the prevalent occurrence of sex-selective 
termination of pregnancies, given that abortion is permissible, and these 
regulations frequently lack effective enforcement. It is worth highlighting 
that the historical occurrence of female infanticide in India is well 
documented, but contemporary studies indicate that the reduction of 
female population has predominantly transitioned from infanticide to 
sex-selective abortion. Sex selection through diverse methods is 
prevalent in India. This phenomenon underscores the shortcomings of 
strict regulatory measures when lacking strong complementary policies 
and societal backing.58 

f. Italy 

The landscape of preconception sex selection is addressed indirectly 
in Italy through the 2004 Rules on Medically Assisted Procreation. It faced 
judicial scrutiny due to their stringent interpretation that limited access 
to ART and completely prohibited PGD. These rules confined medically 
assisted reproduction to situations where no alternative method existed 
to address sterility or infertility. Italian courts gave access to ART, 
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including PGD, exclusively to infertile heterosexual couples.59 Thus, 
preconception sex selection becomes a possibility for infertile couples. On 
the other hand, Italy has signed the Convention on Human Rights and 
Biomedicine of the Council of Europe.60 This rules out possibility of social 
sex selection. 

g. New Zealand 

Reproductive technology employment for sex selection is prohibited 
in New Zealand. The Human Assisted Reproductive Technology Act in 
New Zealand prohibits selecting in vitro human embryos based on sex for 
implantation and using procedures to ensure a particular sex. Violation of 
this law can result in imprisonment for up to 1 year or a fine up to 
$100,000. However, there is an exception that permits it to prevent 
genetic disorders in offspring.61 

h. South Korea 

In South Korea, the 2005 Bioethics and Safety Act stipulates a limited 
scope for preconception sex selection, authorizing the use of PGD solely 
for the diagnosis of muscular dystrophy and specific hereditary diseases 
designated through presidential decree. Notably, this provision has 
expanded over time, with more than one hundred additional medical 
conditions gaining approval through subsequent presidential decrees, 
effectively broadening the range of circumstances.62 

i. UK 

The United Kingdom displayed a decisive approach by implementing 
a ban on any technique employed for sex selection for nonmedical 
purposes. This significant decision was driven, in part, by public opinion 
surveys commissioned by the Human Fertilisation and Embryology 
Authority, the government body overseeing fertility clinics in the UK. In a 
comprehensive face-to-face interview survey involving 2,165 adults, a 
notable 68% expressed their support for regulating sex selection.63 
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Additionally, a separate self-administered questionnaire, 
encompassing 641 respondents, revealed an even higher percentage of 
82% in favor of regulating sex selection for nonmedical reasons. The 
overwhelming public support played a crucial role in shaping the UK's 
bold stance against nonmedical sex selection, reflecting a clear alignment 
between public sentiment and the regulatory approach.64 The UK’s approach to prohibiting sex selection for nonmedical 
reasons is based on the general principles and policies of the Human 
Fertilisation and Embryology Authority (HFEA), the regulatory body 
overseeing fertility clinics. The HFEA's Code of Practice and Guidelines 
strictly govern the use of assisted reproductive technology, and while 
they do not explicitly mention a ban on sex selection for nonmedical 
reasons, the HFEA interprets these guidelines in a way that effectively 
prohibits such practices. Thus, the Human Fertilisation and Embryology 
Act 2008, make it illegal for clinics and healthcare providers to offer sex 
selection services for nonmedical purposes. On the other hand, the UK did 
not ratify the Convention on Human Rights and Biomedicine of the 
Council of Europe.65 

j. USA 

The United States is recognized as among the most lenient, lacking 
legislation and offering limited guidance on sex selection.66 Sex selection 
is generally legal in the USA, but the regulations vary by state. The United 
States does not have federal laws that specifically prohibit or allow sex 
selection for nonmedical reasons. Currently, sex selection is impliedly 
permitted in the United States for both medical and nonmedical 
reasons.67 This disparity has led infertile couples over the globe to seek 
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IVF with PGD procedures in the United States. In fact, foreign nationals 
undergoing IVF in the US utilize PGD and third party reproductive 
methods—such as oocyte donation and gestational carriers—at notably 
higher rates compared to residents of the United States.68 

The Ethics Committee of the American Society for Reproductive 
Medicine had initially discouraged IVF with PGD solely for preconception 
sex selection.69 In contrast, the 2015 committee report exhibited a somewhat milder position when it conveyed that the committee “has not 
reached consensus on whether it is ethical for providers to offer assisted 
reproductive technologies for sex selection for nonmedical purposes”, 
however, it allowed clinic employees who have reservations about the 
nonmedical application of PGD to decline offering it.70 

In 2022, the committee revisited the matter anew. While the 
committee asserted that nonmedical sex selection should not be 
promoted, however, in its concluding statements seem to adopt a more 
balanced stance. The committee acknowledges the diverse ethical 
considerations faced by assisted reproductive technology practitioners 
who either provide or abstain from offering nonmedical sex selection. 
Additionally, it emphasizes the importance of comprehensive discussions 
on advantages and disadvantages with patients.71 The Ethics Committee 
of the American College of Obstetricians and Gynecologists takes a stand 

 

Reproductive Health 7, no. 3 (2022), https://doi.org/10.1097/GRH.0000000000000058; Deidre C. Webb, “The Sex 
Selection Debate: A Comparative Study of Sex Selection Laws in the United States and the United Kingdom,” South Carolina Journal of International Law and Business 
10 (2013). 

68. Kushnir, Adashi, and Cohen, “Preimplantation Sex Selection via in Vitro Fertilization”; Aaron D. Levine et al., “Assessing the Use of Assisted Reproductive 
Technology in the United States by Non–United States Residents,” Fertility and 

Sterility 108, no. 5 (November 2017): 815–21, 
https://doi.org/10.1016/j.fertnstert.2017.07.1168. 

69. “Sex Selection and Preimplantation Genetic Diagnosis. The Ethics Committee of the American Society of Reproductive Medicine,” Fertility and Sterility 72, no. 4 

(October 1999): 595–98. 
70. “Use of Reproductive Technology for Sex Selection for Nonmedical Reasons,” 

Fertility and Sterility 103, no. 6 (June 2015): 1418–22, 
https://doi.org/10.1016/j.fertnstert.2015.03.035. 

71. “Use of Reproductive Technology for Sex Selection for Nonmedical Reasons: An Ethics Committee Opinion,” Fertility and Sterility 117, no. 4 (April 2022): 720–26, 
https://doi.org/10.1016/j.fertnstert.2021.12.024; Ethics Committee of the 
American Society for Reproductive Medicine. Electronic address: asrm@asrm.org 
and Ethics Committee of the American Society for Reproductive Medicine, “Disclosure of Sex When Incidentally Revealed as Part of Preimplantation Genetic Testing (PGT): An Ethics Committee Opinion,” Fertility and Sterility 110, no. 4 
(September 2018): 625–27. 



Legal FW about Preconception Sex Selection in Muslim and non-Muslim Jurisdictions 

23 

against any elective sex selection practices.72 On the other hand, the USA 
did not ratify the Convention on Human Rights and Biomedicine of the 
Council of Europe.73 

5. Conclusion 
In conclusion, Pakistan, a prominent Muslim nation with advanced 

healthcare, faces widespread sex selection procedures advertised even 
through SMS services. Urgent legislative action is needed to regulate 
these practices, as the current absence of regulations raises concerns of 
misuse. Efforts are underway to ban disclosing fetal sex to curb sex-based 
abortions, reflecting an ongoing preference for male offspring. Pakistan's 
reliance on culture with a growth of IVF clinics without comprehensive 
legal frameworks poses inconsistencies in sex selective practices. This 
phenomenon can potentially lead to serious demographic destruction. 
Despite the commendable level of awareness, it is important to note that 
the issue of sex selection remains largely unaddressed in majority of 
Muslim countries. However, it is evident that the limited number of 
Muslim countries that have enacted laws governing Assisted 
Reproductive Technology (ART) have explicitly or implicitly allowed 
medically needed sex selection, and banned the social sex selection. We 
observed a consensus, in principle, supporting the utilization of 
preconception sex selection for medical purposes, albeit with variations 
in the specific criteria and regulations set forth. On the other hand, all the 
legislations outlined in this context, except for the United States, among 
the non-Muslim nations, have unequivocally banned its practice for social 
reasons. The USA remains a prominent hub for reproductive tourism, 
attracting individuals seeking preconception sex selection. After 
thoroughly exploring the Muslim discourse, assessing the motives, 
methods and effects, and legal regulations and frameworks surrounding 
preconception sex selection, we finish this study and embark on 
presenting our conclusion. 
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GRAPHICAL ABSTRACT 

 

 
ABSTRACT  

Purpose: Marketing is a powerful instrument to promote goods 

and services, and word-of-mouth is used as a marketing strategy. This 

article aims to develop a theme from existing literature by 

systematically reviewing the literature. This paper also explores the 

ethical and Islamic dimensions of the word-of-mouth marketing.   

Methodology: The authors used the best-known Science Direct 

database to search online literature, including 1,164 research and 69 

mailto:mkhalid@effatuniversity.edu.sa
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review articles available in peer-reviewed journals between 2019 and 

2022, and to shape the paper after conducting a thorough literature 

review and setting exclusion criteria. The studies proved it is a simple 

and easy way of marketing communication.  

Finding: The findings uncover the efficacy of this modern way of 

marketing. The study concluded that this way of marketing is a 

sustainable tool of marketing that provides the guidelines to be 

implemented by researchers, academicians, and policymakers in the 

future. Furthermore, a wide range of overlapping dimensions have 

been found between sustainable, ethical and Islamic perspectives. 

Novelty: The novelty of the paper is that very few studies on the 

topic are available on science direct database sites. Furthermore, few 

studies have discussed the ethical implications of word-of-mouth 

marketing.  

KEYWORDS:  
Sustainable, effective, matters, target, online, novelty, ethics. 

HIGHLIGHTS  
• WOM helps us in decisions making. 

• It is the easiest way of communication. 

• It saves our time for decision-making. 

• It is the cheapest way of marketing. 

• It is an effective tool of marketing. 

• We trust to conversate with peers. 

• We prefer well-known brands. 

• It motivates customers. 

• Ethics should be catered in WOM. 

ACRONYMS 
WOM = Word- of- mouth 

eWOM = Electronic word-of-mouth 

WOMM = Word-of-mouth marketing 

WOMMA = Word-of-mouth marketing association 

SLR = Systematic Literature Review 

SD = Science Direct  

Batt = Brand attitude 

WTPp = Willingness of customers to pay premium prices  

SM = Social Media 

SN = Social Network 

OSN = Online Social Network 

OFB = Online Feedback 

IOP = Influence of Peers 

PBUH = Peach be Upon Him 
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Introduction 
Word-of-mouth (WOM) means an act of a consumer recommending 

another person to buy a soft good or service. It is a free marketing tool for customers’ interactions with their friends and family to promote, to motivate 
for  the products and services which are in their experiences.1 The 

development of technology and internet-based networks has played a 

positive role in spreading the word-of-mouth technique, business personnel 

speak directly with clients and receive instant feedback in the form of likes, clicks, and comments. Customers can it’s of the product and service through 
online forums, such as blogs, peer networking sites, social media platforms, 

and e-commerce websites, they can use share their experiences about a 

product or service. The eWOM may be used for comments, ratings, reviews, 

video testimonials, tweets, photographs, and blog posts. Marketers develop 

their relationship by this technique with customers.2 This tool of marketing 

is very helpful in publishing, software, electronics, clothes, and food 

businesses to introduce new items, and is more effective marketing strategy 

than any other. The increasing use of internet and online purchasing also 

increase the trust of customers, and this trend is increasing continuously. In 

the digital age, the reasons for its flouring day by day because it saves time 

and makes ease for the real customers. Most of the companies use this tool 

due to its effective and prompt results. The micro and small enterprises may 

get more benefits from this technique because they have budget 

constraints.3 If all the producers take care of their quality and service, this 

technique will work more effectively. Marketing managers prefer eWOM 

through paid advertising such as online by TV, radio, or using other social 

media platforms, is a natural conversations and recommendations for 

particular goods and  services. The Word-of-Mouth Marketing Association 

(WoMMA) believes that authentic, credible, social, repeatable, measurable, 

and polite word-of-mouth marketing strategies are the best 4 because people 

 

1. Sara Rezaee Vessal, Pietro De Giovanni, and Alborz Hassanzadeh, “Technology and 
Service Investments in the Presence of Feature Fatigue and Word-of-Mouth,” 
European Journal of Operational Research 301, no. 3 (September 2022): 923–41, 

https://doi.org/10.1016/j.ejor.2021.11.035. 

2. Yung-Chuan Huang, “How Marketing Strategy, Perceived Value and Brand Image 
Influence WOM Outcomes—The Sharing Economy Perspective,” Journal of Retailing 

and Consumer Services 68 (September 2022): 103071, 

https://doi.org/10.1016/j.jretconser.2022.103071. 

3. Kyung Yul Lee and Hojoon Choi, “Predictors of Electronic Word-of-Mouth Behavior 

on Social Networking Sites in the United States and Korea: Cultural and Social Relationship Variables,” Computers in Human Behavior 94 (May 2019): 9–18, 

https://doi.org/10.1016/j.chb.2018.12.025. 

4. Sven-Olaf Gerdt, Elisa Wagner, and Gerhard Schewe, “The Relationship between 
Sustainability and Customer Satisfaction in Hospitality: An Explorative Investigation 
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like to hear from their peers, friends, and relatives who have experienced the 

recommended products. Accordingly, the different expected marketing functions, such as, sharing the product experience, customers’ emotions, 
needs, information, and awareness may easily be achieved through this way 

of marketing communication, see figure 1: 

 

Figure 1: Functions of Word-of-Mouth Marketing  

Association with the Theory of Word-of-Mouth 
The theory of WOM is oral communication between a speaker and a 

listener. 

The speaker: The speaker is motivated due to self-involvement and self-

experience in using the product, the brand, or the service and recommends 

it to others. 

The listener: The listener is motivated due to hearing about the product, 

the brand, or the service from those who already have used them. 

 It is generated when a speaker and a listener exchange their words 

about a product or service, see figure 2: 

 Using EWOM as a Data Source,” Tourism Management 74 (October 2019): 155–72, 

https://doi.org/10.1016/j.tourman.2019.02.010. 
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Figure 2: Theoretical Framework 

The theoretical framework indicates that the speaker and the listener 

both share their experiences to develop a level of trust about a product or 

service available in the market. 

Focus of Research 
This research focuses on two important points, a trust creator, and a tool 

of marketing. First, it creates trust in the mind of customers through the post 

purchase behaviour of old customers. Second, it is an effective and 

sustainable tool of marketing due to its easy  use. People do trust in their 

relatives, friends, and peers, and they act upon their advices. It is an effective 

tool of marketing, because it establishes brand loyalty among consumers, it 

affects the sales positively, and it motivates the new customers.5 

This paper has the following research objectives: 

1. The word of mouth is the easiest tool of marketing. 

2. The word of mouth is an effective tool of marketing.  

3. Marketing sustainability is possible through word-of-mouth.  

4. The customers get motivated through word of mouth. 

5. The ethical considerations in the word-of-mouth marketing. 

6. The complementary aspects between contemporary word of mouth 

marketing and Islamic traditions. 

The following research questions may be developed considering the 

research objectives: 

1. How does a word-of-mouth act effectively?  

2. Why does a word-of-mouth work easily? 

3. What driving forces make marketing activities sustainable?  

4. How do marketing activities motivate customers? 

5. What are the ethical considerations in Word-of-Mouth Marketing? 

6. What is the Islamic perspective of Word-of-Mouth Marketing? 

 

5. Alexa Drake, “Why Word of Mouth Marketing Is So Effective (+How You Can Use It),” 
2019, https://learn.g2.com/word-of-mouth-marketing. 
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To review the literature systematically, the WOM seems to be the best 

technique of marketing. 

SLR Procedure Adopted: 
The steps of the key procedure were meticulously followed, planned out, 

and carried out in this systematic literature review (SLR).6 The aim of the 

literature review was to compile a list of primary papers that would address 

the study's research questions. Science Direct (SD) was employed as the 

source for the literature review's identification and selection. The following 

steps were adopted for the research methodology: (i) choosing a topic, (ii) 

formulating research questions, (iii) identifying a research statement, (iv) 

identifying sources, (v) formulating inclusion and exclusion criteria, (vi) 

screening and sorting relevant data. Data had to be integrated in accordance 

with the study aims and questions in the last step. 

The study questions were related to the subject of word-of-mouth and 

its suitability in this sustainable framework. Several research papers, 

reviews, case studies, and observational studies. They were pertinent to 

"word-of-mouth or electronic word-of-mouth". First, the titles and abstracts 

were examined. It was desired to read the entire English-language paper. 

Then, for further debate, only original research papers and review papers 

that were published in peer-reviewed journals between 2019 and 2022 

were chosen. The study was expanded to include all research looking at the 

impact of word-of-mouth or electronic word-of-mouth in online marketing 

and communication. By identifying fresh patterns within the research field, 

this strategy can help to display comprehensive, trustworthy, and diverse 

facts. Because it is a systematic review of already published information, 

ethical approval was not needed. Information from previously published 

articles was cited in this SLR along with the appropriate publication. The 

systematic literature review provides the maximum authenticity of the 

review papers to make the authenticity of the study. It provides the best 

knowledge regarding the use of word-of-mouth in Pakistan, and it provides 

the best guidance about the positive and negative impact of word-of-mouth 

on a business. 

Literature Collection 
The most well-known database for scientific peer-reviewed literature, 

Science Direct (SD), was used to conduct online literature search. To 

assemble a significant amount of literature data, nominated and screened 

relevant publications, including journal papers, conference papers, and book 

chapters, were reviewed. The selection of keywords was made with the topic 

 

6. Nicola McMeekin et al., “How Methodological Frameworks Are Being Developed: Evidence from a Scoping Review,” BMC Medical Research Methodology 20, no. 1 

(December 30, 2020): 173, https://doi.org/10.1186/s12874-020-01061-4. 
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in mind and included words that are frequently seen in research 

publications. As a result, the literature was located using the authorized 

Science Direct (SD) database. 

Since 2019 to 2022, several article kinds have been found in the Science 

Direct (SD) database, including review articles (69), research articles 

(1,164), encyclopedia (10), book chapters (114), discussion (2), editorials 

(8), mini reviews (2), news (1), Brief communications (5), and other (17). 

Publishing in this field is growing yearly, except for a little decline in 2022. 

The papers that were chosen to have closed linked of word-of-mouth. Then, 

for a more proper review, only original research publications that were 

published in peer-reviewed journals between 2019 and 2022 were included. 

In addition, an evaluation of published review papers is done carefully. After a careful search, only one review paper found the database of  “Science Direct”. Mathematically, it is said that there is a 50% research gap, that 

clearly indicates a huge area of research in the in the field for a systematic 

review. It encourages the author to write a systematic review. The 

appropriate data was screened and organized, those studies which were 

identified but whose complete texts were not available were excluded from 

further examination. The same author's duplicate papers and studies based 

on the same research questions and datasets were also disregarded. 

Similarly, all the irrelevant studies of marketing were also not considered for 

this research. An exclusion criterion was used to guide the review after 

examining the literature survey. Table 1 summarizes the criteria for 

inclusion and exclusion. Finally, after reviewing the data from the Science 

Direct (SD) database, a preliminary search was carried out. This produced 

many papers that were curtained and evaluated for relevance by examining 

the abstracts, significantly reducing the size of the sample. The shape of the 

review was started from chosen review and research articles following an 

extensive literature evaluation and exclusion criteria. Research gaps were 

identified, and suggestions for additional research were made, including 

several methods for using word-of-mouth as a sustainable marketing 

technique. 

Table 1: The Criteria in the SLR for Inclusion and Exclusion, adapted 

from Adro and Leitao (do Adro and Leitão, 2020) 

Inclusion Criteria Exclusion Criteria 

Related materials to word-of-

mouth and electronic word-of-

mouth in titles, abstracts, and 

keywords in the SD database from 

the start of indexation from 2019 

until 2022; abstracts from 

Duplicate papers and inaccessible 

full text are both issues. grey 

literature is any writing that 

doesn't immediately connect to 

web marketing or word-of-mouth 

marketing. 
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conferences, research papers, and 

book chapters. 

Review Article Trends:  
The examination of the review articles demonstrated that since 2019, the 

number of publications has been rising annually. This conclusion indicates 

that the study of word of mouth is a sustainable tool of marketing is receiving  

an up down trend in specific four years. A total of  69 review articles were 

found to be relevant to the key terms provided above and were published in 

various journals between 2019 and 2022. These journals contain the 

majority of publications relating to the aforementioned search terms: 

Journal of Cleaner Production, Tourism Management, Trends in Food 

Science & Technology, Renewable and Sustainable Energy Reviews, The 

Lancet, Journal of Business Research, Industrial Marketing Management, 

Research in Social and Administrative Pharmacy, Energy Research & Social 

Science, Heliyon, Journal of the Neurological Sciences, Journal of Controlled 

Release, Agricultural Systems, Food Research International, International 

Journal of Biological, Macromolecules, Food Quality and Preference, 

Fisheries Research, Chemico-Biological Interactions, Physica A: Statistical 

Mechanics and its Applications, The Journal of Strategic Information 

Systems, International Journal of Information Management, International 

Journal of Production Economics, Technovation, Computers, Environment 

and Urban Systems, Aggression and Violent Behavior. 

Research Article Trends:  
The research articles' analysis found a zigzag publication tendency 

starting in 2019. From 2019 to 2022, 1164 research publications were 

published and related to the keywords. These journals contain most 

publications: Journal of Business Research, Journal of Retailing and 

Consumer Services, International Journal of Hospitality Management, 

Technological Forecasting and Social Change, Journal of Destination 

Marketing & Management, Tourism Management Perspectives, Tourism 

Management, Journal of Cleaner Production, Journal of Hospitality and 

Tourism Management, Industrial Marketing Management, International 

Journal of Information Management, Heliyon, Computers in Human 

Behavior, Journal of Open Innovation: Technology, Market, and Complexity, 

Information & Management, Technology in Society, International Journal of 

Research in Marketing, Electronic Commerce Research and Applications, 

Energy Policy, Procedia Computer Science, Telematics and Informatics, 

Annals of Tourism Research, Research in Transportation Business & 

Management, Journal of Rural Studies, Evaluation and Program Planning. 

A summary of reviewed articles with key factors of a systematic 

literature review of the selected papers between 2019 and 2022 covering 
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the research findings, and references. For this purpose, eighteen relevant 

papers were selected that cover the word-of-mouth as a marketing tool to 

convince the potential customers for products and services of different 

brands, see table 2.  

Table 2: Summary of findings of the selected articles. 

S. 

No 

Findings Cita

tion 

S. 

No 

Findings Citat

ion 

1 Customer testimonials 

show that e-servicescape 

has a favorable impact on 

trust, which in turn has a 

beneficial impact on 

eWOM and customer 

loyalty. 

7 10 The results 

demonstrated that 

eWOM improves a 

company's performance 

and popularity on social 

media. 

8 

2 The findings indicated that 

consumer conventional 

WOM intention is more 

influenced by in-person 

customer experience than 

by online consumer 

experience. 

9 11 The results indicated the 

platform's accessibility, 

prior eWOM experience, 

and hotel attribute 

performance. 

10 

3 The results  of music 

festival experience  with 

the 5Es, the Gen Y 

11 12 Based on the research 

the remarkable results 

achieved using eWOM. 

12 

 

7. Gina A. Tran and David Strutton, “Comparing Email and SNS Users: Investigating e-

Servicescape, Customer Reviews, Trust, Loyalty and E-WOM,” Journal of Retailing 

and Consumer Services 53 (March 2020): 101782, 

https://doi.org/10.1016/j.jretconser.2019.03.009. 

8. Tahir M. Nisar et al., “Up the Ante: Electronic Word of Mouth and Its Effects on Firm Reputation and Performance,” Journal of Retailing and Consumer Services 53 (March 

2020): 101726, https://doi.org/10.1016/j.jretconser.2018.12.010. 

9. Jose Ribamar Siqueira et al., “Spreading the Word: How Customer Experience in a 
Traditional Retail Setting Influences Consumer Traditional and Electronic Word-of-Mouth Intention,” Electronic Commerce Research and Applications 37 (September 

2019): 100870, https://doi.org/10.1016/j.elerap.2019.100870. 

10. Chih-Lun Alan Yen and Chun-Hung Hugo Tang, “The Effects of Hotel Attribute 
Performance on Electronic Word-of-Mouth (EWOM) Behaviors,” International 

Journal of Hospitality Management 76 (January 2019): 9–18, 

https://doi.org/10.1016/j.ijhm.2018.03.006. 

11. Kelly J. Semrad and Manuel Rivera, “Advancing the 5E’s in Festival Experience for the Gen Y Framework in the Context of EWOM,” Journal of Destination Marketing & 

Management 7 (March 2018): 58–67, 

https://doi.org/10.1016/j.jdmm.2016.08.003. 

12. Qing Sun et al., “Exploring EWOM in Online Customer Reviews: Sentiment Analysis 
at a Fine-Grained Level,” Engineering Applications of Artificial Intelligence 81 (May 

2019): 68–78, https://doi.org/10.1016/j.engappai.2019.02.004. 
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attendees  provided 

positive eWOM. 

4 It is found that with the 

same features the 

producers can sale their 

goods in the market 

through eWOM. 

13 13 Based on results it 

reveals that customers 

remain more satisfied by 

online dealings followed 

by eWOM. 

14 

5 A negative eWOM caused a 

decline in sales of  luxury 

fashion products.  

15 14 The results show the 

peers impact on adolescents’ buying 
decisions due to eWOM. 

16 

6 The results guided the 

retailers, wholesalers, and 

producers for 

understanding the market 

demand of the products as per genders’ need through 
eWOM. 

17 15 It demonstrates the 

beneficial effects of 

eWOM employing OSN 

on the management and 

operation of 

contemporary 

businesses. 

18 

7 Physica negotiations are 

more effective than that of 

eWOM. 

19 16 The results showed that 

WTPp uses the 

20 

 

13. Peiqin Zhang et al., “An Empirical Investigation of EWOM and Used Video Game Trading: The Moderation Effects of Product Features,” Decision Support Systems 

123 (August 2019): 113076, https://doi.org/10.1016/j.dss.2019.113076. 

14. Paulo Duarte, Susana Costa e Silva, and Margarida Bernardo Ferreira, “How 
Convenient Is It? Delivering Online Shopping Convenience to Enhance Customer 

Satisfaction and Encourage e-WOM,” Journal of Retailing and Consumer Services 44 

(September 2018): 161–69, https://doi.org/10.1016/j.jretconser.2018.06.007. 

15. Cesare Amatulli et al., “An Investigation of Unsustainable Luxury: How Guilt Drives 
Negative Word-of-Mouth,” International Journal of Research in Marketing 37, no. 4 

(December 2020): 821–36, https://doi.org/10.1016/j.ijresmar.2020.03.005. 

16. Anubhav Mishra et al., “Adolescent’s EWOM Intentions: An Investigation into the Roles of Peers, the Internet and Gender,” Journal of Business Research 86 (May 

2018): 394–405, https://doi.org/10.1016/j.jbusres.2017.04.005. 

17. E. Teso et al., “Application of Text Mining Techniques to the Analysis of Discourse in EWOM Communications from a Gender Perspective,” Technological Forecasting and 

Social Change 129 (April 2018): 131–42, 

https://doi.org/10.1016/j.techfore.2017.12.018. 

18. Jiakun Wang, Xinhua Wang, and Yun Li, “A Discrete Electronic Word-of-Mouth 

Propagation Model and Its Application in Online Social Networks,” Physica A: 

Statistical Mechanics and Its Applications 527 (August 2019): 121172, 

https://doi.org/10.1016/j.physa.2019.121172. 

19. Safdar Hussain et al., “Consumers’ Online Information Adoption Behavior: Motives and Antecedents of Electronic Word of Mouth Communications,” Computers in 

Human Behavior 80 (March 2018): 22–32, 

https://doi.org/10.1016/j.chb.2017.09.019. 

20. Mário Augusto and Pedro Torres, “Effects of Brand Attitude and EWOM on Consumers’ Willingness to Pay in the Banking Industry: Mediating Role of 
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transforms BAtt and 

eWOM. 

8 The findings may aid in 

our comprehension of the 

mechanisms behind trust 

in eWOM communities. 

21 17 There is an interlink 

between mobile social 

media users and eWOM. 

22 

9 The findings suggested 

that marketers could 

collaborate with SNSs to 

create C2C eWOM 

marketing campaigns for 

consumers to enhance 

purchase intentions. 

23 18 The correlation between 

social presence and 

eWOM was shown to be 

larger the more 

interpersonal influence 

there was. 

24 

Commentary on Literature Review:  
It covers the overall review commentary of eighteen articles focusing on 

their findings with their citation records as indicated in table 2. Accordingly, online consumers’ comments matter because peers impact positively our 

buying behaviour. Electronic word-of-mouth is a way of sharing the 

information, it is an easy way of products sales but it may not use for selling 

the comfort products and it is also a source of proper guidelines, messages 

are more trustworthy received by it. Physical communication is considered 

more effective than electronic way of communication that is why negotiation 

is more effective than online communication. Customer to customer 

marketing campaigns may be successful on social networking sites25. The 

 

Consumer-Brand Identification and Brand Equity,” Journal of Retailing and 

Consumer Services 42 (May 2018): 1–10, 

https://doi.org/10.1016/j.jretconser.2018.01.005. 

21. M.R. Martínez-Torres et al., “Identifying the Features of Reputable Users in EWOM 
Communities by Using Particle Swarm Optimization,” Technological Forecasting 

and Social Change 133 (August 2018): 220–28, 

https://doi.org/10.1016/j.techfore.2018.04.017. 

22. Amit Shankar, Charles Jebarajakirthy, and Md Ashaduzzaman, “How Do Electronic Word of Mouth Practices Contribute to Mobile Banking Adoption?,” Journal of 

Retailing and Consumer Services 52 (January 2020): 101920, 

https://doi.org/10.1016/j.jretconser.2019.101920. 

23. Duong Hanh Tien, Adriana A. Amaya Rivas, and Ying-Kai Liao, “Examining the 
Influence of Customer-to-Customer Electronic Word-of-Mouth on Purchase Intention in Social Networking Sites,” Asia Pacific Management Review 24, no. 3 

(September 2019): 238–49, https://doi.org/10.1016/j.apmrv.2018.06.003. 

24. Carla Ruiz-Mafe et al., “Does Social Climate Influence Positive EWOM? A Study of 
Heavy-Users of Online Communities.,” BRQ Business Research Quarterly 21, no. 1 

(January 2018): 26–38, https://doi.org/10.1016/j.brq.2017.12.001. 

25. Madhurima Deb and Ewuukgem Lomo-David, “Determinants of Word of Mouth Intention for a World Heritage Site: The Case of the Sun Temple in India,” Journal of 

Destination Marketing & Management 19 (March 2021): 100533, 

https://doi.org/10.1016/j.jdmm.2020.100533. 
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authenticity of marketing and customer-based is more effective, it shows the stronger interpersonal influence, because it affects the customers’ 
willingness to brands. It may check the performance of an organization, and it improves a firm’s status through social media and it also influences consumers’  purchase decisions. Similarly, it may demand the expected 
brands and it may give the remarkable results. It makes the customers more 

satisfied, and the work may be speedier, and dealing with customers become 

easy when they are satisfied by word-of-mouth communication. Physical 

dealing gets help from it26, it may achieve general information, because it is 

a platform for facilitating the customers. It gets support from the mobile 

phone in every field of business, internet and word-of-mouth 

communication support each other, that is why it can manage for 

communication of customer to customer. The ways of marketing online 

reviews for available products and services are easy, because it helps the  

concept of sustainability, and satisfaction is achievable. It may use for 

multidimensional purposes27. Hence, proper use of this technique is for the 

improvement of departmental services.  

Overall, 1402 selected articles from the "science direct" database, which 

consists of 69 papers from the review articles belonging to the Review 

Article Section and 1164 articles belonging to the Research Article Section. 

In the next section,  the review of the twenty most cited papers reflected the 

importance of word-of-mouth in marketing and its impact on the sales of 

businesses. Word-of-mouth is a target-oriented way of marketing because 

customers have more trust in their peers, their friends, and their relatives 

who advise  for purchasing of certain products and services which are in 

their past experience, see table 3.28 The peers conversations create a good 

and encouraging environment and it generates new customers. Normally, 

these customers get advice from their friends through online by e-mails, 

WhatsApp, phone, and any other way of marketing communication. It has 

acknowledged that social networks for electronic word-of-mouth has an 

impact on how consumers make purchasing decisions.29 Consumers always 

 

26. Joon Soo Lim and Jun Zhang, “The Impact of Message Appraisals of Dove’s 
Campaign for Real Beauty on Information Seeking and Electronic Word-of-Mouth Intentions of US Female Consumers,” Telematics and Informatics 61 (August 2021): 

101594, https://doi.org/10.1016/j.tele.2021.101594. 

27. Thomas Reimer and Martin Benkenstein, “Not Just for the Recommender: How EWOM Incentives Influence the Recommendation Audience,” Journal of Business 

Research 86 (May 2018): 11–21, https://doi.org/10.1016/j.jbusres.2018.01.041. 

28. Eran Manes and Anat Tchetchik, “The Role of Electronic Word of Mouth in Reducing Information Asymmetry: An Empirical Investigation of Online Hotel Booking,” 
Journal of Business Research 85 (April 2018): 185–96, 

https://doi.org/10.1016/j.jbusres.2017.12.019. 

29. Jian-Jun Wang, Ling-Yu Wang, and Meng-Meng Wang, “Understanding the Effects of EWOM Social Ties on Purchase Intentions: A Moderated Mediation Investigation,” 
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share to others all the benefits and drawbacks that they have faced from the 

products which they have purchased in past.  

In the next section, a detail of most cited papers is given, see table 3: 

Table 3: The most cited articles 

Rank Author, 

Year 

Title Journal Citation 

A1 30 Preferred reporting items 

for systematic review and 

meta-analysis protocols 

(PRISMA-P) 2015 statement. 

Systematic 

Reviews 

146703 

1 31 How convenient is it ? 

Delivering online shopping 

convenience to enhance 

customer satisfaction and 

encourage eWOM. 

Journal of 

Retailing and 

Consumer 

Services 

371 

2 32 Examining the influence of 

customer-to-customer 

electronic WOM on purchase 

intention in social 

networking sites. 

Asia Pacific 

Management 

Review 

197 

3 33 Consumers' online 

information adoption 

behavior: Motives and 

antecedents of electronic 

WOM communications.  

Computers 

in Human 

Behavior 

191 

4 34 Effects of brand attitude and eWOM on consumers’ 
willingness to pay in the 

banking industry: Mediating 

role of consumer-brand 

identification and brand 

equity.  

Journal of 

Retailing and 

Consumer 

Services 

184 

 

Electronic Commerce Research and Applications 28 (March 2018): 54–62, 

https://doi.org/10.1016/j.elerap.2018.01.011. 

30. David Moher et al., “Preferred Reporting Items for Systematic Review and Meta-

Analysis Protocols (PRISMA-P) 2015 Statement,” Systematic Reviews 4, no. 1 

(December 1, 2015): 1, https://doi.org/10.1186/2046-4053-4-1. 

31. Duarte, Costa e Silva, and Ferreira, “How Convenient Is It? Delivering Online 
Shopping Convenience to Enhance Customer Satisfaction and Encourage e-WOM.” 

32. Tien, Amaya Rivas, and Liao, “Examining the Influence of Customer-to-Customer 

Electronic Word-of-Mouth on Purchase Intention in Social Networking Sites.” 

33. Hussain et al., “Consumers’ Online Information Adoption Behavior: Motives and Antecedents of Electronic Word of Mouth Communications.” 

34. Augusto and Torres, “Effects of Brand Attitude and EWOM on Consumers’ 
Willingness to Pay in the Banking Industry: Mediating Role of Consumer-Brand 

Identification and Brand Equity.” 

https://scholar.google.com/scholar?oi=bibs&hl=en&cites=5335525499313988149,3480882314482111079,12029221897513813898,10762995688244857031,17127094874768119984,2621946755124496853,5256461683410663546,17741438140109212616,7346533714745426682,17102461245658986814,42967283546583450,6945542303306697248,15948863896495733786,8644274643873953725,1603545225241935718,15765447782769293044,2716349178557243378,1195002442691111941,18021698786104542525,4581829141270201636,4555509484463551894,17953943768148703329,14964301304171467121,15521400599084869893,9701842718588917723,2421697159440809131,1784580582084584298
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5 35 Electronic WOM and hotel 

performance: A meta-

analysis.  

Tourism 

Management 

180 

6 36 How do electronic WOM 

practices contribute to 

mobile banking adoption?  

Journal of 

Retailing and 

Consumer 

Services 

180 

7 37 Adolescent's eWOM 

intentions: An investigation 

into the roles of peers, the 

Internet and gender.  

 

Journal of 

Business 

Research 

165 

8 38 Electronic WOM and the 

brand image: Exploring the 

moderating role of 

involvement through a 

consumer expectations lens.  

Journal of 

Retailing and 

Consumer 

Services 

127 

9 39 Comparing email and SNS 

users: Investigating e-

servicescape, customer 

reviews, trust, loyalty and 

eWOM.  

Journal of 

Retailing and 

Consumer 

Services 

117 

10 40 An empirical investigation of 

eWOM and used video game 

trading: The moderation 

effects of product features. 

Decision 

Support 

Systems   

97 

11 41 Not just for the 

recommender: How eWOM 

incentives influence the 

recommendation audience.  

Journal of 

Business 

Research 

73 

 

35. Yang Yang, Sangwon Park, and Xingbao Hu, “Electronic Word of Mouth and Hotel 
Performance: A Meta-Analysis,” Tourism Management 67 (August 2018): 248–60, 

https://doi.org/10.1016/j.tourman.2018.01.015. 

36. Shankar, Jebarajakirthy, and Ashaduzzaman, “How Do Electronic Word of Mouth Practices Contribute to Mobile Banking Adoption?” 

37. Mishra et al., “Adolescent’s EWOM Intentions: An Investigation into the Roles of Peers, the Internet and Gender.” 

38. Anup Krishnamurthy and S. Ramesh Kumar, “Electronic Word-of-Mouth and the 

Brand Image: Exploring the Moderating Role of Involvement through a Consumer Expectations Lens,” Journal of Retailing and Consumer Services 43 (July 2018): 

149–56, https://doi.org/10.1016/j.jretconser.2018.03.010. 

39. Tran and Strutton, “Comparing Email and SNS Users: Investigating e-Servicescape, 

Customer Reviews, Trust, Loyalty and E-WOM.” 

40. Zhang et al., “An Empirical Investigation of EWOM and Used Video Game Trading: The Moderation Effects of Product Features.” 

41. Reimer and Benkenstein, “Not Just for the Recommender: How EWOM Incentives 
Influence the Recommendation Audience.” 



Al-Wifāq, December 2023, Volume: 06, Issue: 02 

44 

12 42 Exploring eWOM in online 

customer reviews: 

Sentiment analysis at a fine-

grained level.  

Engineering 

Applications 

of Artificial 

Intelligence 

67 

13 43 Up the ante: eWOM and its 

effects on firm reputation 

and performance.  

Journal of 

Retailing and 

Consumer 

Services 

60 

14 44 Spreading the Word: How 

Customer Experience in a 

Traditional Retail Setting 

Influences Consumer 

Traditional and eWOM 

Intention.  

Electronic 

Commerce 

Research and 

Applications 

59 

15 45 Application of text mining 

techniques to the analysis of 

discourse in eWOM 

communications from a 

gender perspective.  

Technologica

l Forecasting 

and Social 

Change 

49 

In the next section, it is shown a pictorial view of most cited 15 articles 

concerning with the topic as per the available record of google shcolar. The 

first article in the record that is marked “A1”, not included in the most cited 
article because it provides the base of systematic review research and it is not 

relevant with the topic. A pictorial view of most cited papers is given here, 

see figure 3. 

 

42. Sun et al., “Exploring EWOM in Online Customer Reviews: Sentiment Analysis at a 

Fine-Grained Level.” 

43. Nisar et al., “Up the Ante: Electronic Word of Mouth and Its Effects on Firm Reputation and Performance.” 

44. Siqueira et al., “Spreading the Word: How Customer Experience in a Traditional 
Retail Setting Influences Consumer Traditional and Electronic Word-of-Mouth Intention.” 

45. Teso et al., “Application of Text Mining Techniques to the Analysis of Discourse in 
EWOM Communications from a Gender Perspective.” 
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Figure 3: Pictorial View of Most Cited Articles 

Sustainable Marketing Concepts Developed from Reviewed 

Articles 
Based on the reviewed articles it is pointed out that only the quality 

and services a business  may promote the WOM that is a marketing 

sustainability.46 Graphically, is presented in the following section, see 

figure 4: 

 

46. Kevin Giang Barrera and Denish Shah, “Marketing in the Metaverse: Conceptual 
Understanding, Framework, and Research Agenda,” Journal of Business Research 

155 (January 2023): 113420, https://doi.org/10.1016/j.jbusres.2022.113420. 
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Figure 4: Sustainable Marketing Concepts 

Saving of Promotional Budget: WOM saves the promotional budget 

because new customers gain trust from their peers, relatives, and friends 

about some sort of products and services available in the market and after 

that they do not bother for getting further information form any other 

promotional activities.47 

Creating Customers’ Loyalty: WOM creates loyalty of customers for 

products and services after having confirmation regarding them from their 

peers and friends.48 All new customers become loyal to such products and 

services because now they have confirmation of their quality and 

characteristics from their dears and nears. 

Creating Marketing Sustainability: WOM creates a sustainable system 

of marketing because when peers tell for purchasing of the products or 

services which they have already used in past, the listeners make their firm 

and positive belief for such products, and it creates a marketing sustainability, and now it is not easily removed from the listeners’ minds and 
they continue with such products and services. Hence, new concepts may be 

developed by reviewing of the existing literature and such concepts can be 

applied for further development in the marketing field.49 

 

47. Kui Yi et al., “Appeal of Word of Mouth: Influences of Public Opinions and Sentiment 

on Ports in Corporate Choice of Import and Export Trade in the Post-COVID-19 Era,” Ocean & Coastal Management 225 (June 2022): 106239, 

https://doi.org/10.1016/j.ocecoaman.2022.106239. 

48. Shaked Gilboa, Tali Seger-Guttmann, and Judith Partouche-Sebban, “Increasing 
Customer Loyalty and WOM in an Age of Terror: Cross-Cultural Development and 

Validation of the Customers’ Reactions to Terror Scale (CRTS),” Journal of Retailing 

and Consumer Services 64 (January 2022): 102785, 

https://doi.org/10.1016/j.jretconser.2021.102785. 

49. Adam Lindgreen et al., “How to Develop Great Conceptual Frameworks for 
Business-to-Business Marketing,” Industrial Marketing Management 94 (April 

2021): A2–10, https://doi.org/10.1016/j.indmarman.2020.04.005. 
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The Journey of WOM through different marketing paths: It highlights 

the paths of marketing associated with WOM regarding the activities done 

for consumer buying behavior reviewed in the literature. For the first step, 

from the literature selected seven articles at random to find out its paths that 

link it to online marketing. Accordingly, the word of Influence of Peers (IOP) 

has noted for one time, and it constitutes 13% of the total share of WOM , 

Online Feedback (OFB) has used for 12%, Online Social Network (OSN) for 

13%, Social Network (SN) for 25%, and social media (SM) for 37%. It means 

that the use of social media for sharing of word-of-mouth is on the highest 

side that of social network is on the second number. It is the novelty of the 

use of word-of-mouth that can motivate potential buyers easily as compared 

to other tools of marketing. According to this procedure  as indicated in this 

study, the use of word-of-mouth through its paths or routes is very effective 

and successful. It is, therefore, disclosed that the effectiveness of word of 

mouth in online marketing to convince customers to purchase the products 

and services of a certain brand is very essential for marketing strategies. In 

the next section, a list of cited papers has been given to indicate the paths of 

word-of-mouth for understanding the importance of WOM that is used as 

the result oriented and sustainable tool of marketing, see table 4: 

Table 4: Marketing Paths associated with WOM. 

S. No. Media Used Citation 

1 OSN 50 

2 SN, IOP 51 

3 SM 52 

4 OF 53 

5 SN 54 

6 SM 55 

 

50. Wang, Wang, and Li, “A Discrete Electronic Word-of-Mouth Propagation Model and 

Its Application in Online Social Networks.” 

51. Mishra et al., “Adolescent’s EWOM Intentions: An Investigation into the Roles of Peers, the Internet and Gender.” 

52. Sann Ryu and JungKun Park, “The Effects of Benefit-Driven Commitment on Usage 

of Social Media for Shopping and Positive Word-of-Mouth,” Journal of Retailing and 

Consumer Services 55 (July 2020): 102094, 

https://doi.org/10.1016/j.jretconser.2020.102094. 

53. Wang, Wang, and Wang, “Understanding the Effects of EWOM Social Ties on Purchase Intentions: A Moderated Mediation Investigation.” 

54. Sang-June Park, Yeong-Ran Lee, and Sharad Borle, “The Shape of Word-of-Mouth Response Function,” Technological Forecasting and Social Change 127 (February 

2018): 304–9, https://doi.org/10.1016/j.techfore.2017.10.006. 

55. Susan A.M. Vermeer et al., “Seeing the Wood for the Trees: How Machine Learning 
Can Help Firms in Identifying Relevant Electronic Word-of-Mouth in Social Media,” 
International Journal of Research in Marketing 36, no. 3 (September 2019): 492–
508, https://doi.org/10.1016/j.ijresmar.2019.01.010. 
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7 SM 56 

These marketing paths have been shown pictorially here, see figure 5: 

 

Figure 5: Marketing Paths Associated with WOM 

It is noted that different social media sites and search engines are used 

for spreading the word-of-mouth marketing activities for increasing the 

sales as it is shown in theoretical framework, see figure 2. It is a goal-oriented 

way of communication, and especially, the small enterprises find this way of 

marketing very beneficial.57 It works in a sustainable way to maintain the 

quality of the products and services.  

Comparison of the Islamic teachings relevant to Sustainable 

Marketing Concepts  In the previous heading of “Sustainable Marketing Concepts Developed from Reviewed Articles” of this paper, the authors conducted systematic 

review of literature to extract the sustainable concepts related to the subject. 

To incorporate relevant Islamic concepts, this study further explore and brings in the relevant principles found in the Qur’an and Hadith that 
emphasize trust, honesty and ethical business practices related to 

Sustainable WoMM. 

Trustworthiness and Quality The Quranic concept: “And fulfill every covenant. Indeed, the covenant is 
 

56. Carola Strandberg, Maria Ek Styvén, and Magnus Hultman, “Places in Good Graces: 

The Role of Emotional Connections to a Place on Word-of-Mouth,” Journal of 

Business Research 119 (October 2020): 444–52, 

https://doi.org/10.1016/j.jbusres.2019.11.044. 

57. Apol Pribadi Subriadi and Habi Baturohmah, “Social Media in Marketing of Ride-Hailing: A Systematic Literature Review,” Procedia Computer Science 197 (2022): 

102–9, https://doi.org/10.1016/j.procs.2021.12.123. 
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accountable.” 58 

Hadith: The Prophet Muhammad (may God bless him and grant him 

peace) emphasized the importance of fulfilling covenants and obligations. “The signs of a hypocrite are three: when he talks, he lies, Whenever he 
promises, he breaks his promise. Whenever he makes a covenant he proves treacherous.” 59 

In the context of WOM marketing, trust is built on the quality and 

reliability of products and services, in line with Islamic values of honesty and 

commitment.  As explained in the previous headings, WOM marketing 

demands a sense of loyalty and a sense of fulfilment towards the consumers. 

Therefore, the concept of marketing about the quality and reliability of 

products is directly in line with the Islamic Principles.  

Sustainable Marketing The Quranic concept: “And do not be extravagant, for He does not like the extravagant.” 60 

Islam focuses on sustainable and economic use of handling every aspect 

of life. When we talk about sustainable marketing, saving the food, gas, 

electricity from wastage is directly in line with the Islamic teachings. The 

Messenger of Allah (PBUH) strictly prohibited wastage in every aspect of one’s lives. Even if a Muslim were to be washing on the banks of a river, he should not waste water. “Abdullah ibn ‘Amr Ibn Al-Aas (Ra) that the Prophet (PBUH) passed by Sa‘d when he was Making ablution (Wudoo)’, and he said, “What is this extravagance, O Sa‘d?” He said: Can there be any extravagance in Wudoo (ablution)’? He said, “Yes, even if you are on the bank of a flowing river.” 61 

The concept of creating marketing sustainability through WOM is 

consistent with Islamic teachings that encourage responsible and 

sustainable use of resources. WOM reduces the need for extensive 

promotional budgets, in keeping with the Islamic principle of avoiding 

extravagance. 

Ethical Marketing Paths The Quranic concept: “And do not consume your wealth among 
yourselves unjustly and lead it to the rulers so that they may help you to consume a group of people’s wealth unjustly while you know.” [It is 

 

58. Qur'an, Surah Al-Isra, 17:34 

59. Muhammad ibn Isma’il Al-Bukhari, Sahih Al-Bukhari (Beirut: Dar Al-Tuq Al-Najah, 

n.d.), Kitāb al-’imān, Bāb ‘alāmah il-Munāfiq. 

60. Qur’an, Surah Al-Anaam, 6:141 

61. Muḥammad Bin Yazīd bin Mājah Al-Qazwīny, Sunan Ibn Mājah, ed. Shu’aib Al-Arna‘uṭ (Beirut: Dār al-Risālah al-’ālmiyah, 2009), Abwāb ut-Tahārah wa Sunanuhā, 

Bāb mā jā fil Qaṣd fil wużū wa karāhiyati at-ta’addi fīhi. 
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illegal].”62 

The Messenger of Allah (PBUH) forbade injustice in trade and 

business matters. As discussed in the previous paragraph, WoMM 

requires strict guidelines and ethical marketing practices to be adopted 

in contemporary studies. Islamic teachings also emphasizing the 

necessity of ethical behavior. Once Messenger of Allah (PBUH) was 

passing by a seller who was selling grains. Prophet PBUH put his hand in 

the heap of grains and found that the grains hidden deeper inside the heap 

were wet. The Prophet PBUH angrily directed the seller to show off the 

faults and problems in the product to the consumers before selling. In another Hadith, “Abu Sa’id reported: The Prophet (صلى الله عليه وسلم) said, “The honest 
and trustworthy merchant will be with the prophets, the truthful, and 

the martyrs.” Sunan al-Tirmidhi 1209, Hasan”. Hence, Islamic teachings 

against illicit consumption of wealth are consistent with ethical 

considerations in marketing processes. Incorporating these Islamic 

concepts into academic discussion enriches the narrative by emphasizing 

the compatibility of WOM marketing with Islamic values of trust, loyalty, 

sustainability, and ethical business practices. 

Results  
The results constituted the two basic concepts of WOM, the targets-

oriented, and sustainable marketing concepts. 

Target-oriented: It means how the word-of-mouth is effectively used to 

get the marketing targets. It is an easy and useful way of communication, 

when peers and friends inform their buddies about the products available in 

the market. The peers share their experience with their lovers. The new 

customer get satisfaction due the use of their dears. E-commerce businesses 

use a range of online channels to maximize product sales and consumer 

value, that is why the word-of-mouth is very essential regarding dealings of 

e-commerce. The way of marketing that has been discussed here is very 

influential consumer buying behaviour.63 The use of electronic word-of-

mouth links with development of modern technology and internet that is 

why it is target oriented way of marketing in this era. It is one of the driving 

forces behind the growth of online retailing. The online awareness is very 

helpful in purchase behavior. The literature discloses the famous platforms 

of online shopping that consists of blogs, discussion forums, shopping 

platforms, and websites for customer reviews. The number of people are 

 

62. Qur’an, Surah Al-Baqarah, 2:188 

63. Lane T. Wakefield and Robin L. Wakefield, “Anxiety and Ephemeral Social Media Use in Negative EWOM Creation,” Journal of Interactive Marketing 41 (February 

2018): 44–59, https://doi.org/10.1016/j.intmar.2017.09.005. 
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increasing day by day who choose to communicate their ideas through this 

way of communication and dealing.64 Knowing the customers viewpoints 

become easy with this way of marketing and decision making. The product 

assessment and choice method become easy and cheaper. The internet and 

social media provide a platform to customers for discussion and easy 

selection of their desired products. The required targets are selected with 

the use of this concept.65 

Sustainable Tool: Marketing campaigns motivate the customers for 

purchasing, and the proper such campaigns put the positive impact on sales. 

The WOM may be used in publishing, software, clothing, food, electronics, 

etc. industries, under this, people discuss with peers and friends  and get the 

advice for buying decision and find it more effective than getting information 

from advertising. The e-business expands its activities and services utilizing 

digital platforms and attracts and retains customers.66 

Merits of WOM: It is a general practice of people who before a purchase 

consult with their peers, friends, and relatives and get their views, in this way 

the customers may take the right decisions, and they may keep them safe 

from the relevant unseen losses and may get the benefits of the old 

experienced customers. Other associated advantages, such as, it increases 

the understanding, trust, brand recognition; and it is the fastest, the 

cheapest, the simplest, and most effective way of marketing 

communication,67 see figure 6 below: 

 

64. Marcello M. Mariani and Franco Visani, “Embedding EWOM into Efficiency DEA Modelling: An Application to the Hospitality Sector,” International Journal of 

Hospitality Management 80 (July 2019): 1–12, 

https://doi.org/10.1016/j.ijhm.2019.01.002. 

65. Martin A. Pyle, Andrew N. Smith, and Yanina Chevtchouk, “In EWOM We Trust: 
Using Naïve Theories to Understand Consumer Trust in a Complex EWOM Marketspace,” Journal of Business Research 122 (January 2021): 145–58, 

https://doi.org/10.1016/j.jbusres.2020.08.063. 

66. Jeannette A. Mena et al., “Competing Assessments of Market-Driven, Sustainability-

Centered, and Stakeholder-Focused Approaches to the Customer-Brand 

Relationships and Performance,” Journal of Business Research 95 (February 2019): 

531–43, https://doi.org/10.1016/j.jbusres.2018.07.038. 

67. Rajesh Iyer and Mitch Griffin, “Modeling Word-of-Mouth Usage: A Replication,” 
Journal of Business Research 126 (March 2021): 512–23, 

https://doi.org/10.1016/j.jbusres.2019.12.027. 
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Figure 6: Merits of WOM 

All the enterprises may enjoy these benefits, because the loyalty of 

customers may increase. 

Management of Negative WOM: The negative WOM on social media 

about service blunders, product recalls, a bad e-commerce site interface, 

product unavailability, disputed brand marketing, and poor customer 

service experiences may significantly harm businesses and organizations. It 

travels faster as compare to the positive WOM, and to overcome it, a proper 

management response is required, and necessary knowledge and skills, and customers’ education can make the environment positive.68  

Ethical Considerations in Eord-of-Mouth Marketing 
The ethical aspects of word-of-mouth marketing (WOMM) have received 

considerable attention in the marketing literature due to its powerful 

influence on consumer behavior and brand perception. While WOMM can be 

a powerful tool for businesses to build trust and credibility, it also raises 

important ethical considerations. An ethical concern is the credibility and 

transparency of WOMM's efforts. As Leiser (2016) noted, some companies 

engage in deceptive practices through astroturfing, which involves creating 

false reviews or testimonials to manipulate public opinion. Such actions not 

only undermine trust, but also violate ethical standards. Additionally, 

WOMM campaigns can sometimes coerce consumers into sharing their 

opinions or endorsing products, which could undermine their autonomy 

(Moller, Ryan, and Deci, 2006). These ethical dilemmas highlight the need for 

companies to ensure the transparency and credibility of their WOMM 

initiatives. 

 

68. Soobin Seo and SooCheong (Shawn) Jang, “A Negative or Positive Signal? The 
Impact of Food Recalls on Negative Word-of-Mouth (N-WOM),” Journal of 

Hospitality and Tourism Management 47 (June 2021): 150–58, 

https://doi.org/10.1016/j.jhtm.2021.03.008. 
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Besides authenticity, confidentiality is another key ethical dimension of 

WOMM. Because consumers share their experiences and preferences with 

others, their personal information may be shared without consent. This 

raises concerns about data breaches and data security. Researchers such as 

Litvin et al., (2018) have highlighted the importance of protecting consumer 

privacy in WOMM campaigns. They argue that companies should establish 

clear guidelines and obtain express consent when collecting and sharing 

consumer-generated content to maintain ethical integrity. Additionally, the 

emergence of social media and online platforms has blurred the lines 

between personal and public discourse, requiring marketers to comply with 

laws regarding privacy and protection of user data (Gillespie, 2018). 

WOMM's ethical considerations extend beyond the content itself and 

encompass the broader ethical environment of consumer trust, autonomy, 

and data protection. 

Islamic Perspective about WOMM 
Islamic ethical considerations in word-of-mouth marketing offer a 

unique perspective grounded in the principles of honesty, integrity and 

fairness dictated by Islamic teachings. In the context of Islam, word-of-

mouth marketing must adhere to Quranic injunctions that emphasize 

truthfulness and the avoidance of deception in all forms of communication.69 

A fundamental principle is the concept of “Taqiyyah,” which encourages 
truthfulness and transparency in relationships.70 Furthermore, the prohibition of “Ghiba” (gossip) and “Namimah” (malicious gossip) highlights 
the importance of ethical communication and avoiding the dissemination of 

false or harmful information.71 These principles align with the ethical 

considerations of word-of-mouth marketing, emphasizing the importance of 

authentic, transparent, and honest communication. To navigate these ethical 

waters, businesses engaged in word-of-mouth marketing in Islamic contexts 

must be vigilant in upholding these principles, ensuring that their marketing 

practices are consistent with the ethical teachings of Islam. 

Discussion  
The findings of the SLR explain the functions of WOM. The study's 

limitations, study gaps, and recommendations for future research are 

presented at the end. From the conclusions of the reviewed publications, it 

is indicated consulting the previously well-defined research topics and the 

relevant issues in detail. A focus on research consists of  trust creator and 

sustainable marketing tool. Both the sub-headings have been explained well. 

Using the online reviews by customers to make well-informed buying 

 

69. Al-Quran, Surah Al-Baqarah, 2:42 

70. Al-Quran, Surah An-Nahl, 16:91 

71. Al-Quran, Surah Al-Hujraat, 49 :12 
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choices,72 the word-of-mouth has been proved as the best tool of marketing. 

In continuation of objectives of studies and research questions, the collection 

of literature discussed in detail based on a systematic review and dealt with the articles with their justification in terms of  “The Criteria in the SLR for Inclusion and Exclusion” for understanding the reasons of keeping some 
articles in the study as mentioned in table 2. Then, a periodic trend of review 

articles from 2019 to 2022, a four years,  year-wise trend in the SLR consisting of “review article trends” and “research article trends” and 
highlighted the chosen factors to show the effectiveness of WOM to convince 

the readers. After that, is provided the summary of eighteen articles 

consisting of research findings of the research articles. The SLR commentary 

on the reviewed articles covers the findings of selected articles. In the 

modern corporate environment, marketing scholars and practitioners have 

established the value of WOM. Customers believe on suggestions they 

receive from friends and family in making purchases.73 It impacts the 

consumers attitude, buying intention, and sales. For internet transactions,  

eWOM is used to inform and communicate technologies the peers. The term 

WOM or eWOM may impact as positive or negative, depends upon its use. 

The prudent businesses get the maximum benefits as mentioned in figure 6. 

This article guides the whole business community to use it positively to 

promote their goods and services. It is a target oriented and sustainable tool 

that is especially recommended for micro and small enterprises.74  

Conclusion 
To determine the influence of WOM as a sustainable marketing 

technique and how it affects the selling activities. This study gives a thorough 

examination of the international literature. Unfortunately, due to its wrong 

use, it could have a negative effect on a business's reputation. In addition to 

discussing the effects of word-of-mouth, electronic word-of-mouth, online 

shopping, selling, and purchasing activities, customer responses via 

electronic media, the most cited papers, research trends, and topics, this 

paper provides a thorough overview of the marketing literature that is 

currently available. The paper offers recommendations for private and 

public policymakers. However, the SLR maintains restrictions on its usage of 

 

72. Elvira Ismagilova, Yogesh K. Dwivedi, and Emma Slade, “Perceived Helpfulness of EWOM: Emotions, Fairness and Rationality,” Journal of Retailing and Consumer 

Services 53 (March 2020): 101748, 

https://doi.org/10.1016/j.jretconser.2019.02.002. 

73. Felix Septianto and Tung Moi Chiew, “The Effects of Different, Discrete Positive 
Emotions on Electronic Word-of-Mouth,” Journal of Retailing and Consumer Services 

44 (September 2018): 1–10, https://doi.org/10.1016/j.jretconser.2018.05.006. 

74. Xun Xu and Chieh Lee, “Utilizing the Platform Economy Effect through EWOM: Does 
the Platform Matter?,” International Journal of Production Economics 227 

(September 2020): 107663, https://doi.org/10.1016/j.ijpe.2020.107663. 
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a single database and its rejection of grey literature, and to provide room for 

future research, the focus of this work was limited to two key factors, the 

effects of word-of-mouth, and the success of marketing applying this tool. 

Small  industries, such as publishing, software, electronics, clothing, and 

food, commonly use this marketing tool to launch new products. People take 

interest in peers suggestions that is why it is more effective tool of 

marketing. It is a sustainable tool of micro and small enterprises because 

they have budgetary constraints, and it is tool that fulfills that gap. Only one 

review article has been discovered through the Science Direct database for 

literature review of this study. Therefore, based on this fact, it is the novelty 

of this study to have at least 50% grey area to do research. 

Recommendations 
The concept of word-of-mouth is recommended especially for micro and 

small enterprises because it is a cheap and easy way of marketing, and such 

businesses cannot afford heavy marketing expenditures. Experienced 

business personnel always pay attention to the quality of their products, and 

to the services they offer. Good quality and service are the two factors to 

achieve the targets. 

Future Implication  
The outcome of this research may be applied by private and government 

sector, and all the policymakers, researchers,  practitioners, customers, 

and/or other stakeholders concerned with field of the marketing may get the 

benefits from this research. 

Limitations 
To keep the originality of the research, inclusion, and exclusion criteria 

were used for conducting this research. There is a minimum systematic 

review research is available on the selected topic with the database site of 

science direct, that itself is a limitation of  this study. 

Conflicts of interest: The authors state that they do not have any 

conflicting interests. 
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Conflict and Precedence, and the Opinion of the 
Interpreters of the Indian Subcontinent 
Regarding Contradiction�in�the�Qur’an 

(A Critical and Analytical Study through the Prologues of 
Selected Urdu Interpretations) 

ABSTRACT:  Allah Ta'ala revealed the Holy Qur'an to the Holy Prophet (peace and blessings of Allah be upon him) and made this book a guidance and light for mankind and made a means of confirming the Messenger of Allah (peace and blessings of Allah be upon him). Scholars and commentators have explained the meanings of this book systematically since the revelation of the Holy Quran till today. There are two types of verses in the Holy Qur'an, one Muhkam which is clear in meaning,�the�other�is�Mutashābih�whose�meaning�is�difficult to understand, However, there are some verses whose meaning is clear but contradicts the meaning of other verses. So, is there a contradiction in the Quranic verses or not? And if so, then how would it be possible to prioritize them? Have scholars of the subcontinent discussed these issues in their academic heritage or not? Especially in prologues of their interpretation? If so, what are their opinions? All these questions have been discussed in this article.  There are a few prevailing interpretations of the subcontinent selected for this article. The article is divided into two main parts, firstly, the meaning of conflict and priority is explained, and secondly, the opinions of the scholars of the subcontinent are discussed regarding this problem. 
KEYWORD:  

Conflict, Precedence, Ta’aruz,�Tarjeeh,�Opinion of the Interpreters , 
Contradiction�in�the�Qur’an 
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ٳاطٳ ا⑬ٳوᣆٳ╌ٳ ۔ٳ 䔘Ⱄنٳⵇٳ␲راٳ䲚ٳ䯈ا  ٱٳ䞈ٳاورٳ،ٳ 䞈ٳ وٳ䩆ኈد䭆ٳ㴏ٳ䆀ٳاӒܟ ܡ˄ ᜯٳৄد˄ܙٱٳ あٳ౲یٳ〨ٳ፝مٳ䄎اثٳⵇٳوارثٳ
ٱٳ䞈ٳاورٳあٳوἻٳا ܡ˄ ᜯٳ⽃ٳد˄ܙٱٳ〨ںٳ᜘ٳوار䫑د䯲࢑ٳوارثٳ㶩ٳ㈉ٰڧڽٳ ٱڗ ܡ˄ ᜯٳㅏمٳ㹸ٳ〨دو⇤وںٳ ٳ⥮ٳ۔ٳ ٳوا㥀ںٳ䯎ٳ اسٳ㈉ٳئܗ

䞀ظٳ㯧ٳ㞣تٳ˄ܗٱቖٳㅎٳا⊯مٳ䭆۔ٳ د䞈ٱٳ ܡ˄ ᜯܘٱ˄ܙٱٳ˄ ٳ㈉ٳ䣊㱉ٳ۔ٳ ا⑬ٳوᣆٳ╌ٳانٳ䆀ٳا⣗الٳ ܡ ٳٳ䎁ٳ㥁㹬ٳ䆀ٳوراҍܠ زئܙ
ٳ〪ا䚁ٳ ٳቖتٳ䆀ٳ اورٳا⊯䂬ٳ ⧚䆀䤈ٳ  ٱ ܡ˄ ٳဲ⸗䗂ٳㅎٳ〨▮ٳㅎٳ㐔ٳ䞈ٳ ٳ ⥽ٳ㈉ٳ⁩䁠ٳ䮪ٳ˄ܗٱتٳا䯆ᜯٳㅎٳ䥞ᜯٳӉእܗ

䞈ٱٳ ܡ˄ ᜯفٳ˄ܘٱ˄ܙٱٳὲقٳاورٳاቿرٳاⱎٳ⸘ٳ䆀ٳ䣊㱉ٳ㈉ٳ ܗ  ۔ٳٳ〪دو䔘ںٳ㱆اϥܚ

�㱘آنٳ㠨ا�
ٳٳ–ا㤓عٳاژۇفوٵيٳا㚍ٳاژۇ۠ڽٳا஗ٳا䣊㜮.ٳ،ٳاژغ۪ٿٱلٳاৃ ܟ ܙ

ܟ
ʓا㡂ܙ܇ܟ�⸤بٳا ٱرធذك۬܁ܙ܄ ٱⳆطٳاڜ  ٳاڜ  ܙسةܡ ٳږڈ܁ܟ܄ ܁ܙةܡ

ܣ۬ ۃܡٱٳا㔃⯦ا㡼ئ ܗۗ ٳ ،ٳ.ٳ㵱:ٳڷې܃
 ء1238

. https://coptic-treasures.com/book/ ܟ -⵰ب-اژۇ۷ۡٵي -ا㡄ع ܙ
ܟ

ʓا㝳ا-䢡㞭ا /. 
ܗٱز ٳৃ˄ ٳ⣋ৃٳاټ.ٳ،ٳا ٳٳ ܟ ܁ܙةܡ�⣋ٳا㛘ئܙ ٳا㟺ضܟ ܠ̵ 㣯ٳا ܙ

ܟ
ٳא ܗڛ܁ܙةܡ ܠ۷ܣٵونٳا㠘ا䦫ٳاڗج :ٳوزارةٳاژ۬ ٳاژ۬غ۷ٵدۻܙ܎ܡ ٳا㛗ۼܗ܁ܙ܎ܡ ٳواڜٙٱوⰔفٳوا㘪⧋ةٳ .ٳاڗںڹڙډ܎ܡ اڜٔٱ⊯ڷ܁ܙ܎ܡ

ٱد  .1418،ٳواڜٔٱرӀܠ
ܙڴ ܗ܂ خ

ٳৃۿܟ ٳ㯽ৃ.ٳ،ٳا ܙڴٳ ٳاܓ܂ ٳৃإئܗ ٳ ܟ ٳا㘪ةܙ ܟ ٳوت:ٳدارٳا㞂ٳاژۗښڻ܁ܙ܎ܡ ا㔧ٳا㛻ا䧊ٳ♈حٳゔٳا䧊Ⳅ㛸زةܙ ܙ  .1997،ٳ.ٳҜܗ
ٳৃإ⌵ە܁ܙڕ.ٳ،ٳا㑜ري  ٳا㔨ريأ਋ٳ⣋ٳاټٳ㯽ٳ ٳᅗ:ٳ.ɘܙ ܙ ٳҁৃܠ ܟٿٱ.ٳد㵄:ٳدارٳا ܗۗ ٳاژ܃ ܗ  .1414،ٳ㵳ٳدҍܙ
ڽܙ  .ٳ ،ٳا㘭ڮ܂ܗ ٳৃקܙ ٳأ਋ٳ⣋ٳاټٳ㯽ٳ ܟ ٳ⩟ٳᣒٳا㦥ارث䁡⬾ٳا㘪ةܙ ܠ̵ 㔢ٳا ܗغܟ܁ܙةܡ ٳ=ٳئ ܗ۷ٵ⣇تٳا㗎ۼܙ܁ܠ܎ܡ 㯃ٳا㛻ڬ܄ܗ܁ܙةܡ ٶة:ٳدارٳاڗڻې܃ ،ٳ .ٳ؎ܗ

1406. 
ܗٿٱو䯀ی  ٳ⣋ৃٳا㘭⚾.ٳ،ٳاژشڰ ܙ܍ٳاث⇤اجٳا䭆㘪ٳ㯽ٳ ٳا㩕مٳاἌٳر➟ا㜏اᩗٳⱫٳاڗم܅  .سٳن،ٳ.ٳ䜫㑔ر:ٳڵډ܄ܡ܁ܗ܎ܡ

ܗ  ٳا㣓رة ⸤بٳا㟺ا⣋䦽ٳا㚥.ٳ،ٳاҍ㝽ܡ ٳاا㢹ٳ۝ܔڟٶٳا㥀ۋ܄ܟ܁ܙ܎ܡ .ٳا㡠ۼܙ܁ܟ܎ܡ  .1422ٳٳ،:ٳاڗڹډ܄ܡ܁ܗ܎ܡ
https://archive.org/details/20200923_20200923_0228/page/n1/mode/2up. 

