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Legal Framework about Preconception Sex 

Selection in Muslim and non-Muslim 

Jurisdictions 

Yasir Mehboob 
Lecturer, National University of Science & Technology, Islamabad & 
PhD Scholar, International Islamic University, Islamabad. 
Email: yasirmehboob@s3h.nust.edu.pk 

ABSTRACT  
The approval of preconception sex selection for medical purposes 

by prominent bodies of collective Ijtihad and Fatwa councils has not 

only granted legitimacy but also paved the path for its 

commercialization. While some scholars have advocated for 

permissibility of preconception sex selection for non-medical reasons, 

others deemed it strictly unlawful. In the meantime, the exponential 

expansion of IVF clinics has made this contentious utilization of 

technology readily available to the public. It has emerged as a 

contentious issue in recent medical-related legislation, within Muslim 

and non-Muslim jurisdictions alike. This paper explores the legal 

framework of sex selection legislation worldwide, with a particular 

focus on Muslim-majority countries. In this regard, the study delves 

into the legal frameworks surrounding sex selection in Pakistan, other 

Muslim and non-Muslim countries. The comparative resource 

presented here aims to assist policymakers and scholars, particularly 

in Muslim nations, in addressing this pressing issue by highlighting 

diverse approaches ranging from comprehensive bans to regulated 

permissions and ethical guidelines. By understanding the complexities 

of sex selection regulation within unique cultural and religious 

contexts, policymakers can develop informed strategies aligning with 

Islamic law, ethical considerations and societal needs. 

KEYWORDS:  
Sex selection laws, Gender selection laws, Legislation on medical 

issues in Muslim nations, IVF laws, ART laws, Law and Bioethics 

1. Introduction 
In recent years, few issues have garnered as much attention in medical 

related legislation as sex selection. Many concerns has been shown that 
the scientific procedures for choosing a child’s sex will be utilized to 
promote male birth, continuing the inferior status of women in society 
and families, as well as the devaluation of female offspring. Fears like this 
lead to demands that sex selection practices be outlawed both legally and 
professionally. It has been a focal point for policymakers and lawmakers 

mailto:yasirmehboob@s3h.nust.edu.pk
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worldwide. While permissibility or prohibition of sex selection 
technologies is not a matter of consensus among Muslim jurists, various 
approaches have emerged based on how they perceived its possibility, 
and its legal and theological implications. The approach of Muslim jurists 
regarding sex selection technologies can be categorized into three main 
groups; 

1. Prohibition: Earlier scholars when faced the issue of sex selection 
they usually maintained that it is impermissible in Islam, regardless 
of the circumstances.1 This opinion was maintained by Abdul Raḥmān Abdul Khāliq and Dr. Muhammad Al-Natshah.2 

2. Limited permissibility: Some Muslim scholars allow sex selection 
technologies under restricted circumstances for medical reasons 
only. For example, they may permit it when it can help prevent the 
transmission of serious hereditary diseases or when it is medically 
necessary to avoid the risk of serious genetic disorders or diseases 
associated with a particular sex.3 Those who went to this opinion includes; Sheikh ʿAṭiyyah Ṣaqr, Sheikh Al-Qarḍāwī, ʿAbd Al-Nāṣir bin Mūsā Abu ʾl-Baṣl, Muhammad Ali Al-Bar, Abdullah Ḥusayn Bāsalāmah, Zakariya Al-Barrī, Shaykh AbdAllah b. Bayyah, ʿIzzuddīn Tūni, and Ibrāhīm Al-Dasūqī.4 

3. General permissibility with call for regularization and supervision: 
Some scholars argue that sex selection technologies are permissible 

 

1. Nāṣir ʿAbdullah Al-Mīmān, “Ikhtiyāru ʾl-Jins Al-Janīn Min Al-Manẓūri ʾl-Sharʿī,” 
Journal of Islamic Fiqh Academy, no. 22 (2006); ʿAbd Al-Nāṣir bin Mūsā Abu ʾl-Baṣl, “Taḥdīd Jins Al-Janīn” (18th session of Majmaʾi ʿl-fiqhī Al-Islāmī, Makkah: Muslim 
World League, 2006). 

2. Muhammad b. Abdul Jawwād Ḥijāzī Al-Natshah, Al-Masāʾil al-Ṭibbiyah al-

Mustajiddah Fī Ḍaw al-Sharīʿah al-Islāmiyyah, 1st ed. (Great Britain: Majallah al-Ḥikmah, 2002), 1:231-234; Nāṣir ʿAbdUllah Al-Mīmān, “Ikhtiyāru ʾl-Jins Al-Janīn 
Min Al-Manẓūri ʾl-Sharʿī,” 72. 

3. Islamic Fiqh Council at the Muslim World League, “The Final Communique Issued by 
the 19th Session Held between 3-7 November, 2007,” ed. Prof Dr. Saleh Ibn Zabin 
Al-Marzooqi, The Islamic Fiqh Council Journal 20, no. 23 (2008): 54; “Fatwa # 733: General Ifta Department of Hashemite Kingdom of Jordan,” accessed June 28, 2023, https://aliftaa.jo/Question2.aspx?QuestionId=733; Nāṣir ʿAbdUllah Al-Mīmān, “Ikhtiyāru ʾl-Jins Al-Janīn Min Al-Manẓūri ʾl-Sharʿī”; ʿAbd Al-Nāṣir bin Mūsā Abu ʾl-
Baṣl, “Taḥdīd Jins Al-Janīn”; Yusuf Al-Qaradawi, Fatāwā Muʿāṣirah, 5th ed., vol. 1 (Kuwait: Dār Al-Qalam, 1990). 

4. ʿAṭiyyah Ṣaqr, Mawsūʿah Aḥsan Al-Kalām Fī ’l-Fatāwā Wa ’l-Aḥkām, 1st ed., vol. 5 
(Cairo: Maktabah Wahbah, 2011), 288; Yusuf Al-Qaradawi, Fatāwā Muʿāṣirah; ʿAbd 
Al-Nāṣir bin Mūsā Abu ʾl-Baṣl, “Taḥdīd Jins Al-Janīn”; Muhammad Ali Al-Bar, “Taḥdīd Jins Al-Janīn,” Journal of Islamic Fiqh Academy, no. 23 (2008); AbdUllah Husayn Bāsalāmah, “Taḥdīd Jins Al-Janīn” (18th session of Majmaʾi ʿl-fiqhī Al-Islāmī, 
Makkah: Muslim World League, 2006), 491–98; Nāṣir ʿAbdUllah Al-Mīmān, “Ikhtiyāru ʾl-Jins Al-Janīn Min Al-Manẓūri ʾl-Sharʿī,” 70–74. 
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and do not limit or give any medical conditions for it.5 However, they 
call for its regularization and supervision by medical and Shariah 
experts to prevent malpractice and misuse. Some of those who went to this opinion are Sheikh Dr. Muhammad Raʾfat ʿUthmān,6 Sheikh Naṣr Farīd Wāṣil,7 Nāṣir ʿAbdUllah Al-Mīmān8, Khalid Al-Muṣliḥ.9 

In addition to the above-mentioned three perspectives, the theoretical 
works of jurists on this matter also create a large amount of uncertainty 
for working purposes. Earlier contemporary jurists gave general 
principles for the utilization of sex selection technologies, without 
explicitly giving their rulings about it. For example, they would say that 
sex selection technologies are allowed if it does not involve any forbidden 
thing [or act]. Thus, this general statement leaves a big room for pin 
pointing what is forbidden and what is not in the sex selection 
procedures. Furthermore, it leaves the practitioner in confusion to 
determine where something is prohibited and where it is allowed. 
Therefore, such works may be considered a good source of legal direction 
to the subsequent jurists but it does not furnish palpable benefit in 
assessment of sex selection technologies.10 

 

5. AbdUllah Husayn Bāsalāmah, “Taḥdīd Jins Al-Janīn”; ʿAbd Al-Nāṣir bin Mūsā Abu ʾl-
Baṣl, “Taḥdīd Jins Al-Janīn”; Nāṣir ʿAbdUllah Al-Mīmān, “Ikhtiyāru ʾl-Jins Al-Janīn 
Min Al-Manẓūri ʾl-Sharʿī”; Muhammad ʿUthmān Shubayr, “Mawqif Al-Islām Min al-Amrāḍ al-Wirāthiyyah,” in Dirāsāt Fiqhiyyah Fī Qaḍāyā Ṭibbiyah Muʿāṣarah (Amman: Dār al-Nafāʾs li ʾl-Nashr wa ʾl-Tawzīʿ, 2001); Mohammad Ali Al-Bar and 
Hassan Chamsi-Pasha, “Assisted Reproductive Technology: Islamic Perspective,” in 
Contemporary Bioethics, by Mohammad Ali Al-Bar and Hassan Chamsi-Pasha 
(Cham: Springer International Publishing, 2015), 173–86; Gamal I. Serour, “Islamic Perspectives in Human Reproduction,” Reproductive BioMedicine Online 17 (January 
2008): 34–38. 

6. “Al-Azhar: Choosing the Sex of the Fetus Is Legal,” Al-Muʾtamar Net, March 27, 2005, http://www.almotamar.net/news/20343.htm; “A Jurisprudential Dispute between 
Scholars of Al-Azhar over Sex Selection,” accessed July 10, 2022, http://www.mafhoum.com/press8/234C34.htm; “Determining the Gender of the Newborn from the Point of View of Islamic Law,” Al-Sharq Al-Awsat, December 5, 
2005, https://archive.aawsat.com/details.asp?issueno=9532&article=336674. 

7. “Determining the Gender of the Newborn from the Point of View of Islamic Law”; “A 
Jurisprudential Dispute between Scholars of Al-Azhar over Sex Selection.” 

8. Nāṣir ʿAbdUllah Al-Mīmān, “Ikhtiyāru ʾl-Jins Al-Janīn Min Al-Manẓūri ʾl-Sharʿī,” 79–
80. 

9. Khālid b. AbdUllah Al-Muṣliḥ, “Ruʿyah Sharʿiyyah Fī Taḥdīd Jins Al-Janīn,” Journal of 

Islamic Fiqh Academy, no. 25 (2010): 96. 
10. See for example: ʿAṭiyyah Ṣaqr, Mawsūʿah Aḥsan Al-Kalām Fī ’l-Fatāwā Wa ’l-Aḥkām, 

5:287–88; Yusuf Al-Qaradawi, Fatāwā Muʿāṣirah, 1:575–76; Muhammad ʿUthmān Shubayr, “Mawqif Al-Islām Min al-Amrāḍ al-Wirāthiyyah”; Nāṣir ʿAbdUllah Al-Mīmān, “Ikhtiyāru ʾl-Jins Al-Janīn Min Al-Manẓūri ʾl-Sharʿī,” 79–83; Al-Muṣliḥ, “Ruʿyah Sharʿiyyah Fī Taḥdīd Jins Al-Janīn,” 96; “Fatwa # 5072 Dār Al-Iftā’ al-
= 
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On the other hand, these religious verdicts has no legal authority, 
rather, they only guide the legislation process in the Muslim countries. 
Thus, legal framework about sex selection forms the bedrock of 
regulations and guidelines that govern the practice of influencing the sex 
of future offspring. This exploration illuminates how the religious 
considerations developed by the scholars and scholarly bodies are 
translated into concrete legal provisions in Muslim jurisdictions, aimed at 
implementing the injunctions of Islam in balancing individual needs and 
choices, societal values, and ethical principles. This paper delves into the 
intricacies of the legal framework about these techniques, offering a 
comparative examination of legislations related to sex selection in both 
Muslim jurisdictions and the rest of the world. 

The first section delves into the legislative landscape concerning sex 
selection within the context of Pakistan. This section offers exploration of 
the legal framework about preconception sex selection or alike practices 
in the country. The second section deals with legislations related to sex 
selection in Muslim jurisdictions other than Pakistan. It provides an in-
depth exploration of the legal landscape governing sex selection within 
various Muslim-majority countries. This section sheds light on the 
diverse approaches taken by these nations in regulating preconception 
sex selection practices by navigating through a comprehensive analysis of 
the legal codes. By understanding the nuances of these legal frameworks, 
we aim to present a broader understanding of how different Islamic 
jurisdictions address sex selection within their unique cultural and 
religious contexts. 

The third section deals with the laws about sex selection in rest of the 
world, examining the legal approaches adopted by non-Muslim 
jurisdictions globally. From comprehensive bans to regulated 
permissions, and ethical guidelines, this section presents an array of 
approaches that reflect the diverse cultural, ethical, and legal 
considerations that shape sex selection policies worldwide. By presenting 
these approaches, both in Muslim-majority countries and in non-Muslim 
countries, we offer a comprehensive view of the global discourse on sex 
selection and the multitude of factors influencing legislative decisions. 

Our aim is to offer a valuable comparative resource that will facilitate 
policymakers and scholars of Muslim nations in their efforts to address 
this pressing issue. With a deeper understanding of the diverse 
approaches taken by different jurisdictions, policymakers can develop 
more informed and effective strategies to regulate sex selection practices 
in a manner that aligns with ethical considerations and societal needs. 

 

Miṣriyyah - Egypt,” accessed June 28, 2023, 
https://www.fatawa.com/view/15370/. 



Al-Wifāq, December 2023, Volume: 06, Issue: 02 

6 

Moreover, this analysis will contribute to filling the gaps in the addressing 
of this issue by Muslim scholars. It will aid Muslim scholars in navigating 
the complexities and nuances of sex selection from both religious and 
legal standpoints. 

2. Legislations Related to Sex Selection in the Islamic 

Republic of Pakistan 
Pakistan stands out as one of the leading Muslim countries with a well-

developed medical field. Its achievements in the healthcare sector have 
garnered global recognition. Sex selection procedures are widely 
marketed even through SMS marketing services. It is vital that Pakistan 
needs legislations to regulate and strictly govern sex selection 
procedures. Unfortunately, despite the evident urgency to address this 
issue, Pakistan has yet to enact any legislation to regulate these practices. 
The lack of existing legislation in this area is a concerning gap that needs 
to be addressed to prevent potential misuse and exploitation.11 

a. The Punjab Reproductive, Maternal, Neo-Natal and Child Health 

Authority 

Punjab Assembly has just passed an act to form an authority named as “THE PUNJAB REPRODUCTIVE, MATERNAL, NEO-NATAL AND CHILD 
HEALTH AUTHORITY”. No other information is available on the 
formation or working of this body. Additionally, the primary objective of 
this authority is to enhance maternal, newborn, and child health in 
Punjab, with a particular focus on improving the well-being of 
underprivileged populations.12 It is evident that this authority has no 
jurisdiction regarding the problem presented in this study. 

b. Legislation in Progress regarding Ban on Disclosing Child's Sex 

On December 9, 2018, Minister for Health Dr. Yasmin Rashid addressed a seminar in Lahore on the issue of “ending gender-based violence”. During her speech, she expressed concern about the alarming 
trend of aborting female fetuses, which was being facilitated by the 
misuse of ultrasound technology to determine the sex of babies before 
birth. To address this serious problem, the minister announced plans to 
introduce legislation that would prohibit the disclosure of the baby's sex 
during pregnancy, aiming to prevent such selective abortions based on 

 

11. Chokri Kooli, “Review of Assisted Reproduction Techniques, Laws, and Regulations in Muslim Countries,” Middle East Fertility Society Journal 24, no. 1 (January 2020): 
8–9, https://doi.org/10.1186/s43043-019-0011-0. 

12. “The Punjab Reproductive, Maternal, Neo-Natal and Child Health Authority Act” 
(2014). 
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sex.13 

This highlights a concerning trend of son preference and the use of 
prenatal sex determination to carry out selective abortions, particularly 
in favor of male babies. While the proposed legislation represents a 
significant effort to combat the problem, it is important to note that its 
focus lies on restricting the access to information about the baby's sex 
during pregnancy to curb the practice indirectly. Whereas, the abortion 
of gestation is already banned in Pakistan, whether it occurs as prenatal 
sex selection tool or not.14 

As of now, there has not been any introduction of a bill or law aimed 
at banning the disclosure of a child's sex through ultrasound or other 
means to prevent sex-based abortions. Nonetheless, these legislative 
developments serve as clear indications that the government has begun 
to address these critical issues. Consequently, conducting studies and 
engaging Muslim jurists and scholars becomes crucial in facilitating 
Shariah-based legislations and regulations in the field. 

c. Case Laws 

An absence of adequate legislation on the matter of sex selection made 
the judicial cases of this phenomenon limited or even completely absent. 
However, a resembling case, involving IVF, was filed in FSC about the 
similar issue of surrogacy. It is Farooq Siddiqui v. Mst. Farzana Naheed15, 
in which the Federal Shariat Court conducted a comprehensive discussion 
on various forms of assisted reproduction and their legal implications in light of the teachings of the Qurʾān and Sunnah. The case that sparked this 
discussion involved a couple, Farooq Siddiqui and his wife, who faced 
infertility issues. In an attempt to find a solution, Mr. Siddiqui placed an 
advertisement in the newspaper seeking a surrogate mother. 

Ms. Farzana Naheed responded to the advertisement and offered her 
services as a surrogate in exchange for a specified payment. 
Subsequently, an agreement was reached between Mr. Siddiqui and Ms. 
Naheed, and she gave birth to a baby girl as per the arrangement. Mr. 
Siddiqui asserted that the agreement was oral, and to keep their private 
matters discreet, they concocted a false cover story stating that they were 
married. However, after the child's birth, Ms. Naheed refused to fulfill her 
contractual obligation of handing over custody of the child to Mr. Siddiqui. 
Instead, she claimed that she was Mr. Siddiqui's wife and that the child 
was a result of their union. Consequently, she demanded that Mr. Siddiqui 

 

13. “Bill Prohibiting Gender Disclosure during Pregnancies to Be Tabled to End Abortion,” Daily Times, December 8, 2018, https://dailytimes.com.pk/331409/bill-
prohibiting-gender-disclosure-during-pregnancies-to-be-tabled-to-end-abortion/. 

14. “Pakistan Penal Code (Act XLV)” (1860), § 338, (A)-(C). 
15. The case is cited as PLD 2017 FSC 78  
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provide financial support for the child. 

In this case, the FSC had decided that it was against the injunctions of 
the Quran and Sunnah. One of the honorable judges also observed that 
surrogacy involves social and ethical dilemmas as well. Although this case 
is about a very different matter, however, one thing is common, and that 
is the decision upon a part of IVF practices that can also be used in sex 
selection methods. As the judgment occurred on the issue of surrogacy, in 
a case when surrogate mother is not the biological mother of the 
offspring, the FSC or any other court may also be presented a case when 
surrogate is not a third individual, but the case is presented with an issue 
of human intervention in determining sex of the offspring. The proposed 
study will be proved helpful in any such future quandaries.16 

In conclusion, it is noteworthy that Pakistan lacks specific legislation 
concerning sex selection or the access and use of assisted reproductive 
technology (ART). Instead, medical practitioners in the country rely 
heavily on culture of marketing and consumerism along with half-truths 
of religious teachings and Islamic scholars' fatwas to guide their practices 
in this domain. The absence of comprehensive legal frameworks raises 
concerns about the potential inconsistencies and uncertainties 
surrounding the application of ART and preconception sex selection in 
Pakistan. Given the significance of these issues and their religious and 
ethical implications, it becomes essential for the policymakers to address 
this gap and establish clear guidelines and regulations to ensure 
responsible and ethically sound practices in assisted reproduction while 
also considering the religious and cultural values of the society. 

3. Legislations Related to Preconception Sex Selection in 

Muslim Jurisdictions Other than Pakistan 
Legislations related to sex selection in Muslim jurisdictions form the 

legal foundation governing the practice of influencing the sex of future 
offspring within countries adhering to Islamic principles. This concise 
exploration delves into the diverse legislative approaches taken by 
Muslim-majority nations. The legal framework on sex selection in Muslim 
countries can vary significantly from one country to another. However, 
Muslim jurisdictions have almost unanimously allowed sex selection for 
medical reasons as they have also been allowed by the experts of Islamic 
law.  

Over the past three decades, there has been rapid growth in research 
and development related to human conception and manipulation of 
genetic material for reproductive purposes. Preconception sex selection 
is particularly the area of interest and marketing in Muslim lands where 

 

16. Farooq Siddiqui v. Mst. Farzana Naheed, 78 PLD (FSC 2017). 
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many people link fathering a boy with social status. This progress has led 
to significant advancements, but it has also sparked intense ethical and 
legal debates. Various Muslim countries, including Bahrain, Algeria, 
Jordan, and Saudi Arabia, have established policies to regulate these 
technologies, emphasizing both prohibitions on unacceptable activities 
and oversight of acceptable ones.17 The following narrative delves into 
the diverse spectrum of Muslim legislations concerning the practice of 
preconception sex selection. It sheds light on the various legal 
frameworks established by Muslim countries to govern and regulate the 
delicate and ethically intricate realm of selecting the sex of offspring 
before conception. 

a. Albania 

In this European Muslim country, Albania, the sex ratio at birth (SRB) 
has surged to 110 to 115 boys for every 100 girls over the past three 
decades, giving rise to significant and consequential outcomes.18 Albania 
has ratified the Convention on Human Rights and Biomedicine of the 
Council of Europe.19 The treaty states: “The use of techniques of medically 
assisted procreation shall not be allowed for the purpose of choosing a future child’s sex, except where serious hereditary sex-related disease is to be avoided”.20 

b. Algeria 

Algeria enacted the Law No. 18-11, on July 2, 2018. According to this 
law, access to medical reproductive techniques is only allowed for legally 
married patients who are unable to conceive naturally. Although it is clear 
that the couples capable of natural fertilization cannot access this 
technology, yet the law strictly prohibits sex selection in its Article# 
375.21 

 

17. Gamal I. Serour and Ahmed G. Serour, “The Impact of Religion and Culture on Medically Assisted Reproduction in the Middle East and Europe,” Reproductive 

BioMedicine Online 43, no. 3 (September 2021): 421–33, https://doi.org/10.1016/j.rbmo.2021.06.002; Kooli, “Review of Assisted 
Reproduction Techniques, Laws, and Regulations in Muslim Countries.” 

18. Christophe Z. Guilmoto et al., “How Do Demographic Trends Change? The Onset of 
Birth Masculinization in Albania, Georgia, and Vietnam 1990–2005,” Population and 

Development Review 44, no. 1 (2018): 37. 
19. “Chart of Signatures and Ratifications of Treaty 164,” Treaty Office, accessed March 

6, 2023, https://www.coe.int/en/web/conventions/full-list. 
20. Council of Europe, “Convention for the Protection of Human Rights and Dignity of 

the Human Being with Regard to the Application of Biology and Medicine: 
Convention on Human Rights and Biomedicine (Adopted by the Committee of Ministers on 19 November 1996),” ETS No. 164 § (1996). 

21. “Qānūn Al-Ṣiḥḥah,” Pub. L. No. 11–18 (2018); Kooli, “Review of Assisted 
Reproduction Techniques, Laws, and Regulations in Muslim Countries,” 5. 
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c. Bahrain 

Law 26/2017 in Bahrain governs ART. The law prohibits surrogacy, 
the donation or sale of gametes or embryos, and the use of stem cells from 
one person to treat infertility in another. It permits the storage of sperm, 
eggs, and tissues for a maximum of 10 years and embryos for up to 5 years 
with patient consent. If the marriage ends, the conserved gametes, sperm, 
or embryos must be destroyed. Bahrain has forbidden the establishment 
of embryonic or sperm banks within its borders and strictly prohibits the 
import or export of embryos, sperm, or eggs. Furthermore, article 7 of this 
Act prohibits for healthcare institutions, medical doctors, genetic 
counselors, and embryology specialists to engage in sex selection of the 
fetus, except for specific medical reasons related to genetic diseases 
associated with the sex of the offspring.22 

d. Egypt 

The Professional Ethics Regulations of the Egyptian Medical Syndicate 
addressed the issues of assisted reproduction and prohibited sperm, egg, 
and embryo donations, as well as gestational surrogacy. Establishment of 
egg, sperm, or embryo banks and trade in human embryos are banned. 
The Egyptian Society of Obstetrics and Gynecology permits the 
cryopreservation of surplus fertilized eggs for later implantation in the 
mother. Local recommendations limit the number of embryos transferred 
during IVF, but regulatory mechanisms to enforce these guidelines are 
lacking, leading to non-compliance by IVF centers.23 

A group of Egyptian Members of Parliament (MPs) has introduced a 
draft bill to the parliament, aiming to regulate IVF treatment while also 
prohibiting sex selection for non-medical reasons. The proposed 
legislation emphasizes the need for well-defined laws and regulations to 
govern IVF procedures and ensure responsible practices. However, as 
this was a recent development, the outcome and implications of the draft 
bill remains unknown until recently. There is no specific law or regulation 
in place regarding preconception sex selection in Egypt.24 

 

22. “Qānūn Istikhdām Al-Taqnīyāt al-Ṭibbiyyah al-Musāʿidah ʿalā al-Talqīḥ al-Iṣtināʿī 
Wa al-Ikhtiṣāb,” Pub. L. No. 26 (2017); Kooli, “Review of Assisted Reproduction Techniques, Laws, and Regulations in Muslim Countries,” 5–6. 

23. Andrea Büchler and Eveline Schneider Kayasseh, “Medically Assisted Reproduction 
in Egypt, Iran, Saudi Arabia and the United Arab Emirates: Sunni and Shia Legal Debates,” European Journal of Law Reform 16, no. 2 (June 2014): 430–64, 
https://doi.org/10.5553/EJLR/138723702014016002012; Serour, “Islamic Perspectives in Human Reproduction.” 

24. “Egypt’s Gender Selection,” News24, April 1, 2010, sec. News24, 
https://www.news24.com/news24/egypts-gender-selection-20100401; “Mad 
about the Boy: The Growing Gender Selection Trend in Egypt - Health - Life & Style,” 

= 
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e. Jordan 

Since 2007, the Jordanian government has proposed a law regarding 
medical techniques for reproductive assistance. The bill is still under 
discussion in parliament, and currently, there is no specific law dedicated 
solely to reproductive practices. On the other hand, the Fatwa Council of 
Jordan was asked the Head of the Legislation and Opinion Department to 
review the draft of the proposed law. The council recommended 
amendment in the Article 11, which allowed social sex selection. 
However, it kept the legal status of sex selection on medical basis and proposed: “The use of medical technologies for commercial purposes or 
for sex selection of the fetus is prohibited, except in the case of genetic diseases associated with the sex of the offspring”.25 

Furthermore, in 2018, the Jordanian government passed Law 25, 
which includes some provisions related to artificial reproduction. Article 
8 of this law prohibits human cloning and related research and 
experiments. Article 13 requires written approval from married patients 
for the application of pregnancy aid technologies and specifies that 
embryos can only be transplanted into a woman's uterus if the sperm is 
from her husband. Article 14 addresses women's sterilization, which can 
only be performed with the woman's written consent and approval from 
a medical committee.26 

At least in one instance, the ethics committee of a private hospital in 
Jordan has established guidelines for considering a Preimplantation 
Genetic Diagnosis (PGD) service for non-medical sex selection. These 
guidelines include situations such as having three or more children of the 
same sex and desiring a child of the opposite sex, having a mentally or 
physically handicapped child of a specific sex and wishing for a healthy 
child of the same sex, experiencing the loss of a child of a certain sex and 
desiring another child of the same sex, being a mother over the age of 35 
with one or more children of the same sex, and desiring a child of the 
opposite sex, or facing a late marriage and having a special need for a child 
of a specific sex.27 

 

Ahram Online, accessed July 24, 2023, 
https://english.ahram.org.eg/NewsContentP/7/268253/Life--Style/--Mad-about-
the-boy-The-growing-gender-selection-t.aspx. 

25. “Decision No. (120) (5/2008) Proposed Amendments to the Draft of the Assisted Reproductive Medical Technologies Law.,” accessed August 7, 2023, 
http://aliftaa.jo/Decision.aspx?DecisionId=122. 

26. “Qānūn Al-Mas’ūliyyah al-Ṭibbiyyah Wa al-Ṣiḥḥiyyah,” Pub. L. No. 25 (2018). 
27. Zaid Kilani, Mohammad Shaban, and Lamia Haj Hassan, “The Role of Sex Selection Techniques in an Assisted Reproductive Technologies Program,” in Textbook of in 

Vitro Fertilization and Assisted Reproduction: The Bourn Hall Guide to Clinical and 

= 
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f. Malaysia 

The Malaysian Medical Council (MMC) issued key guidelines 
concerning assisted reproduction. ART is restricted to married couples 
who must provide formal consent for the treatment process. Under the 
provisions of Guideline 003/2006, sex selection of embryos is permitted 
only when a specific sex is associated with a serious genetic condition. 
However, the regulations lack penal provisions for non-compliance, and 
a planned Artificial Reproduction and Tissue Act has faced delays. Issues 
surrounding gamete and embryo storage, disposal, and surrogacy remain 
uncertain, subject to practitioner intent and patients' religious beliefs.28 

g. Morocco 

In February 2016, a first draft of Law 47.14 concerning medical 
assisted reproductive technology was submitted, and it was officially 
adopted by the Moroccan parliament in July 2018. The law allows married 
couples who cannot conceive naturally for a year to access reproductive 
methods with formal consent. Additionally, the draft strictly prohibits sex 
selection. The law appears to be comprehensive and addresses 
contemporary ethical issues in reproductive healthcare.29 

h. Oman 

The Omani Ministry of Health issued the Fertility Centre Standards 
and Regulations for the Private Sector in 2017. The regulations draw 
inspiration from Shariah Law and Islamic rules as applied in Oman. Strict 
conditions govern access to fertility center services, including pre-
implantation genetic diagnosis (PGD) only for couples at risk of serious 
genetic conditions. PGD is considered only when the disorder has been 
identified in the family, and a geneticist recommends it. Couples must not 
have any unaffected living child from their current relationship, and the 
female partner should be under 40 for PGD treatment. Non-medical sex selection and using sperm other than the husband’s sperm are not 
allowed.30 

i. Saudi Arabia 

 

Laboratory Practice, ed. Peter R. Brinsden and Bourn Hall Clinic (Boca Raton: CRC 
Press, 2005), 470. 

28. “Controversial Banned Gender Selection Procedure on the Rise Again,” NST Online, 
July 4, 2022, sec. letters, 
https://www.nst.com.my/opinion/letters/2022/07/810594/controversial-
banned-gender-selection-procedure-rise-again; Kooli, “Review of Assisted Reproduction Techniques, Laws, and Regulations in Muslim Countries,” 7; Malaysian Medical Council, “Guideline of the Malaysian Medical Council: 003/2006 Assisted Reproduction,” 2006. 

29. Kooli, “Review of Assisted Reproduction Techniques, Laws, and Regulations in Muslim Countries,” 8. 
30. Kooli, 9–10. 
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In Saudi Arabia, the predominant motive for undergoing 
Preimplantation Genetic Diagnosis (PGD) is sex selection, accounting for 
an overwhelming 79% of all cases in one study.31 While there is a 
significant demand for such procedures, there are no correct statistics 
available to quantify the number of couples interested in undergoing 
them due to the utmost confidentiality involved.32 Nevertheless, the 
concept of preconception sex selection, although indirectly covered in 
Saudi laws, remains poorly administered.33 

The Royal Decree No. M/76, issued in March 2004, introduced the Law 
of Units of Fertilization, Utero-Fetal, and Infertility Treatment in Saudi 
Arabia. The law outlines that individuals with curable medical issues or 
poor fertility supported by medical evidence can access medical 
interventions under this law. Access to ART is limited to those in a proven 
existing marital relationship, and divorce or death of a partner terminates 
the fertilization process. The law strictly prohibits surrogacy of any kind. Article 3 of this law states, “In carrying out their activities, Fertilization, 
Utero-Fetal and Infertility Treatment Units shall abide by the fatwas issued by the Council of Senior Scholars in the Kingdom”. This falls under 
the legal authority of Council of Senior Scholars in the Kingdom.34 

Despite my diligent efforts, I was unable to locate any specific ruling 
pertaining to preconception sex selection in the Fatwa repository of 
General Presidency of Scholarly Research and Ifta. However, in one 
instance, one person asked about knowledge of unseen and alluded to sex selection as well. He asked: “Likewise, it has become possible to 
determine the sex of the new-born (male or female) according to the 
parents' request in the process of artificial fertilisation outside the mother's womb”. The Committee, however, replied for the main issue and 

 

31. Zeinab Abotalib, “Preimplantation Genetic Diagnosis in Saudi Arabia,” 
Bioinformation 9, no. 8 (2013): 388–93, 
https://doi.org/10.6026/97320630009388; Vitaly A. Kushnir, Eli Y. Adashi, and I. Glenn Cohen, “Preimplantation Sex Selection via in Vitro Fertilization: Time for a Reappraisal,” F&S Reports, May 2023, S2666334123000673, 
https://doi.org/10.1016/j.xfre.2023.05.006; Thomas Lemke and Jonas Rüppel, “Social Dimensions of Preimplantation Genetic Diagnosis: A Literature Review,” 
New Genetics and Society 38, no. 1 (January 2, 2019): 80–112, 
https://doi.org/10.1080/14636778.2018.1549983. 

32. “Saudis spend 30,000 riyals to ensure the birth of a male child.,” August 2, 2007, 
https://www.alarabiya.net/articles/2007%2F08%2F02%2F37405.html. 

33. “Private Hospitals Carrying out Illegal Gender Selection,” December 17, 2014, 
https://saudigazette.com.sa/article/106974; Kooli, “Review of Assisted Reproduction Techniques, Laws, and Regulations in Muslim Countries,” 9. 

34. “Niẓām Waḥdat Al-Ikhsāb Wal-Ajnā Wa ’Ilāj al-’Aqam,” Royal Decree No. M/76 § 
(2004). 
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ignored to answer about sex selection.35 In this context, we can declare 
that issue of preconception sex selection is not covered with in Saudi laws. 

On the other hand, The Islamic Fiqh Council examined the topic of choosing a child’s sex at its 19th session, which took place between 22–
28 Shawwal, 1428 Hijri, or 3–8 November 2007, C.E., at the Muslim World 
League's headquarters in Makkah Al–Mukarramah. The Council 
categorically mentioned that SSART is not permissible, unless there is a 
risk that the child may contract a congenital condition that affects only 
one sex. Intervention in this situation is acceptable provided it is done 
according to Islamic guidelines. This action can only be conducted if a 
specialist medical panel with at least three members has determined that 
the condition of the pregnancy requires sex selection to avoid passing 
along a hereditary ailment to the child. The report of the medical panel 
will then be presented to a group of Islamic experts to issue the final 
decision for individual cases. Furthermore, they also recommended that 
agencies must be established that can directly supervise the hospitals and 
clinics that carry out these procedures in Islamic nations in order to 
prevent any violations of this resolution.36 

j. Tunisia 

The Tunisian government was an early pioneer in Muslim countries, 
enacting legislation on assisted reproductive technology with a focus on 
bioethics. Law No. 2001-93, passed on August 7, 2001, emphasized 
reproductive health and prohibited genetic engineering, cloning, and 
trafficking of fetuses and human embryos. Access to medical techniques 
was made contingent on formal consent and maintained through an 
uninterrupted marriage. However, the law did not address the issue of 
sex selection.37 

k. Turkiye 

In 2010, Turkiye introduced a comprehensive regulatory framework 
for assisted reproductive treatment. This new regulation clarified rules 
for infertility treatments nationwide. Only married couples unable to 
conceive naturally are eligible for assisted reproduction services. The use 
of donor eggs, sperm, and embryos outside of married couples is banned. 

 

35. Permanent Committee for Scholarly Research and Ifta, Fatāwā Al-Lajnah Al-

Dāʾimah Li ʾl-Buḥūth Al-ʿIlmiyyah Wa ʾl-Iftāʾ: Al-Majmūʿah al-Thāniyah, ed. Ahmad bin ʿAbd Al-Razzāq Al-Duwaysh, 1st ed. (Riyadh: Riyāsat Idārat Al-Buhūth Al-ʿIlmiyyah wa Al-Iftāʾ, 2005), 1:240. 
36. Islamic Fiqh Council at the Muslim World League, “The Final Communique Issued 

by the 19th Session Held between 3-7 November, 2007,” 54; Qarārātu Majmaʾi ʿl-
Fiqhī Al-Islāmī, 3rd ed. (Makkah: Muslim World League, 2010), 503–4. 

37. Kooli, “Review of Assisted Reproduction Techniques, Laws, and Regulations in Muslim Countries,” 10. 
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To ensure the health of mother and baby and prevent multiple 
pregnancies, the rules limit the number of embryos implanted based on 
age and attempt number. Sex selection of embryos is prohibited except 
for specific genetic disease prevention, and both having a child and acting 
as a surrogate mother are strictly forbidden.38 Turkiye also ratified the 
Convention on Human Rights and Biomedicine of the Council of Europe.39 The treaty states: “The use of techniques of medically assisted 
procreation shall not be allowed for the purpose of choosing a future child’s sex, except where serious hereditary sex-related disease is to be avoided.”40 

l. United Arab Emirates (UAE) 

Amidst the pervasive establishment of IVF clinics and the extensive 
promotion of preconception sex selection, a notable void exists in the 
United Arab Emirates (UAE) legal framework—no dedicated law 
currently addresses this intricate issue.41 

In closing, we have found that the issue of preconception sex selection 
remains largely unaddressed in most Muslim countries, barring a few 
exceptions. While strides have been taken to protect family unity and 
adhere to Islamic principles in ART policies, addressing sex selection 
remains a notable gap. Across Muslim countries with ART laws, the 
emphasis remains on aiding couples facing conception challenges, 
limiting the scope of sex selection through ART to medically necessary 
instances. 

4. Laws about Sex selection in Rest of the World 
The implications and ethical considerations surrounding sex selection 

have sparked intense debates, prompting various countries to reevaluate 
and reshape their legal frameworks. The increasing use of assisted 
reproductive technologies, such as sperm-sorting techniques and 
Preimplantation Genetic Diagnosis (PGD), has brought the matter to the 
forefront of legislative agendas. As a result, the discourse around sex 

 

38. Emine Elif Vatanoglu-Lutz, “Research on Embryos in Turkey with Ethical and Legal Aspects,” Journal of the Turkish German Gynecological Association 13, no. 3 
(September 1, 2012): 191–95, https://doi.org/10.5152/jtgga.2012.27; Zeynep B. Gürtin, “Banning Reproductive Travel: Turkey’s ART Legislation and Third-Party Assisted Reproduction,” Reproductive BioMedicine Online 23, no. 5 (November 
2011): 555–64, https://doi.org/10.1016/j.rbmo.2011.08.004. 

39. “Chart of Signatures and Ratifications of Treaty 164.” 
40. Council of Europe, Convention for the protection of human rights and dignity of the 

human being with regard to the application of biology and medicine: convention on 
human rights and biomedicine (adopted by the Committee of Ministers on 19 
November 1996). 

41. Kooli, “Review of Assisted Reproduction Techniques, Laws, and Regulations in Muslim Countries.” 



Al-Wifāq, December 2023, Volume: 06, Issue: 02 

16 

selection in legislative bodies has been both complex and critical, 
reflecting the gravity of its impact on individuals, families, and society as 
a whole.42 The regulatory structure surrounding preconception sex 
selection varies significantly across different nations. Many countries, as 
diverse as Australia, Belgium, Canada, China, India, Italy, New Zealand, 
South Korea, and UK, restrict the use of PGD for medical reasons only. To 
outlaw sex selection based on non-medical considerations, legislation has 
been passed in a number of nations and proposed in others.43 

The regulation of sex selection through sperm-sorting techniques or 
Preimplantation Genetic Diagnosis (PGD) varies significantly among 105 
surveyed countries. Out of these, 15 countries have legalized sex selection 
via these methods, while 43 countries have explicitly prohibited it. 
Interestingly, 15 other countries lack any specific mention of sex selection 
using these techniques, resulting in a state of ambiguity. In terms of PGT-
A for genetic sex selection, it is allowed in 21 countries, not addressed in 
five, and disallowed in 41. The use of PGT-A for aneuploidy varies across 
countries, with 28 countries commonly offering it as a clinical service, 24 
infrequently performing it, 13 never performing it, and two not providing 
any data. Overall, the global landscape regarding the legal status and 
regulation of sex selection and PGT-A remains complex and diverse.44 

a. Australia 

In 2004, the National Health and Medical Research Council of 
Australia established the Ethical Guidelines for the Use of Assisted 
Reproductive Technology in Clinical Practice and Research, a set of 
principles that carry legal weight. Within these guidelines, it is stipulated, “sex selection (by whatever means) must not be undertaken except to reduce the risk of transmission of a serious genetic condition”.45 
Subsequently, these guidelines underwent revision in 2007, with the 

 

42. Steven J. Ory, ed., “IFFS Surveillance 2016, 7th Edition,” Global Reproductive Health, 
September 2016, 10, https://doi.org/10.1097/GRH.0000000000000001. 

43. Kushnir, Adashi, and Cohen, “Preimplantation Sex Selection via in Vitro Fertilization”; Judith Daar et al., Reproductive Technologies and the Law, Third 
edition (Durham, North Carolina: Carolina Academic Press, LLC, 2022). 

44. Steven J. Ory, “IFFS Surveillance 2016, 7th Edition”; Howard W. Jones et al., “International Federation of Fertility Societies Surveillance 2010,” Fertility and 

Sterility 95, no. 2 (February 2011): 491, 
https://doi.org/10.1016/j.fertnstert.2010.08.011. 

45. National Health and Medical Research Council, “Ethical Guidelines on the Use of Assisted Reproductive Technology [ART] in Clinical Practice and Research” 
(Australian Government, Canberra, Australia, 2004); Rebecca Kippen, Ann Evans, and Edith Gray, “Australian Attitudes toward Sex-Selection Technology,” Fertility 

and Sterility 95, no. 5 (April 2011): 1824–26, 
https://doi.org/10.1016/j.fertnstert.2010.11.050. 
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prohibition against non-medical sex selection remaining unaltered. 

The latest review of these guidelines happened in 2023. After careful 
analysis and applying Chapter 2's principles, the Committee concluded 
that, under specific circumstances, non-medical sex selection aligns with 
these principles. Consequently, while AHEC's majority opinion suggests 
limited ethical barriers to non-medical sex selection in certain cases, the 
practice is subject to paragraph 8.14 until broader public discourse 
occurs or state and territory regulations address it. The paragraph 8.14 states “Sex selection techniques may not be used unless it is to reduce the 
risk of transmission of a genetic condition, disease or abnormality that 
would severely limit the quality of life of the person who would be born”.46 On the other hand, Australia did not ratify the Convention on 
Human Rights and Biomedicine of the Council of Europe.47 

b. Belgium 

The Belgian Embryos Act prohibits research or treatments for sex 
selection, except to prevent sex-linked diseases. This law reflects 
concerns expressed in a 1997 advisory report by the Belgian National 
Consultative Bioethics Committee, which deemed the available 
preconception sex selection method unreliable. A later report from the 
same Committee offered a more extensive discourse on the pros and cons 
of non-medical preconception sex selection. However, this did not yield a 
consensus view or policy recommendation, leaving the matter as decided 
before.48 On the other hand, Belgium did not ratify the Convention on 
Human Rights and Biomedicine of the Council of Europe.49 

c. Canada The Assisted Human Reproduction Act of Canada states, “No person 
shall knowingly for the purpose of creating a human being, perform any 
procedure or provide, prescribe or administer anything that would 
ensure or increase the probability that an embryo will be of a particular 
sex, or that would identify the sex of an in vitro embryo, except to prevent, 
diagnose or treat a sex-linked disorder or disease”.50 It further states, “No 
person shall offer to do, or advertise the doing of, anything prohibited by this section”.51 On the other hand, Canada did not ratify the Convention 

 

46. National Health and Medical Research Council, “Ethical Guidelines on the Use of Assisted Reproductive Technology [ART] in Clinical Practice and Research” 
(Australian Government, Canberra, Australia, 2023), 50. 

47. “Chart of Signatures and Ratifications of Treaty 164.” 
48. “Belgian Embryos Act” (2003); G. de Wert and W. Dondorp, “Preconception Sex 

Selection for Non-Medical and Intermediate Reasons: Ethical Reflections,” Facts, 

Views & Vision in ObGyn 2, no. 4 (2010): 267–77. 
49. “Chart of Signatures and Ratifications of Treaty 164.” 
50. “Assisted Human Reproduction Act” (2004), § 5(1)(e). 
51. Assisted Human Reproduction Act, § 5(2). 
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on Human Rights and Biomedicine of the Council of Europe.52 The treaty states: “The use of techniques of medically assisted procreation shall not be allowed for the purpose of choosing a future child’s sex, except where 
serious hereditary sex-related disease is to be avoided.”53 

d. China 

China has implemented stringent regulations prohibiting 
preconception sex selection, reflecting a resolute stance against sex 
imbalances. This is evident through comprehensive legal framework. The 
prohibition is enforced by stringent penalties for violators, thereby 
underscoring the gravity of the issue and the nation's dedication to 
promoting a balanced sex ratio.54 Sex selection through various methods 
remains widespread in China, highlighting the limitations of stringent 
regulations without robust accompanying policies and societal support. 
This prevalent trend underscores the intricate interplay between 
rigorous legal measures and the necessity for holistic frameworks that 
address both legal and socio-cultural aspects.55 

e. India 

Under usual conditions, sex selection is not permitted according to 
Indian legislation. The legislation that forbids the preconception sex 
selection of a fetus in India is the Pre-natal Diagnostic Techniques 
(Regulation and Prevention of Misuse) Act, 1994 (PNDT), which was 
modified in 2002. The PNDT Act of 1994, subsequently revised in 2002, was established with the aim articulated in the preamble.; “…to provide 
for the prohibition of sex selection, before or after conception, and for 
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53. Council of Europe, Convention for the protection of human rights and dignity of the 

human being with regard to the application of biology and medicine: convention on 
human rights and biomedicine (adopted by the Committee of Ministers on 19 
November 1996). 
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regulation of pre-natal diagnostic techniques for the purposes of 
detecting genetic abnormalities or metabolic disorders or chromosomal 
abnormalities or certain congenital malformations or sex-linked 
disorders and for the prevention of their misuse for sex determination 
leading to female feticide and for matters connected therewith or incidental thereto.” Hence, the PNDT Act disallows the utilization of any 
technologies with the intent of sex selection.56 

Furthermore, the same law outlines consequences, for both patient 
and practitioner, for the use of PGD to determine the sex of an embryo. A first offense by a practitioner “shall be punishable with imprisonment for 
a term which may extend to three years and with fine which may extend to ten thousand rupees,” while the patient who sought the use of PGD may receive “imprisonment for a term which may extend to three years and with fine which may extend to fifty thousand rupees”.57 

Despite established bans, in the Indian context, this has not 
necessarily impacted the prevalent occurrence of sex-selective 
termination of pregnancies, given that abortion is permissible, and these 
regulations frequently lack effective enforcement. It is worth highlighting 
that the historical occurrence of female infanticide in India is well 
documented, but contemporary studies indicate that the reduction of 
female population has predominantly transitioned from infanticide to 
sex-selective abortion. Sex selection through diverse methods is 
prevalent in India. This phenomenon underscores the shortcomings of 
strict regulatory measures when lacking strong complementary policies 
and societal backing.58 

f. Italy 

The landscape of preconception sex selection is addressed indirectly 
in Italy through the 2004 Rules on Medically Assisted Procreation. It faced 
judicial scrutiny due to their stringent interpretation that limited access 
to ART and completely prohibited PGD. These rules confined medically 
assisted reproduction to situations where no alternative method existed 
to address sterility or infertility. Italian courts gave access to ART, 
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including PGD, exclusively to infertile heterosexual couples.59 Thus, 
preconception sex selection becomes a possibility for infertile couples. On 
the other hand, Italy has signed the Convention on Human Rights and 
Biomedicine of the Council of Europe.60 This rules out possibility of social 
sex selection. 