ٱوس ܠ˄ ܙڛ۷ٵ ܟ۷ٵ䔘㩕س.ٳ،ٳ۞܁ ܙغ ܟۇ܁ܙةܡ�إ۽ خ
ٳا㔟᾿الٳاژشܠ ܙ

ܟ
ٳא ٳا䘌㠡ۼܟ܁ܙةܡ ٳاڜٙٱهڛ܁ܙ܎ܡ ا㛥صةܡ ٳاڗڻۈ܍ٳۻܙ܎ܡ ܎ܡ ܗۗ  .1896،ٳ.ٳ㵱:ٳاڗڻې܃

 .سٳن،ٳا㝬ٳ䈑䯎ٳا䦼 .ٳ䜫㑔ر:ٳا⥳䘸ٳا㛻اᩗٳ⨳ٳ䫯ቖٳا㜏ا㯽ᩗٳ䩑ب.ٳ
 



ܟٳہ  ܟ܁ܡڛ۟ٿٱتٳᅚⵇٳو䚳እٳᜯئܣ  ا⊯مٳاورٳ⧚䤊ٳ㈉ٳⴑا䖲ٳ䄎اثٳ㈉ٳⵇ㴠تٳوٳڶخ

92 

 䯉ٳㅏٳᣈٳدو⇤یٳ〨ٳانٳ०ٳ䞈ګ਋ٳٳا ㅏمٳ㹸ٳ଺ٳ╌ٳ㐗ٳ䥞ᜯٳㅎٳ♑رٳᒖٳز˄ܙٱدᏼ⁩ٳ㈉ںٳ᜘ٳوار䥦ٳ ٳӒ〪ܡ  ٳ48۔ٳ䯉ٳᣅٳ

ٳدو⇤ےٳوارثٳ䔙ٳ䜫ںٳᏠٳا≓ٳ ⧚䤊ٳ䆀ٳ  ܗ ٱٳ䞈ܗ̵ ܡ˄ ᜯٳৄد˄ܙٱٳ 㨉ٳد䭆ٳا⊯مٳ䆀ٳا䧸ٳٳ49۔ٳ اورٳرا䞎ںڈ۷ٵٳوارثٳ
䞈ٳ䔽دٳᣅ䁡نٳ䔘Ⱄٳ଺ٳ䤈〨۔ٳ 

وا㑔ٳ㝼㩕ٳاຓٳ آ▧䩗ٳا⊯䆂ٳㅎٳروٳ╌ٳ  ٱٳ زادٳ⸗دہٳ⨴آزادٳ⸗䗂ٳ ܡ ܟ ܗ̦ ٳ〪اسٳ㈉ٳاຓٳ㻣ٳ▧طٳ䮪ٳ䞈ٳ ٳ 䞈 مٳⵇٳوارثٳ
وارثٳ  ا䯆ٳ⤔ٳ اورٳ 䔙ٳ䜫ںٳ وارثٳ ٱ⤔ٳ ܡ ܟ ܗ̦ وارثٳ䔽ٳ وہٳ Ꮰٳ دوٳ㷚ٳ ٳ 䆀ٳ䤊⧛଺ٳ ٳ50۔ٳ 䜫ںٳ ا⊅ٳ ٱٳ䞈ٳ ܡ ܟ ܗ̦ وارثٳ

 䞀ٳ㔒ḝ ٳ ۔ٳ䯆ٳرࡑٳد˄ܙٱآاⵇلٳ㩕ٳ〨ٳ㷚ٳᏠںٳ䜫دٳᣅ䁡ٳ᜙ٳور⠀ٳ㈉ٳ㩔ٳوا䗂⸗ٳ ٳ زادٳ䥞ᜯ ٳاو㈊ںٳٳ ر䜫ٳ䔙ٳ᜙ܙۃܡٱٳاورٳور ا䯆ٳوۃ܁
㈊ٳਊٳوارثٳⵇ〪ٳ ٳ مٳئܡ  ٳ 51۔ٳᏠٳ㷚ٳ፝

ٳ〪  ٱٳ䞈ٳ ܡ˄ 䜫ٳ ܡ ٱҍܗ ܠ˄ وا㑔ٳ㝼㩕ٳ آد䭆ِٳا⊯مٳ䆀ٳ اسٳ൚ِٳ㿱ٳ╌ٳ ٳا⑬ٳ❼رتٳ䆀ٳٳ ⸗دہ زادٳ آزادٳ⸗䗂ٳ ܡ ⨴مٳㅎٳوراҍܠ
᜵ںٳ䜫ٳ䔙دٳᣅ䁡دارٳ ٳاسٳ㈉ٳاຓٳر╻ٳ ܗ ܗ̵ داروںٳㅎٳᣅ䁡د㐗ٳٳ ḝ❅ٳ⸗ٳ≢ٳ䞈ٳ ٳ䆀ٳ㷚ٳ㈉ٳر╻ٳ ܗ ⧚䤈ٳϥ㱆ܚ

଺ٳ䆀آٳ㈊ٳ㽎ٳرࡑٳⵇٳ ܡ  ۔ٳ زادٳ⸗䗂ٳوا㩔ٳ〨ٳاسٳㅎٳوراҍܠ

ٱ䔘ںٳㅎٳ⬓تٳ  ܟ˶ ا ܡ ا㠕ٳ㦇ሟٰٳ ٳاҍܗ ٳ〪ٳ وٳӒܡ ˄ܗٱتٳ〨ٳ䇞ᜯٳ䞈ٳ ܢٳھٳ⸗ٳاسٳ ٱنٳ╌ٳئܗ ܟ˶ ا اورٳ وا㑔ٳ䞈ٳ ٳ╌ٳز˄ܙٱدہٳ䔗ᜯٳ 〨ٳחܗ
ٳ䆀ٳ〨نٳ  ܡ ٳاҍܗ ٳ䥦ٳ䞈ٳ ہز˄ܙٱداسٳⵇٳر▄ٳاورٳӒܡ ٰڧڽٳ㈉ٳذر䩘ٳا䚁ٳ⵰بٳ╌ٳ ٳ ا⑬ٳوᣆ ۔ٳ ہٳӒܡ ا㠕ٳ㦇ሟٰٳ䗂ٳ䄎اثٳⵇٳ䎀مٳوἻٳاڗ

 䞈ܙٱٳ˄㩕ٳ ٱزلٳӒܟ ܟ˄ ٳ䤈㩕ٳ صلى الله عليه وسلمㅎٳẝتٳ㯽ٳ ٳ ឮ۔ٳ 䯎ٳ ٳ㩕ٳ⸗ٳየٳӒܟ ٱزلٳӒܟ ܟ˄ ٳ㩕˄ܙٱٳٳ 䯎ٳوἻٳ ٳٳỀارٳ㈉ٳ㦆ٳاسٳⵇٳẽٳ㫁ٳӒܟ اورٳɝܚ
䞈 ٳ〪 ۔ٳ ٳ ܗ ٱزلٳㅍٳ㐖ٳ ⁩ࢦܗ̵ ܟ˄ 㶩࢑ٳ ➳ورتٳ㈉ٳ ٳ㈉ٳ ܡ ܡ͋ و اورٳ ܟٳویٳ ؼܗ اỒمٳ ㈉ٳ 䄎اثٳ ٳ䆀ٳ ܗ ٳ۔ٳ 㱆اϥܚ ܡ ܡ͋ و

ٰڧڽٳ⸗ٳ⊚䯅ر䗂ٳ㈉ٳ⁩ᏼٳ⁩ᏼٳا䚁ٳ⵰بٳاຊٳ਋⵰ںٳㅎٳ⢜ằٳ䔙ٳ 䮱ٳوᣆٳ ۔ٳ╌ٳ䔙ٳ݊ٳ⊚ٳوٳ〨䬆Ⴉٳ䩝ᅀٳٳ اورٳوἻٳاڗ
ٳاỒمٳ㈉ٳ␰اٳ䄎اثٳ㈉ٳاỒمٳد䤈うٳ䔽ٳد䦑ٳ 䞈ٳ〪ٳ⧍ ٱ䁣ٳ䬚ⱎٳ䆀ٳᱍٳا׏ܙ ٶٳᏠٳ䄎اثٳ㈉ٳاỒمٳٳ ⧍۔ٳ ܟ˄ ܙ̔ ٶ ٱ䁣ٳ؎ܗ ܟ˄

ٱ䜫ںٳ㈉ٳ۔ٳ 㞣ٳ㦇Ὗٳ䞈╌ٳ˄ܗٱ ⧚䥛ںٳ〨ٳاỒمٳ䄎اثٳḝ❅ٳ⸗䗂ٳ㈉ٳ㦆ٳا㠕ٳㅎٳوἻٳⵇٳراÅٳᵘڑٳ⸗ٳⴜسٳاورٳ˄ܗٱدӀܠ
 

 .439،ٳاژۇ۷ۡٵي ٳا㡄ع،ٳاژغ۪ٿٱلٳاৃ۔ٳ48
 .345،ٳاژۇ۷ۡٵي ٳا㡄ع،ٳاژغ۪ٿٱلٳاৃ۔ٳ49
ܗڛ܁ܙ܎ܡ ٳا㝉ا䯏،ٳ˄ܗٱزٳاৃ۔ٳ50 ܙ ٳاڗڰ

ܟ
ܠ̵ ٳא 㠠܁ܙ܎ܡ ٳا  .53،ٳا㜫ۃܟ

ٱوس۔ٳ51 ܠ˄ ܙڛ۷ٵ ܙ ٳا䔘㝒ۼܟ܁ܙ܎ܡ ٳا㘗ہ܎ܡ ،ٳ۞܁
ܟ
ܟۇ܁ܙ܎ܡ ٳاἶ㑔ال ٳא خ

 .66،ٳاژشܠ
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㑒ٳਊٳوارثٳ䮪ٳ䆀ٳ䤊⧛ٳ᜵۔ٳ 

ㅎٳ  ا⊯䆂ٳ Ꮰٳ ٳ رو⚇ٳ䩋▧䆀ٳ ز˄ܙٱدہٳ䜫ںٳ ٳ⤔ٳ ܗ ٳᣈٳ חܗ ܗ̵ ܗ ҍܙ ٳ Ӓܡ ا䯆ٳ وا㑔ٳ ╌ٳຝٳᣈٳد䪽ٳᒖᜯٳ䞈ٳ ٳ
ٱٳ䞈ٳاورٳدورٳوا㩔ٳ⤔ٳ〨ٳ⸁ٳ䔽ٳ㽎ٳ㈊ٳاورٳا䯆ٳᣅ䁡ᣈدٳ䜫ٳᏠٳدورٳ  ܡ ܟ ܗ̦ ٳوا㑔ٳوارثٳ ܗ ҍܙ ٳ ٱٳ䞈ٳӒܡ ܡ˄ ᜯٳ䪴ٳدᣆٳدرᏠٳ䜫ٳٳ ٳائܗ ٳئܗ

䜫ومٳ㯎ٳ㑔ٱٳ وا ܡ˄ ᜯ ٳ〨ٳد䪴ٳ ܡ ٳاҍܗ Ӓܡ Ꮰٳⴑتٳ ٳٳ䜫ٳ ٳائܗ ئܗ درᣆٳ ا䯆ٳ اورٳ ٱٳ䞈ٳ ܡ˄ ᜯتٳⴑٳㅎٳ䤈੗ٳỎٳ䆀ٳ㴄رہٳ〨㱆ٳ᧽ٳاسٳ䞈ٳ
ٶاٳوہٳوارثٳਊٳ㈊ٳاورٳ⥲ᒖٳਾٳ䤈੗ٳ㯎ومٳ  ٳ⥲ᒖٳ╌ٳز˄ܙٱدہٳ䞈ٳϺٰܟ ܡ ٳاҍܗ ⧚䤊ٳ䆀ٳ㰛ٳاⱑمٳ᜵ٳ ٳ43۔ٳ 㑒ٳ 䜫ٳӒ䥚ᜯܡ

䩓ٳẛٳ㈉ںٳ䔘ܗٱپٳدو˄ ٳ䥚ᜯٳ㑒ٳاورٳ ٳ 3ٳ ㈉ٳਾٳ䤈੗ٳ䜫ںٳᏠٳỎٳ䤈੗ٳ㈉ٳ㦆ٳ㩕ںٳاورٳ ܣ 䤈੗ٳ㈉ٳٳ ⥲ᓕᒖٳẛٳدϔܙ
ٳẗٳد˄ܙٱٳ䥞ᜯٳ㈊ٳ 㦆2ٳ˄ܗٱپٳⵇٳẗٳ䩓ٳ ٳ䥚ᜯٳ㑒ٳاورٳا⁔⮻ٳ㇏ٳ㩕ںٳⵇٳا׏ܙ ܣ 䆀ٳኩٳ⸗䮨ٳٳ Თٳẖں ٳ 㩕لٳ ⺵۔ٳẛٳدϔܙ

㑒۔ٳ㈊ٳ䥞ᜯٳد˄ܙٱٳ〨ٳ䤈੗ٳا⁔⮻ٳ  ٳ44۔ٳᓕٳỎٳ䤈੗ٳدوٳ⥲ᒖٳ䤈੗ٳاورٳا׏ܙ

䩋▧ ٳ 䞀ٳ╌ٳ䆀وضٳ㜫ںٳا✁بٳا䔘ٶہٳدو ٶٳاورٳ؎ܗ ٶٳⵘٳ ۔ٳ ا⊯䆂ٳ㈉ٳ㶩࢑ٳ؎ܗ ٳ㇏ٳ᳋ٳẗٳ䞈ٳاورٳ؎ܗ ٳٳا׏ܙ ɝܚ
䞈ٱٳ ܡ˄ ᜯ ٳৃ ˄ܗٱٳ45۔ٳ ⤔ٳ଺ٳ ٶٳḝ❅ٳ ا✁بٳا㜫وضٳ╌ٳᣅٳ ٳ䥞ᜯ݉ٳوہٳ؎ܗ ٳਾٳ䤈੗ٳ䔙ٳ۔ٳ 䞈ٳ ⸗ٳⴛ䲙ٳ ܗ ܗ̵ ⧚䤊ٳ䆀ٳ

ٱنٳ  ܠ ܠ̖ ٱ䕉ٳ㈉ٳ㦆ٳا׏ܙ ٳ 䜫ٳ䜫㈊ںٳᏠٳزوᣆٳⵇٳẗٳ㤿䐁ٳ㈉ٳࡘٳᣅٳ˄ܗٱⴛٳޒٳ㈊ٳداداٳاورٳدادیٳ㈉ٳ㦆ٳ ܟ˄ ٱٳاورٳ ܟ˄ ٱ ܟ˄ ۔ٳ䜫ٳ㈊ٳᜊٳ اورٳ
㑒ٳ䥚ᜯٳㅍٳẛٳ䔘ٳ㈉لٳ㩕ٳ۔ٳᲗᣅٳ㦆ٳ㈉ٶہٳ ٶٳاورٳ؎ܗ ٶہٳ㇏ٳᣅٳ˄ܗٱپٳㅎٳ⠪فٳ╌ٳ䞀ٳاورٳ˄ܗٱⴛٳᓕٳاسٳ؎ܗ ٶٳاورٳ؎ܗ ٳ㩕ںٳ اسٳ؎ܗ

 䞀فٳ╌ٳ⠪ٳㅎٳ46۔ٳ 

䥚㑔Ὗٳ䆀ٳ䆂⊯ٳا䩋▧ںٳاورٳྜ،ٳ䁡㩕ܙٿٱںٳ ܘܖ܁ ⤔ٳ ۔ٳاورٳ䔙ٳ䜱ٳ⤔ٳ०ٳذوا㑔رḝمٳ䞀 ٳ䞀ٳا㜫وض ا✁بٳ䔙ٳᏠٳۿ
ٳㅎ 䞀ٳ⣹مٳᣅ䁡د㐗ٳ  ٳʆৃܡ ٱٳ᜵ㅎٳد䭆ٳ⧚䤊ٳ䆀ٳا䐱ٳ䔙ٳ✜فٳ ٳ47۔ٳ 䆀ٳ䮪ٳوارثٳ ܠ˄ ٳ〪ور رٳ╌ٳ♑ٳ اⱑمٳ䆀ٳ ˄ܗٱ䤝ٳ 䮪ٳ

 
ܗڛ܁ܙ܎ܡ ٳا㝉ا䯏،ٳ˄ܗٱزٳاৃ۔ٳ43 ܙ ٳاڗڰ

ܟ
ܠ̵ ٳא 㠠܁ܙ܎ܡ ٳا  .55،ٳا㜫ۃܟ

ٱوس۔ٳ44 ܠ˄ ܙڛ۷ٵ ܙ ٳا䔘㝒ۼܟ܁ܙ܎ܡ ٳا㘗ہ܎ܡ ،ٳ۞܁
ܟ
ܟۇ܁ܙ܎ܡ ٳاἶ㑔ال ٳא خ

 .63،ٳاژشܠ
ܟ ٳ䁡⬾۔ٳ45 ڽܙ ٳקܙ ٳٳ㯽ৃٳاټٳ⣋ٳأ਋ ٳا㘪ةܙ ܗغܟ܁ܙ܎ܡ =ٳٳا㘭ڬ܄ܗ܁ܙ܎ܡ ٳ㫦،ٳا㘭ڮ܂ܗ ܠ̵ ٳ۽ 㑗ٳ⦳ٳا ᡕارثٳ㣖ٶة )ٳا ܗ۷ٵ⣇تٳدار:ٳ؎ܗ ،ٳ (1406،ٳا㗎ۼܙ܁ܠ܎ܡ ٳاڗڻې܃

10. 
ٱوس۔ٳ46 ܠ˄ ܙڛ۷ٵ ܙ ٳا䔘㝒ۼܟ܁ܙ܎ܡ ٳا㘗ہ܎ܡ ،ٳ۞܁

ܟ
ܟۇ܁ܙ܎ܡ ٳاἶ㑔ال ٳא خ

 .64،ٳاژشܠ
ܗڛ܁ܙ܎ܡ ٳا㝉ا䯏،ٳ˄ܗٱزٳاৃ۔ٳ47 ܙ ٳاڗڰ

ܟ
ܠ̵ ٳא 㠠܁ܙ܎ܡ ٳا  .148،ٳا㜫ۃܟ
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〨ٳ  اورٳ䤈੗ٳ ٳہٳ⸗ᓧٳ䥞䜫ٳ䯨ٳ ⵇٳɝ㷃ܚ ا⑬ٳ㦆ٳا㠕ٳ㦇ሟٰٳ䗂ٳ⣹لٳ 㩕لٳㅎٳ଺ٳوارثٳ䰡ٳ䞈ٳ ٳٳ㈉ٳ اورٳٳ ०2ٳ⚏ɝܚ ஽ںٳ
䞈ٳد˄ܙٱٳẗٳٳ ٳائܗ ٳ۔ٳ੃ںٳ㈉ٳئܗ ٱ نٳ⸗䬚ٳ䆀ٳآӒܡ ܡ˄ 䜫ٱدٳ  䞈ٳ: ٳارӀܠ

Ǒَِ مِثُۡ� حَظ3 ا¹ۡنُثََۡ©ĞِÙۡÔ  اَو¹َۡدکįۡ�ُِ ُ� ا"ُ žŞِë یُۡ§صِۡ©كُ   38۔ لِ�ذ$
"䞈ٳٳ ٳائܗ ٳ㱇〪دٳⵇٳẗٳدوٳ⧋رᏠںٳ㈉ٳئܗ ںܔٿٱریٳاو㑔دٳ㈉ٳ˄ܗٱرےٳ䆀ٳ፜ٳ〨ٳồٳد䥻ٳ䞈ٳ

ܡ  "۔ٳا㠕ٳ㦇ሟٰٳۿ
ٱٳ䞈ٳ: ܡ˄ 䜫ٱدٳ  دو⇤یٳ᠁ٳارӀܠ

Ǒَِ مِثُۡ� ٳ ج¹ً7َ و$ Ŝسَِآءً فَ�ِ�ذ$ ا اخَِۡ§ةً ر3 ž§ُ7َنĒ ¡ِۡوَ ا ؕÙِۡÔ©ََۡحَظ3 ا¹ۡنُث�  ٳ39۔
ٳ㱇دٳ〨ٳ " اورٳ੆ٳ଺ٳ䜫ںٳᏠٳا׏ܙ ٳٳٳ ⧋رᏠںٳ㈉اورٳا䯆ٳ)䗂㱇ٳوا㩔ٳ㈉(ٳ䤈੗ٳ଺ٳ䜫ںٳ ٳائܗ ئܗ

㈊ٳ㽎ٳẗ۔ٳ" 
䞈ٳ㐔ٳㅎاٳမٳیٳ ٳائܗ ٳ䆀ٳئܗ ܡ  اسٳⵇٳا䯀ازہٳدرجٳذ䫡ٳ⣉رتٳ╌ٳ㟝˄ܙٱٳᜯٳ≢ٳ䞈ٳ: ۔ٳ⧚䤊ٳ䆀ٳ䯨ٳاورٳ஼ٳㅎٳوراҍܠ

ٳارٳد䮧ٳㅎٳوᣆٳ╌ٳ㘰਋ٳر␰لٳㅎٳኰٳ䞈ٳور䔙ٳ㴏ٳ䆀ٳ஼ٳㅎٳ " ٳٳӒܡ ٳائܗ ٳ〨ٳ䯨ٳ㈉ٳئܗ ܡ وراҍܠ
ᑽٳ଺ٳㅎٳኩٳㅎاثٳ䄎حٳ⠪ٳㅎٳا⊯مٳ଺ دٳ ۔ٳ㱇ٳ䞈لٳⴑٳⵇلٳ␰ٳر㘰਋ٳٳ توٳ⧋ر䤊⧛

 䞀ٳٳ ٳائܗ  ٳ40"۔ٳ䆀ٳئܗ

ܗ 䆀ٳ رو⚇ٳ ▧䩋ٳا⊯䆂ٳㅎٳ  دورٳوا㩔ٳٳ اور 䯨ٳ ٳ ܗ̵ ٳوا㩔ٳوارثٳ䯰ٳ䞀ٳاورٳ ܗ ҍܙ ٳ ᓧດٳدو䔘ںٳᣅ䁡دٳ䜫ںٳᏠٳӒܡ
ٳ䆀ٳ ٳ ἶا㩔ٳ╌اسٳ ۔ٳ 䞀 ٳ 䜫ᓧٳ㯎ᜯومٳ  ܠ ٳҍṠܙ ٳ〪 آا׏ܙ ٱٳ䞈ٳ وہٳܡ˄ ˄ܗٱⴛٳޒٳ اورٳᣅٳ 㹹رٳẗٳوا㥀ںٳ〨ٳانٳ㈉ٳẛٳລوٙٳ

䞈ٳ㇏ٳ⸗㱆ٳ䥦ٳ ٳ⥮ٳ䮩ںٳ஘نٳㅏٳ䯉ٳٳ41۔ٳӒܡ  䤊⧛:䞈ٳ䆀ٳاسٳ㈉ٳئܗ
"䜫ٳ⮪تٳⰢٳو⪖تٳ╌ٳㅎٳ㘪ٳواຓٳا䤈〨ٳ䯆اورٳا ٳوارثٳਊٳ㐗ٳ ܠ اورٳҍٙ䁡ܟ اورٳ ٳ او㑔دٳ㱆⸗ٳ 䥞ᜯٳ

ܙ۷ٵںٳ㈉ٳ⁩ᏼٳاຓٳ˄ܗٱپٳ㈉ٳẛٳㅎٳوارثٳਊٳᵘڑٳ䥞ᜯٳᏠٳا⊅ٳاو㑔دٳاຓٳᬈٳ او㑔د ܘܖ܃ ܘܖ܂ وٙںٳاورٳۿ
㐗ٳ42۔ٳ" 

ٳ〪د䭆ِٳ  ٱٳ䞈ٳ ܡ˄ 䜫مٳ㸈تٳ╌ٳቖٳ㑔ܗٱ ٳٳ ا⊯م درجٳ˄ ٳʆৃܡ 䆀ٳ஭ںٳㅎٳᣅ䁡د㐗ٳ䆀ٳᓧດٳاورٳᒗດںٳوارثٳ䔽ٳ
 

 ␰11:4رګٳا㣾ء،ٳنآا㝙۔ٳ38
 ␰176:4رګٳا㣾ء،ٳنآا㝙۔ٳ39
 .349،ٳاژۇ۷ۡٵي ٳا㡄ع،ٳاژغ۪ٿٱلٳاৃ۔ٳ40
ٳاث:ٳ ˄ܗٱب،ٳ⵰بٳا㜫ا䢲،ٳا㑜ري ٳɘܙ ،ٳا㑜ري ۔ٳ41 ৃ ٳاৃٳܙ֗ 㑔ٳإذاٳا㠞ܙڈ܇ܟ ٳ :،ٳاৃٳۻ ܠ  .6/2477،ٳҍṠ6354ܙ
ٱوس۔ٳ42 ܠ˄ ܙڛ۷ٵ ܙ ٳا䔘㝒ۼܟ܁ܙ܎ܡ ٳا㘗ہ܎ܡ ،ٳ۞܁

ܟ
ܟۇ܁ܙ܎ܡ ٳاἶ㑔ال ٳא خ

 .62،ٳاژشܠ
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ٱٳ䞈ٳا䯆ٳاو㑔دٳ  ܡ˄ ٳᜯৃٳ ٳ䯨ٳ䔙ٳ䜫ٳᏠٳ ٳ 䜫ٳᏠاورٳⵘٳا✁بٳا㜫وضٳاورٳ⤔ٳدو䔘ںٳ䜱ٳ ܗ ܗ̵ ᳋ٳẗٳ˄ܗٱپٳ㇏ٳ᳋ٳẗٳ䞈ٳاورٳ
ٳا䯆ٳوارثٳ✜فٳ㩕ںٳ˄ܗٱپٳ䞀ٳᏠٳ33۔ٳ ଺ٳਊٳ㈊⤔ٳ ଺ٳ㽎ٳ㈊ٳاورٳ  ܟٳد׏ܙ 㩕ںٳ㈉ٳ㦆ٳᜊٳاورٳ˄ܗٱپٳ㈉ٳٳ ⧚䤊ٳ㈉ٳئܟ
䜫ٱنٳ ܠ ܠ̖ ٳ♑رٳٳ㈊ٳ㦆ٳ  ٳ34۔ٳ䜫ٳ㈊اورٳ㩕ںٳاورٳ˄ܗٱپٳ㈉ٳ⁩ᏼٳا䯆ٳاو㑔دٳ䜫ٳᏠٳ˄ܗٱپٳا䔺ٳ䆀ٳ╌ٳا׏ܙ

▧ᣇٳㅎٳروحٳ╌ٳ⤔ٳㅎٳ䆂⊯ٳا䩋 䞀ٳ䉸ٳ ۔ٳ ۱۔ٳ تٳ˄ܘٱ䱞ٱ ܟ˄ 䜫 ٱ ˄ܗٱپٳ ۔ٳ ۲۔ٳ ܟ˄ 䜫 ٱ۔ٳ ۳۔ٳ ܟ˄ 䜫ٳ䤈੗ٳ˄ܙٱٳਾ ٱ۔ٳ ۴۔ٳ ܟ˄ 䜫ٳᬈ۔ٳ
ٱ䜱ٳ䔘Ⱄنٳ ٳ35و㑔ء ۔ٳ ۵ ˄ܗٱدӀܠ ٳ ܟٳد׏ܙ 䂴ٳㅎٳ ۔ٳ ۱ٳ36۔ٳ اⱑمٳ䞀 ٳ ۲۲ٳ ㈉ٳ㶩࢑ٳور᜙ٳ㈉ٳ⠅تٳㅎٳ اورٳ䤊⧛⑬ⴜٳ㈉ٳئܟ

ٳو㑔ءٳ㱆⸗ٳو ܠ ٳو㑔ءٳ䂴ٳ㈉ٳ䯨ٳㅎٳ㱆⸗ٳو۔ٳ۲۔ٳҍٙ䁡ܟ ܠ ۔ٳᒖ⥲䤈੗ٳਾٳ۔ٳ۵۔ٳ䂴ٳ㈉ٳỎٳਾٳ䤈੗۔ٳ۴۔ٳ˄ܗٱپ۔ٳ۳۔ٳҍٙ䁡ܟ
䤈੗ ۔ٳ ۶ و㑔ء۔ٳ ۷۔ٳ ا⁔⮻ٳਾٳ ㅎٳ )دادا(۔ٳ ۸۔ٳ 䂴ٳ㈉ٳ䥛੗ںٳ ٶٳ )دادی(۔ٳ ۹۔ٳ ؎ܗ ٶہٳ ڱܜ܉۔ٳ ۱۰۔ٳ ؎ܗ ᬌٳ㈉ٳ䯨ٳ۔ٳ ۱۱۔ٳ ڭܘ

ܙٿٱں ܙ۷ٵںٳㅎٳاو㑔د۔ٳ ۱۵۔ٳ 䂴ٳㅎٳ໷ں۔ٳ ۱۴۔ٳ ੃ںٳㅎٳاو㑔د۔ٳ ۱۳۔ٳ 䔘ا╌ٳ䔘ا⑭ں۔ٳ ۱۲۔ٳ ۼܗ܁ܙ܄ܢ܁ ܘܖ܃ ܘܖ܂ ٱ ۔ٳ ۱۶۔ٳ ۿ ܟ˄ ٱ ٱ䕉۔ٳ ۱۷۔ٳ ܟ˄ ۔ٳܟ˄
او㑔د۔ٳ ۲۱۔ٳ 䥚㑔Ὗ۔ٳ ۲۰۔ٳ 䁡㩕ںٳㅎٳاو㑔د۔ٳ ۱۹۔ٳ 䁡㩕ں۔ٳ ۱۸ ˄ܗٱپ۔ٳ ۲۲۔ٳ 㑔Ὗوٙںٳㅎٳ 〨㱆رہٳ❼رتٳ䆀ٳٳ37۔ٳ دادوںٳ㈉ٳ

وارثٳ䞀ٳᣅٳ▧䩋ٳ  )ٳ 㷀ہਏٳ╌ٳا䨛ٳ رو⚇ٳ䆀ٳ⤔ٳ䯰ٳ䜱ٳ䔽ٳ䞀ٳ او㑔دㅎً㬷ٳ ،ٳ(ٳ䔘ا╌ٳ䔘ا⑭ںٳ੃ںٳㅎٳ
ٳارٳد˄ܙٱٳ䯉ٳ䞈ٳٳ 䆀ٳ ໷䤊ںٳاورٳانٳㅎٳاو㑔دٳ䁡㩕ںٳاورٳانٳㅎٳاو㑔دٳ䥚㑔Ὗٳاورٳانٳㅎٳاو㑔دٳ᜵ٳ⧚  䔙ٳ✜فٳانٳ〨ٳ⤔ٳӒܡ

ٶٳᣅٳ▧䩋ٳا⊯䆂ٳㅎٳرو⚇ٳ䆀ٳدو⑬ٳᣈٳ䆀ٳ䞈ٳٳ ㅏٳ० 䯉ٳانٳ〨ٳ⤔ٳ╌ٳ଺ٳ㹸مٳ  䞈ٳ˄ܗٱ䮨䤤ٳ䓖ٳ䯎ٳ〨㱆رہٳ؎ܗ
ٳ╌ٳ  ٱٳاورٳو㑔ءٳ᧼ٳᣈٳ╌ٳ㹸مٳ䞈ٳاسٳ〨ٳחܗ ܡ̬ اورٳ⦫ ٶګٳآاورٳا⁏ګٳ ٱ䕉ٳ؎ܗ ܟ˄ ٱٳاورٳ ܟ˄ ٱ ܟ˄ ٳارٳد˄ܙٱٳ䯉ٳ䞈ٳا⑬ٳ⠪حٳ ٳیٳᣈٳӒܡ ؼܟ

 䞀ٳ㩔ٳواᣈٳدو⇤یٳ䩓 ٳ ٳ䩋▧ٳ䮪ٳ䞈ٳ䯉ٳㅏمٳ㹸ٳ〨مٳḝر㑔ٳقٳانٳ╌ٳذوا ٱ䜱ٳⴑا䖲ٳ䆀ٳوا➩ٳӒܟ ˄ܗٱدӀܠ اورٳ⥘ٳاورٳ
䞈۔ٳ 

ٳٳ ٳ ⵇ ٳ فوٳا䩋▧䍕ٳا⊯䆂ٳ⣹لٳ  ٱٳا⊯مٳ ٳ Ềارٳ〨د䭆ٳ䞈ٳɝܚ ܟ˄ ລٳẽراٳດٳⵇاسٳ ㈉ ٳ 䞈ٳ او㑔دٳ۔ٳ 㹬✛ٳ䆀ٳ╌ٳا׏ܙ
ٳ  ܗ ܗ̵ ٳٳẗٳد˄ܙٱٳ آٳ اⷂاورٳਾٳ䤈੗ٳ ٳائܗ ٳ㈉ٳئܗ ܠ ⧋رتٳ䔙ٳ✜فٳوا䭆㘪ٳ╌ٳẗٳ㦞ٳ䞈ٳ۔ٳ 䥞ᜯٳ㈊ ٳ 䥚ᜯٳᏠٳ㱆⸗ٳ〨ٳدوٳҍٙ䁡ܟ

 
ܗٿٱو䯀ی ۔ٳ33 ܙ܍ٳاث،ٳاژشڰ  8،ٳا㙁ا᧘ٳ⮻ٳاڗڹ܅
 .433،ٳاژۇ۷ۡٵي ٳا㡄ع،ٳاژغ۪ٿٱلٳاৃ۔ٳ34
ܟٳٳ⣋۔ٳ35 ܗڛ܁ܙ܎ܡ ٳا㝉ا䯏،ٳ˄ܗٱزٳاৃٳاټٳ⣋ ٳৃٳا㛘ئܙ ܙ ٳاڗڰ

ܟ
܁ܙ܎ܡ ٳܠ̵ ا㠠ٳא ܠ۷ܣٵونٳوزارة :ٳاژ۬غ۷ٵدۻܙ܎ܡ ٳا㛗ۼܗ܁ܙ܎ܡ ٳاڗںڹڙډ܎ܡ )ا㜫ۃܟ ٳ وا㘪⧋ة ٳواڜٙٱوⰔف ٳاڜٔٱ⊯ڷ܁ܙ܎ܡ ٳاژ۬

ٱد  .54،ٳ(1418،ٳواڜٔٱرӀܠ
 .346،ٳاژۇ۷ۡٵي ٳا㡄ع،ٳاژغ۪ٿٱلٳاৃ۔ٳ36
 .437-436،ٳاژۇ۷ۡٵي ٳا㡄ع،ٳاژغ۪ٿٱلٳاৃ۔ٳ37
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 Ŀ   27۔  دَیۡ ؕ�اَوۡ بهĆ7َِ تُۡ§صُۡ§َ¡ وَصِ©$­� ŗَعِۡ_ م3
اورٳ ٳ ᵘڑاٳ⸗اورٳ፜ٳᣅٳ " او㑔دٳز䯀ہٳ䔙ٳ ںܔٿٱریٳ䤈〨ٳ

ܡ ۿ ٳ䤈ᏽᱴٳانٳ䮩౲ںٳⵇٳ䞈ٳࠚ⢎ٳ ⵇٳا׏ܙ ᜯوٙٳاسٳ
ㅎٳ  ٳضٳ Ӓܡ ںܔٿٱرےٳ

ܡ ۿ اورٳ 䜫ٳ ፜ٳ䗂ٳㅎٳ ᣅٳ 䯎ٳ⦡ٳ⸗䗂ٳ㈉ٳࡘٳ اسٳو➅ٳ Ꮰٳ 䜫ٳ او㑔دٳ ںܔٿٱریٳ
ܡ ۿ ا䯆ٳ

ٳ㈉ٳⵇٳ ںܔٿٱرےٳئܡ
ܡ  "۔ٳᙊاںٳẗٳ㽎ٳ㈊آ ادا䤹ٳ㈉ٳࡘٳانٳ〨ٳۿ

ㅎیٳ౲࢑ٳ㶩ٳ㈉تٳቖٳ䤈⧛ٳ:درجٳٳ䞀ٳ㔒ḝرٳᨴٳ䫡ذ 
او㑔دٳᓕٳ╌ٳز˄ܙٱدہٳ䜫ٳᏠٳ ٳ ا䯆ٳا׏ܙ " ٳⵇ〪ٳرࡑٳ䞈ٳا䯆ٳ ٳ او㑔دٳ䜫ٳᏠٳ౲یٳ㇏ٳئܡ ٳ䂴ٳㅎٳ ╌ٳᓕٳ׏ܡ

〨ٳ  ور᜙ٳᣅ䁡دٳ䜫ںٳᏠٳ౲یٳ اورٳدو⇤ےٳ 䜫ٳ او㑔دٳ䔙ٳ ا䯆ٳ اورٳ ٳٳ䄎اثٳ㽎ٳ㐗ٳ ٳائܗ ئܗ او㑔دٳ㈉ٳ ౲یٳ〨ٳ
ٳ〪ٳ⺵౲یٳٳ 䜫ٳ䍚Ꮰٳ㽎ٳ㈊ٳاورٳا䯆ٳ䤈〨ٳوارثٳ䔙ٳ  ٳ28"۔ٳ䜫ٳㅎ㐗ٳوارثٳٳئܡ

ٳ〪ا⊯䂬ٳቖتٳ㈉ٳ ٳ ت˄ܗٱ㑔ٳቖدرجٳ  ٱٳ䞈ٳ ܡ˄ 䜫مٳ㸈࢑ ╌ٳ㶩 ٳٳ㈉تٳቖٳ䤈⧛ٳ᜵ٳ䞀ٳ㔒ḝٳدوٳㅎیٳ౲
 䞀ٳ㔒ḝرٳᨴٳㅎیٳ౲࢑ٳ㶩۔ٳ 

ܙ˄ٱدوٳ╌ٳ  دوٳ او㑔دٳ ㅎٳ وارثٳ䰡ٳ䞈ٳا䯆ٳ䂴ٳ ٳ䆀ٳ ٳٳѬḝܡ ɝܚ 㩕ںٳ㇏ٳ ▧䩋ٳا⊯䆂ٳ䆀ٳ㩕ںٳ ܙ˄ٱدہٳ੆ٳ䤈੗ٳ䜫ںٳᏠٳ ز
 䞈ٳ ⇢سٳ، ẗٳᜊٳ㦆ٳ㈉نٳ㩕ٳᏠںٳ䜫ٳ䤈੗ٳਾܙ˄ٱدہٳ ܙ˄ٱدوٳ╌ٳز ٳ䆀ᨛٳ╌ٳ䤈〨ٳ ٳ ر ㈊ٳاو ٳ 䜫  ا䯆ٳ䔙ٳاو㑔دٳ䜫ںٳ䔙ٳدوٳ ا䯆ٳزو
ٳᣅ䁡دٳ  ܙ˄ٱٳ䥞ᜯٳ㈊ ٳ 䜫ٳᏠ ا׏ܙ ٳⵇٳᜊٳد

ܡ ✜فٳ㩕ںٳ▧䩋ٳ⧚䥜ٳ䆀ٳا䯆ٳ䂴ٳⵇٳ䤈〨ٳوارثٳ䔙ٳ䜫ٳاورٳ ٳ29۔ٳ ا䨕ٳ❼رتٳ䆀ٳύ㩕ܗ
 ㈊ٳ㽎ٳẗٱنٳ ܠ ܠ̖ ܗ˄ٱپٳ㈉ٳ㦆ٳ ܗ˄ٱپٳ଺ٳ䔙ٳ䜫ٳاورٳ ٳ30۔ٳ ܗ˄ٱپٳوارثٳ䯰ٳ䜫ںٳᏠٳ㩕ںٳ㈉ٳ㦆ٳᜊٳاورٳ ٳاو㑔دٳ଺ٳ䔙ٳ䜫ٳاورٳ ܗ ܗ̵

 ㈊ٳ㽎ٳẗٳ㑔دٳوا㑔ٳاو〨ںٳ㩕ٳᏠںٳ䜫ٳوارثٳ䤈੗ٳਾںٳاورٳ㩕 وٙں ٳ31۔ٳᬈٳ ܗ ܗ̵ او㑔دٳ㈉ٳ⁩ᏼٳ ٳ 㩕ںٳ 䥞ٳᏠٳ㩕ںٳ㈉ٳ㦆ٳآ ܙ˄ٱٳانٳㅎٳ
ٱنٳدوٳ ܠ ٳ㰛ٳ䞈 ٳ32۔ٳ䤈Ꮲٳẗٳ䞈 ܠ̖ ܡ ܙ˄ٱنٳ䆀ٳوا㘪ہٳㅎٳوراҍܠ ٳ〪انٳدو䔘ںٳ⌵ویٳاد ٱٳ䞈ٳ ܡ˄ 䜫ٳ╌ٳوا➩ٳ㿱ِٳ൚۔ٳ اسٳ 

ٱٳ䞈ٳ ܡ ܟ ܗ̦ ٱٳⵘٳا✁بٳا㜫وضٳاورٳⵘٳ⤔ٳ ܡ˄ 䜫ٳ䔺ومٳ㯎ٳⵘٳ䞈ٱٳ ܡ ܟ ܗ̦ ٳ䆀ٳوارثٳ ٳٳѬḝܡ ▧䩋ٳا⊯䆂ٳ䆀ٳ˄ܗٱپٳɝܚ
 

 ␰12:4رګٳا㣾ء،ٳنآا㝙۔ٳ27
ٱوس۔ٳ28 ܠ˄ ܙڛ۷ٵ ܙ ٳا䔘㝒ۼܟ܁ܙ܎ܡ ٳا㘗ہ܎ܡ ،ٳ۞܁

ܟ
ܟۇ܁ܙ܎ܡ ٳاἶ㑔ال ٳא خ

 .61،ٳاژشܠ
ܗٿٱو䯀ی ۔ٳ29 ܙ܍ٳاث،ٳاژشڰ  18،ٳا㙁ا᧘ٳ⮻ٳاڗڹ܅
ٱوس۔ٳ30 ܠ˄ ܙڛ۷ٵ ܙ ٳا䔘㝒ۼܟ܁ܙ܎ܡ ٳا㘗ہ܎ܡ ،ٳ۞܁

ܟ
ܟۇ܁ܙ܎ܡ ٳاἶ㑔ال ٳא خ

 32،ٳاژشܠ
 .33،ٳاژۇ۷ۡٵي ٳا㡄ع،ٳاژغ۪ٿٱلٳاৃ۔ٳ31
 .439،ٳاژۇ۷ۡٵي ٳا㡄ع،ٳاژغ۪ٿٱلٳاৃ۔ٳ32
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 ⤔(䩓 )۔ٳ " 

䞈ٱٳ ܡ˄ ᜯܘٱ˄ܙٱٳ˄ ˄ܗٱرےٳ䆀ٳدو䔘ںٳ▧ا䢵ٳ䆀ٳاὲفٳ ٳ䞈ٳᡱٳ㈉ٳ ٳٳㅎٳ䄎اثٳانٳ䣊㱉ٳ䆀ٳ╌ٳا׏ܙ ▧䩋ٳ۔ٳ ⚏ɝܚ
ٳٳⵘٳ଺ٳ䄎اثٳ╌ٳ㯎ومٳرو⚇ٳ䆀ٳا⊯䆂ٳㅎٳ ٱےٳ⚏ɝܚ ܡ˄ 䜫ٳ䔽ٳ 䞀ٳ㔒ḝٳدوٳㅎاثٳ䄎دٳ ۔ٳاورٳا⊅ٳ㑔ٳاوㅎٳ䂴ٳ ܗ ܗ̵

ٳٳ㈉ٳ㦆ٳ 䜫ٳ䔙Ꮰٳ  او㑔دٳ ٳ ⚏ɝܚ ٳٳ㈉ٳ㦆ٳرࡑٳ䞈ٳ 䜫ٳ䍚Ꮰٳ㩕لٳ䞈ٳاورٳا䯆ٳ ٳ۔ٳ ⚏ɝܚ نٳ⸗䬚ٳ䆀ٳاسٳ〨ٳدرجٳذ䫡ٳا㜞ظٳ䆀ٳآӒܡ
 ஘نٳㅏٳ䯉ٳ䞈ٳ:

7   الe&بُ�ُ فََ�كُ�ُ وَلٌَ_ لَهُ $ 7َĒَ¡ وَلَ_Ğٌف7َِۡ¡ ل$هُ $ یَكُۡ  ل$ۡ� اِۡ¡ ازَۡوَاجُكُۡ� تeَََ� مŰَ �ُsِۡŜ7َكُۡ� وَ  مِ�$
ؕ اَوۡ بهĆ7َِ ی&ۡ§صÙَۡÔِ وَصِ©$­� ŗَعۡ_ِ مِ Ŀ تeَکََۡ    25  دَیۡ �

"ᎊٳ ریاورٳᵘ ᣅٳ⸁ٳ ⵇٳ ౲˄ܙٱںٳ اسٳ 䥚ᜯٳ ⸗ٳ ᎊآڑٳ 䤈〨ٳ د䞉ٳẗٳ ㅎٳ انٳ او㑔دٳ راٳ䞈ٳࠚ⢎ٳ
)ز䯀ہ(ٳ䔙ٳ䜫ٳاورٳا䯆ٳانٳㅎٳ䤈〨ٳاو㑔دٳز䯀ہٳ䜫ٳᏠٳاسٳو➅ٳ䯎ٳ⦡ٳ⸗䗂ٳ㈉ٳࡘٳᣅٳا䔸ںٳ䗂ٳㅎٳ䜫ٳ

ᎍٳࡘٳ㈉ٳ䗂⸗ٳضٳاداٳ ٳ㈉ٳⵇٳ䤈ᏽᱴٳẗٳ㽎ٳ㈊اورٳانٳ㈉ٳӒܡ  " ۔ٳٳانٳ㈉ٳئܡ
ㅎٳٳ  䞀ٳ:ٳدرجٳذ䫡ٳᨴرٳ㔒ḝٳ⧚䤈ٳቖتٳ㈉ٳ㶩࢑ٳ⚏ɝܚ

ٳ䂴ٳٳ" ٳ╌ٳᓕٳ׏ܡ ٳⵇ〪ٳرࡑٳẗٳ䞈ا䯆ٳا׏ܙ ٳ ٳٳ㈉ٳ㦆ٳئܡ ٳا䯆ٳᓕٳ╌ٳز˄ܙٱدہٳ䜫 ،ٳㅎٳاو㑔دٳ䜫ٳᏠٳ⚏ɝܚ
Ꮰ ٳ اسٳ ٳ〨ٳ㈊ٳ㽎ٳ䍚ٳⵇ〪ٳ ٳ ٳٳẛٳ㽎ٳ㈊ٳاورٳا䯆ٳاو㑔دٳ䔙ٳ䜫ٳاورٳد䫑ٳور᜙ٳᣅ䁡دٳ䜫ںٳᏠٳئܡ ٳائܗ او㑔دٳ㈉ٳئܗ

〨ٳٳ ٳ〪⚏ɝܚ ٳ مٳئܡ  ٳ26ٳ"۔ٳ㽎ٳ㈊ٳ ا䯆ٳ䤈〨ٳوارثٳ䔙ٳ䜫ٳᏠٳ፝
䞈ٱٳ ܡ˄ ٳ〪ا⊯䂬ٳቖتٳ㈉ٳ 䮪ٳ൚ِٳ㿱ٳاسٳ˄ܗٱتٳ〨ٳ஘نٳ⸗ ٳٳㅎٳدوٳ㔒ḝٳ䞀ٳ᜵ٳ⧚䤈ٳቖتٳ㈉ٳٳ 㶩࢑ ٳ ⚏ɝܚ

 䞀ٳ㔒ḝرٳᨴٳㅎٳٳ  ۔ٳ㶩࢑ٳ⚏ɝܚ

ا䯆ٳ䂴ٳㅎٳاو㑔دٳ䔙ٳ䜫ٳᏠٳ౲یٳ〨ٳرࡑٳ㽎ٳ㈊ٳاورٳا䯆ٳاو㑔دٳ䜫ٳ ۔ٳ ౲یٳㅎٳ䄎اثٳㅎٳدوٳ㔒ḝٳ䞀 ا⊯䂬ٳቖتٳ㈉ٳ㶩࢑ٳ 
 ㈊ٳ㽎ٳᜑٳᏠٳ ۔ٳ ٱٳ䞈ٳ: آ Ӓܡ ܡ˄ 䜫ٱدٳ  نٳ⸗䬚ٳ䆀ٳارӀܠ

7 الe&بُ�ُ لَهُ $ وَ  ۡ� اِۡ¡ تeَکCَُۡۡ� مِ�$ كُۡ� یَكُۡ  ل$ $Ű ¡ِۡ7َفĞٌ_َ7ََ¡ وَلĒ �ُۡكŰَ _ٌَفََ�هُ $ وَل  ُ�ُ 7 الث& تeَکCَُۡۡ� مِ�$

 
 ␰12:4رګٳا㣾ء،ٳنآا㝙۔ٳ25
ٱوس۔ٳ26 ܠ˄ ܙڛ۷ٵ ܙ ٳا䔘㝒ۼܟ܁ܙ܎ܡ ٳا㘗ہ܎ܡ ،ٳ۞܁

ܟ
ܟۇ܁ܙ܎ܡ ٳاἶ㑔ال ٳא خ

 .61،ٳاژشܠ
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 :⧚䤊ٳ䆀ٳاسٳ〨ٳانٳا㜞ظٳ䆀ٳ஘نٳㅏٳ䯉ٳ䞈ٳ20
زادٳ⸗دہٳ⨴مٳⵇٳوارثٳਊٳ㈊ٳا䯆ٳو➅ٳ䔽ٳا䯆ٳوارثٳᣅ䁡دٳ䞀ٳᏠٳ㷚ٳ آزادٳ⸗䗂ٳوا㑔ٳاຓٳ آ"

㈊ٳਊٳوارثٳⵇلٳ㩕مٳ ٳ䞈〪ٳاورٳا䯆ٳوارثٳ䔙ٳ䜫ںٳᏠٳ㷚ٳ፝ ٳ  "ٳ21۔ٳ㈉ٳ㦆ٳرࡑٳئܡ
دارٳᣅ䁡دٳ䜫ںٳᏠٳ  اٳسٳㅎٳ ٳ اسا䯆ٳ䗂㱇ٳوا㩔ٳ⨴مٳ㈉ٳر╻ٳ ˄ܗٱتٳ䯎ٳ㫇ٳ䞀ٳ〪ٳ ٳاسٳ ܗ ❼رتٳ䆀ٳدو䔘ںٳ㱆اϥܚ

㐗ٳ㽎ٳ〨ٳر╻ٳداروںٳ㈉ٳاٳسٳ ܡ  ۔ٳ وراҍܠ

ٳ㈉ٳ  ܡ ٳ〪وراҍܠ ˄ܗٱتٳ䯎ٳ଺ٳاቿقٳ䞈ٳ ٳⵇٳاسٳ ܗ 䎌㩕ٳ۔ٳ 䁡ا䎌ٳ䎌㩕ٳㅎٳᡅٳ䞈۔ٳ ଺ٳᓧ䜫ٳ䞀 ٳ 䁡ا䎌 دو䔘ںٳ⌵ویٳ㱆اϥܚ
䥞ᜯٳ䜫ومٳ㯎ٳ╌ٳ ܡ ˄ܘٱ䤈ٳ䥞ᜯٳឮٳㅎٳوᣆٳ╌ٳوہٳوراҍܠ ٳᷚ ٳٳ د䭆ٳا⊯م۔ٳ ╌ٳ㱇ادٳ⹔ٳوارثٳ䆀ٳ䤈〨ٳا䨕ٳ ܟٳد׏ܙ ㈉ٳئܟ

ٱد۔ٳ ۳۔ٳ 䁡رثٳⵇٳⰺ۔ٳ ۲۔ٳ ⨴䂬۔ٳ ۱۔ٳ ᨴرٳ䞀 ٳ 䁡ا䎌ٳارث ܟ˄ 䜫ٳ㰛ٳⵇٳ䭆ٳ ۔ٳ ۴۔ٳ䭆فٳدارὲٳ 22ا〨ٳا⑬ٳ˄ܗٱتٳ䆀ٳ䤊⧛
䞈ٳ䯉ٳㅏنٳ஘ٳ䆀ظٳ㜞ٳدو⇤ےٳ〪ٳانٳا䤈⧛ٳ ٳ ٳا׏ܙ ܙ

ܟ
՞ٳৃٳ≢ٳ䔽ٳوارثٳⵇٳ䤈⧛ٳৃ≢ٳ،ٳ ٳوارثٳ䔽ٳ

ܡ
ӉⰔٳⵇرثٳ䁡

ٳ≢  ٳ 23۔ٳ⨴مٳࢇٳو➅ٳ㈉ٳوارثٳ䔽ٳৃ

䞈ٱٳ ܡ˄ ᜯܘٱ˄ܙٱٳ˄ ⵇٳاὲفٳ ٳ㈉ٳਏٳ⁩رےٳا䨛ٳ䣊㱉ٳ䞀ٳᡱٳ䆀ٳدو䔘ںٳ ܗ دو䔘ںٳ㱆اϥܚ اورٳا⊯مٳ ذ䫡ٳ۔ٳ ⧚䤊ٳ
䆀ٳ:ٳ䞀ٳ䞈ٳرᜯٳ㈈نٳ஘ٳ䣊㱉ٳᱍٳ䨛ا 

اⱑمٳ䞀 ٳ ا⊯䂬ٳቖتٳ㈉ٳ㶩࢑ ا㑔رḝم ۔ٳ ۳۔ٳ ⤔ ۔ٳ ۲۔ٳ ا✁بٳا㜫وض۔ٳ ۱۔ٳ ور᜙ٳㅎٳᓕٳ ⧚䤈ٳٳ24ذویٳ
ܟٳد׏ܙ  ٳ㈉ٳئܟ ܗ  ور᜙ٳㅎٳدرجٳذ䫡ٳدوٳاⱑمٳ䞀ٳ:ٳϥ㱆ܚ

ⵇٳẗٳ㹹رٳ "  وار᜘ںٳ㈉ٳ⁩ᏼٳᡱٳ 䞀ٳ اⱑمٳ دوٳ ㅎٳ ا㜫وض ٳ ㅏٳ䄎 䯉اثٳ ا✁بٳ اورٳ ( 䜫ٳ)䩓ٳ
䞈ٳ اቿقٳ 䆀ٳ ܗ˄ٱرےٳ ㈉ٳ ٳ ܗ ܗ̵ 䞈ٳ 㴦ٳ 䯎ٳ ⴑا⣹ٳ ⴜ⑬ٳ اورٳ ⴑا䖲ٳ ٱ䜱ٳ ܗ˄ٱدӀܠ انٳ ⱖٳ دو⇤یٳ

 
ܗٿٱو䯀ی ۔ٳ20 ܙ܍ٳاث،ٳاژشڰ  7،ٳا㙁ا᧘ٳ⮻ٳاڗڹ܅
 .447،ٳاژۇ۷ۡٵي ٳا㡄ع،ٳاژغ۪ٿٱلٳاৃ۔ٳ21
ܟ ۔ٳ22 ܟ ٳزةܙ ܙڴٳৃٳا㘪ةܙ ٳاܓ܂ ܙڴٳاৃٳ㯽ٳٳৃإئܗ ܗ܂ خ

ٳوت)ٳا䢾Ⱄ㘪ٳ⿞ٳ▧حٳا㘭ا䢾ٳا㑛،ٳۿܟ ܙ  .8/557،ٳ(1997،ٳاژۗښڻ܁ܙ܎ܡ ٳا㞂ٳدار:ٳҜܗ
ٱوس۔ٳ23 ܠ˄ ܙڛ۷ٵ ܙ ٳا䔘㝒ۼܟ܁ܙ܎ܡ ٳا㘗ہ܎ܡ ،ٳ۞܁

ܟ
ܟۇ܁ܙ܎ܡ ٳاἶ㑔ال ٳא خ

 ٳ .69-66،ٳاژشܠ
 .ٳ45،ٳسٳن(،ٳا䦼 ٳ䈑䯎ٳا㝬:ٳ䜫㑔ر)ٳا㙁ا᧘ٳ䧛ᇽٳ⦈ٳا㘭ا᧘ٳا䕄⣇،ٳ䩑بٳ㯽۔ٳ24
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اد˄ܙٱنٳㅎٳቖت دو䔘ںٳ ا⊯مٳ اورٳ ˄ܗٱتٳ ٳ ⧚䤊ٳ ㅎٳٳ 䯎 اسٳ وا㩔ٳẖںٳ ٳوضٳ〨ٳ㼀ٳ Ӓܟ ا✁بٳ ٳ〪 ଺ٳ㫇ٳ䞀ٳ
䞈ٳᲗادٳሧٳ17۔ٳ16۔ٳ䍚ٳ〨ںٳẖٳᲗٳرࡑ،ٳانٳ،ᜑٱن،ٳ ܠ  ۔ٳ ᜊٳاورٳᜑٳ䆀ٳኩٳㅏٳ䯉ٳ䞈،ٳܠ̖

ٱ دو䔘ںٳ▧䩌ںٳ㈉ٳ㶩࢑ٳ  ܡ˄ 䜫ٳ䔽نٳ⟷ریٳ㩕ṡٳṐٳⵘٳ䯎ٳᡱٳ䞀ٳا▘صٳ䨛یٳدوٳا౲ٳٳاورٳ ا㑙ٳانٳ䯎ٳ۔ٳ ⚏ɝܚ
䞈ٳ≢ٳ䜫نٳ⟷ریٳ䏩ٳṐٳ:۔ٳ䞈ٰٳ㦇ሟܗٱریٳ ٱدٳ˄  ارӀܠ

7   الe&بُ�ُ فََ�كُ�ُ وَلٌَ_ لَهُ $ 7َĒَ¡ وَلَ_Ğٌف7َِۡ¡ ل$هُ $ یَكُۡ  ل$ۡ� اِۡ¡ ازَۡوَاجُكُۡ� تeَََ� مŰَ �ُsِۡŜ7َكُۡ� وَ  مِ�$
ؕ اَوۡ بهĆ7َِ ی&ۡ§صÙَۡÔِ وَصِ©$­� ŗَعۡ_ِ مِ Ŀ تeَکََۡ    18۔�دَیۡ �

"ᎊاورᵘ ⸁ٳ ᣅٳ ౲˄ܙٱںٳ ⵇٳ ریٳ اسٳ 䥚ᜯٳ ⸗ٳ ᎊ آڑٳ او㑔دٳد䞉ٳẗٳ 䤈〨ٳ ㅎٳ انٳ راٳ䞈ٳࠚ⢎ٳ
)ز䯀ہ(ٳ䔙ٳ䜫ٳاورٳا䯆ٳانٳㅎٳ䤈〨ٳاو㑔دٳز䯀ہٳ䜫ٳᏠٳاسٳو➅ٳ䯎ٳ⦡ٳ⸗䗂ٳ㈉ٳࡘٳᣅٳا䔸ںٳ䗂ٳㅎٳ䜫ٳ

ٳضٳاداٳ⸗䗂ٳ㈉ٳࡘٳ ٳ㈉ٳⵇٳ䤈ᏽᱴٳẗٳ㽎ٳ㈊ٳᎍاورٳانٳ㈉ٳӒܡ  " ۔ٳانٳ㈉ٳئܡ
䆀ٳ䤊⧛ٳ: ٳ䞈ٳ䯉ٳㅏنٳ஘ٳ䆀ظٳ㜞ٳا〨نٳ䔘Ⱄاسٳ 

اسٳ╌ٳزوᣆٳ " ˄ܙٱٳ ٳ╌ٳᓕٳޒٳ䜫ںٳزوᣆٳ㈉ٳ㦆ٳرࡑٳ䞈ٳا䯆ٳᨴرٳ ㅎٳᓕٳ㔒ḝٳ䞀ٳا䯆ٳا׏ܙ
˄ܘٱ䊒اںٳẗٳا╌ٳ ᨴرٳݵںٳ㈉ٳ⁩ᏼٳ ٳ♑رٳㅎٳ䥞ᜯٳ㐗ٳ䩓ٳ او㑔دٳ䆀ٳ╌ٳا׏ܙ وہٳ଺ٳ ز˄ܙٱدہٳ䜫ںٳ

Ꮰٳوہٳ㽎ٳ㈊ٳاورٳا䯆ٳاⰔربٳ䜫ںٳاورٳاو㑔دٳ䔙ٳ䜫ٳᏠٳ౲یٳ㈉ٳ㦆ٳ䍚ٳ䞈ٳاورٳا䯆ٳ䤈〨ٳاورٳوارثٳ䔙ٳ䜫ٳ 
ٳ㈉ٳㅎٳوارثٳٳ⺵ ٳٳⵇٳồٳ଺ٳ䮱ٳ䞈ٳ䜫ٳ㐗ئܡ  ٳ19"۔ٳاورٳ⚏ɝܚ

ٳا䯆ٳ䤈〨ٳ㝼㩕ٳاຓٳ⹔ٳ⨴مٳ〨ٳ  ٳاسٳ˄ܗٱتٳ䯎ٳ଺ٳ㫇ٳ䞀ٳ〪 ܗ ⨴مٳㅎٳ ۔ٳ زادٳ⸗ٳدےآ⧚䤊ٳاورٳا⊯مٳدو䔘ںٳ㱆اϥܚ
اسٳ㈉ٳ  ٳ ܡ وراҍܠ ⁩ریٳ ㅎٳ اسٳ Ꮰٳ 䜫ٳ 䔙ٳ ᣅ䁡دٳ دارٳ ر╻ٳ 䤈〨ٳ ⵇٳ اسٳ ٳ ܡ ܡ͋ و ㈉ٳ 〨ٳ㽎ٳ㐗آ䁡تٳ 㝼㩕ٳ وا㩔ٳ ۔ٳزادٳ⸗䗂ٳ

 
ܗٿٱو䯀ی ۔ٳ16 ܙ܍ٳاث،ٳاژشڰ  8،ٳا㙁ا᧘ٳ⮻ٳاڗڹ܅
 .345،ٳاژۇ۷ۡٵي ٳا㡄ع،ٳاژغ۪ٿٱلٳاৃ۔ٳ17
 ␰12:4رګٳا㣾ء،ٳنآا㝙۔ٳ18
ٱوس۔ٳ19 ܠ˄ ܙڛ۷ٵ ܙ ٳا䔘㝒ۼܟ܁ܙ܎ܡ ٳا㘗ہ܎ܡ ،ٳ۞܁

ܟ
ܟۇ܁ܙ܎ܡ ٳاἶ㑔ال ٳא خ

 .62-61،ٳاژشܠ



ܟٳہ  ܟ܁ܡڛ۟ٿٱتٳᅚⵇٳو䚳እٳᜯئܣ  ا⊯مٳاورٳ⧚䤊ٳ㈉ٳⴑا䖲ٳ䄎اثٳ㈉ٳⵇ㴠تٳوٳڶخ

84 

ٳدرجٳذ䫡ٳ⣉رتٳ╌ٳᒖ䜫ٳ䞈ٳ:  ܡ̵  و➟
 䞀ٳⱞٳدوٳㅎاثٳ䄎" ٳ۔ٳ䍚ٳᏼ⁩ٳ㈉ںٳ᜘وار ٳٳ㈉ٳ ٳᡱٳⵇٳẗٳ㹹رٳ䞈ٳ౲یٳ〨ٳ⚏ɝܚ ا׏ܙ

䜫ٳ䔙دٳ㑔ٳاوㅎٳ䂴ٳ䯆ٳا㐗䜫اثٳ䄎ٳẗ11۔�� " 
㿱ِٳ൚ٳ䮪ٳٳ〨ܗٱتٳ ٱاسٳ˄ ܡ˄ ٱ㻬ٳ䞀 ٳا䯆ᜯٳ⸗ ٳوضٳ䆀ٳӀܠ ٳٳاورٳ౲یٳا✁بٳӒܟ ٳ〪دو䔘ںٳ⌵ویٳاد˄ܙٱنٳ䆀ٳ⚏ɝܚ  ۔ٳ䞈ٳ

ٳ〪  ٱ㻬ٳ䤊⧛ 䞀ٳاورٳا⊯مٳدو䔘ںٳاسٳ˄ܗٱتٳ䯎ٳ଺ٳ㫇ٳ䞀ٳ ٱءٳ䆀ٳӀܠ ܠ˄ ٱٳاورٳٳ ਾٳㅎٳᣅ䁡د㐗ٳ䆀ٳ䤈੗۔ٳ 䤈੗ٳور ܟ˥ دو
ٱہٳẗٳ ܟ˥ ٳ ٳ۔ٳ㽎ٳਾ㈊ٳ〨ٳا׏ܙ  نٳ⸗䬚ٳ䆀ٳاسٳ〨ٳدرجٳذ䫡ٳا㜞ظٳ䆀ٳ஘نٳㅏٳ䯉ٳ䞈ٳ:آӒܡ

 ؕÙِۡÔ©ََۡمِثُۡ� حَظ3 ا¹ۡنُث ِǑَ ج¹ً7َ و$ Ŝسَِآءً فَ�ِ�ذ$ ا اخَِۡ§ةً ر3 ž§ُ7َنĒ ¡ِۡوَ ا�  ٳ12۔
ٳ㱇دٳ〨ٳ⧋رᏠںٳ 䗂㱇 اورٳا䯆ٳ)" ٳٳ وا㩔ٳ㈉(ٳ䤈੗ٳ଺ٳ䜫ںٳاورٳ੆ٳ଺ٳ䜫ںٳᏠٳا׏ܙ ٳائܗ ㈉ٳئܗ

㈊ٳ㽎ٳẗ۔ٳ" 
 درجٳذ䫡ٳ⣉رتٳ╌ٳ㻽ٳ䞈ٳ:ٳ ٳ䤊⧛ ኌٳ㈉ٳ䗐㱆ٳادبٳ䆀ٳاسٳㅎٳ 

"䂴ٳ䯆ٳٳاㅎدٳاو㑔ٳراو㑒ٳਊںٳوارثٳ㩕ٳاورٳ䤈੗ٳਾٳ㈉ٳ䂴ٳᏠںٳ䜫ٳ䔙ٳ 13" ۔ٳ˄ܗٱپٳ 
ٳㅎٳቖتٳⵇٳῳ❽ٳ ܗ 㨉ٳانٳ۔ٳ دو䔘ںٳ〨ٳ䄎اثٳ㻽ٳ䞈ٳ اورٳ䤈੗ٳ 䮪ٳ䞈ٳ〪ٳا䯆ٳਾٳ اسٳἶا㩔ٳ╌ٳدو䔘ںٳ㱆اϥܚ

䞈ٳ䔽ٳ➳وریٳ㼩اثٳ䄎ٳ〨۔ٳ 

ٱٳ䞈ٳ اቿق ᬈوٙںٳ㈉ٳوارثٳ䯲ٳ䆀ٳدو䔘ںٳ▧䩌ںٳ䆀ٳ  ܡ˄ ᜯٳ۔ٳ ˄ܘٱ˄ܙٱٳ䆀ظٳ㜞تٳوا➩ٳاቖٳ䂬⊯ٳا㩔اἶٳ㈉اسٳ
ٳ〪  ٳ䥦ٳ㱆⸗ٳ㈉ٳ㦆ٳ၈䞈مٳد䦈ٳ䞀ٳ ˄ܗٱⴛٳޒٳوہٳӒܡ ٳ䥦ٳ㱆⸗ٳ䆀ٳᬈٳ ٳ14۔ٳ 㹹رٳẗٳوا㥀ںٳ〨ٳانٳ㈉ٳẛٳລوٙٳاورٳᣅٳ Ӓܡ

䞈ٳ㻬ٱ  䤈⧛:䞈ٳ䗐㱆ٳ䆀ٳاسٳ〨ٳ䮩ںٳ஘نٳㅏٳ䯉ٳ۔ٳ଺ٳӀܠ
"䔙ٳوارثٳ䤈〨ٳ╌ٳ䆀ٳ ܗ  ٳ15"۔ٳ˄ܘٱ˄ܙٱٳ䥞ᜯٳᏠٳᬈٳوارثٳਊٳ㑒ٳا䯆ٳ〨㱆رہٳᲗٳ㱇اҍܡ

 
 .345،ٳاژۇ۷ۡٵي ٳا㡄ع،ٳاژغ۪ٿٱلٳاৃ۔ٳ11
 ␰176:4رګٳا㣾ء،ٳنآا㝙۔ٳ12
 .351،ٳاژۇ۷ۡٵي ٳا㡄ع،ٳاژغ۪ٿٱلٳاৃ۔ٳ13
ܗ ٳᅗ 㵳:،ٳا㑜ري ٳɘܙ ،ٳا㑜ري ٳإ⌵ە܁ܙڕٳৃٳ㯽ٳاټٳ⣋ٳ਋ا۔ٳ14 ܟٿٱٳدҍܙ ܗۗ ٳٳ اৃٳدار:ٳد㵄)ٳاژ܃ ܙ :ٳ ˄ܗٱب،ٳ⵰بٳا㜫ا䢲،ٳ(1414،ٳҁܠ

ٳاث ৃ ٳاৃٳܙ֗ 㑔ٳإذاٳا㠞ܙڈ܇ܟ ٳ :،ٳاৃٳۻ ܠ  .ٳ6/2477،ٳҍṠ6354ܙ
ٱوس۔ٳ15 ܠ˄ ܙڛ۷ٵ ܙ ٳا䔘㝒ۼܟ܁ܙ܎ܡ ٳا㘗ہ܎ܡ ،ٳ۞܁

ܟ
ܟۇ܁ܙ܎ܡ ٳاἶ㑔ال ٳא خ

 .65،ٳاژشܠ
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7   الe&بُ�ُ فََ�كُ�ُ وَلٌَ_ لَهُ $ 7َĒَ¡ وَلَ_Ğٌف7َِۡ¡ ل$هُ $ یَكُۡ  ل$ۡ� اِۡ¡ ازَۡوَاجُكُۡ� تeَََ� مŰَ �ُsِۡŜ7َكُۡ� وَ  مِ�$
ؕ اَوۡ بهĆ7َِ ی&ۡ§صÙَۡÔِ وَصِ©$­� ŗَعۡ_ِ مِ Ŀ تeَکََۡ    7۔  دَیۡ �

"ᎊاورᵘ ⸁ٳ ᣅٳ ౲˄ܙٱںٳ ⵇٳ ریٳ اسٳ 䥚ᜯٳ ⸗ٳ ᎊ آڑٳ 䞈ٳ د䞉ٳẗٳ او㑔دٳراٳ 䤈〨ٳ ㅎٳ انٳ ࠚ⢎ٳ
)ز䯀ہ(ٳ䔙ٳ䜫ٳاورٳا䯆ٳانٳㅎٳ䤈〨ٳاو㑔دٳز䯀ہٳ䜫ٳᏠٳاسٳو➅ٳ䯎ٳ⦡ٳ⸗䗂ٳ㈉ٳࡘٳᣅٳا䔸ںٳ䗂ٳㅎٳ䜫ٳ

ᎍٳࡘٳ㈉ٳ䗂⸗ٳضٳاداٳ ٳ㈉ٳⵇٳ䤈ᏽᱴٳẗٳ㽎ٳ㈊ٳاورٳانٳ㈉ٳӒܡ  " ۔ٳانٳ㈉ٳئܡ
ٳاو㑔دٳ䜫ٳᏠٳ౲یٳ〨ٳ ٳ╌ٳᓕٳ׏ܡ ٳⵇ〪ٳرࡑٳ㽎ٳ㈊ٳا䯆ٳᨴرٳ˄ܙٱٳاٳسٳ╌ٳز˄ܙٱدہٳ䜫ںٳᏠٳ౲یٳا䯆ٳزوᣆٳ㈉ٳ⁩ᏼٳ䂴ٳㅎٳا׏ܙ ٳ ئܡ

㈊ٳ䥞ᜯٳㅏٳ♑رٳ 䔙ٳ ٳ 4ا䯆ٳ ۔ٳ 〨ٳ଺ٳا䔺ٳ䆀ٳ╌ٳا׏ܙ او㑔دٳ ˄ܘٱ䉸ٳẛٳㅍٳ䥚ᜯٳ㑒ٳا䯆ٳ Ꮰٳ㩕لٳ㈉ٳ اوޒٳ䞀ٳ ٳ䥦ٳٳ ر 䜫ٳ د䫑ٳӒܡ
㦆ٳ䍚ٳاورٳا䯆ٳ䤈〨ٳوارثٳ䔙ٳوا䭆㘪ٳو⪋ہٳاسٳ␰رګٳ䆀ٳزوᣆٳ〨ٳ䍚ٳ㽎ٳ㈊ٳاورٳ˄ܗٱⵄںٳ㈉ٳ ٳ 㬷ًر▄ٳدارٳᣅ䁡دٳ䜫ںٳ 

مٳ䄎اثٳزوᣆٳ㈉ٳ㦆ٳ  ٳ8۔ٳ䜫ٳ䜫㈊ٳᏠٳ፝
ٳ౲〪یٳ䯎ٳṐٳ䏩نٳٳ 㿱 اسٳ൚ِٳ  ˄ܗٱتٳ䯎ٳ㫇ٳ䞀ٳ ٳاسٳ ܗ اورٳا⊯مٳدو䔘ںٳ㱆اϥܚ ٳ〪⧚䤊ٳ ٱٳ䞈ٳ ܡ˄ 䜫ٳوا➩ٳ╌
䞈ٱٳ ܡ˄ 䜫۔ٳ⟷ریٳ䞈ٳ㻴ٳẗٳز˄ܙٱدہٳ〨یٳ౲ٳ䆀ٳ㐗دᣅ䁡مٳ⣹ٳㅎدٳ㑔ٳاورٳاو䞈ٳ㻴ٳẗٳ⽃ٳ〨یٳ౲ٳᏠٳ䜫دٳᣅ䁡دٳ㑔ٳاو䯆۔ٳا 

ا⊯䂬ٳቖتٳ䆀ٳانٳㅎٳሧادٳ ۔ٳ䞀 ٳ د䥝ٳ㱇ادٳوہٳا▘صٳ䞀ٳᡱٳ㈉ٳẛٳا⊯مٳ䗂ٳ㹹رٳ⸗ٳا✁بٳا㜫وضٳ╌
䞈اد۔ٳ ˄ܗٱرہٳሧٳㅎٳانٳ䞀ٳ㼀ٳẛٳᣅٳ〨ٳ انٳا▘صٳ䞈ٳᲗ ٳٳ9۔ٳ䞈قٳቿٳا଺ٳ䯎ٳاسٳ˄ܗٱتٳⵇںٳاد˄ܙٱنٳ䔘ٳاورٳا⊯مٳدو䤊⧛

ٱ㻬ٳ䞀 ٳ〪 ٳوضٳ䆀ٳӀܠ ٳٳدو䔘ںٳا✁بٳӒܟ ٳ۔ٳ౲یٳاورٳ⚏ɝܚ ٱٳ䞈ٳ: ٳنآӒܡ ܡ˄ 䜫ٱدٳ  ⸗䬚ٳ䆀ٳارӀܠ
7   الe&بُ�ُ فََ�كُ�ُ وَلٌَ_ لَهُ $ 7َĒَ¡ وَلَ_Ğٌف7َِۡ¡ ل$هُ $ یَكُۡ  ل$ۡ� اِۡ¡ ازَۡوَاجُكُۡ� تeَََ� مŰَ �ُsِۡŜ7َكُۡ� وَ  مِ�$

ؕ اَوۡ بهĆ7َِ ی&ۡ§صÙَۡÔِ وَصِ©$­� ŗَعۡ_ِ مِ Ŀ تeَکََۡ    10۔  دَیۡ �
ᎊٳ ٳ ریاورٳⵇٳاسٳ䥚ᜯڑٳ⸗ٳᵘٳ⸁ٳᣅܙٱںٳ˄౲ہ(ٳآ䯀دٳ)ز㑔ٳاو䤈〨ٳㅎٳانٳ⢎ٳࠚ䞈ںܔٿٱراٳ

ܡ د䞉ٳẗٳۿ
䔙ٳ䜫ٳاورٳا䯆ٳانٳㅎٳ䤈〨ٳاو㑔دٳز䯀ہٳ䜫ٳᏠٳاسٳو➅ٳ䯎ٳ⦡ٳ⸗䗂ٳ㈉ٳࡘٳᣅٳا䔸ںٳ䗂ٳㅎٳ䜫ٳاورٳانٳ

ᎍٳࡘٳ㈉ٳ䗂⸗ٳضٳاداٳ ٳ㈉ٳⵇٳ䤈ᏽᱴٳẗٳ㽎ٳ㈉㈊ٳӒܡ  ۔ٳٳانٳ㈉ٳئܡ
ا⑬ٳ  䞀 ٳ ܗ˄ٱت ⧚䤊ٳ䆀ٳ଺ٳ ٱ㻬ٳ Ӏܠ 䆀ٳ ٳوضٳ Ӓܟ ا✁بٳ دو䔘ںٳ ౲یٳ اورٳ ٳٳ ⚏ɝܚ ٳ〪 䞈ٳ 䯉ٳ ৄ˄ܙٱٳ ا❼لٳ ㅎٳ۔ٳ 〨ٳ اسٳ

 
 12:4ا㣾ء␰رګٳ،ٳنآا㝙۔ٳ7
ٱوس۔ٳ8 ܠ˄ ܙڛ۷ٵ ܙ ٳا䔘㝒ۼܟ܁ܙ܎ܡ ٳا㘗ہ܎ܡ ،ٳ۞܁

ܟ
ܟۇ܁ܙ܎ܡ ٳاἶ㑔ال ٳא خ

 .62-61،ٳاژشܠ
ܗٿٱو䯀ی ۔ٳا9 ܙ܍ٳاث،ٳژشڰ  8،ٳا㙁ا᧘ٳ⮻ٳاڗڹ܅

 ␰12:4رګٳا㣾ء،ٳنآا㝙۔ٳ10
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ٳ〪 آ دو䔘ںٳ  ܗ˄ٱتٳ䯎ٳ଺ٳاቿقٳ䞈ٳ ٳⵇٳاسٳ ܗ ٳور᜙ٳ㰛ٳ䕉⌵ ᣇٳ㱆اϥܚ ܗ 䜫ٳ او㦘ٳḝ❅ٳ ٳ 〨 او㑔دٳ تٳ䆀ٳᣅ䁡دٳ䜫ںٳᏠٳ ܗ̵
 㐗ٳ۔ٳ䞈ٱٳ ܡ˄ 䜫ٱدٳ  : اسٳ⟘ٳ䆀ٳارӀܠ

Ǒَِ مِثُۡ� حَظ3 ا¹ۡنُثََۡ©ĞِÙۡÔ  ُ� ا"ُ žŞِë اَو¹َۡدکįۡ�ُِ یُۡ§صِۡ©كُ   3۔ لِ�ذ$
"ᎊٰٳ㦇ሟٳ㠕ا䞈ٳٳ ٳائܗ ٳ㱇〪دٳⵇٳẗٳدوٳ⧋رᏠںٳ㈉ٳئܗ  "۔ٳریٳاو㑔دٳ㈉ٳ˄ܗٱرےٳ䆀ٳ፜ٳ〨ٳồٳد䥻ٳ䞈ٳ

ٳ〪ا䯆ٳ䗂㱇ٳوا㩔ٳㅎٳاو㑔دٳ䜫ٳᏠٳاسٳ〨ٳ˄ܗٱⴛٳ፝مٳᣇتٳ╌ٳ㹸مٳ  䥞ᜯٳٳ رう ا⊯䂬ٳቖتٳاسٳ〨ٳوا➩ٳ⸗ٳر䜱ٳ䞀ٳ
㈊ܗ ۔ٳ ܙٿٱںٳ䞀ٳᣅٳٳ22ٳوار᜘ںٳ䆀㈉ٳٳ⧚䤈ٳϥ㱆ܚ ٳ⠅تٳ䞀ٳاورٳບٳ⠈ٳ䂴ٳ㈉ٳ䯨ٳاورٳۼܗ܁ܙ܄ܢ܁ ٳائܗ  ۔ٳ㑒دارٳ䜫ںٳٳẗ ٳئܗ

˄ܘٱ䉸ٳ  ٱءٳ䆀ٳ╌ٳ ܠ˄ ٳ䂴〪ٳ㈉ٳور ˄ܗٱتٳ଺ٳوا➩ٳᒖ䜫ٳ䞈ٳ ٳㅎٳቖتٳⵇٳ㛾㶩ٳ⸗䗂ٳ╌ٳ䮪ٳ ܗ ا⊯مٳاورٳ⧚䤈ٳϥ㱆ܚ
 䞀ٳ䯰گٳ⤔ٳ㥀ںٳ╌ٳᣊ ٱ ۔ٳ ۱۔ٳ ܟ˄ 䜫 ٱ ۔ٳ ۲۔ٳ 䱞ٳ ܟ˄ 䜫ٱ۔ٳ ۳۔ٳ ˄ܗٱپٳ ܟ˄ 䜫ٳ䤈੗ ٱ۔ٳ ۴۔ٳ ܟ˄ 䜫ٳᬈ ء۔ٳ ۵۔ٳ㑔ٳ4ٳ و ܟٳد׏ܙ ⧚䤊ٳ㈉ٳئܟ

ٱ㻬ٳ䞀 ˄ܘٱ䊒ںٳᣇٳا䔺ٳ䞀ٳاورٳ⠅تٳ㈉22ٳٳوار᜘ں  ٱءٳاسٳ䆀ٳӀܠ ܠ˄ ٳاسٳ˄ܗٱتٳ䯎ٳ଺ٳ㫇ٳ䞀ٳٳ5۔ٳتٳ㈉ٳور ܗ دو䔘ںٳ㱆اϥܚ
 䞀ٳᓧ䜫ٳ ا㇖ٳ䗂䜫ٳㅎٳ❼رتٳ䆀ٳ⁩راٳ㩕لٳ۔ٳ ا䔽ٳ⪋ٳ㫁ٳẗٳ㻴ٳ䞈،ٳ ٳᝪ〪ٳ଺ٳ㥀گٳ⤔ٳ䗂䜫ٳ䆀ٳ▧׏ܙ

 䞀ٳᓧᜯٳ㩔ٳذویٳ،ٳ䯆ا 䞀ٳᓧᜯٳ㩔لٳ㩕اٳ⁩راٳ䜫݊ٳ  ۔ٳ ا㜫وضٳᣅ䁡دٳ䜫ںٳᏠٳذویٳا㜫وضٳ╌ٳ
۔ٳ۵

Ṑٳ〪ٳ ٳⵇٳ㶱ٳ䮪ٳ䞈ٳ ܡ ٳ╌ٳ㯎ومٳ䜫ٳ䥞ᜯٳ˄ܙٱٳ⸁ٳوراҍܠ ܡ ٳوارثٳ⹔ٳدو⇤ےٳوارثٳㅎٳوᣆٳ╌ٳດریٳوراҍܠ ا׏ܙ
䥞ᜯٳ䜫ومٳ㯎ٳا╌۔ٳ╌ٳ䆀ٳ❼رتٳຜٳ䆀ٳدو⇤یٳ❼رتٳ᜵نٳ㩕ṡٳِٳṐنٳ䏩ِٳṐٱٳٳا╌ٳ ܡ˄ ᜯٳㅏٱمٳ╌ٳ˄ܙٱدٳ ܟ˄ ㈉ٳ

䞈 ٳ⸁ٳٳ6۔ٳ᜵ٳ䞈ٱٳ ܡ˄ 䜫نٳ⟷ریٳ㩕ṡٳṐٳ䯎ٳ╌ٳ⸁ٳ䆀ٱءٳ ܠ˄ ٳ〪ور ٳاسٳ˄ܗٱتٳ䯎ٳ㫇ٳ䞀ٳ ܗ ⧚䤊ٳاورٳا⊯مٳدو䔘ںٳ㱆اϥܚ
䞈ٱٳ ܡ˄ 䜫نٳ⟷ریٳ䏩ٳṐٳ䯎ٳ۔ٳ  نٳ⸗䬚ٳ䆀ٳṐٳ䏩نٳⵇٳذ⸗ٳانٳا㜞ظٳ䆀ٳㅏٳ䯉ٳ䞈ٳ:آӒܡ

 
 11:4ا㣾ء␰رګٳ،ٳنآا㝙۔ٳ3
ܗ ۔ٳ4 ٳاا㢹ٳ۝ܔڟٶٳا㥀ۋ܄ܟ܁ܙ܎ܡ )ٳ⵰بٳا㜫ا䢲،ٳ⣋ٳا㚥ٳاҍ㝽ܡ ٳا㣓رة:ٳاڗڹډ܄ܡ܁ܗ܎ܡ  59،ٳ (1422،ٳا㡠ۼܙ܁ܟ܎ܡ

https://archive.org/details/20200923_20200923_0228/page/n1/mode/2up. 
ٳৃاژغ۪ٿٱل۔ٳ5 ܙ܇ܟ ٳ–ا㡄عٳاژۇ۷ۡٵيٳ،ٳا㚍ٳاژۇ۠ڽٳا஗ٳا䣊㜮ٳا ٳاڜٙٱⰖطٳاڜٙٱر᜘ذك۬܁ܙ܄ ܎ܡ ܙ۪ ٳږڈ܁ܟ܄ ܁ܙ܎ܡ

ܣ۬ ٳا㞭۽ ܟ ܙ
ܟ

ʓا㝳بٳا⵰ٳ،(⯦㔃ۃܡٱٳا ܗۗ ،ٳ㵱:ٳڷې܃
 ،ٳ 346،ٳ(1238

https://coptic-treasures.com/book/ ܟ -⵰ب-اژۇ۷ۡٵي -ا㡄ع ܙ
ܟ

ʓا㝳ا-䢡㞭ا /. 
ܗٿٱو䯀ی ٳا㘭⚾ ٳ⣋ٳৃٳ㯽ٳا䭆㘪 ٳ⇤اج۔ٳ6 ܙ܍ٳاثٳ⮻ٳا㙁ا᧘،ٳاژشڰ  .26،ٳسٳن(،ٳر➟ ٳ اἌٳا㩕مٳڵډ܄ܡ܁ܗ܎ܡ :ٳ䜫㑔ر)،ٳاڗڹ܅



 ۲ٳ ♑رہ،ٳ۶ٳ᠓،ٳ ۲۰۲۳د⌸ٳ ٳ )ۓڛ۷ٵمِٳا⊯䆂ٳⵇٳ⦄ٳوٳᅚٳ㭥(ا㥀⪖ق
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 䞀دٳᣅ䁡اثٳ䄎مٳỒٳ⸁ٳا䔙ٳ⸁ٳ䆀 ٳ䎁ٳ㦇Ὗاثٳ╌ٳ䄎مٳỒٶٳا ܙ̔ ٶ ٱ䁣ٳ؎ܗ ܟ˄ ٱٳ䞈 آ ٳ㻣ٳ⧍ٳ ا⑬ٳوᣆٳ╌ٳ⧚䥛ںٳⵇٳ䔘Ⱄنٳ ۔ٳ ܡ˄
ٱ䜫ںٳاورٳộا䔘ںٳ㈉ٳⴑا䖲ٳاورٳد䫑ٳ  ܗ˄ٱدӀܠ ٱٳ䞈 آ 䄎اثٳ ܡ˄ 䜫مٳ㸈ٳ਌ٳ䯐ٳⵇٳ䖲اⴑٳ㈉ٳ ܗ ا⊯䂬ٳاورٳ⧚䤈ٳⴑا䖲ٳ۔ٳ⌵䕉ٳ㱆اϥܚ

 ౉㩕ٳ㈉اثٳ䄎 ٳ 䞀ٳᓧᜯٳ䥞ܘ˄ٱ ٿٱتٳ ܟ܁ܡڛ۟ ڶخ اورٳ ۳ٿٱتٳ ا ۔ٳ ڷ܃ܡۡ ٳ〪ا⊯م ➳ورتٳ ٳ اورٳ⧚䤊ٳ㈉ٳⴑا䖲ٳ䄎اث ٳ سٳا㱇ٳㅎٳ䞈ٳ
ٿٱت  ڛ۟ ܟ܁ܡ ۳ٿٱتٳاورٳڶخ ܙ˄ٱٳ䥞ᜯ ٳ ㈉ٳ౉㩕ٳڷ܃ܡۡ 㑔ٳ䁠⁩ٳ㈉ٳ⥽ٳ䚁ِٳا〨۔ٳ 䞈ٳ䗃ٳرᜯٳㅏٳٳ ٳٳ䎁ٳ㶦نٳᅀئܙ ٳ䎁ဲٳزئܙ  ۔ٳا⑬ٳ➳ورتٳ㈉ٳ

 䞀ٳ䨛ٳا䣊㱉ٳ⁩رےٳਏٳ㈉ٳ ܡ ٱٳᡱ 䞈ٳ䆀ٳ ٳ وراҍܠ ܡ˄ ᜯܙ˄ٱٳ ܘ˄ٱ ذ䫡ٳ䆀ٳانٳ䣊㱉ٳ۔ٳ ا⊯مٳاورٳ⧚䤊ٳ㈉ٳ౉㩕ٳاቿقٳ
ٶ⸗ہٳㅏٳᜯٳر䗃ٳ䞈ٳ:  ܟ ܡ̔  ⵇٳ

 䞈ٳⵇ ٳ㈉〪ٳểقٳ ٳ ئܡ ٳ㴂ٳ䂴ٳ㈉ٳ ا׏ܙ ᨴرٳ دو䔘ںٳ㱆 ۔ٳ 㫇ٳ⦓ٳ䣊㱉ٳ䆀ٳ╌ٳ انٳㅎٳሧادٳ ٳ ܟٳد׏ܙ ئܟ ٳ㈉ٳ ܗ اϥܚ
 䞈۔ٳ۱۔ٳ ᱵٳ ٳضٳㅎٳ۔ٳ۲۔ٳᄠٳوٳዖٳⵇٳؼܟ  ۔ٳ 䂴ٳ㈉ٳوار᜘ںٳⵇٳẗ ۔ٳ۴۔ٳ䂴ٳㅎٳو➅ ۔ٳ۳۔ٳاداӒ 䤹ܡ

 䞈ٳⵇادٳሧٳㅎاثٳاورٳانٳ䄎نٳⵇٳار㴂ٳ╌ٳدو⇤اٳ䆀ٳ䣊㱉ٳ⦓ٳ㫇ٳ౉㩕ٳ㈉ٳ䤊⧛ٳ ۔ٳا⊯مٳاورٳⵇܙ˄ٱنٳ دو䔘ںٳاد
ٳ㈉ٳوارث  ܡ وراҍܠ ٳ〪 䯎ٳاቿقٳ䞈ٳ ܗ˄ٱتٳ اورٳ䁡روثٳᓕٳ ،ٳ اسٳ ٳ ۔ٳ ارⵇنٳ䁡 䞀رثٳ ارⵇنٳ〨ٳӒܡ ٵںٳ ܟ ܙ ܡ̨ ٳ㈉ٳدرج نٳ⸗䬚ٳ آ انٳ

 ذ䫡ٳا㜞ظٳ䆀ٳ஘نٳㅏٳ䯉ٳ䞈ٳ: 
بُۡ§َ¡ وَ ل3��ِسَ  َǡَۡ¹ۡالَۡ§الِٰ_ِ¡ وَ ا ƅَeََ7 ت $� جsِŜَ �ِ7َۡ©ٌ@ م3 3ǲِ7  آل بُۡ§َ¡ مِ�$ َǡَۡ¹ۡالَۡ§الِٰ_ِ¡ وَ ا ƅَeََ7 ت $� ءِ sِŜَۡ©ٌ@ م3

  ؕƘÚَُ×َوۡض7ًقَ�$ مِ�ہُۡ اَوۡ ک ُǯۡ  1۔  ÐsِŜًَۡ?7 م$
اورٳ"  䜫ٳ ᵘڑاٳ 䗂ٳ داروںٳ ر╻ٳ ٳ䥦ٳ Ӓܡ اورٳ وا䭆㘪ٳ ᣅٳ 䞈ٳ 㩕لٳ䆀ٳẗٳ اسٳ ଺ٳ 㱇دوںٳ㈉ٳ㦆ٳ

 䜫ڑاٳᵘٳ䗂ٳر╻ٳداروںٳ䥦ٳ  " ⧋رᏠںٳ㈉ٳ㦆ٳ଺ٳاسٳ㩕لٳ䆀ٳ╌ٳẗٳ䞈ٳᣅٳوا䭆㘪ٳاورٳӒܡ
 : ⧚䤊ٳ㈉ٳ䗐㱆ٳادبٳ䆀ٳانٳارⵇنٳ〨ٳ䮩ںٳ஘نٳㅏٳ䯉ٳ䞈ٳ

 " 䜫ٳ⮪تٳ㈉ܙ˄ٱٳ⧋رتٳࢇٳو➅ٳ ٳ䤈〨ٳ㱇دٳ ܗ او䯎ٳ㈉ٳ ،ٳ 䜫 ٳ اورٳ䤈〨ٳ⬓یٳوارثٳᣅ䁡دٳ䔙 ٳ 䥚ᜯ ٳ ܗ̵
ܙ˄ٱٳ䥞ᜯ ،ٳ䕣ٳ㈉ٳ⠉ٳ䆀 ٳ䔙 ٳ⠉ٳ╌  ٳৄ ٳٳⵇٳوارثٳ ܙ˄ٱٳ౲یٳ〨ٳ⚏ɝܚ ٳٳ〨ٳ౲یٳ  2ٳ " ۔ٳ㈊ ٳاسٳ❼رتٳ䆀ٳ⚏ɝܚ

ٳ㈉ٳوارث اسٳ൚ِٳ  ܡ ܙ˄ٱنٳ䞀ٳᡱٳ䆀ٳوراҍܠ ٳ〪ا⊯مٳاورٳ⧚䤊ٳدوٳا䨛ٳ⌵ویٳاد ٱٳ䞈ٳ ܡ˄ 䜫ٳ╌ٳوا➩ٳ㿱 رثٳاورٳ ،ٳ䁡
 䞀نٳⵇٳارᓕروثٳ䁡 ۔ٳ 

 
 7:ٳ4،ٳ␰رګٳا㣾ء،ٳا㝙آن۔ٳ1
ٱوس۔ٳ2 ܠ˄ ܙڛ۷ٵ ܟ۷ٵ䔘㩕سٳ۞܁ ܙغ ܟۇ܁ܙ܎ܡ ،ٳإ۽ خ

ٳاἶ㑔الٳاژشܠ ܙ
ܟ
ٳא ٳا䔘㝒ۼܟ܁ܙ܎ܡ ٳاڜٙٱهڛ܁ܙ܎ܡ  ا㘗ہ܎ܡ ٳاڗڻۈ܍ٳۻܙ܎ܡ ܎ܡ ܗۗ  .60،ٳ(1896،ٳ)㵱:ٳاڗڻې܃
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Research and Comparative Analysis of the 
Commonalities and Differences of Inheritance 

Laws of Islam and Christianity 
 ر⟡انٳ⌫ٳ 

ٳɨ ٳ ,ٳر䨈چٳا≠㘭 ٳ࿝ٳا䧎ٳڈی ٳ  ⯊رلٳاردوٳ䖼䮩رⅯٳ⸗ا
 Ṩٳ⪖روقٳ⶝ڈا 

ܟٳا⊯㺔ٳ ،ٳ䯎و⯑  ܘ˄ٱرᖃ ،ٳ ⅇئܙ  ٳ ف آ ٳ ڈ
ܠ۬ ܟٳ ٳڕ ܁ܙ اۤ܄ܟ ܟ˟ فٳ آ ا䭆ٳایٳڈیٳ䖼䮩رⅯٳ ،ٳⅇئܙ ٳ ܣ ܙ

ܟ ܗ ɨ ٳ ا䭩ٳ᧘㥀ᚯ ٳاωܟ  ⸗ا
ABSTRACT Being the last Book, the Holy Qur'an is complete and perfect in all aspects, including its laws regarding inheritance. Islamic law of inheritance is well defined in religious texts and they fulfil the needs of all times to come. On the other hand, other Divine Books as the Bible, dealt with only a particular nation or the group of people it was revealed to and do not have a thorough description of the issue of inheritance. There are several similarities and differences between Islamic and Christian laws of inheritance. The evolution occurring in Christianity requires continuous comparative studies for the academic and historical record. This paper aims to do a comparative analysis of laws of Inheritance in both of the monotheistic religions. In this research qualitative historical research method is used to present a comparison. 
KEYWORDS:  

Law of Inheritance, Comparative Study, Islam, Christianity, Quran, 
Bible. 