g. New Zealand 

Reproductive technology employment for sex selection is prohibited 
in New Zealand. The Human Assisted Reproductive Technology Act in 
New Zealand prohibits selecting in vitro human embryos based on sex for 
implantation and using procedures to ensure a particular sex. Violation of 
this law can result in imprisonment for up to 1 year or a fine up to 
$100,000. However, there is an exception that permits it to prevent 
genetic disorders in offspring.61 

h. South Korea 

In South Korea, the 2005 Bioethics and Safety Act stipulates a limited 
scope for preconception sex selection, authorizing the use of PGD solely 
for the diagnosis of muscular dystrophy and specific hereditary diseases 
designated through presidential decree. Notably, this provision has 
expanded over time, with more than one hundred additional medical 
conditions gaining approval through subsequent presidential decrees, 
effectively broadening the range of circumstances.62 

i. UK 

The United Kingdom displayed a decisive approach by implementing 
a ban on any technique employed for sex selection for nonmedical 
purposes. This significant decision was driven, in part, by public opinion 
surveys commissioned by the Human Fertilisation and Embryology 
Authority, the government body overseeing fertility clinics in the UK. In a 
comprehensive face-to-face interview survey involving 2,165 adults, a 
notable 68% expressed their support for regulating sex selection.63 
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Additionally, a separate self-administered questionnaire, 
encompassing 641 respondents, revealed an even higher percentage of 
82% in favor of regulating sex selection for nonmedical reasons. The 
overwhelming public support played a crucial role in shaping the UK's 
bold stance against nonmedical sex selection, reflecting a clear alignment 
between public sentiment and the regulatory approach.64 The UK’s approach to prohibiting sex selection for nonmedical 
reasons is based on the general principles and policies of the Human 
Fertilisation and Embryology Authority (HFEA), the regulatory body 
overseeing fertility clinics. The HFEA's Code of Practice and Guidelines 
strictly govern the use of assisted reproductive technology, and while 
they do not explicitly mention a ban on sex selection for nonmedical 
reasons, the HFEA interprets these guidelines in a way that effectively 
prohibits such practices. Thus, the Human Fertilisation and Embryology 
Act 2008, make it illegal for clinics and healthcare providers to offer sex 
selection services for nonmedical purposes. On the other hand, the UK did 
not ratify the Convention on Human Rights and Biomedicine of the 
Council of Europe.65 

j. USA 

The United States is recognized as among the most lenient, lacking 
legislation and offering limited guidance on sex selection.66 Sex selection 
is generally legal in the USA, but the regulations vary by state. The United 
States does not have federal laws that specifically prohibit or allow sex 
selection for nonmedical reasons. Currently, sex selection is impliedly 
permitted in the United States for both medical and nonmedical 
reasons.67 This disparity has led infertile couples over the globe to seek 
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IVF with PGD procedures in the United States. In fact, foreign nationals 
undergoing IVF in the US utilize PGD and third party reproductive 
methods—such as oocyte donation and gestational carriers—at notably 
higher rates compared to residents of the United States.68 

The Ethics Committee of the American Society for Reproductive 
Medicine had initially discouraged IVF with PGD solely for preconception 
sex selection.69 In contrast, the 2015 committee report exhibited a somewhat milder position when it conveyed that the committee “has not 
reached consensus on whether it is ethical for providers to offer assisted 
reproductive technologies for sex selection for nonmedical purposes”, 
however, it allowed clinic employees who have reservations about the 
nonmedical application of PGD to decline offering it.70 

In 2022, the committee revisited the matter anew. While the 
committee asserted that nonmedical sex selection should not be 
promoted, however, in its concluding statements seem to adopt a more 
balanced stance. The committee acknowledges the diverse ethical 
considerations faced by assisted reproductive technology practitioners 
who either provide or abstain from offering nonmedical sex selection. 
Additionally, it emphasizes the importance of comprehensive discussions 
on advantages and disadvantages with patients.71 The Ethics Committee 
of the American College of Obstetricians and Gynecologists takes a stand 
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against any elective sex selection practices.72 On the other hand, the USA 
did not ratify the Convention on Human Rights and Biomedicine of the 
Council of Europe.73 

5. Conclusion 
In conclusion, Pakistan, a prominent Muslim nation with advanced 

healthcare, faces widespread sex selection procedures advertised even 
through SMS services. Urgent legislative action is needed to regulate 
these practices, as the current absence of regulations raises concerns of 
misuse. Efforts are underway to ban disclosing fetal sex to curb sex-based 
abortions, reflecting an ongoing preference for male offspring. Pakistan's 
reliance on culture with a growth of IVF clinics without comprehensive 
legal frameworks poses inconsistencies in sex selective practices. This 
phenomenon can potentially lead to serious demographic destruction. 
Despite the commendable level of awareness, it is important to note that 
the issue of sex selection remains largely unaddressed in majority of 
Muslim countries. However, it is evident that the limited number of 
Muslim countries that have enacted laws governing Assisted 
Reproductive Technology (ART) have explicitly or implicitly allowed 
medically needed sex selection, and banned the social sex selection. We 
observed a consensus, in principle, supporting the utilization of 
preconception sex selection for medical purposes, albeit with variations 
in the specific criteria and regulations set forth. On the other hand, all the 
legislations outlined in this context, except for the United States, among 
the non-Muslim nations, have unequivocally banned its practice for social 
reasons. The USA remains a prominent hub for reproductive tourism, 
attracting individuals seeking preconception sex selection. After 
thoroughly exploring the Muslim discourse, assessing the motives, 
methods and effects, and legal regulations and frameworks surrounding 
preconception sex selection, we finish this study and embark on 
presenting our conclusion. 
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GRAPHICAL ABSTRACT 

 

 
ABSTRACT  

Purpose: Marketing is a powerful instrument to promote goods 

and services, and word-of-mouth is used as a marketing strategy. This 

article aims to develop a theme from existing literature by 

systematically reviewing the literature. This paper also explores the 

ethical and Islamic dimensions of the word-of-mouth marketing.   

Methodology: The authors used the best-known Science Direct 

database to search online literature, including 1,164 research and 69 

mailto:mkhalid@effatuniversity.edu.sa
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review articles available in peer-reviewed journals between 2019 and 

2022, and to shape the paper after conducting a thorough literature 

review and setting exclusion criteria. The studies proved it is a simple 

and easy way of marketing communication.  

Finding: The findings uncover the efficacy of this modern way of 

marketing. The study concluded that this way of marketing is a 

sustainable tool of marketing that provides the guidelines to be 

implemented by researchers, academicians, and policymakers in the 

future. Furthermore, a wide range of overlapping dimensions have 

been found between sustainable, ethical and Islamic perspectives. 

Novelty: The novelty of the paper is that very few studies on the 

topic are available on science direct database sites. Furthermore, few 

studies have discussed the ethical implications of word-of-mouth 

marketing.  

KEYWORDS:  
Sustainable, effective, matters, target, online, novelty, ethics. 

HIGHLIGHTS  
• WOM helps us in decisions making. 

• It is the easiest way of communication. 

• It saves our time for decision-making. 

• It is the cheapest way of marketing. 

• It is an effective tool of marketing. 

• We trust to conversate with peers. 

• We prefer well-known brands. 

• It motivates customers. 

• Ethics should be catered in WOM. 

ACRONYMS 
WOM = Word- of- mouth 

eWOM = Electronic word-of-mouth 

WOMM = Word-of-mouth marketing 

WOMMA = Word-of-mouth marketing association 

SLR = Systematic Literature Review 

SD = Science Direct  

Batt = Brand attitude 

WTPp = Willingness of customers to pay premium prices  

SM = Social Media 

SN = Social Network 

OSN = Online Social Network 

OFB = Online Feedback 

IOP = Influence of Peers 

PBUH = Peach be Upon Him 
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Introduction 
Word-of-mouth (WOM) means an act of a consumer recommending 

another person to buy a soft good or service. It is a free marketing tool for customers’ interactions with their friends and family to promote, to motivate 
for  the products and services which are in their experiences.1 The 

development of technology and internet-based networks has played a 

positive role in spreading the word-of-mouth technique, business personnel 

speak directly with clients and receive instant feedback in the form of likes, clicks, and comments. Customers can it’s of the product and service through 
online forums, such as blogs, peer networking sites, social media platforms, 

and e-commerce websites, they can use share their experiences about a 

product or service. The eWOM may be used for comments, ratings, reviews, 

video testimonials, tweets, photographs, and blog posts. Marketers develop 

their relationship by this technique with customers.2 This tool of marketing 

is very helpful in publishing, software, electronics, clothes, and food 

businesses to introduce new items, and is more effective marketing strategy 

than any other. The increasing use of internet and online purchasing also 

increase the trust of customers, and this trend is increasing continuously. In 

the digital age, the reasons for its flouring day by day because it saves time 

and makes ease for the real customers. Most of the companies use this tool 

due to its effective and prompt results. The micro and small enterprises may 

get more benefits from this technique because they have budget 

constraints.3 If all the producers take care of their quality and service, this 

technique will work more effectively. Marketing managers prefer eWOM 

through paid advertising such as online by TV, radio, or using other social 

media platforms, is a natural conversations and recommendations for 

particular goods and  services. The Word-of-Mouth Marketing Association 

(WoMMA) believes that authentic, credible, social, repeatable, measurable, 

and polite word-of-mouth marketing strategies are the best 4 because people 

 

1. Sara Rezaee Vessal, Pietro De Giovanni, and Alborz Hassanzadeh, “Technology and 
Service Investments in the Presence of Feature Fatigue and Word-of-Mouth,” 
European Journal of Operational Research 301, no. 3 (September 2022): 923–41, 

https://doi.org/10.1016/j.ejor.2021.11.035. 

2. Yung-Chuan Huang, “How Marketing Strategy, Perceived Value and Brand Image 
Influence WOM Outcomes—The Sharing Economy Perspective,” Journal of Retailing 

and Consumer Services 68 (September 2022): 103071, 

https://doi.org/10.1016/j.jretconser.2022.103071. 

3. Kyung Yul Lee and Hojoon Choi, “Predictors of Electronic Word-of-Mouth Behavior 

on Social Networking Sites in the United States and Korea: Cultural and Social Relationship Variables,” Computers in Human Behavior 94 (May 2019): 9–18, 

https://doi.org/10.1016/j.chb.2018.12.025. 

4. Sven-Olaf Gerdt, Elisa Wagner, and Gerhard Schewe, “The Relationship between 
Sustainability and Customer Satisfaction in Hospitality: An Explorative Investigation 
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like to hear from their peers, friends, and relatives who have experienced the 

recommended products. Accordingly, the different expected marketing functions, such as, sharing the product experience, customers’ emotions, 
needs, information, and awareness may easily be achieved through this way 

of marketing communication, see figure 1: 

 

Figure 1: Functions of Word-of-Mouth Marketing  

Association with the Theory of Word-of-Mouth 
The theory of WOM is oral communication between a speaker and a 

listener. 

The speaker: The speaker is motivated due to self-involvement and self-

experience in using the product, the brand, or the service and recommends 

it to others. 

The listener: The listener is motivated due to hearing about the product, 

the brand, or the service from those who already have used them. 

 It is generated when a speaker and a listener exchange their words 

about a product or service, see figure 2: 

 Using EWOM as a Data Source,” Tourism Management 74 (October 2019): 155–72, 

https://doi.org/10.1016/j.tourman.2019.02.010. 
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Figure 2: Theoretical Framework 

The theoretical framework indicates that the speaker and the listener 

both share their experiences to develop a level of trust about a product or 

service available in the market. 

Focus of Research 
This research focuses on two important points, a trust creator, and a tool 

of marketing. First, it creates trust in the mind of customers through the post 

purchase behaviour of old customers. Second, it is an effective and 

sustainable tool of marketing due to its easy  use. People do trust in their 

relatives, friends, and peers, and they act upon their advices. It is an effective 

tool of marketing, because it establishes brand loyalty among consumers, it 

affects the sales positively, and it motivates the new customers.5 

This paper has the following research objectives: 

1. The word of mouth is the easiest tool of marketing. 

2. The word of mouth is an effective tool of marketing.  

3. Marketing sustainability is possible through word-of-mouth.  

4. The customers get motivated through word of mouth. 

5. The ethical considerations in the word-of-mouth marketing. 

6. The complementary aspects between contemporary word of mouth 

marketing and Islamic traditions. 

The following research questions may be developed considering the 

research objectives: 

1. How does a word-of-mouth act effectively?  

2. Why does a word-of-mouth work easily? 

3. What driving forces make marketing activities sustainable?  

4. How do marketing activities motivate customers? 

5. What are the ethical considerations in Word-of-Mouth Marketing? 

6. What is the Islamic perspective of Word-of-Mouth Marketing? 

 

5. Alexa Drake, “Why Word of Mouth Marketing Is So Effective (+How You Can Use It),” 
2019, https://learn.g2.com/word-of-mouth-marketing. 
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To review the literature systematically, the WOM seems to be the best 

technique of marketing. 

SLR Procedure Adopted: 
The steps of the key procedure were meticulously followed, planned out, 

and carried out in this systematic literature review (SLR).6 The aim of the 

literature review was to compile a list of primary papers that would address 

the study's research questions. Science Direct (SD) was employed as the 

source for the literature review's identification and selection. The following 

steps were adopted for the research methodology: (i) choosing a topic, (ii) 

formulating research questions, (iii) identifying a research statement, (iv) 

identifying sources, (v) formulating inclusion and exclusion criteria, (vi) 

screening and sorting relevant data. Data had to be integrated in accordance 

with the study aims and questions in the last step. 

The study questions were related to the subject of word-of-mouth and 

its suitability in this sustainable framework. Several research papers, 

reviews, case studies, and observational studies. They were pertinent to 

"word-of-mouth or electronic word-of-mouth". First, the titles and abstracts 

were examined. It was desired to read the entire English-language paper. 

Then, for further debate, only original research papers and review papers 

that were published in peer-reviewed journals between 2019 and 2022 

were chosen. The study was expanded to include all research looking at the 

impact of word-of-mouth or electronic word-of-mouth in online marketing 

and communication. By identifying fresh patterns within the research field, 

this strategy can help to display comprehensive, trustworthy, and diverse 

facts. Because it is a systematic review of already published information, 

ethical approval was not needed. Information from previously published 

articles was cited in this SLR along with the appropriate publication. The 

systematic literature review provides the maximum authenticity of the 

review papers to make the authenticity of the study. It provides the best 

knowledge regarding the use of word-of-mouth in Pakistan, and it provides 

the best guidance about the positive and negative impact of word-of-mouth 

on a business. 

Literature Collection 
The most well-known database for scientific peer-reviewed literature, 

Science Direct (SD), was used to conduct online literature search. To 

assemble a significant amount of literature data, nominated and screened 

relevant publications, including journal papers, conference papers, and book 

chapters, were reviewed. The selection of keywords was made with the topic 

 

6. Nicola McMeekin et al., “How Methodological Frameworks Are Being Developed: Evidence from a Scoping Review,” BMC Medical Research Methodology 20, no. 1 

(December 30, 2020): 173, https://doi.org/10.1186/s12874-020-01061-4. 
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in mind and included words that are frequently seen in research 

publications. As a result, the literature was located using the authorized 

Science Direct (SD) database. 

Since 2019 to 2022, several article kinds have been found in the Science 

Direct (SD) database, including review articles (69), research articles 

(1,164), encyclopedia (10), book chapters (114), discussion (2), editorials 

(8), mini reviews (2), news (1), Brief communications (5), and other (17). 

Publishing in this field is growing yearly, except for a little decline in 2022. 

The papers that were chosen to have closed linked of word-of-mouth. Then, 

for a more proper review, only original research publications that were 

published in peer-reviewed journals between 2019 and 2022 were included. 

In addition, an evaluation of published review papers is done carefully. After a careful search, only one review paper found the database of  “Science Direct”. Mathematically, it is said that there is a 50% research gap, that 

clearly indicates a huge area of research in the in the field for a systematic 

review. It encourages the author to write a systematic review. The 

appropriate data was screened and organized, those studies which were 

identified but whose complete texts were not available were excluded from 

further examination. The same author's duplicate papers and studies based 

on the same research questions and datasets were also disregarded. 

Similarly, all the irrelevant studies of marketing were also not considered for 

this research. An exclusion criterion was used to guide the review after 

examining the literature survey. Table 1 summarizes the criteria for 

inclusion and exclusion. Finally, after reviewing the data from the Science 

Direct (SD) database, a preliminary search was carried out. This produced 

many papers that were curtained and evaluated for relevance by examining 

the abstracts, significantly reducing the size of the sample. The shape of the 

review was started from chosen review and research articles following an 

extensive literature evaluation and exclusion criteria. Research gaps were 

identified, and suggestions for additional research were made, including 

several methods for using word-of-mouth as a sustainable marketing 

technique. 

Table 1: The Criteria in the SLR for Inclusion and Exclusion, adapted 

from Adro and Leitao (do Adro and Leitão, 2020) 

Inclusion Criteria Exclusion Criteria 

Related materials to word-of-

mouth and electronic word-of-

mouth in titles, abstracts, and 

keywords in the SD database from 

the start of indexation from 2019 

until 2022; abstracts from 

Duplicate papers and inaccessible 

full text are both issues. grey 

literature is any writing that 

doesn't immediately connect to 

web marketing or word-of-mouth 

marketing. 
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conferences, research papers, and 

book chapters. 

Review Article Trends:  
The examination of the review articles demonstrated that since 2019, the 

number of publications has been rising annually. This conclusion indicates 

that the study of word of mouth is a sustainable tool of marketing is receiving  

an up down trend in specific four years. A total of  69 review articles were 

found to be relevant to the key terms provided above and were published in 

various journals between 2019 and 2022. These journals contain the 

majority of publications relating to the aforementioned search terms: 

Journal of Cleaner Production, Tourism Management, Trends in Food 

Science & Technology, Renewable and Sustainable Energy Reviews, The 

Lancet, Journal of Business Research, Industrial Marketing Management, 

Research in Social and Administrative Pharmacy, Energy Research & Social 

Science, Heliyon, Journal of the Neurological Sciences, Journal of Controlled 

Release, Agricultural Systems, Food Research International, International 

Journal of Biological, Macromolecules, Food Quality and Preference, 

Fisheries Research, Chemico-Biological Interactions, Physica A: Statistical 

Mechanics and its Applications, The Journal of Strategic Information 

Systems, International Journal of Information Management, International 

Journal of Production Economics, Technovation, Computers, Environment 

and Urban Systems, Aggression and Violent Behavior. 

Research Article Trends:  
The research articles' analysis found a zigzag publication tendency 

starting in 2019. From 2019 to 2022, 1164 research publications were 

published and related to the keywords. These journals contain most 

publications: Journal of Business Research, Journal of Retailing and 

Consumer Services, International Journal of Hospitality Management, 

Technological Forecasting and Social Change, Journal of Destination 

Marketing & Management, Tourism Management Perspectives, Tourism 

Management, Journal of Cleaner Production, Journal of Hospitality and 

Tourism Management, Industrial Marketing Management, International 

Journal of Information Management, Heliyon, Computers in Human 

Behavior, Journal of Open Innovation: Technology, Market, and Complexity, 

Information & Management, Technology in Society, International Journal of 

Research in Marketing, Electronic Commerce Research and Applications, 

Energy Policy, Procedia Computer Science, Telematics and Informatics, 

Annals of Tourism Research, Research in Transportation Business & 

Management, Journal of Rural Studies, Evaluation and Program Planning. 

A summary of reviewed articles with key factors of a systematic 

literature review of the selected papers between 2019 and 2022 covering 
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the research findings, and references. For this purpose, eighteen relevant 

papers were selected that cover the word-of-mouth as a marketing tool to 

convince the potential customers for products and services of different 

brands, see table 2.  

Table 2: Summary of findings of the selected articles. 

S. 

No 

Findings Cita

tion 

S. 

No 

Findings Citat

ion 

1 Customer testimonials 

show that e-servicescape 

has a favorable impact on 

trust, which in turn has a 

beneficial impact on 

eWOM and customer 

loyalty. 

7 10 The results 

demonstrated that 

eWOM improves a 

company's performance 

and popularity on social 

media. 

8 

2 The findings indicated that 

consumer conventional 

WOM intention is more 

influenced by in-person 

customer experience than 

by online consumer 

experience. 

9 11 The results indicated the 

platform's accessibility, 

prior eWOM experience, 

and hotel attribute 

performance. 

10 

3 The results  of music 

festival experience  with 

the 5Es, the Gen Y 

11 12 Based on the research 

the remarkable results 

achieved using eWOM. 

12 

 

7. Gina A. Tran and David Strutton, “Comparing Email and SNS Users: Investigating e-

Servicescape, Customer Reviews, Trust, Loyalty and E-WOM,” Journal of Retailing 

and Consumer Services 53 (March 2020): 101782, 

https://doi.org/10.1016/j.jretconser.2019.03.009. 

8. Tahir M. Nisar et al., “Up the Ante: Electronic Word of Mouth and Its Effects on Firm Reputation and Performance,” Journal of Retailing and Consumer Services 53 (March 

2020): 101726, https://doi.org/10.1016/j.jretconser.2018.12.010. 

9. Jose Ribamar Siqueira et al., “Spreading the Word: How Customer Experience in a 
Traditional Retail Setting Influences Consumer Traditional and Electronic Word-of-Mouth Intention,” Electronic Commerce Research and Applications 37 (September 

2019): 100870, https://doi.org/10.1016/j.elerap.2019.100870. 

10. Chih-Lun Alan Yen and Chun-Hung Hugo Tang, “The Effects of Hotel Attribute 
Performance on Electronic Word-of-Mouth (EWOM) Behaviors,” International 

Journal of Hospitality Management 76 (January 2019): 9–18, 

https://doi.org/10.1016/j.ijhm.2018.03.006. 

11. Kelly J. Semrad and Manuel Rivera, “Advancing the 5E’s in Festival Experience for the Gen Y Framework in the Context of EWOM,” Journal of Destination Marketing & 

Management 7 (March 2018): 58–67, 

https://doi.org/10.1016/j.jdmm.2016.08.003. 

12. Qing Sun et al., “Exploring EWOM in Online Customer Reviews: Sentiment Analysis 
at a Fine-Grained Level,” Engineering Applications of Artificial Intelligence 81 (May 

2019): 68–78, https://doi.org/10.1016/j.engappai.2019.02.004. 
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attendees  provided 

positive eWOM. 

4 It is found that with the 

same features the 

producers can sale their 

goods in the market 

through eWOM. 

13 13 Based on results it 

reveals that customers 

remain more satisfied by 

online dealings followed 

by eWOM. 

14 

5 A negative eWOM caused a 

decline in sales of  luxury 

fashion products.  

15 14 The results show the 

peers impact on adolescents’ buying 
decisions due to eWOM. 

16 

6 The results guided the 

retailers, wholesalers, and 

producers for 

understanding the market 

demand of the products as per genders’ need through 
eWOM. 

17 15 It demonstrates the 

beneficial effects of 

eWOM employing OSN 

on the management and 

operation of 

contemporary 

businesses. 

18 

7 Physica negotiations are 

more effective than that of 

eWOM. 

19 16 The results showed that 

WTPp uses the 

20 

 

13. Peiqin Zhang et al., “An Empirical Investigation of EWOM and Used Video Game Trading: The Moderation Effects of Product Features,” Decision Support Systems 

123 (August 2019): 113076, https://doi.org/10.1016/j.dss.2019.113076. 

14. Paulo Duarte, Susana Costa e Silva, and Margarida Bernardo Ferreira, “How 
Convenient Is It? Delivering Online Shopping Convenience to Enhance Customer 

Satisfaction and Encourage e-WOM,” Journal of Retailing and Consumer Services 44 

(September 2018): 161–69, https://doi.org/10.1016/j.jretconser.2018.06.007. 

15. Cesare Amatulli et al., “An Investigation of Unsustainable Luxury: How Guilt Drives 
Negative Word-of-Mouth,” International Journal of Research in Marketing 37, no. 4 

(December 2020): 821–36, https://doi.org/10.1016/j.ijresmar.2020.03.005. 

16. Anubhav Mishra et al., “Adolescent’s EWOM Intentions: An Investigation into the Roles of Peers, the Internet and Gender,” Journal of Business Research 86 (May 

2018): 394–405, https://doi.org/10.1016/j.jbusres.2017.04.005. 

17. E. Teso et al., “Application of Text Mining Techniques to the Analysis of Discourse in EWOM Communications from a Gender Perspective,” Technological Forecasting and 

Social Change 129 (April 2018): 131–42, 

https://doi.org/10.1016/j.techfore.2017.12.018. 

18. Jiakun Wang, Xinhua Wang, and Yun Li, “A Discrete Electronic Word-of-Mouth 

Propagation Model and Its Application in Online Social Networks,” Physica A: 

Statistical Mechanics and Its Applications 527 (August 2019): 121172, 

https://doi.org/10.1016/j.physa.2019.121172. 

19. Safdar Hussain et al., “Consumers’ Online Information Adoption Behavior: Motives and Antecedents of Electronic Word of Mouth Communications,” Computers in 

Human Behavior 80 (March 2018): 22–32, 

https://doi.org/10.1016/j.chb.2017.09.019. 

20. Mário Augusto and Pedro Torres, “Effects of Brand Attitude and EWOM on Consumers’ Willingness to Pay in the Banking Industry: Mediating Role of 
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transforms BAtt and 

eWOM. 

8 The findings may aid in 

our comprehension of the 

mechanisms behind trust 

in eWOM communities. 

21 17 There is an interlink 

between mobile social 

media users and eWOM. 

22 

9 The findings suggested 

that marketers could 

collaborate with SNSs to 

create C2C eWOM 

marketing campaigns for 

consumers to enhance 

purchase intentions. 

23 18 The correlation between 

social presence and 

eWOM was shown to be 

larger the more 

interpersonal influence 

there was. 

24 

Commentary on Literature Review:  
It covers the overall review commentary of eighteen articles focusing on 

their findings with their citation records as indicated in table 2. Accordingly, online consumers’ comments matter because peers impact positively our 

buying behaviour. Electronic word-of-mouth is a way of sharing the 

information, it is an easy way of products sales but it may not use for selling 

the comfort products and it is also a source of proper guidelines, messages 

are more trustworthy received by it. Physical communication is considered 

more effective than electronic way of communication that is why negotiation 

is more effective than online communication. Customer to customer 

marketing campaigns may be successful on social networking sites25. The 

 

Consumer-Brand Identification and Brand Equity,” Journal of Retailing and 

Consumer Services 42 (May 2018): 1–10, 

https://doi.org/10.1016/j.jretconser.2018.01.005. 

21. M.R. Martínez-Torres et al., “Identifying the Features of Reputable Users in EWOM 
Communities by Using Particle Swarm Optimization,” Technological Forecasting 

and Social Change 133 (August 2018): 220–28, 

https://doi.org/10.1016/j.techfore.2018.04.017. 

22. Amit Shankar, Charles Jebarajakirthy, and Md Ashaduzzaman, “How Do Electronic Word of Mouth Practices Contribute to Mobile Banking Adoption?,” Journal of 

Retailing and Consumer Services 52 (January 2020): 101920, 

https://doi.org/10.1016/j.jretconser.2019.101920. 

23. Duong Hanh Tien, Adriana A. Amaya Rivas, and Ying-Kai Liao, “Examining the 
Influence of Customer-to-Customer Electronic Word-of-Mouth on Purchase Intention in Social Networking Sites,” Asia Pacific Management Review 24, no. 3 

(September 2019): 238–49, https://doi.org/10.1016/j.apmrv.2018.06.003. 

24. Carla Ruiz-Mafe et al., “Does Social Climate Influence Positive EWOM? A Study of 
Heavy-Users of Online Communities.,” BRQ Business Research Quarterly 21, no. 1 

(January 2018): 26–38, https://doi.org/10.1016/j.brq.2017.12.001. 

25. Madhurima Deb and Ewuukgem Lomo-David, “Determinants of Word of Mouth Intention for a World Heritage Site: The Case of the Sun Temple in India,” Journal of 

Destination Marketing & Management 19 (March 2021): 100533, 

https://doi.org/10.1016/j.jdmm.2020.100533. 
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authenticity of marketing and customer-based is more effective, it shows the stronger interpersonal influence, because it affects the customers’ 
willingness to brands. It may check the performance of an organization, and it improves a firm’s status through social media and it also influences consumers’  purchase decisions. Similarly, it may demand the expected 
brands and it may give the remarkable results. It makes the customers more 

satisfied, and the work may be speedier, and dealing with customers become 

easy when they are satisfied by word-of-mouth communication. Physical 

dealing gets help from it26, it may achieve general information, because it is 

a platform for facilitating the customers. It gets support from the mobile 

phone in every field of business, internet and word-of-mouth 

communication support each other, that is why it can manage for 

communication of customer to customer. The ways of marketing online 

reviews for available products and services are easy, because it helps the  

concept of sustainability, and satisfaction is achievable. It may use for 

multidimensional purposes27. Hence, proper use of this technique is for the 

improvement of departmental services.  

Overall, 1402 selected articles from the "science direct" database, which 

consists of 69 papers from the review articles belonging to the Review 

Article Section and 1164 articles belonging to the Research Article Section. 

In the next section,  the review of the twenty most cited papers reflected the 

importance of word-of-mouth in marketing and its impact on the sales of 

businesses. Word-of-mouth is a target-oriented way of marketing because 

customers have more trust in their peers, their friends, and their relatives 

who advise  for purchasing of certain products and services which are in 

their past experience, see table 3.28 The peers conversations create a good 

and encouraging environment and it generates new customers. Normally, 

these customers get advice from their friends through online by e-mails, 

WhatsApp, phone, and any other way of marketing communication. It has 

acknowledged that social networks for electronic word-of-mouth has an 

impact on how consumers make purchasing decisions.29 Consumers always 

 

26. Joon Soo Lim and Jun Zhang, “The Impact of Message Appraisals of Dove’s 
Campaign for Real Beauty on Information Seeking and Electronic Word-of-Mouth Intentions of US Female Consumers,” Telematics and Informatics 61 (August 2021): 

101594, https://doi.org/10.1016/j.tele.2021.101594. 

27. Thomas Reimer and Martin Benkenstein, “Not Just for the Recommender: How EWOM Incentives Influence the Recommendation Audience,” Journal of Business 

Research 86 (May 2018): 11–21, https://doi.org/10.1016/j.jbusres.2018.01.041. 

28. Eran Manes and Anat Tchetchik, “The Role of Electronic Word of Mouth in Reducing Information Asymmetry: An Empirical Investigation of Online Hotel Booking,” 
Journal of Business Research 85 (April 2018): 185–96, 

https://doi.org/10.1016/j.jbusres.2017.12.019. 

29. Jian-Jun Wang, Ling-Yu Wang, and Meng-Meng Wang, “Understanding the Effects of EWOM Social Ties on Purchase Intentions: A Moderated Mediation Investigation,” 
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share to others all the benefits and drawbacks that they have faced from the 

products which they have purchased in past.  

In the next section, a detail of most cited papers is given, see table 3: 

Table 3: The most cited articles 

Rank Author, 

Year 

Title Journal Citation 

A1 30 Preferred reporting items 

for systematic review and 

meta-analysis protocols 

(PRISMA-P) 2015 statement. 

Systematic 

Reviews 

146703 

1 31 How convenient is it ? 

Delivering online shopping 

convenience to enhance 

customer satisfaction and 

encourage eWOM. 

Journal of 

Retailing and 

Consumer 

Services 

371 

2 32 Examining the influence of 

customer-to-customer 

electronic WOM on purchase 

intention in social 

networking sites. 

Asia Pacific 

Management 

Review 

197 

3 33 Consumers' online 

information adoption 

behavior: Motives and 

antecedents of electronic 

WOM communications.  

Computers 

in Human 

Behavior 

191 

4 34 Effects of brand attitude and eWOM on consumers’ 
willingness to pay in the 

banking industry: Mediating 

role of consumer-brand 

identification and brand 

equity.  

Journal of 

Retailing and 

Consumer 

Services 

184 

 

Electronic Commerce Research and Applications 28 (March 2018): 54–62, 

https://doi.org/10.1016/j.elerap.2018.01.011. 

30. David Moher et al., “Preferred Reporting Items for Systematic Review and Meta-

Analysis Protocols (PRISMA-P) 2015 Statement,” Systematic Reviews 4, no. 1 

(December 1, 2015): 1, https://doi.org/10.1186/2046-4053-4-1. 

31. Duarte, Costa e Silva, and Ferreira, “How Convenient Is It? Delivering Online 
Shopping Convenience to Enhance Customer Satisfaction and Encourage e-WOM.” 

32. Tien, Amaya Rivas, and Liao, “Examining the Influence of Customer-to-Customer 

Electronic Word-of-Mouth on Purchase Intention in Social Networking Sites.” 

33. Hussain et al., “Consumers’ Online Information Adoption Behavior: Motives and Antecedents of Electronic Word of Mouth Communications.” 

34. Augusto and Torres, “Effects of Brand Attitude and EWOM on Consumers’ 
Willingness to Pay in the Banking Industry: Mediating Role of Consumer-Brand 

Identification and Brand Equity.” 

https://scholar.google.com/scholar?oi=bibs&hl=en&cites=5335525499313988149,3480882314482111079,12029221897513813898,10762995688244857031,17127094874768119984,2621946755124496853,5256461683410663546,17741438140109212616,7346533714745426682,17102461245658986814,42967283546583450,6945542303306697248,15948863896495733786,8644274643873953725,1603545225241935718,15765447782769293044,2716349178557243378,1195002442691111941,18021698786104542525,4581829141270201636,4555509484463551894,17953943768148703329,14964301304171467121,15521400599084869893,9701842718588917723,2421697159440809131,1784580582084584298
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5 35 Electronic WOM and hotel 

performance: A meta-

analysis.  

Tourism 

Management 

180 

6 36 How do electronic WOM 

practices contribute to 

mobile banking adoption?  

Journal of 

Retailing and 

Consumer 

Services 

180 

7 37 Adolescent's eWOM 

intentions: An investigation 

into the roles of peers, the 

Internet and gender.  

 

Journal of 

Business 

Research 

165 

8 38 Electronic WOM and the 

brand image: Exploring the 

moderating role of 

involvement through a 

consumer expectations lens.  

Journal of 

Retailing and 

Consumer 

Services 

127 

9 39 Comparing email and SNS 

users: Investigating e-

servicescape, customer 

reviews, trust, loyalty and 

eWOM.  

Journal of 

Retailing and 

Consumer 

Services 

117 

10 40 An empirical investigation of 

eWOM and used video game 

trading: The moderation 

effects of product features. 

Decision 

Support 

Systems   

97 

11 41 Not just for the 

recommender: How eWOM 

incentives influence the 

recommendation audience.  

Journal of 

Business 

Research 

73 

 

35. Yang Yang, Sangwon Park, and Xingbao Hu, “Electronic Word of Mouth and Hotel 
Performance: A Meta-Analysis,” Tourism Management 67 (August 2018): 248–60, 

https://doi.org/10.1016/j.tourman.2018.01.015. 

36. Shankar, Jebarajakirthy, and Ashaduzzaman, “How Do Electronic Word of Mouth Practices Contribute to Mobile Banking Adoption?” 

37. Mishra et al., “Adolescent’s EWOM Intentions: An Investigation into the Roles of Peers, the Internet and Gender.” 

38. Anup Krishnamurthy and S. Ramesh Kumar, “Electronic Word-of-Mouth and the 

Brand Image: Exploring the Moderating Role of Involvement through a Consumer Expectations Lens,” Journal of Retailing and Consumer Services 43 (July 2018): 

149–56, https://doi.org/10.1016/j.jretconser.2018.03.010. 

39. Tran and Strutton, “Comparing Email and SNS Users: Investigating e-Servicescape, 

Customer Reviews, Trust, Loyalty and E-WOM.” 

40. Zhang et al., “An Empirical Investigation of EWOM and Used Video Game Trading: The Moderation Effects of Product Features.” 

41. Reimer and Benkenstein, “Not Just for the Recommender: How EWOM Incentives 
Influence the Recommendation Audience.” 
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12 42 Exploring eWOM in online 

customer reviews: 

Sentiment analysis at a fine-

grained level.  

Engineering 

Applications 

of Artificial 

Intelligence 

67 

13 43 Up the ante: eWOM and its 

effects on firm reputation 

and performance.  

Journal of 

Retailing and 

Consumer 

Services 

60 

14 44 Spreading the Word: How 

Customer Experience in a 

Traditional Retail Setting 

Influences Consumer 

Traditional and eWOM 

Intention.  

Electronic 

Commerce 

Research and 

Applications 

59 

15 45 Application of text mining 

techniques to the analysis of 

discourse in eWOM 

communications from a 

gender perspective.  

Technologica

l Forecasting 

and Social 

Change 

49 

In the next section, it is shown a pictorial view of most cited 15 articles 

concerning with the topic as per the available record of google shcolar. The 

first article in the record that is marked “A1”, not included in the most cited 
article because it provides the base of systematic review research and it is not 

relevant with the topic. A pictorial view of most cited papers is given here, 

see figure 3. 

 

42. Sun et al., “Exploring EWOM in Online Customer Reviews: Sentiment Analysis at a 

Fine-Grained Level.” 

43. Nisar et al., “Up the Ante: Electronic Word of Mouth and Its Effects on Firm Reputation and Performance.” 

44. Siqueira et al., “Spreading the Word: How Customer Experience in a Traditional 
Retail Setting Influences Consumer Traditional and Electronic Word-of-Mouth Intention.” 

45. Teso et al., “Application of Text Mining Techniques to the Analysis of Discourse in 
EWOM Communications from a Gender Perspective.” 
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Figure 3: Pictorial View of Most Cited Articles 

Sustainable Marketing Concepts Developed from Reviewed 

Articles 
Based on the reviewed articles it is pointed out that only the quality 

and services a business  may promote the WOM that is a marketing 

sustainability.46 Graphically, is presented in the following section, see 

figure 4: 

 

46. Kevin Giang Barrera and Denish Shah, “Marketing in the Metaverse: Conceptual 
Understanding, Framework, and Research Agenda,” Journal of Business Research 

155 (January 2023): 113420, https://doi.org/10.1016/j.jbusres.2022.113420. 
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Figure 4: Sustainable Marketing Concepts 

Saving of Promotional Budget: WOM saves the promotional budget 

because new customers gain trust from their peers, relatives, and friends 

about some sort of products and services available in the market and after 

that they do not bother for getting further information form any other 

promotional activities.47 

Creating Customers’ Loyalty: WOM creates loyalty of customers for 

products and services after having confirmation regarding them from their 

peers and friends.48 All new customers become loyal to such products and 

services because now they have confirmation of their quality and 

characteristics from their dears and nears. 

Creating Marketing Sustainability: WOM creates a sustainable system 

of marketing because when peers tell for purchasing of the products or 

services which they have already used in past, the listeners make their firm 

and positive belief for such products, and it creates a marketing sustainability, and now it is not easily removed from the listeners’ minds and 
they continue with such products and services. Hence, new concepts may be 

developed by reviewing of the existing literature and such concepts can be 

applied for further development in the marketing field.49 

 

47. Kui Yi et al., “Appeal of Word of Mouth: Influences of Public Opinions and Sentiment 

on Ports in Corporate Choice of Import and Export Trade in the Post-COVID-19 Era,” Ocean & Coastal Management 225 (June 2022): 106239, 

https://doi.org/10.1016/j.ocecoaman.2022.106239. 

48. Shaked Gilboa, Tali Seger-Guttmann, and Judith Partouche-Sebban, “Increasing 
Customer Loyalty and WOM in an Age of Terror: Cross-Cultural Development and 

Validation of the Customers’ Reactions to Terror Scale (CRTS),” Journal of Retailing 

and Consumer Services 64 (January 2022): 102785, 

https://doi.org/10.1016/j.jretconser.2021.102785. 

49. Adam Lindgreen et al., “How to Develop Great Conceptual Frameworks for 
Business-to-Business Marketing,” Industrial Marketing Management 94 (April 

2021): A2–10, https://doi.org/10.1016/j.indmarman.2020.04.005. 
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The Journey of WOM through different marketing paths: It highlights 

the paths of marketing associated with WOM regarding the activities done 

for consumer buying behavior reviewed in the literature. For the first step, 

from the literature selected seven articles at random to find out its paths that 

link it to online marketing. Accordingly, the word of Influence of Peers (IOP) 

has noted for one time, and it constitutes 13% of the total share of WOM , 

Online Feedback (OFB) has used for 12%, Online Social Network (OSN) for 

13%, Social Network (SN) for 25%, and social media (SM) for 37%. It means 

that the use of social media for sharing of word-of-mouth is on the highest 

side that of social network is on the second number. It is the novelty of the 

use of word-of-mouth that can motivate potential buyers easily as compared 

to other tools of marketing. According to this procedure  as indicated in this 

study, the use of word-of-mouth through its paths or routes is very effective 

and successful. It is, therefore, disclosed that the effectiveness of word of 

mouth in online marketing to convince customers to purchase the products 

and services of a certain brand is very essential for marketing strategies. In 

the next section, a list of cited papers has been given to indicate the paths of 

word-of-mouth for understanding the importance of WOM that is used as 

the result oriented and sustainable tool of marketing, see table 4: 

Table 4: Marketing Paths associated with WOM. 

S. No. Media Used Citation 

1 OSN 50 

2 SN, IOP 51 

3 SM 52 

4 OF 53 

5 SN 54 

6 SM 55 

 

50. Wang, Wang, and Li, “A Discrete Electronic Word-of-Mouth Propagation Model and 

Its Application in Online Social Networks.” 

51. Mishra et al., “Adolescent’s EWOM Intentions: An Investigation into the Roles of Peers, the Internet and Gender.” 

52. Sann Ryu and JungKun Park, “The Effects of Benefit-Driven Commitment on Usage 

of Social Media for Shopping and Positive Word-of-Mouth,” Journal of Retailing and 

Consumer Services 55 (July 2020): 102094, 

https://doi.org/10.1016/j.jretconser.2020.102094. 

53. Wang, Wang, and Wang, “Understanding the Effects of EWOM Social Ties on Purchase Intentions: A Moderated Mediation Investigation.” 

54. Sang-June Park, Yeong-Ran Lee, and Sharad Borle, “The Shape of Word-of-Mouth Response Function,” Technological Forecasting and Social Change 127 (February 

2018): 304–9, https://doi.org/10.1016/j.techfore.2017.10.006. 

55. Susan A.M. Vermeer et al., “Seeing the Wood for the Trees: How Machine Learning 
Can Help Firms in Identifying Relevant Electronic Word-of-Mouth in Social Media,” 
International Journal of Research in Marketing 36, no. 3 (September 2019): 492–
508, https://doi.org/10.1016/j.ijresmar.2019.01.010. 



Al-Wifāq, December 2023, Volume: 06, Issue: 02 

48 

7 SM 56 

These marketing paths have been shown pictorially here, see figure 5: 

 

Figure 5: Marketing Paths Associated with WOM 

It is noted that different social media sites and search engines are used 

for spreading the word-of-mouth marketing activities for increasing the 

sales as it is shown in theoretical framework, see figure 2. It is a goal-oriented 

way of communication, and especially, the small enterprises find this way of 

marketing very beneficial.57 It works in a sustainable way to maintain the 

quality of the products and services.  

Comparison of the Islamic teachings relevant to Sustainable 

Marketing Concepts  In the previous heading of “Sustainable Marketing Concepts Developed from Reviewed Articles” of this paper, the authors conducted systematic 

review of literature to extract the sustainable concepts related to the subject. 

To incorporate relevant Islamic concepts, this study further explore and brings in the relevant principles found in the Qur’an and Hadith that 
emphasize trust, honesty and ethical business practices related to 

Sustainable WoMM. 

Trustworthiness and Quality The Quranic concept: “And fulfill every covenant. Indeed, the covenant is 
 

56. Carola Strandberg, Maria Ek Styvén, and Magnus Hultman, “Places in Good Graces: 

The Role of Emotional Connections to a Place on Word-of-Mouth,” Journal of 

Business Research 119 (October 2020): 444–52, 

https://doi.org/10.1016/j.jbusres.2019.11.044. 

57. Apol Pribadi Subriadi and Habi Baturohmah, “Social Media in Marketing of Ride-Hailing: A Systematic Literature Review,” Procedia Computer Science 197 (2022): 

102–9, https://doi.org/10.1016/j.procs.2021.12.123. 
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accountable.” 58 

Hadith: The Prophet Muhammad (may God bless him and grant him 

peace) emphasized the importance of fulfilling covenants and obligations. “The signs of a hypocrite are three: when he talks, he lies, Whenever he 
promises, he breaks his promise. Whenever he makes a covenant he proves treacherous.” 59 

In the context of WOM marketing, trust is built on the quality and 

reliability of products and services, in line with Islamic values of honesty and 

commitment.  As explained in the previous headings, WOM marketing 

demands a sense of loyalty and a sense of fulfilment towards the consumers. 

Therefore, the concept of marketing about the quality and reliability of 

products is directly in line with the Islamic Principles.  

Sustainable Marketing The Quranic concept: “And do not be extravagant, for He does not like the extravagant.” 60 

Islam focuses on sustainable and economic use of handling every aspect 

of life. When we talk about sustainable marketing, saving the food, gas, 

electricity from wastage is directly in line with the Islamic teachings. The 

Messenger of Allah (PBUH) strictly prohibited wastage in every aspect of one’s lives. Even if a Muslim were to be washing on the banks of a river, he should not waste water. “Abdullah ibn ‘Amr Ibn Al-Aas (Ra) that the Prophet (PBUH) passed by Sa‘d when he was Making ablution (Wudoo)’, and he said, “What is this extravagance, O Sa‘d?” He said: Can there be any extravagance in Wudoo (ablution)’? He said, “Yes, even if you are on the bank of a flowing river.” 61 

The concept of creating marketing sustainability through WOM is 

consistent with Islamic teachings that encourage responsible and 

sustainable use of resources. WOM reduces the need for extensive 

promotional budgets, in keeping with the Islamic principle of avoiding 

extravagance. 

Ethical Marketing Paths The Quranic concept: “And do not consume your wealth among 
yourselves unjustly and lead it to the rulers so that they may help you to consume a group of people’s wealth unjustly while you know.” [It is 

 

58. Qur'an, Surah Al-Isra, 17:34 

59. Muhammad ibn Isma’il Al-Bukhari, Sahih Al-Bukhari (Beirut: Dar Al-Tuq Al-Najah, 

n.d.), Kitāb al-’imān, Bāb ‘alāmah il-Munāfiq. 

60. Qur’an, Surah Al-Anaam, 6:141 

61. Muḥammad Bin Yazīd bin Mājah Al-Qazwīny, Sunan Ibn Mājah, ed. Shu’aib Al-Arna‘uṭ (Beirut: Dār al-Risālah al-’ālmiyah, 2009), Abwāb ut-Tahārah wa Sunanuhā, 

Bāb mā jā fil Qaṣd fil wużū wa karāhiyati at-ta’addi fīhi. 
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illegal].”62 

The Messenger of Allah (PBUH) forbade injustice in trade and 

business matters. As discussed in the previous paragraph, WoMM 

requires strict guidelines and ethical marketing practices to be adopted 

in contemporary studies. Islamic teachings also emphasizing the 

necessity of ethical behavior. Once Messenger of Allah (PBUH) was 

passing by a seller who was selling grains. Prophet PBUH put his hand in 

the heap of grains and found that the grains hidden deeper inside the heap 

were wet. The Prophet PBUH angrily directed the seller to show off the 

faults and problems in the product to the consumers before selling. In another Hadith, “Abu Sa’id reported: The Prophet (صلى الله عليه وسلم) said, “The honest 
and trustworthy merchant will be with the prophets, the truthful, and 

the martyrs.” Sunan al-Tirmidhi 1209, Hasan”. Hence, Islamic teachings 

against illicit consumption of wealth are consistent with ethical 

considerations in marketing processes. Incorporating these Islamic 

concepts into academic discussion enriches the narrative by emphasizing 

the compatibility of WOM marketing with Islamic values of trust, loyalty, 

sustainability, and ethical business practices. 

Results  
The results constituted the two basic concepts of WOM, the targets-

oriented, and sustainable marketing concepts. 