 䞀ٳ㴦ٳ䯎مٳⱑܙ˄ٱنٳ⌵ویٳاورٳ⪋ٳ⌵ویٳدوٳا اد ܘ˄ٱ䥞ٳ䗂ᜯٳوا㩔ٳ ܙ˄ٱنٳ〨ٳ⌵ویٳ ۔ٳ 䣪ⵇتٳ䆀ٳ اد ا䂬㥂ٳቖتٳوا㩔ٳ
 䞈ٱٳ ܡ˄ ᜯ〫ٳ ܙ˄ٱنٳ ٱٳ䞈 ٳ ⧚䤊ٳاورٳا⊯مٳدو䔘ںٳⵇٳ♑رٳ⌵وی ۔ٳ اد ܡ˄ ᜯٳㅏٳ䆀ܙ˄ٱنٳ ܙ˄ٱنٳ㈉ٳ㪴دٳ䣊㱉ٳ㴠کٳٳ ۔ اد اد انٳدو䔘ںٳ

 䞈ٱٳ ܡ˄ ᜯ ܙ˄ٱٳ ٱ ܘ˄ اورٳ⧚ 㴂 ۔ٳ 䞀ٳ᜵ٳㅋٳ䣊㱉ٳ䆀ٳاὲفٳ ٳ䆀ٳ 䤊 ٳ䄎اثٳ଺ٳا䔺ٳ䣊㱉ٳ䆀ٳ╌ٳ䞈ٳឮٳ䆀ٳا⊯مٳ
 䜡ٳرا➃ῄٳ㦆ٳ㈉ںٳ㫱ٳ࡚ا ܘ˄ٱ䥞ٳᓧᜯٳ䞀ٳ㨉ٳ⁩ࢦٳ౱⵰ٳ䐲ᱴٳ ٿٱتٳ ڛ۟ ܟ܁ܡ وڶخ ٱزلٳㅎٳ㐔ٳⵇ㴠تٳ ܟ˄ 䤈ٳ㈉ٳ⡷رٳ䯎ٳ

ٳواⲛتٳ㈉ٳ㶩࢑ٳ㹹رٳㅍٳ㐖ٳᒒ وٳ اⴑامٳ㈉ٳ㑔ḝتٳ ٳ 䐲㈀ٳ䮪ٳاỒمٳان ٳ ᣅ䁡 䔽دٳ ٳ اسٳ㦆ٳانٳ䆀ٳነٳاỒم ᒐٳ 
ٳ ٳ䞈ٳᡱ آ اورٳӒܡ ܡ مٳ㍉㥀ںٳ㈉ٳ㦆ٳ䘧اҍܙ ٳ〪፝ ٳٳⴑمٳٳ نٳ㭻ٳᣅٳ ٳٳ⥲ⵆٳ㈉ٳ⁩ᏼٳ䞈 ٳ وٳⵇ 䌑ٳቄٳɝܚ ܗ˄ٱنٳاورٳɝܚ ٳٳز 㦆ٳاسٳ ،ٳ اورٳɝܚ

 䞀ٳổٳٳ ٳ䯅ر䗂ٳ㈉ٳ⁩ᏼٳ䩝ᅀٳ۔ٳاسٳ㈉ٳاỒمٳ㷌ᜯٳ㻬ⵇٳاورٳئܘُ ܡ ܡ͋ ٳ〪⁩ࢦٳ਋⵰ںٳ䆀ٳو ܗ˄ٱتٳ䮪ٳ䞈ٳ ٳوٳ䬆Ⴉ دو⇤یٳ
 䞈ٳ㐔ٳㅎٳ଺ ٳ، ឮ ٳ╌ٳانٳ ٳᣆٳوㅎ ٱزل ܟ˄ ٳ䔽ٳ຤ٳ⊚ ٳ 䆀ٳ ٱرےٳز䗂㩕ٳ׏ܡ ٱ䁣ٳ䬚ⱎٳ⧍ ۔ٳ 䗂䜫ٳوا㩔ٳاỒمٳوٳ䄎اثٳʦܚ ܟ˄ ٳ
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ܙڻ܁ܙ܎ܡ ٳاৃ ܙ ٳ،ۼܡ܂
ܡ ܡ

ύܟ ٳ ܙڴٳ⣋ٳٳৃأἌ ٳا㛎سٳأ਋ٳا㘪ةܙ ٳوت.ٳا㡎ىرٳا㟯وىر.ٳا㙉مٳ⣋ٳৃٳاڗڰڛ܂ ܙ  .1987ٳ،اژۗښڻ܁ܙ܎ܡ ٳا㞂ٳدار:ٳҜܗ
ٶٳ ٳৃأἌٳৃٳקܙ ٳ 㯽ٳأ਋ٳ،䯒مٳاৃ ٱîٳراڗںڰښڽ.ٳڎܙ ܠ˄ 㔞ٳ˄ܗٱ،:ᅗ رٳ㜎ا⣋ٶاري ٳۤڛ܂ܙڹٿٱنٳ ܟ ٳوت.ٳاӗܗ ܙ  .سٳن،ا㜼ٳدار:ٳҜܗ
ٶٳأ਋ٳ،ر▥ ٳاৃ ܡهڟٶٳ߬اتܙ܎ܡر.ٳأἌ ٳৃ ٳ㯽ٳৃٳأἌٳৃ ٳ㯽ٳاɕ㥀ܙ ܗ܂ ٱتܙ܎ܡرٳاڗںڲ ܡصڟٶٳوԑܟ ܠ ٳدار:ٳӵⰔٳة .ٳاڗڻق܃  .سٳن ،اҍ㗎ܙ
ڽܙر.ٳ㯽ٳٳৃأἌ ٳ ٳৃاټٳ⣋ٳ㯽ٳأ਋ٳ، ⱎاڵ܎ܡ ٳاৃ

ܟ ܗٿٱۓ܎ܡ ٳا㞂ٳ㠞⣇ٳدار:ٳر˄ܙٱض.ٳاڗڻۙܟ܂ ܠ܍ٳٳږڛې܁
 .1997ٳ،وا㔃زԁܙ ٳواږ܄ܟۭ

ܙڴٳ،ڷ۟ښګٳاৃ ٳاه܂ ܙرٳا㣱ع.ٳ㯽ٳৃٳاټٳ⣋ٳৃ ٳ㯽ٳৃٳإئܗ
ܟ
ٳوت.ٳاڗڻق܃ܟےٳ♈حرٳف ܙ  .1997ٳ،اژۗښڻ܁ܙ܎ܡ ٳا㞂ٳدار:ٳҜܗ

ٳوت.ٳا㤯وتܟ܎ܡر.ٳ㱇⣇ٳৃٳ㝼㩕ٳৃٳأ䋔ٳৃ ٳ㝼㩕ٳ،اڜٙٱۃ܂ܗڱڽܙ  ܙ  .1994ٳ،اژۗښڻ܁ܙ܎ܡ ٳا㞂 ٳدار:ٳҜܗ
ܙ 
ܟ
ٱ✜ٳ㯽ٳ،اڜٙٱ㑗׎ ܟ ٳܟ˄ ܙرٳاژغܟڛ܁ܙلٳإîواء.ٳا㘪ةܙ

ܟ
ܗرٳرف ܙَ ᇐܠرٳ ٳوت.ٳاژس܄ܗ܁ܙلٳî䁎رٳأẤدҍܙ ܙ ܡ۹ܗ :ٳҜܗ  .1985ٳ،اڜٔٱ⊯ʌܙ ٳاڗڹڈ܃

ܙ 
ܡ
܁ܙ܎ܡر.ٳ⣻ۜ܎ܡ ٳৃ ٳأἌٳٳ㯽ৃٳ،ا␰㘪א ܙرٳẤشܠ

ܡ
ܙ܍ٳٳا㝇حٳ⨳ٳاⓉ㛸ف ٳوت.ٳاږڈ܁ܗ܅ ܙ  .سٳنٳ،ا㜼ٳدار:ٳҜܗ

ܙ ٳৃ ٳأἌٳৃٳ㯽ٳ، ا㙁خܟ۫ڽܙ  ܎ܡ :ٳ㵱.ٳا㣵ط.ٳاڜٙٱۿܣڹ܎ܡ ٳ♕ٳشܔڕٳأ׎ܗ ܗۗ  .سٳنٳ،اژ۬ۗٿٱدة ٳڷې܃
ٱم.ٳإدرʛܙ ٳৃٳ㯽ٳاټٳ⣋ٳ أ਋ٳ،ا㙩۞ۘڽܙ  ٳوت.ٳاڜ  ܙ  .1990ٳ، ا㜼ٳدار:ٳҜܗ
ܙ 
ܟ
ܗٿٱ׎ ܄ܙ܁ ܠ۪ ٱ⟭رٳ⸤ب.ٳا㗔ٳৃٳ㯽ٳاټٳ⣋ٳ أ਋ٳ،اژ ٶرآ˄ܗٱد.ٳاڜ  ܎ܡ :ٳضܙ ܗۗ ٳة ٳ㭠ٳڷې܃  .1973ٳ،اژۙ܂ܠڹٿٱۼܟ܁ܙ܎ܡ ٳا㢆رف ٳدائܣ
ܗ܁ܟ܎ܡ ٳ،اژۙ܂ܠڹٿٱۼܟ܁ܙ܎ܡ  ܙ ٳو۞۴ܔٿٱءٳ ⥾ءٳ⣹ة ٳ㽮ٳ㻁ۻܟ܎ܡ ٳڗڲ

ܟ
ܗڙ܎ܡر.ٳا㘗ۜ܎ܡ ٳא ٱὛمرٳڶڰ ܙ .ٳا㞤ژ܁ܙ܎ܡرٳاڜ  ܠ  .سٳنٳ⵱،ٳᄆرتِ ٳⵇرὟۻܟ܎ٳ㯽،ٳ䔘ر:ٳ⸗ادܡ

ܙ۷ٵʌܙ  ܙ܍ٳٳا㥇ح.ٳקܙ ٳৃٳ㯽ٳৃ ٳأἌٳ،اژۡ܃ ܅ ܙرٳراڗڻ܁ܟ
ܟ
ܗرٳف ܙ܍ٳٳا㝇حرٳ⪼ҍܙ ٳوت.ٳاږڈ܁ܗ܅ ܙ  .سٳنٳ،܎ܡ اژۗښڻ܁ܙ ٳاڗڹډ܄ܡ܁ܗ܎ܡ :ٳҜܗ

ܙ 
ܟ
ٳӺٱن ٳا㗔ٳأ਋ٳ ،ا㡡ۓܟ܄ܙ܁ܟٿٱ׎ ܟ ٳئܗ ܙ ٳٳৃקܙ ٳا㘪ةܙ ܙ ٳࢻٳ أ׎ܗ

ܟ
ܙرٳاڗهڟٶاتܙ܎ܡر.ٳا㜫⧱׎

ܟ
ٳوت.ٳا㣰يرٳ߬اتܙ܎ܡرٳ♈حرٳف ܙ ٱءٳدار:ٳҜܗ ܙ ٳا㓡اثٳاҿܙ  .سٳن،ٳا㛗׎ܗ

ٿٱ਋ري  ܙ۪ ܙ܇ܟ ٳأ਋ٳ ،اژ܁ܟ܄ ܙ܍ٳي ٳا㗋جٳٳ㳡ৃٳاڗڲ۪܄ ܅ ܠ۪ ر.ٳاژ۵ ٳوت.ٳ㶾ٳɘܙ ܙ ٱءٳدار:ٳҜܗ ܙ ٳا㓡اثٳإҿܙ  .1955ٳ،ا㛗׎ܗ
ر.ٳإ⌵ە܁ܙڕٳৃٳ㯽ٳ⣋اټٳ أ਋ٳ، ޱري  ٳوت.ٳاî㔨ىرٳɘܙ ܙ  .1422ٳ،ا㣮ة ٳ⡷قٳدار:ٳҜܗ
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 㨞طٳد㶜ٳ䤈〨ٳ䨕ٳاᏠٳ䞈مٳ⣇ٳ ܡ ٳآҍܙ ܗ ܡ ٳᣅ䁡د ٳܗ̵ ٶاٳ۔ٳ⊚ ٳ㈉ٳ⦫مٳ䆀ٳᅺٳㅎٳᜯ ٳ䔽ٳឮٳ㈉ٳذر䩘ٳاسٳآҍܙ ܟ Ϻہ
 ۔ٳ㐗 ٳ䜫 ٳㅎٳ㍉ا䜱ٳ㷔 ٳ ⧋رت ٳاورٳⱯصٳ䆀ٳ଺ ٳṠود 

ܗ˄ٱتٳ㱄ٳ  ٳ ٳذ䁣ٳداریٳ䞈 ٳ ٳ㍉〪ا䜱ٳد䭇 ٳ 䎁ٳرリٳ➳وریٳ䞈 ⧋رتٳㅎٳ㍉ا䜱ٳ㈉ٳ⋖ٳ䆀ٳا׏ܙ ٳẽ〪 ٳ ا׏ܙ ᣅٳ ،ٳ 䔙ٳ ٶاٳ Ϻܟ
 䜱ا㍉ٳㅎگٳ⧋رتٳ㥀 ٳ 䞀ٳ䪸ٳ╌ٳد䎁اسٳ ٳ٤ٳ㯌ودٳ䗂䜫ٳ╌ ٳ 䆀ٳ▧⧐ٳاỒمٳ〨ٳ دائܣ ⵇٳ ٳ㱇دٳ㈉ٳٳ ⧋رتٳㅎٳ㍉ا䜱ٳ ܙ˄ٱٳا׏ܙ

ܙ˄ٱٳ䯉ٳ䞈 ٳ ⧋رᏠںٳㅎٳ㍉ا䜱 ٳ ধ㹬ٳ䆀ٳدو  ܗ˄ٱدیٳا㤊ٳ䆀ٳ䔙 ،ٳ ╌ٳ⧋رتٳ〨ٳ⽃ٳدرᣆٳد ٱٳ Ꮰٳ ܡ˄ 䜫ٳ䔽مٳ㸈ٳ ▧䩋ٳ۔ٳ⁔لٳدرחܡ
 䎁ဲٳ ٱنٳ䏇ٳ㈉ٳἶا㩔ٳٳ ㍉ا䜱ٳ䆀ٳاسٳㅎٳذ䁣ٳداریٳ㯌ودٳㅎٳ䞈 ٳ䗂ٳ⧋رتٳ㈉ٳ⬓تٳاورٳᒖ▧㷍ٳ⸗دارٳ㈉ٳ ܟ˄ ٳ〪 ᧽ٳ

 䆀ٳধ㹬ٳ㈉دٳ㱇ٳداریٳ䁣ٳذㅎود ٳ╌ٳ⧋رتٳ㯌ٳ 䞈 ۔ٳ 
ٱ䚽ٳدو⇤یٳ⠪فٳ  ܙ˄ٱٳ㑔ḝتٳ㰛ٳ䞀 ܡ˄ ٱٳⵇم ٳ ⧋رᏠںٳⵇٳ㎛ٳ╌ ۔ٳ 㷍✜ٳد䕊ٳ䆀ٳ⧋رᏠںٳⵇٳ⸗دارٳ ܟ˄ ᜯٳٳ ٱٳ ܗ˄ٱɝܚ ܟ˄ ٳ اورٳ㱇دوں ٳ ⸗

ٱ ܟ˄ 䜫ٳ㽯⁩ٳ㽯ٳآⵇٳانٳᏼ⁩ٳ㈉ ܙ˄ٱد٤ ٳ ٳاتٳاورٳ⁏دٳا⣠دیٳ䯎ا䗂ٳز䗂㩕ٳㅎٳ۔ٳ 䞈 ٳ ㈉ٳধ㹬ٳ䆀ٳز اسٳ㈉ٳ䈀ٳ䆀ٳ⁏اᓕٳㅎٳؼܗ
 ۔ٳ㗂ظٳ଺ٳ➳وریٳ䞈 ٳ اسٳوᣆٳ╌ٳاسٳປٳⵇ ۔ٳ䞈 ٳ╌ٳ㰛 ٳ⧋رᏠں 

ٶاٳ ܟ ⬓تٳ䆀ٳṠودٳوٳⱯصٳٳ⧋رتٳاຊ ٳ䐲㈀ ۔ٳوٳⱯصٳ䆀ٳ㷔ٳ䔽ٳ䕉䜫ٳ䜰ᨴ ٳṠود ㅎٳ㍉ا䜱ٳ ٳ䆀ٳᏠٳ⧋رت ⣇مٳ Ϻہ
 䞈ٳ䔽ٳ ࡚ ۔ٳㅎٳ㍉ا䜱ٳ㈉ٳ㦆ٳ㽯חܗ  ۔ٳ㸈مٳᒖ䜫ٳ䞈 ٳὟصٳاἶالٳ䆀ٳ⧋رᏠںٳㅎٳ㍉ا䜱ٳ〨ٳⰨلٳ⸗䗂ٳㅎٳ䢫㌦ ٳا㑙ٳ

ٳمٳⵇٳارኹبٳا䨕ٳ᠁ٳ䯎ٳ䜫ا ٳ ❼رت ٳ انٳ䆀ٳا׏ܙ  ٳ〪ا䯆ٳؼܗ Ꮰٳا䨕ٳٳ ✜ف ᣇںٳ ،ٳ 䮪ٳ䞈ٳ و٤ٳ㱇دٳ䔙ٳ䜫ںٳ ⁏اᓕٳ䜱ٳ䜫ںٳ
 䞇ᨴٳ䕉ᜯٳ⍧ٳ㷔ٳ䜱ا㍉ٳㅎںٳᏠٳ⧋ر䆀لٳḝٳৃڬ܄ܟ܁ܗڕؒ ٳ اورٳاسٳ⋖ ۔ٳ ❼رتٳ ଺ٳⴑلٳ ٳ ⵇ ٳ 䆀ٳا䣥ٳارࡧٳ䆀ٳا╌ٳا㩕مٳاἌٳ

 䞈 ٳ 〪 ٳ 䞀ٳ䣊Ⱄٳ㈉ازٳᣅٳㅎل ۔ٳ و٤ٳاسٳḝٳ❼رتٳ䨕ٳا䯆ٳ〪ا ܗ˄ٱتٳ䮪ٳ䞈ٳ ܗ܍ٳٳ䔙 ٳ 䆀ٳ⧋رᏠں ٳ دو⇤یٳ ܅ۗ ڷ܃ܡ ۔ٳ۔ٳ۔ٳٳ䜫ٳㅎ Ꮰٳ㍉ا䜱ٳ
 ㈊䜫ٳ䢵➟ٳẽٳⵇا(ٳاسٳ䜫ٳمٳ  ۔ٳ اسٳ㦆ٳا䨛ٳ䁡اⲚٳ䆀ٳ⧋رتٳㅎٳ㍉ا䜱ٳ㷔ٳ㐗䜫 ۔ٳ)ឮٳ㈉ٳῳفٳؼܗ

ٳآنٳ㈉ٳ䍔 ٳ ا㑙ٳاسٳ⋖  ٳ㱇د ٳ اٳ㗂ظ ⵇ ٳ أ¡�Řض��إح_اه��7ف�ǑcCإح_اه��7ا«Ǘى�ٳ 䆀ٳ༔ٳӒܡ ㈉ٳ ٳ ⸗ᓧٳ䥞䜫ٳا׏ܙ
 ধ㹬 راٳ ٳດبٳ䍕ٳⵇٳ䜱ا㍉ٳ⸗ٳぅٳر〨ںٳᏠٳدوٳ⧋ر䆀 䥞ᜯٳㅏ ں ۔ٳ䜫ا㍉دٳ㱇ںٳ ٳ دوٳ䗃ٳوᏠٳ䞈ٱٳ➳وریٳ ܟ˄ 䜫ٳⵇ4 ں ٳᏠٳٳ ⧋ر䜱ا㍉ٳㅎ

 ۔ٳ 䥞ᜯٳ㈊ اٳ䜫ٳ╌ٳ䍕بٳດرٳ

رآنٳ㱘را㠨ر
ܟ ٳ⥲ءٳ㯽 ٳ،أ⮛ي  ٳةر.ٳا㘪ةܙ ٵنٳӒܡ ٱîٳ׶ܙ ܙ ٱخܟ ܡكڹڙ܎ܡر:ٳاڜ  ٳٳ♈حٳراî㤩ٳاî㛸ٳ⨳ٳاڗںڲ܁ܡٿٱîرٳîدٳرت ٱ࠳îٳɟᐸܙ  .1995ٳ،ا㜼ٳدار:ٳ௡وت.ٳاڜ 

ܟ ٳ⽄لٳ،اڗܕڹٿٱمٳاৃ ٳٳ⭋.ٳ ا㥀اṠٳ⣋ٳٳ㯽ৃٳا㘪ةܙ ٳوت.ٳاڗهڟٶاتܙ܎ܡرٳ⨳ٳاɟ㠦ܙ ܙ  .1970ٳ،ا㜼ٳدار:ٳҜܗ
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ٳᨴرٳ⣇دلٳ㳢نٳ㱇دوںٳ╌ٳ⽃ٳㅎٳ  ܙ ٱٳ㈉ٳᛱتٳհܙ ܟ˄ ٳمٳز ܟٳٳ䔽 اورٳؼܗ ٱٳᜯئܣ ܟ˄ ٳٳ㱇دٳ㈉ٳধ㹬ٳ䆀ٳدوٳ،ٳ ㍉ا䜱ٳⰨلٳ⸗ ܙ˄ٱٳɝܚ
 ۔ٳ㳡ٳ⣇دلٳ⧋رᓟٳ䜫ں 
ٳٳ Ṡودٳ䆀ٳ⧋رت  ا׏ܙ ٳ〪 䞀ٳ ٳ⯞ٳ䏲ٳ⸗ᓧٳ ا׏ܙ ⵇٳ ا㠕ٳ⧁ٳ ر⟥ٳ و٤ٳẝتٳ⦈ٳ ㅎٳ㍉ا䜱ٳ㦘Ⱘٳ㈉ٳ⋖ٳ䆀ٳ

ܙ˄ٱ د ٳޒٳ〨ٳرو䯀ٳ⸗ٳⰺٳ⸗ٳ ٳمٳ㈉ٳᛱتٳ䆀ٳᨴرٳ⧋رⰺ Ꮰٳ㈉ٳ اورٳاسٳ ۔ٳ ⧋رتٳ䗂ٳا׏ܙ ٳৃ،ٳ ںٳ䗂ٳ㍉ا䜱ٳدی ؼܗ ẝتٳ⦈ٳ
ܙ˄ٱ ٳ㑔زمٳ⸗䗂ٳⵇٳ⯞ٳد ܡ ٳر⟥ٳا㠕ٳ⧁ٳ䗂ٳانٳㅎٳ㍉ا䜱ٳ〨ٳⰨلٳㅏٳاورٳ⧋رتٳ䯎ٳدҍܙ  34۔ٳ⟷Ѭܗ

 ㅎٳ䗂䜫ٳ䍚ٳ㈉ٳ䜱ا㍉ٳㅎٳ⧋رتٳ᜵ٳ ㅎٳ⧋رت ٳانٳㅏ〪ٳ ܙ˄ٱٳ 㩕ٳ ٱدٳӒܟ ٳ䞈ٳឮٳ䆀ٳر␰لصلى الله عليه وسلمٳ䗂ٳارӀܠ ܠ ٳ د㨞ٳو٤ٳҍṠܙ
〫 ㅎٳ㍉ا䜱ٳ㈉ٳ䍚ٳ䔽ٳ䞈؟ٳᏠٳ⧋ر ٳㅎٳ㍉ا䜱ٳ㱇د  ٱد ٳآپصلى الله عليه وسلم ٳ Ꮰ ۔ٳ ㈀ںٳ䔽 ٳᏠںٳ䗂ٳ ܙ˄ٱٳ䗂ٳارӀܠ 㩕ٳ 䮪ٳانٳ㈉ٳ⥘ٳㅎٳ⾒ٳ ٳӒܟ

 ㅎٳ 䞈ٳ╌ٳᣆ35۔ و 

ᓔؒৃٳ ٳṠ〪ودٳ䆀ٳ⧋رᏠںٳㅎٳ㍉ا䜱ٳⰨلٳㅎٳ䤹ᜯٳ ٳ ㅎ ٳ ٳ ⥲䁣ٳا ٳد 36را䥞ٳ䮪ٳ䞈ٳ ٳӒ〪ܡ ٳ آ نٳ䆀ٳឮٳ آ 㨞ٳ䮪ٳ䞈ٳ ܡ ҍܙ
 䞈ٳ䯉〫ٳ دوٳ ٳ 䔙ٳ䜫 ٳ ا䯆ٳ㱇دٳᣅ䁡د ٳ 䆀ٳ ٳٳ ⧋رᏠ ᓟٳ ٳائܗ ئܗ ٳ㱇دٳ㈉ٳ ܙ˄ٱٳḝ⽃ٳ〨ٳ ٳ و٤ٳدرا❅ ،ٳ ሊرٳㅎٳ䥚ᜯٳ㐗 ٳ ㍉ا䜱ٳ䆀ٳا׏ܙ Ⱄ⟥ٳ
 䔽بٳῐٳ 䞈ٳاسٳ،ٳ䜱ٳ䔙 آ 䆀ٳ ܡ ܙ˄ٱٳ䯉 ،ٳر䞈ٳ䞀 ٳ⯞ٳ⸗䗂ٳ㈉ٳا❼لٳ஘نٳ㈈ٳᜯ ٳ ҍܙ ٳ०ٳ䮪ٳاຓٳẽٳㅎٳ⢜ằٳⵇٳ䩱⠪ٳۈ

 〪 ܙ˄ٱٳ䯉ٳ䞈ٳ ٳ䩱⠪ٳ䮪ٳ䞈ٳ ٳ ẽٳㅎٳ⢜ằ ٳ اورٳاسٳ╌ٳຝٳ䮪ٳۈ اورٳẽٳㅎٳ⢜ằٳ᧽ٳⰔ⟥ٳ۔ٳ ٳ㽎㷍〪ٳ〨ٳ㞸ٳ㦈ٳ䥞ᜯ ا׏ܙ
 䜫ٳ଺ںٳ╌ٳ䩰⠪حٳاورٳ⠪ٳا⑬ٳ䞈ٳᒖ䜫ٳ䆀ٳ ٶ۔ٳ 䮽ٳ䞈 ٳ ㅎٳ⣹اѬܡ ٳ〪⯟ٳاٳآ Ϻܟ ٳⵇٳቄٳểقٳㅎٳ⢜ằٳ╌ٳ䞈ٳ䔙ٳ ܡ ҍܙ

〪 ۔ٳ ╌  ٳᓧ㩕ٳ䞀ٳ䮪ٳểقٳㅎٳ⢜ằٳⵇٳ䍕بٳ஘نٳㅏٳ䯉ٳ䞈ٳ䔙ٳ ٳৃا㝹ٳӒܟ ۔ٳ ㍉ا䜱ٳ㈉ٳ䍕بٳⵇ ٳ ⸗䗂ٳ㈉ٳ㩓 ٳ ⯟ ٳ ⥲䁣ٳا
ٳ䆀ٳ〨㱆ر آ 䊓ᰳٳاسٳ  ܡ ٳٳ ҍܙ 䯎ٳا㑔⃣لٳدرחܡ ٳ䆀ٳ䍕بٳ⚑دتٳ ܗ˄ٱرےٳ䆀ٳᣅٳ⸁ٳ〨㱆رٳ䞈ٳاسٳ╌ٳ⣹اѬܡ ㍉ا䜱ٳ㈉ٳ

 䔽۔ٳ 

 䥞ٳرا䮱ٳ଺ٳㅎؒٳٳ䕉ⵇ⚏ٳ䁣⥲ ٳ 䞈 ܡِ ٳ ٳ آҍܙ ٳآ䕉ٳ ٱٳ䞈 ٳӒܡ ܡ˄ 䜫مٳ㸈ٳ䮪ٳ⦫مٳ╌ٳ㈉ ں ،ٳ䜫ا㍉ اورٳ⧋رت ٳ ᅺٳㅎٳ ٳ 䆀ٳ㱇دٳ
ٳ㱇د   ۔ٳ㈉ٳধ㹬ٳدوٳ⧋رᓟٳ䜫ں ٳ䔽ٳا㑙ٳا׏ܙ

 
ٳ䯒ৃم۔ٳٳ33 ٶٳا ٳৃأἌٳৃٳڎܙ ٳ ٱر،ٳأ਋ٳ㯽ٳקܙ ܠ˄ 㑓ܗٱ ٶاري ،ٳᅗ:ٳاڗںڰښڽٳ˄ ܟ ٳوت:ٳدارٳا㜼)ٳ ⣋ا㜎رٳۤڛ܂ܙڹٿٱنٳاӗܗ ܙ  .8/476،ٳسٳن(،ٳҜܗ
ٱر،ٳاৃٳ䯒م 34 ܠ˄ 㑓ܗٱ  .8/480،ٳاڗںڰښڽٳ˄
ٳا㑜ر،ٳޱري  35 ٿٱءِ ،ٳ⵰بٳاژ۫ܠܔٿٱدات،ٳی ɘܙ َ۪ ِ ّ

ܔٿَٱدَةِٳاږ܄ܟ َ ٱب:ٳشܠ :ٳ˄ܗَ ܠ  .2/941،ٳ2515،ٳҍṠܙ
ܙ 36

ܡ ܡ
ύܙڻ܁ܙ܎ܡ ۔ ٳৃۼܡ܂ ٳ⣋ৃٳا㙉مٳا ܙڴٳ ٳأ਋ٳا㛎سٳأἌٳৃٳ⣋ٳاڗڰڛ܂ ܟ ٳوت:ٳدارٳا㞂ٳاژۗښڻ܁ܙ܎ܡ )ا㜠ویٳا㝿ی ،ٳٳٳا㘪ةܙ ܙ  .5/576(،ٳ1987ٳ،ٳҜܗ
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ا㩕مٳز  ٳ䮪〪ٳ➾ٳ䞈ٳ㨉ٳ ٳ䯉〫ٳ䞈ٳ ܗ˄ٱرےٳ䆀ٳ䮪ٳ ٳا䯆ٳاسٳ䍔ٳ㈉ٳ ⵇٳ ɝܚ ٳاورٳⴑل یٳ╌ٳاسٳ⠪حٳ انٳا㜞ظٳ㈉ٳٳ ا׏ܙ
 ᏼ⁩ٳٳ䞈لٳ䀈 

 䕉㑗ٳا䁣⥲ٳ 䞈ٳㅎٳᇹٳㅎٳاسٳ䗂۔ٳ 
ٳ㈉ٳ䗃ں ،ٳ ޞٳḝل  ܡ ܙ˄ٱٳ⭆ٳㅎٳاҍⷑܙ ㍉ٳᏠٳ䞈ٳ㦈ٳ䗂رٳ⭆ءٳᡤٳ〨ٳឮٳ䞈ٳ䍔ٳ䨕ٳا ܗ˄ٱ㝳ل ٳ 䮪ٳا׏ܙ ڛ۴ڽٳ

ḝ❅ٳ䞈ٳٳ اسٳ〨ٳۻܡ
ٳاورٳ䮪ٳਏٳ⁩رے  ܡ ܙ˄ٱد٤ٳ╌ٳ㱇⊮ٳرواҍܙ  ۔ٳ⭆ءٳ㈉ٳ䗃ںٳ㹯لٳ䞈 ٳاورٳ䮪ٳز

 〪 ٳا䣘ٳوا㦇ٳ᠃ںٳ╌ٳ ٳ اسٳㅎٳوᣆٳ䮪ٳ଺ٳ䞈ٳ ܟٳٳ⸗ᒖٳ ٳ ٤ ⁏⫓د ⧋رᓟٳ⦫㩕ًٳؼܗ 䜫ٳᒖٳ䞀ٳاورٳا䨛ٳ㩕㹬تٳ䯎ٳ䗂ᜯٳ╌ٳ䯆ئܙ
 䞀 ٳ، 㩔صٳواⱯودٳوٳṠٳ䆀ٳ㐗دᣅ䁡ٳㅎٳانٳ䯆ٳ ا 䣘ٳا ًٳاسٳㅎٳኍتٳ䔽ٳد䪳ٳ䮽ٳ०ٳا䨕ٳⵇٳارኹبٳ䜫ٳ䥞ᜯٳᏠ ٳ ؼܗ ٱ ܡ˄ ٳ⬓

 䗂䜫ٳ⹟ٳ ᠁ٳ╌ٳ⮪ریٳ⾹ر٤ٳ 䞀ٳᒖ⸗ٳ▮〨ٳㅎٳ䗂ا䯐ٳ䮨䎁وٳ۔ٳ اورٳ اຊٳاسٳ⬓تٳاورٳ᜷ٳㅎٳوᣆٳ╌ٳا䯆ٳو٤ٳṠودٳ
 䣘ٳا ٳا䣘ٳㅎٳኌٳ〨ٳاسٳ㍍ا䤈ٳ㈉ٳ⁩ᏼٳ஘نٳ䔽ٳ⸗ٳ⦸ٳ㐗ٳᡱٳ ٳ 䆀ٳ㍉ا䜱ٳد䮨ٳ㐗ٳᏠٳو٤ ٳ Ɐصٳوا㩔ٳؼܗ اورٳٳ ቿ➙ انٳؼܗ

 ਅٳ اṃلٳ㱇دٳ㈉ٳধ㹬 ٳ 䊓ᰳ ۔ٳ د䮧ٳ䆀ٳᒖ䜫ٳ䞈 ٳ ㍉ا䜱 ٳ ㅎٳ➳ورت ٳ ܗ˄ٱر׏ܙ ⵇٳ ܙ˄ٱد٤ٳ䞈 ٳ انٳ╌ٳ⩂ٳ ز و٤ٳ ٳ اورٳ䮱 ۔ٳ 䆀ٳ
 䞀 ᒖᜯٳ 䜫ٳ ⁩ⲅٳ Ṡودٳ 䯎ٳ 䱜دٳ ㅎٳ ឮٳ 䞈ٳ 䆀 ۔ٳ اṃلٳ ܗ˄ٱرےٳ ㈉ٳ Ṡودٳ ۔ٳ ا׏ܙ ٳ 䐲㈀ٳ 〪 ۔ٳ 䞈ٳ ٳ ا❼لٳ

 

ٳ⣉ৃس  ܗ˄ٱحٳẝتٳ⣋ا㠕ٳ ر ا஗ٳ ٳৃ ٱ䯆دٳ䞀 ٳ ⤫ءٳ Ӏܠ 〪 ،ٳ ㈉ٳ 䮪ٳ䞈ٳ را䥞ٳ ㅎٳ وٳⱯصٳ ٳ انٳ ㍉ا䜱ٳṠودٳ ⧋رتٳㅎٳ
ٳآن ۔ٳ 䞈 ٳ 㻭㷍تٳ䆀ٳ㷔 ٳ ⎅ٳ፝م  ٳӒ〪ܡ ٳᓧ㩕ٳ䞀ٳ ٳㅎٳ⦫䂬ٳ䍠ص ٳ و٤ٳӒܟ ܠ ٳ〪 ٳ 䮱 ٳ ╌ ٳ وٳҍṠܙ ٱٳ䞈ٳ ܡ˄ 䜫مٳ㸈 ٳㅎرتٳ⧋
م   32۔ٳ 㻭㷍تٳ䆀ٳⰨلٳㅎٳ⊅ ٳ㍉ا䜱ٳ፝

ٳ㱇د ٳ مٳ㻭㷍تٳ䆀ٳⰨلٳ䞈ٳا㑙ٳا׏ܙ ٳ〪⧋رتٳㅎٳ㍉ا䜱ٳ፝ ٳیٳㅎٳرا䥞ٳ䮪ٳ䞈ٳ ٱɝܚ ٳ䯒ৃمٳا҂ܭ 䆀ٳدوٳ ٳ㈉ٳধ㹬 ٳ⥲䁣ٳا
 䞈ٱٳ➳وریٳ ܟ˄ 䜫ٳⵇںٳᏠٱٳ۔ٳ⧋ر ܟ˄ 䜫ٳⵇںٳ䜫ا㍉رٳᨴٳ䆀ٱٳ ܟ˄ ٳمٳز ٳᓧ㩕ٳ㨉 䞀ٳؼܗ 䊓ٳو٤ٳӒܟ  ۔ٳ➳وریٳ䞈ٳᰳ

 
ܙ  31

ܟ
ٳ㽯رٳاژ۪܄ܗ܁ܙڕ،ٳاڜٙٱ㑗׎ ܠ ٳأḝدҍܙ ܗ ܙَ ᅹٳ ܙ

ܟ
 .8/296،ٳإرواءٳاژۗܟڛ܁ܙڕٳא

ٳⱎৃاڵ܎ܡ  32 ڽܙ ،ٳٳا
ܟ  .14/126،ٳاڗڻۙܟ܂



䆀صٳⱯودٳوٳṠٳㅎںٳᏠٳ⧋ر䜱ا㍉⭇ٳ:ٳᄍٳⵇآراءٳ䮪 

74 

ٱٳ䆀ٳ㱇دوںٳㅎٳ㍉ا䜱ٳ㑔زمٳ  ܟ˄ ز ٳ〪اسٳ䗂ٳ ܗ˄ٱرےٳ䆀ٳ䮪ٳ㸈مٳ䔽ٳ 㭷ٳا䚁ٳ⥽ٳ䆀ٳ╌ٳ⹔ٳ㈉ٳ
 䜫ٳㅏفٳὲٳا䆀ٳ䗂䜫۔ٳ 

ٶ䮪ٳ䮱ٳ㱆 ٳ ا䣥ٳارࡧٳ㈉ٳ⥲و٤  ܙ̔ ز ܗ ⛎ٳ ٱٳ䆀ٳ⧋رتٳㅎٳ㍉ا䜱ٳⰨلٳ䔽ٳ⸗ϥ ᓧܚ ܟ˄ ز ৃ ۔ٳ ٳا㑙ٳ⛎ٳ/ا䆂㩕ٳ ٳ اورٳ⥲䁣ٳا
 䞀ٳᓧ㩕ٳ  : ر▥ٳӒܟ

ٳم  ٳ〪ؼܗ ٱٳٳ䔘㳢ںٳⵇٳاسٳ䯎ٳاቿقٳ䞈ٳ ܟ˄ ٱٳ4ز ܡ˄ 䜫ٳ䔽ٳ ܡ ٱҍܗ ܠ˄  ۔ٳ㱆⸗ٳ⣇دلٳ㍉ا䜫ںٳㅎٳ㍉ا䜱ٳ㈉ٳࢇٳ
 䞀ٳᓧ㩕ٳ ٳⱎৃا䁣ٳӒܟ  ٳ: اورٳا㢓ٳ䆀ٳ⥲䁣ٳا

 䔽فٳὲٳا䆀اسٳ در䂭نٳ دوٳ㱇دوںٳㅎٳ㍉ا䜱ٳ䜱ٳ㷔ٳ ٳ ⭆ءٳ㈉ٳ ٳṠ〪ودٳⱯصٳ䆀ٳ✜فٳ
 䞈۔ٳ 

 䞀ٳᓧ㩕ٳ ٳৃاڗܕڹٿٱمٳؒٳӒܟ  ٳ : ا⑬ٳ⠪حٳاἥفٳ䆀ٳ⥲䁣ٳا

 䣊㑔ٳد㈉اتٳẝٳ ٳ انٳ ٳ䞈 آ ٳ نٳㅎ آ 䆀ٳӒܡ ܡ̵ ܗ˄ٱتٳㅎٳ✜ا ٳ䞈ٳឮٳ䆀ٳاسٳ ܡ ٱٳ㈉ٳاᛯتٳ㈉ٳ㩓ٳᨴرٳ㍉ا٤ٳ ٳ ҍܙ ܟ˄ ٳمٳز ؼܗ
 䞀۔ٳ➳وریٳ 䞀ٳ䫡29۔ٳ ٳ〪درجٳذ 

ٱٳ㈉ٳᛱتٳ㈉ٳ㦆ٳ፜ٳ ܟ˄ ٳمٳز ٳ〪ؼܗ ٳ䆀ٳ䞈ٳ ܡ ܙ˄ٱتٳاسٳآҍܙ ٳآنٳ䆀ٳآ ܎ܡ ٳٳں 䮫 ۔ٳ㍉ا٤ٳ䣘Ⱄٳ⸗و ٳᨴرٳ Ӓܡ ܗۗ 䞈ٳاورٳ஗⣻ٳ ٳ⣹د ٳ㜴ٳأر۽
ٳ䜫ٳᏠ ٳ 㜉ٳ㈉ٳ㶩࢑  ܠ ٳ⣹دٳҍ䁡ܟ ܗ ٶاٳ㷧ود ۔ٳ ㈊ ٳ 㱆⸗ٳ䜫 ٳ 㷧ود ٳ ܗ̵ اسٳ㈉ٳ۔ٳ 㱇دٳ㍉ا٤ٳ䣘Ⱄٳ⸗و ٳ 4ٳ〪 ٳ Ꮰٳ㶱ٳ䞈 ٳ ㈊ ٳ ٳ㱆 ⸗ 䜫 ٳ Ϻܟ
ٳز ٳ䞈ٳو٤ٳا㩕م 䆀ٳᣅٳوا➩ٳ䍔ٳٳ⥲و٤ٳو٤ٳاسٳ⋖   ٳ: یؒٳⵇٳⴑلٳɝ 䞈ܚ

 
 .7/89،ٳاڜٙٱم،ٳا㙩۞ۘڽܙ ۔ٳ25
ٳৃر▥۔ٳ26 ٳৃأἌٳا ٳ㯽ৃٳ ٳৃأἌٳ ٶٳ㯽ٳ ܡۅڟٶ ،ٳٳأ਋ٳاɕ㥀ܙ ٳاڗڻ۵܃ ٱۻܙ܎ܡ ܡܔڟٶٳوԑܟ ܗ܂ ٳاڗںڲ ܠ )ٳ䯁اۻܙ܎ܡ  .4/247،ٳسٳن(،ٳӵⰔٳة:ٳدارٳاҍ㗎ܙ
ٳⱎৃاڵ܎ܡ ۔ٳ27 ڽܙ ،ٳا

ܟ  .14/126،ٳاڗڻۙܟ܂
ٳৃاڗܕڹٿٱم 28 ٳٳ⦈ٳاڗܔڟٶاۻܙ܎ܡ ،ٳٳا  .5/312،ٳ⪛ٳا㝗ئܙ
 4ٳٳ:24،ٳ␰رةٳا㤵را㝙آن،ٳٳ 29
ܙ ۔ٳ30

ܟ
ٳاڜٙٱ㑗׎ ܟ ٱ✜ٳا㘪ةܙ ܟ˄ ٳ㽯رٳاژ۪܄ܗ܁ܙڕ ،ٳٳ㯽ٳ ܠ ٳأḝدҍܙ ܗ ܙَ ᅹٳ ܙ

ܟ
ٳاڜٔٱ⊯ʌܙ )ٳإرواءٳاژۗܟڛ܁ܙڕٳא ܡ۹ܗ ٳوت:ٳاڗڹڈ܃ ܙ  .8/295(،ٳ1985ٳ،Ҝܗ
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ٳ۔ٳ 䞈 ٳ اṃل 䞈ٳاورٳاسٳㅎٳ⠪فٳ╌ٳ㍉ا䜱ٳ䆀ٳ⩂ٳⵇٳ  ٳӒܡ ܡ̵ ٳ〪و➟ ٳٳ 18۔ٳ 䆀ٳㅎٳ㐔ٳ䞈 ٳ نٳ⸗䬚 آ ឮٳ ٳ〪دو䔘ںٳ╌ٳا׏ܙ
د㑔ٳدے  ܙ˄ٱدٳ 〨ٳ دو⇤یٳ ٳ Ꮰٳانٳ䆀ٳ╌ٳا׏ܙ ⵇ ۔ٳ ସلٳ䥞ᜯٳ ا㱇ٳٳ اṃل ٳ 䊓ᰳٳ⧋رتٳㅎٳ⠪فٳ╌ٳ㍉ا䜱ٳ䆀ٳ⩂ٳ 㿡صٳ

 䞈19ٳ۔ٳ 

䮪ٳ۔ٳ 䤈〨ٳ㱇دٳ㍉ا٤ٳ䔙ٳ䜫 ٳ ㈉ٳ⁩ᏼ اᱵ䯆ٳاسٳ䆀ٳانٳ ۔ٳ ⧋رᏠںٳㅎٳ㍉ا䜱ٳ଺ٳ㷔ٳ䞈 ٳ ⸁ٳا䁡رٳا䨛ٳ䞀ٳᡱٳ䆀ٳ✜ف 
ܗ˄ٱرےٳ䆀ٳ⦫㩕ًٳ⧋رت  ܙ˄ٱٳو٤ٳ㻭㷍ت ٳر䯃 ٳܗ˄ٱتٳوزن ٳㅎ ٳا䨛ٳا䁡رٳ䞀ٳᡱٳ㈉ٳ ۔ٳܘ˄ٱᓧٳ䞀 ٳㅎٳᣅ䁡د㐗ٳ䆀ٳا䈶م ٳ⧋رᏠں ٳ䞈ٳ

ٳ㈉ٳ㻭㷍ت ٳ ㅎٳو㑔دت ٳ ٳ〪ޒ ٳ ᧽  ܘ˄ٱ٤㆑ ،ٳ ܙ˄ٱٳر➟شܡ ٱٳ ܙ˄ٱٳ⹔ٳ⧋رتٳⵇٳ ܟ˄ 䜫ٳ䔙ܙ˄ٱٳ ٱٳ ܟ˄ 䜫 ٳ۔ٳ㈉ٳᡱٳو٤ٳ⧭بٳ㈉حٳ⧋رتٳ⠪ا⑬ٳ
 䞈ٳ䮽تٳ⸗ٳ㩕㸈ٳ䜱ٳ⧋رتٳ䆀ٳ20۔ ܗ˄ٱرےٳ 

㈉ٳٳ ບٳⴑلٳاἥفٳⵇٳ䞈ٳឮ ۔ٳ ܗ˄ٱرےٳ䆀ٳ⭆ٳ㈉ٳ㰛ٳاⴑالٳ䞀 ٳ اس ٳ ا㑙ٳㅏٳاسٳ⋖ٳ䆀ٳ䤈〨ٳሧادٳ▧طٳ䞈ٳ؟ 
ٳ⧋رتٳㅎٳ㍉ا䜱ٳ ٳ د اسٳ䆀ٳ㍉ا䜫ںٳㅎٳሧا ٳ㷔ٳ䞈 ٳ䣊㱉ٳᡱٳ䆀ٳ✜فٳ⧋رᏠںٳㅎٳ㍉ا䜱 ٳا䨛 ٳ㶩࢑  ▧طٳ䔽ٳ䩓ٳا׏ܙ

 䞈ٳ㷔ٳ଺ رڭ ۔ٳ ٱ⬵ٳ Ӏܠ ا㩕مٳ ا᜵ 㠕ٳ 䗃ں ٳ ڹڡܡٱٳ 䞈 ٳ ᨴر ٳ ㈉ٳ ➳وریٳ ٱٳ ܟ˄ ⸗ یٳ ດرٳ دو ۔ٳ ㅎٳሧادٳ 䗃ںٳ ㍉ا䜱ٳ ٳ 㟚㩕ٳ㈉ٳ ㅎٳ ⧋رᏠںٳ
 䞈۔ٳ➳وریٳ 

 䔽ٳ㷔ٳ䜱ا㍉ٳㅎٳ⧋رتٳ଺ٳ䆀تٳᛱٳ㈉ٳو⪋٤ٳ⚨䔘ٳمٳ▧ابٳ ٳمٳ⇤ⴒٳاورٳؼܗ ٱٳ㈉ٳ⥲و٤ٳد䫑ٳṠودٳ᧽ٳؼܗ ܟ˄ ٳمٳز ٳؼܗ
ٳا䣘ٳ㈉ٳاᛯت  دوٳ㱇دوں ٳ انٳؼܗ ٳیٳ⭆ ٳ اسٳ䯎ٳ⭆ء ۔ٳ ➳وریٳ䞈 ٳ ㅎٳ㍉ا䜱 ٳ 䆀ٳ ٳɝ⢙࡚ܚ ⵇٳاቿقٳ䞈ٳا㑙ٳ ⵇٳاسٳ䆀ٳٳ ء ارࡧٳ

 ὲٳف ا 䞈۔ٳ 
ٳارࡧ ٳاسٳ⋖  ܗ ٱ⬷ 㟚㩕22ٳٳἱ21 ٳ䆀ٳ㱆اϥܚ ঁ ٳӀ23ܠ ἥود ٳ24اورٳṠٳ〪⧋رتٳ ٳ 䆀ٳ⧋رت ٳⱯص ٳو ٳㅎٳرا䥞ٳ䮪ٳ䞈ٳ

 䔽ٳ㷔ٳ䜱ا㍉ٳㅎٱ⬵ٳؒ۔ٳ ٳᓧ㩕ٳ䞀 ٳاຊٳ⵰ب ٳ 䊓ᰳٳا㩕مٳӀܠ  :ٳ ا㑔مٳ䆀ٳӒܟ

 
 282ٳ:2،ٳا㑲ة ا㝙آن،ٳٳ␰رۃٳ 18
ܙ ۔ٳ19

ܟ
ٳ،ٳا㡡ۓܟ܄ܙ܁ܟٿٱ׎ ܙ

ܟ
ٳא ٳا㠡ي اڗܔڟٶاۻܙ܎ܡ  .3/116،ٳ▧حٳ䯁اۻܙ܎ܡ

ٳأ⮛ي ۔ٳ20 ܟ ٳٳاڜٙٱࠤر،ٳ㯽ٳ⥲ءٳا㘪ةܙ ٳردٳاڗںڲ܁ܡٿٱرٳ⦈ٳا㘪رٳا㡚رٳ▧حٳᏘئܙ ܡكڹڙ܎ܡ ٱر:ٳۻ ܙ ٵنٳاڜٙٱҿܟ ٳةٳ׶ܙ  .7/490(،ٳ1995ٳ،ٳ௡وت:ٳدارٳا㜼،ٳ) Ӓܡ
ܙ ۔ٳ21

ܟ
ܗٿٱ׎ ܄ܙ܁ ܠ۪ ٳৃا㗔ٳاژ ٳةٳا㢆رفٳاژۙ܂ܠڹٿٱۼܟ܁ܙ܎ܡ )ٳ⵰بٳاڜٙٱ❅،ٳٳأ਋ٳ⣋ٳاټٳ㯽ٳ ܎ܡٳ㭠ٳدائܣ ܗۗ ٶرآ˄ܗٱد:ٳڷې܃  .4/472(،ٳ1973ٳ،ٳضܙ

22㩕۔ٳ㩕ٳৃٳ䋔ٳৃٳأ㝼 ٳاڜٙٱۃ܂ܗڱڽܙ㱇⣇ٳৃٳ㝼وۻܟ܎ܡ ،ٳٳ㡠ٳاژۗښڻ܁ܙ܎ܡ )ٳا㞂ٳوت:ٳدارٳا ܙ  .4/9(،ٳ1994ٳ،ٳҜܗ
ٳا㙩۞ۘڽܙ ۔ٳ23 ٳৃإدرʛܙ ٳوت:ٳدارٳا㜼)ٳاڜٙٱم،ٳأ਋ٳ⣋ٳاټٳ㯽ٳ ܙ  .5/316(،ٳ1990ٳ،ٳҜܗ
ٱ۔ٳ24 ܡ̬ ٳⱎৃا ڽܙ ،ٳا

ܟ  .14/126،ٳاڗڻۙܟ܂



䆀صٳⱯودٳوٳṠٳㅎںٳᏠٳ⧋ر䜱ا㍉⭇ٳ:ٳᄍٳⵇآراءٳ䮪 

72 

 䆀ٳ❼رتٳ 䔽ٳ⃤ٳا⫻ٳ䆀ܗ˄ٱرےٳ ٳمٳㅎٳ㍉ا䜱ٳد䭇ٳا⫻ٳ䜫 ٳاسٳ㈉ٳ  ۔ٳ㈊ ٳ०ٳاسٳ㈉ٳؼܗ

 䞀مٳⱑٳاᓕٳㅎٳ䜱ا㍉رٳ╌ٳ⣓ٳا㈉مٳỒ۔ ا 

 䞈ٱٳ➳وریٳ ܟ˄ 䜫ا٤ٳ㍉ٳࡆرٳⵇںٳᏠٳدوٳ⧋رᏼ⁩ٳ㈉دٳ㱇ٳ ٱ䚽ٳا׏ܙ ܡ˄ ⵇٳ ٳ ا㑙ٳاἥف ۔ٳ 㦇㩕ٳا䁡رٳ䆀ٳ⧋رᏠںٳㅎٳ㍉ا䜱ٳ㷔ٳ䞈ٳ
ٳṠ〪ودٳوٳⱯصٳ㈉ٳ⥲و٤  مٳ㦇㩕 ٳⲬ䁡ٳ䮪ٳ䞈ٳ  14۔ ㍉ا䜱ٳ㷔ٳ䞈 ٳوٳ⪋ٳوا㦇ٳا䁡رٳ䆀ٳ⧋رتٳㅎ ٳد䫑ٳ፝
 䨕ٳ❼رتٳا 䗃ںٳا׏ܙ ٳ㈉ঁٳ ἥ 䞈ٳ➳وریٳ䜱ا㍉ٳㅎدوںٳ㱇ٳᓕٳ䆀ٳឮٳ䞈ٳ଺ٳ ۔ٳ ٳ ٳ〪ا䯆ٳا׏ܙ و٤ٳ❼رتٳ䮪ٳ䞈ٳ

 䩓ٳ〪و٤ٳ⩳ٳ ܗ˄ٱتٳ㷩وفٳ䜫ٳ ܗ˄ٱرےٳ䆀ٳ䮪ٳ ٳ⸗ٳ㈉ٳز〨ہۃٳ⡌ٳ⸗ےٳᏠٳاس ٳد⧋یہ اورٳو٤ٳ╌ٳ⭋ٳ䗂䜫ٳⵇٳ۔ٳا䄎ٳ䞈 ٳ ▚ٳ㈉ٳ
 䗂اᙋٳ㱢ٳ〨 ٳ 䞈ٳ➳وریٳ䜱ا㍉ٳㅎدوںٳ㱇ٳᓕٳ㩓ٳ㈉ ۔ٳ 䆀ٳٳ اسٳ⋖ٳ㨞ٳدㅎܙۅڡٳ ٳㅎঁٳد㨞ٳẝتٳ۰܄ܗ܃ ἥٳ䗂ءٳ⭆

 䞈 ۔ٳ 䒂㩕ٳ㩓ٳ㈉ٳ➳ورتٳຊܙ˄ٱ:ٳا 㩕ٳ Ӓܟ ٱدٳ ܟٳٳ䞈ٳឮٳ䆀ٳا׏ܙ ٳ ឮٳ䆀ٳر␰لصلى الله عليه وسلمٳ䗂ٳارӀܠ ٳ ✜فٳᓕٳ❼رᏠںٳ䆀ٳᜯئܣ
 䯉ٳ䜫رٳ㭊ٳ䯎ںٳⴑ⪕ٳ▚ٳᣅ〪ٳ ٳ〪اسٳㅎ ۔ٳ ❼رتٳ䞈ٳ ٳ ٳ〪⭞ںٳ▚ٳٳ 䮫ںٳ׏ܡ ⴑمٳ㈉ٳᓕٳⲸ⣇ٳ㥀گٳ㍉ا䜱ٳدےٳد䮨ٳ

 15۔ 䞈 ٳ⪖ⴑںٳⵇٳ☆ر 

ٱٳ ܟ˄ ز ٳمٳ اسٳ⋖ٳ䆀ٳ⭆ء ٳ ⵇ ٳ ㍉ا䜫ں ٳ 4ٳ ㈉ٳᛱتٳ㈉ٳ㦆 ٳ ؼܗ ٱٳ➳وریٳ䞈ٳ䊓ᰳٳ ܟ˄ 䜫 ٳ╌ٳ ٳ ܡ آҍܙ ذ䫡ٳ درجٳ ㅎٳ ٳآنٳ Ӓܡ
 〪 انٳ䯎ٳاຓٳ䆀ٳ╌ٳᨴرٳ㍉ا٤ٳ ،ٳ ᎊریٳ⧋رᏠںٳ䆀ٳ╌ٳᣅٳⵇ䯁ریٳⵇٳارኹبٳ⸗䮨 ٳ ا㑔⃣لٳ⸗ᓧٳ䞀ٳឮٳ䆀ٳ䮪ٳ〨㱆رٳ䞈ٳ

 㥀ৄ16۔ٳ ٳ 
ٱٳ㈉ٳᛱتٳ䆀ٳ  ܟ˄ ٳمٳوٳز ٱٳ㑔ز䂬 ٳ 4ؼܗ ܟ˄ 䜫ٳⵇںٳ䜫ا㍉دٳ㱇 ٳ 䞈 ۔ٳ 䞈ٳㅏٳ䏲عٳᠶٳاⵇٳ⭆ٳ䯎ٳاسٳ䗂ٳἦٳ䁣اⱎৃٳ ٳ17۔ ⥲䁣ٳا

 䔽ٳ㷔ٳ䆀تٳᛱٳ㈉ٱٳ ܟ˄ ٳمٳز ⽯ورٳ ٳ〪⧋رتٳ㍉ا䜱ٳ㈉ٳ㽎㷍ٳ䆀ٳ ٳ ⭆ٳ䗂ٳاسٳㅎٳوᣆٳ䮪ٳ஘نٳㅎٳ䞈 ۔ٳ ⧋رتٳㅎٳ㍉ا䜱ٳؼܗ

 
ٳا㙁خܟ۫ڽܙ ۔ٳ14 ٳشܔڕٳ♕ٳاڜٙٱۿܣڹ܎ܡ ܙ ٳৃأ׎ܗ ٳৃأἌٳ ٳاژ۬ۗٿٱدة )ٳا㠦طٳ،ٳ㯽ٳ ܎ܡ ܗۗ ٳ ،ٳا㡡ۓܟ܄ܙ܁ܟٿٱن؛ٳٳ16/144،ٳسٳن(،ٳ㵱:ٳڷې܃ ܙٳ▧حٳ䯁اۻܙ܎ܡ

ܟ
ٳא اڗܔڟٶاۻܙ܎ܡ

 .3/116،ٳا㠡ي 
ٿٱ਋ري ٳأ਋۔15 ܙ۪ ܙ܍ٳيٳاژ܁ܟ܄ ܅ ܠ۪ ٳৃا㗋جٳاژ۵ ٳ㳡ٳ ܙ܇ܟ ٳ㳡ٳ،ٳاڗڲ۪܄ ܙ )ٳɘܙ ٱءٳا㓡اثٳا㛗׎ܗ ٳوت:ٳدارٳإҿܙ ܙ َٱةِ ،ٳ(1955ٳ،ٳҜܗ َّ̏㘯ٱبُٳا َ ِܡ ٳږَُ܎ٳ ،ٳٳ͕ ٳۿܡڰَڕُِّ ْ ٱبُٳʋَܟ ˄ܗَ

ٙٱږََ܎ܡُ  ٿ ْ۪ َ :ٳٳاڗڻْ ܠ  .3/97،ٳ1044،ٳҍṠܙ
 15ٳ:ٳ4،ٳا㣾ءا㝙آن،ٳٳ␰رۃٳ16
ٳⱎৃاڵ܎ܡ ۔ٳ17 ڽܙ اٳ،ٳا

ܟ  .14/126،ٳڗڻۙܟ܂
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�9ال7ŵoدة������أق©�§ا�و��ٳ
 "ا㠕ٳ㈉ٳ㩓ٳ㍉ا䜱ٳ䣘Ⱄٳ⸗و"ٳ ٳ

ٱدٳ䞈 ٳ اورٳا⑬ٳ⠪ح   ۔ٳا㠕ٳربٳا㛘تٳⵇٳارӀܠ
�10و¹ي�A9الŵo_اء�إذا�م�7دع§ا�

ٳ㍉ا䜱ٳ㈉ٳ㩓ٳङ˄ܙٱٳ䥞ᜯٳᏠٳو٤ٳا䐁رٳ䔙ٳ⸗䮨ٳ" ܗ ܗ̵  " اورٳ㍉ا䜫ںٳ〨ٳ
 㦆ٳاسٳ䮪⺙ٳضٳ ٳ䆀ٳ╌ٳᱍٳ㍉㥀ںٳ ۔ٳ ا❅ٳ㹾دٳẽٳㅎٳ⢜ằٳ䞈 ٳ 䞈ٳ㈉ ٳ ㍉ا䜱ٳӒܟ ٳດریٳᠶشܡ ٳا׏ܙ ܗ ܗ̵ ٶاٳ ܟ Ϻہ
ٳ䞈 ۔ٳ䜫ٳ㈉ 䯉ٳ㍉ا䜱ٳدےٳدیٳᏠٳ㹽ٳດراٳ ܡ ٳ㍉〪ا䜱ٳاҍ㩕ܟ ܗ˄ٱتٳ䮪ٳ䞈ٳ ٳㅎٳادا䤹ٳ㑔زم ۔ٳدو⇤یٳ ܡ اسٳا⣓رٳ╌ٳ۔ٳ䞈 ٳاورٳاҍ㩕ܟ

 䪴ٳ د Ꮰٳ䥞ᜯ ٳ 䞈داریٳ ٳذ䁣ٳ ٳ㍉〪ا䜱ٳد䭇ٳẽٳ䔽 ۔ٳ ㍉ا䜱ٳا׏ܙ ٱٳ䞈ٳ ܡ˄ 䜫مٳ㸈ٳ䮪ٳٳ ٳⱎৃا䁣ٳٳ 䁡 䭆⬾ٳا㘪 ٳ 䊓ᰳ ۔ٳ اورٳࡏɝܚ ا
 ἦ ٳ 䞀ٳᓧ㩕ٳ ٳضٳ⺙䮪ٳ䞀 ٳ Ӓܟ ܗ˄ٱ㑔ٓٳ ٳᅢ〪ٳ⚑دتٳاورٳاداءٳ⚑دتٳدو䔘ںٳӒܟ ܡ اورٳد㨞ٳ䆀ٳ〨㱆ر٤ٳ ٳ䞈〪 ٳ ҍܙ ٳ ٳ 䕩  ۔ ذ⸗ٳ نٳآ Ӓܡ

 䆀ٳ䬚⸗ ہٳ ٳ㦇ሟٳ㠕ٱد ا ٱ٤ٳ㈊رٳ䞈 ٳ ㍉ا䜱ٳ䔙ٳᲦوٙٳاورٳᣅٳ㍉ا䜱ٳ䥞Ღ ٳ 〪 䞈ٳ ٳ ⵇٳارӀܠ ܟ˥ ٳ䞈ٳٳ ༔ ۔ٳ Ꮰٳ௵ٳاسٳⵇٳدلٳ ܡ ٳاҍ㩕ܟ ⚑دتٳا׏ܙ
 11ٳ➳وریٳ䞈 ٳ 䤹 ادا ٳㅎ ا䇪㩕ںٳㅎٳ⠪حٳاسٳ ٳد䫑 اورٳ

ٳຯ ٳ ሧادٳ⽃ ٳ ا㑙ٳا䯆ٳ㍉ا䜫ں ٳ اسٳ❼رتٳ䆀ٳ⣇مٳ㻭㷍تٳ䆀ٳểقٳㅎٳ ٳ 䞈ٳᏠ ٳ 䜫ٳᣅٳ✜فٳ㍉ا䜱ٳ㈉ٳ䍕بٳ׏ܡ
 ⠪Ὗٳㅎٳ⢜ằ ٳ 䞈ٱٳ ܡ˄ ᜯٳ䜫ٳضٳ⧤ٳ 〪 㨉ٳ ۔ٳ ㍉ا䜱ٳد䭇ٳӒܟ ٳ㈉ٳ㻭㷍تٳ䆀ٳ㱝ٳ䮪 ٳ وٳⱯص ٳ Ṡود ٳ ⭆ٳ䗂ٳ䧛ᇽٳㅎٳ䞈ٳ

ٳ㍉〪ا䜱ٳ䔙ٳدی  ٳ〪ر␰لصلى الله عليه وسلمٳ╌ٳਏ ٳ 䥞ᜯٳاسٳㅎ ٳ 䞈ٳ ܠ ٳ وᣆٳ䮪ٳ䞈ٳ ٳ〪ٳ 㱇وی ٳ ⑬ٳاḝدҍܙ ٱٳ䞈ٳ ܡ˄ 䜫مٳ㸈ٳ䮪ٳ╌ٳᡱٳ䞀
 䞈ٳا⫻ٳ⦡ٳ⚨ດد٤ٳ䯎ٳㅎنٳ㳢۔ٳ 

 ۔ٳ 䆀ٳ㞿ٳ䞀 ٳا㥐ا䮪 ٳٳ㱇ۓܟ܄ܙ܁ܟٿٱ䕉 ٳ䊓ᰳ ⥲ 䁣ٳاسٳ⋖ٳ䆀ٳ

"䞈رٳ὾ٳا〨ا٤ٳ㍉ٳ䆀ودٳṠٳدےٳ〪 ٳ䜱ا㍉ٳدےٳ˄ܙٱٳدے ٳ䔙ٳ䜱ا㍉ٳ䥞䜫ٳᓧ⸗ٳ⚨ດد٤ٳ䯎 " 
ٳㅎٳ䞈ٳṠودٳ䆀 ٳ ⭆䥞ٳ  ܡ̵ ٳ䗂ঁٳ଺ٳاسٳㅎٳ✜ا ἥ ٳ ०ٳ䔽زمٳ㑔ٳ䭇ٳد䜱ا㍉ ح ٳ㩘 ٳ 䞈 ٳ ٳ ٳ 13۔㈉ٳ䩋▧ٳ㑙مٳ ا⣇

ٱ ܡ˄ 䜫 䮪ٳ㸈مٳ ٳٳ ࡏɝܚ ا䨕ٳٳ 〪 ٳ 䞈 ٳ ا❼㥀ںٳ╌ٳ Ꮰٳ 䜫ٳ ⵇٳ٤ῗٳ وᣆٳ╌ٳ㷍▧ےٳ〨ٳ䏩نٳ ㅎٳ اسٳ اورٳ 䜫ٳ ⣇دیٳ▚ٳ ا䯆ٳ㭓مٳ

 
 2:ٳ65،ٳاژێڝٱق㝙آن،ٳٳ␰رۃٳ۔ٳا9

 282:ٳ2ا㝙آن،ٳٳ␰رۃٳا㑲ة،ٳ۔ٳ10
ٳⱎৃاڵ܎ܡ ۔ا11 ٳ㯽ৃٳا ٳৃأἌٳ ڽܙ ،ٳ਋ٳ㯽ٳ⣋ٳاټٳ

ܟ ܠ܍ٳٳوا㔃زԁܙ )ٳاڗڻۙܟ܂
ٳواږ܄ܟۭ ܗٿٱۓ܎ܡ  .14/208،ٳ(1997ٳ،ٳر˄ܙٱض:ٳدارٳ㠞⣇ٳا㞂ٳږڛې܁

ܙ ۔ٳ12
ܟ
ٳࢻٳا㡡ۓܟ܄ܙ܁ܟٿٱ׎ ܙ ٳৃأ׎ܗ ٳ ٳקܙ ܟ ٳӺٱنٳا㘪ةܙ ٳا㠡ي ،ٳٳأ਋ٳا㗔ٳئܗ ܙٳ▧حٳ䯁اۻܙ܎ܡ

ܟ
ٳא ܙ )ٳاڗܔڟٶاۻܙ܎ܡ ٱءٳا㓡اثٳا㛗׎ܗ ٳوت:ٳدارٳاҿܙ ܙ  .3/116،ٳسٳن(،ٳҜܗ

ٳৃڷ۟ښګ۔ا13 ٳ㯽ৃٳا ٳ⣋ৃٳاټٳ ٳ㯽ৃٳ ܙڴٳ ٳاه܂ ے،ٳئܗ
ٳ▧حٳاڗڻ۵܃ܟ ܙ

ܟ
ٳوت:ٳدارٳا㞂ٳاژۗښڻ܁ܙ܎ܡ )ٳا㠢عٳא ܙ  .8/284(،1997ٳ،ٳҜܗ
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2.  ㅎٳថٳ䩓ٳ䆀ٳ㭠ٳㅎٳ⟤Ⱄٳᣅٳ䞈ٳ⚑دتٳو٤ٳ⣇ً▧ٳ 䥞ᜯٳدیٳ䆀ٳ  ۔ٳ⣹اѬܡ
3.  䞈ٳ䆇ٳذ㈉ٳدو⇤ےٳ▚ٳẽٳⵇٳ▚ٳ ٳ〪ا׏ܙ  .⚑دتٳو٤ٳ䞈ٳឮٳ䆀ٳ䮪ٳὡٳدیٳ䥞ᜯٳ
4.  䩸ٳو٤ٳ䥞ᜯٳدیٳὡٳᣅٳ★ ٳ䆀ٳاسٳ䜫ٳ 䜫ٳ䔙٤ ۔ٳوٳ╜ٳ䯏⪕ٳⵇتٳ㑔ḝٳ⁏دٳ䗂ٳឮٳ㈊ٳو٤ٳ▚ٳدےٳ䜱ا㍉ٶاٳ ܟ  ۔ٳ ٳㅏ 䜫 ٳϺہ

 䞈ٱدٳ  : ا㠕ٳႡرکٳوٳ㦇ሟٳⵇٳارӀܠ
��ْCُ�ْśَ7َوا�إذَِا�تَب_ُِŵَْوَأش

ٳ⸗وٳᏠٳ㍉ا٤ٳ䣘Ⱄٳ⸗و" ܡ ܟ̵ ٳو ٶٳوٳӒܟ ܙ̔ ٳ ٳ፜ٳؼܟ ܗ ܗ̵  "اورٳ
ٱدٳ آ ٳ ⑬ ا  ٳ䆀ٳارӀܠ ܡ اورٳدوٳ ٳ اور ،ٳ 䣘Ⱄٳ⸗٤ 㱇دوںٳ䆀ٳ╌ٳدوٳ㍉ا䜫ںٳ ٳ ҍ 䞈ܙ ٳ㱇دٳ ںٳ〨ٳ㍉ا䜱ٳ⧋رᏠ ا䯆ٳدوٳ㱇دٳ䔙ٳ䜫ںٳᏠٳا׏ܙ

ٳဲ⸗و  ٳاورٳ ۔ٳ د䮧ٳ㈉ٳ㩓ٳ ٳ〪 آ ا⑬ٳ⠪حٳا׏ܙ ٱدٳ䞈ٳ ٳ䆀ٳارӀܠ ܡ اسٳⵇٳدلٳ ،ٳ 䥞Ღ䩶ًٳᏠٳ ⚑دتٳᲦ 〨ؤٳاورٳᣅٳ ٳ 䔙 ⚑دتٳ ҍܙ
ٱ٤ٳ㈊رٳ䞈ٳاور   6۔ٳ 䞈 ٳܗ˄ٱὡ ╌ٳ⁏بٳسٳ ا ا㠕ٳㅎٳذاتٳٳᣅٳ⸁ٳ፜ٳ⸗ٳر䞈ٳ䜫 ٳܟ˥

���7منک��ع_���ذوی�ھ_وا�واش
 "ĨںধاٱĨاٱوٵرٳ ĨԢĨاٱہ⮝Ĩ⢣ĨںỲĨ)کǎ  " Ĩ�ĨィدٶوٵĨ⇘دٶلĨ)نǔی

ܙ˄ٱت  آ ٳاںٳ ئܗ ٶٳ ܙ̔ ٳ ʠܟ اورٳ⚑دتٳㅎٳ㴱و⧔ٳ㸈مٳᒖ䜫ٳ䞈ٳ ܙ˄ٱتٳ╌ٳ㍉ا䜱ٳ آ ܡ ٳ انٳ ٱҍܗ ܠ˄ ܗ˄ٱتٳ଺ٳ 䮪ٳ 〪 ٳ ╌ٳ ٳ ᒖ䜫ٳ䞈ٳ
ٳا⣓رٳذر䩕ٳ䞈 ٳ㈉ٳ㩓ٳ㍉ا䜱ٳ▧䩋 ٳ اᛯت ểقٳㅎٳ⢜ằٳاورٳểقٳ㈉ٳ  ۔ٳ䆀ٳӉⰔܗ

ا㩕مٳ ٳ䥞㩕ٳ᧽ٳ Ӓܟ ٳ〪ر␰لصلى الله عليه وسلمٳ䗂ٳ㍉㥀ںٳ㈉ٳدر䂭نٳㅋٳ⯟ٳ㍉ا䜱ٳ㈉ٳذر䩘ٳ ٱٳ䞈ٳ ܡ˄ 䜫 ٳ╌ٳ㸈مٳ ܠ اḝدҍܙ ㅋٳ
ܡ  ٳⴤৃٳㅎٳرواҍܙ ٳ ۹ۙܠ ܠۦ ܗ˄ٱتٳٳޱریؒٳا ٳدو⇤ےٳ▚ٳ㈉ٳدر䂭نٳ⹔ٳ ٳ䄎〪ےٳاورٳا׏ܙ ٳᓧ㩕ٳ䞀ٳ 䏲ٳㅎٳ䞈ٳឮٳ䆀ٳو٤ٳӒܟ

 䜫فٳὲٳا䆀 ٳ 䯉 ۔ٳ ḝٳ䆀تٳ䆡ܗ˄ٱرٳ 〪 ٳ Ꮰٳآپصلى الله عليه وسلمٳ䗂ٳ䆀ٳ㭳ٳ╌ ۔ٳ 䥞䜫 ٳ ➳ 䚽ٳدو䔘ںٳ䁣㹸ٳ㨂ٳدر ܙ˄ٱٳ 㩕ٳ ٳဲ ٳ Ӓܟ ܙ˄ٱٳᏠٳ㍉ا٤ٳ
ںܔٿٱر ⸗وٳ

ܡ ٳ䩫 ٳے ܙ˄ٱٳۿ  8۔ ᒖ䜫 ٳ ㅎٳⱖٳ㷔 ٳ㜝㰐ٳӒܟ

 䞈ٳ䮪⺙ٳضٳ ٱدٳ䞈 ٳ䊓ᰳ ۔ٳ▧⣇ًٳ㍉ا䜱ٳد䭇ٳӒܟ  : ا㠕ٳربٳا㛘تٳⵇٳارӀܠ
 

 282ٳٳ:2،ٳا㑲ة ۔ٳا㝙آن،ٳٳ␰رۃٳ5
 283ٳ:ٳ2،ٳا㑲ة ۔ٳا㝙آن،ٳٳ␰رۃٳ6
 2:ٳ65،ٳاژێڝٱق۔ٳا㝙آن،ٳٳ␰رۃٳ7
ٳৃإ⌵ە܁ܙڕٳޱري ٳأ਋ٳ⣋ا۔ٳ8 ٳا㑜ری ،ٳټٳ㯽ٳ ٳوت:ٳدارٳ⡷قٳا㣮ة )ٳɘܙ ܙ ٳاڜٙٱ䁡الٳ( 1422ٳ،ٳҜܗ ܙ

ܟ
ٳ⦈ٳا㡠⧐ٳۓڛ܁ܙ܎ٳא ܙڻ܇ܟ :ٳ ˄ܗٱبٳاژ܂ ܠ ،ٳҍṠܙ

2669. 
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 䞈ٱٳ ܡ˄ ٳاورٳ஘نٳ଺ٳآ ܡ̵ ٳㅎᷚٳو➟ ܗ˄ٱ㠕 ٳỦ 㸑ٳ䯋ٳ䩓ٳⱖٳا䗂ᗂٳ㈉ٳ ٳ 䮪 ٳ 䕩 ٳٳ 1۔ ⹔ٳ ٱٳ䞈ٳ᧽ٳاٳُ⚗ ܡ˄ اسٳٳ ا⑬ٳ⠪ح ۔ٳ 䆀ٳآ
ٱٳⵇ 㸑ٳ ܡ˄ ٳی آ اورٳ䮱ٳ ٳ ⴒ㵰ٳὡٳ଺ٳآ ٱٳ䞈 ٳ㸑 ٳ ؼܟ ܡؕ ٳر ܡ ܙ˄ٱد٤ٳ㽯ږܗ ٱریٳاسٳޖٳ╌ٳز  ۔ٳʦܚ

ٳৃاڗڧڹٿٱمٳ䗂ٳ⚑دت ٳ  ㅎٳ䩝ሩٳدرجٳذ䫡ٳا㜞ظٳ䆀ٳㅎٳ䞈 ٳ ا

ⵇٳ "  ٳ⸗䗂ٳ㈉ٳ㩓ٳ㜴ٳ⚑دتٳ ܡ ٱҍܗ ܠ˄ ٳ(ٳ䆀ٳ⹔ٳẽٳ〨ٳ )ٳⰔ⟥ٳㅎٳ⣹اѬܡ ا⃵لٳ⸗ᓧٳ 㭠ٳⲀٳ
 䭇ٳدὡٳ⇃ٳ䥞䜫 " 
 䗂ٳⴛ␰ٳ㘪ٳا⮫⣻ৃٳ  ⚑دتٳㅎٳ䩝ሩٳانٳا㜞ظٳ䆀ٳㅎٳ䞈 ٳا

ٳ〪و٤ٳاسٳὡٳ㈉ٳ㶩࢑ٳ⯞ٳ⸗ے "  ٱ ܡ˄  " ḝ⽃ٳ〨ٳ⥽ٳㅎٳ䱜دٳ䯎ٳ䤈〨ٳὡٳد䭇ٳ
 㩉㛖مٳاỒ㑔ٳا㭥ٳ 㐔ٳㅎنٳ஘ٳ䆀ظٳ㜞ٳا䫡ٳدرجٳذ䩝ሩٳ䆀۔ٳ 

 " 䥞ᜯ دیٳ ㍉ا䜱ٳ 〨ٳ ٳᷚ ⹔ٳ 䥞䜫ٳ ا⃵لٳ⸗ᓧٳ ⵇٳ ⚑دتٳ 㜴ٳ ⵇٳ㶱ٳ䞈ٳ ⵇٳ۔ٳ ⚑دتٳ ឮٳ
ٳ〪و٤ٳ  ٳ㶱 䩫ٳ䞈ٳ ٳӒܟ ٳ䆀〪ٳا׏ܙ ٳ䩵ٳ)㱄⧐ٳاورٳ㱄⧐ٳ⦔(ٳㅎٳᣅ䁡دٳ㐗ٳ䆀ٳいٳ ㈉ٳ ٳ Ⱄ⟥ٳاورٳӒܟ
ٳ䩫ٳ㈉ٳذ䆇ٳ䗂䜫ٳㅎٳ㍉ا䜱ٳد䥻ٳ䜫ں ٳẽٳㅎٳدو⇤ے   " Ӓܟ

 〪 ܗ˄ٱ㑔ٳ䩞ሩتٳ╌ٳ㸈مٳ䜫اٳ ٱٳ➳وریٳ䞈 ٳ㍉ا䜱ٳ㈉ ٳ 㿂رᣆٳ ܟ˄ 䜫ٳⵇرٳ䁡ٳاᱍٳ㩓 : 
1.  䞈ٳᒖ䜫ٳ ܡ ٱҍܗ ܠ˄  ۔ٳ ٳ䥞ᜯٳ㈊ ٳ㜴〪ٳ⚑دتٳⵇٳا⃵لٳㅏ ٳٳ䩞ሩ࡚تٳ╌ٳ䮪ٳ

 䞀ٳᓧ㩕ٳ ܙڴٳӒܟ ܗ܂ ڲ
ٳৃۿܟ ܔڟٶ" ٳ〪 ٳ ⥲䁣ٳا

〪 "ٳ اشܠ ܔڟٶ" ٳ ⵇٳ㜴ٳذ⸗ٳ⸗䗂ٳㅎٳوᣆٳ䮪ٳ䞈ٳ
ٱ㻬ٳ"ٳ اشܠ ㈉ٳ㜴ٳ䆀ٳⱖٳⵇٳ㸑ٳ଺ٳӀܠ

 䮪ٳ㶱ٳⵇٳاسٳ䞈 ٳ 䞈 ٳٳ䪴حٳد⠪ٳا⑬ٳⲦܙ˄ٱٳوا ٳ䆀〪ٳ䗂ٳ䮪ٳ㼲㷍ٳ ٱٳ䜫ںٳ ܡ˄ うٳⱖٳㅎٳ㠕ٳا䆀〪ٳ ٳ䞈〬ٳ ㍉ا٤ٳ䮩ںٳ
 ὡٳㅎٳاسٳ䆀ٳاورٳابٳ䞈ں ٳ䜫ٳ䗃۔ٳدےٳر 

 
ܙ۷ٵʌܙ ۔ٳا1 ٳاژۡ܃ ٳৃקܙ ٳ㯽ৃٳ ٳا㙹ح،ٳἌٳ ܗ ٳ⨎ҍܙ ܙ

ܟ
ܙ܍ٳٳא ܅ ܙ܍ٳٳا㡸حٳاڗڻ܁ܟ ٳاژۗښڻ܁ܙ܎ܡ ،ٳ)اږڈ܁ܗ܅ ٳوت:ٳاڗڹډ܄ܡ܁ܗ܎ܡ ܙ  .1/324،ٳسٳن(،ٳҜܗ

ٳৃاڗܕڹٿٱم۔ٳ⽄ 2 ٳ⣋ৃٳا㥀اṠٳا ٳ㯽ٳ ܟ ٳٳ⦈ٳاڗܔڟٶاۻܙ܎ܡ ،ٳلٳا㘪ةܙ ٳوت:ٳدارٳا㜼)ٳ⪛ٳا㝗ئܙ ܙ  .7/364(،ٳ1970ٳ،ٳҜܗ
ܙ ۔ٳ3

ܡ
ٳا␰㘪א ٳ⣻ৃۜ܎ܡ ٳৃأἌٳ ܙ܍ٳ،ٳ㯽ٳ ٳ⦈ٳا㙹حٳاږڈ܁ܗ܅ ܙ

ܡ
ٳا␰㘪א ܁ܙ܎ܡ ܠۦ ḝٳ(㜼ٳوت:ٳدارٳا ܙ  .4/165،ٳسٳن(،ٳҜܗ

ٳاژۙ܂ܠڹٿٱۼܟ܁ܙ܎ܡ ۔ٳڗ 4 ٳا㘗ۜ܎ܡ ܙ
ܟ
ٳ㽮ٳ⣹ةٳ⥾ءٳو۞۴ܔٿٱءٳא ٳ㻁ۻܟ܎ܡ ܗ܁ܟ܎ܡ ٳا،ٳڲ ܗڙ܎ܡ ܙ:ٳ䔘رٳ㯽،ٳⵇرὟۻܟ܎ٳᄆرتِٳ⵱)ڜٙٱỒمٳا㛖ژ܁ܙ܎ܡ ڶڰ ܠ  .339ٳ،،ٳسٳن(⸗ادܡ



䆀صٳⱯودٳوٳṠٳㅎںٳᏠٳ⧋ر䜱ا㍉⭇ٳ:ٳᄍٳⵇآراءٳ䮪 

68 

Women's Testimony in Hadūd and Qisās: 
An Analysis of Jurisprudential Opinions 

ٱ٤ ڈا⶝ٳ  ḝ⬚ٳ㷴ٳӀܠ
ٳ䖼䮩ฺرⅯ ،ٳ◄ٳ▧䩕 ،ٳ㨁ر  ܗ˄ٱد ،ٳ⥲䁣ٳاⰖلٳاو  ا⊯مٳآ

ABSTRACT This topic explores the evidence of women in Hadūd and Qisās, which are legal concepts in Islamic law. In the judicial system, testimony or eyewitness evidence plays a vital role in solving criminal cases. Hudood refers to punishments prescribed for certain crimes, such as theft, adultery, and alcohol consumption, while Qisās pertains to the principle of retribution or equal punishment for crimes involving bodily harm or murder. The objective of this study is to examine the presence and role of women within these legal frameworks. Through an analysis of Islamic jurisprudence and historical sources, this research aims to provide an overview of the evidence regarding women's involvement in Hadūd and Qisās.  By examining legal interpretations and scholarly opinions, this study seeks to shed light on the evidence of women within the context of Hadūd and Qisās. The findings will contribute to a better understanding of the role of women in Islamic legal systems and the potential implications for gender equality and justice. Overall, this research aims to provide a comprehensive analysis of the evidence of women in Hadūd and Qisās, highlighting the complexities and nuances of their involvement within these legal frameworks. 
KEY WORDS: 

Women's Testimony, Shahadah, Jurisprudential Opinions, Hadūd, 
Qisās. 