Target-oriented: It means how the word-of-mouth is effectively used to 

get the marketing targets. It is an easy and useful way of communication, 

when peers and friends inform their buddies about the products available in 

the market. The peers share their experience with their lovers. The new 

customer get satisfaction due the use of their dears. E-commerce businesses 

use a range of online channels to maximize product sales and consumer 

value, that is why the word-of-mouth is very essential regarding dealings of 

e-commerce. The way of marketing that has been discussed here is very 

influential consumer buying behaviour.63 The use of electronic word-of-

mouth links with development of modern technology and internet that is 

why it is target oriented way of marketing in this era. It is one of the driving 

forces behind the growth of online retailing. The online awareness is very 

helpful in purchase behavior. The literature discloses the famous platforms 

of online shopping that consists of blogs, discussion forums, shopping 

platforms, and websites for customer reviews. The number of people are 

 

62. Qur’an, Surah Al-Baqarah, 2:188 

63. Lane T. Wakefield and Robin L. Wakefield, “Anxiety and Ephemeral Social Media Use in Negative EWOM Creation,” Journal of Interactive Marketing 41 (February 

2018): 44–59, https://doi.org/10.1016/j.intmar.2017.09.005. 
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increasing day by day who choose to communicate their ideas through this 

way of communication and dealing.64 Knowing the customers viewpoints 

become easy with this way of marketing and decision making. The product 

assessment and choice method become easy and cheaper. The internet and 

social media provide a platform to customers for discussion and easy 

selection of their desired products. The required targets are selected with 

the use of this concept.65 

Sustainable Tool: Marketing campaigns motivate the customers for 

purchasing, and the proper such campaigns put the positive impact on sales. 

The WOM may be used in publishing, software, clothing, food, electronics, 

etc. industries, under this, people discuss with peers and friends  and get the 

advice for buying decision and find it more effective than getting information 

from advertising. The e-business expands its activities and services utilizing 

digital platforms and attracts and retains customers.66 

Merits of WOM: It is a general practice of people who before a purchase 

consult with their peers, friends, and relatives and get their views, in this way 

the customers may take the right decisions, and they may keep them safe 

from the relevant unseen losses and may get the benefits of the old 

experienced customers. Other associated advantages, such as, it increases 

the understanding, trust, brand recognition; and it is the fastest, the 

cheapest, the simplest, and most effective way of marketing 

communication,67 see figure 6 below: 

 

64. Marcello M. Mariani and Franco Visani, “Embedding EWOM into Efficiency DEA Modelling: An Application to the Hospitality Sector,” International Journal of 

Hospitality Management 80 (July 2019): 1–12, 

https://doi.org/10.1016/j.ijhm.2019.01.002. 

65. Martin A. Pyle, Andrew N. Smith, and Yanina Chevtchouk, “In EWOM We Trust: 
Using Naïve Theories to Understand Consumer Trust in a Complex EWOM Marketspace,” Journal of Business Research 122 (January 2021): 145–58, 

https://doi.org/10.1016/j.jbusres.2020.08.063. 

66. Jeannette A. Mena et al., “Competing Assessments of Market-Driven, Sustainability-

Centered, and Stakeholder-Focused Approaches to the Customer-Brand 

Relationships and Performance,” Journal of Business Research 95 (February 2019): 

531–43, https://doi.org/10.1016/j.jbusres.2018.07.038. 

67. Rajesh Iyer and Mitch Griffin, “Modeling Word-of-Mouth Usage: A Replication,” 
Journal of Business Research 126 (March 2021): 512–23, 

https://doi.org/10.1016/j.jbusres.2019.12.027. 
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Figure 6: Merits of WOM 

All the enterprises may enjoy these benefits, because the loyalty of 

customers may increase. 

Management of Negative WOM: The negative WOM on social media 

about service blunders, product recalls, a bad e-commerce site interface, 

product unavailability, disputed brand marketing, and poor customer 

service experiences may significantly harm businesses and organizations. It 

travels faster as compare to the positive WOM, and to overcome it, a proper 

management response is required, and necessary knowledge and skills, and customers’ education can make the environment positive.68  

Ethical Considerations in Eord-of-Mouth Marketing 
The ethical aspects of word-of-mouth marketing (WOMM) have received 

considerable attention in the marketing literature due to its powerful 

influence on consumer behavior and brand perception. While WOMM can be 

a powerful tool for businesses to build trust and credibility, it also raises 

important ethical considerations. An ethical concern is the credibility and 

transparency of WOMM's efforts. As Leiser (2016) noted, some companies 

engage in deceptive practices through astroturfing, which involves creating 

false reviews or testimonials to manipulate public opinion. Such actions not 

only undermine trust, but also violate ethical standards. Additionally, 

WOMM campaigns can sometimes coerce consumers into sharing their 

opinions or endorsing products, which could undermine their autonomy 

(Moller, Ryan, and Deci, 2006). These ethical dilemmas highlight the need for 

companies to ensure the transparency and credibility of their WOMM 

initiatives. 

 

68. Soobin Seo and SooCheong (Shawn) Jang, “A Negative or Positive Signal? The 
Impact of Food Recalls on Negative Word-of-Mouth (N-WOM),” Journal of 

Hospitality and Tourism Management 47 (June 2021): 150–58, 

https://doi.org/10.1016/j.jhtm.2021.03.008. 
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Besides authenticity, confidentiality is another key ethical dimension of 

WOMM. Because consumers share their experiences and preferences with 

others, their personal information may be shared without consent. This 

raises concerns about data breaches and data security. Researchers such as 

Litvin et al., (2018) have highlighted the importance of protecting consumer 

privacy in WOMM campaigns. They argue that companies should establish 

clear guidelines and obtain express consent when collecting and sharing 

consumer-generated content to maintain ethical integrity. Additionally, the 

emergence of social media and online platforms has blurred the lines 

between personal and public discourse, requiring marketers to comply with 

laws regarding privacy and protection of user data (Gillespie, 2018). 

WOMM's ethical considerations extend beyond the content itself and 

encompass the broader ethical environment of consumer trust, autonomy, 

and data protection. 

Islamic Perspective about WOMM 
Islamic ethical considerations in word-of-mouth marketing offer a 

unique perspective grounded in the principles of honesty, integrity and 

fairness dictated by Islamic teachings. In the context of Islam, word-of-

mouth marketing must adhere to Quranic injunctions that emphasize 

truthfulness and the avoidance of deception in all forms of communication.69 

A fundamental principle is the concept of “Taqiyyah,” which encourages 
truthfulness and transparency in relationships.70 Furthermore, the prohibition of “Ghiba” (gossip) and “Namimah” (malicious gossip) highlights 
the importance of ethical communication and avoiding the dissemination of 

false or harmful information.71 These principles align with the ethical 

considerations of word-of-mouth marketing, emphasizing the importance of 

authentic, transparent, and honest communication. To navigate these ethical 

waters, businesses engaged in word-of-mouth marketing in Islamic contexts 

must be vigilant in upholding these principles, ensuring that their marketing 

practices are consistent with the ethical teachings of Islam. 

Discussion  
The findings of the SLR explain the functions of WOM. The study's 

limitations, study gaps, and recommendations for future research are 

presented at the end. From the conclusions of the reviewed publications, it 

is indicated consulting the previously well-defined research topics and the 

relevant issues in detail. A focus on research consists of  trust creator and 

sustainable marketing tool. Both the sub-headings have been explained well. 

Using the online reviews by customers to make well-informed buying 

 

69. Al-Quran, Surah Al-Baqarah, 2:42 

70. Al-Quran, Surah An-Nahl, 16:91 

71. Al-Quran, Surah Al-Hujraat, 49 :12 
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choices,72 the word-of-mouth has been proved as the best tool of marketing. 

In continuation of objectives of studies and research questions, the collection 

of literature discussed in detail based on a systematic review and dealt with the articles with their justification in terms of  “The Criteria in the SLR for Inclusion and Exclusion” for understanding the reasons of keeping some 
articles in the study as mentioned in table 2. Then, a periodic trend of review 

articles from 2019 to 2022, a four years,  year-wise trend in the SLR consisting of “review article trends” and “research article trends” and 
highlighted the chosen factors to show the effectiveness of WOM to convince 

the readers. After that, is provided the summary of eighteen articles 

consisting of research findings of the research articles. The SLR commentary 

on the reviewed articles covers the findings of selected articles. In the 

modern corporate environment, marketing scholars and practitioners have 

established the value of WOM. Customers believe on suggestions they 

receive from friends and family in making purchases.73 It impacts the 

consumers attitude, buying intention, and sales. For internet transactions,  

eWOM is used to inform and communicate technologies the peers. The term 

WOM or eWOM may impact as positive or negative, depends upon its use. 

The prudent businesses get the maximum benefits as mentioned in figure 6. 

This article guides the whole business community to use it positively to 

promote their goods and services. It is a target oriented and sustainable tool 

that is especially recommended for micro and small enterprises.74  

Conclusion 
To determine the influence of WOM as a sustainable marketing 

technique and how it affects the selling activities. This study gives a thorough 

examination of the international literature. Unfortunately, due to its wrong 

use, it could have a negative effect on a business's reputation. In addition to 

discussing the effects of word-of-mouth, electronic word-of-mouth, online 

shopping, selling, and purchasing activities, customer responses via 

electronic media, the most cited papers, research trends, and topics, this 

paper provides a thorough overview of the marketing literature that is 

currently available. The paper offers recommendations for private and 

public policymakers. However, the SLR maintains restrictions on its usage of 

 

72. Elvira Ismagilova, Yogesh K. Dwivedi, and Emma Slade, “Perceived Helpfulness of EWOM: Emotions, Fairness and Rationality,” Journal of Retailing and Consumer 

Services 53 (March 2020): 101748, 

https://doi.org/10.1016/j.jretconser.2019.02.002. 

73. Felix Septianto and Tung Moi Chiew, “The Effects of Different, Discrete Positive 
Emotions on Electronic Word-of-Mouth,” Journal of Retailing and Consumer Services 

44 (September 2018): 1–10, https://doi.org/10.1016/j.jretconser.2018.05.006. 

74. Xun Xu and Chieh Lee, “Utilizing the Platform Economy Effect through EWOM: Does 
the Platform Matter?,” International Journal of Production Economics 227 

(September 2020): 107663, https://doi.org/10.1016/j.ijpe.2020.107663. 
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a single database and its rejection of grey literature, and to provide room for 

future research, the focus of this work was limited to two key factors, the 

effects of word-of-mouth, and the success of marketing applying this tool. 

Small  industries, such as publishing, software, electronics, clothing, and 

food, commonly use this marketing tool to launch new products. People take 

interest in peers suggestions that is why it is more effective tool of 

marketing. It is a sustainable tool of micro and small enterprises because 

they have budgetary constraints, and it is tool that fulfills that gap. Only one 

review article has been discovered through the Science Direct database for 

literature review of this study. Therefore, based on this fact, it is the novelty 

of this study to have at least 50% grey area to do research. 

Recommendations 
The concept of word-of-mouth is recommended especially for micro and 

small enterprises because it is a cheap and easy way of marketing, and such 

businesses cannot afford heavy marketing expenditures. Experienced 

business personnel always pay attention to the quality of their products, and 

to the services they offer. Good quality and service are the two factors to 

achieve the targets. 

Future Implication  
The outcome of this research may be applied by private and government 

sector, and all the policymakers, researchers,  practitioners, customers, 

and/or other stakeholders concerned with field of the marketing may get the 

benefits from this research. 

Limitations 
To keep the originality of the research, inclusion, and exclusion criteria 

were used for conducting this research. There is a minimum systematic 

review research is available on the selected topic with the database site of 

science direct, that itself is a limitation of  this study. 

Conflicts of interest: The authors state that they do not have any 

conflicting interests. 
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Interpreters of the Indian Subcontinent 
Regarding Contradiction in the Qur’an 

(A Critical and Analytical Study through the Prologues of 
Selected Urdu Interpretations) 

ABSTRACT:  Allah Ta'ala revealed the Holy Qur'an to the Holy Prophet (peace and blessings of Allah be upon him) and made this book a guidance and light for mankind and made a means of confirming the Messenger of Allah (peace and blessings of Allah be upon him). Scholars and commentators have explained the meanings of this book systematically since the revelation of the Holy Quran till today. There are two types of verses in the Holy Qur'an, one Muhkam which is clear in meaning, the other is Mutashābih whose meaning isdifficult to understand, However, there are some verses whose meaning is clear but contradicts the meaning of other verses. So, is there a contradiction in the Quranic verses or not? And if so, then how would it be possible to prioritize them? Have scholars of the subcontinent discussed these issues in their academic heritage or not? Especially in prologues of their interpretation? If so, what are their opinions? All these questions have been discussed in this article.  There are a few prevailing interpretations of the subcontinent selected for this article. The article is divided into two main parts, firstly, the meaning of conflict and priority is explained, and secondly, the opinions of the scholars of the subcontinent are discussed regarding this problem. 
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ا  ٳ راٳ ٳ ٳ ۔ٳ نٳ ٳ ٳو اطٳ ا ٳا ٳ ٳ ٳاورٳ،ٳ ٳ وٳد ٳ ٳ ٳد ٳوارثٳ اثٳ مٳ ٳ یٳ ٳ
ا ٳ ٳو ٳاورٳ ٳ ٳ د ٳ ٳ ںٳ ٳوار ٳوارثٳد ٳ ٰڧڽٳ ٳڗ مٳ ٳ وںٳ دو ٳ ںٳ ٳ۔ٳ ٳوا ٳئ اسٳ

ظٳ ٳ تٳ ٳ مٳ ٳا ٳ۔ٳ د ٳ الٳ ٳا ٳانٳ ٳ ٳو ٳ۔ٳ ا ٳ ٳ ٳورا ٳ ٳ زئٳ
اٳ ٳ  ٳ اورٳ تٳ ٳ ٳ ا ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳٳ ٳ ٳ ا تٳ ٳ ٳ ٳ ٳ

ٳ ٳ فٳ قٳاورٳا رٳا ٳ ٳ ٳ ٳ ٳ ا ںٳ  ۔ٳٳدو

آنٳ ا
.ٳ،ٳاژغ۪ٿلٳا ٳا ٳاژۇ۠ڽٳا عٳاژۇفويٳا ٳٳ–ا ا ذك۬بٳا ر طٳاڜ  سةٳاڜ  ةٳږڈ ئ۬ ۗۃٳاا :ٳڷې ٳ ،ٳ.ٳ

 ء1238
. https://coptic-treasures.com/book/ ع ا -ب-اژۇ۷ۡي -ا ا-ا /. 

ز ٳ ٳاټ.ٳ،ٳا ٳ ئٳ ةٳا ض ٳا ٳا ةٳ ٳاڗجڛ ا :ٳوزارةٳاژ۷۬ونٳا ٳاژ۬غ۷دۻ ۼ ٳا ةٳ .ٳاڗںڹڙډ فٳوا ٳواڜٙو ڷ اڜٔ
د  .1418،ٳواڜٔر

ڴ ٳۿخ .ٳ،ٳا ٳ ڴٳ ٳإئا ٳ ٳا ٳاز حٳ ٳ ا ٳا ٳاژۗښڻ ا وت:ٳدارٳا  .1997،ٳ.ٳ
ري  ڕ.ٳ،ٳا ە ٳإ ٳ ٳاټٳ ٳ ريأ ٳ:ٳ.ٳا :ٳدارٳا ۗٿ.ٳد ٳاژ  .1414،ٳٳد
ڽ  ڮ .ٳ ،ٳا ٳ ٳ ٳاټٳ ٳ ٳأ ارثٳا ٳا ٳ ٳ ةٳا ةٳ=ٳئغ ڬ ۼ ٳا تٳا ۷ ة:ٳدارٳاڗڻې ،ٳ .ٳ

1406. 
ی  .ٳ،ٳاژشڰٿو ٳا ٳ ٳ ٳ اثاجٳا ٳاڗم ٳ ا ٳرا مٳا ٳا ر:ٳڵډ  .سٳن،ٳ.ٳ

.ٳ،ٳا  اٳا رة بٳا ٳا ۼ ۋ .ٳا ڟٳا ٳ ٳاا  .1422ٳٳ،:ٳاڗڹډ
https://archive.org/details/20200923_20200923_0228/page/n1/mode/2up. 

وس ڛ۷ س.ٳ،ٳ۞ ةإ۽غ۷ الٳاژشخۇ ٳا ةٳ ۼ صةٳا ٳاڜٙهڛ ا ۻ ٳاڗڻۈ ۗ :ٳاڗڻې  .1896،ٳ.ٳ
ب.ٳ اٳ ٳا ٳ ٳ ا ٳا ر:ٳا ٳا .ٳ ٳ  .سٳن،ٳا
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یٳٳٳ  ٳدو ٳانٳ مٳ ٳٳاٳ ٳ ٳٳٳ ٳ رٳ ٳ د ٳز ٳ ںٳ ٳوار ٳ ٳ  ٳ48۔ٳٳ

ٳ  ٳ ٳ ٳا ںٳ ٳ ےٳوارثٳ ٳٳدو ٳ ٳد ںڈ۷ٳوارثٳ ٳٳ49۔ٳ اورٳرا ا ٳ مٳ ٳا ٳد
ٳ دٳ نٳ ٳ  ۔ٳٳ

ٳ  ٳروٳ ٳ ا ٳ آٳ ا ٳ ٳ وا ٳ دہٳآزادٳ ٳ زادٳ ٳوارثٳ ٳ ٳ  مٳ ٳ طٳ ٳٳ ا ٳ ٳاسٳ
وارثٳ  ٳ ٳ ا اورٳ ںٳ ٳ وارثٳ ٳٳ وارثٳ وہٳ ٳ دوٳٳ ٳ ٳٳ ٳ50۔ٳ ںٳ ٳ ا ٳ ٳ وارثٳ

ٳ ۔ٳ ٳ  ٳدآا ٳر لٳ ٳ ٳ ٳ ںٳ دٳ ٳ ٳور ٳ ٳ ٳوا ںٳٳ رٳاو ٳ ٳ زادٳ ٳ ٳ ۃٳاورٳور ٳوۃ ا
ٳ ٳوارثٳ ٳ مٳئ ٳ  ٳ 51۔ٳٳ

ٳ  ٳ ٳ ٳ ٳ ٳ ِٳ ٳ اسٳ مٳ ا ِٳ ٳ آد ٳ وا ٳ ٳٳ دہ زادٳ آزادٳ رتٳ ٳ ا ٳ ٳورا مٳ
ںٳ ٳ دٳ دارٳ ٳ ر ٳ ا ٳ ٳاسٳ ٳ ٳ ٳ ٳٳ ٳ د ٳ داروںٳ ٳ ر ٳ ٳ ٳ ٳ ٳ

ٳآٳٳ ٳ ٳر ٳ ٳورا ٳاسٳ ٳ ٳوا  ۔ٳ زادٳ

تٳ  ٳ ںٳ ٰٳا ٳ ا ا ٳٳ وٳ ٳ ٳ ٳ تٳ ٳاسٳ ٳئھٳ نٳ اورٳا ٳ ٳ وا ٳ دہٳ ٳز ٳ ٳ
نٳ  ٳ ٳ ا ٳاورٳ ٳر داسٳ ٳٳ ہز ٳو ۔ٳ ہٳ بٳٳ ٳ ا ٳ ٳا ٳذر ٰڧڽٳ ٳاڗ مٳو ٳ اثٳ ٳ ٰٳ ٳ ا

ٳ  زلٳ ٳ ٳ ۔ٳ ٳ تٳ ٳٳ صلى الله عليه وسلمٳ ٳ ٳ زلٳ ٳ و ٳٳ ٳ ٳ ٳ ٳ ٳاسٳ ٳ ارٳ ٳ اورٳ
ٳ ۔ٳ  ٳٳ ٳ زلٳ ٳ ٳ ورتٳ ٳ ٳ و اورٳ ویٳ مٳ ا ٳ اثٳ ٳ ٳ ٳ۔ٳ ا و

ٳ ٳ ٳ ںٳ ٳ بٳا ٳ ٳا ٳ ٳ ٳ ٰڧڽٳٳر ٳاڗ ٳٳ اورٳو ٳٳوٳٳ ٳ ٳ ۔ٳٳ ٳو
ٳ دٳ ٳ ٳ ٳ د مٳ ٳا اثٳ اٳ ٳ مٳ ٳا ا ٳ ٳ ٳ مٳٳ ۔ٳ ٳ ٳا اثٳ ٳ ٳ ٳ

ٳٳ ٳ۔ٳ ٳ ںٳ د سٳاورٳ ٳ ڑٳ ٳ ٳرا ٳ ٳو ٳ ا ٳ ٳ ٳ ٳ اثٳ مٳ ٳا ںٳ
 

ع،ٳاژغ۪ٿلٳا۔ٳ48  .439،ٳاژۇ۷ۡي ٳا
ع،ٳاژغ۪ٿلٳا۔ٳ49  .345،ٳاژۇ۷ۡي ٳا
ا،ٳزٳا۔ٳ50 ۃ ٳا ٳ ٳاڗڰڛ ٳا  .53،ٳا
وس۔ٳ51 ڛ۷ ہ ،ٳ۞ ۼ ٳا ال ٳ ٳا  .66،ٳاژشخۇ ٳا
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ٳ ٳوارثٳ ٳ ٳ  ۔ٳٳ

ٳ  ٳ ا ٳٳ ٳ ٳ رو ںٳ دہٳ ز ٳ ٳٳ  ٳ ٳ ا ٳ ٳ ٳ د ٳ ٳ ٳ ٳ وا ٳ
ٳدورٳ  ٳ ٳدٳ ا ٳاورٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳاورٳدورٳوا ٳ ٳوارثٳ ٳوا ٳ ٳ ٳ ٳد ٳدر ٳ ٳئائٳ

ومٳ ٳ ٳٳ وا د ٳ ٳ ا تٳ ٳ ٳ ئائٳ ٳ در ٳ ا اورٳ ٳ تٳٳ ٳ ٳ ٳ ٳ ٳ رہٳ ٳاسٳ ٳ ٳ
ومٳ  ٳ ٳ ٳ ٳاورٳ ٳ اٳوہٳوارثٳ ٰ ٳ دہٳ ٳز ٳ ٳ مٳٳ ٳ43۔ٳ ٳ ٳا ٳا ٳ ٳ
ٳ ٳ ںٳ پٳدو ںٳاورٳ ٳ ٳ ٳ ٳ ٳ ںٳ ٳ ٳ ٳاورٳ ٳ 3ٳ ٳ ٳ ٳ د ٳ ٳٳ ٳ ٳ

ٳ ٳ ٳ پٳ ٳٳ 2ٳ ٳ ٳد ٳ ٳا ںٳ ٳ ٳ ٳاورٳا ٳ ٳ ں ٳ لٳ ۔ٳٳد ٳٳ ٳ ٳ ٳ
ٳ۔ٳ ٳ ٳد ٳ ٳ ٳا ٳاورٳا ٳ ٳدوٳ ٳ  ٳ44۔ٳٳ

ٳ ٳ  ٳ وضٳ بٳا ںٳا ہٳدو ٳاورٳ ٳ ٳ ٳ ٳ ۔ٳ ا ٳ ٳاورٳ ٳ ٳ ٳ ٳ ٳا
ٳ ٳ ٳ ٳٳ45۔ٳ ٳ ٳ وضٳ ا بٳ ٳ ا ٳ وہٳ ٳ ٳ ٳ۔ٳ ٳ ٳٳ ٳ ٳ ٳ ٳ ٳ

نٳ  ٳ ٳ ٳداداٳاورٳدادیٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳزو ٳا ٳ ٳںٳ ٳ ٳ ٳاورٳ ٳ اورٳ ۔ٳٳٳ
ٳ ٳ ٳ ٳ ٳ ٳٳ۔ٳلٳ ٳ ہٳ ٳاورٳ ٳاسٳ ٳ ٳاورٳ ٳ فٳ ٳ پٳ ٳ ٳ ہٳ ٳاورٳ ںٳ اسٳ ٳ

ٳ  فٳ  ٳ46۔ٳٳ

ٳ ٳ ٿںٳںٳاورٳ،ٳٳا ٳۿ بٳٳ وض ا مٳ ٳٳا ر ٳذوا ٳ ٳ ٳ ٳ ۔ٳاورٳ
ٳ  د مٳ ٳ ٳ ٳ ٳوارثٳ فٳ ٳ47۔ٳ ٳ ٳ ٳ ٳا ٳ ٳ ٳٳد ٳور مٳٳ ٳ ٳ رٳٳٳ ا

 
ا،ٳزٳا۔ٳ43 ۃ ٳا ٳ ٳاڗڰڛ ٳا  .55،ٳا
وس۔ٳ44 ڛ۷ ہ ،ٳ۞ ۼ ٳا ال ٳ ٳا  .63،ٳاژشخۇ ٳا
ڽ ٳ ٳٳٳاټٳٳأ ٳا ٳ۔ٳ45 ڮ ڬ ٳ،ٳا ارثٳ ٳٳا ٳ۽غ =ٳٳا تٳدار:ٳة )ٳا ۷ ۼ ٳاڗڻې ،ٳ (1406،ٳا

10. 
وس۔ٳ46 ڛ۷ ہ ،ٳ۞ ۼ ٳا ال ٳ ٳا  .64،ٳاژشخۇ ٳا
ا،ٳزٳا۔ٳ47 ۃ ٳا ٳ ٳاڗڰڛ ٳا  .148،ٳا
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ٳ  ٳ اورٳ ٳ ٳ ٳ ہٳ ٳ لٳ ٳ ٰٳ ٳ ا ٳ ٳ ا ٳ ٳ ٳوارثٳ ٳ لٳ ٳ ٳ اورٳٳ 2ٳ ںٳ
ٳ ٳد ٳئائٳ ٳآ۔ٳںٳ ٳ دٳ نٳ  ٳ: ٳار

ۡكُ  ۡصِ ِ یُ  ُ ۡ ُ ا دکُِ َ ِ  اَوۡ ۡ َ نُثَۡ ۡ ُ حَظ ا ِ مِثۡ َ ذ ِ  38۔ ل
ٳئائٳ" ںٳ ر ٳدوٳ ٳ دٳ ٳ ٳ ٳ ٳد ٳ ٳ ٳ رےٳ ٳ دٳ ٿریٳاو ٰٳۿں ٳ  "۔ٳا

ٳ: ٳ دٳ ٳار یٳ  دو
ُ ٳ ِ مِثۡ َ ذ ِ سَِآءً فَ ً و  ةً رجَ َ ا اخِۡ ُ ن َ  ۡ ِ ؕ وَ ا ِ ۡ َ نُثَۡ ۡ  ٳ39۔حَظ ا

ٳ " دٳ ٳ ا ٳ ںٳ ٳ ٳ اورٳ ںٳ ٳ ٳ (ٳ ٳ وا ٳ ( ٳ ا ںٳاورٳ ئائٳٳ ر
ٳ  "۔ٳٳ

ٳ ٳ اٳ ٳئائیٳ ٳ ٳورا ٳ ٳاورٳ ٳ ٳ: ۔ٳٳ ٳ ٳ ٳ ٳ رتٳ ٳ ازہٳدرجٳذ ٳا  اسٳ
ٳ " ٳٳ ٳ ٳ ٳور ٳ ٳ لٳ ٳر ٳ ٳ ٳو ٳ د ارٳ ٳئائٳ ٳ ٳ ٳ ورا

ٳ ٳ ٳ ٳ اثٳ حٳ ٳ مٳ دٳ ۔ٳ ٳا ٳ لٳ ٳ لٳ رٳر ٳٳ توٳ
 ٳ40"۔ٳٳئائٳ 

ٳ  ٳ ا ٳ ٳ ٳٳ اور ٳ ٳ  ٳ رو وا دورٳ ٳاورٳ ٳ وارثٳ ٳ ٳوا ٳ ںٳ دٳ ںٳ ٳدو
ٳاسٳ ۔ٳ  ٳ ٳومٳ  ٳ ٳ ا ٳ ٳ ٳ آا ٳ وہٳٳ ٳ ٳ ٳ اورٳ وٙٳ ٳ ٳ ٳانٳ ںٳ ٳوا رٳ

ٳ ٳ ٳٳ41۔ٳٳ ٳ نٳ ںٳ ٳ ٳئ ٳاسٳ  :ٳ
تٳ" ٳ ٳ تٳ ٳو ٳ ٳوا ا ٳ ٳ ا اورٳ ٳ ٳ ٳوارثٳ ٙ اورٳ ٳ دٳ اورٳ ٳ او ٳ

د ٳٳ او دٳا ٳاو ا ٳ ٳ ٳڑٳ ٳوارثٳ ٳ ٳ پٳ ٳ ٳا ٳ ۷ںٳ وٙںٳاورٳۿ
 "ٳ42۔ٳ

ِٳ  ٳد ٳ ٳ مٳ ٳ تٳ ٳ م درجٳ ٳٳ ا ٳ ٳ ںٳوارثٳ ٳاورٳ ٳ ٳ د ٳ ںٳ ٳ
 

ء،ٳنآا۔ٳ38 ٳا  11:4ر
ء،ٳنآا۔ٳ39 ٳا  176:4ر
ع،ٳاژغ۪ٿلٳا۔ٳ40  .349،ٳاژۇ۷ۡي ٳا
ري ۔ٳ41 ري ٳ ،ٳا ا،ٳا  .6/2477،ٳ6354:،ٳاٳۻڈ ٳٳإذاٳا ٳاٳاث:ٳ ب،ٳبٳا
وس۔ٳ42 ڛ۷ ہ ،ٳ۞ ۼ ٳا ال ٳ ٳا  .62،ٳاژشخۇ ٳا
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دٳ  ٳاو ٳا ٳ ٳ ٳ ٳ ںٳ ٳدو وضٳاورٳ بٳا ٳا ٳ ٳ ٳاورٳ ٳ ٳ ٳ ٳ ٳاورٳ ٳ ٳ ٳ ٳپٳ ٳ
ٳاورٳ  ٳ ٳٳ ٳ ٳٳ33۔ٳ ٳ پٳ ںٳ فٳ ٳوارثٳ ا ٳ ٳئد ٳٳ ٳ پٳ ٳاورٳ ٳ ٳ ںٳ

نٳ رٳٳٳٳ ٳ ٳا ٳ ٳ پٳا ٳ ٳ دٳ ٳاو ٳا ٳ پٳ ںٳاورٳ  ٳ34۔ٳٳاورٳ

ٳ ٳ ٳ ٳروحٳ ٳ ٳ ٳا ٳ۔ٳ ۳۔ٳ  پٳ ۔ٳ ۲۔ٳ ٳ ۔ٳ ۱۔ٳ تٳ ٳ ۔ٳٳ۔ٳ ۴۔ٳ ٳ
ء ۔ٳ ۵ نٳ ٳ35و ٳ د ٳ ٳئد تٳٳ اورٳٳ ٳ ٳ ور ٳ مٳ ٳ ۲۲ٳ ٳ ٳ ۔ٳ ۱ٳ36۔ٳ ا ٳ

ءٳٳو ٳو ٳو۔ٳ۲۔ٳٙ ٳ ٳ ٳ ءٳٳ ٳو ٳ۔ٳ۴۔ٳپ۔ٳ۳۔ٳٙ ٳ ٳ ٳ۔ٳ۵۔ٳٳ ۔ٳٳ
ٳ ۔ٳ ۶ ٳ ء۔ٳ ۷۔ٳ ا و ٳ ںٳ ٳ )دادا(۔ٳ ۸۔ٳ ٳ )دادی(۔ٳ ۹۔ٳ ٳ ٳ۔ٳ ۱۱۔ٳ ڭڱ۔ٳ ۱۰۔ٳ ہٳ ٳ ٳ

ٿں ں۔ٳ ۱۲۔ٳ ۼ ا ٳ د۔ٳ ۱۳۔ٳ ا ٳاو ں۔ٳ ۱۴۔ٳ ںٳ ٳ د۔ٳ ۱۵۔ٳ ٳ ٳاو ۷ںٳ ۔ٳ۔ٳ ۱۷۔ٳ  ۔ٳ ۱۶۔ٳ ۿ
د۔ٳ ۱۹۔ٳ ں۔ٳ ۱۸ ٳاو د۔ٳ ۲۱۔ٳ ۔ٳ ۲۰۔ٳ ںٳ او ٳ پ۔ٳ ۲۲۔ٳ وٙںٳ ٳ ٳٳ37۔ٳ دادوںٳ رتٳ رہٳ

ٳ  ٳ ٳ وارثٳ ٳ ا ٳ )ٳ ہٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ رو دًٳ او ٳ ںٳ ںٳ ا ٳ ا ،ٳ(ٳ
ٳ  دٳ ٳاو ٳاورٳانٳ دٳ ٳاو ںٳاورٳانٳ دٳ ٳاو ٳٳ ٳ ںٳاورٳانٳ ٳ ٳ ارٳد ٳ ٳ فٳانٳ ٳ

مٳ  ٳ ٳ ٳ ٳ ٳٳ ٳ ٳانٳ ٳ ٳ ٳ دو ٳ ٳ ٳرو ٳ ا ٳ ٳ ٳ رہٳ ٳ ٳ ٳ ٳ
ٳ  ٳ ٳ ٳاسٳ مٳ ٳ ٳ ٳ ءٳ و ٳاورٳ اورٳ ٳ ا ٳآاورٳ ٳ ٳاورٳ حٳ ٳ ا ٳ ٳ ٳ د ارٳ ٳ یٳ

ٳ  ٳوا یٳ ٳ ٳ ٳدو ٳ ٳ ٳ ٳ مٳ ٳ مٳ ر ٳذوا قٳانٳ ٳ ٳوا ٳ ا ٳ د ٳاورٳ اورٳ
 ۔ٳ

لٳ  ٳ ا ٳ ٳ  ٳ فوٳاٳ ٳ ٳ مٳ ٳ ارٳد ٳا ٳ راٳ ٳ ٳ ٳ  اسٳ ٳا ٳ دٳ۔ٳ ٳ او
ٳ  ٳ ٳ ٳدٳ آٳ ااورٳ ٳئائٳ ٳ ٙ ٳدوٳ ٳ ٳ ٳ۔ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ فٳوا ٳ رتٳ

 
ی ۔ٳ33 اث،ٳاژشڰٿو ٳاڗڹ ٳ ا  8،ٳا
ع،ٳاژغ۪ٿلٳا۔ٳ34  .433،ٳاژۇ۷ۡي ٳا
ئٳ۔ٳ35 ا،ٳزٳاٳاټٳ ٳٳا ۃ ٳ اٳ ٳاڗڰڛ ٳا ۼ ٳاڗںڹڙډ )ا ڷ ٳاژ۷۬ونٳوزارة :ٳاژ۬غ۷دۻ ٳا ف ٳاڜٔ ة ٳواڜٙو ٳ وا

د  .54،ٳ(1418،ٳواڜٔر
ع،ٳاژغ۪ٿلٳا۔ٳ36  .346،ٳاژۇ۷ۡي ٳا
ع،ٳاژغ۪ٿلٳا۔ٳ37  .437-436،ٳاژۇ۷ۡي ٳا
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ِ م  َ وَصِ َعۡ ۡ صُ ۡ  27۔  دَیۡؕاَوۡ بهَِ تُ
ٳ " ٳ اورٳ ٳ ڑاٳاورٳ ٳ ہٳ ز دٳ او ٳ ٿریٳ ۿں ٳ ٳ ٳ ںٳ ٳانٳ ٳ ا ٳ وٙٳاسٳ

ٳ  ضٳ ٿرےٳ ۿں اورٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ و اسٳ ٳ ٳ دٳ او ٿریٳ ۿں ٳ ا
ٳ ٳ ٿرےٳئ ٳۿں ٳانٳ ٳ ٳ ٳآ ادا ٳ  "۔ٳاںٳ

یٳ ٳ ٳ تٳ ٳ:درجٳٳٳ ٳ رٳ ٳ  ذ
ٳا " ٳ ٳ ا ٳ دہٳ ٳز ٳ دٳ او ٳ ا ٳ ٳ ر ٳ ٳ ٳئ یٳ ٳ ٳ دٳ او ٳ ٳ ٳ ٳ ٳ

ٳ  یٳ ٳ ںٳ دٳ ٳ ور ےٳ اورٳدو ٳ ٳ دٳ او ٳ ا اورٳ ٳ ٳ اثٳ ئائٳ ٳ دٳ او ٳ یٳ
ٳ ٳوارثٳ ٳ ٳاورٳا ٳ  ٳ28"۔ٳٳٳوارثٳٳئٳیٳٳ ٳٳ

ٳ ٳ تٳدرجٳ  تٳ ٳ ٳا ٳ ٳ مٳ ٳٳ  ٳ تٳ ٳ ٳ ٳ ٳ ٳدوٳ یٳ
ٳ  رٳ ٳ یٳ  ۔ٳٳ

ٳ  دوٳ دوٳ دٳ او ٳ ٳ ٳ ا ٳ ٳ وارثٳ ٳ ٳ ٳ ںٳ ٳ ٳ ا ٳ ٳ ںٳ ٳ ںٳ ٳ ٳ دہٳ ز
ٳ ،ٳ سٳ  ٳ ٳ نٳ ٳ ںٳ ٳ ٳ دہٳ ٳز دوٳ ٳدوٳ ںٳ دٳ ٳاو ٳ ٳ ٳ ر ٳاو ٳ   ا ٳ ٳ ٳ ٳزو ا
دٳ  ٳ ٳ ٳ ٳ ا ٳ ٳد ٳ ٳ ٳ رتٳ ٳ ٳاورٳ ٳ29۔ٳ ا ٳ ٳوارثٳ ٳ ٳ ٳ ٳا ٳ ںٳٳ فٳ

ٳ  ٳ نٳ ٳ ٳ پٳ ٳاورٳ ٳ ٳ ںٳ ٳ ںٳ ٳ ٳاورٳ ٳ30۔ٳ پٳوارثٳ ٳ ٳ پٳ ٳاورٳ ٳ ٳ دٳ ٳاو
ٳ  ٳ ٳ وا دٳ ٳاو ںٳ ٳ ںٳ ٳوارثٳ ٳ اورٳ وٙں ٳ31۔ٳ ںٳ ٳ ٳ ٳ ںٳ ٳ دٳ او ٳ ٳآ ٳانٳ ٳ ںٳ ٳ ٳ

ٳ نٳدوٳ ٳ ٳ32۔ٳٳ ٳ ٳورا ہٳ ٳوا نٳ ویٳاد ںٳ ٳانٳدو ٳ ٳ ٳ ٳوا ٳ ٳِ  ۔ٳ اسٳ

ٳ ٳ ٳ ٳ وضٳاورٳ بٳا ٳا ٳ ٳ ومٳ ٳ ٳ ٳ ٳوارثٳ ٳ ٳ پٳ ٳ ٳ ٳا
 

ء،ٳنآا۔ٳ27 ٳا  12:4ر
وس۔ٳ28 ڛ۷ ہ ،ٳ۞ ۼ ٳا ال ٳ ٳا  .61،ٳاژشخۇ ٳا
ی ۔ٳ29 اث،ٳاژشڰٿو ٳاڗڹ ٳ ا  18،ٳا
وس۔ٳ30 ڛ۷ ہ ،ٳ۞ ۼ ٳا ال ٳ ٳا  32،ٳاژشخۇ ٳا
ع،ٳاژغ۪ٿلٳا۔ٳ31  .33،ٳاژۇ۷ۡي ٳا
ع،ٳاژغ۪ٿلٳا۔ٳ32  .439،ٳاژۇ۷ۡي ٳا
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 " ۔ٳ( ) 

ٳ ٳ فٳ ا ٳ ٳ ا ںٳ ٳدو رےٳ ٳ ٳ ٳ ٳ ا ٳ ٳ ٳ انٳ اثٳ ٳ ٳ۔ٳ ٳ
ٳ ٳ ٳا ٳ ومٳرو ٳ اثٳ ٳ ٳ ٳ ٳ ٳٳےٳ ٳدوٳ اثٳ ٳ دٳ ۔ٳاورٳا ٳاو ٳ ٳ

ٳٳ ٳٳ  دٳ ٳ ٳ او ٳ ا ٳاورٳ لٳ ٳٳ ٳٳ ر ٳ ٳ ٳآ۔ٳ ٳ ظٳ ا ٳ ذ ٳدرجٳ ٳاسٳ ٳ نٳ
ٳ: ٳ ٳ  نٳ

ۡ وَ  كُ َ ُ ۡ َ مَِ َ ۡ تَ ۡ ازَۡوَاجُكُ ِ ۡ ا ۡ ل ۡ لهُ یَكُ ِ فَ ٌ َ وَلَ ٌ لَهُ َ ُ وَلَ كُ َ ُ فَ ُ ب مِ   ال
 َ کَۡ ِ مِ تَ َ وَصِ َعۡ ۡ صِ ۡ ؕ اَوۡ بهَِ ی  25  دَیۡ

ٳٳ ریاورٳ" ٳ ٳ ںٳ اسٳ ٳ ٳ ٳآڑٳ ٳ ٳ د ٳ انٳ ٳ ٳ دٳ راٳ او
ٳ ٳ ٳ ںٳ ٳا ٳ ٳ ٳ ٳ ٳ ٳ ٳاسٳو ٳ ہٳ دٳز ٳاو ٳ ٳانٳ ٳاورٳا ٳ ہ(ٳ )ز

ٳ ٳ ٳ ضٳاداٳ ٳ ٳاورٳانٳ ٳ ٳ ٳ ٳ ٳئ  " ۔ٳٳانٳ
ٳ ٳ ٳ تٳ رٳٳٳ ٳ  ٳ:ٳدرجٳذ

ٳٳ" ٳ ٳ ٳ ٳ ٳا ٳا ٳ ٳر ٳ ٳئ ٳ ٳ ٳ ٳ دٳ دہٳ ،ٳٳاو ٳز ٳ ٳ ٳا
ٳٳ اسٳ ٳ  ٳ ٳ ٳ ٳ ٳئ ںٳ دٳ ٳ ٳور ٳاورٳد ٳ دٳ ٳاو ا ٳاورٳ ٳ ٳ ٳئائٳ دٳ او

ٳ ٳ مٳئ ٳ ٳ ٳ ٳوارثٳ ٳ  ٳ26ٳ"۔ٳٳٳ ا
ٳ نٳ ٳ تٳ ٳاسٳ ِٳ ٳ ٳ تٳ ٳ ٳا ٳٳ  ٳ تٳ ٳ ٳ ٳ ٳ ٳدوٳ ٳ

ٳ  رٳ ٳ ٳ  ۔ٳٳ

ٳ  ٳ تٳ ٳ ٳ ا ٳدوٳ اثٳ ٳ ٳ ۔ٳ یٳ دٳ ٳاو ٳاورٳا ٳ ٳ ٳر یٳ ٳ ٳ ٳ دٳ ٳاو ٳ ٳ ا
ٳ  ٳ ٳ: آ  ۔ٳٳ ٳ دٳ ٳار ٳ  نٳ

ُ لَهُ وَ  بُ ۡ مِ ال ُ کَۡ ۡ تَ ِ ۡ ا ۡ ل ۡ یَكُ ۡ كُ ِ فَ ٌ َ وَلَ َ ۡ كُ َ ٌ هُ وَلَ َ ُ فَ ُ ۡ مِ الث ُ کَۡ تَ

 
ء،ٳنآا۔ٳ25 ٳا  12:4ر
وس۔ٳ26 ڛ۷ ہ ،ٳ۞ ۼ ٳا ال ٳ ٳا  .61،ٳاژشخۇ ٳا
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ٳ20 ٳ ٳ نٳ ٳ ظٳ ٳانٳا ٳاسٳ  :ٳ
ٳ آ" ٳا ٳوا ٳ آزادٳ ٳ ٳ دٳ ٳوارثٳ ٳا ٳ ٳو ٳا ٳ ٳوارثٳ مٳ دہٳ زادٳ

ٳ ٳوارثٳ لٳ مٳ ٳ ٳ ںٳ ٳ ٳوارثٳ ٳاورٳا ٳ ٳئ ٳر  "ٳ21۔ٳٳ
ٳ  ںٳ دٳ دارٳ ٳ ر ٳ مٳ ٳ ٳوا ٳ ٳ ٳ اسا اٳسٳ ٳ ٳ ٳ ٳ تٳ ٳاسٳ ا ںٳ ٳدو رتٳ

ٳ ٳ ٳداروںٳ ٳر ٳاٳسٳ  ۔ٳ ورا

ٳ  ٳ ٳورا ٳ قٳ ا ٳ ٳ تٳ ٳاسٳ ٳ ا ویٳ ںٳ ٳ ٳ ا دو ٳ۔ٳ ٳ ٳ ٳ ٳ ٳ۔ٳ ا
ٳ ومٳ ٳ ٳ ٳوہٳورا ٳ و ٳ ٳ ٳ ٳ ٳ ٳ ا ٳ ٳ ٳوارثٳ ادٳ م۔ٳ ٳ ا ٳ ٳٳ د ٳئد

ٳارث ٳ۔ٳ ۲۔ٳ ۔ٳ ۱۔ٳ رٳ ٳ ا ٳد۔ٳ ۳۔ٳ رثٳ ٳ ٳ ۔ٳ ۴۔ٳٳ فٳدار ٳ 22ا تٳ ٳ ٳا ٳ
ٳ ٳ نٳ ٳ ظٳ ےٳٳانٳا ٳدو ٳ ٳٳ ٳا ٳ ٳوارثٳ ٳ،ٳٳ ٳ ٳ ٳوارثٳ ٳ رثٳ

ٳ ٳ ٳوارثٳ ٳ ٳو  ٳ 23۔ٳمٳ

ٳ ٳ فٳ ا ٳ ںٳ ٳدو ٳ ٳ ٳ ٳ ا رےٳ ٳ ٳ ٳ ا ںٳ دو مٳ ا اورٳ ٳ۔ٳ ٳ ذ
ٳ:ٳ ٳ ٳر ٳ نٳ ٳ ٳ ٳ  ا

ٳ تٳ ٳ مٳ ٳ ا ا ٳ ٳ ٳ وض۔ٳ ۱۔ٳ ور ا بٳ م ۔ٳ ۳۔ٳ  ۔ٳ ۲۔ٳ ا ر ا ٳٳ24ذویٳ
ٳئد  ٳ:ٳٳ مٳ ٳدوٳا ٳدرجٳذ ٳ  ور

رٳ "  ٳ ٳ ٳ ٳ ٳ ںٳ وار ٳ مٳ ا دوٳ ٳ وض ٳ ٳ اثٳ ا بٳ ا ٳ ( اورٳ ( ٳ
ٳ قٳ ا ٳ رےٳ ٳ ٳ ٳ ٳ ٳ ٳ ا ٳ اورٳ ٳ ا ٳ د انٳ ٳ یٳ دو

 
ی ۔ٳ20 اث،ٳاژشڰٿو ٳاڗڹ ٳ ا  7،ٳا
ع،ٳاژغ۪ٿلٳا۔ٳ21  .447،ٳاژۇ۷ۡي ٳا
ڴٳٳا ٳز ۔ٳ22 ڴٳاٳٳٳإئا اٳا،ٳۿخ  .8/557،ٳ(1997،ٳاژۗښڻ ٳاٳدار:ٳوت)ٳاٳٳحٳا
وس۔ٳ23 ڛ۷ ہ ،ٳ۞ ۼ ٳا ال ٳ ٳا  ٳ .69-66،ٳاژشخۇ ٳا
اٳا،ٳبٳ۔ٳ24 اٳٳٳا  .ٳ45،ٳسٳن(،ٳا ٳٳا:ٳر)ٳا
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ت ٳ نٳ اد ںٳ دو مٳ ا اورٳ تٳ ٳ ٳ ٳٳ  اسٳ ںٳ ٳ وا ٳ ٳ وضٳ بٳ ا ٳ ٳ ٳ ٳ
ٳ ٳٳ17۔ٳ16۔ٳادٳ ںٳ ٳ ٳ،ٳن،ٳ،ٳر،ٳانٳ ٳ ٳ ٳ ٳ  ۔ٳ ٳاورٳ

ٳ  ٳ ںٳ ںٳ ٳ دو ریٳ نٳ ٳ ٳ ٳ ٳ ٳ صٳ ٳا ا یٳدوٳ ٳ۔ٳ ٳاورٳ ٳانٳ ا
ٳ ٳ ریٳ نٳ ٳ:۔ٳٳ ٳٰ ریٳ دٳ  ار

ۡ وَ  كُ َ ُ ۡ َ مَِ َ ۡ تَ ۡ ازَۡوَاجُكُ ِ ۡ ا ۡ ل ۡ لهُ یَكُ ِ فَ ٌ َ وَلَ ٌ لَهُ َ ُ وَلَ كُ َ ُ فَ ُ ب مِ   ال
 َ کَۡ ِ مِ تَ َ وَصِ َعۡ ۡ صِ ۡ ؕ اَوۡ بهَِ ی  18۔دَیۡ