 䞈دیٳ⸗دارٳ䱜ٳⵇٳ䜱ا㍉ٳ䆀تٳᛯٳا㈉ٳ䣘ٳا ٳمٳوٳ⇦اٳ䆀ٳ㍉ا䜱ٳا䛲ٳㅎٳ㻬ḝٳ䞈 ۔ٳ ểقٳاورٳؼܗ ا㑙ٳ۔ٳ ا⊯مٳ㈉ٳ䎀مٳؼܗ
ٳⰨلٳ䔽 ٳ 䆀 ٳ ㈉ٳ㻭㷍ت ٳ ṠودٳاورٳⱯص ㅎٳ㍉ا䜱ٳ ᡤرٳ⭆ٳ㈉ٳ䗃ںٳ⧋رتٳ  ٳ࡚۔ٳ Ṡٳ㈉ٳاᛯتٳ㈉ٳ㩓ٳӉⰔܗ ا㑙ٳ

 䞈ٳ㷔ٳ଺ٳ䆀ٳصٳⱯودٳوٳṠٳ䜱ا㍉ٳㅎںٳ⧋رتٳ䗃ٳ㈉ٳ⭆ٳ✜㷍ٳوٳ䬚ⱎ ٳ۔ٳ䆀ٳ⋖ٳ㈉ٳ䜱ا㍉ٳㅎٳ⧋رتٳ䆀اسٳޖٳ
ٳ䯉ဲٳ䞈 آ ⭇ٳ ܟٳ٤ٳ  ۔ٳراٳⵇٳᜯئܣ

 ㈉ٳ⚑دتٳ䆀ٳ㜉 ٳ ٳⵇٳاسٳ䊓ᰳٳ䞀ٳᓧٳآ䕉㷍ٳ㰛 㸑 ٳ 䯎مٳ㹬ٳ⹔ ی ٳ➳ḝ ٳ، ⹔ ܗ˄ٱرے ٳ ᷚ ٳ ٱٳاورٳٳ ㈉ٳ ܟ˄ 䜫ٳ㶴ٳ䆀
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رآنٳ㱘را㠨ر
ٳ㵳ৃ.ٳٳ،ٳأ਋ٳäژ۷ۙ۬ٵد ٳ㯽ৃٳ ٳا˄ܙٱٳا㡐بٳاʐ㡞ܙر㯽ٳ ܙڴٳإ㩗ٳʠܟ ٱدٳا㞱ٳاژسڛ܂ ٳاژ۷ۙ۬ٵدٳ=ٳإîشܠ ܙ ܙ܍ٳٳأ׎ܗ س܅

ܙا.ٳ۽ܡۡ ٱءٳä㓡äثٳ㛗ä׎ܗ ٳوت:ٳدäرٳإҿܙ ܙ  .،ٳسٳنҜܗ
ٱن ٱن.ٳٳ،أ਋ٳҿܙ ٳҿৃܙ ٵ∳ٳ ٳͽৃܙ ٳ ٳৃקܙ ٵ∳ٳ ٳͽৃܙ ٱنٳ㯽ٳ ܙ܍ٳأ਋ٳҿܙ ۡس܅

ٳاژ܃ܡ ܙ
ܟ
ܙطٳא ٳوت:ٳدäرٳ㜼äٳᆮ:،ٳرا㔧ٳاڗںڲ܃ ܙ .ٳҜܗ ܙ ٳ㯽ٳβܗ ܙ

ܡ
 .1420ٳ،✛א

ٳ⣇ৃدل .ٳاٳ،إ ٳৃקܙ ٳ⦞ٳ ܟ ٳعڛ۷ٵمٳا㡐بأ਋ٳẵٳ⇤äجٳ㘪äةܙ ܙ
ܟ
ܗٿٱبٳא خܟٳ⣇دلٳأἌٳٳᆮ:،ٳالڛ܁ ئܙ

ܠ۬ ٳ㯽ٳڷ۷ۙٵض.ٳäورٳٳ⣋ٳᣅ㣖äدäژ خܟٳקܙ ئܙ
ܠ۬ äژ

ٳوت:ٳدäرٳ㞂äٳäژۗښڻ܁ܙهܡا ܙ  .1998ٳ،Ҝܗ
ٳৃەظ܁ܙهܡا م.ٳٳ،إ ٳ፝ৃ ٳ⣋ৃٳ἖㘭äٳ ٳ ٳأ਋ٳ㯽ٳ⣋ٳ㗦äٳৃٳ⧱Ѭܗ ܟ ܙ܍ٳٳا㡐بٳاɟ㞦ܙ س܅

ٳ۽ܡۡ ܙ
ܟ
ٳٳא ܟ ܙ ٳ㯽.ٳٳᆮ:،ٳاî㤙ٳا΋㨐ܗ ܙ

ܟ
⣋ٳ㙉äمٳ⣋ٳ㙩äא

ٳوت:ٳدäرٳ㞂äٳäژۗښڻ܁ܙهܡا ܙ  .1422ٳ،Ҝܗ
ٳ ܙ ٳҁৃܠ ٳৃ⦞.ٳأ਋ٳäژ۟ڟٶäءٳإٳ،ٳإ ܙڴ⌵ە܁ܙڕٳ ܂

ܙ܍ٳٳا㠨آنٳاژۙظܭ س܅
ܠ܍ٳٳو㔃äزԁܙا:ٳᆮ،ٳ۽ܡۡ

ٳږڙ܄ܟۭ .ٳدäرٳۋ܄ܙ܁ܗهܡ ٳ㯽ৃٳ㙉äڵهܡ ܙٳ ʌ⁩،1999ٳ. 
ܟ۷ٵيا ܗۙ ٳä㜫äৃء.ٳٳ،äژ܃ ٳ㯽ৃٳ ٳ㲵ৃدٳ ٳ ܙ܇ܟ ܟ۷ٵيرأ਋ٳ㯽ٳäڗڲ۪܄ ܗۙ ܙ܍ٳٳاژ܃ س܅

ܙ܍ٳٳا㠨آنٳ=ٳ۽ܡۡ س܅
ٳ۽ܡۡ ܙ
ܟ
ٳא Ӊܙ ܟٳ ܟ ܙا㣭㺫ٳاռܡ ٱءٳä㓡äثٳ㛗ä׎ܗ ٳوت:ٳدäرٳإҿܙ ܙ ٳ،.ٳҜܗ

1420. 
ٳৃ⦞.ٳ،ٳ㘈äزن ܙڴٳ ٳäܓئ ٳৃإɟܗ ٳ㯽ৃٳ ٳ ٳקܙ ܟ ر⥲ءٳ㘪äةܙ Ӊܙ ܟٳ ܟ ٳاռܡ ܙ

ܟ
ܙٳ㺫׎

ܟ
ٳא تٱوӉܙ ٳوت:ٳدäرٳ㞂äٳäژۗښڻ܁ܙهܡا㔢بٳاξܡ ܙ  .1415ٳ،.ٳҜܗ

ܙا ܟ ܙ ٳɫ㙹äܗ ܙ۹ܗ ܟظ܃ ٳৃأἌ.ٳٳ،اäڗڲ ،ٳ㯽ٳ ܟ ܙ܍ٳ♕ٳ㘪äةܙ ܟ܁ܗ܅ ܙڴٳاڗڲ ٳ⽬مٳ৒îٳاڗحك܂ ܙ
ܟ
ٱ⥳ۻܟةܡٳ⨳ٳ㻇فةܡٳࡩٳ㺫׎ ٳاڜ  ܙ

ܟ
ܙ܍ٳٳא ܅ .ٳӵⰔٳة:ٳاا㜏اجٳاڗڻ܁ܟ

) ٳۻܙهܡ ܙ֗ ٳ㑔਋قٳ)äڜٙٱ هܡ ܗۗ  .1285ٳ،ٳڷظ܃
äزياä㘭،ٳٳ. ئܙںڽܙ

ٳৃ⦞ٳৃٳ㗔äٳäږ܄ܡ ٳأ਋ٳ⣋ٳäټٳ㯽ٳ ܟ ܙ܍ٳ⫒ٳ㘪äةܙ ܙ܍ٳٳالك܁ܗ܅ ۡس܅
ٳ=ٳاژ܃ܡ ܙ۹ܗ ٳاژۙܟ܃ ܙ

ܡ
մ㼥ܙا ٱءٳä㓡äثٳ㛗ä׎ܗ ٳوت:ٳدäرٳإҿܙ ܙ  .1420ٳ،.ٳҜܗ

ܙا
ܟ
ٳৃأἌٳ㡡äوزی.ٳٳ،اäژ۫ڻۗٿٱ׎ äرٳ㕌äٳ⣋ৃٳ ٳ㯽ৃٳ ۠܌ٳٳ㿡رٳ ܙ܍ٳٳا㠨آنأ਋ٳäڗڻظܭ س܅

 .1997ٳ،.ٳر˄ܙٱض:ٳدäرٳ⡩㥀ä۽ܡۡ
ܙا ِٳäټَِّٳ،Ӳ㝙äܗ ٶ ٵٳՀَܗْ ٳࢻ.ٳأͽَܗُ ܙ ِٳأ׎ܗ ܟ ْ َٶَٳةܗ ٳأוَْ ُ

ܟ ْ ٳةܗ ٶُ َّ َ ׁُ ܙرٳ ܙ܍ٳٳاӲ㠨ܗ س܅
ٱὛمٳا㠨آنٳ=ٳ۽ܡۡ ܙاᅗ:ٳ،ٳا㺪㘙ٳڜت

ܟ
.ٳäورٳٳأἌٳ㑡äدو׎ ܙشܠ ܙڴٳأۍ۟܄ ٳäܓئ إɟܗ

 .1963ٳ،ٳӵⰔٳة:ٳدäرٳ㞂äٳäڗڻۈ܍ٳۻܙهܡا
ٳৃإ⌵ە܁ܙڕ.ٳٳ،اޱريا ٳاî㔨یرأ਋ٳä⣋ټٳ㯽ٳ ٳوت:ٳدäرٳ⡷قٳ㣮äةاɘܙ ܙ  .1422ٳ،ٳ.ٳҜܗ

ٳৃٳ㯽ٳ㕪äزي.ٳ ٳৃקܙ ٳأ਋ٳ㜫äجٳ⣋ٳ἖㘭äٳ ܟ ܙ܍ٳᠶلٳ㘪äةܙ ۡس܅
ܙٳ⨩ٳاژ܃ܡ

ܟ
ܙ܍ٳٳא ܙا:ٳᆮر،ٳزادٳاڗڻس܅ ٳوت:ٳدäرٳ㞁äبٳ㛗ä׎ܗ ܙ ٳ،⣋ٳ㘭äزäقٳäڗںܔڟٶي.ٳҜܗ

1422. 
ا
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ٳৃ⦞ا ä〪ٳ ܙ܍ٳٳ䆀ٳ䏲ٳ⸗ᓧٳ䞀ٳ ܅۪ äڗڻ ٳ㕪äৃزیٳزäدٳ ä䞈بٳ㿏فٳ⠪ؓٱزلٳاٳا ܟ˄ ٳٳ␰رتٳ㈉ٳ⁩ᏼٳ ٳ䮪ٳɝܚ ܟٳد׏ܙ ٳ㈉ٳɟܟ
ٳৃا،ٳا䤈䜫ا äܙ˄ٱ ㍉رتا␰ٳٳ ٳ㺹ٳاٳا㕪äزیٳ㈉ࢥلٳ䮪ٳɝܚ ٳ䞈ٳäوراآاㅎٳä׏ܙ ܡ ⵇٳاٳاҍܙ 䮪ٳا۔ٳا⧱زٳㅏٳ䥞ᜯٳ㈊اآاä⑬ٳ╌ٳ䜱ٳ␰رتٳ

ٳᝈৃا ٳ㩘ৃرکٳرἜا،ٳءا⤫ا،ٳ∯ٳ ٳ䞈ٳäورٳ㩕äمٳ㙩ä⬵ا⣋ٳ㠕äٳ ܗ ٶٳ䞈اٳٳ㠕äٳⵇٳϥ㱆ܚ ܙ̔ ٶ  ۔ٳارἚٳ㠕äٳⵇٳⴑلٳ؎ܗ
ٳ╌ٳຝٳو䜱ٳä⑬ا .4 ٳ〪חܗ ܗۅٿٱصٳⵇٳ㩕äمٳ㙩ä⬵ٳ㈉ٳ㪺ٳ䮪ٳ〹ٳ ٳٳ␰رتٳㅎٳ㩕äمٳäڗڲ ٳ〪ࠀٳ㠕äٳɝܚ ܗ˄ٱتٳ㈉ٳ䣊Ⱄٳ䥞䜫ٳ ٳ

ٳ㺹ٳا ٳ䞈اآاä׏ܙ ܡ ٳ⣉ৃسؓ،ٳاҍܙ äٳຝٳ╌ٳ⬵㙩äمٳ㩕äٳ䐲㈀ٳ䞈ٳ䔽ٳ ٳৃؓ⦞،ٳادرחܡ äٳ،ٳا⑬äٳ଺ٳو⪋ہٳᝈؒৃٳ ∯ٳ
 ۔ٳܗ˄ٱتٳ㈉ٳ䣊Ⱄٳᒒا

ܟٳٳ䞈ٳäورٳäسٳ㈉ٳ⁩ᏼٳ⁩ᏼا .5 ٳ䮪〪ٳاٳ䮪ٳ␰رګٳᅧ㜞äٳⵇٳؼܗ ܗ˄ٱتٳ╌ٳሩضٳㅍٳࢇٳ ٱٳ䞈ٳäسٳ ܡ˄ ᜯٳ䞉䯈ٳ䆀رتٳ␰ٳٳ ä╌ٳɝܚ
ܙ˄ٱٳ㺹ٳ ܙ˄ٱٳ䔽ٳ ܟٳٳ䞈ٳ ܙ˄ٱٳ䔽اآاäسٳⵇٳؼܗ ٳ䞈ٳ ܡ ٳ⣉ৃسٳؓ۔ٳҍܙ äٳ䮪ٳ஗ܟێٿٱ ٳہاٳäورٳࢥلٳ㩕äمٳäڗڲ ٳɟܙ  ۔ٳٳⵇٳⴑلٳ䞈اٳäؓورٳ਋äٳɝܚ

ٳ㺹ٳ .6 ܟٳٳ䞈اآا䮪ٳ␰رګٳᅧ㜞äٳㅎٳä׏ܙ ٳ䞈ٳ᜵ٳدو⇤یٳ␰رᏠںٳⵇٳؼܗ ܡ  ۔ٳҍܙ
ܟٳٳ䞈ٳäوا .7 ٳ㺹ٳ␰رګٳᅧ㜞äٳⵇٳؼܗ ٳ䞈اآارٳد䫑ٳ␰رᏠںٳㅎٳä׏ܙ ܡ  ۔ٳҍܙ
ܟٳٳ䞈ا .8 ٳٳ␰رتٳⵇٳؼܗ  ۔ٳاɝܚ

ܟێٿٱ஗ٳㅎا ۷ۙٵدٳ䗂ٳ㩕äمٳäڗڲ ܙ˄ٱٳ਋äٳäژ۬ ㍉اٳا䞈ٳㅏٳ䏲ٳ䆀بٳ⵰ٳຊäٳ╌äورٳäٳ䞈ٳㅏدٳ⣠äٳ䯎ٳᅗا۔ٳ
⚏䘧äٳا ᱍٳ ܗ˄ٱ㑔ٳ 〨㱆رہٳ 䞀ا㜌äضٳ ܟێٿٱ஗اٳاد㨞ٳ äڗڲ 㩕äمٳ 䗂ٳ ٳ ܠ ٱرὙٳҍṠِܙ Ӏܠ وٳ▧وḝتٳاٳاٳឮ〪ٳ⠪حٳ ㅎٳ⵱ٳ 㠕äٳ رἚٳ

ٳ╌ٳ⒘ٳḝ❅ٳ⃻äدہٳㅏٳ䞈ا ܠ ⵇٳاٳا䞈ᨴٳäنٳ䭆㹖ا،ٳاㅏٳ䞈اٳا╌ٳ⦄ٳ⃻äدہاٳا䭆㹖ٳ䗂ٳ଺ٳäناٳاä⑬ٳ⠪حٳࡘٳ㈉ا،ٳاҍṠܙ
ٳ䅠㫌ٳ╌ٳ䞈ٳäورٳäنٳㅎٳ⒘ቿٳ〨ٳኊٳ㈉ٳä䄌نٳ䆀ٳ㵰رäورٳ䁤äتٳ⒘㓷äٳㅎا 㬷ٳا،ٳاḝ❅ٳ䞈اٳاὃاٳاቄٳᠶشܡ

اৃٳا㩕äما ڻۗٿٱ䕉)ماٳا਋äٳäڗڻظ۠܌ٳ،ٳا(اٳاھا436ٳ)ماٳا㲵دٳࢄیاٳاṵٳ ٳ㯽ৃٳäژ۫ ٳৃ⤱ٳ)مٳا،ٳاھ(ا㿡489رٳ äمٳ㩕ä541زیٳ،ٳاھ(اäمٳر㩕ä
ٳ⠗ٳ)ما،ٳاھٳ(ا606)مٳا ٳ䮩ৃ∳ا،ٳاھ(ا㩕ä671مٳӒܡ ٿٱ㒍ٳ)ما،ٳاھ(ا਋ä745ٳἼنٳ㙡䯀äٳ)ماٳا㩕äمٳ㯽ٳ äژ܃ܠۗ ܙ˄ٱٳاھا㩕ä875مٳ ⵇٳٳا(ٳ ᡱٳ

ٳ䭆ٳ╌ٳ䞈ٳäورٳäنٳㅎٳ⒘ቿا ܗ˄ٱ䥞ä㘭اٳاቄٳ㪃ؼܟ :ا،ٳا㡐دٳ䆀ٳ⦝ہٳä➟⮫ٳ䞀اäاٳاኊٳ ٳ಼)مٳاٳا⥲䁣ٳ᜕ٳ㠕äاٳا㬷ٳ ،ٳھٳ(ا1225ܘ˄ٱ䕉ٳ
ٳ⣇ৃ⚏رٳ)ما،ٳاھ(ا㹐1323ٳ㯽ٳ⣋ٳہٳ)ما،ٳاھ(ا䁣⥲1332ٳᠶلٳ䭆㘪äٳ㝒ä⎃ٳ)ما ܗۃٳا،ٳاھ(ا㩕ä1393مٳ㯽ٳ䞱㚶äٳ ڈ⶝äٳوܓ܁

ٳ䗂ٳຓäٳຓäٳذوقٳ㈉ٳ㶩࢑ٳäنٳ㈉ٳኊیا㘯ä1436ڮ܁ܙښڽٳ)مٳا ᣅٳäسٳا،ٳا䞀اٳا਋ںٳ䆀ٳذ⸗ٳ㈈اäⴑäلٳຊäٳ⵰اٳاھ(ٳو⪋ہٳחܗ
ا〪 äⴑäلٳو䐁تٳ〨ٳⱎرٳㅎٳ䑘ہٳ╌ٳد䪸ٳ䞀ٳäورٳäنٳäⴑäلٳوٳ䐁تٳ〨ٳ䭆㹖ٳ㈉ٳ䗃ںٳٳäنٳ㈉ٳኊٳیاٳا䭆㹖اٳܗ˄ٱتٳⵇٳᛱتٳ䞈ٳ

ا ܟێٿٱ஗اٳا䞈اٳاوႼ㱇ٳḝ❅اٳا⦄ٳ㹬ماٳاä׏ܙ äڗڲ 㩕äمٳ äورٳäنٳㅎٳٳارἚٳ㠕äٳ㈉ٳኊیٳäⴑäلٳو䐁تاٳاឮٳ╌ٳ ㅎٳ䛲äٳوä➩ٳᒖ䜫ٳ䞈ٳ
ٳ㹖ٳલäٳ⸗ٳ⁩䁠ٳ ا۔ٳᒖٳ䞈اآا▞ٳࡆرٳä׏ܙ

ا
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ὲäفٳ⥾ا 㠕äٳㅎٳὃٳ䆀ٳ ۷ۙٵداٳاءاࠀٳ äژ۬ ਋äٳ ا〪ٳا㈉ٳ㪺ٳ {�الeح� �الeح©����kŗا"��}�㞿ٳ䞀ٳ

ا
اࠀٳ㠕äٳ㈉ٳ㪺ٳدٳرجٳذ䫡ٳ㑔ä␰تٳäမٳᓧ䜫ٳ䞀؛ا

ٳا .1 ܙ˄ٱٳ䔽؟اآانٳ⸗䬚ٳㅎٳاآاࠀٳ㠕äٳӒܡ ٳ䞈ٳ ܡ  ҍܙ
ٳا .2 ܙ˄ٱٳ䔽؟اآاࠀٳ㠕äٳ␰رتٳ⪖ᅧٳㅎٳä׏ܙ ٳ䞈ٳ ܡ  ҍܙ
ا␰رᏠںٳ㈉ٳدر䂭نٳࠀٳ㠕äٳ䡊䯈ٳⵇٳồٳㅏٳ䞈؟ا .3

ٳا ä׏ܙ 㠕äٳ␰رتٳ䓳ٳㅎٳ ٳ〪ࠀٳ ቿäقٳ䞈ٳ Ꮰٳ 䯎ٳ ܗ˄ٱتٳ ٳاآاäسٳ Ӓܡ ܟٳوٳ ؼܗ ٶäٳ Ϻܟ ٳ䞈ٳ ܡ ܟٳٳ䗂䜫ا۔ٳانٳ䞈اآاҍܙ ؼܗ ⵇٳ ␰رتٳ ٳٳ ɝܚ ،ٳا㑙äٳ
ܟٳٳ䗂䜫ا äورٳäسٳ䆀ٳدرجٳذ䫡ٳٳا␰رᏠںٳ㈉ٳ▧وعٳ䆀ٳᆽٳ䡊䯈ٳㅎٳὃٳ䆀ٳ䚁äٳ⥽ٳⵇٳὲäفٳ䞈اٳاäوراٳا␰رتٳ⪖ᅧٳⵇٳؼܗ

اäⴑäلٳ䀈لٳ䞀:ا
ٳا .1 Ҹ٘㘭äܟ 㠕äٳ ٳاࠀٳ Ӓܡ ܟٳٳ䔽اآاὖ㘭äٳ ⵇٳؼܗ ٳ㲵ৃدا۔ٳانٳ⸗䬚ٳ äٳ ⵇٳⴑلٳ䞈اٳ䮪ؓٳ 㝼㩕ا،ٳاٳ ἥäفؒٳ㩕äؒمٳ ㅎٳ⠪فٳٳاäورٳ䅠㫌ٳ

ٳäا،ٳاࠧہا،ٳ䮜㱄ا،ٳ㿏بٳ䞈ٳäورٳ㵢رٳ䞈ا ٱمٳ㈉ٳӒܡ  ۔ٳⵇٳ㳟ٳ䞈اٳاءاäورٳ⭆اٳءاӀܠ
ٳὖ㘭äا .2 Ҹ٘㘭äܟ ٳاآا،ٳاࠀٳ㠕äٳ ٳӒܡ ِ ܡ ٳ䲹ٳ㈉ٳ㦆ٳ䞈ا۔ٳانٳ䞈اآاҍܙ ܟٳولٳ␰رᏠںٳ䆀ٳ⫭ٳ⸗䗂ٳäورٳẖلٳɟܗ ۔ٳاäسٳⵇٳɟܟ

ٳ䞈ا ܗ  ۔ٳا䮱ٳἥäفٳⵇٳ✔ٳϥ㱆ܚ
ٳ㺹ٳا .3 ٳٳ␰رتٳㅎٳä׏ܙ ٳ䞈ٳäورٳä⑬ٳ╌ٳ䜱ٳ␰رتٳⵇٳاآا䮪ٳɝܚ ܡ ٳৃ⦞ا۔ٳا⧱زٳㅏٳ䥞ᜯٳ㈊اآاҍܙ äورٳäٳ䞈سٳؓٳ⣉ৃٳ äلِٳⴑٳ䮪ؓٳاٳㅎ

 
ٳ㵳ৃٳأ਋ٳäژ۷ۙ۬ٵد،ٳ۔ٳ26 ٳ㯽ৃٳ ٳ㯽ٳ ܙڴٳإ㦇ٳʠܟ ٱدٳ㛣äٳäژ۪ڛئ ٳäژ۷ۙ۬ٵدٳ=ٳإرӀܠ ܙ ܙ܍ٳٳأ׎ܗ ۪܅

)۽ܡۡ ،ٳسٳن(ٳä˄ܙٱٳ㞁äبٳʐ㞏äܙ ܙ ٱءٳä㓡äثٳ㛗ä׎ܗ ٳوت:ٳدäرٳإҿܙ ܙ Ҝܗ
ا.1/8
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ٳ䆀ٳدوٳاٳاäسٳ䆀ٳ䚁äٳ㙖äٳوا ٳا۔ٳاܘ˄ٱ䤈ٳᒖᜯٳ䞀اٳاءارäاآا㕗äشܡ ܟ ܙ ٳɫ㙹äܗ ܙ۹ܗ ܟظ܃ äڗڲ ٳἌäৃٳ ا〪آاھ(ا㙩ä977⬵ٳ)مٳا㯽ٳ ٳ㩘ر ܡ وَم��7َٳاҍܙ
��ِŶِ�Ðِ�©َِب �Eٌ7$ِمَۡ}§ی �Eُ7�َوَا $kوَال الۡ�َِ©7مَ­ِ� یَۡ§َ�� �ُŶCَُۡقَ?ض جَ�ِ©�7�ً �yُdَۡ»ۡوَا �ِŷdِ_َۡق � کُ§َ¡�قََ_dُوا�اَ"�حَ�$ ِǩۡśُ�7 عَ�$ �ãَê7�َŘََو �ُŶَ7نWَۡ?ُ��24س��

ا〪 䞀ٳ ä⠪زٳ ر⳴ٳ 䥞䜫ٳ ⸗ᓧٳ ஘نٳ ኊٳ ٳاㅎٳ

اٳ
ܗ˄ٱ㑔ٳ⣉رتٳ䆀ٳ㘕äٳ౭㙹äٳ䗂ٳ਍㪢تٳㅎٳä㱇دٳäورا ٱو䫢تاٳ〨㱆رہٳ ا〨ٳذ⸗ٳ⸗ᓧٳ䞀:اٳاܡ˄

㩕äمٳاآا .1 ܙ˄ٱںٳᏼ䗃ٳ଺ٳ䜫ٳ㈊؟ٳ ܗ˄ٱ ٳä〪نٳⵇٳ ٱٳ䞈ٳ ܡ˄ 䜫لٳ☆äٳ╌ٳ䋖ٳㅎٳᏼ䗃ٳ䥚äٳد ܗ ٳ䆀〪ٳ㠕äٳ⣼و᠉ٳㅎٳҍᜯܟ ٳ㩘ر ܡ ҍܙ
ٳ㠕ä〪ٳ䔙ⁱٳو㦇٘ሟٳ㈉ٳدو䔘ںٳᏼ䗃ٳدٳ䥚äٳ䞀ا ܟێٿٱ஗ٳ㞿ٳ䞀ٳ ܙ˄ٱٳںٳᏼ䗃ٳ➺ٳاäڗڲ ܗ˄ٱ ܙ˄ٱںٳ䔽ٳ䐲㈀ٳ ܗ˄ٱ ٳäنٳ䆀ٳ╌ٳ䤈〨ٳ
ܘ˄ٱکٳ䞀ا ٳ䞈ٳ᜵ٳ㠕äٳ⣼و᠉ٳäسٳ╌ٳ ܡ֫ 㠕äٳ⣼و᠉ٳㅎٳ䨕äٳ✯تٳ㪺㈉ٳ䚁äٳ㙖äٳ۔ٳاäورٳ⽯وریٳㅎٳ⥲

ڰۃٳ᜘㩕رٳ䆀ٳ〨㱆رٳ䨕äٳ✯تٳ〨ٳ㶷ٳرうٳ䥞ᜯٳ㈊ا ٳۂڲئܙ ܠ ٳ⵰〪بٳ㠕äٳäورٳḝäدҍܙ ٳ䮱ٳ䞈ٳ ܗ ٳⵇٳϥ㱆ܚ äنٳ۔ٳاو㕗äشܡ
 ۔ٳاㆰٳㅎٳㄙجٳ䔙ٳㅎٳ䥞ᜯٳ㐗اㅎٳ

ٳৃ⧯ا .2 ܗ˄ٱریٳ㦇٘ሟٳㅎٳጕوتٳㅎٳ䥞ᜯٳاٳا≂نٳ رἚٳ㠕äٳ㈉ٳࢥلٳ㠕äٳ䔙ⁱٳو㦇٘ሟٳ䗂ٳ⵰بٳ㠕äٳ䆀ٳ〨㱆رٳ✯تٳ
ٱو䫡ٳ䔙ٳㅎٳ䥞ᜯا ܡ˄  ۔ٳا㻣ٳäنٳㅎٳ

ٳا .3 ܟٳد׏ܙ äنٳ〨ٳاآا㘕äٳ౭㙹äٳ㈉ٳɟܟ ٳ〪 ر䗃ٳ䞈ٳ 㠕äٳ⣼و᠉ٳاܙ˄ٱتٳ਍㪢تٳ㈉ٳ㪺ٳ⋟ٳ⛭㘄ٳⵇٳ㳟ٳ䮱ٳ
ٱو䫡ٳ䔙ا ܡ˄ ٱو䫡ٳاٳا㈉ٳ₟دٳㅏٳ䥞ᜯٳäورٳäنٳㅎٳ ܡ˄ ٳ䭆ٳäẝتٳäسٳ䆀ٳ ٳ䆀ٳ╌ٳ㪃ؼܟ ㅎٳ䥞ᜯٳ㑙äٳ䚁äٳ㙖äٳو㕗äشܡ

ٳا䯔ٳٳä⋿ٳوἶäطٳ䩓اٳ㑙äٳ⋟ٳⵇٳ㳟ا۔ٳ⸗ᓧٳ䞀ا ٳ䭆ٳⵇٳ㳟ٳ㶜طٳواɟܗ  ۔ٳ㯮ٳ䞈اٳٳṇäطٳ䞈ٳ᜵ٳ㪃ؼܟ
ٳ㘕ä〪ٳا ܟێٿٱ஗اäسٳ╌ٳ㸈مٳä䜫ٳ äڗڲ Ⴜ㱇ٳ㈉ٳٳاäورٳ㹬مٳواٳاㅎٳ䛲äاٳاءارäاآاኊیٳاٳارἚٳ㠕äٳ㈉اٳا౭㙹äٳرἚٳ㠕äٳ଺ٳ㩕äمٳ

ا۔ٳ䣊Ⱄٳ䞀ا

 
ا67:39،ٳ،ٳ㱇㘯äنآ㝙ä۔ٳ24
ܙ،ٳٳ۔ٳ25 ܟ ܙ ٳɫ㙹äܗ ܙ۹ܗ ܟظ܃ ٳৃأἌٳäڗڲ ،ٳ㯽ٳ ܟ ٳäڜٔٱ♕ٳ㘪äةܙ ܙ

ܟ
ܙ܍ٳٳא ܅ ܙ܍ٳ،ٳä㙁äجٳäڗڻ܁ܟ ܁ܗ܅

ܟ ܙڴٳäڗڲ ٳäৄڗڰكئ ٳ⺶مٳر ܙ
ܟ
ٳ㷍࡚׎ ٳ ٳ⣇(Ⱄۻܟهܡٳ⦈ٳ㷩ۜهܡ ٳ㑔਋قٳɝܚ هܡ ܗۗ ة:ٳڷظ܃

،ٳ ٳۻܙهܡ ܙ֗ ا.3/461،ٳ(ä1285ڜٙٱ
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اٳ
ٱو䫡ٳ䆀ٳ䭆㹖ٳ╌ٳ㰛ٳäⴑäلٳذ⸗ٳㅍٳ䞀ٳ㬷:اآا䩓ٳ ܡ˄ ܗ˄ٱ㑔ٳㅎٳ ٳ〨㱆رہٳ ܡ اҍܙ
ܟێٿٱ஗ٳرἚٳ㠕äا .1 äڗڲ ٳㅏ〪ٳوہٳङٳ㝑Ὗٳوᣅدٳ䆀ٳاٳاأ��خ��§ا�م �غÓۡûَ�ÚÔءٍ���ٳا㈉ٳࢥلاٳا㩕äمٳ ܗ˄ٱتٳٳاآا㈉ٳ㸑٘ٳ䞀ٳ 㐖ٳ䐲㑔ḝٳ䮪ٳ

ٳᷚࢇٳ㝑Ὗٳوᣅدٳ䆀ٳا ܟٳٳ䜱ٳ䔽ٳ䐲㈀ٳ䤈〨ٳ وہٳ⁏دا��أَۡ��هُُ��ال]7ل�§¡�äورٳاٳا䜱ٳ䔽ٳ䮽اٳاآاɟᜯܣ ٳㅏ〪ٳ 䜱ٳاٳاⵇٳ㶱ٳ䞈ٳ
ٳⵇᷚٳ฻äٳوᣅدٳ䜱ٳ䔙ٳ䜫ٳوہٳ⹔ٳوᣅدٳⵇٳ۔ٳاຓäٳ㝑Ὗٳ䞀ا ܗ˄ٱتٳ╌ٳä▥ٳ䞈ٳ䐲㈀ٳឮٳ ܗ˄ٱ⡊ٳ䗂䜫ٳ䆀ٳຜٳ ܗ˄ٱتٳ äورٳ䮪ٳ
ܟٳٳ䔽اٳا≢ٳ䞈ا㝑Ὗٳㆤٳ䜫ٳا ٳ䮪ٳدو䔘ںٳوᣅہا۔ٳا䩓ٳدو䔘ںٳ❼رᓟٳɟᜯܣ ܗ ٳ䜱ٳ❼رتٳٳاܗ̵ ܗ˄ٱ⡊ٳ䞀ٳᏠٳä׏ܙ ٳٳäورٳ ܟ ٱɟᜯܣ ܟ˄

ٱٳ䞇ᨴا ܟ˄ 㑔نٳ䬛äٳ䔽äٳ䯎سٳäٳ䞈ٳ㝑Ὗٳⵇنٳäٳᣅٳäٶ ٳä〪نٳⵇٳ䤈〨ٳ㝑Ὗٳ䞈ٳϺܟ  ۔ٳا㫁ٳ䜫ٳᒖᜯٳ䞈ٳ
äا .2 ٳä〪نٳ䯎ٳ ܗ˄ٱ⡊ٳäမٳㅍٳ㐖ٳ و ٳㅏ〪ٳوہٳ⣊ٳ äورٳäنٳ╌ٳاᜯ㘯äجٳ㈉ٳࢥلٳ㸑٘ٳ⸁ٳ䮩ںٳ䞈ٳ ٳ䔙ٳ䜫ٳ ܗ ܗ̵ äو ٱٳ ܟ˄ 㑔 䬛نٳ

 ۔ٳఋرٳäမٳ䔽ٳㅍٳ㐖اٳ䩓ٳ䮪ٳ⣊ٳوا۔ٳṣبٳ䔙ٳ㦈ٳ䥞ᜯٳ㈊ا
ܙ˄ٱٳ .3 ٳㅏ〪ٳ䮪ٳ⣊ٳوఋرٳäမٳㅏٳ䩓䯉ٳäမٳ⸗䗂ٳ㈉ٳࡘٳ䔽äٳఋرٳᵘڑٳد ٳ㆓ৃنٳ㈉ٳ㶩࢑ٳäسٳⵇٳ㶱ٳ䞈ٳ ä

ܙ˄ٱٳ䮪ٳຓäٳ㝑Ὗٳ⁏ا ܘ˄ٱৠٳ䔽ٳ ٳ䮪〪ٳäو㱇äٳو䜱ä䔘ٳ㈉ٳ ٳä〪نٳ䯎ٳ㠕äٳ⣼و᠉ٳ㈉ٳỒäمٳ㑔زمٳ䔽ا䯉ٳ 䩓ٳ䧸äٳ䔽ٳ،ٳادٳ䞀ٳ
䔙ٳ 㑔زمٳ 䯎ٳ äنٳ ٳ ܡ֫ Ồä ٳ㠕ä〪ٳ⣼و᠉ٳ㈉ٳ 䔙ٳ䜱ٳ䮪ٳຓäٳ㝑Ὗٳ⁏دٳ䞀ٳ äورٳ ٳ䮪〪ٳ⣊ٳوఋرٳäမٳ䥞䜫ٳ䜫ںٳ 䞈ٳ

 ۔ٳ䜫ںا
ܗ˄ٱپٳäမٳㅍٳ㐖ا .4  ۔ٳاㅏٳ䮪ٳࢇٳ㩕ںٳ
ٳ㘕äৃا .5 äٳٳا Ӓܡ ܘ˄ٱ䕉ٳäမٳㅍٳ㐖ٳ䐲㑔ḝٳ ܙ˄ٱٳ ٳㅏ〪ٳ䮪ٳࢇٳ㬮ٳ ٳä〪سٳ㈉ٳ㸑٘ٳ䜫ٳںٳ نٳآا㈉ٳࢥلٳ䮪ٳ଺ٳ㽟ٳ䞈ٳ

ܘ˄ٱ䕉ٳäورٳ㬮ٳ䞀ا ٳᆆ〪ٳⵇٳ㩕دہٳ ٱ䘧ٳ䞈ٳ  ۔ٳ⸗䬚ٳӀܠ
ٳٳا㹖ا ܗٿٱبٳ⮻ٳۓڛ۷ٵمٳ㞁äبٳㅎٳ⣉رتا،ٳاناآاӒܡ ٳäږڛ܁ ܗ̵ ܟێٿٱ஗ا۱د㨞ٳ䞈ٳ〪)اٳا⛭ äڗڲ ٳارἚٳ㠕äٳ〨ٳ䭆㹖ٳ䆀ٳ♑رٳ⸗ᓧاٳا(ٳوہٳ㩕äمٳ

ٳäرٳد䦑ٳ䞀ا ٳäرٳد䦑ٳٳ(ٳ䮱ا۲)ا۔ٳ䞀ٳ䐲㈀ٳوہٳäنٳ㈉ٳⴑلٳ〨ٳ䭆㹖ٳⵇٳⴑلٳӒܡ 㸑٘ٳرឨäٳ䞈ٳ䐲㈀ٳوہٳä╌ٳⷑäٳ䭆㹖ٳⵇٳⴑلٳӒܡ
ا۔ٳا䞀ٳäورٳد䫑ٳäⴑäلٳ╌ٳä╌ٳذ⸗ٳ䆀ٳ㹸مٳ⸗ᓧٳ䞀ا

ٳ ٳ䆀ٳ㠕äٳ⣼و᠉ٳㅎٳ⠪فٳ⸁ٳ䨕äٳᷚوںٳㅎٳ䋖ٳㅎٳ㐔ٳاٳانٳواآاӒܡ ܡ ܙ˄ٱٳ㰰قٳ╌اږܟ ܘ˄ٱ䤈ٳᒖᜯٳ䞀ٳ äنٳⵇٳاٳا䞈ٳᣅٳ㰰قٳ䆀ٳ
ٶٳاቄ㬷ًٳ䞈ٳا ܙ̔ ܙ˄ٱٳ䔽ا۔ٳاᏠٳ䨕äٳ䮨ᷚٳ਍㪢تٳ〶ᒖٳ䞀ا۔ٳا⸗⑬ٳو⪋ہا،ٳا䭁ا،ٳا⁩قا،ٳا: ٱو䫡ٳㅎٳ䥞ᜯٳ㐗ٳ ܡ˄ ٳ؟اäنٳ਍㪢تٳㅎٳ

 
ٳ⣇ৃدل،ٳا 23 ٳإ ٳৃקܙ ٳ⦞ٳ ܟ ٳۓڛ۷ٵمٳ㞁äب،ٳأ਋ٳẵٳ⇤äجٳ㘪äةܙ ܙ

ܟ
ܗٿٱبٳא ٳ㯽ٳڷ۷ۙٵضٳٳä:ᅗږڛ܁ خܟٳקܙ ئܙ

ܠ۬ خܟٳ⣇دلٳأἌٳ⣋ٳᣅ㣖äدٳäورٳäژ ئܙ
ܠ۬ äژ

،ٳٳ ٳوت:ٳدäرٳ㞂äٳäژۗښڻ܁ܙهܡ ܙ ا.141/ا18(،ٳ1998)Ҝܗ
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ٳⷒৃاٳا⣉رتٳ〨㱆رہٳ䆀ا äؒٳ〪اٳ ܙ˄ٱٳ䞈ٳ ৄ ܡاآا䗂ٳäسٳ㴂ٳ〨ٳ䁡⟡عٳޖٳ äژۅڛ۷ٵګ٘ٳاٳاҍܙ ܗܔٿٱٳ ٘⦈ٳ⛭ڮئ ٳ䮪㯽ٳ ܡ֫ ä 㝗äرٳ ܙڙۃܡٱٳ äژ܁
䮪ٳرäتٳ⁩ࢦٳ㽏äٳ〨ٳ଺ٳ⤫ٳ䤈䜫ٳᑽٳ؟Ꮰٳࢥلاٳاو㙉äما ܙ˄ٱٳ ٳⷒৃاٳاㅎٳῄ➅ٳ䞈ٳ ä ܗ˄ٱتٳ䭆㹖ٳ㈉ٳ䗃ںٳٳا㩕äمٳ رἚٳ㠕äٳ䮪ٳ

ܘ˄ٱ䥞ٳᓧᜯٳ䞀؛اٳا㰛ٳⰏٳ䞈ٳäورٳäسٳ䆀ٳدوا اⴑلٳ
䞈ا .1 ㅎٳῄ➅ٳ ٳ ܡ֫ ä äسِٳ ٳا۔ٳا䮪ٳ ܗ Ꮰٳآاܗ̵ 䫡⡷ٳᒐٳ ᣅٳਏٳ د䤈うٳ㐕ٳ ⦞䮨ٳ ㅎٳ 㽏äٳ ⁩ࢦٳ 〨ٳ پصلى الله عليه وسلمٳ

ٳاآا ܡ֫ ä ٳ⽃ٳ⦞ٳ䗂䜫ٳㅎٳوᣆٳ╌ٳ⁩ࢦٳ㽏äٳ㈉ٳ䖆ٳä⦜لٳⵇٳاپصلى الله عليه وسلمٳ䗂ٳຊäٳ ܡ֫ ä ٳ䄎〪یٳ ㅎٳ⦞وںٳ〨ٳ⽃ٳ⍜ٳ
ٳ䔽ঁٳ⸗ٳ⊚ٳ㐗ا 㹬ا،ٳ䞈ٳ਑ٳ଺ںٳ╌ٳ䂡رٳäٳ ܟ ٳ䤈㩕ٳᣅٳɝܚ ܙڙۃܡٱٳ㝗äرٳ⤫ٳӒܟ  ۔ٳᏠٳ㠕äٳ⣼و᠉ٳ䗂ٳژ܁

ٳㅎٳ⠪حٳ⁩ࢦٳ㽏äٳ〨ٳ଺ٳ⤫ٳㅎٳ㐔ٳᑽا .2 ܡ֫ äٱریٳ  ۔ٳ䮪ٳʦܚ
ٳⷒৃاٳاࢥلٳ㩕äما .3 äاٳا㠕äٳἚارἝٳر⬵㙩äمٳ㩕äورٳäٳ㝼㩕مٳ㩕äٳ䣊Ⱄٳ㈉لٳⴑٳຝٳؒٳ஗ܟێٿٱ ٳ㩕ä〪مٳäڗڲ äسٳ䯎ٳᠶäعٳاٳاٳ㠕äٳ䞀ٳṆ٘ٳ

 ۔ٳا〨ٳ䏲ٳ⸗ᓧٳ䞀ا
ٳㅎٳ⠪حٳ⁩ࢦٳ㽏äٳ〨ٳ଺ٳ⤫ٳㅎٳ㐔ٳ䞈ا .4 ܡ֫ äٱریٳ ٳ䮪〪ٳʦܚ ٱٳ䞈ٳ ܡ˄ 䜫مٳ㸈ٳ╌ٳ ܠ ٳҍṠܙ ຊäٳ㳸ٳ،ٳا㩕äمٳἌäا۔ٳا㑙äٳä׏ܙ

ܙٱپٳؑٳ╌ٳاآازرٳؓٳ䗂ٳاٳا䆀ٳẝتٳ਋äا ܗ ܟ̦ ä ܗ˄ٱⴛٳٳاءاᲘດٳ:ㅏٳ䮪ٳرäتٳ ܙ˄ٱٳäنٳ㈉ٳ䗂ᜯٳ㈉ٳࡘٳ଺ٳ ㈉ٳ⁩ᏼٳᗂäٳ㦇ٳᒖᜯٳ䞈ٳ
ܗ˄ٱⴛٳر䗵ٳ䞈اآار䗵ٳ䞈ٳ؟äسٳ䯎ٳ ٳ〪 ܙ˄ٱٳ 㩕ٳ  ۔ٳپؑٳ䗂ٳӒܟ

ٳⷒৃا ä〪ٳ ٶäٳوä➩ٳä䜫ٳ ܟێٿٱ஗ٳرἚٳ㠕äاٳϺܟ ٱدٳ䞀اٳ㷔اٳءارäاآاኊیٳاٳ㈉اٳ㈉ٳ䗃ںٳ଺ٳ㩕äمٳäڗڲ ܟ ٳѵäܡ ا۔ٳäورٳӉⰔܗ

⣇دلٳἦ)ما ٳৃ ä880ٳاآاھ(ٳا䬷⸗ ٳ ܡ الَۡ]7لُِ�§َ¡�ҍܙ أَۡ��هُُ�� Óۡûَءٍ� �ِ ÚۡÔَغ مِۡ � خُ�ُِ�§ا� ㈉ٳ㪺ٳ䭆㹖ٳ㈉ٳ㰛ٳاٳ22ٳاأَۡ��
اäⴑäلٳذ⸗ٳ⸗ᓧٳ䥞䜫ٳ㞿ٳ䞀:ا

 
ا35:52،ٳ،ٳ␰رګٳäژظ۷ٵرä㝙äٓن۔ٳ22
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äیäا ㅎٳ ٶٳ ܙ̔ ٶ ؎ܗ ⺶مٳ 䞈اٳاءا╌ٳ śَۡ�َ��ُ���۔اᒖ䜫ٳ ب���Ŷِِوَم�7َ آم�7$�َ śَُ�§لُ§َ¡� الِۡ��ِۡ�� �Şِë وَالe$اسُِ]§َ¡� اُ"� � إ$¹ِ �Ŷُ�َِت9َوۡی

اُ"䩓ٳاٳاٳ � إ$¹ِ �ُŶ�َِت9َوۡی ��ُ�َ�ۡśَ ⥽اٳاوَم�7َ ⵇٳ ਌㪢ٳ 䞈ٳ䩓ٳ ٱٳ ܡ˄ ᜯ 䜫ٳ ٱمٳ ܡ˄ ⺶مٳ ⁩ᏼٳٳا䯎ٳ 㠕äٳ⣼و᠉ٳ㈉ٳ
äٳا۔ٳا㰤صٳ䞈ا ٳৃؓ⺎،ٳاٳ㲵ৃد䮱ؓٳⴑلٳẝتٳ ٳ⣉ৃسؓ،ٳا஗äٳ äٳاؓ،ٳا䢮⣇ا،ٳاṨتٳẝوہا،ٳا⣻ܟٳ،ٳا ɟ㛘äܙ ٳ⣋ৃٳ ஗äٳا،ٳا⦞ٳ

ܟا ܙځٳä⇢یاڨاۿ ٳ䋔äৃا،ٳا܁ ٳäا،ٳا⸙䤈ا،ٳا㝼㩕ٳ ܟێٿٱ஗ٳرἚٳ㠕äٳäورٳ㩕äمٳ⫒ٳ䭆㘪äٳ஗äٳ⣐ٳرἜا،ٳاῩäا،ٳا䤈᠌ا،ٳاءاӒܟ ٳ㠕äٳⵇٳ䞈ٳäورٳä╌ٳ㩕äمٳäڗڲ
ㅏٳ䞈ا ὾äرٳ äورٳ 㠕äٳ䗂ٳ൯ٳ رἚٳ ܟ۷ٵنٳä㩙اäسٳ❼ا۔ٳارäزیٳ ä㘭äۥڲ äوراٳاءارتٳ䆀ٳ ㈊ٳ 㐗اٳا䜫ٳ 䜫ٳ äسٳㅎٳὡٳ ⷑäٳ۔ٳا㥀䩰نٳ ᜵ٳ

ܟ۷ٵنٳ㷲فٳ䞈ٳäورٳ㥀䩰نٳḝلٳ䞈ٳ䩓ٳا ٳä㘭äۥڲ ܟٳد׏ܙ ٱو䫡ٳ〨ٳ䈅ᜯٳ䞀اٳاdاس]�Şë�ÙÔال����㫕ٳäẝتٳ㈉ٳɟܟ ܡ˄ ۔ٳ਌㪢ٳㅎٳ
ٳ᧱ٳḝ❅ٳ䞈ا ا۔ٳ㨉ٳäولٳⴑلٳ〨ٳɟܡ

ٳا ٱٳٳانٳ਋äٳἼناآا൚ٳ㹖ٳӒܡ ܟ˄ ٱٳ०ٳ䭆㹖ٳ㈉ٳäسٳ䯆وہٳ䆀ٳ♑رٳ⸗ ܟ˄ ܟێٿٱ஗ٳرἚٳ㠕äٳ〨ٳ䭆㹖ٳ䆀ٳ♑رٳ⸗ äڗڲ ⵇٳ㩕äمٳ رἚٳ㠕äٳ
ٳرឨäٳ䞈ا ܟٳد׏ܙ ܟێٿٱ஗ٳ㈉ٳኊیٳ䐁تٳوا۔ٳاᡱٳㅎٳر䥞äٳäنِٳ㈉ٳɟܟ äڗڲ Ⴜ㱇ٳⵇٳوä➩ٳٳاㅎٳ䛲äٳäورٳ㹬مٳواٳاءارäاآا䭆㹖ٳ㈉ٳ䗃ںٳ㩕äمٳ

ا۔ٳᛱتٳ䞈ا

ٳ ٳⷒৃٳ)مٳاٳانٳ㩕äماآا㹖ٳӒܡ ä774اآاھ(ا䬷⸗ٳ ܡ $�7أنiَۡل�Şِë�ŷُ7�ََۡلَۡ©َ�­ِ�الَۡ�ۡ_dِٳاҍܙ ٳ〪ا��20إنِ ㅎٳኊٳ⸗ᓧٳ䥞䜫ٳ㞿ٳ䞀ٳ

اٳ
 

،ٳ19 ٳৃקܙ ٵ∳ٳ ٳͽৃܙ ٱنٳ㯽ٳ ܙ܍ٳ،ٳᅗ:ٳ۔ٳٳأٳ਋ٳҿܙ ۪ۡ܅
ٳäژ܃ܡ ܙ
ܟ
ܙۊٳא ٳوت:ٳدäرٳ㜼ä،ٳ㑛äٳäڗںڲ܃ ܙ ٳ)Ҝܗ ܙ ٳ㯽ٳβܗ ܙ

ܡ
ا.3/28(،ٳ1420✛א

ا01:97،ٳ،ٳ␰رګٳ㝗äرنآ㝙ä۔ٳ20
ٳ،ٳأ਋ٳäژ۟ڟٶäءٳإ⌵۔ٳ21 ܙ ٳҁৃܠ ٳৃ⦞ٳإ ܙڴ،ٳە܁ܙڕٳ ئ

ܙ܍ٳٳ㝙äآنٳäژۙظܭ ۪܅
،ٳٳٳᅗ:۽ܡۡ ܠ܍ٳٳو㔃äزԁܙ

ٳږڙ܄ܟۭ ٳ)دäرٳۋ܄ܙ܁ܗهܡ ٳ㯽ৃٳ㙉äڵهܡ ܙٳ ʌ⁩1999ا.8/446(،ٳ
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ٳ ٳ〪اآانٳ⸗䬚ٳㅎٳاآاӒܡ ٳ㩘ر ܡ ҍ��7ܙ �م7oَCَُب�Eٌ7ŵَِف9َمَ$ ُǗَُوَأ�Aِ7CَِكŰۡا� �أُ�& هَُ§�ال$cِي�أنiَََۡ��عََ�ۡ©َ��اŰۡك�Aَ7CَِمŶۡ�ُِ�آی�Eٌ7َمWُۡك�Eٌ7�ََهُ $
�­ِ�َۡÑ�ِۡ7�َِءَ�الCۡاب�Ŷُۡ�ِم�Ŷََ7بoَŘَ�7َم�¡َ§�ُِ?$ÑÐََزَیٌۡ��ف ��ِۡŵِقُ�ُ§ب�Şِë الِۡ�ۡ�ِ���ال$cِیَ � �Şِë �اُ"�وَالe$اسُِ]§َ¡� وَمśَ�7َۡ�َ�ُ��ت9َوۡی�Ŷُ�َِإ$¹ِ �ِŶِ�ِ7�َِءَ�ت9َوۡیCۡوَاب�

�Aِ7?ََۡأوُلُ§�اۡ«ل� �إ$¹ِ ُ $Ǒ $cَبر�7�َوَم�7َیdَ�ِ_�ِۡمِۡ �ع� ��ُĒ�ِŶِلُ§َ¡�آمَ�$�7ب§�ُśَ��17ٳواٳῢä〪ٳ ٳا⢻äاٳاد㨞ٳ䞈ٳ ܙ˄ٱتٳدوٳآانٳ⸗䬚ٳㅎٳاآارٳ㈉ٳ⣓äرٳ╌ٳӒܡ
وہٳا䯎۱ٳ䞀)اٳاⱖا ⵇٳä╰ہاآا(㯮ٳ䩓ٳ وٳä㱇دٳ䆀ٳ⹔ٳ⠪حٳ ٳឮٳ㈉ٳ㸑٘ٳ ܡ ٱٳ䜫)ا،ٳاῢäا،ٳاҍܙ ܡ˄ ᜯ ܙ˄ٱٳ ܘ˄ٱ 䔙ٳ وہٳ਍ä۲مٳو⪋ہٳ (਌㪢ٳ䩓ٳ
ٱٳ䜫اآا ܡ˄ ᜯܙ˄ٱٳ ܘ˄ٱ ٳ䔙㍉ٳῢٳو਍äمٳ ܗ˄ٱ㞣ٳوä➩ٳو㫁ٳ䔙ٳ䜫ٳ०ٳäسٳ䆀ٳä׏ܙ ٳឮٳⵇٳ㸑٘ٳوä㱇دٳ ܡ ا۔ٳҍܙ

ܗ˄ٱتٳ䆀ٳὲäا ٱو䫡ٳوኊٳ╌ٳ⥾ٳآا(ٳ਌㪢ٳا۱فٳ䞈ٳ〪)ا㑙äٳäسٳ ܡ˄ ܙ˄ٱٳäسٳㅎٳ ٱو㠕䫢ٳ⣼و᠉ٳ㈉ٳ⁩ᏼٳὟصٳ䞈ٳ ܡ˄ ܙ˄ٱتٳㅎٳ
ٳ⮻ٳ㛪äٳوⲬäٳ䞀)ا ܙ܇ܟ ܄

ܟ ܟ۷ٵنٳ⮻ٳ㛪äٳ䯎اآا(اẽ۲ٳäورٳرäۥڰ ܙ˄ٱٳرäۥڲ ٳ䆀ٳ〨㱆رٳ㜴ٳ㠕äٳ䯎ٳوⲬٳ䞈ٳ ܡ 䐲㈀ٳ㜴ٳ㠕äٳ䯎ٳوⲬٳ䯎ٳ䯆äٳ۔ٳاҍܙ
ٱٳ䞈ٳᏠا ܡ˄ ᜯ䜫ٳ㺹ٳاٳا⺶مٳ㸑٘ٳاآا਌㪢〪ٳ ٳ䜫ٳ㈊ٳ ܡ ٱو䫡ٳ㠕äٳ䔙ⁱٳᏼ⁩㈉ٳὟصٳ䞈ٳäورٳ䯆äٳوٳⵇٳ⡃⣇ٳ㩕نٳ⸗اҍܙ ܡ˄ ܟ۷ٵنٳ⮻ٳ㛪äٳٳاㅎٳ رäۥڲ

ٱو䫡ٳ╌ٳوⲬäٳ䞀ا ܡ˄ ٳ䮪〪ٳäẝتٳ଺ٳ਌㪢ٳㅎٳ ا۔ٳا䯎ٳوⲬٳㅏٳ䥞ᜯٳᏠٳ㸑٘ٳ䜫ٳ㈊ٳ
ٳ䆀ٳ〨㱆راآا ܡ �اُ"��ҍܙ 㩕äمٳ⠗㝙äٳرἚٳ㠕äٳ㞿ٳٳاوَمśَ�7َۡ�َ�ُ��ت9َوۡی�Ŷُ�َِإ$¹ِ ܙ˄ٱٳ䔙ٳ䗂䜫ٳ㈉ٳ㪺ٳ ٱمٳäورٳ㺹ٳ䗂䜫ٳ ܡ˄ 䯎ٳ⺶مٳ㈉ٳ
ا〪 䞀ٳ

ا18ٳ
ا〪ٳا㩕äمٳ⠗㝙äا ٱٳ䞈ٳ ܡ˄ 䜫مٳ㸈ٳ╌ٳᅗٳㅎٳ㠕äٳἚاُ"وَم����7َر� ܙ˄ٱٳ䔙ٳ䗂䜫ا��śَۡ�َ�ُ��ت9َوۡیŶ�َُِ�إ$¹ِ ٱمٳäورٳ㺹ٳ䗂䜫ٳ ܡ˄ ٳ䯎ٳ⺶مٳ㈉ٳ

ا۔ٳ䆀ٳ䭆㹖ٳⵇٳὲäفٳ䞈ا
ٳا .1 ܟٳد׏ܙ �اُ"��ⷑäٳäẝتٳ㈉ٳɟܟ ٱٳ䞈اوَمśَ�7َۡ�َ�ُ��ت9َوۡیŶ�َُِ�إ$¹ِ ܡ˄ ᜯٳ䜫ٳ㺹ورٳäٱمٳ ܡ˄ ٶäٳا۔ٳا䯎ٳ⺶مٳ ╌ٳ⺶مٳاٳاوَالe$اسُِ]§َ¡��ŞِëالϺ��ِ�ۡ�ِۡܟ

ٶٳㅎٳäیäا ܙ̔ ٶ �اُ"䞈ٳäورٳäسٳⵇٳⰢ㩕ٳ⺶مٳ䩓ٳٳءا؎ܗ  ۔ٳ╌ٳቄٳ䔽ٳ䞈اٳوَمśَ�7َۡ�َ�ُ��ت9َوۡیŶ�َُِ�إ$¹ِ
ا .2 ܟٳد׏ܙ ⡃⣇ٳ䞈ٳᣅٳدو䔘ںٳ⺶䁡ںٳٳا⺶مٳ㷲فٳ䞈ٳäورٳäسٳ䆀ٳᣅ䁡دٳوäواٙٳا��وَالe$اسُِ]§َ¡��Şِëالِۡ�ۡ�ِ��ٳاٳäẝ࡚تٳ㈉ٳɟܟ

ت9َوۡی䩓��Ŷُ�َِٳا ��ُ�َ�ۡśَ اُ"وَم�7َ � الä����ِ�ۡ�ِۡورا��إ$¹ِ �Şِë 䞈اٳاوَالe$اسُِ]§َ¡� ⸗ᒖٳ ᡅٳ ⵇٳا۔ٳا〨ٳ دو䔘ںٳ ܙ˄ٱٳ ㍉وراآاä 䞈ٳ 䆀ٳቄٳ ��൚ٳ
 ۔ٳ䔽ٳ䞈اٳءا⺶مٳㅎٳäیäاٳ��وَالe$اسُِ]§َ¡��Şِëالِۡ�ۡ�ِ��

ٳا ܟێٿٱ஗ٳرἚٳاٳاຊäٳኊٳ㑛äٳ㡖äا،ٳانٳ਋äٳἼنٳ㙡䯀äٳرἚٳ㠕äاآا㹖ٳӒܡ äڗڲ ⮻ٳ㓸äٳ䆀ٳä⑬ٳὲäفٳⵇٳذ⸗ٳ⸗ᓧٳ䥞䜫ٳ㩕äمٳ
ٳا ܟٳد׏ܙ �اُ"�㠕äٳ〨ٳäنٳ䭆㹖ٳ䆀ٳ♑رٳ⸗ᓧٳ䞀ٳᡱٳ㈉ٳɟܟ äورٳاٳاوَمśَ�7َۡ�َ�ُ��ت9َوۡیŶ�َُِ�إ$¹ِ ٱٳ䞈ٳ ܡ˄ ᜯ ٱمٳ䜫ٳ ܡ˄ ٳوَالe$اسُِ]§َ¡��Şِëال䯎��ِ�ۡ�ِۡٳ⺶مٳ

 
ا07:03ٳ،ٳ␰رګٳآلٳ⦞äن،ä㝙äٓن۔ٳ17
ܙ،ٳ㷌㕋äٳڜٙٱỒمٳ㝙äآن،ٳ۔ٳ18 ا.Ӳ㝙ä4/16ܗ
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�7�ًÐِŵُاب�7ًمcََیَ �ع ِǠِ7َē�ِۡل� �اَ"�أعََ_$ 㰤صٳ㑔ḝتٳٳاä䄌نٳᣇدٳ䆀اٳا❑ګٳ㘣äفٳ╌ٳä㱇دا۔ٳا䞈اٳاⵇٳذ⸗ا䆀ٳ❆ګٳ㘣äفٳا��15إِ¡$
ٳäدäٳ⸗䗂ٳⵇٳ䩱⠪ٳ䞈ا ܗ˄ٱᠶشܡ ٳ〪፝مٳ䔘㳢ںٳ㈉ا۔ٳا䆀ٳ䓕زٳ ٳٳا㑔ḝتٳ䨛äٳ䜫ںٳ ٳ䆀ٳ▧׏ܙ ܗ˄ٱٳᠶشܡ ٳ䆀ٳ䓕زٳ ܡ ܡ͋ ٳو ä׏ܙ

䨸䯀äٳ䜫اآا䗂䜫ٳ╌ٳد♣ٳ㈉ٳἔٳا ⵇٳ äدäٳاٳاورٳ䗂䜫ٳ ٳ ܗ˄ٱᠶشܡ 䓕زٳ ٳ䆀ٳä䄌نٳᣇدٳ䆀ٳ äسٳѬḝܡ ⸗䗂ٳ㈉ٳ㰤صٳᏠٳ
ٱٳ䞈ا ܡ˄ ᜯ〫ٳ ا۔ٳ❑ګٳ㘣äفٳㅎٳ㰛ٳ❼رᓟٳ䀈لٳ䞀اٳپؑٳ╌اآا۔ٳ䩺⠪ٳ〨ٳ❑ګٳ㘣äفٳ
ٳኊ㈉اآا㩕äمٳ㘈äزنٳرἚٳ㠕äٳäسٳا ܡ ٱ䖽ٳ㈉ٳ⦿äنٳ㈉ٳ⟘ٳ䆀ٳ❆ګٳٳاҍܙ ܠ˄ 䆀ٳ㰛ٳ䣊㱉ٳذ⸗ٳ⸗ᓧٳ䞀ٳäورٳ㴂ٳ
ٳٳޖٳᓧ㑔ٳ䥞䜫اٳا㘣äفٳㅎٳ㰛ٳ❼رᏠںٳ〨ا ⵇٳⴑلٳ଺ٳذ⸗ٳ⸗ᓧٳ䞀ٳ०ٳٳازɟܙ 㠕äٳ ܟێٿٱ஗ٳرἚٳ äڗڲ 㩕äمٳ äⴑäلٳ㈉ٳ⁩ᏼٳ د䫑ٳ

㈉اٳاءاäیäا äنٳ 䞀اٳا䜱ٳ ⸗ᓧٳ ╌ٳ ⴑلٳ

ܟێٿٱ஗اٳاٳ äڗڲ 㩕äمٳ äاٳا䩓ٳ ࢥل)ارἚٳ ㈉ٳ ❆ګٳا㠕۱ٳ (ٳ
ܙ˄ٱمٳ䆀ٳ㰛ٳ❼رᏠںٳ╌ٳ❆ګٳ⁏فٳ䤈䞉䯈)اآا䐲㈀ٳاٳ㘣äفٳㅎٳ㰛ٳ❼رᓟٳ䞀ا äٳ㰛ٳ䗂ٳ۲پؑٳ଺ٳ䮪ٳ❼رتٳ (ä׏ܙ

ا〪 ٳد♣ٳⰥٳㅎٳ⍇ٳㅎٳ⠪فٳ䔙ٳ䜫ٳᏠٳ㩕äمٳ䮩㹲ںٳ〨اٳ䞈ٳ ܗ ٳ䯆وہٳد♣ٳ㈉ٳধ㹬ٳ䆀ٳ۔ٳدوٳ䯆وہٳ䆀ٳኩٳ⸗ٳدےاٳܗ̵ ä׏ܙ
ٳຜ〪ٳر⺓ٳ㩕äمٳ㈉ٳ⁩ᏼٳ䡊䯈ٳ㈉ٳ䜫ٳäورٳد⪖عٳوٳ⢜ằٳا ⸗ےٳ᜵ٳدو⇤äٳ䯆وہٳ㩕äمٳ㈉ٳ⁩ᏼٳäسٳ⠪حٳ䓕زٳäدäٳ⸗ےٳ

ٳ㩕äمٳدو⇤یٳر⺓ٳ㈉ٳ㦆ٳä゗ٳ䜫ٳᏠٳ㩕äمٳ䓕زٳ䆀ٳäᙋٳر䞈ٳäورٳ䮪ٳບٳ䯆وہٳຊäٳدو⇤یٳر⺓ٳäزٳ⁏ٳدٳ㺹ٳ⸗ا ܗ ܗ̵ 㩔ٳٳاࡘٳ
ٳ䥞ᜯᮬا ٳر⺓ٳäدäٳ⸗ےٳäورٳ㩕äمٳᇱٳ䆀ٳயٳر䞈اäسٳ㈉ٳࡘٳ۔ٳاäورٳد♣ٳ㈉ٳধ㹬ٳ䆀ٳ ۔ٳدو⇤äٳ䯆وہٳ㩕äمٳ㈉ٳ⁩ᏼٳä׏ܙ

(❑ګٳ㘣äفٳㅎٳ፝مٳ❼رᏠںٳ䆀ٳا༔۳ٳ㩕äمٳ㈉ٳ⁩ᏼٳ⊯مٳ䮨ྡ)ا،ٳاäسٳدورäنٳ䮪ٳ㥀گٳຊäٳدو⇤یٳر⺓ٳ㺹ٳ⸗㩇ا
ا ٳ䓕〪زٳㅎٳاٳاⱎرٳ㴠کاٳاä׏ܙ ܙا䞈ٳ ܚ܄ܣ܃ ٳٳ䔙ٳ䜫اٳا۹ܡاڢ ܗ˄ٱⴛٳر䞈ٳäورٳد♣ٳ╌ٳ⢜ằٳ଺ٳɟ㪃ܠ ٳ۴〪)ا۔ٳا଺ٳ (㩕äمٳ㡬äٳ〨ٳ὾äرٳ䞈ٳ

ٳ⍪ا ٱٳ㽯חܗ ܟ˄ 䞉䯈فٳ㘣äٳ❑ګٳ䯎ٳ❼رتٳឮٳ⬾ä䁡ٳ㈉تٳ㑔ḝا،ٳوہٳ䥞䞉䯈ا
ٱ ܟ˄ ܟێٿٱ஗ٳⵇٳኊیٳⴑلٳذ⸗ٳ⸗ ٳا،ٳ㹖ٳ㘈äزنٳⵇٳ㩕äمٳäڗڲ ٳㅎٳ⠪حٳ⥽ٳኊٳ䆀ٳ଺ٳӉⰔܗ ܠ ܟێٿٱ஗ٳ〨ٳ⥽ٳҍṠܙ ٳ〪وہٳ㩕äمٳäڗڲ د㨞ٳ䞈ٳ

ٱدا ܟ ا۔ٳ⍠ٳ䞀اٳѵäܡ

 
ا102:ٳ4۔ٳ㝙äآن،ٳ␰رګٳ㣾äءٳ،ٳ15
ٳৃ⦞ٳ㘈äزن،ٳ۔ٳ16 ܙڴٳ ٳäܓئ ٳৃإɟܗ ٳ㯽ৃٳ ٳ ٳקܙ ܟ ٳ)⥲ءٳ㘪äةܙ Ӊܙ ܟٳ ܟ ٳռäܡ ܙ

ܟ
ٳ㷍׎ ܙ

ܟ
ٳא ٙٱوӉܙ ٳوت:ٳدäرٳ㞂äٳäژا㑗ۗبٳξäܡ ܙ ،ٳҜܗ ا.1/421(،ٳ1415ښڻ܁ܙهܡ



 ۲♑رہٳ،ٳ᠓۶ٳ،ٳ۲۰۲۳د⌸ٳ)ۓڛ۷ٵمِٳ䆂⊯äٳⵇٳ⦄ٳوٳᅚٳ㭥(ٳ㥀ä⪖ق

56 

ا14ٳا
ܗ˄ٱرےٳ䆀ٳᲘດٳ䯉ٳ䞈ٳäسٳ䆀ٳ䭆㹖ٳㅎٳ㰛ٳاآا ٳ䆀〪ٳឮٳروحٳ㈉ٳ ٳ㩘ر ܡ ٳ⠗ٳäنٳ䆀ٳ╌ٳا۔ٳا䞀اٳاءارäاآاҍܙ 㩕äمٳӒܡ

ا䞀:اٳ〨ٳذ⸗ٳ⸗ᓧاٳءارäاآاٳدرجٳذ䫡ا
 ۔ٳاä㱇دٳ䞀اٳ䤼äᜲؑا .1
ڽ٘ٳ⦔ٳ㙉äمٳä㱇دٳ䞀ا .2 ܙ۫ ٱٳۓ܄ ܟ˄ ٳ⒕〪 ٳ〫  ۔ٳاٳäẝ࡚تٳ䗂ٳ
ٳäرٳᱻےٳ䞀ا .3 ܟ ٳ╻ٳ䞈ٳឮٳ㈉ٳ⃤ٳɝܚ ٳ䧸äٳӒܟ ٳäسٳ╌ٳä㱇دٳä׏ܙ ܟٳد׏ܙ ٱٳ⦈ٳ㈉ٳɟܟ ܟ˄ ٳ⒕〪 ٳٳᱻےٳ䆀ٳا۔ٳا䀈لٳ䞈ٳ ɝܚ

ܗ˄ٱ䖻ٳ䞀ا ٳäرٳز ܟ ܗ˄ٱنٳ╌ٳوہا۔ٳا⃤ٳɝܚ ٳٳز ٳäرٳ㦈਋ںٳ㓔਋اٳاɝܚ ܟ ٱٳ䞈اٳاءا᜕اٳاٳ䞈ٳäورٳ㠕äٳ⣼و᠉ٳㅎٳἌٳوا⃤ٳɝܚ ܡ˄ 㠕äٳ䔙ⁱٳو㦇٘ሟٳا۔ٳا⸗
ٳᓧ㩕ٳ䞀ٳᣅٳ ٳ╻ٳäမٳӒܟ ٳӒܟ ٳٳᆝٳ╌ٳä׏ܙ ܡ֫اäسٳㅎٳɝܚ ⴜٱٳ ٱٳر䗝ٳ䞈اٳܡ˄ ܡ˄ ٳ╺ںٳ㈉ٳ⁩ᏼٳäڑ  ۔ٳӒܟ

ܟێٿٱ஗ا .4 ٳ䧸äا۱رἚٳ㠕äٳ╌ٳدوٳäⴑäلٳ䏲ٳ⸗ᓧٳ䞀:)اٳا㩕äمٳäڗڲ ٳäسٳ╌ٳä׏ܙ ܟٳد׏ܙ ٳäẝ࡚تٳ㈉ٳɟܟ ٳ╻اٳا( ٳا䞈اٳاä㱇داٳاӒܟ
 ۔ٳاä㱇دٳ䞈اٳ(ٳⷑäٳäẝتٳ䭆㹖ٳ㈉ٳ䗃ںٳروحٳἼتاᣅ۲ٳ⥁ٳ㘝äٳ䞈)ا

ⵇٳا،ٳاⷑäٳ䚁äٳ䎁ٳäسٳ╌ٳروحٳㅎٳㆰا .5 روحٳ äورٳ äورٳេٳ ٱٳ ܟ˄ 䜫ریٳᜯٳⵇ ٱ䕉ٳ䆀ٳروحٳ ܟ˶ ä ٱآا䯁نٳ ܟ˄ 䜫لٳᇸäٳ䆀ٳ൚ٳا
 ۔ٳاو⪋ہٳä㱇دٳ䯊ٳ䞀ا

ٳ⠗ٳرἚٳ㠕äٳäⴑäلٳäسٳ⟘ٳ䆀ٳاٳارἚٳ㠕äٳ㈉ٳ஘نٳ⸗دہاٳادرä❅ٳ㩕äمٳ஗ῐا مٳäⴑäلٳ㈉ٳ㷌ᜯٳ䞀ٳᢷٳ㩕äمٳӒܡ 〨㱆رٳ፝
ٳ⠗ٳⵇؒٳ㩕äمٳኊا ٳٳ⟼یٳرἚٳ㠕äاٳ䗂ٳذ⸗ٳㅏٳ䞈ٳäورٳ㩕äمٳӒܡ ٳɟܙ ٳৃؼܗ äاٳ㈉اٳᏼ⁩اٳ஗ῐمٳ㩕äٳᏼ⁩لٳٳäⴑäیٳኊلٳ䀈ٳ╌ٳ㠕äٳἚر

ٱٳ䞈ا ܡ˄ ٱٳوä➩ٳ⸗ ܟ˄ ٶٳو⃻äدہٳ䞀ارἚٳ㠕äٳ╌ٳ䀈لٳኊاٳٳ〪⮘ٳኊٳ䆀ٳ଺ٳ㩕äمٳ஗ῐاٳⵇٳذ⸗ٳ⸗ ܟ ٳä؎ܟ ا۔ٳایٳäⴑäلٳӉⰔܗ

㓔äو䫡ا 㘈äزنا،ٳا㑗بٳ )مٳا،ٳا⥲䁣ٳ ܙڴٳ ٳäܓئ ɟäܗ ٳৃ ٳ㯽ৃٳ ٳ⦈ٳ ܟ 㘪äةܙ ٳ۔ٳاھ(ٳㅎٳ䞈ا741⥲ءٳ ㅎٳاآاӒܡ ٳ⸗䬷ٳاآانٳ㭻ٳ ܡ وَإذِاҍ��َܙ
� مََ�َ�� ��ۡŵُ�ِۡم ط7َئَِ�ٌ­� ��ۡ�ُCَ�َۡف ºَةَ� الص$ ��ُŵَُل �Dَ�ََۡف9َق ��ِۡŵ©ِف �Dَ�ُۡک��Eِۡ9Cَۡوَل وdََائكُِۡ�� مِۡ � فَۡ�َ©كُ§نُ§ا� سOََُ_وا� فَ=ذَِا� ��ۡŵُCَWَِ�َۡأس وَلَۡ©9خcُُۡوا�

وا�لَ§ۡ� ُǯََیَ �کcِ$ۡ��وَد$�الŵُCَWَِ�َۡهُۡ��وَأسdَcِۡوا�حcُُۡصَ�&§ا�فَۡ�ُ©صَ�&§ا�مََ�َ��وَلَۡ©9خśُ��َۡى�ل َǗُِۡ�ط7َئَِ�ٌ­�أCَۡكُِۡ��وَأمCWَِ�َۡعَۡ �أس�¡َ§ُ��ُ�ۡŘَ����ُِۡكC�َ
�Óýَeَۡۡ��مCُ�ٍُۡ�أوَۡ�کǬََ7ََ¡�بكُِۡ��أذًَى�مِۡ �مĒ�¡ِۡعََ�ۡ©كُۡ��إ�Yَ7َ�ُکُۡ����فََ©�ِ©�ُ§َ¡�عََ�ۡ©كُۡ��مَۡ©َ�ً­�وَاحَِ_ةً�و�¹ََجdَcِۡوا�حcُُكُۡ��وَخCَWَِ�َۡضَُ�§ا�أسŘَ�¡َۡأ