ٳاور" ٳ ںٳ ٳ ریٳ اسٳ ٳ ٳ ٳ آڑٳ ٳ دٳد او ٳ ٳ انٳ ٳ ٳ راٳ
ٳ ٳ ٳ ںٳ ٳا ٳ ٳ ٳ ٳ ٳ ٳ ٳاسٳو ٳ ہٳ دٳز ٳاو ٳ ٳانٳ ٳاورٳا ٳ ہ(ٳ )ز

ٳ ٳ ٳ ضٳاداٳ ٳ ٳٳاورٳانٳ ٳ ٳ ٳ ٳ ٳئ  " ۔ٳانٳ
ٳ: ٳٳ ٳ ٳ نٳ ٳ ظٳ ٳا نٳ  اسٳ
ٳ " ٳزو اسٳ ٳ رٳ ٳ ا ٳ ٳ ر ٳ ٳ ٳ زو ںٳ ٳ ٳ ٳ ٳ ا ٳ ا ٳ ٳ ٳ ٳ

ٳ ا ٳ اںٳ ٳ ٳ ںٳ رٳ ٳ ٳ ٳ ٳ رٳ ٳ ا ٳ ٳ دٳ او ٳ وہٳ ںٳ دہٳ ز
ٳ  ٳ ٳاورٳوارثٳ ٳ ٳاورٳا ٳ ٳ ٳ یٳ ٳ ٳ ٳ دٳ ںٳاورٳاو ربٳ ٳا ٳاورٳا ٳوہٳٳ

ٳوارثٳٳ ٳ ٳٳٳئ ٳ ٳ ٳ ٳ  ٳ19"۔ٳاورٳ

ٳ  مٳ ٳ ٳ ٳا ٳ ٳ ٳا ٳ ٳ ٳ ٳ تٳ ٳاسٳ ا ںٳ مٳدو ٳدےآٳاورٳا ٳ ۔ٳ زادٳ مٳ
ٳ  اسٳ ٳ ورا ریٳ ٳ اسٳ ٳ ٳ ٳ دٳ دارٳ ٳ ر ٳ ٳ اسٳ ٳ و ٳ ٳآتٳ ٳ ٳ ٳ وا ٳ ۔ٳزادٳ

 
ی ۔ٳ16 اث،ٳاژشڰٿو ٳاڗڹ ٳ ا  8،ٳا
ع،ٳاژغ۪ٿلٳا۔ٳ17  .345،ٳاژۇ۷ۡي ٳا
ء،ٳنآا۔ٳ18 ٳا  12:4ر
وس۔ٳ19 ڛ۷ ہ ،ٳ۞ ۼ ٳا ال ٳ ٳا  .62-61،ٳاژشخۇ ٳا
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ٳ:  ٳ ٳ رتٳ ٳ ٳدرجٳذ  و
ٳ  دوٳ ٳ اثٳ ٳ۔ٳ " ٳ ٳ ںٳ وار ٳ ٳ ٳ یٳ ٳ رٳ ٳ ٳ ٳ ٳ ا

ٳ دٳ ٳاو ٳ ٳ ٳا اثٳ  " 11۔ٳ
ِٳ ٳٳٳ تٳ ٳاسٳ ٳ ٳا ٳ وضٳ بٳ یٳا ٳاورٳ ٳ نٳ ویٳاد ںٳ ٳدو  ۔ٳٳ

ٳ  ٳ ٳ ٳ ٳ تٳ ںٳاسٳ مٳدو ٳ ٳاورٳا ٳ ءٳ ٳ۔ٳ ٳور ٳ د ٳ ٳاورٳٳ ٳ دو
ٳ ہٳ ٳ ٳا ٳ:آ۔ٳٳٳ ٳ ٳ نٳ ٳ ظٳ ٳا ٳدرجٳذ ٳاسٳ ٳ  نٳ

 ؕ ِ ۡ َ نُثَۡ ۡ ُ حَظ ا ِ مِثۡ َ ذ ِ سَِآءً فَ ً و  ةً رجَ َ ا اخِۡ ُ ن َ  ۡ ِ  ٳ12۔وَ ا
ٳ)" ںٳ  اورٳا ر ٳ دٳ ٳ ٳا ںٳ ٳ ٳ ںٳاورٳ ٳ ٳ (ٳ ٳ ٳئائٳ وا

ٳ  "۔ٳٳ
ٳ  ٳاسٳ ٳادبٳ ٳ ٳ:ٳ ٳ ٳ ٳ ٳ رتٳ ٳ  درجٳذ

ٳ" دٳاوٳٳا ٳٳراو ںٳوارثٳ ٳاورٳ ٳ ٳ ٳ ٳ ںٳ ٳ  ٳ 13" ۔ٳپٳ
ٳٳ تٳ ٳ ٳ ا ںٳ ٳدو ٳ ا ٳٳ اسٳ ٳا ٳ ٳٳ اورٳٳ ٳ اثٳ ٳ ںٳ ٳانٳ۔ٳ دو

ٳ وریٳ ٳ اثٳ  ۔ٳٳ

ٳ  ںٳ ںٳ ٳدو ٳ ٳوارثٳ ق وٙںٳ ٳٳ ا ٳ۔ٳ ٳ ظٳ ٳا تٳوا ٳ ٳا ا ٳ اسٳ
ٳ  ٳ ٳ د ٳمٳ ٳ ٳ ٳ ٳوہٳ ٳ ٳ وٙٳاورٳ ٳ ٳ ٳانٳ ںٳ ٳوا ٳ ٳ14۔ٳ رٳ ٳ ٳ ٳ

ٳ ٳ۔ٳٳ ٳ نٳ ںٳ ٳ ٳاسٳ ٳ  :ٳ
ٳوارثٳ" ٳ ٳ ٳ ا ٳ رہٳ ٳ ٳٳا ٳوارثٳ ٳ ٳ  ٳ15"۔ٳٳ

 
ع،ٳاژغ۪ٿلٳا۔ٳ11  .345،ٳاژۇ۷ۡي ٳا
ء،ٳنآا۔ٳ12 ٳا  176:4ر
ع،ٳاژغ۪ٿلٳا۔ٳ13  .351،ٳاژۇ۷ۡي ٳا
ڕٳٳٳاټٳٳا۔ٳ14 ە ري ٳإ ري ٳ ،ٳا ۗٿٳد ٳ :،ٳا ا،ٳ(1414،ٳٳ اٳدار:ٳد)ٳاژ :ٳ ب،ٳبٳا

 .ٳ6/2477،ٳ6354:،ٳاٳۻڈ ٳٳإذاٳا ٳاٳاث
وس۔ٳ15 ڛ۷ ہ ،ٳ۞ ۼ ٳا ال ٳ ٳا  .65،ٳاژشخۇ ٳا



ق (ا ٳ ٳوٳ ٳ ٳ ٳ ٳ )ۓڛ۷مِٳا  ۲ٳ رہ،ٳ۶ٳ،ٳ ۲۰۲۳د

83 

ۡ وَ  كُ َ ُ ۡ َ مَِ َ ۡ تَ ۡ ازَۡوَاجُكُ ِ ۡ ا ۡ ل ۡ لهُ یَكُ ِ فَ ٌ َ وَلَ ٌ لَهُ َ ُ وَلَ كُ َ ُ فَ ُ ب مِ   ال
 َ کَۡ ِ مِ تَ َ وَصِ َعۡ ۡ صِ ۡ ؕ اَوۡ بهَِ ی  7۔  دَیۡ

ٳاور" ٳ ںٳ ٳ ریٳ اسٳ ٳ ٳ ٳ آڑٳ ٳ ٳ د دٳراٳ او ٳ ٳ انٳ ٳ
ٳ ٳ ٳ ںٳ ٳا ٳ ٳ ٳ ٳ ٳ ٳ ٳاسٳو ٳ ہٳ دٳز ٳاو ٳ ٳانٳ ٳاورٳا ٳ ہ(ٳ )ز

ٳ ٳ ٳ ضٳاداٳ ٳ ٳٳاورٳانٳ ٳ ٳ ٳ ٳ ٳئ  " ۔ٳانٳ
ٳ یٳ ٳ ٳ دٳ ٳاو ٳ ٳ ٳ ٳا ٳ ٳ ٳ ٳ ٳزو یٳا ٳ ںٳ دہٳ ٳز ٳاٳسٳ رٳ ٳ ٳا ٳ ٳ ٳر ٳ ئ

ٳ ٳ رٳ ٳ ا ٳ ٳ ٳ ا ٳ ٳ ۔ٳ ٳ ٳ ٳ 4ا دٳ او ٳ ا ٳ ٳ ٳ ٳ ٳ ٳ لٳ ٳ ٳ اوٳ ٳٳ ر ٳ ٳ د
ںٳ  دٳ ٳدارٳ ٳ ٳً ر ںٳ ٳاورٳ ٳ ٳ ٳ ٳ ٳزو ٳ ر ہٳاسٳ ٳو ٳوا ٳوارثٳ ٳ ٳاورٳا ٳ

ٳ ٳ ٳ اثٳزو مٳ ٳ  ٳ8۔ٳٳٳ
ِٳ  نٳٳ  اسٳ ٳ ٳ یٳ ٳ ٳ ٳ ٳ تٳ ٳاسٳ ا ںٳ مٳدو ا اورٳ ٳ ٳ ٳ ٳ ٳ ٳوا

ٳ ٳ۔ٳریٳ ٳ دہٳ ٳز یٳ ٳ ٳ د مٳ ٳ دٳ ٳاورٳاو ٳ ٳ ٳ ٳ یٳ ٳ ٳ دٳ دٳ ٳاو  ۔ٳا

وضٳ بٳا ٳا رٳ ٳ مٳ ٳا ٳ ٳ ٳ صٳ ادٳوہٳا ادٳ ۔ٳ ٳ دٳ ٳ ٳانٳ تٳ ٳ ا
اد۔ٳ رہٳ ٳ ٳانٳ ٳ ٳ ٳ ٳ صٳ ٳٳ9۔ٳ ٳٳ انٳا قٳ ٳا ٳ تٳ ٳاسٳ نٳ ںٳاد مٳدو ٳاورٳا
ٳ ٳ ٳ وضٳ بٳ ںٳا ٳدو ٳ: ٳنآ۔ٳیٳاورٳ ٳ دٳ ٳار  ٳ

ۡ وَ  كُ َ ُ ۡ َ مَِ َ ۡ تَ ۡ ازَۡوَاجُكُ ِ ۡ ا ۡ ل ۡ لهُ یَكُ ِ فَ ٌ َ وَلَ ٌ لَهُ َ ُ وَلَ كُ َ ُ فَ ُ ب مِ   ال
 َ کَۡ ِ مِ تَ َ وَصِ َعۡ ۡ صِ ۡ ؕ اَوۡ بهَِ ی  10۔  دَیۡ

ٳ ٳ ریاورٳ ٳاسٳ ٳ ڑٳ ٳ ٳ ہ(ٳآںٳ دٳ)ز ٳاو ٳ ٳانٳ ٳ ٿراٳ ٳۿں ٳ د
ٳاورٳانٳ ٳ ٳ ںٳ ٳا ٳ ٳ ٳ ٳ ٳ ٳ ٳاسٳو ٳ ہٳ دٳز ٳاو ٳ ٳانٳ ٳاورٳا ٳ

ٳ ٳ ٳ ضٳاداٳ ٳٳ ٳ ٳ ٳ ٳ ٳئ  ۔ٳٳانٳ
ٳ  ا ٳ ٳ ٳ ٳ ت ٳ ٳ وضٳ بٳ ا ںٳ دو یٳ اورٳ ٳ ٳ ٳ ٳ ٳ لٳ ا ٳ۔ٳ ٳ اسٳ

 
ٳ،ٳنآا۔ٳ7 ءر  12:4ا
وس۔ٳ8 ڛ۷ ہ ،ٳ۞ ۼ ٳا ال ٳ ٳا  .62-61،ٳاژشخۇ ٳا
ی ۔ٳا9 اث،ٳژشڰٿو ٳاڗڹ ٳ ا  8،ٳا

ء،ٳنآا۔ٳ10 ٳا  12:4ر
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ںٳ  ٳ آ دو ٳ قٳ ٳا ٳ تٳ ٳاسٳ ٳ ا ٳ ٳ ٳ ٳ ٳور ںٳ دٳ ٳ دٳ تٳ ٳ ٳ  او ٳ ٳ او
ٳ۔ٳ  ٳ دٳ ٳار ٳ  : اسٳ

ۡكُ  ۡصِ ۡ یُ دکُِ َ ِ اَوۡ  ُ ِ  ُ ا ۡ َ نُثَۡ ۡ ُ حَظ ا ِ مِثۡ َ ذ ِ  3۔ ل
ٰٳ" ٳ ٳئائٳا ںٳ ر ٳدوٳ ٳ دٳ ٳ ٳ ٳ ٳد ٳ ٳ ٳ رےٳ ٳ دٳ  "۔ٳریٳاو

مٳ  ٳ تٳ مٳ ٳ ٳ ٳاسٳ ٳ دٳ ٳاو ٳ ٳوا ٳ ٳا ٳ ٳ ٳر ٳ ٳوا تٳاسٳ ٳ ٳٳ ر ا
ںٳٳٳٳ ۔ٳ ٳٳ22ٳوار ٳ ٿںٳ ٳاورٳۼ ٳ ٳ ٳ ٳ ٳاورٳ ںٳٳ ٳئائتٳ  ۔ٳدارٳ

ٳ  ٳ ٳ ءٳ ٳور ٳ ٳ ٳ ٳ ٳ ٳوا تٳ ٳ ٳ ٳ ٳ ٳ تٳ ٳ ٳ ٳ مٳاورٳ ا
ٳ  ٳ گٳ ٳ ء۔ٳ ۵۔ٳ ٳ۔ٳ ۴۔ٳ ٳ۔ٳ ۳۔ٳ پٳ ۔ٳ ۲۔ٳ ٳ ۔ٳ ۱۔ٳ ںٳ ٳ4ٳ و ٳئد ٳ

ں  ٳ ںٳٳاٳٳاورٳتٳ22ٳٳوار ٳ ءٳاسٳ ٳور ٳٳ5۔ٳتٳ ٳ ٳ ٳ تٳ ٳاسٳ ا ںٳ دو
ٳ  ٳ ٳ ٳ ٳ گٳ ٳ ٳ ٳ،ٳ ٳ ٳ ٳ ٳ ٳ لٳ۔ٳ ا راٳ ٳ رتٳ ٳ ٳ ٳ ا

ٳ  ٳذویٳ،ٳٳ ٳ ا ٳ لٳ راٳ اٳ ٳ ٳ وضٳ ٳذویٳا ںٳ دٳ وضٳ  ۔ٳ ا
۔ٳ۵

ٳٳ ٳ ٳ ٳ ٳٳ ٳورا ٳ ٳ ٳ ومٳ ٳ ٳ ریٳورا ٳ ٳ ٳو ےٳوارثٳ ٳدو ٳوارثٳ ا
ٳ ومٳ ٳا۔ٳٳ رتٳ رتٳٳٳ یٳ ٳدو نٳ نٳٳِٳ ِٳ ٳ ٳٳا ٳ دٳ ٳ مٳ ٳ

ٳٳ6۔ٳ  ٳ ٳ ٳ ریٳ نٳ ٳ ٳ ٳ ٳ ٳ ءٳ ٳور ٳ ٳ ٳ تٳ ٳاسٳ ا ںٳ مٳدو ٳاورٳا
ٳ ریٳ نٳ ٳ ٳ:آ۔ٳٳ ٳ ٳ ٳ ظٳ ٳانٳا ٳذ نٳ ٳ ٳ ٳ  نٳ

 
ٳ،ٳنآا۔ٳ3 ءر  11:4ا
ٳا ۔ٳ4 ا،ٳٳا ۋ )ٳبٳا ڟٳا ٳ ٳاا رة:ٳاڗڹډ ٳا ۼ  59،ٳ (1422،ٳا

https://archive.org/details/20200923_20200923_0228/page/n1/mode/2up. 
ٳاژغ۪ٿل۔ٳ5 ٳا ٳا ٳاژۇ۠ڽٳا عٳاژۇ۷ۡيٳ،ٳا ذك۬ ٳ–ا طٳاڜٙر ٳاڜٙ ۪ ٳږڈ ۽۬ ٳا ا ۗۃٳا)،ٳبٳا ،ٳ:ٳڷې

 ،ٳ 346،ٳ(1238
https://coptic-treasures.com/book/ ع ا -ب-اژۇ۷ۡي -ا ا-ا /. 

ی ٳا ٳٳٳٳا ٳاج۔ٳ6 ا،ٳاژشڰٿو اثٳٳا مٳڵډ :ٳر)،ٳاڗڹ  .26،ٳسٳن(،ٳر ٳ اٳا
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دٳ  اثٳ مٳ ٳا ٳ ٳ ٳ ٳ ٳ ٳ اثٳ مٳ ٳا ٳ ٳ ٳ نٳ ۔ٳ ٳ آ ٳ ٳ ںٳ ٳ ٳ ٳو ا
ٳ  ٳاورٳد ا ٳ ںٳ ا ںٳاورٳ د ٳ آ اثٳ مٳ ٳ ٳ ٳ ٳ ا ٳ ٳ ا ٳ۔ٳٳ ا ٳ ٳاورٳ ا

ٳ  ٳ ٳ اثٳ ٳ ٿتٳ ڛ۟ ڶخ اورٳ ۳ۡٿتٳ ا ۔ٳ ڷ م ورتٳ ٳا ٳ ٳ ٳ ا اث ٳ سٳ ٳ ا ٳ ٳ ٳ اورٳ
ٿت  ڛ۟ ۳ۡٿتٳاورٳڶخ ٳڷ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ِ ٳ ۔ٳٳا ٳر ٳ ئٳ نٳ ٳ ٳزئٳ ٳ ٳ ورتٳ ٳ  ۔ٳا

ٳ  ٳا رےٳ ٳ ٳ ٳ ٳ ٳ ورا ٳ ٳ ٳ قٳ ٳا ٳ ٳ مٳاورٳ ٳ۔ٳ ا ٳانٳ ٳ ذ
ٳ:  ٳ ٳر ٳ ہٳ  ٳ

ٳ  قٳ ٳ ٳ ئ ٳ ٳ ٳ ٳ ا ٳ ٳ ٳ ٳ ںٳ ۔ٳ ٳ رٳ دو ادٳ ٳ انٳ ٳ ئد ٳ ٳ ا
ٳ ۔ٳ۱۔ٳ  ٳ ٳ۔ٳ۲۔ٳٳوٳ ٳو ۔ٳ۳۔ٳادا ضٳ ٳ ۔ٳ۴۔ٳٳ ںٳ ٳوار  ۔ٳ ٳ

ٳ  ادٳ ٳ اثٳاورٳانٳ نٳ ٳار اٳ ٳدو ٳ ٳ ٳ ٳ ٳ ٳ ٳ مٳاورٳ ٳ ۔ٳا نٳ ںٳاد دو
ٳوارث  ٳ ورا ٳ ٳ قٳ ٳا تٳ ٳ ،ٳ اسٳ روثٳ اورٳ نٳ رثٳ ٳ ۔ٳ ار نٳ ار ںٳ ٳ آ انٳ ٳٳدرج نٳ

ٳ:  ٳ ٳ نٳ ٳ ظٳ ٳا  ذ
سَ  ِ َ وَ ل ۡ ُ ب َ ۡ َ ۡ ِ وَ ا ٰ ِ ال َ َ الۡ َ ٌ م تَ ۡ ِ َ  ِ جَ ِ َ مِ  آل ۡ ُ ب َ ۡ َ ۡ ِ وَ ا ٰ ِ ال َ َ الۡ َ ٌ م تَ ۡ ِ َ ءِ 

  ؕ َ ُ ہُۡ اَوۡ کَ وۡضًقَ مِ ُ ۡ ً م ۡ ِ  1۔  َ
اورٳ"  ٳ ڑاٳ ٳ داروںٳ ٳ ر ٳ اورٳ ٳ وا ٳ ٳ ٳ ٳ لٳ اسٳ ٳ ٳ ٳ دوںٳ

ڑاٳ  ٳ ٳداروںٳ ٳر ٳاورٳ ٳوا ٳ ٳ ٳ ٳ لٳ ٳاسٳ ٳ ٳ ںٳ  " ر
ٳ ٳ ٳ نٳ ںٳ ٳ نٳ ٳانٳار ٳادبٳ ٳ  : ٳ

تٳ "  ٳ ٳ ٳو رتٳ ٳ دٳ ٳ دٳ ٳ  ٳ ٳ یٳوارثٳ ٳ ٳ ،ٳ  ٳ اورٳ ٳ او
ٳ ٳ ٳٳ  ٳ ٳ ،ٳٳ ٳ ٳوارثٳ ٳ ٳ یٳ ٳ یٳ ٳ ٳ ٳ رتٳ  2ٳ " ۔ٳ ٳاسٳ

ِٳ  ٳوارث اسٳ ٳ ٳورا ٳ ٳ نٳ ویٳاد ٳ ٳدوٳا مٳاورٳ ٳا ٳ ٳ ٳ ٳوا رثٳاورٳ ،ٳ ٳ
نٳ  ٳار  ۔ٳ روثٳ

 
آن۔ٳ1 ء،ٳا ٳا  7:ٳ4،ٳر
وس۔ٳ2 ڛ۷ سٳ۞ الٳاژشخۇ ،ٳإ۽غ۷ ٳا ٳ ۼ ٳا ہ ٳاڜٙهڛ  ا ۻ ٳاڗڻۈ ۗ :ٳاڗڻې  .60،ٳ(1896،ٳ)
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Research and Comparative Analysis of the 
Commonalities and Differences of Inheritance 

Laws of Islam and Christianity 
ٳ  انٳ  ر

ٳڈی ٳ چٳا ٳٳا ٳ ٳ ,ٳر ا ٳ ر  رلٳاردوٳ
روقٳ  ٳ  ڈا

ٳ ،ٳو  ر ،ٳ ئا ۬ ٳ ف آ ٳ ڈ ٳ ،ٳئ ٳڕ  اۤ ر ٳایٳڈیٳ ٳ ٳا فٳ آ ا  ا ٳ ا
ABSTRACT Being the last Book, the Holy Qur'an is complete and perfect in all aspects, including its laws regarding inheritance. Islamic law of inheritance is well defined in religious texts and they fulfil the needs of all times to come. On the other hand, other Divine Books as the Bible, dealt with only a particular nation or the group of people it was revealed to and do not have a thorough description of the issue of inheritance. There are several similarities and differences between Islamic and Christian laws of inheritance. The evolution occurring in Christianity requires continuous comparative studies for the academic and historical record. This paper aims to do a comparative analysis of laws of Inheritance in both of the monotheistic religions. In this research qualitative historical research method is used to present a comparison. 
KEYWORDS:  

Law of Inheritance, Comparative Study, Islam, Christianity, Quran, 
Bible. 