 
ِا۔ٳ14 ٶ ٵٳՀَܗْ ܙ،ٳأͽَܗُ ٳࢻٳӲ㝙äܗ ܙ ِٳأ׎ܗ ܟ ْ َٶَٳةܗ ٳأَוْ ُ

ܟ ْ ٳةܗ ٶُ َّ َ ׁُ ِٳ ،ٳٳ㷌㕋äٳڜٙٱỒمٳ㝙äآنٳ،ٳᅗ:ٳٳäټَّ ٳة:ٳدäرٳ㞂äٳäڗڻۈ܍ٳۻܙهܡ ٳ)ɝⰔܚ ܙشܠ ܙڴٳأۍ۟܄ ٳäܓئ ٳäورٳإɟܗ ܙ
ܟ
أἌٳ㑡äدو׎

ا.10/324(،ٳ1963
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�7ŵَ�ُلَِ�ۡ§�śَ�ٍۡ�َ�ُ�§َ¡�اِ"�وَتِۡ�َ��حُُ_ودُ�اِ"�یُ� ڛےٳ଺ٳ⡋قٳ䞈ٳᏠٳ䮪ٳᑽᱴٳ⡋قٳ䜫ٳ㐗ا،ٳا䆀ٳ⡋قٳⵇٳذ⸗ٳ䞈اÐَđ12ر
۔ٳاᏠٳ䯆äٳڬܟ

ٳ䆀ٳäورٳᒯیٳ⡋قٳⵇٳذ⸗ٳäسٳاآا䩓ٳدوٳⴑ⡋ںٳⵇٳذ⸗ٳຜٳا ܡ ڛےٳⵇٳذ⸗ٳ䞈ٳäسٳ㦆ٳ䯆äٳآاҍܙ
ٳ䆀ٳäورٳدر䂭نٳ䆀ٳڬܟ ܡ ҍܙ

ڛےٳ଺ٳ⡋قٳ䞈ٳᏠٳ䮪ٳᑽᱴٳ⡋قٳ䜫ٳ㐗ا
 ۔ٳا䐲㑔ḝٳⵃ⡋ٳᓕٳ䞀ٳᨴرٳ䔽ا۔ٳڬܟ

ܟێٿٱ஗ٳرἚٳ㠕äا .2 äڗڲ ڛےٳ㦈ٳᏠٳر␰لٳ㠕äٳ䗂ٳäسٳٳا㩕äمٳ
ٳڬܟ ܗ ܗ̵ ٳⴤৃٳㅎٳ౲یٳ䗂ٳ ٳ ܡ ٱҍܗ ܠ˄ ٳ〪 ٳ ܡ ٳ⣉ৃسٳㅎؓٳروҍäܙ äٳࢥلٳ㈉

ٳ䤈㩕ا ٳὋٳ⣹تٳ㹹رٳӒܟ ا،ٳا㈉ٳ㦆ٳä׏ܙ ڛےاٳاä׏ܙ
ڬܟ ٳ〪 ٳ۔ٳا⡋قٳ䔽ٳ⫙ٳ䐁حاٳا⦝ہٳد㨞ٳ䞈ٳ Ӓܡ 䆀ٳاٳانٳ⸗䬚اآا䐲㈀ٳ

ܙ˄ٱٳᓕٳ⡻(ٳ஘نٳ䤈䜫ٳ䞈اٳا㶺ٳ⁏ᓕäٳㅎٳ⣹تا ٳوٳ)ᓕٳὋٳ Ӓܡ ڛےٳ⡋قٳ۔ٳاᓕٳ
ڬܟ ٳ〪 ܗ˄ٱتٳوä➩ٳᒖ䜫ٳ䞈ٳ ൚ٳ䮪ٳ

ٱٳᏠا ܡ˄ 䜫ٳ䧸äٳ䯆äٳ䔽اٳᒖᜯٳㅎٳ䔙رٳ㹹ٳὋٳ  ۔ٳاäسٳㅎٳ⣹تٳä׏ܙ

ٳ䮯〪ٳدٳᣅٳ䚁äٳ⵰بٳäورٳ䚁äٳ⥽ٳ䞀ٳäنٳ╌ٳ⸁ٳ䨛äٳا ٳႼ㱇ٳ䚁äٳ㻂ٳ䗂ٳ㵠رہٳㅏٳ ٳä〪׏ܙ ٱٳ䞈ٳ ܡ˄ 䜫مٳ㸈ܙ˄ٱتٳ╌ٳ äرو
ٳⵇٳ㪒äنٳ䜫ٳ⊚اٳ䥚ᜯٳᡱٳ╌اٳ㈈ا㑔ä␰تٳḝ❅ٳ ܗ˄ٱتا۔ٳ㯽صلى الله عليه وسلمٳㅎٳر⁩Ѭܡ äᣅٳ㷌تٳ㑔ä␰ٳᓕٳ䮪ٳ䗂دٳ䮯ٳᏠاٳ䥞ا:اۈ

 روحٳ㈉ٳ㪺ٳᲘດٳ䥞ᜯا .1
ٳ㈉〲ٳ .2  ۔اܗ˄ٱرےٳ䆀ٳດٳᲘٳ䥞ᜯاä✁بٳ
ܙ˄ٱ⪗ٳㅏٳ䥞ᜯا .3  ۔ٳذو䖲㝙äٳ㈉ٳ㪺ٳدر

ٵںٳ㑔ä␰تٳا ܟ ܙ ܡ̨ ٳ䨜ٳ䗂ٳ䮪ٳ ٳ〪آاᏠٳӒܡ ٱ ܡ˄ ٳㅍဲٳ ٳⵇٳ㪒äنٳ㩔ٳ⦸اآاپٳ䯎ؑٳ 䮪ٳٳاਅٳ䤼ä⇤äٳㅎاٳäسٳ䯎ٳ␰رتا۔ٳپؑٳㅎٳر⁩Ѭܡ
ا〪آا ٳ㩘〪ر ٳ㩘ر ܡ �ŞĈوَم�7أوҍ���ُܙ ædَ�ِ eَۡمِۡ �أم�Yُو&eقُِ��ال�Yِو&e�²َُ§نََ��عَِ �الkۡśًََ�وº©ِ�َۡ��مَِ �الِۡ�ۡ�ِ��إ¹ِ$�قCُÐِوہٳٳ��13ت ٳㅎ〲ٳ äورٳ␰رتٳ
ٱدٳ䞀اآا ܗ˄ٱتٳäرӀܠ äᣅٳ㈉تٳ㑔ä␰نٳäٳ䆀ٳᡱٳ䥚䜫ٱزلٳ ܟ˄ ٳ〪 ا۔ٳاܙ˄ٱتٳ㩘ر

ٳ஗äৃٳࢻٳ)مٳا ٳἌäৃٳ ٳ㯽ٳ ܟ ٳاٳانٳ䆀اآا㷌㕋äٳỒ㑔مٳ㝙äاٳاھ(ຊäٳ㵢رٳو㷩وفٳኊا㩕ä671مٳ⠗㝙äٳ♕ٳ㘪äةܙ نٳآاӒܡ
ㅎٳا ٳ〪اآا㭻ٳ ٳ㩘ر ܡ �ŞĈوَم�7أوُتCُÐِۡ��مَِ �الِۡ�ۡ�ِ��إ¹ِ$�قَ�ِ©ҍ�ًºܙ ædَ�ِ eَۡمِۡ �أم�Yُو&eقُِ��ال�Yِو&e�²َُ§نََ��عَِ �الkۡśََٳٳاو㞿ٳ䥞䜫ٳᓧ⸗ٳኊٳㅎ
ا ٳ〪 䞀ٳ

 
ا230:02ٳ␰رګٳ㑲äګ،ٳ،نآ㝙ä۔ٳ12
ا85:ٳ㝙ä17آن،ٳ␰رګٳਅٳ䤼ä⇤ä،ٳ۔ٳ13
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ٱ䁡ںٳ╌ٳතرᓧٳ䞀ا ܟ˄ ٳو⪋ہٳ ܟ ܙ ٘ ܙ˦ ܙ˄ٱٳ㠕äٳ⣼و᠉ٳ〨ٳäنٳ㈉ٳذᒖäٳوا۔ٳاܙ˄ٱٳربٳ ㍉ٳ⥲اٳا㈉ںٳ䁡ٱ ܟ˄ ٱٳ㗂äدٳ䞈ا✯ᒖٳ ܟ˄ ٳ㕪äৃزیٳ۔ٳاوہٳතر ä
ٱو䫡ٳ〨ٳࢇٳ䏜ٳذ⸗ا ܡ˄ ܟێٿٱ஗ٳㅎٳ äڗڲ 㩕äمٳ ٳ㠕ä〪ٳاٳاㅏاٳاⵇٳ ٱو䫡ٳ㈉ٳ䣊Ⱄٳ䞀ٳ ܡ˄ ٳ㕪äৃزیٳرἚٳ㠕äٳ଺ٳä⑬ٳ ä ܙ˄ٱٳ ㍉〪ٳ ٳ〪د㨞ٳ䞈ٳ 䞈ٳᣅٳ
ٶäٳ㠕äٳ䔙ⁱٳ〨ٳ䔺äٳä⌵ا۔ٳاٳ〨㱆〪رٳوٳ㷩وفٳ䞀اٳا㦇٘ሟٳ㈉ٳਏٳ╌ٳ䥞⌵äٳṬ٘ٳ䞀ٳᣅا ٘ٳ㈉ٳ⁩ᏼٳතرäٳ䥞ᜯاٳاءاϺܟ äنٳ㈉ٳ۔ٳاтäܟ

ٱ䁡ںٳ䆀ٳ㗂äدٳ㈉ٳä㪟دفٳ䞈ا ܟ˄ ܗ˄ٱریٳ㦇٘ሟٳ㈉ٳ ٱٳ ܟ˄ ٱ䁡ںٳ╌ٳතر ܟ˄ ا۔ٳ⥲وہٳ

㠕äا رἚٳ رäزیٳ ا〪آاٳا㩕äمٳ ٳ㩘ر ܡ ҍ����7ܙ �Űَكُۡ��أَۡ¡�ت9َخcُُۡوا�مِ�$ &�Wَِ7ٍ¡�و�¹َیkِۡبِ=ح�Xٌی ِǨۡŘَ�َۡوٍُ��أوe�ۡ�َِ7ٌ��بkِۡت7ِ¡�فَ=م$eَُ��مº ال}$
�ºَحُُ_ودَ�ا"ِ�ف�ǀِ�śُ�$¹َۡ��أCُ�ِۡحُُ_ودَ�اِ"�فَ=ِۡ¡�خ�ǀِ�śُ�$¹َشَۡ©�7ً²إ¹ِ$�أَۡ¡�یَ]7ف�7أ� ف�ǀَِاف�Eۡ_َCَۡبŶِِ�تِۡ�َ��حُُ_ودُ�اِ"����ج�Yَ7�ُعََ�ۡ©��7�ِŵآت�CُÐَُۡ§هُ $

7لُِ�§َ¡� �حُُ_ودَ�اِ"�ف9َوُلĘَِ��هُُ��ال�$ $_�َCََوه�7وَمَۡ �ی_ُCَ�ۡŘَ�ºَܙ˄ٱٳ⫙ٳ؟ا��9ف ܗ˄ٱ䣩ٳ䞈ٳ ڛےٳ⡋قٳ
ڬܟ ٳ〪 ٳ⭇ٳ㴂ٳ ذ⸗ٳ،ٳا㈉ٳ⟘ٳ䆀ٳä׏ܙ

䥞䜫ا ⸗ᓧٳ ஘نٳ د䣊㑔ٳ ㈉ٳ ⚏ä⬡ٳ 䥞䜫ٳ ٳ〪اٳا⸗ᓧٳ 䞀ٳ 㞿ٳ

۔�
۔�۔�۔�

۔�

ا10ٳ
ܟێٿٱ஗ارἚٳ㠕äٳ䗂ٳ〨㱆اٳ㩕äمٳرäزیاٳäسٳ⣉رتٳ䆀ا ܗ˄ٱ㑔ٳ⭇ٳ㴂ٳ䆀ٳ㩕äمٳäڗڲ ا╌ٳ⚏ä⬡ٳ㈉ٳدوٳد䣊㑔ٳ䏲ٳㅍٳ䞀؛ٳاٳرہٳ

ܟێٿٱ஗ا .1 äڗڲ äسٳاٳا㩕äمٳ ٳ〪 ٳᓧ㩕ٳ䞀ٳ ٳاآارἚٳ㠕äٳӒܟ ܡ 䆀ٳاٳ11فَ=ِۡ¡�خCُ�ِۡۡ��أ�ǀِ�ُś�$¹َحُُ_ودَ�ا"ِ�ف�ºَج�Yَ7�ُعََ�ۡ©�7�ِŵف�ǀَِاف�Eۡ_َCَۡبҍ�Ŷِِܙ
ٳ䯆ä〪ا ܙ˄ٱٳ 㩕ٳ ٳṠᨛودٳ㠕äٳ䣘Ⱄٳ⸗䗂ٳ╌ٳڈرٳ䥚ᜯٳäسٳ❼رتٳ䆀ٳ䯆äٳ⧋رتٳ⫑䮪ٳدےٳ⸗ٳاٳا㠕äٳ⣼و᠉ٳ䗂ٳӒܟ زو

ٱہٳ䔽اآا ܟ˥ ٳدو⇤ےٳ㈉ٳ▧⧐ٳểقٳㅎٳäد䤹äٳ╌ٳاٳاںا䩓ٳ䯆äٳ䂭ا۔ٳازäدیٳḝ❅ٳ⸗ٳ㩔ٳᏠٳدو䔘ںٳ䯎ٳ䤈〨ٳ ౲یٳä׏ܙ
ⵇٳا ܟٳٳ䞈اٳازäدیٳḝ❅اآاܗ˄ٱ㞣ٳⰔ✜ٳ䜫ٳ䥚ᜯٳᏠٳ⫑䮪ٳدےٳ⸗ٳ⧋رتٳ ㋥äٳا،ٳا⸗ٳ䲚ٳɟᜯܣ ا〪آاäسٳ㈉ٳࡘٳ ٳ㩘ر ܡ فَ=ِۡ¡����ҍܙ

�لŶَُ�مِۡ �ŗَۡ�ُ_�ح�Ó$õَتَ�ك�Xَِۡزَوۡج�7ًغ�ŷَُÚۡÔَفَ=ِۡ¡�طَ�$�7ŵَ�َف�ºََج�Yَ7َ�ُعََ�ۡ©�7�َِŵأَۡ¡�یَ� &�ِWَت�ºََ�7فŵَ�َ$�َحُُ_ودَ��ط�ǀَِ�ُś�¡َۡاج�7�ََإِۡ¡�ظَ�$�7أÚََÖ

 
ا229:02،ٳ،ٳ␰رګٳ㑲äګانآ㝙ä۔ٳ9

ٳä㘭äزي،ٳ۔ٳ10 ئܙںڽܙ
ٳ㗔äৃٳäږ܄ܡ ٳأ਋ٳ⣋ٳäټٳ㯽ٳৃٳ⦞ٳ ܟ ٳ)⫒ٳ㘪äةܙ ܙ۹ܗ ٳäژۙܟ܃ ܙ

ܡ
մ㹇ٳٳ، ܙ ٱءٳä㓡äثٳ㛗ä׎ܗ ٳوت:ٳدäرٳإҿܙ ܙ ا.6/447(،ٳҜ1420ܗ

ا229:02۔ٳ㝙äآن،ٳ␰رګٳ㑲äګ،ٳ11
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ا6ٳ
ٳ〪:ا ܗ˄ٱ㑔ٳ⣉رتٳوä➩ٳ⸗ᒖٳ䞈ٳ ا〨㱆رہٳ

ٳἨٳ㈉ٳا .1 ܟٳد׏ܙ ܟێٿٱ஗ٳ㈉ٳɟܟ äڗڲ ܙ˄ٱدہٳ⣹ولٳوٳä䊬äفٳ⸗ٳ䲚ٳ䞈اٳاٳا㸑ا㩕äمٳ ٳ╌ٳਏٳز ä⑬ٳ۔ٳا䩓ٳرäہٳرäחܡ
ٱہٳ╌ٳሢٳㅏٳ䯉ٳ䞈ا ܟ˥ ٳ╌ٳä䊬äفٳ䆀ٳἨٳ㈉ٳ⁩ᏼٳ۔ٳاܗ˄ٱتٳ〨ٳ䜱ٳᜍäٳ䩓ٳ ٱہٳ〨ٳ଺ٳرäہٳرäחܡ ܟ˥ 䐲㈀ٳᜍäٳ䩓ٳ

 ۔ٳਏ㴙ٳḝ❅ٳ䞈ا
ٳä㱇دٳ䭁ٳ⩣سٳ䩓ٳᙯᦧٳäسٳ╌ا،ٳا:ٳäسٳ╌ٳä㱇دٳ▧کٳ䞈ا㬷ً،ٳاᜍäٳㅎٳä㱇دٳ䆀ٳ䭆㹖ٳ╌ٳ㰛ٳäⴑäلٳ䞀ا .2

 ۔ٳⱖٳ䞈ٳو⪋ہا
äو㦇٘ٳ䞈ا .3 ٳἨٳ䆀ٳ⦫مٳ ܟٳد׏ܙ ɟܟ ٳৃ⤱ٳرἚٳ㠕äٳ㈉ٳ äٳاٳاἨٳ䩓ا঺اٳا䞈ٳᜍäٳا،ٳا䆀سٳäٱہٳ ܟ˥ ٳٳ 㑙äٳ⣇مٳ䞈ٳ䩓ٳɝܚ

ٳ㩕ناٳاپؑٳ㈉اآاäورٳا۔ٳادῲäٳ䞈ا ٳاἨٳ〨ٳ䔙ٳະٳ䜫ں(ٳ䆀ٳ଺اٳا)ٳឮٳ▚ٳ㈉ٳᓕٳݵںٳㅎٳو⪖تٳ䜫ٳ䥞ᜯٳäوراٳاӒܟ
ٱا۔ٳ঺٘ٳᜍäٳ䞈ٳäورٳ⣇مٳ䞈اٳἨا ܡ˄ 䜫ٳ䔽ٳ㺷ٳⵇٳ㱇äٳ⹔ٳݷٳຝغٳ╌ٳॿٳ䐲㈀ٱ۔ٳ ܡ˄ 䜫ٳ䔽ٳ଺ٱہٳ ܟ˥ ٶäٳä╌ٳ  ۔ٳϺܟ

ٳৃ⤱ٳرἚٳ㠕äا äܙ˄ٱٳ ㍉اٳا㠕äٳἚٳر஗ܟێٿٱ äڗڲ ٳ㩕äمٳ ܟٳد׏ܙ ٱداٳا㈉ٳɟܟ ܟ ٳѵäܡ ٳৃ⤱ٳ䗂ٳä╌ٳذ⸗ٳ۔ٳا䞈اٳاㅎٳᅗٳӉⰔܗ äٳ╌ٳᣆٳو⑬ä
ㅏا ⣠äدٳ 䯎ٳ äسٳ äورٳ د䫑ٳ۔ٳاㅏٳ ٳ⥮ٳἨٳ䆀ٳ⦫䂴ٳ㈉ٳ䣊Ⱄٳ䞀ٳ᜵ٳ ɟܗ د䫑ٳ䭆㹖ٳ㈉ٳ ܟێٿٱ஗ٳ äڗڲ 㩕äمٳ äورٳ ٳৃ⤱ٳ ä ٶäٳ Ϻܟ

ٱہٳ㬷ٳ▧کا ܟ˥ ا۔ٳᙯᦧٳⱖٳو⪋ٳä㱇دٳ䯊ٳ䞀ا،ٳ䐁äرٳࡕا،ٳ䭆㹖ٳäسٳ╌ٳ㰤صٳ

ܙ܍ٳ ܅۪ äڗڻ )مٳا،ٳازäدٳ ٳ㕪äৃزیٳ ä 㠕äٳا۔ٳاھ(ㅎٳኊٳ䞈ا㩕ä597مٳ ٳ㕪äৃزیٳرἚٳ ä ا〪آا⥲䁣ٳ ٳ㩘ر ܡ و�Ïَاۡ«س7�ََۡءُ�ال��ÓَókۡWُۡٳاҍܙ
�¡َ§ُ��َ�ۡśَ7َنُ§ا�Ē�7َوََۡ¡�مiOُۡ©َِ�سŶِأس7�ََۡئ�Şِë�¡َو_ُِW�ُۡیَ �یcِ$وا�الdَُ�7وَذŵَِب�ŷُ§ُواٳ7ف7َدۡع 㗂äدٳㅎٳኊٳ ٱو䫡اٳا䆀ٳ〨㱆رٳ ،ٳ஘نٳ⸗ᓧٳ䥞䜫اٳاܡ˄

ܟێٿٱ஗ا äڗڲ ٳ〪اٳا㩕äمٳ 䞀ٳ ⸗ᓧٳ 䏲ٳ ╌ٳ

ٳا۔ٳا8 ܟٳد׏ܙ ɟܟ ܟێٿٱ஗ٳ㈉ٳ äڗڲ 㩕äمٳ 㗂äدٳ╌ٳاآا䩓ٳ 〨㱆رٳ ٳ䆀ٳ ܡ ä⌵اٳاä㱇داҍܙ ٳ὾äⷡرٳاٳاءا㠕äٳ⣼و᠉ٳ㈉ٳ 䆀ٳ
ٱٳ䞈ا ܟ˄ ٱ䁡ںٳ╌ٳතر ܟ˄ ٱٳäورٳä╌ٳ⨾ٳ ܟ˄ ܙ˄ٱٳا۔ٳا⸗ ܙ˄ٱٳⁱنٳ ٳ〪وہٳ㠕äٳ䔙ⁱٳو㦇ሟ٘ٳ〨ٳ ٱٳ䞈ٳ ܡ˄ ᜯںٳ╌ٳ⎠ٳ㍉㥀࡚ٳ ٳ〪 ٳٳا᧹ٳ ،ٳاܙ˄ٱٳربٳ⡸٘ٳانا䗃اɟܗ

 
ٳৃەظ܁ܙهܡا۔ٳ6 مٳإ ٳ፝ৃ ٳ⣋ৃٳ἖㘭äٳ ٳ ٳৃ⧱Ѭܗ ܟٳ،ٳᅗ: ,أ਋ٳ㯽ٳ⣋ٳ㗦äٳ ܙ܍ٳٳ㞁äبٳɟ㛘äܙ ۪܅

ٳ۽ܡۡ ܙ
ܟ
ٳٳא ܟ ܙ ٳ㯽ٳا㡊äرٳ΋㥀äܗ ܙ

ܟ
⣋ٳ㙉äمٳ⣋ٳ㙩äא

،ٳٳ ٳوت:ٳدäرٳ㞂äٳäژۗښڻ܁ܙهܡ ܙ ا.5/246(،ٳ1422)Ҝܗ
ا180:07،ٳ،ٳ␰رګٳä⣻㑔äفاä㝙äٓن۔ٳ7
ٳ㯽ৃٳ㕪äزي،ٳ۔ٳ8 ٳ ٳৃקܙ ٳأ਋ٳ㜫äجٳ⣋ٳ἖㘭äٳ ܟ ܙ܍ٳ،ٳᅗ:ٳᠶلٳ㘪äةܙ ۪ۡ܅

ٳ⥽ٳäژ܃ܡ ܙ
ܟ
ܙ܍ٳٳא ،ٳٳاٳازäدٳäڗڻ۪܅ ܙ ٳوت:ٳدäرٳ㞁äبٳ㛗ä׎ܗ ܙ ⣋ٳ㘭äزäقٳäڗںܔڟٶيٳ)Ҝܗ

ا.2/172(،ٳ1422
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ٳ䚽ٳ䗂ٳ㱇دوںٳ〨ٳز䯀ہٳ⸗䗂ٳ䆀ٳ㠕äٳ⣼و᠉ٳㅎٳⱎرتٳ䆀ٳ★ٳ䔽ٳ ܗ ܗ̵ ٳ〪 ܠ۪ځٳ䞈ٳ०ٳ䮪ٳᏠٳ★ٳㅎٳ䏏ٳ䞈ٳ ܗ˄ٱژ ä⣙äفٳ
ٳ䝫äاㅏٳᏠٳẝتٳا ٱٳ䜱ٳäو㦇٘ٳ䞈ٳ䩓ٳẝتٳاٳاɟäܗ ܟ˄ ٳ䝫äا⦔ٳ㙉äمٳⵇٳ★ٳ䔙ٳ⸗ ᒖ٘䁡ٳ㈉ٳ㪺ٳٳاءاپٳصلى الله عليه وسلمٳدو䔘ںٳ䗂ٳἼäٳاآاٳäورٳاٳɟäؑܗ

ܟٳرگٳوا★ٳ䔽ٳㅏٳ䐲㈀ا ٶ䥞äٳɟܗ ٳ〪وہٳ؎ܟ ܗ˄ٱتٳ࡬ٳ䞈ٳ ٱنٳ╌ٳ䮪ٳ ٶäٳㅎٳӀܠ ٳددٳⵇٳ☆رٳ䜫اٳٳ၉ٳِ؎ܟ ٳٳㅎٳⱎرتٳ䆀ٳ★ٳوٳɟܡ ٳɟܡ 䆴ٳ۔ٳɟܗ
اৄ ٱٳ⸰ٳ䎾ٳäورٳäᏠ➶ٳㅎٳ ܟ˄ 㩕ٳ ٳⲚ䁡ٳ䯎ٳاٳا䮪ٳ䧸äٳ䞈ا۔ٳا䯎ٳᏽاٳا⸗䬚ٳⵇٳ䧸äٳӒܟ ٳä〪׏ܙ ٱٳ䮩∳ٳٳا䗂اٳاپٳصلى الله عليه وسلماآا᧹ٳ ܟ˄ ٱہٳ㈉ٳ䗂ङٳ䯎ٳ⒕ ܗ˄ٱدӀܠ

ܙ˄ٱ:ٳ䯆äٳ䆀ٳ䮩∳ٳᝩٳ،ٳا䗂ᜯٳㅎٳܖ䥞ا⦔ٳ㙉äمٳ㈉ٳ⮪رäٳⴢٳ╌ٳᯞٳا 㩕ٳ ٶ⸗ہٳ⸗ᓧٳ䥞䜫ٳӒܟ ܟ ܡ̔ ᅗٳḝلٳⵇٳ㒇㶩ٳ⸗䗂ٳⵇٳ
ٱٳⴢٳ䆀ٳر䗝ا ܡ˄ ᜯᮬٳ ٳ〪ا۔ٳᏠٳ䗂ङٳ䯎ٳ⮪رäٳ ٳୁ ٳᏠୁٳ䮩∳ٳ⮪رäٳ䔽ٳᯞٳ㐖ٳ०ٳ䮪ٳ〶ٳ ٱہٳ䗂ٳⴢٳ╌ٳäॿٳ ܗ˄ٱدӀܠ ٳ䮩∳ٳؑٳ〨ٳ ܗ ܗ̵ 䩓ٳ

ٳ䜫اຝٳäنٳ䯎ٳ㟱ٳو㩔äٳä㘯äمٳㅎٳᅗٳ⸗ا ܡ֫ ٶ ٳäتٳ〨ٳاںٳٳ㦇ٳ䥞ᜯٳ༔ٳوہٳḝ➳ٳ؎ܟ 㑒ٳ䐲㈀ٳẝتٳ䮩∳ٳؑٳⵇٳ㹾دٳຝٳຊäٳɟܗ
ٱٳᏽا ܟ˄ ⸗ ٳٳ ܙ˄ٱا۔ٳاɝ⢙ܚ ㍉لاآاٳاäⴑä دو䔘ںٳ ٱٳ䞇ᨴا(ٳا۱)اٳاپٳصلى الله عليه وسلمٳ㈉ٳ ܟ˄ ⸗ ܙ˄ٱدہٳ★ٳ ز ٳ䝫äٳ╌ٳ ɟäܗ ⴢٳٳا(ا۲)ا䛹ٳ 䯆äٳ䆀ٳ䮩∳ٳᝩٳ

䯎ا 䗂ङٳ Ꮰٳ ٱٳ ܡ˄ ٱٳاä䯅ر ܡ˄ ᜯ ٳᮬ ور䔙ٳا،ٳا⮪رäٳ 䞀ٳ 䯔ٳ 䯎ٳ ᑽاٳاپصلى الله عليه وسلماآاäᏠ➶ٳ 䔙ٳ ⾒ٳ 䆀ٳ ä℅لٳ وٳ ⣼مٳ ۔ٳا㈉ٳ

اٳ4۔ا

ٳৃ⤱ٳ㙡䯀äٳ)ما äمٳ㩕ä542ٳا ا〪آانٳ⸗䬚ٳㅎٳاآاھ(ٳӒܡ ٳ㩘ر ܡ وَ¡�ع�ãَƻَال�Wِۡثِۡ�الَۡ�ِ�©ِ��ٳاҍܙ &Ǫِśُ7َنُ§ا�Ēَا��5وኊٳㅎٳاٳاᓧ⸗نٳ஘
ٳ〪ا 䞀ٳ 㞿ٳ 䥞䜫ٳ

۔�

 
ܙ܇ܟاأ਋ٳ㯽ٳ۔ٳ4 ܟ۷ٵي،ٳٳäڗڲ۪܄ ܗۙ ٳ㯽ৃٳৃٳä㜫äءٳäژ܃ ܟ۷ٵياٳ㲵ৃدٳ ܗۙ ܙ܍ٳٳäژ܃ ۪܅

ܙ܍ٳٳ㝙äآنٳ=ٳ۽ܡۡ ۪܅
ٳ۽ܡۡ ܙ
ܟ
ٳא Ӊܙ ܟٳ ܟ ،ٳٳٳ㠞㷍ٳռäܡ ܙ ٱءٳä㓡äثٳ㛗ä׎ܗ ٳوت:ٳدäرٳإҿܙ ܙ )Ҝܗ

ا.1/358(،ٳٳ1420
ܡٱ،ٳ㝙äآن،ٳ۔ٳ5 ا46:ٳ␰56رګٳä㥀ä϶ܡ
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ܗ˄ٱ⣹Ⱄہٳ䤈〨ٳኊٳᏠا و䐁تٳ╌ٳاٳاءارäاآاሆٳ䔽ٳㅎٳ㻣ٳ䭆㹖ٳ⸗äمٳ䗂ٳäنٳㅎٳ⵱ٳ䆀ٳᣅ䁡دٳäٳنٳ㈉ٳኊیٳاٳاኊٳ䆀ٳ
ذ䫡ٳㅎٳ⒘ቿٳا۔ٳا⦄ٳ⃻äدہٳ⸗ᓧٳ䥞䜫ٳ䔽äٳຊäٳ⵱ٳኊٳ䆀ٳذ⸗ٳ⸗ᓧٳ䞀ٳäورٳ䔽äٳ䭆㹖ٳ㈉ٳ䯆وہٳ䆀ٳ♑رٳㅏٳ䞈ا

ٳㅍဲٳᓧᜯٳ䞀:ا ا䆀ٳäسٳỉٳ㈉ٳᱍٳ⚏䘧äٳ

ٿۗٱ䕉)ما ڻ äژ۫ ٳ㯽ৃٳ㡡äوزیاٳاھ(ا㩕ä489مٳ ٱمٳ㿡رٳ ܟ˄ ٱ⬵ٳäڗڻ۪ڙځٳ䞀ا۔ٳا䞈اٳا〡ٳ਋äٳ㷅ا،ٳاⵇٳ ٳا۔ٳاӀܠ äنٳㅎٳ䖀ᇸٳ䆀ٳä׏ܙ
㝙äا وا،ٳانٳ䞈اآاኊٳ ٱمٳ╌ٳ㷩وفٳ ܟ˄ ٿۗٱ䕉ٳ㈉ٳ ڻ äژ۫ ا〪آا䆀ٳاٳاຊäٳኊا۔ٳا㶭عٳ䞈اٳاᣅٳኊٳ ����Şَêِܙ˄ٱتٳ㩘ر ا¹ِۡبِِ��اف�ºَََیe�ُۡ�َوَُۡ¡�ا

�﴿�Dۡ�َِ�ُ۱۷کَۡ©َ��خ﴾���﴿Dۡ�َِفdُ��َ©َۡ7ٓ�َءِ�ک $kال �Şَêِ ا ﴿�۱۸وَ� �Dۡ?َُِصŜ کَۡ©َ�� ��ِ7َ?ِOۡال�Şَêِ ا وَ� �﴾۱۹﴿ �DۡWَ{ُِس کَۡ©َ�� �yِľَۡ¹ۡا �Şَêِ ا وَ� �﴾۲۰��﴾�7ۤ�َ$ Ƙؕانِ ۡ فǑcََر
﴿� ٌ ܟێٿٱ஗اٳاواٳاㅎٳኊاٳ1﴾۲۱ان�DََۡمǑcَُر 㩕äمٳäڗڲ ٱو䫡ٳ䆀ٳ ٳ㠕ä〪ٳ⣼و᠉ٳ䗂ٳäنٳاٳا╌ٳ⃻äدہٳ⸗ᓧٳ䥞䜫اٳاܡ˄ ٳاءاܙ˄ٱتٳ䆀ٳد䫑ٳä⚩اآا㞿ٳ䞀ٳ

ܢاٳاءا〨ٳᵘڑٳ⸗ٳ✜فٳäنٳᨴرٳä⚩ا ٳ،ٳا⌵ناآا،ٳا䩓ٳäوҍܟ 㰐ِ⟹ٳٳانٳ⸗䬚ٳ㈉اآاز䅠ٳäورٳຖڑٳ䆀ٳ⩹رٳ⭐ٳㅎٳد⧋تٳدیٳ䞈ٳ䐲㈀ٳӒܡ
ٳ⣻بٳຓäٳا ä׏ܙ ٳ ܗ ܗ̵ ٳ〪 äورٳ⣻بٳ㈉ٳἶ㩕لٳ䆀ٳ䮱ٳ䮨ᷚٳ⣇مٳᒐٳ Ꮰٳاäولٳ⣻بٳ䞀ٳ ۽ܟچڛ܁ܡٿٱٳ ٳ䯎ٳä␰رٳ䜫ٳ⸗ٳ✍äٳ䆀ٳ ܢ äوҍܟ

ٱآا ܡ˄ 䜫ٳ䯎وäٳ㈉سٳäا،ٳ⌵نٳ䕣ٳ㈉سٳäٳ䅠ٳ⩹رٳواٳز䆀وںٳ ٶäٳ⣻بٳ〨ٳ䔺äٳᷚ ⭐ٳㅎٳد⧋تٳدیٳٳ᜵ٳຖڑٳäسٳ㈉ٳ⁩䁠ٳᓧ䜫ٳϺܟ
ا㐔ا ۔ٳ

ا

ܟٳ䫡ا ܟ ٳ㯽ৃٳä㜫äا،ٳا㠞㷍ٳռäܡ ٳ㲵ৃدٳ ܟ۷ٵی)ماٳءا㩕äمٳ਋äٳ㯽ٳ㗙äٳ ܗۙ ܗ˄ٱ᜘㠟رٳ䆀ٳ฻äٳä741ژ܃ ٱ㧭ٳ䞈ٳäورٳ⵱ٳኊٳ ܡ˄ ھ(ٳㅎٳ
ٳ㿼دٳ㹬مٳوٳႼ㱇ٳر䯃ٳ䞈ا ٳ䓖اآا␰رګٳ㑲äہٳا۔ٳاä׏ܙ ܡ ٳä〪سٳاٳا㈉ٳ㪺ٳ㩕äمٳࢄیاҍ260ܙ ٳ〪آارἚٳ㠕äٳ㞿ٳ䞀ٳ ٳ㩘ر ܡ ҍܙ

ٳ䝫äٳ⦔ٳ㙉äمٳ䗂ٳ★ٳㅏا ٳẝ〪تٳɟäܗ ٳ䔘㳢࡚ںٳ╌ٳ䮪ٳⴑلٳ⛭درٳä䜫ٳ ܟٳولٳ䯎ٳ ٱرےٳ၉⦔ٳäژۅڛ۷٘ٵګٳوٳ㙉äمٳا،ٳا㈉ٳɟܟ ʦܚ
ㅏا 䔙ٳ 䯎ٳا۔ٳا䗂ٳ★ٳ äسٳ ܙ˄ٱٳاٳاپ اآاᏠٳ 㩕ٳ Ӓܟ ٱدٳ äرӀܠ 㙉äمٳ╌ٳا䩓ٳ䛹ٳẝا3ٳاٳا:ا䗂ٳ ٳ䝫äٳ⦔ٳ ɟäܗ تٳ

ٱٳ䞇ᨴٳᏽا ܟ˄ ⸗ ܙ˄ٱدہٳ★ٳ ܟێٿٱ஗ا۔ٳاز äڗڲ 㩕äمٳ 䮪ٳ۔ٳا╌ٳ⃻äدہٳ⸗ᓧٳ䞀اٳاäسٳ䯎ٳ䗂䜫ٳو㩔äٳ㑔☆äتٳ㈉ٳỡٳ䆀ٳ ܟێٿٱ஗ٳ äڗڲ 㩕äمٳ ࢥلٳ
ܘ˄ٱکٳ䗂ٳἼäا ٳ䆴〪ٳ äورٳ䔙ٳ䜱اٳاءاä㱇دٳ䔽ٳ ا〪ٳاᒖ٘䁡ٳ䆀ٳ★ٳㅏٳ ٱٳاٳا䮪ٳ㶱ٳ䞈ٳ ܟ˄ ٳ䝫äا䔸äںٳ䗂ٳ⁏دٳä䯎ورٳ⒕ 䯎ٳٳاɟäܗ ⦔ٳ㙉äمٳ

 
ٱ،ٳنآ㝙ä۔ٳ1 ܡ ܙ ا21-17:ٳ88،ٳ␰رګٳЄ㜈äܠ
،ٳ۔ٳ2 ܙ

ܟ
ٳৃأἌٳ㡡äوزیٳäژ۫ڻۗٿٱ׎ äرٳ㕌äٳ⣋ৃٳ ٳ㯽ৃٳ ۠܌ٳٳ㿡رٳ ܙ܍ٳٳ㝙äآنٳ)أ਋ٳäڗڻظܭ ۪܅
ا.3/214(،ٳ1997ر˄ܙٱض:ٳدäرٳ⡩㥀ä،ٳ۽ܡۡ

ٳ㑜äریٳ)أ਋ٳä⣋ټٳ㯽ٳৃٳإ⌵ە܁ܙڕٳޱري،ٳ۔ٳ3 ٳوت:ٳدäرٳ⡷قٳ㣮äة،ٳٳɘܙ ܙ ٳۛاҜ1422ܗ ܙ ܃ ܕڴٳ⦳ٳۃܟ
ܣ ܗئ ܗٱب:ٳⴑږهٳ⣼ٳو᠉:ٳوۻܟ܄ ٱءٳ،ٳ˄ ܙ ܗ ܟ̦ (،ٳ⵰بٳäڜٙٱ

:ٳ ܠ ܙڴ،ٳٳҍṠܙ ٳäܓئ ا.3/1233،ٳ3192إɟܗ
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Imam Hamd ibn Muhammad Al-Khattabi 
(D. 388AH) as an interpreter of the Holy 

Quran: Some Precedents 
ا㼘ٳ‟ٳҸ٘㘭äܟاٳڈ⶝äا

ٳ䪁ٳ㕑ⵇا ٳہٳ⧱زیٳὟنا،ٳä⇳ٳڈɟäܣ اڈɟܙ
اٳὟنٳ⣉⑬اڈ⶝äٳ⣋ٳ㗻äا䯎و⯑ٳ
ٳ䥞äٳ஗⣻ٳوٳۓڛ۷ٵمِٳ䆂⊯äا،ٳڈ䭆ا ܙ˄ٱںٳ▧䩝ا،ٳ㺔⊯äٳⅯ䖼䮩ا،ٳا㰊ٳ䭆㘪äا،ٳ⯯ٳɟܗ 䕧ا،ٳ⹼ںٳوٳᡢدٳäاآز

ABSTRACT This�Article�is�to�discuss�that�although�Imām�Hamd�bin�Muhammad,�Al-Khattābī (D. 388 AH) did not write any specific book regarding interpretation� and� explanation� of� the� Qur’anic� verses� but� his�commentary�&�interpretive�points�on�Qur’anic�verses�found�in�his�books,�have been utilized, adverted and quoted by the prominent and renown scholars� in� the� field� of� tafsīr� in� their� commentary� books.� They�considered�him�as�a�mufasīr.�Some�evidences�&�precedents�are�hereby�presented� from� their� books.� Imām� Al-Khattābī� used� admitted�principles& different methodologies of tafsīr� while� describing� these�interpretive�points.�His�exegetical�points�consist�on�both�kinds�of�tafsīr i.e tafsīr�bi-al-ma'thur(tafsīr�bi'r-Riwayah�or� received� tafsīr)� and tafsīr�bi-al-ra'y(tafsīr�bi'd-dirayah�or� tafsīr�by�opinion).� So,� the utilization of Imām� Al-Khattābī� s� exegetical� and� interpretive� points� by� the� well-known and famous commentators of the Holy Quran in their books, is the sufficient and authentic argument and proof which is discussed here that�his�work�on�interpretation�of�Qur’anic�verses�as well as Uloom-ul-Qur’ān�may�be�appreciated�and� Imām�Al-Khattābī�may�righteously�be�considered as a commentator of Holy Quran or Mufasir.  
KEY WORDS: 

Al-Khattabi (D.388-AH), Commentary, Interpretive points, Qur’anic�
Verses. 

ܟێٿٱ஗ٳ)ما ٳ㯽ৃٳäڗڲ ܘ˄ٱ䮪ٳ㯌ثٳ䯅رےٳ䞀ا㩕ä388مٳἌٳ ٳॷٳ ٳوä∟ٳ╌ٳ㩕äمٳآا۔ٳاھ(ᑽᱴٳ✛یٳ䘏یٳ㈉ٳä׏ܙ پٳä׏ܙ
ٱ䯆دٳ䞀ا دäودٳؒٳ㈉ٳӀܠ ܟێٿٱ஗ٳㅎٳ▧حٳ✔ٳޱریا۔ٳا਋äٳ äڗڲ 㩕äمٳ ٳ〪 ܗ˄ٱتٳ㷩وفٳ䞈ٳ ٱمٳ╌ٳ㶭عٳ䞈اٳا䮪ٳ ܟ˄ ٳ㈉ٳ ܠ 䚽ٳ،ٳاᣅٳä⥲مٳҍ㗎äܙ

ٳຬٳو㦇äٳ▧وḝتٳ✔ٳޱریٳ䆀ٳäو㨶ا ܟێٿٱ஗ٳㅎٳ㠞㷍ٳ㙙äاٳا׏ܡ äڗڲ 㩕äمٳ ٳ〪␙ٳ஗äٳٳا▧حٳㅎٳὃٳر䯃ٳ䞈ٳä⑬ٳ⠪حٳ ᣅٳ
ٳᏽا۔ٳㅎٳ▧حٳ䞈ٳ〨ٳ଺ٳäو㦘ٳⵇٳä⣼äزٳḝ❅ٳ䞈اٳدادäواٙ ܠ ٳٳ⮘ٳҍṠܙ ܟؔ 㱇ٳ❅äٳⵇٳᣆᏠٳㅎٳ஗ܟێٿٱ ܗا۔ٳا㩕äمٳäڗڲ ܟێٿٱ஗ٳ䗂ؒٳ⥽ٳٳäسٳږܗ 㩕äمٳäڗڲ
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 䕉ܙ˄ٱ ⣻ٳ ᇳٳㅎٳ 䮽ᜯٳدیٳ䔽زتٳᜯ۔ٳ ا ㈉ܙ˄ٱٳ 䄍ٳ☸␰ٳ 䯎قٳῳٳ➟ࡇٳا 䥞ᜯٳㅎنٳ⁩زیٳ䔘Ⱄ۔ٳ 
ܙ˄ٱٳ䯎ٳ⹔ٳ▚  ۔ٳ4 䄍ٳ☸␰ ٳ ㅎ دارٳ⺄ٳ ٳ⸗(Character Assasination) 䥞ᜯٳㅏܟٳٳ ٳ⁩䡬ٳ⸗ا䣘ٳا䪀 ۔ٳ ╌ٳɟ䯆ܙ

(Cyber Crime Act) ٳ ⦡䯎 ٳ ᣅٳ䞈ٳ➳ورتٳㅎٳ䗂⸗ٳ㱄ٳ ٳ درٳآ䆀تٳ㑔ḝٳ㈉آٳجٳ 䞈ٳ䥻ٳد䤈う۔ٳ ౹ٳߞٳد
 䂬⊯ٳا㈉ܙ˄ٱٳ 䄍ٳ☸␰ٳ 䯎قٳῳٳاور ٳ ➟ࡇٳا䥞ᜯٳㅎنٳ⁩زیٳ䔘Ⱄدوںٳاس ٳ䱜ٳ䂬䜙ܣ܉ ٳ ڢܞ܄ܝ܃ ᨴٱٳ ܟ˄  ۔ٳ䯎ٳا⡋قٳ〨ٳ䩸ٳৄ

ܗ˄ٱرےٳ䆀 ٳ ۔ٳ5 ٳ㈉ٳ ܙ˄ٱٳㅎٳ⹔ٳດחܢ 䄍ٳ☸␰ ٳ ٳ䯎 اسٳ Ꮰٳ ٱ㍉اریٳ㯗سٳ⸗䮨ٳ ܟ˄ ܙ˄ٱٳ ٱرا⟉ٳ ܖ ٳ رد⦡ ٳ ⮪ری ܟ˄ ٳ䥞 د䮧ٳ㈉ٳ
ܗ˄ٱرہ  دو 〨ٳ ٳ ⵇٳᰳؤ ٳ 㟽㱄 ۔ٳ ࢄرٳ䡤䯈 ٳ ດחܢ ٳfا㜞ظٳ ا اὲفٳرِا䥞ٳㅎٳ❼رتٳ䆀ٳ ۔ٳ ㅏٳ䥞ᜯ ٳ ᣅابٳد䮧ٳ㈉ٳ㦆ٳ

 䥞ᜯㅏٳہٳ  ۔ٳ ⛴وٳᅢٳⵇٳɝ㷃ܚ
ܙ˄ٱٳ〨  ۔ٳ6 䄍ٳ☸␰ٳ ၈ٳⵇٳ ܡ ٳانٳوٳږܟ 䗂ٳӒ ⵇܡ ܙ˄ٱٳปٳ⪖رم ٳمٳྩ  ۔ٳ 䥞ᜯ ٳৄ
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ٳٳ⸗䗂ٳ㈉ٳࡘ ٳ ⬄لٳ⑬ٳດחܢ  ܙ ܣ ٳٳ ܠؗ ٱٳدɟܙ ٳ〪ا䔽ٳⶅٳ㍉㥀ںٳ䗂ٳ ٳ ܡ˄ ܙ˄ٱ،ٳ د䪴ٳ䞈 د䪸ٳر䗹ٳ䞀ٳ ٳㅏٳ䞈ٳ ܙ ٳۣٳ 㑔؊ܣ اسُٳ䯎ٳڃڻ܁ܟ܄ܢ
 䞀ٳ䮼انٳ۔ٳدᣅ䔘حٳ⠪ܡ اسٳ ܡ͋ ٱٳ➟䢵 ٳ䌑ٳⵇٳⴹٳو ܡ˄ ᜯ䜫ٳ 䞈ܙ˄ٱ۔ٳ 䄍ٳ☸␰ٳٳ㈉ٳاتٳ 䗂݊ٳ㈉ٳٳ㳡ٳ㷍▧ہٳ〨 ٳ╌ 䀀ٳاɟܠ

 㦆 ٳٳ ٱ㈊䜫 ٳ اຓٳẛٳⵇٳⵇم 〨 ٳ 㳢ن ٳ ɝܚ ܟ˄ ٱٳ㐗䜫 ٳ ⸗ ܟ˄ ٳ䯘ٳ⒘تٳ䆡یٳ㈉ؐٳ㶩࢑ٳ⸗ ٳآنٳاورٳ ۔ٳ اورٳ䕇ٳ䌑ٳㅎٳɟܡ ㅎٳ ٳ 䆡یٳؐٳ ⒘ت Ӓܡ
ٳ㳡 䯘 رو⚇ٳ䆀ٳ  ɟܡ Ꮰ ٳ ٳᣅ䔘انٳ䌑ٳㅎٳ ٳ०〪 ٳ دیٳ䥞ᜯٳ ܙ˄ٱٳ≢ٳ䞈ٳ ᜯ ܙ˄ٱٳ ܘ˄ٱ ਋Ⱄٳ 䯎ٳ ٳاتٳ اɟܠ ܙ˄ٱٳ㈉ٳ䀀ٳ 䄍ٳ☸␰ٳ✜فٳ䔙ٳ

 䦯ٳو ٳوٳɟܡ ٱشܡ ܙ˄ٱ〨ا⊯مٳ㈉ٳ㢶⣇ٳ၈مٳㅎٳاӀܠ 䄍ٳ☸␰ٳ ⵇٳ 䞈ٳ≢ᜯܙ˄ٱٳ  ۔ٳปٳ⪖رمٳৄ

ܙ˄ٱ 䄍ٳ☸␰ تٳِٳ㦈⑝ںٳاورٳ䕊⁩ںٳآᣇٳ䗂 ٳ ㇿٳ䚽ٳا ٱتٳوٳ䀀 ٳ 䢆⁩␰ٳ䯎 ٳ 䞀ٳو䞀 ٳ ز㐗䯀ٳӒܟ ܟ˄ 䏩ٳ㈉ٳ اسٳ ଺ٳاتٳ ٳاٳɟܠ
 䞀ٳᓧᜯٳ䥞دہ ۔ٳ ܘ˄ٱᣅ䁡 خ ٳ␰ٳور اɟܠ ⵇٳ ܙ˄ٱٳ 䄍ٳ☸␰ٳ䆀ٳ׏ܡ ٳ دورٳṠٳ⮻ٳⵇ ٳ 䞈ٳ᭝ܢٳھٳ ܙ˄ٱ)ٳ⯍ٳ׏ܗ ۔ٳ ɟܗ 䄍ٳ☸␰ ٳ، 䦔ᖫ ٱٳ ،ٳ ܢ ˑܟ ا

ܙ˄ٱ㷍 ᒖ⚨ٳاورٳ،ٳ ᒖ▧㷍 ،ٳ ⌵᧘ ،ٳ 䥦Ꮺ ،ٳ ㅎٳ᛽⪲ ٳ ᣅ䔘انٳ㳡 䌑ٳ 䯆امٳو⪋ہ(ٳ  䎁ٳ 䮨د䱜 ٳ 䞈ٳ䗃ٳ⸗رホㄙܙ˄ٱٳ۔ٳ 䄍ٳ☸␰
 䯎 ٳ 䞈ٳ䗃ٳྨر ⵇٳ⪪ٳ ٶاٳ㈉ٳوᣅد╌ٳا䐁ر(ٳ ا㗂د)؎ܟ اورٳا⊯مٳ╌ٳ ٳ 〨ٳ㋹اہٳ⸗䗂 ٳ ᣅ䔘انٳ䌑 ٳ ⤝ٳḝ➳ٳ䆀 ۔ٳ ᣅ䔘ا䔘ںٳ䆀ٳ

 䗂⸗ 䞈 ٳ ௣ارٳ ᜯㅏرر䗃ٳ ا⃵لٳ ⵇٳ ܙ˄ٱٳ 䄍 ␰☸ٳ 㦆ٳ ⺄ ۔ٳ ㈉ٳ ٳا⚨ ،ٳ ⸗دارٳ ɟܡ ܡ ،ٳ ا㘯امٳ وارҍܙ ٳⴒٳ ஘ ،ٳ Ӓܟ ،ٳ ᦧٹ ،ٳ 䕉 ⨾ٳ
ٳ㈉ ،ٳ ⬄㦈ت  ܡ ܡ͋ ܙ˄ٱ،ٳ ⟤ع ٳ و 䄍ٳ☸␰ٳᇳٳㅎٳ ܡ ܙ ܙ˄ٱҖܟ ⣻وٳ ٳ᭝ৃٳ䞈 ٳ ⫊⚨ٳ ⵇٳ㸍لٳ ᣅ䔘ا䔘ںٳ ٳا䨕ٳ㸢ب ٳ ا⊯م ۔ٳ 䯎ٳ

 䞈ٱٳ ܡ˄ ܙ˄ٱٳ㈉ٳا⃵لٳ㈉ٳ㦆ٳ㺹ٳ➟ࡇٳاῳقٳ䂗ٳ⸗ 䄍ٳ☸␰اورٳ ٱٳ䞈ٳ ܡ˄ ܙ˄ٱٳ㈉ٳ۔ٳ ⵇṡتٳ╌ٳ⇔ٳ╌ٳ㿵ٳ⸗ 䄍ٳ☸␰
 ᏼ䮩ٳ㳡ܙ˄ٱدہٳ ٳ╌ٳز ٳاتٳחܗ ٳ䜫ر䞈ٳ䀀 䞀ٳاɟܠ ܗ ܙ˄ٱٳㅎٳد㘪ادہ ٳ 㳡ٳا䁣 ۔ٳ ٳ䯎ٳҍ㱇ܡ 䄍ٳ☸␰〨 ٳ 〨ٳ䌑انٳᣅ䔘 ںٳٳ㩕㘯ٳٳا 䆴ٳآؼܟ

➳ورت ẝتٳ㯽ٳصلى الله عليه وسلم  ㅎٳ ⸗ا䗂ٳ رو♶سٳ ⸗دارٳ╌ٳ وٳ تٳ 〨ٳ⒘تٳٳ ᣅ䔘انٳ䌑 ٳ د䕊ٳલٳ䆀ٳ㳡 ۔ٳ 䞈 ٳ ㈉ٳ⒘ٳ
 ⢡᎗ٳ㈉لٳصلى الله عليه وسلمٳ␰㘭ٳا 䁣ٳا㳡ٱٳ ܟ˄ ᗂتٳا㩕اⱎٳ㇏ٳ⦦ٳا䗂 ٳدٳٳ䆀ٳ਑ٳৄ ٳٳӒܟ ܙ˄ٱ۔ٳㅎٳاو㨶ٳذ䁣ٳدارٳیٳ㈉ 䞈ٳɝܚ 䄍ٳ☸␰ٳٳ㈉

ٳٳ㳡ٳ〨ٳاຓٳ  ٳوٳر␰خٳ╌ٳ㷍▧ہٳ〨ٳ䜱Ⴁٳ╌ٳ䗂݊ٳ㈉ٳ㦆ٳɝܚ ٳ㈉ٳاɟܠ ܗ ܢٳ䞠ٳ䥞䜫ٳ஗㸦ٳҍᏪܙ ذر䩘ٳᣅ䔘انٳ䌑ٳ䆀ٳɟܗ
ٱ㈊䜫 ٳ ẛٳⵇٳⵇم  ܟ˄ ܢٳ䞠 ۔ٳ ⸗ ܙ˄ٱٳ㈉ٳɟܗ 䄍ٳ☸␰ٳ䆀ٳ䌑ٳ䕇 ٳ 䎁ဲٳ ٱتٳ㈉ٳ ܟ˄ ឩٳ ر 䆴 ں ٳ㩕㘯ٳا ㅎٳرو⚇ٳ⒘تٳ ٳ صلى الله عليه وسلمٳㅎ ٳ آؼܟ

 䕇ٳ䆀 䞈ٳ➟እٳ䭆ٳ ٳⵇٳا䚽ٳɟܡ ܡ ܡ͋ ٱٳو ܟ˄ ٳ䯘ٳ⸗ ٳو䦯 ۔ٳ ٳ䌑ٳㅎٳɟܡ ٳوٳɟܡ ٱشܡ ܙ˄ٱ〨ا⊯مٳ㈉ٳ㢶⣇ٳ၈مٳㅎٳاӀܠ 䄍ٳ☸␰ ٳ ⵇٳ⪖رمٳٳป
 䞈ٳ➳ورتٳㅎٳ䗂ৄ ۔ٳ 

ؤٳ㈉ٳ㦆 ٳ ۔ٳ1 ٳاتٳ╌ٳ݊ ܙ˄ٱٳ㈉ٳ䀀ٳاɟܠ 䄍ٳ☸␰ٳ 䌑ٳ䕇ٳ 㦆ٳ㈉ٳو ٳ䮞ٳ ⤝ی د 䯘ٳ  ۔ٳ ⵇ 䥞ᜯٳৠوߢٳㅏٳٳቕٳوٳɟܡ
ܙ˄ٱ) ٳ ݵں ٳ ۔ٳ2 䄍 ٱ䯆ام ،ٳ 䦔ᖫ ،ٳ ⯍ٳ׏ܗ 〨ٳ␰☸ٳ ܢ ˑܟ 䯅ار ٳ و⪋ہ(ٳ㹽ङ䯎 ٳ ا ٳ ܡ ܡ͋ ✇ٳ㿂ٳٳ 䗂ٳ╌ٳ䗂݊ٳ㈉ٳ㦆 و

 䜰ᨴٱٳ ܟ˄  ۔ٳ⇤䆁䯆ںٳ)ㄱںٳ(ٳو⪋ہٳⵇٳا䗤ٳمٳ⸗
ٱ䕉ٳểق ٳ آزادیٳا⢻رٳرا䥞  ۔ٳ3 ܟ˶ ا ٳا⚨ ،ٳ ⸗دارٳ⺄ ،ٳ ㅎٳآڑٳ䆀ٳا㗂د ٳ اورٳ ٳⴒٳو ،ٳ ا㘯امٳɟܡ ܡ Ӓܟ ٳ㜝㰐ٳ䁡ادٳاور⫊⚨ٳوٳ ،ٳ ارҍܙ ܙ˄ٱחܡ ر
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ܙ˄ٱٳⵇٳا⃵لٳㅏٳᜯٳᇙ  (Sensationدٳاورٳ⏚ ،ٳ䆀ٳ㩕رٳد䞉ڑ ٳ 㷍▧وں ⤝ٳḝ➳ٳ䆀ٳ ٳ 䄍ٳ☸␰ٳ㦆ٳ㈉ٳ䗂 (ٳྩ
 䞈ٳ䗃ٳ) ۔ٳ رᔖرດٳ⏚ٳ2023ر䩘ٳذر㈉وںٳὡدٳ䱜ٳاورٳ౹ٳᙯᦧٳ䆀وںٳ▧㷍ٳ䩘ٳذر㈉ܙ˄ٱٳ 䄍ٳ☸␰〪ٳ (ٳۈᒖٳ䞀ٳ

ٱٳدورٳḝ➳ٳⵇٳ  ܟ˄ ྩ 䞈ٳ᭝ৃٳ ܢٳاٳ㴂ٳ ٳɟܗ ٳارٳد䥻ٳ䞈 ٳ 34۔ ا׏ܙ اຓٳ䜱ٳ⌵جٳ䆀ٳ⏚ٳ۔ٳ ا⊯مٳ⁏فٳ䗂ྩٳ〨ٳ㽯⭌ٳⵇ⛩ہٳӒܡ
 䞈فِٳا⊯مٳῳٱٳ ܟ˄ ا⊯مٳㅎٳ䑘ہٳ䆀ٳ⧋امٳا㣦سٳⵇٳا㽮ٳوٳا㩕نٳ⧱رتٳ⸗䗂ٳوا㦇ٳ ۔ٳྩ⸗ٳا㽮ٳوٳا㩕نٳ〨ٳ⣹مٳا⃚مٳ╌ٳدوᨴرٳ⸗

 䞈امٳṡعٳوٳ㽦ٳ ٱشܡ  ۔ٳὡوںٳㅎٳاӀܠ
ܗ˄ٱریٳ㦇ሟٳ䞈ٰ: ا  ٱدٳ  رӀܠ

 35 وَإذَِا ج7َءَهُْ� أمeٌَْ مَِ  اْ«مَِْ  أوَِ الْخَْ§ِ� أذََاعُ§ا 
 䞀ٳ䦑ٳྩد ܘ˄ٱᓧٳ䞀ٳا╌ٳ㩔ٳ⸗ٳ ܙ˄ٱٳ⁏⮙کٳὡٳ⎟ٳ ٳᡣ:"ٳ䮪ٳ㥀گٳᣇںٳ䤈〨ٳا⡦نٳ޻ٳ  " ۔ٳɟܡ

 䞀: ٳ ر⳺از ا㩕مٳرازیؒٳ
۔�

㷍▧ےٳ۔ٳ ྩد䦑ٳ䞀 ٳ ⏚ٳမا⸗䗂ٳ㈉ٳ㦆 ٳ ὡٳآ䥞ٳᏠٳا╌ٳ㷍▧ےٳ䆀 ٳ ⁏فٳㅎ ٳ ܘ˄ٱس ٳ 㽯 ㈉⭌ٳ㈉ٳ ٳ
ٱٳ㽯⭌ ٳ 䆀ٳ⁏ف  ܟ˄ ٳ⥮ٳا⊯م ۔ٳ ⵇٳ⛩ہٳ䞈 ٳ ྩ ɟܗ ٳوغ ⵇٳ ٳ ا䨕ٳὡٳر⁩䕉 ٳ اسٳ㈉ٳ 䗝ᨴٳ䞈ٳឮٳ╌ٳ䝃نٳا䒭یٳ㈉ٳٳ Ӓܟ

 䥞ٳܖ 䜫ٳدورٳدوہٳⵇٳوٳآ╽ٳ㽮۔ٳا 䥦ᅹٱ ܟ˄ ܢٳ䞉ٳ⸗ٳ䌳ٳ⸗ ܢٳ䞉ٳؼܘ  ۔ٳ ⦴✜ٳⵇٳὟ❽ٳ䞈 ٳ⏚ٳὡوںٳ〨ٳɟܗ
ٳا⚨ ،ٳ ⸗دارٳ⺄  ٳⴒٳ ،ٳ ا㘯امٳɟܡ ܡ Ӓܟ ٳ㈉ٳ⟤ع ،ٳ ⬄㦈ت ،ٳ ᦧٹ ،ٳ ⨾ٳ䕉஘ ،ٳ وارҍܙ ܡ ܡ͋ ٳㅎٳᇳٳ␰☸ٳ،ٳ و ܡ ܙ ܙ˄ٱҖܟ ⣻ٳوٳ⚨⫊

ܙ˄ٱ 䄍 ٳ ᭝ৃٳ ٱرےٳ㷍▧وںٳ䆀 ۔ٳ 䞈 ٳ 䯎ٳ㸍لٳ ٳʦ〪ܚ ܙ˄ٱٳⵇٳ䀀ٳا⃵ل ␰☸ٳ ٳ ا⫠⎠کٳỉٳ䮪ٳ䞈ٳ 䄍 ٳ ٳ䗃ܘ˄ٱٳر ٳوغٳ ۔ٳӒ 䞈ܟ
 䯎ٳᏼ䮩ٳ㳡 ٳات ٳ ܙ˄ٱٳ㈉ٳ䀀ٳاɟܠ 䄍ٳ☸␰ ٳ 䞀ٳ䞈ر䜫ٳ ܗ ܙ˄ٱ۔ٳ ҍ㱇ܡ 䄍ٳ☸␰ ٳ ٳⵇٳ䌑انٳᣅ䔘ٳ╌ٳᣆٳوㅎٳ䗂⸗لٳ⃵ܙ˄ٱدہٳا ز

 䜦ٳذㅎ ح ٳ ✇ ٳ⠪ٳیٳ ٳٳ䜫ر䜱ٳ䞈ٳ䐲㈀ٳ⌵رٹ ٳ ɟܗ ܘ˄ٱᒖ ٳ ɟ㪃ܠ 䜫ٳ䔽ریٳດٳ䖴ٳ╌ٳ䜪ٳرᰀٳ 䮱ٳوᣆٳ ۔ٳ ⮪نٳ䯎ٳراتٳ㐖ٳ׏ܡ
 䆀ںٳ䔘اᣅ䔘〪ٳ ٳ䨮ⅈٳاورٳڈ䨮䯎 ٳ 䞈ٳ ܘ ٳ ᣅ䔘ان ۔ٳ 䞀 ٳ ㅎٳ⥲㩕تٳẬ㻭ٳㅎٳᜯٳ䮽 ٳ Ӓܟ ܙ˄ٱ،ٳ واᔖٳاҍܙ ٱ䯆امٳ ܢ ˑܟ ٳ䯎ٳاຊ ٳ ا ٳ ⯍ٳ׏ܗ

 

ٳا㑜ر،ٳޱري ۔ٳ33 ٿٱ㠞ٳ، ی ɘܙ :ٳ،ٳ⵰بٳاڗڻێܭ َ͇ ٱ َ َ
ٵلِْٳاټَّٳʊِܡ َ ٱب:ٳրܡ ܙ܇ܟ ˄ܗَ ٱڗڹ܄ ٳاټَّٳِ⦈ٳا҂ܭ ܠ أ㑔َٳژَۙ܁ْܟَ܎ܡُ  .2309:ٳ،ٳҍṠܙ

34. Corina�Pelau�et�al.,�“The�Breaking News Effect and Its Impact on the Credibility and 
Trust�in�Information�Posted�on�Social�Media,”�Electronics 12, no. 2 (January 13, 2023): 
423, https://doi.org/10.3390/electronics12020423. 

 83:4،ٳءګٳا㣾،ٳ␰را㝙آن۔ٳ35
ٳا㘭ازي ۔ٳ36 ٳৃا㗔ٳاږ܄ܡ܂ܙںڽܙ ٳأ਋ٳ⣋ٳاټٳ㯽ٳৃٳ⦞ٳ ܟ ܙ۹ܗ ،ٳ⫒ٳا㘪ةܙ ٳاژۙܟ܃ ܙ

ܡ
մ㹇ܙ ٳ ٱءٳا㓡اثٳا㛗׎ܗ ٳوت:ٳدارٳإҿܙ ܙ  .10/153ٳ،(1420ٳ،ٳ)Ҝܗ
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 :䞀ٳᓧ⸗فٳ䐚ںٳاὟٳ⨴مٳ⦈ٳ⶝و⯑ٳڈا䯎〪ٳ ٳ⸗ᒖٳᜯر䜱ٳ䞈ٳ᧹ ܡ ܟٳ䋔ٳ⇤اҍܙ  㷍▧ےٳ䆀ٳ⫊⚨ٳࡆرٳɟܗ
�"Due to the cheap media technology , persons are finding it 
more money-spinning to make up a snap and quick porn 
movies by using a cheap prostitute and upload it to any of the 
porno sites for sake of some dollars. �".31 

ܗ˄ٱ㑔ٳاⰵسٳ╌ٳ㸈مٳ䜫اٳ ٳ ٳور⿿ٳⵇٳ䀀ٳا⃵لٳㅏٳᜯر䗃ٳ䞈 ٳ 〪 〨㱆رہٳ ܢ ܙ ٶٳ␰☸ٳҖܟ ܙ̔ ٶ ⵇ䯁ریٳ㈉ٳاङغٳ〨ٳ ۔ٳ ⌵جٳ䆀ٳ؎ܗ
 䞈ٳ䗃ٳر䜫ٳ❅ḝٳᣆٳدرⵇٳ䋔ܟٳ ٳ ᱍٳڈا㘭وںٳ㈉ٳ⧋ضٳ⫋ ۔ٳ ɟܗ ܗ اورٳڈارکٳوҍܙ ٳ ܢ ܙ 䯎ٳاณڈٳ⸗䗂ٳㅎٳ ٳ Dark Webٳ䁡ادٳاҖ䈇ܟ

 䞈≢ᜯٳㅏازہٳ䯀ٳا஗ٳߓⵇٳ␎ٳㅎلٳḝٳ╌ٳ❼رتٳِٳឮٳ䞈ٳ䜱رᜯٳㅎرتٳឯ ٳ✜فٳ۔ٳ䔙ٳاتٳ ⵇ䯁ریٳ㈉ٳ䂂ٳوٳ㶟ٳاɟܠ
 䞀ٳ䦑ٳ⸗د䔩ٳᏬٳ䯎رٳ⡷ٳⴛῳٳا〨ںٳ䁡ⴑںٳاورٳ䔘ا䯀Ὗٳ०ٳادٳ  ۔ٳ اӒܟ

ܙ˄ٱٳ㝏㰐ٳㅎٳ⸗دارٳ⺄ ٳ 䄍ٳ☸␰ٳ✜㷍32)Character Assasination( ٳٳ䗃ر䜫لٳ⃵رٳا䗰ٳࡆرٳ㦆ٳ㈉
 䞈 ۔ٳ 䞈ٳᒖᜯٳㅎٳᇳٳ⁏بٳㅎٳ ܗ وٳҍ㷍ܣ وٳ䗐㱆ٳ㝏㰐ٳ㈉ٳ⧭بٳ ܙ˄ٱٳ䯎⑭⑬ٳ 䄍ٳ☸␰ وٳ ۔ٳ دو⇤وںٳ㈉ٳ⧭بٳ ا⊯مٳ

 䞈ٳ䥻ٳدرسٳدⵇ ٳㅎٳ䯎دہٳດ⚨ٳ⸗䗂ٳ ܗ ٱٳٳ ㍉㥀ںٳ㈉ ۔ٳ ҍ㷍ܣ ܟ˄ ⸗ ܙ˄ٱٳ䯎ٳانٳㅎٳᇳٳ 䄍ٳ☸␰ٳ༔اورٳ ر䚾ٳ ⧭بٳㅎٳᖫہٳ䆀ٳ㟼ٳ
 䞈فٳورزیٳῳٳ䧛✜ٳㅎتٳቖٳ䂬⊯ٳ ۔ٳ ا〨ٳانٳ⧭بٳ༔ٳاورٳ䞀ٳᒖᜯٳㅎٳ▵〨ٳㅎٳ㤿ᔆٳ ܗ ㍉㥀ںٳ㈉ٳ⧭بٳوٳҍ㷍ܣ

 ⊚ᜯٳㅏ ٱمٳ ܟ˄ 䯁 〨ٳ ٳ㝏㰐〪ٳ ٱ ܡ˄ 䞈ٳ ٱٳ ܡ˄ ᜯ ㅏٳ 䌳䯎ٳ ܙ˄ٱٳ 䄍 ⸗ٳ␰☸ٳ ܢٳ䞉ٳ ؼܘ ܢٳ䞉ٳ ḝ➳ٳ ۔ٳ ɟܗ ٱ䤉ںٳدورٳ ܟ˄ Ꮰا ፝مٳ اຊٳ ٳادٳ اӒܟ ٳ࡚ 䆀ٳ
 䞀ٳ䦑ٳ✜فٳ⸗ٳد䆀ٳ䗂⸗ڈٳณٳا䯎 ٳورکٳ ܢ ܙ اورٳا䔽ٳ␰☸ٳҖܟ ٳጕشٳ⸗䗂ٳ ܗ اسٳ⠪حٳ۔ٳ دو⇤وںٳ㈉ٳ⧭بٳوٳҍ㷍ܣ

⺄ٳ  ⸗دارٳ ㅎٳ 㝏㰐(Character Assasinaiton) 䞈ٳ ٱٳ ܡ˄ ᜯ ㅏٳ ارኹبٳ 䆡یٳصلى الله عليه وسلمٳ䆀ٳ ۔ٳ ⵇٳ ٳا㪴 䨕دٳቖتٳ
 䞈ٳ䯉ٳⵇتٳ╌ٳروⵇṡبٳ㸢 ۔ٳ 

ٱدٳ  ٳ䞈:ٳ䆡ؐی ارӀܠ

 
31. Ghulam�Ali�Khan�and�Tahira�Basharat,�“Globalization�and�Pakistan,”�Al-Adwa 25, no. 33 

(2010): 19. 
32. Sergei�A.�Samoilenko�and�James�M.�Jasper,�“The�Implications�of�Character�Assassination�

and�Cancel�Culture�for�Public�Relations�Theory,”�in�Public Relations Theory III (New York: 
Routledge, 2023), 452–69, https://doi.org/10.4324/9781003141396-30. 
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 䞀 ۔ٳ 䞈ٳ㓔਋ٹٳᦧٳ䞈ٱٳ ܡ˄ ܗ˄ٱتٳ⸗ ٳ ܗ ٳا╌ٳ،ٳ ܗ̵ ܗ ܗ̵ ٱٳ䞈ٳاورٳ ܡ˄ ٱٳ䞈ٳᏠٳاسٳ㈉ٳῳفٳ⸗ ܡ˄ ٳو⣹ہٳ⸗ ܗ ܗ̵
ٳ⸗ے  ܡ ܙ˄ٱٳ䥞ᜯٳᏠٳ⁔ҍܟ  " ۔ٳا䅠ٳৄ

ٱدٳ  䞈: ٳ䆡ی ارӀܠ

ܙ˄ٱ 㩕ٳ Ӓܟ ⸗䬚ٳصلى الله عليه وسلم䗂ٳ ر␰لٳ ٳ〪 䞈ٳ ٳ ܡ راҍܙ ╌ٳ 䯒امٳ ٳৃ ờٳ ٳẝ":ᡣتٳ ٳ ،ٳ ɟܡ ܡ ܟ̵ ٳو ٶوӒܟ ܙ̔ ٳ ؼܟ
ܙ˄ٱٳ  ܙ˄ٱٳرㅆٳ(ٳ ٳఁ〪ٳ⫙ٳ⸗ٳد䮨ٳ ٶاٳ䔙ٳ䜫ںٳ)ٳ ٳدو⇤ےٳ╌ٳ؎ܗ ٳوہٳا׏ܙ ٳ׏ܡ ܗ ܗ̵ ⸗䗂ٳوا㥀ںٳ〨ٳا὾رٳ䞈ٳ

ܙ˄ٱ 㩕ٳ ۼܙ܃ܡ۠܌ٳⰔٳӒܟ ܌۠ٳⰔٳ㈉ٳܖ䥞ٳ(ٳṆٳ ۼܙ܃ܡ ܗ˄ٱتٳㄙلٳ ۔ٳ آپٳ䗂ٳ)ٳ㩕ٳ㠞ٳ ٳٳ ൚ٳا䯆ٳدو䔘ںٳ䗂ٳ↸䤈ٳا὾رٳㅎٳاورٳɝܚ
ٳ䲹ٳ䜫ٳ㐗ٳاو  ٳ䆀ٳɟܗ ܡ ܟ̵ ٳو ٶوӒܟ ܙ̔ ٳ ܙ˄ٱٳᦧٹٳㄙلٳ⸗ٳ஘نٳㅎٳᏠٳانٳㅎٳؼܟ رٳا䯆ٳا䔸ںٳ䗂ٳ⸁ٳ䥞Ღٳرうٳ
 㐗ٳ䥞ᜯٳ⸗ٳدیٳέٳ䲹ٳ ٳㅎٳɟܗ ܡ ܟ̵ ٳو ٶوӒܟ ܙ̔ ٳ  " ۔ٳ㑔਋ٳᏠٳانٳ㈉ٳؼܟ

ٳوغٳ  ٳⵇٳӒܟ ܡ ܙ ܙ˄ٱҖܟ ⣻ٳ⫊⚨ٳوٳ䆀دہٳدورٳᣅ䁡 ☸␰ ٳ 䞈ٳ䗃رᜯٱٳ ܡ ܟ ܗ̦ ٱزٳ ܙ ܙ˄ٱٳⵇٳ⠪ہٳاӿܡ 䄍 ۔ٳ 䯎ٳ䯎ܙ˄ٱٳ 䄍ٳ☸␰ کٳ⫊⚨ٳوٳ ٳᖫٳروکٳङ
 䞀ٳᓧᜯٳㅍٳ䌳ٳ䆇ٳٳاورٳڈرا ٳ䯎ٳ䯔ٳ䯎و䯆اʠܟ ܡ ܙ ܙ˄ٱҖܟ ⣻ ۔ٳ 䞈ٳ䗃ر䜫رڈٳا➟⮫ٳ䩻ٳر䆀ٳ䕉ܙ˄ٱ ⣻ٳ⫊⚨ٳوٳ䆀ےٳ▧㷍ٳ╌ٳឮ۔ٳ

㩕رچ  ⧋رتٳ 䯎ٳ ܙ˄ٱٳ 䄍 䞈 ،ٳ ␰☸ٳ ㅎٳᒖᜯٳ 䎔وںٳㅎٳ⁏بٳᇳٳ ٱز䥟ٳ ܟ˄ اⱎارٳ㈉ٳῳفٳ ٱ䕉ٳ ܟ˶ ا وٳ اⴛῳٳ 㩕رچٳ㈉ٳ ۔ٳ䁡رتٳ
ٳاᏽرᙯ ܘ˄ٱ⸠نٳᛉٳ⾶  ܇ܟ

ܠ ٳ⁩دھٳ䯊ٳ䞀ٳ᧽ٳ䮪ٳ䤈〨ٳ䧷⒘ٳ㴂ٳٳ (PTA)ۼܟ܁ܙډ܄ܙ۬ ܘ ܘ̵ 䯎ٳ ادارےٳا䨛ٳ㻭㷍تٳ اورٳ㹲رٳ
 䞈ٳ䔽۔ٳ 䞈ٳ㱢ٳⵇٱکٳ⇦اٳ ܟ˄ ٳتٳ䆀ٳدردٳ ٳد䮧ٳوا㑔ٳد䕊ٳاورٳآؼܟ ٳ⩽ٳوٳᅀ׏ܙ ٳآنٳờٳ㈉ٳ㶩࢑ٳ⫊⚨ٳㅎٳɟܡ  ۔ٳ Ӓܡ

ܗ˄ٱریٳ ٱدٳِٳ  ٳ㦇ٰሟ :䞈ارӀܠ
وَا"ُ اِ¡$ ال$cِيَْ    ةِ ۭ  َǗِٰ¹ْوَا نَْ©7  àمَ�ُْ§ا لŵَُْ� عcََاAٌ اَلِْ©Şِë Ƙۙ�ٌ ال_& ال$cِيَْ    Şِë ­َُِالف7َْحش Řَشِ©َْ�    يWُِ?&ْ§َ¡ اَْ¡ 

 ¡َ§ْ�ُ�َ�ْŘَ ¹َ Ǔَوَا �ُ�َ�ْśَ  30 
ٱکٳ  ܟ˄ ا䬛نٳوا㥀ںٳ䆀ٳⵇ䯁ریٳⵇٳᨴ䯐ٳ䜫ٳانٳ㈉ٳ㩓ٳدردٳ ٳ〪 :"ٳاورٳᣅٳ㥀گٳ䗹ᨴٳ䞀ٳ ٳᡣٳ ⣺ابٳɟܡ

 䈅ᜯٳ䔽ٳ፜ٳاور䞈ٳ䇞ᜯٳ㠕ٳا䆀ٳتٳ  " ۔ٳ䞈ٳد䕊ٳاورٳآؼܟ
ܙ˄ٱٳ  䄍ٳ☸␰دہٳᣅ䁡 انᣅ䔘 ٳ 䞈ٳ䗃ر ٳٳ㏻لٳ زɝܚ ⵇٳ ⭐ٳ ⫊⚨ٳㅎٳ஗㸦ٳ ܘ˄ٱ⸠䕉ٳ ۔ٳ 䌑ٳ䆀ٳ ٳ〪 䞈ٳ 䮪ٳ ا⫠⎠کٳỉٳ

 

ٿٱ਋ري ۔ٳ29 ܙ۪ ܙ܍ٳيٳاژ܁ܟ܄ ܅ ܠ۪ ٳৃا㗋جٳاژ۵ ٳ㳡ٳ ܙ܇ܟ ٳ㳡ٳ،أ਋ٳاڗڲ۪܄ ܙ ٳɘܙ ٱءٳا㓡اثٳا㛗׎ܗ ٳوت:ٳدارٳإҿܙ ܙ ܙ۷ٵعٳ،(1955ٳ،ٳ)Ҝܗ ٳٳ،ٳ⵰بٳاږ܄ܗ܃ ܙ ِ
ܟ
قِٳא ٱبٳاژۅّڟِٶْ ˄ܗَ

ٱنِ  ܙَ َ ْܗ :ٳ،اږ܄ْܗ܃َܙےِْٳوَا̿ ܠ  .3/1151،ٳҍṠ1532ܙ
 24:19ٳ،䬚㱇،ٳ␰رګٳا㝙آن۔ٳ30
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 26  بَِ�ْ  ضَ�$ عَْ  سَـŶِ�©ِْđ وَهَُ§ اَعَْ�ُ� ب7ِلŵْ�ُْتَ_يَِْ  
ٳᡣ:"ٳاຓٳربٳ㈉ٳرا⅃ٳㅎٳ⠪فٳ㍉㥀ںٳ〨ٳổٳ㈉ٳ⁩ᏼٳاورٳ⁏شٳا⌍஗ٳ╌ٳ䍨ٳ⸗ٳ ɟܡ

ٳآ䥞ٳᏠ(ٳانٳ╌ٳޖٳ଺ٳا䨛ٳ䩺⠪ٳ╌ٳ⸗وٳᣅٳ䭆਑ٳ䜫 ،ٳ ㈉ٳد⧋تٳدو  ܡ ۔ٳاورٳ)ا䯆ٳޖٳㅎٳҍ䔘ܗ
 䞀ٳ㐖ٳ੽ٳرا⅃ٳ╌ٳ㈉ٳاسٳᣅٳ䞈ٳ䇞ᜯٳ⁏بٳ଺ٳ〨ںٳ㍉㥀رٳانٳ㈊ورد䯎راٳᎊٳ䩶 اورٳانٳ╌ٳ ،ٳ

 䞀ٳ䣘Ⱄٳ䯎ٳ  " ۔ٳ଺ٳ⁏بٳواⲬٳ䞈ٳᣅٳراہٳراחܡ
ٳٳد㥀ںٳ䯎ٳ䜫ٳ㈊ ،ٳ د䭆ٳِا⊯مٳㅎٳد⧋تٳⵇٳ၈ٳمٳ⦝ہ  ٳٳ⾸ٳا㜞ظٳ䯎ٳ㴦ٳ㈊䜫ٳᏠٳ㩨ٳㅎٳد⧋تٳⵇٳاɟܠ 㺕رمٳ۔ٳ د㤄ٳاورɟ㪃ܠ

 䞈ٳᒖ䜫ٳ䣘Ⱄٳ䯎ٳᰳؤٳ㈉ظٳ㜞ٳ⁏ࠩرٳتٳا䆀ٳ㣗㺕ٳاورٳ㊢ٳدٳ䱜ٳا⁩ٳسٳوٳㅎقٳῳ۔ٳا 

 䕉஘ٳ⨾ٳ䯎ܙ˄ٱٳ 䄍ٳ☸␰ٳ䆀ٳ䕊ٳد✜㷍 ت ،ٳ㎜ٳ㽮 ٹ ،ٳᦧ ٳٳ䗃ٳر䜫ܗ˄ٱدٳ ٳ 䯎ٳ䯔ٳاङغٳ╌㷍▧ےٳⵇا㽮ٳوٳ≹نٳႡہٳوٳɟܗ
 䞈۔ٳ 䕉஘ٳ⨾ٳ䗂ٳصلى الله عليه وسلم䬚⸗ٳ䆴ٹ ،ٳᦧܗ ،ٳ ҍܙ ٳ 䗂ٳ╌ٳ㿵ٳㅏٳ䞈 ،ٳӒܟ ٳ〪د䜱ٳاورٳ㽮ٳ㎜تٳὡٳ䮨ٳྩ 䡋۔ٳ د 

 :䞈ؐیٳ䆡ٱدِٳ  ارӀܠ

 ╜ङ":ᡣٳ ٳ▚ٳ ٳ ɟܡ ٳㅎٳ⠪فٳ㩔ٳᒖᜯٳ䞈ٳاورٳا׏ܙ ܡ ܟ ٱٳ䞈ٳاورٳ䖑ٳօܗ ܡ˄ ङفٳ⠪ٳㅎٳ䖑ٳ〨ٳ䂬ٳآد↷
ٳا䤈ٳㅎٳ ٳ〪وہٳ✛䩫ٳ㝓ⵇٳاورٳႼ㱇ٳḝ❅ٳ⸗ٳ䲙ٳ䞈ٳاورٳङ╜ٳᦧٹٳɟܗ ٳ ↷ٳ㓔਋ٳر䗝ٳ䞈ٳ䮫ںٳ׏ܡ

 䞈ٳ䗝ٳر㓔਋ٹٳᦧٳ▚ٳ ٳا䤈ٳᣓٳㅎٳ⠪فٳاورٳا׏ܙ اورٳɟܗ ٱٳ䞈ٳ ܡ˄ ᜯٳ㩔فٳ⠪ ٳ، 㠕وہٳا ٳ〪 ٳ ٳ 䮫نٳ׏ܡ
 䞈ٱٳ ܡ˄ ᜯܙ˄ٱٳ ٱٳ㞸ٳد ܢ˄ ᦧٳਏںٳ䮫ٳ㈉۔ٳ " 

ٱدٳِٳ  ٳ䞈: ٳ䆡ؐی ارӀܠ

ٳ ٳᡣ:"ٳẝتٳاɝ਋ܚ ܙ˄ٱٳ:ٳ㽯⬾ٳㅎٳᓕٳ⥲㩕تٳɟܡ 㩕ٳ ٳ〪ر␰لٳ⸗䬚ٳصلى الله عليه وسلم䗂ٳӒܟ ٳ⸗ᓧٳ䞀ٳ ܡ ٳہٳرواҍܙ ɟܙ
 

�125:16،ٳګٳا㣶،ٳ␰را㝙آن۔ٳ26

ܗٿٱ䕉۔ٳ27 ܄ܙ܁ ܠ۪ ٳৃڬ܄ܟ܁ܗڕٳاژ ٳ㯽ৃٳ ٳا㘭⁩ږ܎ܡ )ٳ㳸ٳأἌ،ٳ أ਋ٳ⣋ٳاټٳأἌٳ ٳوت:ٳ䁢ۦ۪܎ܡ ܙ ܠ 2001ٳ،Ҝܗ  .3638ٳ:ٳ(،ٳҍṠܙ
ٳا㑜ر ٳ،ٳޱري ۔ٳ28 ٱن،ٳی ɘܙ ܙ֧ ٱ۞ۯِِ ٳ،ٳٳ⵰بٳاڜٔٱ َ ُْܟ ٳا֕ َٱڵَ܎ܡِ ӎَٱب:ٳ ܠ Ṡ،ٳ˄ܗَ  .33ٳ:ҍܙ
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ܙ˄ٱ 㩕ٳ ܙ˄ٱٳ㈉ٳذر䩘ٳد䕊ٳ㈉ٳ䗂〨ٳ䗂〨ٳ23۔ٳ ⸗امٳⵇٳا䇠بٳӒܟ 䄍ٳ☸␰ٳ〨مٳِٳا⊯مٳ၈ٳ㹽دیٳ䱜ٳⵇنٳ㳢ٳٳ دورٳḝ➳ٳ䆀ٳɝܚ
 䞈ٱ ܟ˄ ລٳ䆀 ٳ ۔ٳ⸗䜫 ܙ˄ٱٳ᧘㥀ᚯٳ╌ٳ㧗ٳ 䄍ٶٳ ܙ̔ ٶ ٳآن ؎ܗ آ⁩ ٳ Ӓܡ ا䤈䇫ٳ ٱٳ ܟ˄ ລٳ䆀ٳ䕊د ດریٳ د⧋تٳ ㅎٳ ٳ ܡ 䜫ٳوٳږܟ اورٳ␻ٳ نٳ

 䞈᭝ ا ۔ٳ䜫لٳ⃵ٳا㜴ٳⵇغٳङٳ䆀ٳ䬚⸗ٳآنٳ ङ╜ٳ⒘تٳ⢃ٳصلى الله عليه وسلم㈉ٳ㠞⣇ٳ۔ٳ 㢶⣇ٳو∦ٳ㈉ٳ㻬ḝٳ၈مٳ㈉ٳ㦆ٳӒܡ
 䞈رٳතٳㅎٳ ܡ ܡ͋ ܙ˄ٱٳ᧘㥀ᚯٳⵇٳا⃵لٳو 䄍ٶٳ ܙ̔ ٶ  ۔ٳ㐤ٳ၈مٳㅎٳ㈉ٳ㦆ٳ؎ܗ

 :䞈ٰٳ㦇ሟܗ˄ٱریٳ ٱدٳ  ارӀܠ
  ċِٖرُوْا بcَْ�ُِوَ لی mِ7$��3ا بَ�غٌٰ لcَٰہ Aِ7?ََْاوُلُ§ا ا¹ْل َ $Ǒ $c©َِاحٌِ_ و$ ل $7�َ ہَُ§ الċٌِٰ و$ ا انَ ž§�ُ�َ�ْ©َِ24وَ ل 

㩓ٳ㈉ںٳ䔘ٱ ܟ˶ ا ٳ ٳ၈مٳ䞈ٳחܗ ا׏ܙ 䮪ٳ ٳᡣ:"ٳ اسٳ㈉ٳ ،ٳ ɟܡ 〨ٳ انٳ ٳ〪 اسٳ㩓ٳ 䯉ٳ䞈ٳ ٳୁ 䮪ٳ اورٳ
 䮿ٳ⥘ٳرᣅاورٳ ٳ䜱ٳ䞈ٳ ٶاٳߞٳا׏ܙ ٳỉ〪ٳ䆀ٳ؎ܟ وہٳᜯنٳ㩇ٳ اورٳ ٳذر䩕ٳ╌ٳὡدارٳㅏٳ䥞ᜯٳ

䥚ᜯٳآ䆀شٳ䜫ٳوہٳ䞀۔ٳ" 
 :䞈ؐیٳٳ䆡ٱدٳِٳ  ارӀܠ

ܙ˄ٱ د ٳ〪ر␰لٳ⸗䬚ٳصلى الله عليه وسلم䗂ٳồٳ ٳ〪 ٳ䞈ٳ ܡ رواҍܙ ٳৃ⦞وٳ╌ٳ ٳᡣ:"ٳẝتٳ⣋ا㠕ٳ 䄎اٳ၈مٳ ،ٳ ɟܡ
ٳລؤ   " ۔ٳ㍉㥀ںٳ׏ܡ

 䞈ٳ䭆ٳد㢶⣇ٳ ٳ㈉ٳ㦆ٳ㴴ٳراہٳ ۔ٳ ا⊯مٳا׏ܙ ܡ ܙ ٱҖܟ ܟ˶ ٳ㯌ودٳ䔽ٳ०ٳດریٳا ٳῚٳ׏ܡ ٶاٳا⊯مٳⵇٳ၈مٳ଺ٳ⹔ٳا׏ܙ Ϻܟ
 䞈 ٶ۔ٳ ܙ̔ ٶ ٳ䜫ٳ≢ ٳ ا⊯مٳⵇٳ㢶⣇ٳ၈مٳ䗂ລٳ㈉ٳ㦆ٳ؎ܗ ܡ ٱҍܗ ܠ˄ ٳٳذر䩕ٳ ܙ˄ٱٳɟ䁢ܠ 䄍 مٳ۔ٳ၈ٳ ا㠕ٳ㦇ሟٳⵇٰٳ၈مٳد䕊ٳલٳ㈉ٳ㍉㥀ںٳ׏ܡ

 䞈ٳ䩄ٳ ٳٳذیٳ◒رٳ㽮䁡ٳⵇٳاو㨶ٳ▧⧐ٳӒܟ ٱٳɝܚ ܟ˄ ٳٳ⸗دارٳادا⸗  ۔ٳ 䗂ລٳ㈉ٳ㦆ٳɟ䁢ܠ

ܙ˄ٱٳ䯎ٳا⊯مٳㅎٳد⧋تٳد䦑ٳ䥞䜫ٳ䭆਑ٳا㜞ظٳⵇٳ  䄍ٳ☸␰ ل⃵ٳ ا 䞈ٳ䤈ٱ ܟ˄ دا ٱٳổٳوٳ ܟ˄ اسٳ⠪حٳد⧋تٳوٳႶٳⵇٳ ۔ٳ ⸗
 㑒ںٳ䜫ٳ䣊㩕فٳ⠪ٳㅎٳا⊯مٳ䭆ٳاورٳوہٳد㑒ںٳ䜫ٳ ܗ ٳاتٳҍ㱇ܡ ٱ䭆⢡ٳوٳⰔر䥈ٳ㈉ٳدلٳوٳد㩕غٳ䯎ٳ㬳ٳاɟܠ  ۔ٳܟ˄

 :䞈نٳاڗڧڽٳ㩕ٳ  Ӓܟ
رَب3َ�     �ِ©ِْđَس êِىٰ  ا  �اَعَْ�ُ�  ادُُْ هَُ§  رَب$َ�  اِ¡$    ُkََْاح ƿىَِ   Óِْõ$ب7ِل  �ْŵُِْوَج7َدل  ِ­�َkَWَْال وَالَْ�ْ§عظَِ­ِ   ِ­�َْ�ِWْب7ِل

 

ٳ㩘ر⵬رٳ✽ ۔ٳ23 ܙ )䜫㑔ر:ٳ㺛ٳاژ۪ڛۡ ٳما㡜ٳاὑ㘭ٳ،ٳی اҸٰ㘭ܟ  .476ٳ،ٳ(2000ٳ،ٳڡ܁
ٳا䝫،ٳ␰رګٳا㝙آن۔ٳ24  52:14ٳٳ،اɟܗ
ٳৃإ⌵ە܁ܙڕٳޱري ۔25 ٳا㑜ر ،ٳأ਋ٳ⣋اټٳ㯽ٳ ٳوت:ٳدارٳ⡷قٳا㣮ة )ٳی ɘܙ ܙ ٱءٳ-ٳ(، 1422ٳ،ٳҜܗ ܙ ܗ ܟ̦ ܙ ٳ،ٳ⵰بٳاڜٙٱ ܟ ܙ ˄ܗٱب:ٳ㩕ٳذ⸗ٳ⦳ٳ׹ܗ ،ٳٳٳإ⇤ائܣ

ܠ   .ٳ3/1275ٳٳٳ،3274:ٳҍṠܙ
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ٳ㦇㬲ٳปٳ⪖رم ٳ䗂ລٳ㈉ٳ㦆ٳ␰☸ٳ䄍˄ܙٱٳا׏ܙ  20۔ ٳ᭝ৃٳ䞈ٳ׏ܡ
 :䞈ٳ㞼رٳ⌀نٳ䑘ٳ㥁㹬 

Social Media presents a huge opportunity for us to reach out to 
people who may not know about Islam or Muslims. Thousands 
of Americans have never met a Muslim but they have access to 
us through social media.21 

⁩رےٳ  اورٳਏٳ 䞀ٳ ذر䩕ٳ ⵇٳ روا࠳ٳ ܙ˄ٱدہٳ⬢لٳ⌵᧘ٳ ز ٳ╌ٳ ٳחܗ اورٳ⯍ٳ׏ܗ 䦔ᖫٳ 䯎ٳ ⡷رٳ ܙ˄ٱٳ⁩䢀ٳὟصٳ 䄍ٳ☸␰
 䞀߫ٳ وا انٳ╌ٳ ورکٳ)⯍ٳ׏ܗ ۔ٳ 㳢نٳ⛭رⰇٳ ٳ ܢ ܙ ܙ˄ٱٳҖܟ 䄍ٳ☸␰ ٳ⥾ء ،ٳ㳡ٳو⪋ہ(ٳ䦔ᖫ ؤں ،ٳ ⛩خ ،ٳ䜡ٳ⑭⑬ٳر،

 䚽ٳا ٳӒܟ ٱٳ䞈 ⥾ءٳاورٳ✁Ⰾںٳ╌ٳراࡇٳ䣘Ⱄٳ⸗䗂ٳㅎٳѬ⑝ܡ ܡ˄ ٳآں ۔ٳ ٳ⸗ ٶٳɟܗ ܙ̔ ٳ ٳٳ⸗䗂ٳ␰☸ٳ،ٳ ʠܟ ܙ ܣ ܠؗ ا䚽ٳὡوںٳاورٳ㩕㸈تٳ〨ٳ
ܙ˄ٱٳ⮪ری  䄍ٳ، 䞈ٳ䩕۔ٳ آ⁩نٳاورٳ⇬ٳذر 

اورٳا❆حٳ㈉ٳ㦆ٳ䅡رہٳ ܙ˄ٱٳ㈉ٳا⃵لٳ 䄍ٳ☸␰ٳ␝یٳا❼لٳوآدابٳ㈉ٳ䁣⣇غٳङٳا䆀ٳرو⚇ٳㅎتٳቖٳ䂬⊯ا
 䞀رٳ䔘 ٳ ۔ٳ ٳ㻬ⵇ〪ٳ䔙䓺ٳ䞈 ز㐗䯀ٳ㈉ٳɝܚ ٳآنٳ⸗䬚ٳاورٳ⇤ورٳ㠞⣇صلى الله عليه وسلمٳㅎٳἼتِٳ㩘ر ٳٳ䁡ڑٳ䯎ٳӒܡ ٳتٳ䆀ٳ⭞حٳاورٳ ۔ٳ ɝܚ د䕊ٳاورٳآؼܟ

 䞈ٱٳ ܡ˄ ᜯܙ˄ٱٳ ٱ ܘ˄  ۔ٳ஗䂭ⵇٳⵇٳ⦦ٳ䔙䓺ٳ⒘تٳا␰㘭لٳصلى الله عليه وسلمٳ䆀ٳ
 :䞈ٰٳ㦇ሟܗ˄ٱریٳ ٱدٳ  ارӀܠ

 22ا"َ وَالَْ©ْ§َ� اْ½Ǘَِ وَذǑَََ ا"َ كَثÚÔِا� لَقَْ_ Şِë �ُْ�Űَ ¡َ7Ē رَسُ§ِ� اِ" أسَُْ§ةٌ ح�kٌَََ­ لَِ�ْ  7Ēَ¡ يeَْجُ§ا  
ٳᡣ:ٳ"ٳ  ٶاٳ)╌ٳ㼰(ٳاورٳروزٳɟܡ ٶاٳㅎٳရویٳ)⸗䕉(ٳ਑ٳ䞈ٳ)䩓(ٳاسٳ▚ٳ〨ٳៈٳ؎ܟ ፜ٳ〨ٳ၉ٳ؎ܟ

䜫ٱٳ ܡ˄ ٶاٳⵇٳذ⸗ٳⷑتٳ╌ٳ⸗ ٳ)㈉ٳآ䗂(ٳㅎٳا䄌ٳ䜫ٳاورٳوہٳ؎ܟ ܡ֫ ⴜ۔ٳ" 

ٱمٳῙطٳ㞸ٳ⸗ٳا䔽ٳ ر␰لٳ⸗䬚ٳصلى الله عليه وسلمٳ  ܟ˄ ٱ䜫ںٳ㈉ٳ ܗ˄ٱدӀܠ ܙ˄ٱٳ ا⊯م 䗂ٳ ລمٳ၈ٳ㢶⣇ٳⵇ ٳ۔ٳ㈉ٳ䗂طٳῙٳ䗂آپصلى الله عليه وسلمٳ
 䤈ا਄ٳ䁰ہٳ⣹Ⱄܗ˄ٱ اڗڧڽٳ㈉ٳاङغٳ㈉ٳ㦆ٳ਌ᄌٳⵇرٳ✁਌ٳٳ 䆴ٳ⸗䬚ٳصلى الله عليه وسلم䗂ٳ၈مِ ۔ٳ ឮٳ䯎ٳ㯽ٳر␰لٳا㠕صلى الله عليه وسلمٳ䏟ٳᏽ ،ٳ 㦆ٳ

 
20. Mohammed�Ibahrine,�“Islam�and�Social�Media,”�in�Encyclopedia of Social Media and 

Politics (2455 Teller Road, Thousand Oaks California 91320 United States: SAGE 
Publications, Inc., 2014), https://doi.org/10.4135/9781452244723.n299. 

21.�Salmān, J., Impact of Media and Social Media on Islām and Muslims, 2011 

Details can be accessed from https://messageinternational.org/impact-of-media-and -

social-media-on-islam-and-muslims/ 

 21:33،ٳاب،ٳ␰رګٳا䯒㑔 ا㝙آن۔ٳٳ22
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 䞀ٳ䗹وفٳر㵱ٳ䆀ٳ䗂⸗ںٳرا⧳ٳ䔘اᣅ䔘نٳ㳢ܙ˄ٱ⪱ٳ ܙ˄ٱٳ䯎ٳቕٳ 䄍ٳ☸␰ ٱمٳ۔ٳ ܟ˄ 䮪ٳ㥀گٳᜯنٳᣜ਋ٳ⸗ٳ䔘㳢ںٳ㈉ٳ
 䞀ٳᓧৄٳ䈈ؤⵇٳا☸␰ادہ ۔ٳ ╌ٳ㘪ٳد㈉ٳ㐗䯀زٳز⠪ٳ஗㸦 ٳٳ䗂⸗اမٳ☡کٳوٳ╝تٳ䆀ںٳ䔘㳢انٳᣅ䔘ܙ˄ٱ⪱ٳ ቕٳ

ٶا  ٳٳ⣇⟡䁡تٳ)وᣅدٳ؎ܟ ܗ˄ٱɟ㑔ܡ ٱٳ䞈 ،ٳ وἻ ،ٳ ㈉ٳ㦆ٳ⁩䣶ٳ╌ٳ ܡ˄ ᜯٶاٳ ܙ̔ صلى الله عليه وسلمٳٳ ⥲وہٳاز䮨ٳẟرٳ⸗䬚 ۔ٳ واⲦٳ㷩اجٳو⪋ہٳ(〨ٳ⸗
ܙ˄ٱں  䯀ܗ˄ٱ ٱ䞈 ،ٳ ሧدٳازدواج ،ٳ ㅎٳ ܡ˄ ᜯܙ˄ٱ 㑔ِٳޖٳ ٳ ٳ䐁حٳ⦞ٳو⪋ہٳ〨ٳزɟܙ ܡ ܡ͋ ਋ٳㅎٳ䩱✛ٳ䢮⣇بٳاورٳٳا⊯م ۔ٳ⒕ہٳ㸦ٳ〨ٳồٳٳ ٳٳɝܚ ㈉ٳɝܚ

 䞈ٱٳ ܡ˄ ᜯٳう䯎ٳ䯎ٳᙯ⹒ٳㅎٳ䣶⁩ ܙ˄ٱٳ ۔ٳ 䄍ٳ☸␰ٳ╌ٳ⚨䁡Ὗٳㄨٱکٳ ܟ˄ ῗٳ䮪(Social Media) ص㘓ٳ ܗ˄ٱ ⯍ٳ׏ܗ
 䞈ٳ䗃رᜯٳㄩ䯎 ٳ ۔ٳⵇٳ䯘ٳ ٳ䨮ٳ㈉ٳᣅ䁡دہٳدورٳ䆀ٳ⪪ٳا㗂دٳ╌ٳ݊ؤٳ㈉ٳ㦆ٳݵںٳㅎٳ⤝یٳوٳد䮞ٳɟܡ ڝٱɟܣ ڰܗ܄ܙ܁ܢ ܟٳ䨮ٳاورٳڈۿܙ ٱɟܣ Ր␰ܠ
 䇫وߢٳاৠ 䞈ٳ➳وریٳ䤈۔ٳ 

 䞈ٱٳ ܡ˄ ٳဲ⸗ ٳৄ⸗ٳ ٱچٳ䗂㈊ٳوا㥀ںٳ〨ٳ䜱ٳ䝈وٳ ܟ˄ ٳٳ ɟܡ ܙ˄ٱدہٳ ز ܙ˄ٱٳ 䄍 ٳرو♶سٳ ۔ٳ〨ٳ⧋امٳ଺وزٳ╌ٳ䝈ٳ䨛تٳاⰔٳ࡚او 㨉ٳ
 䞀ٳ䦑مٳد䈶ٳ⇤ٳا䁣ٱ ܟ˄ ٱٳ䞈ٳᣅٳ㬳ٳوٳቛیٳⵇر ܡ˄ ᜯ ܙ˄ٱٳ ٱمٳ ۔ٳ ⸗وا ܟ˄ ⵇٳ ܢٳیٳሧادٳا䨛ٳ䝈وزٳㅎٳ䞈ٳᡱٳ ɟܗ ٳ ܙ˄ٱآ ا׏ܙ 䄍ܙ˄ٱدہٳٳ پٳ ز 䯎ٳ

 䞈ٳ㓔਋مٳⵇٳ㬳ٳⵇٳانُٳ䯎ܙ˄ٱٳ 䄍ٳ☸␰ٳ㨉ٱٳ ܡ˄ ᜯٳ⎠ٳ䔽 ۔ٳ 䞈ٱ ܡ˄ ᜯٳㅏٳ䆀وٳزٳ䝈ٳ䜱ٳ䨛ٳا ٳوریٳ ٳ9۔ٳ 㲹نٳὟنٳⵇٳ♑رٳ଺ٳا׏ܙ Ӓܟ
ٳㅎٳᣅ䔘انٳ஼ٳ㲹ن 2022 ܡ֫ ا ٳ䞈 ٳ ءٳ╌ٳ ܗ˄ٱشܠ ٳلٳ۔ٳ Ὗنٳດریٳ㻳ٳا⊯䆂ٳ㈉ٳ㩓ٳ⫒ٳوٳا⣼ازٳⵇٳ ٳ䆀ٳواɟܣ ܗ ҍܙ ٳ 㩕⟥ٳӒܡ

ٳا⁩ںٳ⸗䗂ٳ㦆ٳ㕊ⵇٳ䆀ٳ䛿وٳ⩭ےٳ▧یٳرامٳⵇٳ䎔ےٳ ܗ˄ٱ䯎دہٳ㲹نٳὟنٳɝ〨ܚ ٳ〪 ٳوڈ䮩ٳ䆀ٳد䪴ٳᜯ≢ٳ䞈ٳ 䗂䜫ٳوا㦇ٳا׏ܙ
 ஼ٳㅎٳ ܡ֫ ٱٳ▧وعٳ⸗د䦑ٳ䞀ٳ㨉ٳانٳ⩭وںٳ㈉ٳ䎔وںٳ㈉ٳᣅابٳ䆀ٳاسٳا ܟ˄ 㟝 ٳ ㅏٳॷٳኽہٳ䎔ٳ䗂 ٳٳ 18۔ٳ䯎ܙ˄ٱٳ 䄍ٳ☸␰
ܙ˄ٱ د ٵںٳ䆀ٳດریٳد䕊ٳ〨ٳὈتٳ䆀ٳڈالٳ ܢ ٶ䮩ٳ۔ٳ اسٳ஼ٳㅎٳ਍دریٳ㈉ٳḜ䯐ٳ䗂ٳᱍٳڙܟ ܢ ܙ̔ و اورٳا䈇و䮩ٳㅎٳ ٶ䮩ٳ ܢ ܙ̔ و 㲹نٳὟنٳㅎٳ

 䞈ٳ䮽ᜯٳㅎٳẬ㻭ٳ䯎بٳ᛬䮩 ٳ ۔ٳ䩘ٳذر㈉ٳ᧘㥀ᚯٳㅎܙ˄ٱٳ 䄍ٶٳ ܙ̔ ٶ ا⊯مٳ㈉ٳ၈مٳ㲹نٳὟنٳㅎٳ㬲لٳ⁩䁠ٳر䮿ٳ䥞䜫ٳ؎ܗ
 䞈≢ᜯܙ˄ٱٳ  ۔ٳ 〨ٳດریٳد䕊ٳ䆀ٳྩ

 :䞈ٳ㞼ٳ㈊㩕ٳ㯽 
“There�are�plenty�of� social�media�accounts�created�to� inform,�
remind, and engaging with followers of various religions. For 
example,Islamic��Thinking has over one million followers on 
Twitter. The account tweets inspirational quotes, friendly 
reminders�such�as�“speak�kindly�of�others.”19 

ٳ㈉ٳ㦆ٳڈ䧉ٳปٳ⪖رمٳ䞈 ٳ ܡ֫ ٶ㩕تٳ㳡ٳا ٳ䗐㱆ٳ㩕㸈تٳو؎ܟ ܢ ܙ آجٳ㈉ٳدورٳ䆀ٳ၈مٳِٳا⊯مٳດریٳد䕊ٳ۔ٳ اҖ䈇ܟ

 
18.�https://www.youtube.com/watch?v=xNBhwP5ydh4 accessed 17 March 2023 
19. Muhammad�Maga�Sule�and�Yahaya�Sulaiman,�“Enhancing�Da’wah�and�Spread�of�

Knowledge�Via�Social�Media�Platforms,”�Jurnal Ilmiah Peuradeun 9, no. 1 (January 30, 
2021): 145, https://doi.org/10.26811/peuradeun.v9i1.549. 
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access platforms where they socialize, interact, and exchange 
ideas�without�fear.” 16  

 䞈ٳ䜱ٳྨر اورٳرو♵ٳ⁔㦇ٳ ٳ〪⭐یٳ௟اریٳ 䞈ٳ䮪ٳ❽ῳٳⵇسٳⰵرہٳا〨㱆 ٳ ۔ٳ ٳٳ׏ܡ ⪖رʠܟ ܙ˄ٱٳوہٳا䨛ٳปٳ 䄍ٳ☸␰
 ᧘⌵ٳ㈉ٳ⁏فٳ⹔ںٳوہٳࢇٳᣇٳ䞀ٳᓧ⸗ٳ❅ḝٳ䤈⁩ٳ ر، 䞀ٳᓧ⸗ٳ㥁دႡٳⵇتٳ㑔⁔ٳاورٳ ܡ ܙ وہٳᣅ䔘انٳ ا䨛ٳ㍉㥀ٳںٳ ۔ٳ ܗ˄ٱتٳօܘ

 䭆䯂㱇ٳ䫑ٳد㈉ٳલٳ䕊ٳ╌ٳد䕉⁩ٳوہٳآ䞀ٳᓧ⸗رٳ䐁ٳاⵇܙ˄ٱٳانٳ ⁩࢑ٳ䔘㳢ںٳاورٳآزادٳ،ٳ ᣅٳا⊯䂬ٳቖتٳ䯎ٳ␰الٳاᓧᗂٳ䞀ٳ
 䞀ٳ ٳ෦نٳ㈉ٳᄹٳ䕇ٳ䌑ٳ〨ٳا㗂د)ٳ ۔ٳ ␰چٳر䮾ٳوا㥀ںٳ㈉ٳ⁩ᏼٳ䯑ٳʆܡ ܙ˄ٱٳ㈉ٳذر䩘ٳا׏ܙ 䄍ٳ☸␰Atheism ٳٳㅎٳ)

 䞈ٳ䗃رᜯㅏٳ䣊㩕فٳ⠪ ۔ٳ 䞈ٳ䜱ܢٳھٳر ɟܗ ٳ䭆㼉ٳㅎٳሧادٳᒭیٳ╌ٳ ܡ ܡ͋ و ܢٳےٳ⚘وںٳ䆀ٳاسٳ ɟܗ ܙ˄ٱ ۔ٳ ܘ˄ٱ⸠نٳ㈉ٳ 䄍ٳ☸␰ٳ
ٱ䯆ام ،ٳ )⯍ٳ׏ܗ  ܢ ˑܟ ٳوٳاỒمٳㅎٳሌ ،ٳ ا ܘ˄ٱ䥞ٳᓧᜯٳ䞀ٳᡱٳⵇٳ㹽ٳا⊯䂬ٳ▿ɟܣ اⵇؤ䈈ٳ ٳآنٳ ،ٳ 䦔ᖫ(ٳ䯎ٳا䨛ٳ┨وںٳ Ӓܡ

 䯎ؤںٳປٳ㰛ٳ㈉صلى الله عليه وسلمٳ⢃ٳاورٳ⒘تٳ䬚⸗ ٳ 䞈ٱٳ ܟ˄ ᗂا➟تٳا⣙ٳ۔ٳ ا䈈ؤⵇٳا☸␰ٳ䗂ྩٳ⪪ٳㅎدٳ㗂ٳا䯎ܙ˄ٱٳ 䄍ٳ☸␰
 ㅎٳᱍٳ㩇㬲ٳẬ㻭ٳ䜫ں: 

 
Chart: Created by Authors of Paper 

 䞈ٳ䗃ر䜫ٳ❅ḝوجٳ⣻ٳ〨 ا㗂دٳ ܙ˄ٱٳ㈉ٳ⥲ⴑںٳ䆀ٳ 䤕ٱ ܟ˄ ذر䩘ٳ ܙ˄ٱٳ㈉ٳ 䄍ٳ☸␰〪ٳ رດرᔖٳۈᒖٳ䞀ٳ ♑㦇ٳ۔ٳ ر䨈چٳ
ܙ˄ٱٳ㈉ٳ㳡ٳر  䤗ٱ ܙ˄ٱٳآ䘸ٳآ䘸ٳا㗂دٳ㈉ٳرឩنٳܟ˄ 䄍ٳ☸␰ٳ䐲㈀ٳ䞀ٳᓧ⸗سٳ㯗ٳḗٳ౹ٳ䆀ܗ˄ٱرےٳ 䜡ٳاسٳرឩنٳ㈉ٳ

 䞈ٳ䗃ٳا➟⮫ٳ⸗ر䆀 ٳ ۔ٳㅏشٳጕٳỡٳⵇدٳ㗂ٳ⪪ٳا䥞䜫ٳ䞠ܢٳ ܙ˄ٱٳ䯎ٳɟܗ 䄍ٳ☸␰〪ٳ ٱ ܡ˄ ٱ䭆䤗ٳا⊯㺔ٳ䯠ٳ䗂ٳ䋔䎸ⵇٳ㿸ٳㅎٳ ܟ˄
 ⊚ᜯ۔ٳ 

Leo Igweٳ :䞈ٳ㞼 
“Islamic� centres� ought to work to realize interfaith dialogue. 
They should focus on contesting extremism. The Islamic 
establishment should strive to make Islam appealing to youths 
who�are�living�in�an�era�of�social�media.”�17 

ᜯریٳ䞈 ٳ 㪞⸗ہ  و⚏رٳ╌ٳ زورٳ ا㗂دٳ ⪪ٳ 䯎ٳ䁡Ὗ⚨ٳ╌ٳ ܙ˄ٱٳ 䄍 ٳ␰〪☸ٳ ٱٳ䞈ٳ ܡ˄ 䜫 ٳ ܡ ٱҍܗ ܠ˄ ا䐚⪖تٳ╌ٳ 䭆㼉ٳ۔ٳ ܗ˄ٱ㑔ٳ
 

16. Leo Igwe, “Islam,�Social�Media�and�Rise�of�Atheism�in�Northern�Nigeria,”�The Maravi 
Post, September 14, 2019. 

17 �. Ibid 
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ٳ⸗ٳر䜱ٳے  ܡ ܘ˄ٱ㩕لٳ⸗䗂ٳ䆀ٳ㵱وفِٳ⦡ٳ䞈 ۔ٳ ⇤اҍܙ ٱ䕉ٳاⱎارٳ〨ٳ ܟ˶ ܙ˄ٱٳ䯎ٳا 䄍ٳ☸␰ٳ䌑انٳᣅ䔘 ٳ۔ٳ䂬⊯ٳاຊٳا〨ںٳ䔘ٳ㳢
ٳ  ܗ ᜯㅏر䗃ٳ䞈 ٳ وҍᏪ ⪘᛽ܙ 䯎ٳ۔ٳ ╌ٳ䔙ఙٳ زورٳ ܙ˄ٱٳ㈉ٳ 䄍ٳ᜵ٳ䞈ٳ䜱رᜯ اᡸٳᒖ䜫ٳ ٳ ܗ ا⊯䂬ٳҍᏪܙ 㳡ٳ㷍▧وںٳ䆀ٳ

 䞈ٳ䜱رᜯٳ䤈ৄلٳⰨٳ ٳӉⰔܗ ܗ ٳ〨ٳດریٳد䕊ٳ㈉ٳ㷍▧وںٳ㳞ٳᜯㅏر䗃ٳ䞈 ۔ٳ ஗㸦ٳҍᏪܙ ܗ ٳ஗㸦〪ٳҍᏪܙ ۔ٳỉٳ䮪ٳ䞈ٳ
ܙ˄ٱ䕉 ⫊⚨ٳ  ⣻ٳ و ᒖ ٳ࣠ د䞨ںٳ ㅎٳ ኧسٳ 䯀Ὗا䕉ٳ ܙ˄ٱٳ 䄍 وا㑔ٳ 䗂ᜯٳ ܙ˄ٱٳ ᮬ 䯎ٳ 䱜دٳ 䞀 ٳ ㅎٳ ٳ ۔ٳ ᜯر䜱ٳ ܗ 㳡ٳٳ و஗㸦 ⪘᛽ٳҍᏪܙ

 䞈ٳ䜱رᜯٳᒖ⸗ٳ ܡ ܙ˄ٱٳㅎٳ䥦Ꮺٳ ۔ٳ 㷍▧وںٳ䆀ٳᒭیٳ╌ٳ⇤اҍܙ 䄍 ⪲᛽ٳٳ و㳡ٳ╌ٳᣆٳوㅎٳឮٳ䞈ٳ䯎䗂ا㎛ٳ㳡ٳٳ 䫹رٳɝܚ
 䞀ٳ䞈ٳر䜫ٳ☆رٳⵇ ܘ˄ٱٳر䗃ٳ䞈 ۔ٳ 䯀Ὗانٳ⣹مٳا⃚مٳ ٳوغٳ 䗃ؤ⇦ٳⵇٳ⻖ٳӒܟ ܢٳاٳ㴂 ۔ٳ او㘫ٳ ɟܗ ␰☸ٳٳ دورِٳḝ➳ٳ䆀ٳ㳡ٳ㷍▧ےⵇٳ

 䞈ٳ䗃ٳنٳ⸗ٳر 䯎ٳʠ㈊ܟ راہٳرویٳ㈉ٳرا⅃ٳ ܙ˄ٱٳⵇٳ䀀ٳاورٳ䥦ᅹٳا⃵لٳ䞈ٳᣅٳ㳡ٳ㷍▧وںٳ〨ٳ౹ٳ 䄍 ٳ ۔ٳ஗㸦اورٳ ⪋ٳا⊯䂬ٳ
 䞈ᷯٳ ܢٳاٳ ٳوٳ䏎ذٳ㻳ِٳا⊯䆂ٳ㈉ٳ㦆ٳدورِٳḝ➳ٳⵇٳɟܗ ٳو⭐ٳⵇٳ㳡ٳ㷍▧ےٳ䆀ٳاɟܠ ܗ  ۔ٳҍᏪܙ

ٳ〪  ٳㅎٳ㦘Ⱘٳاسٳⱎرٳ⣇مٳ䜫ٳ㐔ٳ䞈ٳ ܗ روکٳᖫکٳ⪋اⴛῳٳ ஗㸦ٳҍᏪܙ ङٳ ٳٳᣅڑاٳ 䯎وازٳⵇٳӒ㱉ܟ ٳ䉪ٳ ܘ˄ٱ⸠نٳ䆀ٳا׏ܙ
 䗃ٱٳر ܡ˄ ܙ˄ٱٳ䯎ٳ㍉㥀ںٳ䗂ٳانٳㅎٳ౹ٳ䤈Ἴٳو౹▧䂬ٳⵇٳد⪖عٳㅏ ۔ٳ ⵇṡتٳⵇٳارኹبٳ⸗ 䄍ٳ☸␰ٳاورٳḓٳویٳᙯ تٳ۔ٳⲛٳوا䨛ا

 䗃رᜯ 㦈ٳ ا╌ٳ䧷⒘ٳ㼲㷍ٳ䔽ٳ اورٳ 䞈ٳ ⵇٳ㸍لٳ و ۔ٳ روزا䔙ٳ ا⊯䂬ٳ ܙ˄ٱٳ ㍉ ٳ آ䥙 ▧㷍و ᒖ تٳ ٳⵇṡ ا䨕ٳ ῳفٳ اⱎارٳ㈉ٳ
ٱت  اسُٳތٳをٳ۔ٳ 㷍▧ہٳ䙎ٳ⸗ر䗃ٳ䞈 ٳ وѣܟ اسُٳㅎٳ 〨ٳ ܘ˄ٱ⸠䕉ٳ㷍▧ےٳ اورٳاسٳ㈉ٳد⪖عٳⵇٳ㹽ٳ ٳㅎٳ㦇䏙ٳ ܗ ஗㸦ٳҍᏪܙ

ٳ䜫݊اٳ䞈ٳ㨉ٳا╌ٳέٳ⸗䗂ٳٳ وἼ ▧مٳ  ٳ ٳا⊯䂬ٳ㷍▧وںٳ䆀ٳ䯀Ὗا䕉ٳ䎀مٳا଺ٳ׏ܡ ٱٳ䞈ٳឮٳㅎٳ䯁وѬܡ ܟ˄ ╌ٳ଺ٳ௣ارٳ⸗
 㦆ٳ㈉ ٳ 䞈ٳ䗃رᜯٳㅏلٳ⃵ٳا਌ṡٳ ٳ䜱ٳ۔ٳ ɝܚ اɟܠ اسُٳⵇٳ䀀ٳ Ꮰٳ⌵جٳ䯎ٳ଺ٳ ٳٳ䜫ٳ㐗ٳ ܙ ܣ ܠؗ ङٳروکٳᖫکٳ ܙ˄ٱٳ䯎ٳ㐗㌴ٳ 䄍ٳ☸␰ٳ ܗ ܗ̵
 ㈊ے䯈 ٳ۔ٳ ӉⰔܗ 㦆ٳ ㈉ٳ ا㣦سٳ ⧋امٳ 〨ٳ 䁡ادٳ ⫋ٳ ⸗㈉ٳ ٳٳ ܙ ܣ ܠؗ ܗ˄ٱرٳ ܗ˄ٱرٳ ذر䩘ٳ ㈉ٳ ܙ˄ٱٳ 䄍 ␰☸ٳ ٳ〪 䞈ٳ ا䦻اٳ ⵇٳ 㸦بٳ

ܙ˄ٱٳ䥞ᜯٳᏠٳ༔ٳ⌵جٳ䆀ٳ䮩 ٳⰨAcceptableل  ܘ˄ٱ⸠䕉ٳ㷍▧ےٳ䆀ٳ䜫ٳر䗃ٳ䞈 ٳৄد ٳا䤈ٳ〨ٳ⣇مٳ䥞ᜯ䜫ٳ㐗ٳاورٳ䮱ٳ  ٳ15۔ ںٳɟܗ

ܙ˄ٱٳ㈉ٳذر䩘ٳ㳡ٳᣅ䔘ا䔘ںٳ䆀ٳ ٳ 䄍ٳ☸␰ (دٳ㗂ا 䞈ٳ䜱ٳྨر ٶاٳ㈉ٳوᣅد╌ٳا䐁ر(ٳㅎٳ䕇ٳ㥒ٳດریٳد䕊ٳ䆀ٳ ا㗂دٳ ۔ٳ ؎ܟ
ܙ˄ٱٳⵇٳ  䄍ٳ☸␰ٳ䆀ٳ䗂⸗ٳ䂗ٳ⪖رمٳปٳ䆀ٳ䗂ྩ 䞈نٳ⾸ٳ䨝䯎ٱکٳاورٳ ܟ˄ ῗٳ䇫ٳ۔ٳ ⸗دارٳ౹ٳا㈉ܙ˄ٱٳ 䄍ٳ☸␰انٳᣅ䔘

 䭆䯂㱇ٳ䫑ٳد㈉ٳલٳ䕊ٳ╌ٳد䕉⁩ٳآ䩘ٳ ذر، 䞀ٳ ஗㸦ٳ㶐ٳ۔ٳ ⁩࢑ٳ䔘㳢ںٳاورٳآزادٳ␰چٳر䮾ٳوا㥀ںٳ㈉ٳ⁩ᏼٳ䯑ٳʆܡ
Leo Igweٳ 䐚ٳاⵇٳ䗂ྩٳ⪪ٳⵇدٳ㗂ٳا䆀ٳ䌑انٳᣅ䔘ٳㅎںٳ䔘㳢ٳ䩘ٳذر㈉ܙ˄ٱٳ 䄍ٳ☸␰ 䞈ٱ ܡ˄  ۔ٳ فٳ⸗

Leo Igweٳ:䞈ٳ㞼 
“Things� are� rapidly� changing� because� of� social�media.� Youths�
who question Islamic teachings can easily interact with other 
apostates, ex-muslims, and freethinkers across the world. They 
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ٳورکٳا⃵لٳㅏ ٳا䦼ٳ䗂ٳاຓٳ⮪᧘ٳوṣس  ܢ ܙ ٳⵇٳҖܟ ܗ 䗂ٳ㈉ٳ㩓ٳڈارکٳوҍܙ  14۔ٳ 㩕㸈تٳ〨ٳᱴریٳ䗂䜫ٳ╌ٳ݊

Chart Created by Authors of the research Paper  

ٳ⸗ᒖٳ䞈 ٳ ܗ ٳاتٳҍ㱇ܡ ٳےٳاɟܠ ܙ˄ٱٳɟܗ fٳ ا ٳᷚ ٳٳ ܙ˄ٱٳ᧘㥀ᚯٳ䗂ٳᣇںٳآ⁩䕊ںٳاورٳ㦈⑝تٳِٳز㐗䯀ٳ ۔ٳ 㷍▧وںٳ䯎ٳɝܚ 䄍ٶٳ ܙ̔ ٶ ؎ܗ
 䞀ٳ଺ٳاتٳ ٱتٳوٳ䀀ٳاٳɟܠ ܟ˄ 䏩ٳ㈉حٳاسٳ⠪ٳا⑬ٳ䞀ٳㇿٳ䚽ٳا ܙ˄ٱٳ᧘㥀ᚯٳ㈉ٳ۔ٳ Ӓܟ 䄍ٳ䥞ٳܖ㈉ٳ䤈䞉䯈ٳޒٳ䆀دہٳدورٳᣅ䁡

 䞀ادہٳ㘪ܙ˄ٱ۔ٳ د 䄍ٳ☸␰ٳ ܡ ܡ͋ ܗ˄ٱدٳ䜫ر䗃ٳ䞈 ⭾ںٳو⪋ہٳ ،ٳ ڈرا䁡ں ،ٳ ⵇرᖫن ،ٳ ڈ䧉ٳ㐾 ،ٳ 䕇ٳ䌑ٳⵇٳⴹٳو ٳ اسٳ۔ٳ د䪺ٳ䆀ٳɟܗ
ܘ˄ٱسٳ✇ٳ㿂ا䔙ٳ䕉ែٳ⇤䆁䯆ںٳ╌ٳاᡸٳ ٱ䕉ٳوٳد䮞ٳاⱎارٳ╌ٳ䔙ఙٳᒖ䜫ٳر䜱ٳ䞈ٳ०ٳانٳ㈉ٳ ܟ˶ ⠪حٳ䕇ٳ䌑ٳ䔙ٳ✜فٳا

 䞈ٳ䜱ر دےٳ 䞈 ۔ٳ د䤈うٳ ᭝ٳ ܢٳھٳ ɟܗ ܙ˄ٱدہٳ ز ا⃵لٳਏٳ 䀀ٳ ⵇٳ ܙ˄ٱٳ 䄍 ␰☸ٳ ا⊯䂬ٳ㷍▧وںٳ䆀ٳ ܘ˄ٱ⸠䕉ٳ۔ٳ ⱚ䯁ٳ╌ٳ
 䆀ےٳ▧㷍 䞈ٳᒖ䜫سٳ㯗ٳ㐗㿂▧ٳ⸗ٳ䪳لٳد⃵ٳٳا ܙ˄ٱدہٳɟܡ ܙ˄ٱٳⵇٳز 䄍ٳ☸␰ٳ䩘ٳذر㈉ٳ䌑انٳᣅ䔘ٳ⸗دارٳ۔ٳ ٳㅎںٳ㍉㥀

 䞈ٳᮟٳ䜫مٳ⣇ا ۔ٳ ⺄ٳၝو䯎ٱٳ ܢ˄ ᦧفٳῳٳ㈉ٳ㝏㰐ٳ䗐㱆وٳ ܙ˄ٱٳ䯎ٳ⑭⑬ٳ 䄍ٳ☸␰ ٱٳ،ٳ ܟ˄ اณڈٳ⸗ اورٳوڈ䮩زٳ ٳٳ ܢٶٹٳ▥ہٳᇸوɟܙ ܙ̔ ا
 䞈ٳ䯉ৃٳ ܗ˄ٱتٳ䮪ٳ䞈 ۔ٳ 㸍لٳ  Cyber Crime)ٳ〪اسٳㅎٳروکٳᏽمٳ㈉ٳ⋖ٳ䆀ٳ⁩䡬ٳ⸗ا䣘ٳا䪀 ٳ 㨉ٳὈتٳㅎٳ

Act) ٳ 䞈ٳ䥻ٳد䤈うٳٳاور౹ٳߞٳد  ۔ٳ౹ٳاɟܠ
 ⪲᛽ ㅎٳ 㷍▧وںٳ ᣅٳ㳡ٳ 䞈ٳ ر䗃ٳ ⸗ٳ اداٳ ⸗دارٳ ⵇٳ ፎارٳ دود䞉ریٳ ا䨕ٳ ܙ˄ٱٳ 䄍 ␰☸ٳ دورٳ䆀ٳ ٶٳ ܙ̔ ٶ ،ٳ ⌵᧘ ،ٳ 䥦Ꮺ ،ٳ ؎ܗ

 ᒖ▧㷍 ٳ، 䞈ٳ䗃ٳ⸗رホㄙدیٳ䱜ٳᒖܙ˄ٱ 䎁ٳاورٳ⚨㷍 ٱرٳ ۔ٳ ܟ˄ ا ܙ˄ٱٳ㈉ٳذر䩘ٳا⊯䂬ٳ㷍▧وںٳ䆀ٳ౹ٳ䤈Ἴٳاوراⴛῳٳ 䄍ٳ☸␰
 

14.�Volle,�A."dark web." Encyclopedia Britannica, May 16, 2023. 

https://www.britannica.com/topic/dark-web. 
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䱜دٳ  ٳㅎٳ رㄚٳ㐔 ٳ 2004⯍ٳ׏ܗ ورکٳ䞈 ۔ٳ 䆀ٳ ٳ ܢ ܙ ܢٳاٳ␰☸ٳҖܟ ɟܗ ٳ╌ٳ ⵇٳחܗ د䕊ٳ زا䯏ٳ ،ٳ 䮪ٳ ឮٳ㈉ٳᓕٳঠٳ╌ٳ
 䞀ٳⰇ۔ٳ⛭رMark Zuckerberg  䞀ٳ䕉ܗ˄ٱ ٳ㈉ٳ ٱٳ䞈 ۔ٳ⯍ٳ׏ܗ ܡ˄ ᜯٳ⍜ٳورکٳ ܢ ܙ ٳ䧳ኈٳҖܟ  ۔ٳ 䮪ٳا׏ܙ

 ( و䦔ᖫTwitter 㨬ٳ ا䮩نٳ 䱜دٳ ㅎٳ اⅨن ،ٳ Evan Williams(ٳ ܟٳٳ ㊱س ،ٳ ɟBuzz Stoneܗ 䔘حٳ  Noah اورٳ
Glass ٳ ٳ䗂2004 ٳ ㄚٳر䆀 ٳ۔ٳ㈉ٳ䗂ر䯅ٳ ܡ ܡ͋ و ܢٳیٳሧادٳ䦔ᖫٳ╌ٳ㿍ٳ䞈ٳឮٳ䆀ٳ ɟܗ د䕊ٳલٳ╌ٳ⛭رⰇٳㅎٳਏٳ

 䞈ٳ䗃رᜯٱٳ ܡ˄ 䜫ٳا➟⮫ٳ㳜ٳᏼ⁩ٳᏼ⁩ ۔ٳ 

 〨بٳ᛬䮩14 ٳوریٳ ٳ ٶ䮩ز"ٳ⛫ٳ⸗䗂ٳ╌ٳ㚺ٳا䯀وزٳ䜫ں ٳ Ӓ2005ܟ ܢ ܙ̔ ٳ⣇〪مٳ㥀گٳاຊٳ"䬃㎛ٳو ٱ ܡ˄ ܙ˄ٱٳ䯉ٳᏽٳ ۔ٳرិڈٳ⸗ا
 ۔ٳ 䆀ٳواⲚٳ䞈 (California)اسٳⵇٳ䝇ٳ〨ار䯍ٳ㇒ر䕊ٳ

ܢ܇ܟ  اۻܙډ܄ ٳا䣩ٳ ٳㅎٳ䱜دٳرㄚ ٳ 䗂2009ٳ ٳ Jan Koumاورٳᜯنٳ〨مٳ ٳ ɟBrian Actonܗ ܘ ܘ˄ٱ⸠نٳ䆀ٳ ٳ 12۔ 䆀ٳواᔖٳاҍܙ
 䞈ٳ䗃ر䜫ٳا➟⮫ٳ㳜ٳ䆀ادٳሧٳㅎٳⰇٳ⛭ر㈉ٳᔖ۔ٳ وا ( ܘ ٳ㈉ٳ⋖䆀ٳواᔖٳاҍܙ ܡ ٳ̓͂وٳҍ⵰ܗ (ٳ ⵇ⇤WhatsAppریٳ

 䞈ٳ䗃ٳ⸗دارٳاداٳ⸗ر䚽۔ٳا 

ٱک ٳ ܢ˄ ٳ ܟ˟  ا׏ܙ ٳ )TikTok(׏ܢ ٳٳ ܙ ܣ ܠؗ ٶ䮩ٳ ܢ ܙ̔ ورکٳ䞈ٳឮٳㅎٳ䱜دٳ ٳ و ٳ ܢ ܙ 䯎ٳٳ ٳ 13۔ ءٳ䆀ٳرㄚٳⵇ2016 㐔ٳ␰☸ٳҖܟ اسٳ
 䞀ٳᒖᜯٳㅎزٳ⛫ٳ䮩ٶ ܢ ܙ̔ و دورا䖽ٳ ۔ٳ 㰗ٳ ⵇٳ ٶ䮩زٳ ܢ ܙ̔ و ٱکٳ ܢ˄ ٳ ٱ䞈 ٳ 60╌ٳ ٳ 15׏ܢ ܡ˄ 䜫ٳ ٳٳ۔ٳ Ⓐٳ׏ܡ ɟܡ ܙ˄ٱدہٳ ز ٳورکٳ〨ٳ ܢ ܙ اسٳ␰☸ٳҖܟ
 䞀ٳᓧ⸗لٳ⃵زٳا䦳ٳاᛚ۔ٳ 䞈ٳ䗃ܢٳھٳر ٱکٳⵇٳا⃵لٳɟܗ ܢ˄ ٳ  ۔ٳᣅ䔘انٳ䌑ٳ䆀ٳ׏ܢ

ٳ)  ܗ ٳورکٳ䞈ٳᣅٳ⪋䕉䔘Ⱄٳاورٳ῰ٳ㩕㸈تٳ〨ٳاณڈٳ⸗䗂ٳ㈉ٳ㦆ٳٳ (ٳا׏ܙ Dark Webڈارکٳوҍܙ ܢ ܙ ا䧸ٳ␰☸ٳҖܟ
 䞈ٱٳ ܡ˄ 䜫لٳ⃵ٳ⸗ٳ≢ ۔ٳ ا䔽ٳ䤈⁩ٳر ٳ׏ܡ ܢ ٳ⁩ҍܣ ܗ ٳٳ▚ٳاسٳوҍܙ ٳ╌ٳຝٳ ۔ٳ ɝܚ ءٳ䆀ٳا䪲㱇ٳㅎٳ䖼لٳ㼂یٳ῰ٳ2002חܗ

 
12. Ravi�Kant,�“WhatsApp�Usage:�Attitutde�and�Perceptions�of�College�Students,”�CONFLUX 

Journal of Education 5, no. 9 (2018): 27–34. 
13. L.�Roche,�E.�Nic�Dhonncha,�and�M.�Murphy,�“TikTokTM and Dermatology: Promises and 

Pearls,”�Clinical and Experimental Dermatology 46, no. 4 (June 2021): 737–39, 
https://doi.org/10.1111/ced.14529. 
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Chart: Social Networks  

ٳ䭆ٳ ɟܡ ٱزہٳ ܡ˄ ٳا⃵لٳ⸗ر䞈ٳ䞀ٳᣅٳ ܙ˄ٱٳ⯍ٳ׏ܗ 䄍ٳ☸␰ٳⰇܙ˄ٱدہٳ⛭ر ز ٳ╌ٳ ٳ〪חܗ ٱٳ䞈ٳ ܡ˄ ⸗ ٳ ܡ ٱҍܗ ܠ˄ ܗ˄ٱ㑔ٳᨴرٹٳ 〨㱆رہٳ
ٳ㣚⣇〪ٳ ٳ (Research Reports) رດرᒖ ᔖٳ ᅘ ۔ٳ 㽈ٳ䞈 ٳ 2958رດرٹٳ㈉ٳ㶩࢑ٳ⛭رⰇٳㅎٳሧادٳ  ۈᒖٳ䞀ٳ

 䞈ٳ䗃رᜯٳ䞛ܢٳ ٳ㈉ٳا⃵لٳⵇٳرឩنٳɟܗ ܙ˄ٱٳὟصٳ⡷رٳ䯎ٳ⯍ٳ׏ܗ 䄍ٳ☸␰ٳ䆀ٳ䢆⁩␰ٳ䯎10۔ ∘ٳ 

 䭆ٶ ٳ䞈ٳឮٳⵇٳⴜمٳ،ٳ(LinkedIn)ژ܁ܟډڟܢ ܢ ٳ⁩ҍܣ ܗ ٳور⿿ٳوҍܙ ܢ ܙ ܗ˄ٱرٳ䯎ٳ䯔ٳ␰☸ٳҖܟ ܙ˄ٱٳاورٳاسٳٳⵇ2002رو 䆀ٳ⦡ٳ䆀ٳآ
 䕊ٳ㇒ر䯍ار〨 䝇ٳ 䞈 ٳ ⵇ(California)ٳ ㈉ٳ۔ٳ 䆀ٳ 䞀(ٳ ᓧ䜫ٳ 㚓ًὟٳ䧣ኈٳ اⷑٳ )ᣅٳ ور⸘ٳ ٳ ܢ ܙ Җܟ ␰☸ٳ دو⇤ےٳ

 䭆ٶ ٳ⥮ٳژ܁ܟډڟܢ ٳ㶜طٳاورٳ11۔ ⛭رفٳ㈉ٳ၀ٳورا䔙ٳروا࠳ٳ䯎ٳزورٳد䥻ٳ䞈 ٳ )ɟ)LinkedInܗ ًٳ䮪ٳا׏ܙ ܄ܗ܁ܡٿٱ
ܟٳ䋔ٳ⾶䈢ٳ㈉ٳ㦆ٳ۽ܟ۪ ɟܗ

ٳورکٳ ܢ ܙ  ۔ 㯧 䞈ظٳ␰☸ٳҖܟ

 
9 �.� https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-

of-users/ accessed 27 September 2023 
10. Esteban Ortiz-Ospina,�“The�Rise�of�Social�Media,”�Our World In Data, 2019, 

https://ourworldindata.org/rise-of-social-media#article-citation. 
11. Erik�Gregersen.,�“LinkedIn�American�Company,”�Britannica, 2021, 

https://www.britannica.com/topic/LinkedIn. 
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 䞀ٳᓧ䜫ٳ ܗ ٳاتٳҍ㱇ܡ ٳدٳ䯎ٳ㬳ٳوٳቛیٳاɟܠ ٳٳӒܟ ܙ˄ٱٳⵇٳ㬳ٳا⃵لٳاسٳ⋖䆀ٳا䚽ٳ⸗دارٳاداٳ ۔ٳ ╌ٳ㷍▧ےٳ㈉ٳɝܚ 䄍ٳ☸␰
 䞈۔ٳ⸗≢ٳ 

ا  ٳدو⇤ےٳ╌راࡍٳ䆀ٳ䞀ٳ ܙ˄ٱٳ㈉ٳذر䩘ٳا׏ܙ 䄍ٳ☸␰ٳ╌ٳ اورٳѬ⑝ܡ ٳ䜱ٳ㥀ٳگٳا䤈䇫ٳآ⁩䕉ٳ د䕊ٳا׏ܙ ورٳດریٳ
ٳዅیٳ㷍▧ہ  ٳဲ⸗ر䞈䗃 ٳӉ㋟(Global Plurlistic Society)ܗ  ۔ٳㅎٳ☒ٳ

“Social� media� plays� a� key� role� in� facilitating� rich� cultural�
exchanges and joyous intercultural dialogue. Ideas, views and 
cultural expressions from across the globe flow freely, form-ing 
a terrain where diversity is valued and given its rightful place. 
This fosters inclusive and multicultural interactions, generating 
an environment of depth and diversity in knowledge and 
experience, and together forming a roadmap to a deeper global 
understanding�.”8 

ٳ߳⸗ᓧٳ䞀 ٳ 䆀ٳ㰛 (ٳ Pluralistic Societyہٳ) ዅٳیٳ㷍▧ ٳ ۔ٳ ⭐ٳوٳ᛽⪗ٳ㈉ٳ㥀گٳ㻬ٳ᠉ٳ⸗ٳز㐗䯀ٳ
 䞈 ٱٳ ܡ˄ 䜫 Ꮨعٳ ᛽⪲ٳ 䆀ٳ 㷍▧ےٳ 䞈 ۔ٳ ا䨛ٳ ٱٳ ܡ˄ 䜫 اう䔘ٳ اورٳ 㿼دٳ ا䯀ازٳ ٳٳ ɝܚ ⵇٳ 㷍▧ے ۔ٳ ᛽⪗ٳ ٳⷒا㕁⪲ٳ

 (multicultural society 䆀ٳ) 䞀ٳᓧ⸗وٳا⸗امٳ اḺامٳ ⵇٳ ٳدو⇤ےٳ ܗ˄ٱوᣅدٳا׏ܙ ٳقٳ䗂䜫ٳ㈉ٳ Ӓܟ ۔ٳٳ㥀گٳ᛽⪲ٳ
ٳ䕈ٳا䯀ازٳ⁩䁠ٳآᓧٳ  ܡ ܙ˄ٱتٳوٳر㩕␰تٳ㈉ٳا㪠اجٳ╌ٳ⠪زٳِز㐗䯀ٳ㈉ٳҍܟ ܙ˄ٱتٳاورٳروا 䎁ارٳوٳⱎٳا㰛ٳ䆀ےٳ▧㷍ٳ䨛ا

 䞀 ۔ٳ 〨ٳ䣊㱉ٳ᧘⌵ٳادٳ اӒܟ وا㩔ٳ ܗ˄ٱتٳ╌ٳቄٳر䮾ٳ ᄌاورٳ ٳ㰛 䞀ٳ᛽⪯ںٳ ا䯀ازٳ䆀ٳỡٳ⸗ٳʆܡ دورٳ۔ٳ ٳᆈٳ ᣅ䁡دہٳ
ܟٳ䨮ٳ  ڝٱɟܣ ڰܗ܄ܙ܁ܢ ٱٳ䞈 ٳ (Digitalization)ڈۿܙ ܡ˄ دورٳ〶 ٳدٳᣅٳ⌵᧘ٳوٳᒖ▧㷍ٳ⇤䆁䯆ںٳ䆀ٳẗٳ䯋ٳ۔ٳ ⵇٳ ⵇٳا䧸ٳӒܟ ⹔ٳ଺ٳ㼘ٳ

׏ܗ  )⯍ٳ ܙ˄ٱٳ 䄍 ␰☸ٳ ܘ ،ٳ 㦆㈉ٳ اҍܙ 䞈 ،ٳ وᔖٳ ٱٳ ܡ˄ ⸗ ا⃵لٳ ⵇٳ و⪋ہٳ اور䦔ᖫٳ 䯆امٳ ٱٳ ܢ ˑܟ ⚘ی ،ٳ ا  Digital)ڈ䧉ٳ
Citizen)ٳ 䞈ٱٳ ܡ˄  ۔ٳ 〶

 䞈 ٱٳ ܡ˄ 〶 دورٳ ⵇٳ ܙ˄ٱٳ 䄍 دورٳ␰☸ٳ ٳ۔ٳ ᣅ䁡دہٳ ׏ܗ ܗ˄ٱ㘓صٳ⯍ٳ ܙ˄ٱٳ 䄍 وہٳ␰☸ٳ 䞈ٳ ⮪نٳ ⌵رٹٳ ܘ˄ٱسٳ ㈉ٳ ٳدٳ Ӓܟ ឮٳ
 䡾ᖫٳور⸘ٳ ܢ ܙ ܢٳیٳሧادٳدو⇤ےٳ␰☸ٳҖܟ ٳادٳㅎٳɟܗ ܙ˄ٱ⪱ٳاӒܟ ٱٳ᜵䞈ٳቕٳ ܡ˄ ܘ ،ٳ ➳ورا⃵لٳ⸗ ٱٳ䯆امٳو⪋ہٳ଺ٳ،ٳ واᔖٳاҍܙ ܢ ˑܟ ا

ٳو䏎ذٳㅏٳ䞈 ۔ٳ ⃵لٳ⸗ᓧٳ䞀 ا  اɟܠ ٳ ٳورکٳ䞈ٳឮٳ䗂ٳ㷍▧ےٳ䆀ٳὈانٳ⾸ٳṠٳ׏ܡ ܢ ܙ ٳا䧸ٳҖܟ ܙ˄ٱٳا׏ܙ 䄍ٳ☸␰ ٳ۔ٳ䕊د
ܙ˄ٱدہٳ⛭رⰇٳ⯍ٳ׏ܗ  ٳ╌ٳز ܙ˄ٱٳᜯٳ≢ٳ䞈 ٳ 䆀(Facebook)ٳחܗ 㟝رٹٳ╌ٳᨴٳ䫡ٳذ  ۔ٳ╌ٳ㿍ٳ䞀ٳឮٳⵇٳا䯀ازہٳңܗ

 
8. Azzaakiyyah,�“The�Impact�of�Social�Media�Use�on�Social�Interaction�in�Contemporary�
Society.” 
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 䞈ٳᒖᜯٳآ䁠⁩ٳ⸗ٳ䜫ٳوا➩ٳὃٳ᧘⌵ٳوٳ⚨㷍ٳㅎܙ˄ٱٳ 䄍ٳ☸␰ٳ䆀ٳ䢆⁩␰ٳ଺ٳ⹔رٹٳ╌ٳᨴٳ㑔ܗ˄ٱ ⌵᧘ٳ۔ٳ 〨㱆رہٳ
ٳدورِ  ܙ˄ٱٳㅎٳ䯁وѬܡ 䄍 ٳ 䞈ٳᮟٳ䜫ٳاورٳآ⁩نٳ␻ٳ䤈䇫ٳا ܟ˟ ٳ ܙ ܣ ܠؗ ٳٳⱖٳㅎٳ㩕㸈تٳㅎٳ ܙ˄ٱٳⵇٳ۔ٳ ḝ➳ٳ䆀ٳɝܚ 䄍ٳ☸␰ٳ〨دٳہٳدورٳᣅ䁡
 䞈≢ᜯ〫ٳ 䞈 ۔ٳ ز䔙㩕ٳ ᭝ٳ ٳৃ ذر䩕ٳ ا䚽ٳ ⵇٳ راࡍٳ در䂭نٳ ㈉ٳ ⧋امٳ ܙ˄ٱٳ 䄍 وٳ㩕㸈تٳ۔ٳ ␰☸ٳ 㩕၈تٳ ادوارٳ䆀ٳ 䬚ⱎٳ

 ᏽٱٳ ܡ˄ 䜫ٳ✜فٳ ܡ ܡ͋ ٳ䗂ລٳ䆀ٳⵇ⮻ٳو ٳ㣚⣇ٳ䄍 ۔ٳدو⇤وںٳ׏ܡ ܙ˄ٱٳاٳورٳد䕊ٳا׏ܙ ܘ˄ٱ⸗ٳد ٳ ٳㅎٳا䦰دٳ䗂ٳا䏳بٳɟܗ ܢ ܙ ܙ˄ٱٳ᧘ᚯٳ䆀ٳاҖ䈇ܟ
 ۔ٳ ㅎٳ❼رتٳا὾رٳ⸗ٳ㐔 ٳ㈊(Global Village)ؤں 

 䞈ٳ䩕ٳآ⁩نٳذرⵇٳ䥞رٳرا⢻ܙ˄ٱآزادیٳا 䄍ٳ☸␰ٶٳ ܙ̔ ٶ ㈉ٳ㶩࢑ٳٳ (John Stuart Mill)⭞∶ٳاⅨرٹٳ㻬ٳ ۔ٳ ؎ܗ
 䥞ᜯܙ˄ٱٳ ٱ䔘ںٳ〨ٳآزادا䔙ٳ⡷رٳ䯎ٳاຓٳ⁔㑔تٳⵇٳا⢻رٳ⸗䗂ٳد ܟ˶ ٳ〪ا ٳⴛٳⵇٳواṠٳراÅٳ䮪ٳ䞈ٳ  ۔ٳ ᒖ▧㷍ٳɟܡ

Baumٳ :䞈ٳ㞼 
“Mill� contends� that� the� fullest� publicity� and� freedom� of�
discussion�is�essential�for�all�citizens�to�in�political�freedom.”6 

ٱ䕉ٳⵇٳ㣚⣇ٳ㿓رٳ ٳ 䮩ا䭆 ٳ ܟ˶ ۔ٳ ᒗرٳㅏ ٳ Universal Declaration of Human Rights(UDHR)اوٳⵇٳểقِٳا
ٳ)  ٱ䕉ٳểقٳ㈉ٳ㣚⣇ٳا⥲Ԡܙ ܟ˶ ٳ〨ٳاຊٳرا䥞ٳ㈉ٳا⢻رٳㅎٳآزادیٳⵇٳẽٳḝ❅ٳUDHR 䞈ا ٳٳا׏ܙ اسٳẽٳ،ٳ (ٳ㈉ٳ㶩࢑ٳɝܚ

 䩘ٳذر㈉ܙ˄ٱٳ 䄍ٳ଺ٳ⹔ٳاور䗂⸗ٳ䣘Ⱄٳ䥞ٳࢇٳرا㈉ٳῴا㱄ٳ⹔ٳ䆀 ٳٳ㈉تٳ㩕㸈ٳ䎁ٳⲌٳ╌ٳṠ⇤ٳ଺ٳ⹔ٳاورٳ╌
 䞈ٳ㻬ٱ ٱٳ䞈: ٳⵇ19ٳآرᚬٳٳ UDHR۔ٳا⢻رٳㅎٳآزادیٳӀܠ ܡ˄  ۈ

“Freedom� of� expression� is� a� fundamental� human� right,�
enshrined in article 19 of the Universal Declaration of Human 
Rights. However, there are governments and individuals in 
positions of power around the globe that threaten this right. A 
number of freedoms fall under the category of freedom of 
expression. Freedom of the media is under attack in many 
places because of its essential role in ensuring transparency and 
accountability�for�public�and�governmental�authorities.” 7 

 䞈ٱٳ ܡ˄ اداٳ⸗ ٳ㫮عّٳ⌵جٳㅎٳᇥٳ䆀ٳا䚽ٳ⸗دارٳ ا㽮ٳوا㩕نٳ ،ٳ اسٳ╌ٳ㷍▧ےٳ䆀ٳ䚽ٳآ䜞 ۔ٳ آزادیِٳا⢻رٳرا䥞ٳا׏ܙ
ٳ⁩لٳ ۔ٳ رواداریٳㅎٳ⫹ٳမاٳᒖ䜫ٳ䞈 ،ٳ 䤈੗ٳᨴرہ ،ٳ اورٳا⁏ت  ٳ21د䕊ٳલٳ䆀ٳا㽮ٳوٳ䚽ٳآ䜞ٳㅎٳا䛲ٳا䯆ᜯٳ⸗䗂ٳ㈉ٳ㦆ٳɝܚ

 䞈ٱٳ ܡ˄ ᜯ ܙ˄ٱٳ 㽯 ا㽮ٳ 䮩مِٳ 〨ٳ㣚⣇ٳ ٱٳ䞈 ۔ٳ ℜٳ ܡ˄ 䜫 ٳ ܡ ٱҍܗ ܠ˄ ܘ˄ٱ䗂ٳ䆀ٳ㷍ونٳ ٳا䥛ںٳ╌ٳ䈶تٳ ɟܗ ا⢻رٳᒖ▧㷍ٳ ⹔ٳ଺ٳ۔ٳ آزادیِٳ
 䔙ܗ˄ٱتٳ ٳ㥀〪گٳاسٳ㈉ٳῳفٳ ٳ ٳ׏ܡ ܗ ܗ̵ ٳ䔽ٳㅏٳᜯٳ≢ٳ ٳ׏ܡ ܡ ܡ͋ ٳا䤈ٳⵇٳᎉὟٳاسٳو ܗ˄ٱ䛰ٳ䚽ٳآ䜞ٳ ۔ٳ ٳ⸗ᒖ▧㷍 䮨ٳɟܗ ا㽮ٳاورٳ

 
6. Bruce Baum,�“Freedom,�Power and�Public�Option:�J.S.�Mill�on�the�Public�Sphere,”�History 

of Political Thought 22, no. 3 (2001): 501–24, http://www.jstor.org/stable/26219800. 
7. “Freedom�of�Expression�and�Opinion,”�n.d.,�https://www.ohchr.org/en/topic/freedom-

expression-and-opinion. 
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 䞀ٳ㐖ٳ䥞ৄ۔ٳ䞈ٳ䯉ٳㅏٳ㽸ٳآنٳٳ ٳᡣٳӒܡ ٱٳ⪛ٳ㯽ٳ䞱㣹ᜯیٳⵇٳاردوٳɟܡ ܟ˄ 㑔䁡ٳ㦆㈉ٳ䕉ٳآ  ۔ٳٳ䎁ဲٳ㥁㹬ٳ䆀ٳآ˄ܙٱتِٳӒܡ

 䁣⣇غٳङܙ˄ٱٳا 䄍ٳ☸␰(Mass Communication) ٳ 䞈ٳ☒ٳ䭆ٳ ɟܡ ٶٳ ܙ̔ ٶ ؎ܗ ٳ۔ٳ ㅎٳ دورٳɟङ㋟ܣ دورٳᣅ䁡دہٳ ⵇٳ 䨮ٳ
 䞈ٱٳ ܡ˄ ا䚽ٳ䞈 ،ٳ 〶 ܙ˄ٱدہٳ ز ٳ╌ٳ دارٳחܗ ⸗ٳ ܙ˄ٱٳ 䄍 ܟٳٳ⸗䗂ٳ䆀ٳ␰☸ٳ 〨ٳɟङ㋟ܣ ㈊ؤں) ۔ٳ د䕊ٳ ㅎٳ ٳ 㣚⣇(Global Villageٳ

ܙ˄ٱ Marshall McLuhan ا✤حٳ⣇مٳᮟ䜫ٳ䞈ٳៈٳ㩕ر☸ٳ䄥ٳ䗃㥀ن  ٳ╌ٳຝٳ㪲رفٳ⸗وا ␰☸ٳ3ٳ ۔ٳ 䗂ٳחܗ
 䞀ٳ䢵ٳذرا᧘⌵ٳ䣩㑔آنٳ㩔ٳوا䗂⸗ٳ䚽ٳا ٳӒܟ ܙ˄ٱٳ╌ٳ㱇ادٳ⌵᧘ٳروا࠳ٳㅎٳѬ⑝ܡ 䄍 ٳ╌ٳ۔ٳ ܢ ܙ ᡱٳㅎٳ㱄دٳ╌ٳد䕊ٳલٳ╌ٳاҖ䈇ܟ

 䞀ٳᓧ䜫ٳ䣘Ⱄٳروا࠳ٳ᧘⌵ٳ౉㩕ٳ㈉ادٳሧܢٳیٳ ɟܗ ٳادٳ(ٳㅎٳ اӒܟ اسٳ㈉ٳذر䩘ٳ㥀گٳ㰛ٳا䥴ٳㆧٳا⃵لٳ۔ٳ 㿍ٳ)ڈ䧉ٳ
ٳٳ⸗ᓧٳ䞀 ،ٳ⁔㑔ت ،ٳ⸗ᓧٳ䥞䜫ٳ㩕㸈ت  ܙ ܣ ܠؗ ٳدو⇤ےٳ╌ٳ ٶ䮩ٳ၈مٳا׏ܙ ܢ ܙ̔  ۔ٳ 㩕၈تٳاورٳو
ٱယ䤱˄ܙٱٳآفٳ ܟ˶ ٳ䖇䦒 ا  䆀ٳ䞈:ٳɟܗ

“Social�media,�communications�on�the�Internet�through�which�
users share information, ideas, personal messages, and other 
content (such as videos). Social networking and social media 
are overlapping concepts, but social networking is usually 
understood as users building communities among themselves 
while social media is more about using social networking sites 
and related platforms to build an audience�.”4�� 

 䗂ܙ˄ٱٳ 䄍ٳ☸␰ ٳ 䞈ازاٳ䔘ںٳ╌ٳ⪰㷩ٳ䕇ٳ〨ٳ䕉ٱ ܟ˶ ٶٳ䌑ٳِٳا ܙ̔ ٶ ٳⴛٳو⁏▔㦇 ۔ٳ ؎ܗ ٳٳ⦄ٳɟܡ ⁩䣹ٳا䦰داتٳ ،ٳ دورٳḝ➳ٳㅎٳ፝مٳɟܡ
 䞈ٱٳ ܡ˄ 䜫ٳ╌ٳ䢵ٳوذرا䣊⁩ٳو䔺ٳادراکٳاⵇتٳᅘہٳا➟⮫ٳ ۔ٳ اورٳ⦄ٳ฻ٳ౹ٳ䆀ٳ㍪تٳاٳورٳآ㩕㸈ٳ䆀ہٳ▧㷍ٳ䗂ܙ˄ٱٳ 䄍ٳ☸␰

 䞈ٳㅏ ٳ5۔ ٳوۻܙښګܗ ܙ˄ٱ䗂ٳد䕊ٳ㈉ٳ⪖❑ںٳ〨ٳ⎇ٳ⸗ٳӉ㋟ܗ 䄍ٳ☸␰ٳ䆀ٶٳ ܙ̔ ٶ ܙ˄ٱٳGlobalVillage( 䞈(دورٳِٳ؎ܗ  ۔ٳ ٳৄد
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3. Marshall McLuhan and Bruce R. Powers, The Global Village Transformations in World Life 

and Media in the 21st Century (New York: Oxford University Press, 1989). 
4. Erik�Gregersen,�“Social�Media,”�Britannica, 2023, 

https://www.britannica.com/topic/social-media. 
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 㝼㠟ا⣋ ٳ ٳ آ⧱ ٳ⌸ٳد㝩ܙ˄ٱٳ"ٳ)ا 䄍ٶٳ ܙ̔ ٶ ܙ˄ٱ ⤝ٳḝ➳ٳ䆀 ٳ 䆀 ٳ ( ء 䗂2014ٳ"ا⊯مٳاورٳ؎ܗ 䄍ٳ䂬⊯ٳٳ ٳا䁣اورٳذ ٶٳوٳ㵫درٳ ܟ ㈉ٳ㩕؎ܟ
 䎁 䏮ٳ ا⊯䂬ٳ 䯎ٳ 䞈 ٳ دار䮩ںٳ ㅏٳ ᷻ 䑘 ٳ 㥁㹬 ۔ٳ ٳဲ نٳ ڈا⣋⶝ا㣁ٳ 䗂 ٳ رٳ ∯ٳ ܙ˄ٱضٳ ر ڈا⶝ٳ آرᚬ ٳ اورٳ ٳر䨈چٳ

 "Principles of Mass Media: An Analysis of PEMRA`s Principles about Social 
Islamic Teachings ight ofland Religious Values in the  "1  ܘ܂ܙں܌ٳاٳ ۼ وٳ)䆀)PEMRAٳ ㅎٳ⌵᧘ٳ

 䞈ٳㅏဲٳ ⵇٳᎿٳیٳ䮪ᄍٳ ٳاتٳ㈉ٳ ر䨈چٳآرᚬٳ" ۔ٳ ا⊯䂬ٳ◻ںٳ اɟܠ وٳ ܙ˄ٱٳⵇ⸗دارٳا⁫بٳ 䄍ٳ☸␰ٳ䆀ٳ䯘ٳ ɟܡ او㑔دٳㅎٳ
ܟٳہ  ɟᜯܣ ܗ˄ٱروی  ᎗⢡ٳ䆀ٳ ܗ˄ٱنٳ 䁰 ڈا⶝ٳ اورٳ 䑘رٳ⎜ٳ䮩∳ٳ ٳ䒿ٳ"ا⊯㺔ٳ ٳ "ٳ䆀ٳᏠὟنٳ㥁㹬ٳ ؼܗ ᣅٳر䨈چٳ ㅏٳ䞈ٳ ٳٳ 䗂ٳɟᅀܙ

ٱ䢵ٳ䜫اٳ䞈 ءٳ 2021(ٳ 4:1) ⁩䣸ٳ  ܢٳ䞛ٳ䜫اٳرឩنٳ:ٳا⁫بٳاورٳ䯂ارکٳ۔ٳ 䆀ٳӀܠ ٱ䕉ٳⵇٳɟܗ ܟ˶ ܙ˄ٱٳ䯎ٳ䗢ٳا 䄍ٳ☸␰"ᚬچٳآر䨈ر
ٳ䒿ٳ  ٱ䘧ٳا䅠ٳاورٳڈا⶝ٳ㋅ارٳ⦈ٳⵇٳآرᚬٳ䞈ٳᣅٳر䨈چٳؼܗ  Journal of Islamicا⊯䂬ٳቖتٳ㈉ٳ᎗⢡ٳ䆀ٳ"ڈا⶝ٳӀܠ

& Religious Studies ٳ ٳ 1♑رہٳ ٳ᠓6 ریٳ ٳᢴ– نٳᣅ2021 ٳ Ღٳ䆀 ٳޖٳ۔ٳ䯎ؤںٳປٳ䀀㈉ܙ˄ٱٳ 䄍ٳ☸␰ٳ䆀ٳឮ
 䞈ٳ㐔ٳㅎ ٳ ٳ 2023۔ٳ䆀ءٳAzzaakiyyah ٳࡥانᚬٳآرⵇ2 "The Impact of Social Media Use on 

Social Interaction in Contemporary Society 䆀ٳ➳ḝ ᣅٳ⤝ٳ 䜫اٳ ٱ䢵ٳ Ӏܠ وٳ "ٳ ا䛲ٳ ㅎٳ ܙ˄ٱٳ 䄍 ٳ␰☸ٳ
 䞈ٱٳ ܡ˄ ٳاتٳا䯆ᜯٳ⸗ ٳاورٳ㷍✜ٳ㷍▧وںٳ䯎ٳاسٳ㈉ٳاɟܠ ܡ  ۔ٳا⪖دҍܙ

ٳ䯎ٳ⵱ٳِٳⷒٳہٳ  ܢ ܙ ܙ˄ٱٳ㈉ٳ䁡⟡عٳ䯎ٳ㩕رㅳٳاورٳاҖ䈇ܟ 䄍ٳ☸␰ܙ˄ٱٳاورٳ 䄍ٳ⥲وہٳ㈉تٳ㑔㹬ٳᅚتٳاورٳ㧮ٱ ܡ˄ ܗ˄ٱ㑔ٳ 〨㪞رہٳ
 䞀بٳℶٳد䅠㶛ܢٳ۔ٳ اورٳ ɟܗ ܙ˄ٱٳ㈉ٳ 䄍ٳ☸␰ٳ䆀دہٳدورٳᣅ䁡ٳ䚽ٱ 䯎ٳܡ˄ اورٳاسٳ㈉ٳا⊯䂬ٳ㷍▧وںٳ ٳٳوٳر␰خٳ اɟܠ 䞠ٳ䥞䜫ٳ

 䞈ٳ䯉ٳ㦈عٳ⟡䁡ٳⵇٳ"ٳ㛾㶩ٳᒖܙ˄ٱ ᄍٳⵇٳاتٳ ܙ˄ٱٳ㈉ٳاɟܠ 䄍ٳ☸␰ٳ䯎وںٳ▧㷍ٳ䂬⊯ٳ"ٳا䥞䜫ٳ䮿ٳر⠪Ὗظِٳ㼌ٳ〨ٳاتٳ  ۔ٳ اɟܠ

ⵇرٳ  ٳٳ䎁ٳᅚٳ㥁㹬ٳ䆀ٳᄍ˄ܙٱᒖٳᅚٳ䩱⠪ٳ 䯉ٳ ٳ (Analytical Research Methodology)زɟܙ ا฻˄ܙٱٳ
䞈 ۔ٳ䞈䯉ٳㅏدہٳ⃻ٳ៍╌ٳا ܟٳہٳ㦈ٳ۔ٳ ␰☸ٳ䄍˄ܙٱٳ╌ٳ㪼ٳ䱜دیٳ㵫درٳوٳ㱇ا ٱ䔘یٳ㵫درٳⵇٳ଺ٳɟᜯܣ ܠ˄ ا㑙ٳ⸁ٳ㩕㹬تٳ䯎ٳ

䞈䯉 ܢ ۔ٳ ܙ ٳ䭆ٳ㩕㸈تٳوٳ䁡ادٳ㈉ٳ㦆ٳاҖ䈇ܟ ٱزہٳɟܡ ٱ䤱ٳယ˄ܙٱز،ٳ ܡ˄ ܟ˶ ا اورآنٳ䣩㑔ٳ䮩䡬㑔ںٳⵇٳດલرٳا⃵لٳㅏٳ ،ٳ آنٳ䣩㑔ٳ
䞈ٳ䯉 ٹ۔ٳ㞵⑭ٳ䯠یٳⅇٳ⒘تٳ㦆ٳ㈉ادٳ䁡ٳᅚ ٳی ،ٳ ٳیٳရسٳروڈٳ،ٳ ⇤㍉د䞉ٳ䖼䮩رⅯٳɟ䡬㑔ܙ ⥲䁣ٳاⰖلٳɟ䡬㑔ܙ

䞈ٳ䯉ٳㅏٳوزٹٳ〨ٹٳ㞵⑭ ٳ ۔ٳ䆀ٳ➳ḝٳاتٳاورٳ⤝ٳ اسٳⵇ⸗دارٳوا➩ٳ⸗䗂ٳ㦆ٳᨴرᔖٳ㷍▧وںٳ䯎ٳ␰☸ٳ䄍˄ܙٱٳ㈉ٳاɟܠ
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ٶٳدورٳ䆀ٳ⁩ری  ܙ̔ ٶ ٳဲ⸗ٳر䜱 ٳ ؎ܗ ٳ㣚⣇ٳ㈊ؤںچٿٱٳ㿱ٳ ␰☸ٳٳ 㥀گ ٳ ⪯ںٳ╌ٳલ 㿍╌ٳ㰛ٳ᛽ ٳ د䕊 ۔ٳ 䞈 ٳ د䕊ٳا׏ܙ
ܙ˄ٱ 䄍 ٳ 䞀ٳ䥞䜫ےٳ䯑ٳدو⇤ےٳ╌ٳ ܙ˄ٱٳ␰ ㈉☸ٳ 䆀ٳ ٳ 㷍▧وں ٳ ⤝ٳḝ➳ٳ䆀 ۔ٳ ㈉ٳذر䩘ٳا׏ܙ 䄍 ٳاتٳٳ 䱜دیٳ⸗دارٳوٳاɟܠ

 䞈ٳ㽟ٱ ܟ˄ ܟٳ䨮 ۔ٳ ╌ٳا䐁رٳ ڝٱɟܣ ڰܗ܄ܙ܁ܢ ٳورکٳ ٳ دورٳ䆀 ٳ ㈉  ✜㷍 ٳ (Digitalization)ڈۿܙ ܢ ܙ ٳ䬆Ⴉٳㅎٳⴑتٳ㈉ٳ␰☸ٳҖܟ ا׏ܙ
 䞈اٳલٳا䯎رٳ⡷ ٳ، 䕇ٳ〨ٳᷚوںٳ㰛ٳ䗂ٳឮ ٳ ᣈ ٳ 䞈ٳ ۔ٳ دیٳ䯆ا ⿿ٳور ܢ ܙ ⵇٳ✔ٳٳ ␰(Social Networking)☸ٳҖܟ

 㬳ٳ اورٳ 䤈䇫ٳاᏠٳ䥞ᜯٳㅏلٳ⃵ا 㨉ٳ䞀ٳ ܙ˄ٱدہٳ⪖䯏ےٳḝ❅ٳ㈈ٳʆᜯܡ ٳ䆀ٳਏٳز ܡ ܡ͋ و ا⫠⎠کٳỉٳ䮪ٳ䞈ٳٳ ٳⳫٳ
 䂬⊯ܙ˄ٱٳا 䄍ٳ☸␰دہٳᣅ䁡〪وں  ٳ▧㷍 ٳ 䆀 ٳ دلٳآزاری ،ٳ ⸗دار⺄ ٳ، 䕉஘ٳ ⨾ٳ، 䕉ܙ˄ٱ ⣻ں ،ٳ ⫊⚨ٳو䥛ٳا ٳاورٳ஗㸦 ٳ ᒖ▧㷍ٳɟܗ

 ⪘᛽ ٳ، ஘⮪䁡⊯د ،ٳ ا㗂ٳ ٳ ا䗃ٳر䜫لٳ⃵ٳا㦆ٳ㈉ٳ䗂ྩٳ⪪ٳⵇ 䞈 وں ۔ٳ▧㷍ٳ䂬⊯ٳا䆀ٳ➳ḝٳ دورٳ ☸␰ٳ䯎 ٳٳ䀀㈉ܙ˄ٱٳ 䄍
ٳات  ٳ䜫ر䞈ٳ䞀ٳᣅ ٳ اɟܠ ܗ ٳㅎᷯٳὃ ٳ ҍ㱇ܡ ٳِٳ㳤ٳ㈉ٳ㦆ٳ ܡ֫ ܙ˄ٱٳ㈉ ۔ٳ ر䮿ٳ䞀 ٳ ا 䄍ٳ☸␰ٳ ا⊯مٳ 㬳 ی ٳቛلٳٳ وٳ⃵ا

 ⵇ ٳ 㷌ᜯ ࡇ ٳ➟ 䞈ٱٳ ܡ˄ ⸗ ٳဲ اῳقٳ ٳٳ䎁ٳᅚٳ ۔ٳ ٳ ا⊯䂬ٳ ٳ ⵇم زɟܙ ܙ˄ٱٳ␰ ㈉☸ٳ ٳ ᣅ䁡دہ  㷍▧وںٳቖ 䯎تٳِٳ 䄍 ٳات اɟܠ ٳاور ٳ ٳ
ٱٳٳⵇ ٳا⊯䂬ٳቖتٳㅎٳرو⚇ٳ䆀ٳاسٳㅎٳا❆ح  ܡ˄ ٳဲ⸗ ܙ˄ٱᒖٳ㛾㶩ٳ ᄍ 䞈۔ٳ 

ܙ˄ٱ ٳ ᣅ䁡د ٳ 䄍ٳ䆀ٳ ہٳدورٳ ㈉ن ٳឩٳر䥞䜫ٳ䞠ܢٳ ٳ䗂ٳᅚٳⵇم اسٳ䁡⟡عٳ䯎ٳ ٳ ㅎٳوᣆٳ╌ ٳ ɟܗ ܙ܇ܟ ٳਏٳ⁩رےٳ㯬ٳوٳڷۇ܃ܟ۟܄
 ㅏ ٳ 䞈 ۔ٳ 䮞مٳز㙉ٳا⣐ٳ ٳ ⒕ٳᣅٳ䞈بٳ⵰ٳ䚽ٳا ا׏ܙ "ٳ ادارہٳ㷍رفٳا⊯ ٳ ㅎ1988ٳ⵰بٳ"ا⊯䂬ٳ✁⪗ٳ ٳ䂬ٳ㿡رہ ءٳ䆀ٳ

 䤈䜫ٳ䢵ٱ ܙ˄ٱ(㈉ٳ㹬✛ ۔ٳ 䜫㑔رٳ╌ٳӀܠ 䄍(⪘✁ٳ䆀بٳ⵰ا ،ٳ اسٳ 䂬⊯ن ٳ اب ا❼لٳوٳآد ٳ ورا஘ ٳ 䞀ٳ㐖ٳ㈈ نٳ ۔ٳᏠὟٳ㥁㹬
 䩝▧ܟٳہٳ ٳ ء( 2004)ٳ"ٳٳغٳⵇٳ⸗دار ذرا䢵ٳاङ ۔ٳوٳ᛽⪲ٳ䫹ر ٳبٳㅎٳ㸦 䥦Ꮺ "ٳ ٳا⊯䂭تٳࡥان ٳ ا䬚ٳ⭝ ٳ ᅚٳ㥁㹬 ٳ䗂 ٳ䑘ر⪖ɟܣ

 䆀ٳⅯر䖼䮩بٳๅ ٳ ㅏٳٳ ⵇ ٳ ㈉ ٳ ᛽⪗ ٳ 㸦ٳ஗ ٳ 䯎 ٳ ⊯䂬ٳ㷍▧وں ا ٳ 䆀 ٳ ឮ ۔ٳ ɟᅀܙ ܙ˄ٱٳ 䄍ٳ䆀ٳاتٳ ۔ٳㅏٳ䯉ٳ䞈 وا➩ٳ ٳ ⸗دار ٳ اɟܠ
 㗥ٶرٳا ܟ ܟ̔ ٱٳ ܟ˄ 㑔䁡 ٳ ㅎویٳ䯀 ٳ 䆀ٳ⸗دارٳ"ٳ䒭ٳ▧ٳاⵇܙ˄ٱٳ 䄍ٳ㘭Ⓒ"بٳ⵰ ܙ˄ٱ ٳ 䄍ٳ اᜯرہٳداری 䯎ٳ䮯دٳ ٳ Ӊ㋟ܗ ٳوٳر␰خ ٳ 䮩ںٳㅎٳ اɟܠ ㅎٳ ٳ اورٳ
 㦈ܟٳہٳ ܙ˄ٱٳ㈉ٳ㹬✛ٳوٳا䘧افٳ౹ٳ䏙بٳㅍٳٳ ⁩ᏼ ٳد䣊㑔ٳ㈉ ٳᙊس ٳاسٳ䆀ٳ㶐ٳ䁡❼فٳ䗂 ۔ٳ䞈䯉 ٳ ነٳɟᜯܣ 䄍ٳ஗㸦

 䞀 ܙ˄ٱ۔ٳ 䄍" ٳ، "䚽ٳ ا⊯مٳاورٳ 㹨ٳ ٳ⵰ِب ٳ ⵰بٳឮ䞈ٳ䆀 ٳ اورٳ㩕㸈تٳا⫓ا ٳ ا׏ܙ ܗ̵ ٶٳ ڈا⶝ٳ⒕ٳ㯽ٳا䔘رٳ䗂 ٳ ⛭ ܙ̔ ٶ ㈉ٳٳ دورِٳ؎ܗ
ۓڛ۷ٵمٳا⊯䆂 2010۔ٳ ٳㅏဲٳ䞈 ٳ ᎗⢡ٳ䆀ٳا⊯مٳⵇٳ䮪䎁ٳاङغ  ٳ ๅبٳ䖼䮩رⅯٳ䆀ٳا䬚ٳ⭝ٳⵇٳ㥁㹬ٳ"ᒖ▧㷍 ٳ ءٳ䆀ٳ◄ٳ

ٳات"  ٱ䣩ٳا㩈نٳ ٳ " ٳ 䆀 ٳ 㸒ᜯٳ⇤㍉د䞉 ٳ 㥁㹬ٳ䑘ر⣋ا㣁نٳ䗂 ءٳ 2013۔ٳ ٳㅏဲٳ䯉 ٳ اⱎارٳ䯎ٳذرا䢵ٳاङغٳ㈉ٳاɟܠ ㈉ٳࡘٳ㠞⣇ٳܟ˄
ܟٳہ ۔ٳ غٳㅎٳ䥦Ꮺٳوٳ᛽⪲ٳ䫹ر اङ ا⊯مٳ䯎ٳ஗㸦ٳذرا䢵ٳ  ٳᅚٳɟᜯܣ ٳٳㅏ "ٳ ٳ ا׏ܙ ܙ˄ٱٳ஗㸦ٳ ٳ ឮٳ䆀 ،ٳ ا䬚ٳ⭝ٳⵇٳᅚٳ㥁㹬ٳɟᅀܙ 䄍

ٳےٳ㸗ر  ܙ˄ٱᒖٳوٳᎿی ٳ ⵇ ٳ (Clash of Civilizatins)ا⊯䁡ٳ⮪஘ٳاور䥦Ꮺٳᇸدم ،ٳ ات ㈉دوɝܚ ᄍ ٳ 㛾㶩 ٳ ٳ䯉ٳㅏဲٳ
 䞈 ان ۔ٳᣅ䔘وفٳ㷩 ܙ˄ٱضٳ∯ ٳ ر ڈا⶝ٳ ٳᅚ㈉ٳ㩔㹬 ٳ 㯩ٳ ܢ ٶٳ஗㸦ٳٳ 䗂ٳڈاҍ⶝ܙ ܙ̔ ٶ اورٳ؎ܗ را䥞:ٳا⊯䂬ٳ "آزادیٳا⢻رٳ
ঈእٳ䆀"㛾㶩 ٳ ⭐  ܗ˄ٱرےٳ䆀 ٳ ⵇٳ ㈉ را䥞ٳ ا⢻رٳ ا⊯䂬 ٳ آزادیٳ اورٳ ܟٳہ ⭭ ٳ ஗㸦ٳ ɟᜯܣ ঈእٳ ⵇٳ 䞈 ٳ ٳ ㅏٳ ⒕ٳ ۔ٳ ٳဲ ڈا⶝ٳ
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An Analytical Study of the Impact of 
Social-Media on Islamic Societies 

ܡ̵  ٳ  䌧ٳۓڛ۷ٵیٳ ٳڈا⶝ٳӒܟ
 ⎟䯎ḛٳ، 䆂⊯ٳ ◄ٳۓڛ۷ٵمِٳا، Ⅿر䖼䮩ٳ䞉د㍉⇤ ٳ، 䞉د㍉⇤ 

 ڈا⶝ٳ⣋ٳا㣁ن 
 ⇤㍉د䞉 ،ٳ⇤㍉د䞉ٳ䖼䮩رⅯ ،ٳ ۓڛ۷ٵمِٳا⊯࿝ 䆂ٳا䧎ٳڈیٳ

ABSTRACT Social media has connected people having various cultures with each other at the global level. It is an exquisite source of social interaction and instant information. The significant role of social media in the contemporary world cannot be denied. It has connected people having various cultures with each other at the global level. It is an exquisite source of social interaction and instant information. The significant role of social media in the contemporary world cannot be denied. It has emerged as a transformative force in the modern age, reshaping various aspects of society, communication, interconnection, and individual behaviour. It can play a key role in the development of any society in the contemporary world. Many benefits can be achieved in a short period by proper and positive use of it. But, on the other side, social media is also a source of false information, character assassination and propaganda. If it is used correctly and positively, a lot of benefits can be obtained in a very short time, but it has become an easy and instant source of misinformation, character assassination, obscenity and nudity, social evils, Islamophobia, Atheism and Western culture in societies. It has brought about radical changes in the patterns of social interactions in Islamic societies. Nowadays, the negative impact of social media on Islamic societies has become a challenge for the Muslim Ummah. The negative impact of social media on the Muslim young generation is a major issue in Muslim society. A new generation of our society is misusing social media. Character assassination of any person has become common by sharing edited pictures and videos on social media in recent times. Islam provides a code of conduct for the excessive use of social media and prevents its negative use. This research article presents a comprehensive analysis of the impact of social media on Muslim societies. 
KEY WORDS: 

 Islam, social-media, Society, Pluralism, Globalization, Role, Impact. 
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ܗ˄ٱ➟ࡇٳدرسٳوٳ䯂ر䧷ٳⵇٳارادہٳ⸗  ܙ˄ٱںٳㅏٳ०ٳ㷍✜ٳ⥾ءٳ䗂ٳاسٳㅎٳ 䓕 ٳٳ䆀ܗ˄ٱرےٳ ㈉ٳاسٳ㈉ٳا❼لٳوٳ⟡ا࠳ٳاورٳㆯتٳ㈉ٳ
 䞈ٳㅎٳ㊢ٳ۔ٳ䗂ںٳ䔸ٳاورٳ ا䞈ٳㅏٳرا⧳ٳ ܗ ٳঁ⸗䗂ٳ㈉ٳ㩓ٳ⥾ءٳاورٳ㯬ٳ〨ٳاسٳҍᜯܟ 㹬ٳⵇںٳ ٶٳ㈉ٳ⤝یٳᷱ ܙ̔ ٶ دورٳخܗ

 䞈ٳد⧋تٳدیٳㅎٳآنٳ ٳဲآ㱄ہٳ䣊㱉ٳ㈉ٳỡٳ㈉ٳ㦆ٳرᣅعٳا㦇ٳӒܡ ⤝ٳḝ➳ٳ䆀ٳد䭆ٳ۔ٳ اسٳ⮯ٳ〨ٳ㼌ظٳ⠪Ὗٳرぅٳ⸗ٳ䕈ٳ
ٳⵇᷰٳ⁩㽯ٳ䞈ٳو䗃ںٳᣅ䔘ا䔘ں  ٳ▧وعٳ䜫ٳᮟٳ䞀ٳاورٳ ٳ 〨ٳ㋹اہٳ⸗䗂ٳ㈉ٳ㩓ٳㅋ ٳ ا⊯مٳ〨ٳᣇںٳਏٳ⁩رےٳ䕈ٳ 䕇ٳᄸر׏ܙ

ٳㅎٳوᣆٳ╌ٳດرے ٳ آج  ܡ ܡ͋ و ٳٳⱖٳㅎٳٳ ⵇٳᣅ䔘انٳاຓٳدا㽮ٳ䆀ٳⲾٳ ٳآنٳⵇٳ㛾㶩ٳ⸗䗂ٳ╌ٳⰔ✜ٳ䞈ٳᣇںٳ╌ٳاسٳ〨ٳɝܚ Ӓܡ
 㼩ٳ䤈䜡ٳر ᑽ۔ٳ 

رآن㱘Ĩرا㠨ر
ٳاږڈ۷ۡٵي.ٳٳ،أ਋ٳا㑱ءٳاڗڲ܃ܟ۠ڽܙ  ٳا㝙ۿܙںڽܙ ڽܙ

ܟ ܙ܂ ٵبٳৃٳ䁡⑬ٳاڗڲ۪܄ Ƭٵيǖǃǎرأͽܙ
ǔ ĨاżŰŌطŏحĴٱتĨوا㟺وقĨالŐغ ǎ

ǔ
ĴǎٱتĨ㻁Ĩא ƶŐكōږ܎ܡ ا⁩㘭ٳا ٳوت:ٳ䁢ۦ۪܎ܡ ܙ ٳ،.ٳҜܗ

 .سٳن
ٳڬ܎ܡ 

ܟڽ.ٳٳ،اӒ਋ܟ ܙ܂ ǎٱتĨا㠨آǖǃǎƶǔƱراڗڲ۪܄ ǂǎٳĨاĨ⩼⢊㦥لŒ ٱ˄ ƺƟف
ǖƸōاĨⱫĨ ǖǃǎƶǔƱٱǌ˄㛻اĨتẤ㟲ܗڟٶا  .1987ٳ،.ٳӵⰔٳة:ٳدارٳا਋ٳاڗںڰ

ٱ㬱مĨ㳚Ĩ⥷ها㨐㝻ن⣋Ĩٳا㠸ل.ٳٳ،ا㕍ی  ĉŒلĨǎ̷⢊㦥اĨٳǂǎ ƺƟف
ǖƸōاĨ ǎ

ǔ
،Ĩא ǎʐ㡞اĨآن㠨اĨũǇî⠤Ĩ⿺ ٳوܓ܁ܗ܎ܡ  .1984ٳ،.ٳӵⰔٳة:ٳڵډ܄ܡ܁ܗ܎ܡ

ܙ 
ܟ
ٳا䝫.ٳٳ،ا㙩א ǖǃǎƶƪǎر㯽ائܗ ƸǌطبǖƲĨ ǖǃǎƶǌ ŧہǔ ƷŬĨ ǖǃاسîدĨ:㚾اĨآن㠨اĨٱتǎ˄㔞Ĩ⩼⢊㦥اĨ㗆اĨ ǎ

ǔ
Ĩא ǎʐ㡂اĨ ǌجǊ

ǔ ƷŰŌٳ ا ܗٿٱۓ܎ܡ .ٳӵⰔٳة:ٳدارا㒎نٳږڛې܁
ܠ܍ٳ

 .سٳن،واږ܄ܟۭ
فرأἌٳᠶل.ٳٳ،ا㛱ي 

ǖƸōاĨ ǎ
ǔ
ǎردîا⃳تĨא

ǔ
ǂǎٳĨاĨǎ̷⢊㦥لżƪŐصĨا㠨آ׎ ƺƟ ܙ ܗ

ܟ
Դ㘈ٳا  .1986ٳ،.ٳӵⰔٳة:ٳڵډ܄ܡ܁ܗ܎ܡ

ٶٳ،اʌ㞵ܙ  ٵ∳ٳا㝒⌴.ٳ and ،أἌٳ؛ܙ ǂǎٳĨاĨǎ̷⢊㦥لǁƩŐٳآنĨاǎʐ㡞ر㯽ٳأἌٳͽܙ ƺƟف
ǖƸōܠ܍ٳا

ܗٿٱۓڡܡٱٳواږ܄ܟۭ  .1960ٳ،.ٳӵⰔٳة:ٳداراڗܔڟٶیٰٳږڛې܁
Ĩا㠨آنĨاǎʐ㡞ر㯽ٳ㰂د.ٳٳ،ṏزي  ǎ

ǔ
Ĩא ǖǃǎƶع⢊㦥اĨةủ㨐ٳا㞂ٳة:ٳدارٳاӵⰔۼܙ܁ܠ܎ܡ .ٳ㗎1970ٳ ،ا. 

ٶ ǂǎٳĨاǎ̷⢊㦥ر⣋ٳا㘸رٳ⪛ٳاټ.ٳٳ،ڎܙ ƺƟف
ǖƸōاĨ㩗إĨ⁼㤯ܠ܍ٳٳاڜٔٱ⊯ڷ܁ܙ܎ܡ ا

ٳواږ܄ܟۭ  .1991ٳ، .ٳدارٳا㔃زԁܙ
㳡،ٳٳ.㵳رǎ̷⢊㦥اĨٳǂǎ ƺƟف

ǖƸōاĨ ǎ
ǔ
Ĩא ث̵ 㬴㝩ٳوت:ٳدارٳا ܙ  .2005ٳ،.ٳҜܗ

�
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 ㅎ " ٳ اسٳ 㦇ሟٳ ܗ˄ٱریٳ ٱدٳ ارӀܠ 㬲لٳ ⦝ہٳ ھُْ���دو⇤یٳ وَ� ¹ْ6مَُْ � لَُ£ُ�� �ƙَِئĄ 6وُل بُِ�ْ�ٍ�� 6ی7�َِْنَُ£ْ�� �6 ƀ§kُِ?�َْی لَْ�� وَ� àمَ�ُْ§�6 ذِیَْ � 6َل$
ْ£Cَُ_وَْ¡� 㻭ؤ 15م& ٳ ܡ֫ ⁩ᏼٳ ㈉ٳ ⢦ٳ 〨ٳ ا䬛نٳ اຓٳ اຓٳ وا㥀ںٳ ا䬛نٳ 䯎ٳ"اےٳ ا⃾رٳ ㈉ٳ ✁਌ؓٳ 䆀ٳ ܗ˄ٱرےٳ ㈉ٳ ⢦ٳ ۔ٳ

ܙ˄ٱٳᏽ،ٳ" آ  㩕ٳ عَِ�ْ©ٌ��پصلى الله عليه وسلمٳ䗂ٳӒܟ لَُ�ْ�ٌ�� �ƅَ ْ 3ǩ6ل � ٳ㲵ৃدٳر⟥ٳا㠕ٳ ౹ " 616ِ¡$ ܢٳاٳ⢦ٳ䞈۔ٳẝتٳ⣋ا㠕ٳ ★ٳ▧کٳਏٳئܗ
ܙ˄ٱدہٳ䕉㷍ٳوا㩔ٳ㜴ٳاورٳ  ٳ╌ٳز ٱرہٳ䞈۔ٳឮٳ╌ٳا׏ܙ ٳوا➩ٳ䆡یٳصلى الله عليه وسلمٳاӀܠ ٳ䆀ٳ⢦ٳ╌ٳ▧کٳ㱇ادٳ䲚ٳا׏ܙ ܡ تٳ ܙ˄ٱآ ⧁ٳㅎٳرواҍܙ

 ㈉ٳ⸗ٳᡅٳ᠁ٳ  ٳ䆴17ٳ⸗䬚ٳصلى الله عليه وسلمٳ䆀ٳ଺ٳᣅ䁡دٳᑽ۔ ٳانٳ㈉ٳ䕉㷍ٳ〨ٳ⍤ٳ䆀ٳ㱄دٳ㻽ٳ䞈۔ٳኊٳㅎٳ䮪ٳⱖٳ⧍ ٳ〨ٳا׏ܙ
Ꮰٳ  ٳ〪ا䯆ٳ䮪ٳ䩱⠪ٳا὾رٳ䔙ٳㅏٳ䥞ᜯٳ اورٳ䮪ٳ଺ٳಫٳ᮷ٳ䞈ٳ ٳ䆀ٳᜯܖٳ㻽ٳ䞀ٳ ܠ اسٳ⠪حٳㅎٳㅋٳا㬿ٳ䛹ٳذ⁖ہٳاḝدҍܙ

اورٳ  ٳآنٳ㈉ٳ䕉㷍ٳ ٳ 䛹ٳӒܡ ⵇٳدرחܡ 䔙ٳ ٳ ⡷رٳ䝫㹇 䯎ٳ ⵇٳادراکٳ㻬ⵇٳ⡷رٳ䯎ٳٳ 䜫ٳ⊚ ادراکٳ ٶاتٳ⁏دٳ⥽ٳوἻٳ ܟ ܗ̔ ٱ䕉ٳ⥘ٳ ܟ˶ ا 䐲㈀ٳ
ٱرح  Ӏܠ اسٳ㦆ٳ ܟٳٳ䞈ٳ ⣇ؼܗ ٱٳ➳وریٳ䞈 ،ٳ ⸗䗂ٳ╌ٳ ܟ˄ ⸗ رᣅعٳ وἻٳㅎٳ⠪فٳ وٳ ٳآنٳ Ӓܡ ٳ ܗ̵ 䣪ⵇتٳ䆀ٳ ۔ٳ ⛭ ٳ〪 وᣆٳ䞈ٳ 䮱ٳ

ܗ˄ٱنٳ䗂䜫ٳ㈉ٳآپصلى الله عليه وسلمٳ╌ٳ⮯ٳ ٳ䆴صلى الله عليه وسلم  ܗ˄ٱوᣅدٳا䚁ٳز ٱ䯆دٳ ٳӀܠ ٳاہٳراחܡ ٳآنٳ㈉ٳ㩓ٳرᣅعٳ⸗ᓧٳ㈉ ᒒٳئܗ اورٳ䮪ٳ䩱⠪ٳ ٳ Ӓܡ
 ᏽوفٳ㷩ٳ䜱ٳآنٳ╌ٳ ܟٳولٳӒܡ ٳآنٳ䆀ٳ ۔ٳ ئܟ ٳӒ〪ܡ ٱٳ䞈ٳ ܡ˄ 䜫ٳوا➩ٳ䮪 ٳآنٳ䆀ٳᣅ䁡دٳ䞀ٳᡱٳ╌ٳ ٱر䧥ٳኊٳӒܡ ܡ˄ اسٳㅎٳㅋٳ㩇㬲ٳ

 䞈ٳ䬚ⱎرٳ⣓ٳاⵇعٳ⟡䁡 نٳایاٳا⊯م ۔ٳឩٳرⵇرٳ⢻ٳا㈉عٳ⟡䁡ٳ䆀تٳሇٳ㻬ḝٳㅎܘ˄ٱکٳ ٳآنٳ ٳӒ〪ܡ ٳᮬٳ ╌ٳ䜱 ٳ 䮱ٳوᣆٳ䞈ٳ
ٱٳ䞈 ٳآ  ܡؕ ܘ˄ٱৠٳر ٳآنٳㅎٳኊٳ䆀ٳاسٳ䁡⟡عٳⵇٳ ٳا䯀ازٳاورٳا⌍بٳ䞈ٳឮٳ䆀ٳوہٳاຓٳآپٳ〨ٳӒܡ  ۔ٳر䗃ٳ䞈ٳا㑙ٳ䮪ٳ㹖ٳⵇٳا฻ٳا׏ܙ

 䞈لٳ㬲ٳ⦝ہٳㅎاسٳ ٳ䆀ٳ䔘عٳ␙ٳ ܠ اḝدҍܙ ⵇٳ⦿ان ۔ٳ ⵱ٳ ܗ˄ٱبٳ ٳ㈉ٳ ܠ اḝدҍܙ ٳٳ㭯⧌ٳ ɝܚ ⵇٳ ٳآن ٳ ا㩕مٳޱریٳؒٳ ㅎٳ ٳ ⸗䬚 ٳ Ӓܡ
 䠖䯀ܗ˄ٱ ܙ˄ٱتٳ╌ٳ ٳ ⵱ٳ ٳ آ ܙ˄ٱتٳӒܡ ٳ䮪䆡ٳ❔ٳا㠕ٳ⦔ٳو⋿ٳ〨ٳ䪊ٳآ ⭅ٳ䆀ٳ⭇ٳا਋ابٳৠیٳاورٳاسٳ㈉ٳ⟘ٳ䆀ٳآ ܠ 䖽ٳوٳاḝدҍܙ

 䞀لٳ㬲ٳ⦝ہٳاㅎٳاسٳ଺ٱٳ ܟ˄ ٳآنٳ⸗䬚ٳ㈉ٳا㜞ظٳ㈉ٳ㑔㥀㱄تٳ〨ٳ㰛ٳ䁡اⲚٳ䯎ٳ㰛ٳ㸑ٳ䆀ٳا⃵لٳٳ⥾䥞ٳ㜉ٳ䗂 ۔ٳ⸗ Ӓܡ
ٶ ܟ اخܟ ٱدرٳ⦄ٳ䐁تٳ ܟ˄ اورٳ ܙ˄ٱٳ 㟝 ⵇٳㄙجٳ رہٳᒖᜯٳ㈈ 䞈ٳ䗂ᜯٳ ٳ ܟ˟ د ٱ䕉ٳ ܟ˶ ا ٳ〪⥘ٳ )مٳ ٳ 㬷ً۔ٳ ٳ㈈ٳ䞀ٳ ܟڽٳ اژ܁ܗښڱ ٳৃ⌬نٳ ا ٳ

ܡ
Ӊ㹬

150 䞈ٳ䬚㞏آنٳا㝙ٳا ܙ
ܟ

ٳٳא ٳᣅ〪ٳ㜷ٳا⣓رٳ╌ٳᏠٳ ۔ٳ ھ(ٳㅎٳ⵰بٳا㑔╎هٳوا㤉ئܣ ឮٳ䆀ٳا䔸ںٳ䗂ٳوہٳ⻼تٳ஘نٳ㈈ٳ䞀ٳ
 䞀ٳ㰛ظٳ╌ٳ㗂ٳ㈉وٳ⁫قٳ وٳ䝫㹇ٳ䆀ٳ⑭قٳ )م ۔ٳ ܗ˄ٱ䚽ٳᜆ㽐ٳ䞀ٳ㨉ٳ䕉㷍ٳ ھ(ٳㅎٳ⵰بٳ 502ا㩕مٳرا⧳ٳا✼䕉ٳ

 䞈ٳ䬚㞏آنٳا㝙ظٳا㜞داتٳا㹔۔ٳ 䆀ٳឮܙڡ ٳ  ۔ٳㅏٳ䞈 ٳ 〨ٳوا➩ ٳ䝫㹇 ٳو ٳ㷌ٳ䕉㷍 ٳا㜞ظٳ㈉ٳṡوفٳاہڛ܁

 䮪ٶٳ اسٳޖٳ╌ٳ ܟ اخܟ ٳὟ〪صٳṠود ٳ ٳ䁡〪⟡⧐ٳ䁄ٳㅎٳا⁩سٳ䬚ⱎٳ䞈 ٳ 䞈 ٳ ≢ ٳ ᜯ ٳ ㅏ ٳ 䇾ٳ ٳ ܗ ⁩ᏼٳὟصٳٳ ⵄدٳ㈉ ٳ و ٳ ܗ̵
ٳ䤈㩕ٳاورٳ䔙ٳ䜱ٳاسٳ〨ٳ ٳ درỉٳ䮱ٳوᣆٳ䞈 ۔ٳ 䞈 ٳ 䕊 ٳ ⢾ر ٳ ⵇ ٳ ا✤حٳ䆀ٳاس  ٳ䬚ⱎ〪ٳ⥾䥞ٳኊٳ䗂ٳاسٳ䯎ٳ䤈〨ٳ㊢ٳ䔽ٳӒܟ

 

15㝙آا␰مرۃٳن،ٳ䎍㑔82:ٳ6ٳ،ٳا 
16㝙آا␰نرۃٳ ن،ٳ㝫،13:ٳ31ٳ 
ٶ۔ٳٳ17 ܙ܍ٳٳا㣖⟡̷ܙ ،ٳ⣋ٳا㘸رٳ⪛ٳاټٳڎܙ ۪ۡ܅

ܠ܍ٳٳاڜٔٱ⊯ڷ܁ܙ܎ܡ )ٳاῲ㡠ٳإ㦇ٳاژ܃ܡ
ٳواږ܄ܟۭ  .29،ٳ(1991،ٳدارٳا㔃زԁܙ



 ۲ٳ♑رہ،ٳ۶ٳ᠓،ٳ۲۰۲۳د⌸ٳٳ)ۓڛ۷ٵمِٳا⊯䆂ٳⵇٳ⦄ٳوٳᅚٳ㭥( ا㥀⪖ق
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ٶ⸗ہٳㅏٳ䞈 ،ٳ اῳ㑔ق  ܟ ܡ̔ 㵳ٳٳ10۔ٳ╌ٳ␰䁡مٳㅏٳ䞈 ٳ ا䔸ںٳ䗂ٳ ٳ ៈ ۔ٳ ا㣖ا⤵ٳاورٳا㝝ٳⵇٳ
ٶ⸗ہٳㅏٳ㳡 :䞈ٳ䗂ٳᓕٳ ܟ ܡ̔  اⱑمٳⵇٳ

ٳ ۔ٳ۱  䕉 آ 㵸ٳӒܡ
 䕉 آ 䁡⟡⧐ٳا㝙 ۔ٳ۲
ܙڡܡٱٳ⮻ٳا㙜رۃٳا㝙 ٳوṠۃ ۔ٳ۳  䖽11 آ ا㣖⟡ە܁

 〨ٳ⧏⟡䁡ٳኊ〪ٳ ٳا䝫ٳا㙩⬵ٳ㞿ٳ䞀ٳ ٳٳ ܙ˄ٱٳ ۃ�ٳ 㯽ٳائܗ
ܙ˄ٱٳ䞈ٳاورٳانٳدو䔘ںٳٳ 〨 ٳ اور ۔ٳ 䞈 ٳ دو䔘ںٳ䯎ٳ㿦ٳㅏٳᜯٳ≢  ٳارٳد ٳ䁡⟡عٳӒܡ ଺ٳا׏ܙ

 䞈ٳㅏنٳ஘ٳ଺ٳ〨ٳا⌍بٳ㈉مٳⱑ12۔ ا 

ܘ˄ٱ䤈ٳᒖᜯٳ䞀؛ آ ⱖٳㅎٳ ٳ 㪺ٳدو ٳ ارእءٳ㈉ ٳ ኊٳ䁡⟡⧐ٳ㈉ٳآ⧱زٳو  〪 ٳ راءٳ 䮪ٳ ٳ ٶٳ ا׏ܙ ܙ̔ ٶ ،ٳ䞈 ٳ ኊٳ䁡⟡⧐ٳⵇٳا⌍بٳخܗ
ܗ˄ٱ㝙آنٳ⧍ٳ䆡یصلى الله عليه وسلمٳ䆀ٳ䜱ٳ▧وعٳ ۔ٳرឩنٳ䞈 ٳ䬚ⱎ ٳٳኊ〪ٳ䁡⟡⧐ٳا׏ܙ دومٳ䮪ٳ ܙ˄ٱٳ䁄ٳኊٳا㝙آنٳ 䁡⟡⧐ٳاٳ⌍بٳ

 ᏽٳ᭝ٳ䜫 ٳ، ᏽٳ᭝ٳ䜫ٳ䜱رٳآ⧱زٳا⊯مٳ╌ٳ⣓ٳاⵇعٳ⟡䁡ٳ䆀آنٳ㝙ۓڛ۷ٵمٳا اورٳ ٳ䁡⟡عٳ۔ٳ 䩓ٳኊٳا㝙آنٳ ៈٳ䤈〨ٳ▚ٳا׏ܙ
 㥀㱄 اسٳ㈉ٳ اورٳ ܙ˄ٱتٳ آ وا㦇ٳ وٳᏠ⟩ٳ䆀ٳ╌ٳቄٳر䮾ٳ اورٳ䧛ᇚٳ ٱ䤘ٳ ܡ˄ ٳ㈉ٳ䅠㶛ٳㅎٳ ܡ آҍܙ ٳ ا׏ܙ اورٳ⹔ٳ ٱٳ ܡ˄ ⸗ 〨ٳ䪊ٳ 㑔تٳ

 ቄٳ䥦ٳ ٱٳاورٳانٳ㈉ٳӒܡ ܡ˄ 㑔ٳ ܡ ٶٳانٳ㈉ٳ⥲وہٳ㽟ٳٳ 〨 ٳ دو⇤یٳآҍܙ ܙ̔ ٱ ٳӀ〪ܠ ٱٳᣅٳ ܡ˄ ٳ⸗ ܡ̵ ٳ㈉ٳ㫦ٳㅎٳو➟ ܡ ٳآҍܙ ٱٳ䮩ںٳوہٳا׏ܙ ܡ˄ ٳٳ⸗ ɝ⢙ܚ
 ᏽٳ≢ٳ䜫ٳ䔙۔ٳ 㝙ٳاኊ〪ٳ ٱمٳ╌ٳ␰䁡مٳ䮪 ᏽٳ䩫⠪ٳایا䥞ٳا⊯مٳ╌ٳ䜱ٳ㱇وجٳᏽٳᣅٳ ܟ˄ ܗ˄ٱ㝙آنٳ㈉ٳ  ۔ٳ آنٳ

حِ©ُ��᧹ٳ〪:ٳ $e6ل�Aُ6 $§ $Cُ�هَُ§�6لŶ$ ْ©Ŷِ�إنِ �Aَ7Cَعََ� Ē�ِŶَ�َِ�ۃٍ�فَ ب3 ر$ مِْ � ى�آدَُ�� $Ƹ�َCَ آدمٳ䗂ٳاຓٳ䯎ورد㈊رٳ╌ٳ)਌Ꮰٳ㈉ٳ(ٳ⸁ٳا㜞ظٳ 13فَ
 㑔ٳوا䗂⸗فٳ㷍ٳਏٳ౹ٳ★ٳوہٳ㦇⸗لٳⰨٳ਌Ꮰٳㅎٳانٳ䗂ٳ㠕ٳاᏠٳ)䒡㩕ٳ਌ٳᏠٳ䗂ںٳ䔸ٳا䩘ٳذر㈉ٳᡱ(ٳ㩓ٳⒹ ܗ˄ٱنٳ،ٳ 䁰ܢٳاٳ ئܗ

 “䞈 ۔ٳ 䮪 ٳ ٳ:䞀ٳ䮼د㩕ٳ ٱدٳӒܟ ٳ䆀ٳارӀܠ ܡ أ⻼�Ŝَْتٳ⁏دٳا㠕ٳ㦇ٰሟٳ䗂ٳدو⇤یٳآҍܙ ظ�7�َ�ْ�ََ رَب�7�َ$ وَتeَح��7�َ�َْْق�¹َ7َ ل�7�ََ � ُǯِْغŘَ ��ْ ل$ وَإِ¡� �7�َkَ�ُ
6لخǨٰی � مَِ � � ٱرےٳ䯎ورد㈊ر!ٳ䚽ٳاຊٳ䔘ᜯںٳ䯎ٳ⢦ٳ⸗ٳ஻ٳ䞀 ٳ 14لََ�کُ§نَ $ ٳ〪اےٳʦܚ اورٳا䯆ٳآپٳ䗂ٳ䛹ٳ ،ٳ دو䔘ںٳ਋لٳا᙭ٳ

 "䥚ᜯٳ䜫ٳ㻬ٱ ٱ㱇اد㍉㥀ںٳ䆀ٳӀܠ ܟ˄ ܙ˄ٱٳاورٳ䚽ٳ䯎ٳرἆٳ䔙ٳㅏٳᏠٳ䩶ٳ䚽ٳ 㩕ٳ  ۔ٳ㷍فٳ䔙ٳӒܟ
 

ٳڬ܎ܡ ۔ٳٳ10
ܟڽٳاӒ਋ܟ ܙ܂ ܙٱتٳا㝙آۼܟ܁ܙ܎ܡ ،ٳاڗڲ۪܄ ܙ܍ٳٳا㣖⟡⧐ٳږڝٓٱ˄ ۪ۡ܅

ٳ⮻ٳاژ܃ܡ ܗڟٶٳاḝ㜣تٳا㘭˄ܗٱۼܟ܁ܙ܎ܡ  .5،ٳ2،ٳ(1987ٳ،)ӵⰔٳة:ٳدارٳا਋ٳاڗںڰ
ܙ܍ٳٳا㣖⟡̷ܙ ،ٳ㳡۔ٳٳ11 ۪ۡ܅

ٳاژ܃ܡ ܙ
ܟ
ٳא ܠ̵ 㩘29-23،ٳ. 

ٳا䝫 ۔ ٳ 12 ܙ ٳ 㯽ائܗ
ܟ
ٳا㓸 ،ٳ ا㙩א ܙ

ܟ
א ٳ اʐ㝳ܙ ٳ ܕګܗ

ܟ ا㝙آنٳا㗰 ٳ ا㣖⟡⧐ ٳ اڗڻ܂ ܙ˄ٱتٳ 㑓 ܟڧڲܗ ڷ܂ ٳ دراۤ܎ܡ ܙ ۽ܡێ܄ܗ ٳ ܎ܡ ܁ܙ :ٳ دارا㒎 ) ܎ܡ ܁ܙ ۵ ܃ ܠ܍ٳٳ ن ӵⰔٳة:ٳ ۭ
واږ܄ܟ ٳ ܗٿٱۓ܎ܡ ن(،ٳ ږڛې܁ ،ٳسٳ

32-53. 
 37:ٳٳ2ا㑲ه،ٳرۃٳٳن،ٳ␰آا㝙۔ 13
 23:ٳٳ⣻7اف،ٳا㑔رۃٳن،ٳ␰آا㝙ٳ۔ 14



ኊٳ ⧏⟡䁡ٱۃ ٳ ܡ˄ ܙ :ٳ ܙ ڛ ܁ ،܃ ܟٳہٳٳ۹ܡ  ارእءٳاورٳا䚽ٳ䘍㽯ٳⵇٳᜯئܣ
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ٳ㻬ⵇٳاورٳ㺹ٳ㶦نٳاور ٳ و⪋ہٳانٳ䆀ٳ╌  ٳاຓٳا䯀رٳا׏ܙ ٳٳا׏ܙ ٳٳ㶦نٳاورٳ䁡⟡عٳ╌ٳ㪼 ٳ ɝܚ ٱٳ䞈ٳاسٳɝܚ ܡؕ ᡘٳٳ ⦿انٳر
ٳ آ ፝مٳ ٳ᠁ٳ䪊 آ ܙ˄ٱتٳӒܡ ٱٳدرỉٳ䁡⟡⧐ٳٳ䖽ٳ〨ٳا׏ܙ ܟ˄  ۔ٳ 䞈 ٳ䁄 ⸗ٳ㈉ٳانٳ㈉ٳ䅠㶛ٳㅎٳኊٳ஘نٳ⸗

ٳ،ٳ ٳⵇٳا䚽ٳ⦹ٳاورٳر⾸ ኊ 䁄ٳ䁡⟡⧐ٳ㈉ٳ  ٳ⦿انٳ╌ٳ㪺ٳӒܡ مٳ آ ا׏ܙ ٳ㹬مٳ䯎ٳ䪊ٳ஘ن آ نٳ㭻ٳㅎٳ፝ ٱٳٳ ܙ˄ٱتٳ〨ٳا׏ܙ ܟ˄ ⸗
 䞈ٶا ۔ٳ ܗ˄ٱ⣓رٳ䁄 ٳ⁔㑔ت ٳ஘نٳ⸗دہ ٳاسٳ╌ٳ㪺 ٳϺܟ  ⚵ٳ⣋ٳا㠸لٳا㕍یٳ㞿ؒٳ䞀: ۔ٳㅎٳ䩞ሩتٳ䜫ںٳ㐗 ٳ ኊٳ䁡⟡⧐ٳ

6

ܙ˄ٱتٳ〨ٳ䪊ٳㅏٳ䥞ᜯٳاورٳانٳ╌ٳ⣌تٳ  ܘ˄ٱکٳㅎٳ㰛ٳ␰رᏠںٳㅎٳآ ٳآنِٳ ٳ䁡⟡عٳ╌ٳ㪺ٳӒܡ "ا׏ܙ
 ḝ❅ٳㅎٳ䥞ᜯ"۔ٳ 

ٳ╌  شܡ ٳኊٳاຊٳ⦄ٳا⃫ ܗ̵ ٳٳ⛭ ٳٳ ɝܚ ܗ ٳ نٳ㭻 آ Ӓܡ ܗ̵ ٱٳ䞈ٳᏠٳوہ ٳ 䆀ٳ ܡ˄ 䜫ٳزنٳ⡸⩺ ٳ 䞈ٳ㓔䐁ٳٳ ٶٳ اور ٳ اسٳ╌ٳ⦄ٳɝ㍉ܚ ܟ ٳاخܟ
 䞈ٱٳ ܡ˄ ٳ۔ٳ 䅠㶛ٳ⸗ ٱ ٳ 䅠㶛ٳㅎٳ䤈䪊 ٳ ␰رᏠںٳ䆀ٳ㰛ٳ㹬مٳ䯎ٳ஘نٳ⸗دہٳان ٳ ㅎ۱۱۴ٳ ٳ نٳ㭻 آ Ӓܡ ܡ˄ 䜫ٳ䯎نٳ㶦تٳṠرٳو䊮ٳاⵇٳ

 䞈ٳ✜فٳ۔ٳ䔙ٳ〨ریٳⰔٳ╌ٳ䤈䪊آ اسٳ 䞈ٳ㻽ٳ䕉⁩ٳ 䔽ٳ଺ٳ㽯⁩ٳⵇٳ ܡ ܡ͋ ٳاورٳⲾٳو ܡ ܡ͋ ٱٳ०ٳد ܡ˄ 䯈ٱٳ ܟ˄  ۔ٳ⸗
ٳ䁡⟡عٳㅎٳ  ܡ 㯽ٳ㰂دٳṏزیٳ㞿ٳ䞀:ٳ"ا׏ܙ ٱٳاورٳانٳ〨 ٳ ╌ ٳ 㽯ږܗ ܟ˄ ܙ˄ٱتٳ〨ٳᡅٳ⸗ ܟٳو㦇 ٳ آ ٳ䯖ٳئܟ ٳ䯖ٳٳ ئܡ ㈉ٳ㶩࢑ٳا䨛ٳئܡ

ܟٳول  ٳ〪ا⁫بٳئܟ ܙ˄ٱت ٳ د䭇ٳ ٳا䧸ٳٳ ⵇٳ㺹 ٳ ⵇٳ㻬ⵇٳ⮯ٳḝ❅ٳ䜫ٳاورٳانٳآ ٳឮ〪ٳ╌ٳا׏ܙ ٱٳ ܟ˄ 䁡⟡⧐ٳ䁄ٳ㈉ٳ㶩࢑ٳا䧸ٳ⩹رٳوٳ⭐ٳ⸗
ٱٳ 䁡⟡ع  ܟ˄ ᜯٳ㻬ٳⵇ ٳ 䆀ٳឮ ٳ ⧕⟡䁡تِٳṠٳو䯎حٳ⠪ریٳດ ٳ 䤈〨ٳ䆀ٳاورٳاسٳ䜫ٳᒖᜯٳ䤈ٳ〪ٳ ܘ˄ٱ ٳ ܙ˄ٱٳ䥞ᜯٳ䮫ںٳ׏ܡ ܘ˄ٱ اὲفٳ䔙ٳ

 "䥚ᜯٳ䜫ٳ❅ḝصٳ䍠مٳ ٳႼ㱇ٳ⩹رٳوٳ⭐ٳ⸗䗂ٳ╌ٳوہٳ፝ ܙ˄ٱتٳㅎٳ␰رۃٳ䆀ٳ㯠ٳا׏ܙ  7۔ اسٳ䁡⟡عٳ╌ٳ㪼ٳآ

ٳ⹔〪ٳ␰رتٳㅎٳ ،ٳ ኊٳ䁡⟡⧐ٳㅎٳدوٳاⱑمٳ஘نٳㅎٳᒖᜯٳ䞀 ٳ ٳ䮪ٳ ܙ˄ٱٳ⹔ٳ␰رۃٳ䆀ٳوṠتٳ㶦ن،ٳدو⇤یٳ䮪ٳا׏ܙ ኊٳ
ٳآنٳ㈉ٳ䁡⟡عٳㅎٳኊٳ䁡⟡⧐۔   ᠶلٳا㛱یٳ䗂ٳኊٳ䁡⟡⧐ٳㅎٳدوٳاⱑمٳⵇٳذ⸗ٳㅏٳ䞈۔ٳٳا⑬ٳ⠪حٳ⚵ٳاἌ ٳ8ٳດ〪رےٳӒܡ

 ␰رᏠںٳ䆀ٳ䁡⟡عٳㅎٳوṠت ۔ٳ۱
ٳٳ۔ٳ۲ ܙ˄ٱٳدو⇤ےٳ㸑ٳ䞀 آ )Ӓܡ ٳ ۔ٳنٳ䆀ٳ䁡⟡عٳㅎٳوṠت(  ㅎ9ٳ㻬ⵇٳاورٳ㷌ᜯٳ䁄 ٳنٳ䆀ٳ䁡⟡عٳواṠ آ ດرےٳӒܡ

ٳثܡٱ ا਋ٳӒܟ ٳٳ ا㗚ٳ ࡚ آ 䗂ٳӒܡ ٰ ٳ آᗁٳ㰛ٳ⣇⟡䁡ت ٳ نٳ㭻ٳ㈉ٳ ܙٿٱت ڨ ا㑔ڗ ܗ۷ٵات ،ٳ ܁ ܙٿٱت ،ٳ اږ܄ܟ܃ ڻۙ܁ ،ٳا㻭㢆ت ،ٳ ا㛎دات ،ٳ اژ۫

 

ܙ ٳ،⣋ٳا㠸لٳا㕍ی ۔ٳ6
ܟ
ٳא ܙ܍ٳٳا㣖⟡̷ܙٳږڝٔٱ㩕مٳ㯽ٳ⣋ها㥀㚭نٳ⽄ٳ❼رܒڴٳا㝙آنٳاʐ㞏ܙ ۪ۡ܅

ٳوܓ܁ܗ܎ܡ  ٳاژ܃ܡ  .286،(1984ٳ،)ӵⰔٳة:ٳڵډ܄ܡ܁ܗ܎ܡ
ٳا㝙آنٳاʐ㞏ܙ ،ٳ㯽ٳ㰂دٳṏزي ۔ٳ7 ܙ

ܟ
ٳא  .25ٳ،(1970ٳ،)ӵⰔٳة:ٳدارٳا㞂ٳا㗎ۼܙ܁ܠ܎ܡ ٳاṠ㥀ةٳا㣖⟡ە܁ܙ܎ܡ

ٵ∳ٳا㝒⌴اورٳٳاʌ㞵ܙ ٳأἌٳ⒕۔ٳ8 ܙ܍ٳٳا㣖⟡̷ܙٳ،ٳ㯽ٳأἌٳͽܙ ۪ۡ܅
ܠ܍ٳٳږڛ۴܌ٳآنٳاʐ㞏ܙ اژ܃ܡ

ܗٿٱۓڡܡٱٳواږ܄ܟۭ  .23–22ٳ، (1960ٳ،ٳ)ӵⰔٳة:ٳداراڗܔڟٶیٰٳږڛې܁
ܙ܍ٳٳا㣖⟡̷ܙٳږڛ۵ ٳ، أἌٳᠶلٳا㛱ي ۔ٳ9 ۪ۡ܅

ٳاژ܃ܡ ܙ
ܟ
ܙ درا⁩تٳא

ܟ
ܙ ٳۇۀٳا㝙آ׎ ܗ

ܟ
Դ㘈ٳا  .72–70ٳ،(1986،ٳ)ӵⰔٳة:ٳڵډ܄ܡ܁ܗ܎ܡ
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اورٳ㵳ٰٳ㯽ٳㅎٳ۔ٳ䞈 ٳاورٳٳ
 ㅎٳ㳡ٰٳ㵳ٳہ و⪋ ٳ 䞈ٳ䮪㩕⇤ٳ⦄ٳ㑔ٳوا䗂ᜯٳ㞹ٳ䯎عٳ⟡䁡ٳ۔ٳاسٳቄٳⵇمٳⵇمٳ اسٳ፝

 ኊٳᱵ䯆ٳا ⧏⟡䁡ٳ 䞈ٳ䆀ܗ˄ٱنٳ  ۔ٳ㈉ٳ㰛ٳປؤںٳ╌ٳ䞈ٳ㨉ٳ⁩راٳ஗⣻ٳز

ٳ㯩ٳو ٳ ٳٳᣆᏠ ٳ ا׏ܙ 䯎ٳٳ 㜝䁡ٳاຊٳ፝مٳئܡ ٳا䝲ٳا⑬ٳ䁡⟡عٳ⇘ٳوٳᅗٳ ئܗ وٳ ٳٳد䣊㑔ٳ ئܡ اورٳ፝مٳ ٱٳ䞈ٳ ܡؕ ر ٳ䐇ٳ䯎ٳ〨㱇زٳ ا׏ܙ
 䞀ٳ䗹ٳرዌ㱇 ٳ، 䞈ٱٳ ܡ˄ 䜫فٳ䘧ٳ ٳӉⰔ〪ܗ ٳ㹖〪ٳاຊٳ آ ኊٳ䁡⟡⧐ٳ଺ٳا⑬ٳ䐇ٳㅎٳ ۔ٳ ᣅٳ ⦄ٳⵇوشٳㅎٳ፝مٳ䥗ٳدارٳᒖ䜫ٳ䞈ٳ

 ㅉزٳر〨㱇ٳ䯎نٳ㶦ہٳႮٳٳ ٳیٳ㞿ٳ䞀 ۔ٳᣇتٳ〨ٳا⑬ٳزئܙ  ۔ٳ ⥲䁣ٳɝᣅܚ
3

ٳ㹹رہٳ㸑ٳ〨ٳ਋㱇ط  ٳٳᇭٳປؤٳں ٳ"ٳ㹖ٳا׏ܙ ٳاسٳ㈉ٳ፝مٳئܡ ٳ׏ܡ ܗ ܗ̵ ٱٳ䞈اور ܡ˄ ٶوٳᣍٳ⸗ ㅎٳ䧛ᇚٳ ٳ خܗ
ٱ ܡ˄  ”۔ٳ 䔙ٳ䜫ٳ䥞ᜯاسٳ╌ٳا䊬افٳ䔽ٳ⸗

 ኊٳ䩓ٳ ⧏⟡䁡 م ٳ ٳ㹖ٳ஘نٳ⸗دہٳ㶦نٳ╌ٳ㪼ٳ፝ ٳ اورٳ㪼ٳ⦄ٳ䁡ادٳ〨 ٳܙ˄ٱتٳ⸗䬷 آ ٳوہٳኊٳ䞈ٳឮٳ䆀ٳا׏ܙ
د䥻ٳ䞈 ٳ اⰔ ⶷ریٳ㈉ٳ㦆ٳ  ۷ٵی ٳ ㅎٳا✤Ἳ ٳ 㜴ٳ䁡⟡ع ۔ٳ ⸗ٳ اږڈۡ ا㑱ٳ ا਋ٳ 〪 ٳ 䩝ሩٳ㈉ٳ⟘ٳ䆀ٳ ٳ 㞿ٳ䞀ٳ

4 䞈ٱٳ ܟ˄ ܗ˄ٱ㛪ٳㅎٳذاᒖٳا⣻اضٳ╌ٳޖٳ⸗ ٵثٳ ٳٳޖ ۔ٳ╌ٳ㱇ادٳڝܗ ẛٳٳ䩓ٳ⥽ٳ㈉ٳزئܙ
 〨اضٳ⣻ٳاᒖٳذاㅎٳ 㱄 ٳ 䜱ٳوہٳᏠٳ䥞ᜯٳㅎٳ ܡ̵  ۔ٳ 䞈 ٳ" 䁡⟡عٳ" ٳ䎁ٳرٳぅٳ⸗ٳو➟

 㡪ٳا㵳ٳٳ䞈ٳㅎٳ䩝ሩںٳ䮩ٳ䗂 : 

5

 " 㼲㷍ܙ˄ٱٳ ٳٳ ╌ٳ ٳ ܙ˄ٱٳاᝣ⧐ٳ㻭㷍ت ہٳ ປؤٳں؛ٳ⥢ ٳ ቄٳز㐗䯀ٳ㈉ٳ㰛 ٳ ឮٳⵇ ٳ ا䧸ٳⲃٳ ܙ˄ٱا䨛ٳɝ㷃ܚ
ٳㅎဲٳᒖᜯٳ䞀" ⬓تٳ ܙ˄ٱتٳ ٳآنٳ⸗䬚ٳㅎٳآ ٳᡱ〪ٳ㈉ٳ㩓ٳӒܡ ٱٳ䞈ٳ ܡ˄ 䜫╌۔ٳ 

وہ  ٳٳ ɝܚ ٳ䁡〪⟡عٳ ٱٳ䞈ٳ ܡ˄ 䜫 وا➩ٳ 䮪ٳ ⵇٳቄ ٳ ا㱇ٳ䞈 ٳ اسٳ╌ٳ ز㐗䯀ٳㅎٳ㰛ٳᣇت ٳ ឮٳ ٱ䕉ٳ ܟ˶ ،ٳ 㻭㷍ت ،ٳ 㪻ت ،ٳ ا
ا㠕 ،ٳ ⥐䯏 ،ٳ ⣉دات  ٱٳ䞈 ،ٳ ểقٳ ܡ˄ 䜫 ܗ˄ٱ㠕 ٳ 㬷ً۔ٳ ểقٳا㛎دٳ╌ٳ ܗ˄ٱ㘭⊮ ،ٳ ا䬛نٳ ٳا䬛نٳ ،ٳ ا䬛نٳ ز䅠ٳ،ٳ 䣪ⵇت ،ٳ آ⌵ن ،ٳ ۃ ܗ˄ٱ㑓ؼܟ

 

ܙ܍ٳٳا㣖⟡̷ܙ ،ٳ㵳ٳ㳡۔ٳ3 ۪ۡ܅
ٳاژ܃ܡ ܙ

ܟ
ٳא ܠ̵ 㩘 㝩ٳوت:ٳدارٳا ܙ  .15ٳ،(2005ٳ،)Ҝܗ

ٳ䁡ৃ۔ٳٳ4 ٵبٳ ٳاږڈ۷ۡٵيٳأ਋ٳا㑱ءٳاڗڲ܃ܟ۠ڽܙ أͽܙ ٳا㝙ۿܙںڽܙ ڽܙ
ܟ ܙ܂ ۷ٵۻܙ܎ܡ ،ٳ⑬ٳاڗڲ۪܄

ܟ ٳاڗڻۇێښڰٿٱتٳوا㜫وقٳاږڛۙ ܙ
ܟ
ܙٿٱتٳ㷣ٳא ٳا㘭⁩ږ܎ܡ )ٳاژكڛ܁ ٳوت:ٳ䁢ۦ۪܎ܡ ܙ ،ٳسٳن(،ٳ Ҝܗ

868. 
ܙ܍ٳٳا㣖⟡̷ܙ ،ٳ㳡۔ٳ5 ۪ۡ܅

ٳاژ܃ܡ ܙ
ܟ
ٳא ܠ̵ 㩘16،ٳ. 
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ٳ〪 ٳآنٳ㈉ٳ㩓ٳ䮪ٳ䯆ہٳ⊾䤈ٳ Ӓܡ اورٳ⣇مٳ⮯ٳ ٳ㈉ٳ㩓ٳ␻ٳ ٳ䗂ٳ䭆㹖ٳ⸗امٳ〨ٳ㍉㥀ںٳㅎٳѬ⑝ܡ ܡ ܡ͋ و اورٳⲾٳ ر⪚ریٳ
ܙ˄ٱتٳ〨ٳانٳ㈉ٳ䁡⟡عٳ㈉ٳا⣓رٳ╌ٳا⶷ٳ⸗  ٳآنٳ㭻ٳㅎٳآ ٳⰔریٳٳ Ӓܡ ٳ〪ا׏ܙ ٱ ܡ˄ ٳߴ╌ٳኊٳ஘نٳㅎٳ䥞ᜯٳ ㈉ٳانٳㅎٳ▧حٳوٳ

 㩔ٳ⸗ٳ❅ḝٳ⮯ٳⵇܙ˄ٱتٳ ٳآنٳ㭻ٳㅎٳਏٳ⁩ریٳآ ٳ䜱ٳ㹬مٳ䯎ٳӒܡ ٳ䆀ٳا׏ܙ ܡ ܡ͋ ٳ䜱ٳو اسٳا⌍بٳ〨ٳ"䁡⟡⧐ٳ䁄"ٳ㈉ٳ۔ٳ ا׏ܙ
 䞈ٳ䯉ٳㅏمٳ␰䁡ٱمٳ╌ٳ  ۔ٳܟ˄

 䆀⒘ٳቿٳㅎٳٳوٳا⊯فٳ ܟٳویٳ⡷رٳ䯎 ٳ 䮪ٳا⌍بٳاᱵ䯆ٳز䔙㩕ٳ䬚ⱎٳ䆀ٳاⵇئܗ ܗ˄ٱ➟ࡇٳ ٳ ؼܗ 㻴ٳ䞈ٳ㨉ٳ⒘ቿٳاسٳا⌍بٳ㈉ٳ
 䯉ٳ䜫ٳ䧸ٶ⸗ہٳا ܟ ܡ̔ əٳ ٳ ئܗ ٳ䔽ٳㅎٳ㐕ٳ०ٳ ܗ ٳ۔ٳ ا❼لٳوٳ⟡ا࠳ٳ㈉ٳᄹٳҍ㱇ܡ 䮪ٳا⌍بٳᱴد䮨䡋ٳ✛یٳ䘏یٳ╌ٳⰢٳ׏ܡ

 䗃ٳر㈉ٳ➟ࡇٳ⹔ܗ˄ٱ۔ٳ ࢇٳ ܙ˄ٱٳاورٳاسٳ㈉ٳا❼لٳوٳ ٳ 㻣ٳᱴد䮨䡋ٳ✛یٳ䘏یٳ䆀ٳ⥾ءٳኊٳ䗂ٳ ⟡ا࠳ٳ ➟ࡇٳاسٳ〨ٳ㪲رفٳ⸗وا
 ㈈ٳ ܗ ٳٳ ᡱٳ㈉ٳᄹ ۔ٳ ҍ㱇ܡ ٳآ䖽ٳⵇٳ⦱ٳ㛾㶩ٳ⸗䗂ٳ㈉ٳࡘٳاسٳ╌ٳ㲖ٳ⣇⟡䁡تٳㅎٳ⮮חܡ ܙ˄ٱتٳӒܡ ٳآنٳ䆀ٳآ ኊٳӒܡ

ܙ˄ٱتٳ〨ٳ䪊ٳ⸗ٳ㈉ٳⰔر䥈ٳ㈉ٳذوقٳ㛾㶩ٳㅎٳ䎁ٳㅏٳ  ܘ˄ٱروںٳ䆀ٳ〨㱆رٳآ ᒗرٳㅎٳᒖᜯٳ䞈ٳاورٳ⣇⟡䁡تٳ╌ٳ㪺ٳد䫑ٳ␰رٳاورٳ
ٶٳ䢏䇞ٳㅎٳ❼رت  ܟ ٱٳ䞈ٳاورٳاخܟ ܡ˄ ᜯٳ 䞈ٳᒖᜯٳㅎٳ▮〨ٳㅎٳ䗂⍜ٳ〨نٳ஘دٳ㹾ٰڧڽٳاورٳ  ۔ٳ 䆀ٳ㿑ءٳاڗ

ٳآنٳ⮲  ٳآنٳⵇٳỎٳ၈مٳز㐗䯀ٳ㈉ٳآ⪖ⴛ ٳ Ӓܡ ،ٳ 䂬㹬 ،ٳ ㈉ٳ䬚ⱎٳ䔙㠟⣇ٳاورٳدⴭٳوٳ⧱㶚ٳ㫯ٳ㑍ဗںٳ䆀ٳ䯈ےٳࢇٳӒܡ
ٱٳ䞈؟ٳ ،ٳ ا䎸ادی  ܡ˄ 䜫ٳ⟹㰐ٳ╌ٳ䩺⠪ٳ⸘ٳ㩓ٳ㈉ٳỡٳ㈉ٳ䣊㱉ٳ㼸ٳاورٳ⑭⑬ٳوٳ⧏ᝣٳا䆀ٳ⢡᎗رےٳດٳຓٳآنٳا 䕩ٳӒܡ

ٱٳ䞈ٳ ܡ˄ ܙ˄ٱٳ䣪ⵇتٳㅎٳایاءٳاورٳاὪمٳ㈉ٳدر䂭نٳ䆀ٳ㝑Ὗٳاورٳ㰰قٳ㈉ٳ౉㩕ٳឮٳ㫱ازنٳ⠪زٳ㻬ሟٳⵇٳእ➟ٳ⸗ 䁡تٳوٳἼتٳ
ٱٳ䞈؟ٳاسٳⵇٳا䗤مٳاورٳ䭆㹖ٳⵇٳا  ܡ˄ 䜫ٳاမٳ⼛ٳ◒رٳㅏٳ㪺عٳ╌ٳ⟡䁡ٳ ܙ˄ٱتٳ䱠تٳⵇٳ⹔ٳا׏ܙ سٳ䯎ٳ اسٳἶا㩔ٳ╌ٳاسٳㅎٳآ

 䞈ٳ㻬ḝٳⵇٳ䛲ٳا ܡ ܗ˄ٱٳ⾒ٳآᮟٳ䞈ٳ۔ٳ ارኹزٳوٳا㓷تٳҍ䔚ܙ ر ٳ䚽〪ٳ䆀ٳ⽯ورٳاورٳوِ∦ٳ㛾㶩ٳㅎٳ⁏ٳ䆀ٳ䜫شٳ ٳ ܗ ܗ̵ ⮻ٳز䔙㩕ٳ
 〨ٱنٳ ܟ˶ ا 䔘عٳ ܙٿٱتٳ╌ٳਅٳ ܁ ܡۇܟ ڷ۵܃ ٳآنٳ⸗䬚ٳ㈉ٳ ⵇٳ␲راٳ䲚ٳ䔙ٳ✜فٳٳ Ӓܡ ⵇو⚏ںٳ䆀ٳኊٳ䁡⟡⧐ٳ ٳ⸗䗂ٳㅎٳ◒ریٳ ܗ ҍܙ ٳ Ӓܡ

 䞈ٳ଺ٳ㝋ٳا ܗ ҍܙ ٳ Ӓܡ اسٳ╌ٳ㪺ٳ۔ٳ د㖌ٳ०ٳ اد஘تٳ䆀ٳ ٳانٳ ائܙ د䕊ٳ䆀ٳ䕩ٳ اᱵ䯆ٳኊٳ䁡⟡⧐ٳ╌ٳ㪺ٳ⣻بٳ
اورٳا⊯مٳ㈉ٳ⺶䲒ٳỬںٳ╌ٳ䐛ٳ⸗ابٳ䮪ٳرឩنٳ▧ق  ܟۅڡٔٳ⚢دٳ䯎ٳآ᭝ٳ䞈ٳ وٳ ٳ Ὗ❽ٳ⦄ٳ䁡ادٳڷ܃ و⨎بٳㅎٳ⦄ٳ㷍ᜯتٳ

 䞈ٳ᭝رٳ⸗ٳ὾ٳاὃٳㅎعٳ⟡䁡ٳ⹲ٳ䯎ٳ ٳٳ䆀ٳا׏ܙ ܟؔ  ۔ٳ 㱇ا
 䁠⁩ٳ଺ܗ˄ٱتٳ ٶٳا⌍بٳ〨ٳا὾رٳ⸗ٳرうٳ䞈ٳاورٳاسٳ ٳ 㛾㶩ٳ╌ٳ䮪ٳ ܙ̔ ٶ ٳآ䕉ٳኡٳ㈉ٳ㩓ٳاسٳخܗ ٳ〪ا䚁ٳ⣻بٳ䗂ٳӒܡ آ䤈ٳ

 䞀ٳㅉٳدےٳر䯖ٳ ٳ⦄ٳوٳᅚٳر▔تٳ⭐ٳئܡ 㬷ًٳ ۔ٳ౹ٳ♑رٳ⵱ٳاورٳ㑔㹬تٳᣅ䁡دٳ䞀 اسٳ⟘ٳ䆀ٳ۔ٳ ا⌍بٳ䆀ٳㅋٳا׏ܙ
ⵇٳ"  ܙۀٳ ܃ اژۙ ٶٳ⦞ٳ ܙ̔ ز اږ܄ܟ܁ܙڕٳ㯽ٳ⣋ا㙉مٳ䗂 ۔ٳ "ٳ䞈 اⶆ㘪رٳ " ٳ ا਋ٳ

 㓸ٳ"ٳا ⧏⟡䁡ٳ 䞈ٳㅎٳٳ ܗۏڱڽٳ䗂ٳ" ۔ٳ "ᅀئܙ ٳٳاṠ㣖ٳا㑔۽ ܗ˄ٱӒܡ 㞸ٳ"ٳ 㯽ٳ
 ㅎٳ ܡ֫ ٶ ܙ˄ٱد‟ٳ㯽ٳا䅠⧱㘪ٳㅎٳ" ۔ٳ ⸗ٳاسٳ⮘ٳㅎٳخܟ "ٳ㞸ٳ⸗ٳز

 ㅏ ٳٳ ᅀئܙ 〨ٳ ᣈٳ ㅎٳ㰛ٳ 䁄ٳ ㅎٳ ۔ٳ 䁡⟡⧐ٳ ا㩕㜫دیٳ ⣋ا㗾ٳ
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 䞈ٳ䩽ٳاورٳ ܗ ٳ␰رۃ ۔ٳ اङ⩼ٳ㹬✛ٳ䆀ٳ౹ٳ㬶ٳاورٳ㑔رҍܙ ٳا׏ܙ ٳاورٳ㜴ٳ०ٳṡفٳ଺ٳاຓٳا䯀رٳ⥽ٳ㈉ ،ٳ 㻣ٳاسٳㅎٳا׏ܙ ܡ ٳآҍܙ
 䞈ٱٳ ܡؕ ٳٳ౹ٳ㬶ٳاورٳⷒٳ㹬✛ٳر ٱ䯆دان ۔ٳɝ㍉ܚ ٳ䆡یصلى الله عليه وسلمٳاورٳӀܠ ܡ ٳر⁩䤈ٳܡٳ䘧اҍܙ  ۔ٳصلى الله عليه وسلمٳ㽟ٳ䔙ٳ䞈 ٳ䆴 ٳٳانٳ㹬✛ٳ׏ܡ

 䜱ٳ ٳ〪وہٳا׏ܙ ٳآ䕉ٳا⣪زٳ䞈ٳ ܗ˄ٱوᣅدٳㅋٳدروس ٳ 䮪ٳӒܡ ٳ㈉ٳ ܡ ܙ ܟٳاٳㅎٳҖ䪑ܟ ٳ䯖ٳاورٳ䱜دیٳاؼܗ ٱ䜱䯀ٳٳ واⲦٳ䆀ٳئܡ ܠ ܟ˶ اورٳ䣊㱉ٳㅎٳ
 䞈ٳ䞛䯀ܗ˄ٱ ܗ˄ٱرٳ䕊ٳ㶦نٳ ٳٳ ܙ˄ٱتٳ╌ٳɝܚ آ ٱٳ䞈ٳاورٳዊارٳ ܡ˄ ٳآنٳ㭻ٳ㈉ٳاو㨶ٳ㹖ٳوٳ㷽ٳ⁏دٳآ䊯تٳصلى الله عليه وسلمٳ䞀ٳاورٳ ۔ٳ ⸗ ㍉ٳӒܡ

 䞀دٳ䯆ٱ ٱؒ࡯ٳ䗂ٳ⥽ٳኊٳḝ❅ٳㅏ ۔ٳ ✁਌ٳ⸗امٳاسٳ㷽ٳاولٳ㈉ٳاو㨶ٳӀܠ ܡ˄ ٱؒ࡯ٳاورٳႯٳ ܡ˄ ٳآنٳ ۔ٳ ✁਌ؓٳ㈉ٳࡘٳ 䮩ںٳኊٳӒܡ
ٳ䯉ᮬ ٳٳ⧍ٳر⁩Ѭܡ ⵇٳ⋔  ٱٳ ܡ˄ ٳⴛٳ⸗ ٱٳ䜫اٳ⧍ٳ਌ٳ⧍ٳئܡ ܡ˄  ۔ٳ صلى الله عليه وسلمٳ╌ٳ▧وعٳ䜫اٳاورٳاຊٳલٳດرٳ䖼㑔ᣅںٳ╌ٳ䯅ر

 䥞䜫ٳ䮿ٳر⠪Ὗظٳ㼌ٳ〨 ٳ⦄ٳ㈉ٳ㶩࢑ٳ㰤صٳ⤝یٳእ⟡ںٳ ܡ֫ ا℁ ذاᒖٳ ٳٳدورٳ䆀ٳ᧵ٳ⥾ءٳ⸗امٳ䗂ٳاຊٳ ٳɝܚ
ٶ㩕تٳ⇤ٳا䈶مٳدیٳ䞀 ںٳኊٳ㈉ٳ䄌انٳ䆀ٳ䯆ا  ٶٳሇتٳⵇ اورٳٳ ⱎرٳخܟ ܙ̔ ڑاٳ䞈 ٳز䯀ہٳوٳᜯو uٳذ⁖ہٳ਍اںٳ䯆 ۔ٳ 

ٳ䞈ٳاسٳㅎٳኊٳ஘نٳ⸗䗂ٳ䆀ٳاو㑔ًٳا䊮رٳ  ܡ ٳیٳ⵰بٳ䘧اҍܙ ٱ䔘ںٳ㈉ٳ㩓ٳآؼܟ ܟ˶ مٳا ٳآ䗂ٳوا㩔ٳ፝ ٳ׏ܡ ܡ֫ ⴜٳ㭻ٳآنٳ Ӓܡ
 ㈉ٳ䗂⸗راٳດٳ〨ںٳ⟡እٳ⤝یٳ଺نٳاورٳا⌍بٳឩٳر䮪ٳᏼ⁩ٳ㈉ܙ˄ٱمٳ ا ٳ䯆〪دشٳ ٳ ܗ ܗ̵ ر䗃ٳ ܙ˄ٱتٳ䯎ٳ روا ٳ㩓ٳ䀈لٳኊیٳ

 䗃ٳر㓔䯁 ۔ٳ 䜫ٳٳ ٶئܙ ܟ ܘ̔ ܗ˄ٱدیٳ䆀ٳدا‐ٳ䜫ٳر䗃ٳᏽٳاورٳا⊯䂬ٳ፱نٳو∦ٳ ٳ䕈ٳ⥲ⴑںٳⵇٳ㳡ٳآ ܡ ឮٳㅎٳوᣆٳ ۔ٳ ر䗃ٳᏽ ٳ ⪯ḝتٳ╌ٳҍܟ
 ᒐٳ䜱ٳر㩔ٳ᢮ٳ䮞ܙ˄ٱتٳد ܙ˄ٱتٳ〨ٳد䪸ٳ䥞䜫ٳاسٳ۔ٳ ╌ٳ㰛ٳ䕈ٳ䣊㱉ٳاورٳ➳ور 䭆㹖ٳ⸗امٳ䗂ٳ଺ٳانٳ㔍䯁ٳ➳ور

ⵇٳا➟⮫ٳㅏ روا䦈ٳ䩱⠪ٳኊٳ䆀ٳ⤝  اورٳا⌍بٳ ٱتٳ ܟ˄ ឩر 䮪ٳدورٳ⧍ٳ਄ٳ⣉سٳ╌ٳ⤝ٳ۔ٳ یٳእ⟡ںٳㅎٳየٳ㈉ٳ㩓ٳ
 䞈اٳ䜫ྩٳ ٳ 䯘⣻ٳ╌ٳ،ٳ ✜فٳوٳ䊷 ٳ 㰛ٳۓڛ۷ٵمٳوٳ⮧نٳ㬷ً۔ٳ اسٳدورٳ䆀ٳ⥘ٳوٳ䏲ٳⵇٳṵٳا㪠اجٳⵇٳآ⧱زٳ䜫ا ۔ٳ ḝ➳ٳ׏ܡ

 䥞䜫ونٳ㱄ٳۓڛ۷ٵمٳ㪺 ٳوٳ⭭ ۔ٳ㿧 ٳاޕثٳاورٳ ،ٳ䂬⺶ 㟼ٳ䗂ٳآ䆀دٳᣅٳو㝼㱉ٱتٳ۔ٳ ⭇ٳ ܟ˄ ឩیٳرኊٳ㈉ٳⱖٳ㰛
 ஗ٳاد㬷ً ٳ، 䧳ٱر ٱتٳ㈉ٳᄹٳਏٳ⁩ٳኊیٳذ⁖ہٳ ،ٳ ⺶䂬 ،ٳ 㜕ی ،ٳ 䊷ی ،ٳ ܡ˄ ܟ˄ ឩܟۇ۟ ✜⮻ٳاورٳ⭇ٳر ᣅٳ▚ٳᝦٳ۔ٳ ⚢دٳ䯎ٳآ䯉 ٳ ڡ ڷ܃

 㤿䞉ٳڈ䆀ٳ ٳآنٳ㭻ٳ〨ٳاຓٳ⮘ٳ㈉ٳѬⰔܗ اورٳذوقٳ䆀ٳ⟷قٳᏽٳا᎗ٳ䜱ٳاسٳ䗂ٳӒܡ اوراقٳ۔ٳ ㅎٳ〨▮ٳㅎ ٳ ឮٳ⮘ٳ ٱر䧥ٳ㈉ٳ ܡ˄
 䗃ر ⵇٳ㻬ḝٳ ٱتٳ ܟ˄ 䅌صٳ㰤࢑ٳ㶩ٳ㈉ذوقٳ دورٳ㈉ٳ اسٳ دورٳ䆀ٳ⥽ٳኊٳ ٳٳ ɝܚ ا䯀ازٳ஘نٳ۔ٳ 䆀ٳ اورٳ ا⌍بٳ ⵇٳ ٳٳ㹖ٳ ɝܚ ܙ˄ٱٳ ㍉

 ۔ٳر䗃ٳ䞈 ٳدو⇤ےٳ㹖ٳ╌ٳا㟜ٳ䎁ٳآ 
ܟٳہٳ䯋ٳ㈉ٳࡘٳ䮪ٳا㱇ٳروزٳرو♵ٳㅎٳ⠪ح  ٶ㩕تٳⵇٳᅚٳᜯئܣ ٱمٳㅎٳኊیٳخܟ ٱ䚽ٳ䭆㹖ٳѦܭ ٳ䭆㹖〪ٳٳ ܡ˄ ٱٳ䞈ٳ ܡ˄ ᜯٳ䜫ںٳ⧐

 䜱䯀ٱ ܠ ܟ˶ ܙ˄ٱتٳ㈉ٳᄹٳانٳㅎٳ䧛ᇚٳوٳᏠ⟩ٳاورٳانٳ╌ٳ㲖ٳ䣊㱉ٳاورٳ⦄ٳ䐁تٳㅎٳ ٳآ䕉ٳㅎٳآ ⸗ٳٳ ㅎٳⷑتٳⵇٳا⌍بٳ㫦ٳӒܡ
 䗃ٳر 䞈۔ٳ ኊٳا⌍بٳ䮱ٳاورٳ، 䇫ٳایاٳ╌ٳا 䞈ٱٳ ܡ˄ ٳ⒘ቿٳ䆀ٳڭܗܔڙڈ܁ܡٿٱٳ䎁ٳآ  ۔ٳ ׏ܡ

ܙ˄ٱمٳ䗂ٳ  ا ٳ䕊ٳا䯀ازٳاورٳا⌍بٳ㷩ضٳوᣅدٳ䆀ٳآ䗂ٳ䯆 㟝دشٳ ⵇٳا׏ܙ ٳآنٳㅎٳኊٳ اورٳ䤈うٳᏠٳӒܡ ٳ෯ٳ ز䔙㩕ٳㅎٳᒭٳ ۔ٳ ا׏ܙ
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 ㅏٱزلٳ ܟ˄ ٳآنٳ㭻"ٳآپٳصلى الله عليه وسلمٳ䯎ٳ ܗ˄ٱ䕉ٳ"Ӓܡ ٳیٳ✗ٳر ٱ䁣 ۔ٳ 䯉 ٳ آؼܟ ܟ˄ ٳ ܡ ٱ䕉ٳز㐗䯀ٳ㈉ٳ㩓ٳ㻬ⵇٳ䘧اҍܙ ܟ˶ 㺹ٳ۔ٳ䮪ٳ⵰بٳ⥁ٳا
 㛲رٳاKٳ د، 㽲ٳⵇ و ،ٳ ⥽ٳوٳổٳ ٱٳ ⥘ٳ ܡ˄ ⵇٳ㰢نٳ ܡ ٳ دا䌮ٳ ٳ⇤ᭅٳ䘧اҍܙ ܡ֫ ⴜ ن ،ٳⰔٳ وٳᾕانٳㅎٳ䄐ان ،ٳ Ӓܟ ⵰بٳ،ٳ ⭞حٳ

ܡ  ٶٳا⊯مٳ䞈 ٳ 䞰یٳ㠓س ،ٳ 䘧اҍܙ ܟ ٱ䕉ٳ⮯ ۔ٳ اورٳاو㨶ٳ㩕خܟ ܟ˶ ا ٱزلٳㅏٳ䯉ٳ䞈ٳឮٳ〨ٳ ܟ˄ ܗ˄ٱنٳ䆀ٳ ٳ஗⣻〪ٳز ٱㆍ ٳ ᣅٳ ܡ˄ 㩓ٳآ⁩نٳٳ ㈉ ٳ وٳ
 䞈ٳ䯉ܙ˄ٱٳ د ٳارٳ ٳ䭆ٳӒܡ ٳ䯎ৄ ۔ٳ ئܡ ٳဲٳ ا⑬ٳ ٳٳدورٳ䆀ٳ⥾ءٳ㈉ٳ ٳآ䕉ٳⵇٳ஘نٳɝܚ ٳӒܡ ܗ˄ٱریٳ㦇ሟٳ㈉ٰٳ㶩࢑ٳѬ㶩ܗ ⧋امٳا㣦سٳ㈉ٳ㩓ٳ㱇ادٳ

 䞈ٳ䗃ٳر䎁۔ٳ 
ٳآنٳ㭻ٳ㈉ٳຝٳ㷽ٳ ٳ ٳ⸗䬚ٳصلى الله عليه وسلم ٳ اورٳ㹖ٳ⁏دٳآӒ Ⱄܡ ٳآنٳ㈉ٳѬ㶩ܗ ㅎٳذاتٳ䞈ٳᢶںٳ䗂ٳاຓٳاⴑالٳوٳا⬢لٳ╌ٳӒܡ

 䤈㩕ٳ ٱ㻬ٳ䞈 ۔ٳ وٳ㸑ٳ〨ٳ䔙ٳ✜فٳوا➩ٳㅏٳ०ٳانٳㅎٳቕٳኡٳاورٳႶٳ଺ٳӒܟ ٳا䢲ٳ㿚ٳ䆀ٳӀܠ ٳ〪آپصلى الله عليه وسلمٳ㈉ٳӒܟ  ۔ٳᣅٳ
ْ�ُ£ْ��ی�Cَُْْ§�6عََ�ْ©£ِْ�� �م3 Űْ6��ْ£ُ�ُ3��َکCَِٰ@�و6�َلWِْکَْ�ۃَ�رَب$�7�َوŗْ6ََ�ثْ�فِْ©£ِْ��رَسُْ§¹ا śُ�َو�ƙَِCٰیà�1

اورٳ  آ䦏ٳ ᒫیٳ 䯎ٳ انٳ 䡨䯈ٳ ٳ〪 ⵇٳ 䆀ٳ ا䔺ٳ ر␰لٳ ٳ ا׏ܙ 䆀ٳ انٳ ୀٳ اورٳ ٱرےٳ ʦܚ 䯎ورد㈊رٳ "اےٳ
ܢٳیٳ ئܗ ٳ ٳدחܡ زئܗ Ꮰٳ䜱ٳ䞈ٳਏٳ 〨ٳ௵ٳ انٳ ܘ˄ٱکٳ⸗ےٳ اورٳ ܗ˄ٱᓟٳ ㅎٳ Ꮱٳ اورٳ 〨ٳ⵰بٳ انٳ ≿وےٳ

 "㑔ٳواổ 
ٳ⺶مٳ䗂ٳ⁏دٳ  ܗ̵ ٳآنٳ⸗䬚ٳا㠕ٳⵇٳ⺶مٳ䞈ٳاورٳا䧸ٳ⺶مٳឮٳ〨ٳ⛭ Ӓ�º©�řܡ � ٳ⵰بٳㅎٳᝊٳ۔ٳ 〫 ٳ ٳً ق§¹ا ܗ̵ ܟٳولٳ⛭ ឮٳⵇٳئܟ

ܘٿٱٳ ⣻قٳآ㥀دٳ⸗  ܘڈ܁ ڄ܁ ឮٳ㈉ٳ┽ٳ〨ٳ◸ٳ✛رٳ㈉ٳذر䩘ٳٳ وہٳ䆴ٳا䂬ٳصلى الله عليه وسلم ۔ٳ او䰵ٳ〨ٳᯔٳ╌ٳⰔ✜ٳ⸗ٳدے ۔ٳ دے ٳ دےٳេٳ〨ٳ
 䯉ܙ˄ٱٳ ٰڧڽٳㅎٳᄖتٳⵇٳ㻬ḝٳৄ اڗ ٳٳ❆Ἶںٳ㈉ ۔ٳ اورٳوἻٳ ٳا㬆ٳⵇٳḝلٳٳ انٳ፝مٳئܡ ܟٳولٳوἻٳ䯎ٳانٳㅎٳ䮪ٳㆰٳ䜫ٳᏠٳا׏ܙ ܗ˄ٱوᣅدٳا䯆ٳئܟ

 ㈊ٳ䜫ٳㅏٳ䯎ٳآنٳ  ۔ٳ ᅢٳӒܡ
ْ�َ �مِْ�َ£� �Wِْْ�َ�َ£�7و6َ�َشَْ� 7َب6َ�ÙَْÔَْ¡�ی$ ٰ�ٰ§�Eِو�yِľَْ¹ْ6�َو6�َلOِْ?7َِ��فَ $k6ل�Şَƻَض¹ْ6�7�َْم7ََنۃََ�ع َǞَ�7$ �وَ�حََ�َ�َ£6�ِ¹ْ6�7نِ 7��¡ُ7kَŜْ

� �7جَُ£ْ§¹ا $ہ7َĒ�َٗ¡�ظَ�ُْ§ما �62نِ
ٳآ⌵䔘ںٳ〨ٳاورٳز䅠ٳ〨ٳاورٳຖڑوںٳ〨ٳ༔ٳ⹔ٳ䗂ٳⰨلٳ䔙ٳㅏٳاسٳ〨ٳا䥚ᗂٳاورٳاسٳ  ܡ "䚽ٳ䗂ٳد䤈ナٳاҍ㩕ܟ

ٱدان"  ܟ˄ ٳسٳ ܢٳاٳ౹ٳئܡ ٱنٳ䗂ٳ䮪ٳ䞈ٳئܗ ܟ˶  ╌ٳڈرٳ㐔ٳاورٳاᗂٳ㦈ٳاسٳ〨ٳا
ٳر⁩䤈ٳاورٳانٳ  ٱ㽟ٳ䞈 اسٳⴑلٳᜃٳ㈉ٳۓڛ۷ٵمٳوٳ㷩⪗ٳ׏ܡ ܟ˄ ٳآنٳ ٳاہِٳ ۔ٳ ⵇٳادراکٳܡٳኊٳӒܡ ٳئܗ 䐲㈀ٳاسٳঙٳ⺶مٳ׏ܡ

 䞀جٳ㯄ٳ㈉ٳآنٳ ٱرےٳ䏨ٳ⮯ٳㅎٳوᣆٳ╌ٳ㽟ٳ䔽ٳاسٳ㩓ٳ䚽ٳኊٳӒܡ ٳر⁩䤈ٳʦܚ وٳ۔ٳ راחܡ اسٳ⠪حٳ⵰بٳ㈉ٳ䕉㷍ٳ
 ㈀ٳ䞈ٳ➳وریٳリٳر䎁ٳ㱄ٳ〨الٳⴑٳا㈉ؓٳ਌✁ܙ˄ٱتٳاورٳ ٳآنٳ㭻ٳاຓٳ䝫㹇ٳ㈉ٳادراکٳ䆀ٳآپصلى الله عليه وسلمٳ㈉ٳاⴑالٳوٳ䘧ا 䐲ٳӒܡ

 

 129:ٳ2،ٳ㑲ہرۃٳان،ٳ␰آا㝙۔ٳٳ1
 72:ٳ33ٳ،ٳا䯒㑔ابرۃٳٳن،ٳ␰آا㝙۔ٳٳ2
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Thematic Exegesis: An Analyses of its Origins, 
Evolution and Significant Methodologies 

ܙ˄ٱض 㯽ٳ  ر
 㘭≠ٳڈیٳ䧎ٳا࿝ٳ، 䆂⊯ٳ◄ٳۓڛ۷ٵمِٳا، Ⅿر䖼䮩ٳ䞉د㍉⇤ٳ، 䞉د㍉⇤ 

ٱہٳڃܔگڡ ڈا⶝ٳ  ⯋وزٳا䭆㘪ٳӀܠ
 ⇤㍉د䞉 ،ٳ⇤㍉د䞉ٳ䖼䮩رⅯ ،ٳ ◄ٳۓڛ۷ٵمِٳا⊯䆂 ،ٳا⇳ٳ䯎و⯑ 

ABSTRACT:  Historically, in every era knowledge of Quranic exegesis has remained under the particular tendencies of aesthetic taste of that period. As the tide of time took a turn, a new style and approach to the exegesis of the Quran surfaced. The rapid and limited time of our age drove the noble Mufassirun to simplify and make the exegesis of the Quran comprehensible and facilitating for people. This approach, known as the Subjective (Thematic) Method, involved gathering and grouping of Quranic verses according to their themes and then explained through commentary and elaboration so that a reader can understand numerous verses of the Quran at once. Hence, style and manners of every Mufassir seems different from other. However, it is broadly evident from the critical analysis of exegetical services rendered by great. Exegetical experts that the style of majority of them is influenced by Quranic text, its interpretation, explanation and derivation which highlights their scholarship. And this exegetic style reflects from beginning to end in these exegeses. Although this method was partially found in the exegesis of classical Mufassrl and forebears by chance but it was not formally organized and principled. Current construction didn't develop until the 20th century AD, or the 14th Hijri. Islamic scholars introduced this approach, developed and established its tenets in the fourteenth Hijri century. Following these rules, a list of subjects is created after a thorough analysis of Quranic verses to determine thematic subjects. The verses that are mentioned in connection with these topics are compiled from various chapters and sections, giving readers a thorough study of the Quran according to their tastes. In conclusion, an attempt is made to comprehend the divine design and purpose of address. 
KEYWORDS:  

Tafseer Mauzui, Thematic Exegeses, Quranic Interpretation, 
Methodologies of Quran Commentary etc. 
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ا਋ا㜯ہ  ⬚㗂ا  䖀ᇸ  䮪 ࢺت ہ  䖀ᇸ  ㅎ ان 䆀 ܠ  ⮘ ҍṠܙ  ଺ و٤⥲ 䞀 اور ان   ㅎ  ⡿㙧ا ا਋ ࢻ   ৃ ⣋اҸٰ㘭ܟ 
ہ۔ ہᣅ䁡د 䞀ہ

⥽ہ ہ㶦نہ ہاسہ   ⵇ ❼⮼ء   〪  䞈  䮪  ❽ῳ  ⵇہ، ہ⦡ہ، ہ䞈  ቄ ㍍ا   ᏼ㆓ ر␰ل  ܠ  ҍṠܙ  ╌ ا⣓ر   ㈉ ذوق  اور  ۔ ḝل 
㮺ہ در䂭ن   ㈉  ᜪ㯌 اور  ❼⮼ء   䞀 ܡ  ږܟ و  ٳان  Ӓܡ  䩓  䭁⸗ ا❛  㵰ر   ⵇ ቅت ، ہሊف   䯔  䯎 ሟون  اور   ሷ

اہ۔ ہ䞀ہ  ⥽  ㈉ ܠ  ❼⮼ءہҍṠܙ  䆀 ܗ˄ٱب   ㈉  ⦡  䯎 ܠ  ҍṠܙ 㵈ہ ہور   ㅎ 䞀ہ ہ⸗ام   䢫⃊ 䄌انہ۔ ہӉⰔܗ   ०ہ  䆀  ឮ  ⦡
❼⮼ءہ  䞈 د٤  ܙ˄ٱ ز  ዙٶ ؎ܟ  䞈 䄌ان  ٶ٤  ܙ̔ ൯  ⵇہⵇ ܠ  ҍṠܙ دا⧮ہܡ֫  䞈ہ ہ   㮺  ╌ صلى الله عليه وسلم  ܠ  ҍṠܙ ܗ̵  㮺 ۔ ہ⛭  ⮼❼ اور 

ㆯتہ  ㅎ 䞀ہ ہر␰ل   䮿ر 㹬م  㿼د   䆀 㘬ات  ❼⮼ہ۔ ہاور  ࢺت   䗂 ⸗ام   ᜪ㯌ہءہ  䔽ا اور   䞀  㦇 ܠ  اḝدҍܙ  ╌ ⸗ام 
䞈 ہ  ㅏ درج   䆀  ⵱  ຊہا⮼❼  䆀 ܠ  ҍṠܙ 䞈ہ ہ⮘  ذ⁖٤  ٹٳا  ɟܗ  ਏ  ⵇ ܠ  ҍṠܙ  ᣅ  䞀 ᣅ䁡د  ٱ㧮ت  ܡ˄  㲌  ㅎ ❼⮼ ۔ ہ⸗ام 

ᜯتہ  ử  ㈉ 䯎ہ، ہ⸗ام  ܠ  ҍṠܙ اور  شܡ  ٱ واӀܠ  䌳  ㅎ ܠ  ҍṠܙ  㘰㭉  䕉ḝرو اور   䞀䏙Ὗ ⮼❼  䞀 ٳ  ܟؔ 㱇ا  ㈉  㵄  ⦦  ㅎ  ⦡  
ٱ ܟ˶  ० رᜯل  ✜ف   䔙  䆀  ✮  ㅎ ଺ہ ہ⸗ام   ⵇٶ ہء ㅋہ؎ܟ  䞈 ⸗دار  وا➩  ٹٳا  ɟܗ  䆀 ܠ  ҍṠܙ ⚘ت ہܡ֫   ㅎ ⸗ام  ❼⮼ء  ẝات   

 ଺  㩔وا  䗂⸗ ا⵹ب   ╌ Ⰾض   ㈉  Ⰷ㪮 اور   䞀  ଺  ሆ ܗ̵  ⛭  䆀 ሊف  ܗ˄ٱب  و٤   㨉  䞈 㯌ث  ࡆر 
ہ۔ 䞀ہ

䗐㘯 㯽 䭆㘪 ৃ ا⣨ ৃ Ἄن.  ،ا ا ا㚲ظ♕  ګ  ⻍ ٶ ǔ ǖ̔ܙڡܡٱ ڻ܁ ۗښ اژ  㞂 ا ار  د  : ت ௡و  .، 2007. 
ء .——— Œǌٱ ƶǔ ƹل ا م  ا⨞ ܎ܡہ┴  ږ ⁩㘭ا ܎ܡ  ۪ ش 䁢 .2001 ،ہ. 

ܗ܍ٳیہ ٳ.  ،اژێ܅ ٳɟܙ ្ 㯽 ৃ ؼܗ  ਋انا 㠨ا ی  ٱو䯷 آ ǖ˄  ⩟ 㕚ن  ا  㺪ឩم 㙉 ا ار  د ة:  Ⱄهٳ  .2008 ،ہ. 
ܙ܍ٳيہ ܅ ܠ۪ زن.  ،اژ۵ ا 䜫 ৃ ʐܙ  㞏ا  ⣋ ⌴㝒 ا  ਋فا㖹ا  ⨩ Ⱬ 䳃 㠪 ا ٱ  ǖڏ ⃳㛻ا䮪 㛛ا ܗڡܡٱ  ܡ܁ اڗڹډ܄  : ت و ௡ .، 2005. 

Ⰷ.  ،ا㣁ویہ ا㛌ر ٱج  ܡ˄  ৃ ف  ا㘭ؤو ⣋ 㯽ⲿ 㝵ا ګ  㛿د ا  ᢲا ٳ ǖت Ⱬ 䳃ر㛸 ا  ⷹ ا 㢄 ܙڡܡٱا ڻ܁ ۗښ اژ  㞂 ا ار  د  : ت ٳو ܙ Ҝܗ  .، 2008. 
ܗڡܡٱ.  ܁ ܟ܄ܙ Ĵǔٱ਋ ٰ㵳 䳎زۓ ƶعǌ ب ǔۃǖٱ  ƶŰ Ōا د و ٱ Ǖش ا㜩ا㔟ر Ǖ و ǎҍ㚜 ا ࡲ  ǖٱ  ǎ ǔ̓ 㝵 ܠ܍ٳا ܟۭ ږ܄ ا ڡܡٱ و ܗٿٱۓ ې܁ ږڛ اق  ٳ Ӓܡ ا஗ ر ار  د  : ܗٱط ˄㘭 ا  .، 2012. 
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〨 ہ ⵇہᨪᏠت   ᣆᏠٳ ہ ܟؔ 㱇وہ▧  㐔  㟋  ㅎ ⸗ام  ❼⮼ء   䞈 ܙ˄ٱ  ⚏اہৄ  ㈉  ౭ ر׏ܙ  ܗ˄ٱ اس   䆀 ܠ  ҍṠܙ 䞀ہ䘧ہح  ᣅ䁡د  ࢺت  ᧹ ۔ ہ 
▧ح 㰗ا㑜ریہ  ㅎ ٤  ᡃ஗ا ৃ ا  ⮻❼ ا㩕م  اڗڻہⰔ⟥ہ، 〪  ا⽄ل   ㅎ 㟒㩕 ض⧐ ا㑔⽄لہہۗ  ا⽄ل   㺹 ښڴ اور ، 㟋 ㅎ ⠗ٳ Ӓܡ ⣉س   ਋ا

㶐ہ  ㈉ ا㓫ف   ⮻  ⣹ا㝳ا اور   䞈 ▧ح   ㅎ  㳡  ✔  䤈䜫ګ ہ ہ⚵ہ ہ ۵܂ܙ واږ܄ܡ܃ܟ ܙۯ  ۗڛ܃ اژ܃ܡ  䯎 ޱری   䗂 زروق   Ἄہ⦈ ہا㚙ا  㷌㕋ا 
䞀ہ  ᒖ⸗ ܡѬ㑔د  䯎 䎁ی  䆀 و∦  ܠ  ܡ ҍṠܙ دراҍܙ  ㅎ ام⸗ ❼⮼ء   ⵱ م  ፝䮪  ㅎ ሆہ۔ ہ

ᣇںہ   䗂 ⸗ام   ⮼❼  䆀 ܠ  ҍṠܙ ٳوی  ہ⮘  ܟ ؼܗ ܙ˄ٱ   䯎 ⡷ر   ⼛  ẗ ٹٳا  ɟܗ  ⵇ  㧭ٱ ܡ˄ و   ሆ و䗃ں   䞀 دی  ا䈶م   ⇤ ٶ㩕ت  ؎ܟ  䨕ر䯂
❼⮼ہ  䯎 ر⡷ ہ䞈 㽴 ن䜫㱇  ㅎ ۔ 䆀 䫡ا⌵ءہذ  ㈉  ᜪ㯌  ⮻❼ᱍہ ہ䞈 ٱ  ܡ˄ ᜯ ㅏ ٱ㧮ت 〨 ذ⸗  ܡ˄  㷔 ㅎ ہ۔ ہاور ان
 

䞈 ሆ ㅎہ ⎠ن   ৃ  ⦇ ৃ ৃ Ἄان   Ἄا ្  ਋ا  䮪 ہ۔
 

ا䎦 ਋ اہ  ⬚ḝ  䮪 ہ䞈 ሆ  ㅎ Ἄا  ৃ  㠕ا⣋  ৃ  Ἄہ
 

ا䍕ریہ  㠕ا⣋  䮪 ہ䞈 ሆ ㅎ وی ہاڗܖ܌ٳ
 

ৃ ا ஗ہ ٳ ৃ ⟷ɝܚ  㯽  㜯ا਋ا  ሆ 䮪 ہ䞈 ㅎ  䕉܍ٳا ܙۭ اژ۳܄  㗙ہا
 

䧣ٰ 䭆㘪ا 㰊 ܙ˄ٱ ا਋ ز⸗  ሆ 䮪 ہ䞈 ㅎ وی䔘 ہৃ ▧ف
 

٤ᡃ 䞈 ㅎ ہ  ਋ا  ৃ  ∩ ৃ  㠕ا⣋  㯽਋ا  ሆ 䮪ہ
 

䞈 ㅎہ  ⴛⴑ㘪ا  㹮 ৃ 㰂د   ৃ  ⦇  ৃ 㰂د   ⬚ḝ ث㯌 ሆ 䮪ہ
 

ا㗂ز䞈 ㅎ 䂬ہ  ⑬䁡  ৃ  㯽 ࢻ ਋ا  ⬚ḝ ا㩕م   ሆ 䮪ہ
 

䞈ہ  ㅎ اڗڻ۳ڛ۹ܗ ہሆ 䮪 زروق 
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ا㜁ر ہ۔ 11  ∯ ஗ا  ৃ ہ∯ 
⣨ن ہ۔ 12  ਋س ا㛎ا  ৃ ہ∯ 
ܗ˄ٱن ہ۔ 13 ᜘  ৃ ܡ  ٱҍܗ ܠ˄  ৃ اἇ㘭ن   ⣋ہ
܁ܟٿٱ䕉ہ۔ 14 اږڈ۬ ܡڻ܂ܙںڽ  اژ܂  ⦇  ৃ  㯽  ৃ  Ἄا  ৃ ܟٳ  اɟ㛘ܙ  ⣋ہ
ا㠠ہ۔ 15  ৃ  㠕ا⣋ ہرک
ا㜡 ہ۔ 16  ਋ردی ا౲㑔ا ا஗ ࢻ   ৃ  Ἄا ৃ  㯽ہ
ܡٱ ہ۔ 17 ܙ ܟ̓ 㚧ا  ⚵  㗙ا ৃ  㯽ہ
ڹٿٱ⡿ ہ۔ 18 اژ܂ܟ ادی ا਋ ࢻ  ܟڟٶ ܗۗ اژ܃ اἇ㘭ن   ⣋ ৃ  㗁⛭ ৃ  㯽ہ
ا㘏ا⁩䕉 ہ۔ 19 اڗڻ۷ۙ۬ٵدی   㯽  ৃ ⣋اἇ㘭ن   ৃ  㯽ہ
ا㚧⮻ ہ۔ 20 ⦞ان   ਋ا  ⑬䁡ہ
ا㘯ا䞰 ہ۔ 21 ا䮩ب   ৃ ڽ  ہۿܙڲ܂ܙ
ا㘭ازی ہ۔ 22 ৃ 㷍ذ  ڽ  ہۿܙڲ܂ܙ

ᜪ㯌 ہ ẝات   䮪  䩓  䞀 ᣅ䁡د   䆀 ܠ  ҍṠܙ  ⵱ ࢺت  ت  ܙ˄ٱ  روا  ㅎ اوران   䞀  ᓧ䜫 ♑ر   䆀  Ⰷ㪮 ፝م رواګ   䮪
䞀ہ  ᓧ⸗  ଺ ܡ رواҍܙ  䔽ا  ༔اور  䞀  ᓧ⸗ ଺ ع⌵ ⵇ ܙ˄ٱت  ہ۔ ہ╌ روا

اڗڻۇێښګہ ࡚ ہ ہ⥽   ╌  䆀  䖀ᇸ اور  ا⌵ء   ㈉ 䞈ان   ㅎ  ሆ  ٤⣹Ⱄܗ˄ٱ  䗂 ẝات   ᡱ  ╌  䆀 ⸗ام   䥞⮼❼  䆀
䞈ہ ٱ  ܡ˄ ᜯ  ㅏ ذ⸗   〨ا⑬ ہ۔ ہ  ᒒ  ⮻❼  ⴒٳ ؼܟ ܗ̵  ⛭  ᣅ  䞈  㧭ٱ ܡ˄  ㅎ ا㚢ح   ৃ ا ⣨ن  ⦞و   ਋ا  ⬚ḝ  䮪 ܠ  اҍ㗎ܙ ۓڛ۷ٵم   ⮻ ٱ  ܡ̬ 㢠ا

䆀ہ  ⮘ 䗂اس  ا䔸ں   䞀  䘧زا  䆀 ⥾ء   ᣅ 䔘وی  ا㩕م  ㅎہ⠪ح   ሆ ܗ  ҍܙ اژ܃ܡ۴܌ٳ ⮘  ہ.   䗂 ا䍕ری  ܙ˄ٱ  ز⸗  䁣⥲ ا㑔⊯م   ⚵
ܙڡܡٱ اژۡ܁ ▧ ح   ⴛ㑗ا  ⪜  䆀 ܠ  ㈉ ہ ہا❼ل ҍṠܙ رواګ   䆀 ܗ˄ٱب  Ꮰ اس   䞈  ቄ  ⵇ  䫡ሧ و  ح  ٳ ؼܗ  ⥽ ׏ܡ  ᣇں   䞈  ㅎ  ሆ  ⴛا㛗ا

ܙ˄ٱد٤ 䔽 ᣆᏠ دیہ ἶا␰ ╌ 㥁ء ⢶ ╌ اᝦب ㅎ ⨎ض ╌ہ ہ۔ ❼⮼ء ⸗ام 䗂 ز

ہ ܠ ҍṠܙ ⥽ہㅎ ہ ہ⥽   䮪 㶩࢑   ㈉  ኩہ، ہ䞈  㴦  䯎 ܡ  دراҍܙ  ⥽ اور  ܡ  رواҍܙ ܡ ہ۔ ہ⥽  دراҍܙ رہ⥽   䩘ذر  ㈉ ㅎ ܡ  واҍܙ
اἶالہ ہګہراوہ، ہتہ㩕Ồہاہ، ہⱜںہ، ہ▧ا䢴ہ ہاس ㅎہ، ہỉہ  ㈉ہاہ، ہㅎ ہ ہن䢴ٱ ، ہ▧ا ܡ˄ ᜯ ٱ  ܟ˄ ᜯ  〨 㪻 ㈉ت  اور اس   ⱞ  ㅎ ت ܙ˄ٱ روا اور 

䗂ہ۔ ہ䞈ہ ⸗ام  ⥽  ہ❼⮼ء   䗂 ا䔸ں  ⠪ح  ا⑬   䞈  ㅏادا ⸗دار   䚽ا  䆀 ⇤ا䈶م  ܡ֫  ٶ ؎ܟ  ㅎ ܠ  ҍṠܙ ܡ  رواҍܙ  ⥽ ⠪ح   ឮ
ܠ ہ ҍṠܙ ܡ  䞈ہدراҍܙ دی  ⇤ا䈶م  ܡ֫  ٶ ؎ܟ  ଺  ㅎہ۔ ہ䗂 اℤطہ ہا䔸ں   ㈉  䣊㱉  ╌ ܠ  䏵 ، ہاḝدҍܙ و   ⥝  䯎 اس  اور  ا⃜اج 
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Ⓔہ ܠ  ҍṠܙ  ⥽  䆀  ႟䞉 ٹٳ ا⃻د٤ ۔ ہɟܗ  㩔وا  䗂⸗  ⛴  䯎  ⥽  ᅅ  䮪  〪  䞈  〫  䗂  䩝▧
دارہ 㦆㈉ہ  䭆د䞈  ㅏ ⌵ع  䗂 ان ╌   䆀 ᒒ 㩔وا 䗂ᗂا ዠ ،رہⵇ䖏ہ، ہ䯎ہ 㸧 ار௟ راور㈊䝊
 ᒒ(ہ ▞ہ

䞈ہ  ଺ ٱ  ܟ˄ 䜫 㯧 ⵇظ  ا⎠د   ᏼ⁩  ᏼ⁩  ㈉  㫦 ㈉ ܠ  اḝدҍܙ ٱز  ܙ اӿܡ  䚽ا ا׏ܙ   ╌  䆀 ٱزات  ܙ اӿܡ  ㈉ ܠ  ҍṠܙ ⮘ ۔ ہ⮘   䣥آ
䞈ہ  ㅏ  ଺ ٶ⸗٤  ܟ ܡ̔  ⵇ رواګ   㩔وا  䗂⸗ ܡ  رواҍܙ ܠ  اḝدҍܙ  䗂ہ۔ ہ⮘ اور  اᜯ㘭ل  ا⌵ء   ⮘ ان ہ ہاور   䗂  䭆 ٳ ɝ㩕ܚ  ㈉  䫡ሧو ٳح  ؼܗ

ٱ䞈ہ ܙ˄ 㟝  ồ  䯎 ܙ˄ٱت  روا  ⸗  ぅ䯎  䉸ᜯ  〨 ᣅ䁡د  ہ۔ہراو䮩ں   㼚  ᏼ⁩  ㈉ دو⇤ے  ا׏ܙ  و⮧ن  م  ۓڛ۷ٵ  䆀 ایاء   ㅎ م  ۓڛ۷ٵ  䂬⊯ا
㐔ہ  ㅎ ৠی   ᣆدر اኩ 㟜 اور   㟜ا  䑌ا  䆀 ࡘ   ᒒ ظ㯧ہ۔ ہو䆀 䄌ان   ㈉ ܠ  ҍṠܙ  䗂  䭆㹖ہ ہ଺ہ ہ 䮨د ⇤ا䈶م  ٶ㩕ت  ؎ܟ

ڈا㑔ہ  ẗ  䆀 䄌ان  ኊی   䗂  ᜪ㯌 ⠪ح  ٶ㩕ہ۔ ہا⑬  ؎ܟ  ଺  䆀 ܠ  وҍṠܙ  ኊ  䗂 ء  د䮨ہ⭆  ⇤ا䈶م  ز䘧 ۔ ہت  ⠪ح  ا⑬ 
د䮨ہ ⇤ا䈶م  ٶ㩕ت  ؎ܟ  䆀  䭆د䂭  㰛  ㈉ ۓڛ۷ٵم   䂬⊯ا  ଺  䗂ء⮼❼  㻬ḝ  ㈉ ⚘ت   䆀 䄌ان   ㈉ ܙ˄ٱت ہ۔ ہواṣن  آ

ㅎہ ܠ  䄌ان ہ ہواḝدҍܙ Ὗص   ⵇ  ⥽  䚁ا  ⮻❼ اℤط   ⵇ ܟ  㚶ئܣ  ⦃ اور  ሢات   䕉ḝرو  ᏼ⁩  ᏼ⁩  ㈉ ኊات  و⭐ی   ⦃
ᣇہ۔ ہ䞈ہ  䗂 ء⮼❼ ଺  ╌ ا⣓ر   ⮩  ㅎ ܠ  ҍṠܙ  䗂 ا䔸ں   䞀و  䞈 دی   ᣆᏠ  ➃ῄ 䯎  ປ  䕉ḝرو اور   ⴛῳا㈉ ܠ  اḝدҍܙ ں 

䞈ہ  ㅎ ֫ܡ ٶ ✁حہ۔ ؎ܟ  〪 ፝م ا䔘اع ᧹   ㅎ ܠ و⪋٤ ㅎ ا⁩䕥ہ، ҍṠ ⵱ܙ  ᠵ㷍 اور  ␙  䞀 䔽 㦇Ὗ ╌ ذ⸗   ㈉ اور ہ❼⮼ء
㯌ہ  〪  䞈  㨞د  ㅎ  㱇ا اس  وᣅد   䆀  䕥⁩ا  ⵇ ٱᜪ ہ❼⮼ء  ܟ˄ 䜫  䮪وا㘭اⷒⵇ اوران  ⣹اѬܡ   ㅎ  Ⰷ㪮 䗃ں   ㈉ہ  㳤 ا׏ܙ 

䞀ہ ㈉ ⛩خ ╌  ܙ܇ܟ  ۟܄ ᜪ㯌 ᣅ 䞈 ڷۇ܃ܟ ٱ ܡ˄ ᜯ  ㅏ ⵇ ذ⸗  رواګ   ⮻❼  ⸁㈉ ܠ  䞈 ذҍṠ ⵱ 䆀 䫡ܙ  ỉ ہ۔
ا㞀 ۔ 1  ⮻㚧ا ا㕌ر   ⣋ ৃ  㗔ا  ৃ  Ἄہا
ا㚧⮻ ا㚞 ہ۔ 2 ا⇊ق   㗙ا  ৃ  Ἄہا
ৃ ۔ 3  Ἄہا㢹ا ⣋ ٿٱ ܙ۪ ܄ اژ܁ܟ  Ἄا  ৃ  ⦇ ا㗁⛭਋ ہ਋ہৃ  ٵذن  ܣ˿ ا ہری 
ا㩆㠟 ا਋ ∩ ہ۔ 4  㯽 ৃ  Ἄہا
ا㞵⮻ ہ۔ 5  ្  ਋ودی ا㑔ا ܙ˄ٱ  ৃ ز⸗ ڽ  ৃ ۿܙڲ܂ܙ  Ἄہا
ا㑔❠ہ۔ 6  ፜ḝہ
ٳی ۔ 7 ܗͣ ا㔑 ا  ⚨㝙ا  㯽  ৃ  㗔ہا
㿡ر ا਋ ۓڛ۷ٵ䮵 ہ۔ 8  ৃ  㗔ہا
ا਋ ⦈ ۔ 9 ې۷ٵی  ܠ۬ اژ ܟڟٶادی  ܗۗ اژ܃  䝫ٳا اɟܗ  ৃ ৃ 㿡ر   㗔ہا

اڗںܔٿٱ✜ ہ۔ 10  ਋ا ڽ  ܙ۫ اژ۳܄ ⦞و   ৃ ح  ܗ˄ٱ ہر
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ہ ہㅎہ ہ䗂䜫ہ ہ❼⮻ہ ہ㈉ہ ہپہآہ ہ䗂ہ ہذ䗐ہ ܡ̵  ہᜪ㯌ہ ہⷒہ ہ╌ہ ہپہآہ ہاورہ ہ⌵عہ ہ╌ہ ہᜪ㯌ہ ہⷒہ ہ㈉ہ ہپہآہ ہࡘہ ہ㈉ہ ہ⸗䗂ہ ہ✜ا
ٱہ وا➩ہ Ⴜ㱇ہ وہ 㹬مہ 㯌ثہ ࡆرہ اورہ ❼⮻ہ ࡆرہ ہⵇہ ہپہآہ ╌ہ ہឮہ، 䞈ہ ㅏہ ஘نہ 〨ہ عہ㈉ ⌵ہ ܡ˄ 䜫 ہ䞈 

ܙ˄ٱ 䮩ںہ ሟرفہ ہⵇہ پہآہ ہ䗂ہ ذ䗐ہ ہ۔ ہ䞈ہ ⸗وا

ٳحہ ہد⻼䫑تہِ ہاورہ ہ➺ہ ہ╌ہ ہἶا㥁ہ ہ㈉ہ ہپہآہ  ذ⸗ہ ہ╌ہ ہا㜞ظہ ہ㈉ہ ہ㠞⣇ہ، ہ㯌ثہ ہ〨ہ ہپہآہ ہ䗂ہ ہذ䗐ہ ہ㨉ہ ہ䞀ہ ہ㐖ہ ہ㈈ہ ہذ⸗ہ ہؼܗ
 ۔ 䞈ہ ㅏہ

  䞈ہ 㞹ہ ╌ہ ἶا㩔ہ ㈉ہ پہآہ ہ䗂ہ ذ䗐ہ

۔�۔�۔���

22

䗂 ہ ہ❼⮻ہ، ہا౲ردیہ ہࢻہ ہا਋ہ ہہৃ ہاἌہ ہہৃ ہ㯽ہ ہا㜡ہ ہا਋ہ ہا䭆㘪ہ ہز䭆ہ ہ㹨ہ، ہḝ⬚ہ، ہ㯌ثہ، ہا㩕مہ)ہ ا䔸ں  ٱ⬵  Ӏܠ

 
20 䗐㘯 ا㗤ظ، ا ⸗ګ  ٶ ܟ ہ.3/241، ܡ̔
21 䗐㘯 ا㗤ظ، ا ⸗ګ  ٶ ܟ ہ.4/158، ܡ̔
22 䗐㘯 ا㗤ظ، ا ⸗ګ  ٶ ܟ ہ.178-4/177 ، ܡ̔
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18 
 د䪴ہ ہ䔽ہ ہ〨ہ ہ▞ہ ہا䨕ہ ہ⹔ہ ہ␰اہ ہ㈉ہ ہ⣋ویہ ہḝزمہ ہا਋ہ ہاورہ ہ䎦ہ ہا਋ہ ہ䗂ہ ہ䆀ہ ہہ〪: ہ ہ䞈ہ ہہ〫 ہ䗂ہ ہ῜ہ"ہ

ہ〫 㱇دو䮪ہ ہৃ 㯽ہ ہہৃ اἌہ اورہ 䥞ᜯہ ㅏہ ہا⡋قہ ہⵇہ ḝ 䯎⬚ہ ឮہ  䗂 ہ䞈ہ ہ਋ہ ا䎦 ہຓہ ا䔙㩕ہ ز䆀 ៍ہ 㱇 ہ䢾ῳہ 
 䗃ںہ ہ㈉ہ ہانہ ہằظہ ہ㈉ہ ہد䕊ہ ہ⁩ریہ ہᑽہ ہ䔙ہ ہ⮪ⴠہ ہ〨ہ ہ⹔ہ ہ䆀ہ ہ⏐ہ ہاورہ ہẶہ ہ╌ہ ہانہ ہ䆀ہ ہد䕊ہ ہດریہ ہاورہ ہᒒہ

ہ〫 ہۓڛ۷ٵیہ ہ⣉سہ ہہৃ ہ٤Ἆہ۔ ہᓧ䜫ہ ہḝ➳ہ  䗂ہ ہ䞈ہ ہہ〪 ہᜪ㯌ہ ہⵇلہ ہⴑہ ہ䞈ہ ہ⬚ḝہ ہ਋ہ ہا䎦ہ ہ⁩لہ ہ14 ہ  ہ౹ہ ہ׏ܡ
ܙ˄ٱد٤ہ ہ╌ہ ہانہ ہ䆀ہ ہ⨎بہ ہوہ ہ▧قہ، ہر䞈ہ ہ䆀ہ ہد䕊ہ ہ⸗ہ ہہৃ ہ㬶ہ ٹٳاہ ہ╌ہ ہانہ ہاورہ ہᑽہ ہ䔙ہ ہ㦇⣇ہ ہ⏐ہ ہㅎہ ہ⹔ہ ہز  ہ䤈〨ہ ہɟܗ

 ۔"ہᏽہ 䔙ہ ḝ⬚ہ
ٱ ❼⮻ہ ⵇہ ہپہآہ ᣇںہ ܟ˄ 䜫 رہ㵢 وفہ اورہ㷩 ہ䞈 ںہ䗃ر٤ہ پہآہ و〨㱆راتہ ہ⣉ہ ہㅎ ہ رو⚇ہ䆀 ہ ౹ہ㬶 لہ㬲 ثہ ہو㯌 ہ଺ہ ہ䞀 ۔ 

ہ ㅎہ ⛭㗁ہ ا਋ہ ⚵ہ ܡ ہ:ہ 䞀ہ 㞿ہ ہذ䗐ہ ہܗ˄ٱҍܗ

ٱ䔙ہ ㅎہ ہ⛭㗁ہ ا਋ہ ⚵ہ 䆀ہ ⣉رتہ اسہ ܠ˄ 㯌 ہ اورہ䔙⮼❼ ںہ䔘تہ دوὂ ہ〨 نہ஘ہ ہㅏ ہ䯉ہ ہ䞈 ہ اسہ㈉ ہ ِ⮘ ࡘہ ܠ  ہ㈉ہ پہآہ 䆀ہ ہҍṠܙ
ٳ ہ⣋ہ ہ䗂ہ ہذ䗐ہ ہ䥞䜫ہ ہ⸗ᓧہ ہ஘نہ ہ〨ہ ہኟقہ ہ، ہا䅠ہ، ہ䁡ذٙنہ ہ⛭㗁ہ ہا਋ہ ہہ〪 ہ䞈ہ ہㅏہ ہ䏲ہ ہⴑلہ ہⵇہ ہا⌵⧟ہ ہہৃ ہاӒ㜈ܟ ܠ  ہدرᣆہ ہ䆀ہ ہҍṠܙ

ٳ ہ䯎ہ ہاእنہ ܟ ٳ ہẶِ ہ䗂ہ ہ䆀ہ، ہᒒہ ہ䔙䫉ہ ہ䆀ہ ہا⪖د٤ہ ہاورہ ہᡅہ ہ䩱⠪ہ ہاຓہ ہᣅہ ہᒒہ ہ❼⮻ہ ہا䨛ہ ہاورہ ہ⪖ɟܣ ہ ہاورہ ہنہآہӒܡ ܠ  ہانہ ہ䆀ہ ہ⸗䗂ہ ہᡅہ ہ〨ہ ہاḝدҍܙ
 ۔ ہㅏہ ہ⌵عہ ╌ہ ہᜪ㯌ہ ⷒہ، ᏽہ 䔽ہ 㬶ہ ㅎہ

  䜫ہ ہẬ㻭ہ ⣉رتہ ہㅎہ ذ䗐ہ 㪺ہ ㈉ہ پہآہ

 
18 䗐㘯 ٶ، ا ܟ ہ.196-3/195، ⸗ګ ا㗤ظܡ̔
19 䗐㘯 ا㗤ظ ،ا ⸗ګ  ٶ ܟ ہ.3/236، ܡ̔
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حہ ہا✁بہِ ہ㪺ہ ہ㈉ہ ہانہ ہاᱵ䯆ہ ہ䞀ہ ہ❼⮻ہ ہ㷩وفہ ہ⌄ہ ہ㯽ہ ہہৃ ہṵہ ہہৃ ہ㯽ہ ہا἖㘭ہ ہ⣋ہ ہا਋ہ ٳ  ہ଺ہ ہاⴑالہ ہا䨛ہ ہ䗂ہ ہ䫡ሧہ ہوہ ہؼܗ
ہ ہ╌ہ ہᜪ㯌ہ ہⷒہ ہ䗂ہ ہپہآہ ہہ〪 ہ䞈ہ ہ㳤ہ ہỉِ ہ䮪ہ ہ㨉ہ ہ䞀ہ ہ⸗ᓧہ ہ㿏بہ ہ⠪فہ ہㅎہ ہ➺ہ ہا䔽ہ ہᣅہ ہ䞀ہ ہ㈈ہ ہذ⸗ہ ܠ  ہⵇہ ہҍṠܙ

ܙ˄ٱ ہ଺ہ ہاङغہ ہ〨ہ ہⷒہ ہ ہ ہاورہ ہㅏہ ہا⵹بہ 㩕ٳ  ㈉ہ ہپہآہ ہᣅہ ہ䞀ہ ہ㈈ہ ہا⃵لہ ہا㜞ظہ ہ᧽ہ ہا䢟㡰ہ ہ⚵ہ ہاورہ ہزا䘧ہ ہ㠞⣇ہ ہ㩓ہ ہ㈉ہ ہپہآہ ہ䗂ہ ہذ䗐ہ ہӒܟ
ہ ⥽ہ ܠ ہ 䯎ہ Ⴅہ ہ䆀ہ ሊفہ ⥽ہ اورہ ҍṠܙ  ۔ہ䞀ہ ⸗ᓧہ دѬ㑔ܡ

ت ㅎ ذ䗐ہ ㈉ 㪺ہ ان Ậ ہ⣉ر 㻭 䜫ہ۔ ہ

䗐ذ 䗂ٱ ان ہ ܟ˄  ⵇہ و ہم䋕 ں 䮩 ㅏ  ۔ ہ䞈 ذ⸗ 
਋ ث، ہⵛ، ہḝ⬚ ہ䎦 ہا 㯌ہ ہ㛛ہا Ἄ 㠕 ہ⣋ ہৃ ہا Ἄ ہہৃ ہا ان ہہৃ ہ䁡⑬ٰ ہৃ ہا⇊قہ ہہৃ ہا 䁰ہ ہ䕉ا䁰ہ 

䕉ܗڦٿٱ ۃ܂ ⮻ ا ἶل ❼ ج 䆀 ہا㜞ظ ان ہ䗂 ذ䗐ہ 㹬 〨م ہ㈉ ⦄ ہپآ ہا ٳا  䞈ہ ㅏ ہဲ ᅃ ؼܟ

ܗہ ㅎہ ہپہآہ ہ╌ہ وᣆہ ㅎہ ۓڛ۷ٵ ㈉ہ ا⁩䕥ہ ㅎہ ہپہآہاورہ Ặہ، ⥽ہ ㈉ہ پہآہ ằظہ)ہ   ہ(ہ⸗ᓧہ ∶ہ ╌ہ درازہ دورہ ҍᜯܟ
䗐ہپآ ذ ㈉ ہႥ ⦃ 〨ہ ہ䣥ا 䫑ال ہد ⴑا ㈉ ہㅎ ⚇ ᓧ ہذ⸗ 䆀 ہرو ⳺ازہ 䥞䜫 ہ⸗  ۔ ہ䞀 ر

۔�۔��
۔�

۔�۔�۔�

 
15 䗐㘯 ا㗤ظ، ا ⸗ګ  ٶ ܟ ہ.3/166، ܡ̔
16 䗐㘯 ا㗤ظ، ا ⸗ګ  ٶ ܟ ہ.3/195، ܡ̔
17 䗐㘯 ہ.3/195 ، ا
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ہৃ ہ䆀ہ ہ⣉رتہ ہ〨㱆ر٤ہ ہ ہا䣥ہ ہا㝗رہ ہᠯہ ہⵇہ ہا⣻㑔ا஗ہ ہا ܠ ہ ہ╌ہ ہҍṠܙ ܠ ٶ ہ〨ہ ہҍṠܙ ܟ ٱ ہا؎ܟ ܟ˄ ہ ہِ⥽ ہ╌ہ ہپہآہ ہⵇہ ہᜪ㯌ہ ہ᧵ہ ہاورہ ہ⸗ ܠ  ہҍṠܙ
ٱ䔙ہ ہㅎہ ہپہآہ ہ䮪ہ ہ䞈ہ ہ䯉ہ ہذ⸗ㅏہ ہ䲚ہ ܠ˄ 㯌ٱنہ ہ ᢼ ہ༔ہ ہاورہ ہ䞈ہ ہӀܠ ẝت   䢻㚶ا  ⒕  〪  䞈  ≢  ᜯ  ⍜ 䮩ں   Ⴜر  ⵇ ان   䆀 ሊف 

ا਋ا㝒⌴ہ ẝت  اور  ᑽہ ہࡻادی   ❅ḝ  䔽ا  ✂  ㅎ ❼⮼ء  ا㝗ر   ᠯ ہ ہᣅہ ہاⴑالہ ہ㈉ہ ہانہ ہ⠪حہ ہا⑬ہ ہ᧽  ܡ  ܗ˄ٱر䫂ہ ہҍ䔚ܙ
ٳᡣہ ㈉ہ انہ ہ଺ہ و٤ہ 䞀ہ 䯎ہ ⠪زہ ㅎہ ہ⺶مہ ❼⮼䔙ہ اورہ 䞀ہ 㴦䯎ہ اورổہ ہ۔ہ 䞀ہ 㐖ہ 㟐ہ ہ䆀ہ ɟܡ

㈉ 㪺ہ ہ⬚ḝ 䗐ہ ر⳺ازہ ذ䞀: 

14

ہ ہⷒہ ہ㈉ہ ہ⚵ہ ہ䆀ہ ہ⣉رتہ ہ〨㱆ر٤ہ ܠ  ذ⸗ہ ہ଺ہ ہⵇہ ہ䗂䜫ہ ہ❼⮻ہ ہاورہ ہزا䘧ہ ہ㈉ہ ہانہ ہ⁩ᏼہ ہ⁩ᏼہ ہ㈉ہ ہذ⸗ہ ہ㈉ہ ہ䗂䜫ہ ہᜀہ ہاورہ ہاҍ㗎ܙ
ہ 䆀ہ ኲیہ وہ ز䘧ہ اورہ 䞈ہ ܡ  ۔ 䞈ہ 〨㱆رہ 䲚ہ ⵇمہ ╌ہ 㵅ہ ҍ䔚ܙ

㥁 ہ㈉ ہان  ا ἶ ہ╌ 䗐ہذ 㞿ہ 䞀ہ: 

 
13 䗐㘯 ا㗤ظ، ا ⸗ګ  ٶ ܟ ہ.3/48، ܡ̔
14 䗐㘯 ا㗤ظ، ا ⸗ګ  ٶ ܟ ہ.3/193، ܡ̔
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 "ہⓆہ دو䔘ںہ
ᜪ 㯌 ہ䥞⮼❼ امہ ⸗ 

ښڴہ اورہ ሊفہ اᱵ䯆ہ ܡۗ  ہ䏲ہ ہⴑلہ ہⵇہ ہ㝼㩕ہ ا㩕مہ ہ䆀ہ ہḝ⛪ہ ㈉ہ زر䕉Ⱄہ ▧حہ ا㛖ویہ ⦈ہ ⥲䁣ہ ہ〪 ᧹ہ 䞈ہ ہ㼑ومہ وہ 㑔زمہ ہቕہ وہ ہ۽
 :ہ䞀ہ ⸗ᓧہ

12

ہ ہ䗂ہ ہឮہ"ہ ܡِ  ࢇہ ہ㈉ہ ہ⭅ہ ہ䗂ہ ہឮہ ہاورہ ہ䜫اہ ہ㩛ہ ہ䆀ہ ہ⫝̸ہ ہو٤ہ ہⒺہ ہ䔙ہ ہሊفہ ہاورہ ہㅎہ ہḝ❅ہ ہد䮦ہ ہ⬿ϥܚ
 ۔"ہ㦈ہ ܘ˄ٱ 〨ہ ẽہ 䗂ہ اسہ ㅏہ ہᡅہ 〨ہ ہدو䔘ںہ انہ ہ䗂ہ ឮہ اورہ 䯉ہ 䜫ہ ز䩫䯀ہ و٤ہ Ⓔہ ሊفہ

㦇⡷ہٰ  ِ ٶ ܙ̔  䆀  䭆د䂭 دو  ٳ  ɝܚ ሊف  اور  ܠ  ҍṠܙ ẝات   ⸁  㨉ث ہ ہ㯌  䆀 ذ⸗   ㈉ ان   䗂 اᜯ㘭ل  ا⌵ٹ   䣥ا اور   䞀  䮿ر
㼌ظ ⠪Ὗ ر䞈 うہ  〨 تὂ ں䔘دو 䞀ہ، اور ❼⮻   ᒖᜯ ㅎ ا䮫 㬿ں ذ⸗   ᱍ ۔ 

䞈  㞹 䗂 䗐ذ  䁣 ⥲ 㪺  ㈉ ۔ ان 

 

 
ܗڡܡٱ 12 ܁ ܟ܄ܙ ا਋ ٰ㵳 ،㙛زۓ ܠ و اҍ㗎ܙ ࡣ  ܡٱ  ܙ ܟ̓ 㚧 ا  䮵ܟٿٱ ܁ ܗۙ ۽ ܟڡܡٱ  ڻ܁ اڗ و ٱد  㑔رӀܠ ܠ܍ٳ ا ܟۭ ږ܄ ا ڡܡٱ و ܗٿٱۓ ې܁ ڛ ږ اق  ٳ Ӓܡ ஗ ر ا ار  د  : ط ܗٱ ˄㘭ا ہ.42، (2012 ، )
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 و➅ہ ہا䨕ہ ہⰢہ ہ╌ہ ہو⛭لہ ہاຓہ ہ〨ہ ہ䍙ہ ہا஗ہ ہہৃ ہا㘭زاقہ ہ⣋ہ ہፇہ ہاຓہ ہ䗂ہ ہا㜫اویہ ہ⫻ہ ہہৃ ہ㯽ہ ہ㯌ثہ ہوہ ہ❼⮻ہ ہ⥁ہ
䤈㩕ہ ٳ ہ 䗃ںہ ㈉ہ انہ ╌ہ ឮہ Ӓܟ ܠ  ۔ ہ䞀ہ 㞿ہ ہذ䗐ہ۔ 䞈ہ ≢ہ ہᜯہ ㅏہ ا䯀از٤ہ ⵇہ ذوقہ Ὗصہ اورہ 㮺ہ ⁩ᏼہ ہ㈉ہ ҍṠܙ

صلى الله عليه وسلم�

اویہ ہاἌہ ہ⫻ہ ہہৃ ہ㯽ہ"ہ  ٳ ڽہ ہا㤆ہ ہا஗ہ ہہৃ ہا㘭زاقہ ہ⣋ہ ہፇہ ہاຓہ ہ䗂ہ ہӒܟ ܗ۫  䯎ہ ہانہ ہ䗂ہ ہᢶںہ ہㅎہ ہو➅ہ ہ〨ہ ہۋ܄
ٳاٹتہ ہㅎہ ہ㳡ہ ہ✔ہ ہܗ˄ٱرہ ہ٤⃤ہ ہ ہ㈉ہ ہ⨓ہ ہ㈉ہ ہانہ ہو٤ہ ہہ〪 ہㅎہ ہӒܡ ܡ ܡ͋ 䓕ہ ہ㭳ہ ہ䆀ہ ہ㎛ہ ہاورہ ہ䜫ںہ ہḝ➳ہ ہو  䯎ز٤ہ ہزہᡲ 

ܗ˄ٱنہ ہاຊہ ہاورہ ہ䠖䯈ہ ٱ ہداῲہ ہ䆀ہ ہ䁂ہ ہ䄎ےہ ہز ܟ˄  ہㅎہ ہا㠕صلى الله عليه وسلمہ ہر␰لہ ہࢺتہ ہ⁩ᏼہ ہ㈉ہ ہاسہ ہ䗂ہ ہᏠہ ہ䐲㈀ہ ہ⸗
ہ ܠ ٳاءہ ㅎہ اḝدҍܙ  ۔"ہ䞈ہ ㅎہ تہӒܡ

ٱ ہا㘭وا䮵ہ ہⳫہ ہⵇہ ہ⸗امہ ہ❼⮼䥞ہ ہہ࡚ ܟ˄ 䜫ہ ہ଺ہ ہ ܠ ہ ہ䆀ہ ہ⮘ہ ہاسہ ہاورہ ہا䛲ہ ہㅎہ ہҍṠܙ ܡ  ẝتہ ہہ〪 ہ᧹ہ ہ䞈ہ ہ䯎ہ ہہৄ ہㅎہ ہاṇطہ ہҍ䔚ܙ
 ۔ 䞈ہ 㞹ہ ہ䗂ہ ذ䗐ہ ╌ہ ἶا㥁ہ ㈉ہ ⧏ضہ ہৃ ⬍ہ

ہ ہ╌ہ ہ⬍ہ ہẝتہ ہ▚ہ ہᣅہ"ہ ܠ ٱ ہ⡌ہ ہҍṠܙ ܡ˄ ᓧ㩕ہ ہ╌ہ ہاسہ ہپہآہ ہᏠہ، ہ⸗ ٳ  ہ⡌ہ ہد䭇رہ ہ╌ہ ہ㭳ہ ہᏠہ ہا䯆ہ ہӒܟ
ٱ ܡ˄ ہ ⡌ِ ےہᒫ 㩓ہ 䄎ےہ Ꮰہ ⸗ ܠ ٱ ہ⁩نہآہ 䋖ہ ㅎہ ہ⸗䗂ہ ດراہ 〨ہ 㒇㶩ہ ㈉ہ ہҍṠܙ ܡ˄ 䜫 ہ" 

ہ ܠ ہ ہ╌ہ ہ䆀ہ ہእ⟡ںہ ہ㈉ہ ہا䛲ہ ہㅎہ ہҍṠܙ ܠ ٱ ہ⦡ہ ہ䯎ہ ہҍṠܙ ܟ˄ 䭆ہ ہا䚽ہ ہ଺ہ ہ⸗ ٳ ہ ہ⦡ہ ہ䆀ہ ہ⸗امہ ہ❼⮼䥞ہ، ہ䞈ہ ہእ➟ہ ہɟܡ ܠ ҍ㗎ܙ  ہܗ˄ٱ
䆀ہ  ⋔  ㈉ہ ہᣅہ䞈  ᒖᜯ  䤈 ܘ˄ٱ  ⴒٱ Ӏܠ  㰄ِہ ہءہ❼⮼ہ ہا╌ہ ہⵇ٤ہ ہ⠪ٱزہ ہ ܙ ہৃ ہہ〪 ہ᧹ہ ہ㈊ہ ہ䜫ہ ہ䔙ہ ہᜯہ ہ౹ہ ہᏠہ ہ䥞ᜯہ ہہ〫 ہاӿܡ ٳ ہا ٳɟܙ  ❼⮻ہ ہ⥁ہ ہ䗂ہ ہؼܗ

ᓧ㩕ہ ہ䞈ہ ㅏہ 䏲ہ ⴑلہ ہⵇہ ا㙎ہ ہḰہ ہৃ ا㠕ہ ⣋ہ ا἖㘭ہ ا⣋਋ہ ٳ ہ:ہ 䞀ہ ہӒܟ
صلى الله عليه وسلم�

ٳاتہ╌ ہ ہا㠕صلى الله عليه وسلمہ ہر␰لہ ہو٤ہ ہہ〪 ہㅏہ ہ஘نہ ہ䗂ہ ہا䔸ںہ ہᒒہ ہᓧ䞉䯈ہ ہ䛹ہ ہ㥀گہ ہᣅہ"ہ ہ، ہⒾہ ہӒܡ ܗ  ଺ہ ہܗ̵
Ꮰہ ہⒹہ ہܙ˄ٱتہآہ ہدسہ  䯊ہآہ ہ㑒ہ ہ䡊ٹٳ ٳ ہ䗂ہ ہ䚽ہ ہ൚ہ، ہ⸗ᓧہ ہ⦡ہ ہ䯎ہ ہانہ ہຝہ ہ╌ہ ہɟܗ 㝙آنہ ہ⦡ہ ہاورہ ہنہآہӒܡ  ہܗ˄ٱ

 
9 䗐㘯 ء، ا ܗڝٱ ܟ܁ ږ܄ ا م  ا⥲ ہ.19/218، ⒘ 

10 䗐㘯 ا⥲م ، ا ء⒘  ܗڝٱ ܟ܁ ږ܄ ہ.8/428، ا
11 㯽 ្  ਋ܗ܍ٳیہ ا ێ܅ اژ ٳ  ٳɟܙ ان، ৃ ؼܗ 㝙 ا آی   䫡ٱو ܡ˄ 㒎ن ⦳  ا  㷌 ᜯ م 㙉 ا ار  د ة:  Ⱄهٳ ہ.1/80 ، (2008 ، )
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 ہ╌ہ ہ㭠ہ ہㅎہ ہឮہ ہ䞀ہ ہᮽہ ہ⠪فہ ہㅎہ ہد਌ہ䁢ہ ہاسہ ہ䚽ہ ہہ〫 ہاورہ ہ㦈ہ ہ〨ہ ہ⁩ᒑںہ ہہ࡚ ہاຓہ ہ䗂ہ ہ᜘ریہ ہ≂نہ"ہ
ہ ہ⹔ہ ہ䆀ہ ہࡘہ ہ㈉ہ ہ䗂䜫ہ ہا㟜ہ ہ ہ䆀ہ ہ㭠ہ ہㅎہ ہا׏ܙ ܡ̵ ٱ ہ䔽ہ ہرا ܡ˄ ہ ہ൚ہ، ہܘ˄ٱ ܗ ہ ہㅎہ ہانہ ہ≂نہ ہܗ̵ ܡ֫ ٶ  ہ䆀ہ ہ؎ܟ

 ہⵇہ ہ⊯㬆ہ ہ╌ہ ہᄢہ ہ䆀ہ ہا㠕ہ ہاےہ ہہ〫 ہاورہ ہ㈈ہ ہॷہ ہ㩓ہ ہ㈉ہ ہد⣇ہ ہᏼ䗃ہ ہدو䔘ںہ ہاຓہ ہ䗂ہ ہا䔸ںہ ہᏠہ ہ䥞䜫ہ ہḝ➳ہ
ٱ ہ␰الہ ܡ˄ ܙ˄ٱ ہ〨ہ ہپہآہ ہ䗂ہ ہہᷚ ہ⸘ہ ہᲘດہ ہ䗂ہ ہ᜘ریہ ہ≂نہ ہ䯈یہ ہروہ ہراࡧہ ہ൚ہ، ہ䜫ںہ ہ⸗ 㑔ںہ ہر䔸ہ ہا䗂ہ ہہ〫 ہㅏہ 

ٳ ہ㶱ہ ہⵇہ ہ⊯㬆ہ ہ䆀ہ ہد䕊ہ ہہ〪 ہ䈅ᜯہ ہ䔽ہ ہپہآہ ٱ ہ〨ہ ہہᷚ ہاسہ ہɝܚ ܟ˄  ہ㩓ہ ہᒫےہ ہاورہ ہ䞈ہ ہ䆀ہ ہد䕊ہ ہᣅہ ہ䞈ہ ہᵘڑ
ہ ہ㐗ہ ہ䜫ہ ہㆤہ ہ⊯㬆ہ ܗ ڛۊہ ہ⁩ᏼہ ہ㈉ہ ہد䕊ہ ہاسہ ہᏠہ ہہ〪 ہܗ̵ ܟ܁ܡ  ہᒫیہ ہہ〪 ہㅎہ ہ଺ہ ہ䍨ہ ہ䮪ہ ہا䔽ہ ہ⁩ᏼہ ہاورہ ہ䞈ہ ہڶڲ

ہ ہ൚ہ ہ䞈ہ ہ⣉رتہ ہ╌ہ ہد䔘ںہ ہᱍہ ہذاتہ ܗ ٱ ہدنہ ہ䤈〨ہ ہܗ̵ ܡ˄ ٱ ہہᮬ ہẗہ ہہ࡚ ہᒫاہ ہᏠہ ہ䞈ہ ہ䯅ر ܡ˄ ᜯہ ہ䞈ہ ہہ࡚ ہاورہ ہⵇ 
ٱ ہᮬ ܟ˄ ᜯ  ⺵ہ㈉ ہ䗂ᜯ ہ〨 ܗہ ҍܙ ٳ ٱ Ӓܡ ܡ˄ ܗہ اورہ 䞈ہ ⸗  "ہ⸗ہ ⦡ہ Ꮰہ ہ䞈ہ 䇞ᜯہ 〨ہ ỉہ اسہ Ꮰہ ܗ̵

ہ:ہ 䞀ہ ہ㞿ہ ذ䗐ہ

ܙ˄ٱد٤ہ ہਏہ ہ╌ہ ہانہ ہ䗂ہ ہ㍉㥀ںہ ہᏠہ، ہراࡧہ ہḝلہ ہਛہ: ہ ہہ〫 ہ䗂ہ ہا⣻ا஗ہ ہہৃ ہ∯ہ ہا਋ہ"ہ  ہ╌ہ ہانہ ہاورہ ہ䞈ہ ہ㦇ہ ہổہ ہز
 "ہ 䞈ہ ㅏہ ஘نہ 䗂ہ ہ⪋ہ ㈉ہ دو䔘ںہ انہ اورہ ہ◄ہ، ᜘ریہ ≂نہ

ܗ˄ٱ䛰ہ راࡇہ در䂭نہ ㈉ہ Ⰷ㪮ہ اورہ ᜪ㯌ہ ہواⲛتہ 〨㱆ر٤ہ ښڴہ وہ ቕہ اور  ܡۗ ہ 䯎ہ ۽  ۔ ہ䞀ہ ⸗ᓧہ دѬ㑔ܡ
ہِ ㅎ 䎁 䆀ہ ء❼⮼ ܠ ی ҍṠܙ 䆡صلى الله عليه وسلم ㅎ 䛲ہ ا: 

ٳ ہⵇہ ہ⸗امہ ہءہ❼⮼ہ ܟؔ 㱇٤ہ ہ䑘ہ 㮺ِلصلى الله عليه وسلمہ ہ␰ہ ہر䞈ہ ہاورہ ہ 䮪ہ㱇ہ ہا⢘ہ ہ▥٤ہ ہ䞈ہ ہپہآہ ہہ〪 ہㅎہ ہ㮺ہ ہⵇہ ہپہآہ ہد⧋یہ ہㅎاہ ہⰶہ ہا㈉ہ ہࢇہ ہ䮪  ܘ˄ٱ
 ሊفہ ہا䚁ہ ہ䎁ہ ہဲِ ہ㈉ہ ہỉہ ہا⑬ہ، ہ䞈ہ ہⴑ䁡فہ ہ䯎ہ ہ㷩⪗ہ ہㅎہ ہا⬢لہ ہوہ ہاⴑالہ ہ㈉ہ ہپہآہا ہاⰶہ ہㅎہ ہپہآہ، ہ≢ہ ہ຤ہ ہ䔽ہ ہ〨ہ ہᛱتہ

ہ ہ䗃ںہ ہ㈉ہ ܠ ہ〪 ہاḝدҍܙ ہ ہႼ㱇ہ ہوہ ہ㹬مہ ہⵇہ ہ㩘ر ܡ 㑔ہ ہوہ ہॷہ ہҍ䔚ܙ ہ ہاورہ ہ䞈ہ ہܗ˄ٱ ܡ ܡہِ ہ〨ہ ہ䘧اҍܙ ہ߫ ہ⁩ᏼہ ہ㈉ہ ہ䆡یہ ہږܟ  ہᣅہ ہ╌ہ ہانہ ہاورہ ہ䞀ہ ہ⍠ہ ہوا
ٱ ⛭درہ ⺶مہ લاہ ổہ ܡ˄ 䜫 ہ䞈 ہ و٤ہ ܠ یہ ⣨نہ ا਋ہ 䊓ᰳہ 䞈ہ ⯡نہ 䜱ہ ⵇہ 䆡یہ ہҍṠܙ ܙ܍ٳ ہ:ہ 䞈ہ ⴑلہ ⵇہ اڗڰ܅

8

ܡہ ہ䯎ہ ہ⬪ہ ہوہ ہⴑلہ ہاຓہ ہ䗂ہ ہឮہ"ہ ܙ˄ٱ ہḝ⽃ہ ہ〨ہ ہږܟ  ہ䗂ہ ہឮہ ہاورہ ہㅏہ ہ䍹ہ ہ⁩ᏼہ ہ㈉ہ ہổہ ہ䗂ہ ہاسہ ہ䞈ہ ہৄ
ܙ˄ٱ ḝ⽃ہ 〨ہ ہ⁏ا䙄ہ  ۔"ہ ㅏہ 䍹ہ ہ⁩ᏼہ ㈉ہ 䯁ۓڡܡٱ 䗂ہ اسہ ৄ

 
7 䗐㘯 ء، ا ܗڝٱ ܟ܁ ږ܄ ا م  ا⥲ ہ.8/242، ⒘ 
8 䗐㘯 ء، ا ܗڝٱ ܟ܁ ږ܄ ا م  ا⥲ ہ.14/43-44، ⒘ 
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ٶ ذ䗐ہ ⥲䁣ہ ܙ̔ ٳ ہ:ہ 䞀ہ ہ㞿ہ ʠܟ

ٱ ہ䔙ہ ہㆤہ ہ䮪ہ ہاورہ"ہ ܡ˄ 䜫ہ ہ ܗ ܗہ ہو٤ہ ہہ〪 ہܗ̵ ㈁ہ ہ㈉ہ ہروحہ ہاورہ ہ䎺ہ ہҍᏪܙ ܟٳ ܙڛ۹ܡہ ہ䯎ہ ہ⧯ہ ہہৃ ہ≂نہ ہẝتہ ہ䆀ہ ہɟܡ ܁  ہ۞ۇܟ
ہ ہ▝تہ ہدو䔘ںہ ہ䮪ہ ہ൚ہ ہ䞀ہ ہر䮿ہ ہ ہ䯎ہ ہ≂نہ ہ㊢ہ ہدورانہِ، ہ䥚䜫ہ ہاⷀہ ہدنہ ہا׏ܙ ܡ ܡ͋  ہاورہ ہ䤈䜫ہ ہ⟷ریہ ہر

 ۔"ہ⸗ےہ ز٤䯀ہ ᄤہ ا㠕ہ ہㅏہ ز٤䯀ہ 〨ہ دلہ 䄎ےہ 䩓ہ 㭷ہ ہ䗂ہ Ꮰہ:ہ ہ〫 䥞䜫ہ ⸗ᓧہ 䮪䯆ہ 䗂ہ ا䔸ںہ
䘧ہ ہ଺ہ ہا㱇ہ ہ䮪ہ ہ䯎ہ ہراࡇہ ہاورہ ہ⥲ⴒہ ہ㈉ہ ہ⸗امہ ہᜪ㯌ہ ہ⁩ᏼہ ہ㈉ہ ہ⬍ہ ہẝتہ ٱ ہ ہا䣥ہ ہا㝗رہ ہᠯہ ہہ〪 ہ䞈ہ ہӀܠ ܠ ٤⣹Ⱄہ ہ䗂ہ ہҍṠܙ  ہܗ˄ٱ

ہ ہ:ہ䞀ہ ᓧᜯہ ㈈ہ ذ⸗ہ ہ䆀ہ ذ䫡ہ ا⌵ءہ ㈉ہ ▝تہ ᱍہ ہ╌ہ 䆀ہ ᡱہ، 䞈ہ ㅏہ ہا⵹بہ ہ╌ہ پہآہ
•  ৃ  㠕ا ⣋رکہ㩘 
•  䧷ادر ৃ  㯽ٱ⬵ہ  Ӏܠ
ٰہۿܙڲ܂ܙہ •  اژ۵ێٿٱنہ ڽ
اҸٰ㘭ܟہ •  ⣋ہ䁮 ৃ  یہ 
܎ܡ ہ • ܄ܙ܁ܟ ە܁ܙ  ৃ  ا
 ا㑔ٙۂڻۘڽܙ ہ •
ٳيہ • ا㝳ارɟܙ اټ  ܙڟٶ  ہ5ۓ܄ܗ܁

ا䯀از٤ ہ ہ⣹و䮪ہ ہراࡧہ ہ㪮⮫ہ ہ㷩وفہ ہوہ ہ㵢رہ ہ䗃ںہ ہ㈉ہ ہᜪ㯌ہ  ⵇ  ឮ 䞈  㑔ܗ˄ٱ و   ॷ  ਏ م㹬  ⵇܙ˄ٱ ہ╌ہ ہܗ˄ٱتہ ہاسہ 㟝ہ ہᜯہ ≢ہ ہ䞈 
 ا㘭وفہ ہ⣋ہ ہا㩕مہ۔ ہᓧ䜫ہ ہ଺ہ ہḝ➳ہ ہ䆀ہ ہ㭠ہ ہㅎہ ہپہآہ ہاورہ ہᓧہ ہ⸗ہ ܙ˄ٱدہ ہ╌ہ ہ㝓ہ ہ㈉ہ ہد਌ہ䁢ہ ہ〨ہ ہپہآہ ہ᜘ریہ ہ≂نہ ہ㯌ثہ ہ㷩وفہ ہہ〪

ہ:ہ䞀ہ 㞿ہ 㽯ویہ

ہ6
 

4 䗐㘯 ا ৃ ⣨ن   Ἄا  ৃ  㯽 䭆㘪 ا ء، ♕  ܗڝٱ ܟ܁ ږ܄ ا م  ا⥲ ܎ܡہ ⒘  ږ ⁩㘭ا ܎ܡ  ۪ ہ.439/ہ䁢( ، 2001) ، 8ش
5 䗐㘯 ا⥲م ، ا ء⒘  ܗڝٱ ܟ܁ ږ܄ ہ.8/422، ا
یہ 6 ا㣁و  Ⰷر㛌ا ٱج  ܡ˄  ৃ ف  㘭ؤو ا ⣋ 㯽 ،Ⰿ 㚧ا دګ  㘱ا  ᠵا ٳ ⮻ ɟܡ  䮪ر㘪 ا  䲷ا 㞵 ܙڡܡٱ ا ڻ܁ ۗښ اژ  㞂 ا ار  : د ت ٳو ܙ Ҝܗ ہ.1/268 ، (2008 ، )



Ṡ ⮘ہ ܠ ⧐ ҍ 䆀 Ⰷ㪮 ㅎܙ 㱉 ہᠰ 

3 

ٳ ہᣅہ"ہ ہ ہ䗂ہ ہاسہ ہ䜱ہ ہ䔙ہ ہاورہ ہ⸗ےہ ہ䔙ہ ہẶہ ہ⸗䬚ہ ہنہآہӒܡ ܠ ٰہ ہ䆀ہ ہሊفہ ہ䩓ہ ہا㱇ہ ہاسہ ہو٤ہ ہᏠہ ہ㟋ہ ہҍṠܙ  اورہ ہ㹲ی
ٱراہ ہ〪 㩓ہ اسہ ≢ہ ہৃ 䔽ہ ဿاہ ܡہ وہ ⵰بہ ہ⥽ہ 䮪ہ ʦܚ  ۔"ہ䞈ہ 㺑ہ ⁩ᏼہ ㈉ہ ږܟ

ܡہ ༔ہ اورہ ᓧ㩕ہ ہὟصہ ࡆرہ ╌ہ ἶا㩔ہ ㈉ہ ږܟ ٳ ہ :ہ䞀ہ ہӒܟ

رہآہ ہ㈉ہ ہصلى الله عليه وسلمہ ہܘ˄ٱکہ ہر␰لہ ہ䗂ہ ہឮہ ہ▚ہ ہو٤ہ ہ㻣ہ ہ䞀ہ ہৠہ ہرا⅃ہ ہ፝مہ ہ㈉ہ(ہ ہاڗڧڽہ ہ㷩⪗ہ)ہ ہ䯎ہ ہ㰰قہ"ہ ٱ  ہㅎہ ہܠ˄
 "ہ(ہ 䞈ہ ナہ 㷩⪗ہ ܗ˄ٱبہِ 䯎ہ اسہ)ہㅎہ ရویہ

ٰہ ہ䆀ہء ہ❼⮼ہ ہ⠈ہ ہⵇہ ہپہآہ ہ╌ہ ہឮہ ہ䞈ہ ہḝ❅ہ ہ㝓ہ ہⵇہ ہا䢻㚶ہ ہ⒕ہ ہ䗃ںہ ہ㈉ہ ہ⸗امہ ہ❼⮼䥞ہ ہ〨ہ ہࡻادیہ ہᢼِ ہẝتہ  㹲ی
ٱ ဿاہ اورہ ܟ˄ 䜫 ỉِ ہ㳤 ہ㈉ رہ⡷ ہ䯎ہ ہ⍜ ہᜯ ہ ≢ہ䞈 ہ پہآہ۔㈉ ر٤ہ〨㱆نہ ہ㩕ٳ ٳ 䆀ہ رو⚇ہ ㅎہ ہӒܟ ہ ہὟدمہِ 㩓ہ ㈉ہ 㪮فہ ɝܚ ܠ  ҍṠܙ

ٱ ܟ˄ 䜫ہ ہ➳وریہ ہ䞈ہ، ہ䥞⮼❼ہ ہ⸗امہ ہ䗂رہ ہ⦦ہ ہ⡷ہ ہ䯎ہِ ہ ܡ֫ ٶ ܡہ ہ؎ܟ ہ ہܗ˄ٱبہِ ہ╌ہ ہᡱہ ہ䞀ہ ہᵘڑےہ ہ䗂䓺ہ ہㅋہ ہ㈉ہ ہ䆡یہ ہ ږِܟ ܠ  ہ䆀ہ ہҍṠܙ
ܙ˄ٱہ ہا䯀از٤ہ ہⵇہ ہⵇو⚏ںہ ہㅎہ ہ⸗امہ ہ❼⮼䥞ہ 㟝ہ ہᜯہ ہ≢ہ ہ䞈نہ ہاسہ۔ ہ㶦ہ ہ䆀ہ ہ䨛رہ ہا䁡ہ ہا〨ِہ ہ ٳ ٳ ہزɟܙ ܙ˄ٱ ہɟᅀܙ 㑔ہ ہ䥞ᜯہ ہ㈊ہ ہᡱہ ہ╌ہ ہ䮪ہ ہỉ 
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Ⰷ 㪮 ور ᜪ ا 㯌 ⵇ ہ䛰ܗٱ ࠳ ˄  :ہ ቄ و ر
ہ ہِ⮘ ہ〨ہ ہذواتہ ہاຊہ ہ䗂ہ ہᜪ㯌ہ ہᣇںہ ܠ  ⸗امہ ہ❼⮼䥞ہ ہو䗃ںہ ہᏠہ ہ䞈ہ ہ䜫اہ ہㅏہ ہوⲬہ ہ㩓ہ ہ㈉ہ ہ⸗䗂ہ ہوا➩ہ ہ〨ہ ہᣇتہ ہ፝مہ ہㅎہ ہҍṠܙ

ٳ ہ፝مہ ہ㈉ہ  ṫہا٤ٙ␰ ہ ہⵇہہا㠕صلى الله عليه وسلمہ ہر␰لہ ہ䜱ہ ہ䱜دہ ہاورہ ہا❅ہ ہㅎہ ہ㱇⟴ہ ہاἶالِہ ہاورہ ہ▧䩦ہ ہ ِاῳقہ، ہ⣉داتہ، ہدابہآہ ہہ〪 ہ᧹ہ ہ㑔㸍تہ ہɟܡ
ٳ ␰ہ، 䞈ہ  :ہ䞀ہ ᒖᜯہ ㅎہ ہဲ ا㬿ہ ہ⸁ہ ㅎہ ہاسہ ہ䆀ہ ذ䫡ہ۔ ہ䔽ہ ᳐راہ ہ╌ہ ឮہ 䞈ہ ا㱇ہ ا䧸ہ ቄہ ہܗ˄ٱ䛰ہ اورہ ہⵇاᝣعہ ہ⠅تہ دوہ ɝܚ

ٱمہ ہⵇہ ہ⧯ہ ہہৃ ہ≂نہ ہẝتہ ہ䆀ہ ہᜪ㯌ہ  ⧏ضہ ہہৃ ہ⬍ہ ہẝتہ ہ䆀ہ ہⰇ㪮ہ ہاورہ ہ䞈ہ ہ䔽ہ ہ㰧ہ ہ䯎ہ ہ⹔ہ ہ㹬مہ ہاورہ ہܟ˄
䞀ہ ㈉ ر䜡 اور ⇤⁝   Ⰷ㪮 ِ ہ ㅎہ ہ⥲ⴒہ ౉㩕ہ ㈉ہ ▝تہ دو䔘ںہ انہ، 䯆و٤ ܡ  :ہ 䞀ہ ہ㞿ہ ذ䗐ہ ⥲䁣ہ ܗ˄ٱҍܗ

ٳا䝫ہ"ہ ۹ۙܠہ ہہৃ ہاɟܗ رہ ہدوہ ہ䗂ہ ہ䆀ہ: ہ ہہ〫 ہ䗂ہ ہاشܠ  ہ䥞䜫ہ ہ⸗ᓧہ ہኦہ ہㅎہ ہ⧏ضہ ہہৃ ہ⬍ہ ہ〨ہ ہ⧯ہ ہہৃ ہ≂نہ ہܗ˄ٱ
ہ۔"ہد䪴ہ
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The Efforts of Sufis in the Science of Hadith 
ޱریہ ⒕ہ ٱ ٤  Ӏܠ ܡ ⦈  ܡ͋ ہ✛ا

ا䧎 ڈی ≠㘭ہ  ࿝ ،ہ䆂⊯ا ۓڛ۷ٵم  ܗ˄ٱدہ، ◄  䖼䮩رⅯ ⯜ آ  㕊ⵇ 䓷ر㍉ہ
 ⶝تہ ܙ˄ٱ⇤ہ ڈا⪕⣻ہ

䯎و⯑ہ ٹ  ا⊯䆂ہ، ا䨓⑬ اҍܙ ۓڛ۷ٵم  䖼䮩رⅯہ، ◄   㕊ⵇ  䓷ر㍉ ،ܗ˄ٱدہ ہ⯜ آ
ABSTRACT Tasawwuf is one of the four major fields of Islam; the Quran, Hadith, and fiqh are the three others. The Holy Quran and the Science of Hadith are the material sources for the rest of the two fields. Quranic Teachings and Spirit and Hadiths of the holy Prophet Muhammad (SAW) and His Seerah laid the foundations of the science of Tasawwuf. Sufi Scholars of different ages contributed a lot to the field of Tafsir and other areas of Quranic sciences, as well as they also contributed to the field of Hadith and its sciences. Their scholarship not only integrated a profound understanding of the inner meanings and ethical implications of Hadith but also involved the meticulous transmission of prophetic traditions. One can find Sufi scholars in chains of Hadiths, Sufis contributions to the field of Ilm ul Riwayyat and Ilm ul Dirayyat and many Sufi scholars’ compiled Hadith collections. In Islamic intellectual history, we find many Sufi scholarly figures, like Al-Tirmidhi, Kalabadhi, Al-Fuḍayl�ibn�ʻIyāḍ, Ibn-e-Aarabi, Atiya bin Saeed Andulusi, Muhammad bin Sulumi, Abu Nuaim, Abdullah Ansari Haravi etc. This article will explore the contribution of Sufi scholarship to the science of Hadith and its development. 
KEYWORDS:  

Tasawwuf, Sufi, Hadith, Compilations. 
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