ٳ  ٳ مٳ ویٳدوٳا ٳ ویٳاورٳ نٳ اد ٳ وا ٳ ٳ ٳ ویٳ ۔ٳ تٳ ٳ نٳ اد ٳ وا تٳ ٳ ا
ٳ  ٳ نٳ وی ۔ٳ اد رٳ ٳ ںٳ مٳدو ٳ ٳ ٳاورٳا ٳ ٳ نٳ کٳٳ ۔ اد ٳ دٳ ٳ نٳ ںٳاد انٳدو

ٳ  ٳ فٳ ٳا ٳ ٳ ٳ اورٳ  ۔ٳ ٳ مٳ ا ٳ ٳ ٳ ٳ ٳ ٳ ٳ ا ٳ اثٳ ٳ  ٳ ٳ
را  ٳ ٳ ٳ ںٳ ٳا ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٿتٳ ڛ۟ وڶخ ٳتٳ ٳ زلٳ ٳ رٳ ٳ ٳ

م ٳ  ٳا ٳ ٳانٳ مٳان ٳ  دٳ ٳ اسٳ ٳا تٳ ٳ ٳ ٳ امٳ ٳ وٳ ا ٳ رٳ ٳ ٳ تٳ ٳوا
ٳ آ اورٳ ٳ ا ٳ ٳ ںٳ مٳ ٳ ٳ ٳ مٳٳ نٳ ٳ ٳ ٳ ٳ وٳ ٳ ٳ ٳ ٳ نٳاورٳ ٳز ٳاسٳ ،ٳ اورٳ

ٳ  ٳاورٳئُٳ ٳ مٳ ٳا ٳ۔ٳاسٳ ٳ ٳ ٳ ر ٳ ٳو ںٳ ٳ ٳ ٳ ٳ تٳ یٳ ٳوٳ دو
ٳ  ٳ ٳانٳ ٳ  ،ٳ ٳ ٳ زل ٳو ٳ ٳ ٳ ٳ ٳ ٳ ز رےٳ اثٳ مٳوٳ ٳا ٳ ۔ٳ ٳوا ٳ ٳ
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ڻ ٳا سٳأٳا ٳ ٳ،ۼ ڴٳٳٳأ ٳا مٳٳٳاڗڰڛ وىر.ٳا ىرٳا  .1987ٳ،اژۗښڻ ٳاٳدار:ٳوت.ٳا
رٳ :،ٳٳراڗںڰښڽ.ٳٳ ٳأٳٳ ٳ ٳأٳ،مٳا ڹٿنٳا اري ٳۤڛ  .سٳن،اٳدار:ٳوت.ٳا
ر.ٳأ ٳ ٳٳٳأٳ ٳٳاٳأٳ،ر ٳا هڟٳات رٳاڗںڲ ت صڟٳو  .سٳن ،ا ٳدار:ٳة .ٳاڗڻق
ڽر.ٳٳٳأ ٳ ٳاټٳٳٳأٳ، اڵ ٳا ض.ٳاڗڻۙ ٿۓ ٳاٳٳدار:ٳر ۭٳږڛې ز ٳواږ  .1997ٳ،وا
ڴٳ،ڷ۟ښګٳا ع.ٳٳٳاټٳٳ ٳٳٳإئاه ےٳحرٳفرٳا  .1997ٳ،اژۗښڻ ٳاٳدار:ٳوت.ٳاڗڻق

ڱڽ  ر.ٳٳٳٳٳأٳ ٳٳ،اڜٙۃ وت  .1994ٳ،اژۗښڻ ٳا ٳدار:ٳوت.ٳا
واء.ٳا ٳٳٳ،اڜٙ  لٳإ رٳرٳرفرٳاژغڛ د لٳرٳأ ۹ :ٳوت.ٳاژس  .1985ٳ،اڜٔ ٳاڗڹڈ

ر.ٳۜ ٳ ٳأٳٳٳ،ا  فرٳش حٳٳا  .سٳنٳ،اٳدار:ٳوت.ٳاږڈٳا
خ۫ڽ  ڕٳأ ٳ ٳأٳٳٳ، ا ط.ٳاڜٙۿڹ ٳٳش ۗ :ٳ.ٳا  .سٳنٳ،اژ۬ۗٿدة ٳڷې

۞ۘڽ  م.ٳإدر ٳٳٳاټٳٳ أٳ،ا  .1990ٳ، اٳدار:ٳوت.ٳاڜ 
ٿ  رٳب.ٳاٳٳٳاټٳٳ أٳ،اژ۪ د.ٳاڜ  ۗ :ٳرآ رف ٳدائة ٳٳڷې ڹٿۼ ٳا  .1973ٳ،اژۙ
ڹٿۼ  ٿءٳ ءٳة ٳٳۻ ٳڗڲ ٳ،اژۙ ۜ ٳ ٳو۞۴ ر.ٳا مرٳڶڰڙ رٳاڜ  ژ ۻٳ،ٳر:ٳا .ٳا  .سٳنٳ،ٳرتِ ٳر
 ۷ ح.ٳ ٳٳٳ ٳأٳ،اژۡ حرٳرٳفرٳراڗڻٳا  .سٳنٳ، اژۗښڻ ٳاڗڹډ :ٳوت.ٳاږڈٳا

ٿ  ۓ ن ٳاٳأٳ ،ا ر.ٳا ٳٳ أ ٳٳ ٳا ٳئ رٳحرٳفرٳاڗهڟات يرٳات ءٳدار:ٳوت.ٳا اثٳا  .سٳن،ٳا ٳا
ري  ۪ٿ جٳٳٳاڗڲ۪ ٳأٳ ،اژ ي ٳا ءٳدار:ٳوت.ٳٳر.ٳاژ۵۪ اثٳإ  .1955ٳ،ا ٳا

ڕٳٳٳاټٳ أٳ، ري  ە ىرٳر.ٳإ ة ٳقٳدار:ٳوت.ٳا  .1422ٳ،ا
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طٳد  ٳ ٳ ٳا ٳ مٳ ٳ ٳاسٳآ ٳد ٳٳآ ٳذر ٳ ٳ ٳٳ ٳ ٳ مٳ اٳ۔ٳ ٳٳ ہ
ٳ ٳود  صٳ ٳ ٳ رت ٳاورٳ ا  ۔ٳ ٳ ٳٳ

ٳ  تٳ ٳ ا ٳ ٳ ٳ ٳ ا ٳ وریٳ رتٳ ٳ ر د ٳ ٳ ٳ ا ٳداریٳ ٳ ٳ ذ ٳ ٳ ٳ ا ٳ ،ٳ ٳ اٳ
ا  ٳ رتٳ ٳ ٳ گٳ د ٳ ٳ اسٳ ٳ مٳ ا ٳ ٳ ٳ ٳ ودٳ دائ٤ٳ ٳ ٳ ا ٳ ٳٳ رتٳ دٳ ٳ ا ٳ

ٳدو  ا ٳ ٳ ٳ ںٳ ٳ ٳ ر ٳ ٳد ٳدر ٳ رتٳ ٳ ،ٳ ٳ ٳ دیٳا ٳٳ ٳ مٳ ٳ ٳ۔ٳلٳدر
ٳ  ٳ دارٳ ٳ تٳاورٳ ٳ رتٳ ٳ ٳٳ ودٳ ٳداریٳ ٳذ ٳاسٳ ٳ ٳٳ ا ا ٳ ٳ نٳ ٳ ٳ

ٳ  ٳ دٳ ٳداریٳ ٳذ رتٳ  ۔ٳ  ٳود ٳٳ
فٳ  یٳ ٳ ٳدو تٳ ٳ دارٳ ٳ ںٳ ر ٳ ٳ ٳ ۔ٳ ٳد ٳ ںٳ م ٳ ر ٳ دوں ٳ ٳ ٳ ٳ اورٳ
ٳ ٳ ٳآ ٳانٳ د٤ ٳ ٳ ٳز ٳ ٳ۔ٳ  ٳ ٳ ٳ ٳز ا دیٳ دٳا اتٳاورٳ ٳ ٳ ا ٳ ٳ ٳ اسٳ

ں  ٳ ۔ٳ ٳٳ ٳر ٳاسٳ ٳ وریٳ ٳ اسٳو ٳ  ۔ٳظٳ
اٳ رت مٳ ہ ٳ ٳ ٳٳ ا ٳ ٳود ٳ ٳ ٳ ٳ صٳ صٳٳرتٳا ٳ ۔ٳوٳ ودٳوٳ ٳ تٳ

ٳ  ٳ ٳ ٳ ٳ ا ٳ ۔ٳٳ ٳ ٳا ٳ لٳ ٳ ٳ ا ٳ ںٳ ر ٳ الٳ ٳ ٳصٳا  ۔ٳمٳ
ا  ٳ ا ٳ رت ٳ انٳ ٳ ٳ ٳ ا بٳ ٳار مٳ ٳ ا ٳ ٳ ٳٳ ف ںٳ ،ٳ ٳ ا ٳ ںٳ ٳ دٳ و٤ٳ ںٳ ٳ ٳ ا

ٳ  ٳ ٳ ٳ ا ٳ ںٳ ر ٳ لٳ ڕؒ ٳ اورٳاسٳ ۔ٳ رتٳ ٳڬ ٳ مٳا ٳا ٳا ٳ ٳار ٳلٳ ٳ  ٳ ٳا
ٳ ٳ  ٳ   ٳ ازٳ ٳ ل ۔ٳ و٤ٳاسٳ رتٳ ٳ ا ٳ ا ٳ ٳ ٳ تٳ یٳ ں ٳ دو ر ٳ ٳ ٳ ۗ ٳڷ ا ٳ ٳ ۔ٳٳ ۔ٳ۔ٳ

ٳ  ٳ ٳ ا(ٳاسٳ مٳ فٳ ٳ ٳ ٳ ۔ٳ) ٳ ا ٳ رتٳ ٳ ٳ ا ٳ ٳا  ۔ٳ اسٳ
ٳاسٳ  ٳ ٳ ا آنٳ ٳ ىٳ ٳ ا اه إح ف اه إح ض ظ  ٳ أ د ٳ اٳ ٳ ا ٳ ٳ ٳ ٳ

راٳ ٳ   بٳ ٳ ٳ ا ٳ ٳ ٳر ںٳ ر ں ۔ٳ ٳ ٳدوٳ ا دٳ ںٳ ٳ دوٳ ٳو ٳ وریٳ ٳ ں ٳ 4ٳ ٳٳ ر ا ٳ
رٳ بٳ ٳٳ  ۔ٳ ٳ اٳ

ر را رآنٳ
ي  خٳنٳةر.ٳا ٳءٳ ٳ،أ ر:ٳاڜ  رٳدٳرتكڹڙ ٿ  .1995ٳ،اٳدار:ٳوت.ٳاڜ ٳٳحٳراٳاٳٳاڗںڲ

ڹٿمٳا اٳٳٳٳا ٳلٳ،اڗ رٳٳاٳ.ٳ ا  .1970ٳ،اٳدار:ٳوت.ٳاڗهڟات
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ٳ  ٳ ٳ دوںٳ نٳ دلٳ رٳ ٳ تٳ ٳ ٳ مٳز ئٳ اورٳ ٳ لٳ ٳ ٳدوٳ،ٳ ا ٳ ٳ دٳ ٳ ٳ
ں  ٳ ر دلٳ  ۔ٳٳ
رت  ٳ ٳٳ ودٳ ا ٳ ٳ ٳ ٳ ٳ ٳ ا ٳ ٳ ٳ ا ٳ ر ٳ تٳ و٤ٳ ٳ ٳ ٳ ٳ ٳ ا ٳ

د ٳ ٳ ٳ ٳ ٳرو ٳ ٳ ا ٳ ٳ اورٳاسٳ ۔ٳ رتٳ ر ٳ رٳ ٳ تٳ ٳ ٳدی مٳ ا ٳ ٳ،ٳ ںٳ ٳ تٳ
ٳد ٳ ٳ زمٳ ٳ ٳد رتٳ ٳاورٳ لٳ ٳ ٳ ا ٳ ٳانٳ ٳ ٳ ٳا  34۔ٳٳر

ٳ  ٳ ٳ ٳ ا ٳ رتٳ رت ٳانٳ ٳٳ ٳ ٳ ٳ دٳ ٳار لصلى الله عليه وسلمٳ ٳر ٳ ٳ ٳ ٳو٤ٳ ٳ د
د  ٳ ا ر ٳٳ ٳ ؟ٳ ٳ ٳ ٳ ٳ ا ٳ ٳ د ٳآپصلى الله عليه وسلم ٳ  ۔ٳ ںٳ ٳںٳ ٳ ٳٳٳار ٳ ٳ ٳ ٳانٳ

ٳ ٳ  ٳ  35۔ و

ؒ ٳ ا ٳ ٳ  ٳ ٳ ٳ ٳ لٳ ٳ ا ٳ ںٳ ر ٳ ودٳ ٳ ٳ ٳ ٳ ٳد 36را ٳ ٳ ٳ آ ٳ ٳ ٳ آ نٳ
ٳ  ٳ د ٳ ٳ دٳ ٳ دوٳ ٳ ٳ ٳ ا ٳئائٳ ر ٳ دٳ ٳ ا ٳ ٳ ٳ ٳ ا ٳ درا ،ٳ رٳ ٳ ٳ و٤ٳ ٳ ٳ ٳ
ٳاسٳ،ٳ ٳبٳ  ٳ ٳ ٳ آ ٳ نٳ لٳ ٳا ٳ ٳ ٳٳ ٳ ،ٳر ٳ ٳ ٳ ٳ ٳ ٳ ٳا ٳٳ

ٳ  ٳ ٳ ٳ ٳ ٳ ٳ ٳ اورٳاسٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ا ٳ ٳ ٳ ٳ۔ٳ ٳ ٳ ٳ ٳ ٳ اورٳ
ٳ  ٳ ںٳ حٳاورٳ ٳ ٳا ٳ ٳ ٳ ا ٳاٳآ ۔ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ قٳ ٳ ٳ ٳ

ٳ ۔ٳ   ٳ ٳ ٳ نٳ بٳ ٳ ٳ ٳ قٳ ٳ ٳ ٳ ٳ ٳا ٳ ٳ  ٳ ٳا بٳ ٳ ٳ ٳ ٳ ۔ٳ ا
ر آ ٳاسٳ  ٳ ٳٳ ٳ در لٳ ا ٳ دتٳ بٳ ٳ ٳ ا ٳ ٳاسٳ رٳ ٳ ٳ ٳ رےٳ ٳ ٳ ا

 ۔ٳ 

ٳرا  ٳ ٳ ٳٳؒ ِ ٳ  ٳ ٳ ٳ آ ٳ آ ٳ ٳ مٳ ٳ ٳ مٳ ں ،ٳ ٳ رت ٳ ا اورٳ دٳ ٳٳ ٳ ٳ
د  ٳ ٳا ں ٳٳا ٳ ر ٳدوٳ  ۔ٳٳ

 
م۔ٳٳ33 ٳ ٳا ٳ ٳ ٳأ ٳ ٳ ٳ ر،ٳأ :ٳاڗںڰښڽٳ اري ،ٳ ڹٿنٳا رٳۤڛ  .8/476،ٳسٳن(،ٳوت:ٳدارٳا)ٳ ا
م 34 ٳ ر،ٳا  .8/480،ٳاڗںڰښڽٳ
ر،ٳري  35 ٿدات،ٳی ٳا ٿءِ ،ٳبٳاژ۫ َ۪ ِ ّ ٿَدَةِٳاږ ب:ٳشَ :ٳَ  .2/941،ٳ2515،ٳ
ڻ ۔ 36 ٳۼ مٳا ٳا ٳ ڴٳ ٳاڗڰڛ ٳ ٳ سٳأ ٳا ٳأ ی ،ٳٳٳا ویٳا ٳاژۗښڻ )ا  .5/576(،ٳ1987ٳ،ٳوت:ٳدارٳا



ق ٳا (ٳد ٳ ٳوٳ ٳ ٳ  ۲ر٤ٳ،ٳ۶ٳ،ٳ۲۰۲۳)ۓڛ۷مِٳا

75 

مٳز  ا ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ رےٳ ٳ ٳ ٳاسٳ ٳ ا حٳ ٳاسٳ ل یٳ ٳاورٳ ٳٳ ا ظٳ انٳا
ٳٳ   لٳ

ٳ ٳٳا  ٳ ٳ  ۔ٳٳاسٳ
ل  ں ،ٳ ٳ ٳ ٳ ٳا ٳ ٳ ٳ ٳ ٳ ٳ ءٳ رٳ ٳ ٳ ٳ ٳ ٳ ا ٳ ل ٳ ٳا ٳۻڛ۴ڽٳ ٳٳ اسٳ ٳ

رے  ٳ ٳ ٳاورٳ ٳروا ٳ د٤ٳ ٳز لٳ ٳاورٳ ںٳ ٳ  ۔ٳءٳ
ٳ  ٳ ٳ ٳ ٳو ٳ ٳ اسٳ ںٳ ٳ ٳوا ا ًٳ ٳ ٳ ٳ ٤ د ر ئٳ ٳ ٳ ٳ تٳ ٳ ٳاورٳا ٳ ٳ

صٳوا ،ٳ   ودٳوٳ ٳ ٳ د ٳ انٳ ٳ ٳ ٳ ا ٳ ا ٳ بٳ ٳٳار ا ٳ ٳ ٳ د ٳ تٳ ٳ ًٳاسٳ ٳ
ٳ  ر٤ٳ ریٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ا ٳ وٳ۔ٳ اورٳ ودٳ ٳو٤ٳ ا ٳ ٳ و ٳ ٳ تٳاورٳ ٳاسٳ ا

ا  ٳ ٳو٤ ٳ صٳوا ٳ ٳ ٳد ا ٳ ٳ ٳ ٳ ٳ ٳ ٳ نٳ ٳ ٳ ٳ ا ٳاسٳ ٳ ٳ ٳ ا اورٳٳ  انٳ
ٳ  ورت ٳ ر ٳ ٳ ا ٳ ٳ ٳ ٳ ٳ ٳ  ۔ٳ د دٳ لٳ ا ٳ ٳ ٳ د٤ٳ ٳ انٳ ز و٤ٳ ٳ اورٳ ۔ٳ ٳ

ٳ  ٳ ٳ ودٳ ٳ دٳ ٳ ٳ ٳ لٳ رےٳ ۔ٳ ا ٳ ودٳ ۔ٳ ا ٳ ٳ ٳ ۔ٳ لٳ ٳ ا
 

س  ٳ ٳ ا تٳ حٳ ر ٳ ا ٳ دٳ ٳ ءٳ ٳ ،ٳ ٳ ٳ ٳ را ٳ صٳ ٳ انٳ وٳ ودٳ ٳ ا ٳ رتٳ
م  ٳ ٳ ٳ آن ۔ٳ  ٳ تٳ ٳ ٳ ٳ ص ٳ و٤ٳ ٳ ٳ ٳ ٳ ٳ  ٳ  ٳ وٳ ٳ ٳ ٳ مٳ رتٳ
م  ٳ ٳ ٳا لٳ ٳ  32۔ٳ تٳ

د ٳ ٳ ٳا ٳا لٳ ٳ تٳ مٳ ٳ ا ٳ رتٳ ٳ ٳ ٳ ٳ ٳرا یٳ مٳا ٳ ٳدوٳ ٳٳ ٳٳا
وریٳ  ٳ ٳ ںٳ ٳ۔ٳر ٳ ںٳ ا رٳ ٳ ٳ مٳز ٳ ٳ ٳو٤ٳ ٳ  ۔ٳوریٳ

 
ڕ،ٳاڜٙ  31 رٳاژ۪ ٳ د ٳأ ٳ ڕٳ  .8/296،ٳإرواءٳاژۗڛ
اڵ  32 ٳ ڽ ،ٳٳا  .14/126،ٳاڗڻۙ



صٳ ںٳٳودٳوٳ ٳٳ:ٳاٳر  آراءٳ

74 

زمٳ  ٳ ا ٳ دوںٳ ٳ ٳ ز ٳ ٳاسٳ ٳ مٳ ٳ ٳ رےٳ ٳ ٳ ٳ ٳ ٳ ٳ ا ٳ
ٳ  فٳ ٳا  ۔ٳٳ

و٤  ٳ ٳ ار ٳ ٳ ٳ ا ٳ ز ٳ  ٳ لٳ ٳ ا ٳ رتٳ ٳ ٳ ز ٳ ٳ/ا ٳ ا ٳا ۔ٳ ٳ ٳ اورٳ
ٳ  ٳ  : ر

م  ٳ ٳ قٳ ٳا ٳاسٳ ٳٳںٳ ٳٳ4ز ٳ ٳ ٳ ٳ ا ٳ ںٳ ا دلٳ  ۔ٳٳ
ٳ  ٳ ا ٳ ٳا ٳ ٳ  ٳ: اورٳا

فٳ  ا ٳ اسٳ نٳ در ٳ ٳ ٳ ءٳ ٳ ٳ ا ٳ دوںٳ دوٳ فٳ ٳ صٳ ودٳ ٳ
 ۔ٳ 

ٳ  ڹٿمٳؒٳ ٳاڗ ٳا ٳ فٳ حٳا ٳ  ٳ : ا

ٳد  اتٳ ٳ آ ٳ نٳ آ ٳ ٳ انٳ ا ٳ تٳ ٳاسٳ ٳ ٳ ا٤ٳ ٳ ٳ رٳ ٳ ٳ تٳ ٳا ٳ مٳز
ٳ ۔ٳوریٳ   29۔ٳ ٳدرجٳذ

ٳ ٳ ٳ تٳ ٳ ٳ مٳز ٳ ٳ ٳ ٳ تٳاسٳآ ٳآ و ٳرٳ آنٳ ٳ ٳ ٳد ٳٳأر۽ۗ ٳٳں  ۔ٳا٤ٳ ٳاورٳ
ٳ  ٳ ٳ ٳ ٳ دٳ ود ۔ٳ  ٳ ٳ ٳ ود ٳ ٳ ٳ ٳ  ٳ ٳ   ٳ اٳ و ٳ 4ٳ ٳ ٳ ٳ ا٤ٳ ٳ۔ٳ دٳ اسٳ
ٳٳو٤ٳو٤ٳاسٳ  ٳ ٳوا م ٳ لٳ ز ٳٳو٤ٳا ٳ  ٳ: یؒٳ

 
۞ۘڽ ۔ٳ25  .7/89،ٳاڜٙم،ٳا
ٳر۔ٳ26 ٳا ٳأ ٳ ٳ ٳ ٳأ ٳ ٳ ٳا ۅڟ ،ٳٳأ ٳاڗڻ۵ ۻ ڟٳو ٳاڗںڲ  .4/247،ٳسٳن(،ٳة:ٳدارٳا )ٳاۻ
اڵ ۔ٳ27 ٳ ڽ ،ٳا  .14/126،ٳاڗڻۙ
ڹٿم 28 ٳاڗ ڟاۻ ،ٳٳا ٳاڗ ئٳ  .5/312،ٳٳا
آن،ٳٳ 29 را  4ٳٳ:24،ٳرةٳا
ٳاڜٙ ۔ٳ30 ٳا ڕ ،ٳٳٳ رٳاژ۪ ٳ د ٳأ ٳ ڕٳ ۹ٳاڜٔ )ٳإرواءٳاژۗڛ  .8/295(،ٳ1985ٳ،وت:ٳاڗڹڈ
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ٳ  ٳ ٳ ٳ ا ٳ فٳ ٳ ل ٳاورٳاسٳ ٳ۔ٳ  ٳ ا ٳو ٳ ٳ نٳ آ ٳ ٳ ٳٳ 18۔ٳ ٳ ٳا ںٳ ٳدو
ٳدے  د دٳ ٳ یٳ دو ٳ ا ٳ ٳ انٳ ٳ ٳ ٳ ۔ٳ لٳ ٳ ٳ ا ٳ فٳ ٳ رتٳ ل ٳ ٳ ٳٳ ا ا صٳ

 19ٳ۔ٳ 

ف  ٳ ٳ ٳ ٳ رٳا ٳ ٳ ٳا ٳ ٳ ا ٳ ںٳ ٳانٳ ۔ٳ ر ٳاسٳ ٳ ٳ ٳ ا ا٤ٳ دٳ ٳ۔ٳ ٳ
رت  ًٳ ٳ رےٳ ٳ ٳ ٳ رٳ ٳا ت ٳر ٳتٳوزن ٳ ٳا ٳو٤ٳ ں ٳٳ م ٳر ٳا ٳ د ۔ٳٳ ٳٳ

دت ٳ ٳ ٳ   ت ٳ ٳو ٳ ٳ ٤ ،ٳ ٳر ٳ رتٳ ٳ ٳٳ ٳ ٳ ٳ۔ٳ ٳ ٳ بٳ ٳو٤ٳ رتٳ حٳ ٳ ا
ٳ  ٳ تٳ ٳ رتٳ ٳ  ٳ20۔ رےٳ

ٳ؟  طٳ ادٳ ٳ ٳ ٳ ٳاسٳ ٳ الٳ ٳ اس ٳ ا ٳا ٳ ٳ ٳ ٳ ۔ٳ رےٳ ٳ فٳ لٳا ٳٳ ٳ
ا ٳا ٳ  ٳ ںٳ ر فٳ ٳ ٳ ا ٳٳ ٳٳ ٳ ںٳ ا ٳ ٳ ٳ د اسٳ ا ٳ رتٳ ٳ ٳا ٳ طٳ

ٳ  رڭ ۔ٳ ٳ ٳ مٳ ا ا ٳ ں ٳ ڹڡٳ وریٳ ٳ ر ٳ ٳ ٳ یٳ رٳ ادٳ دو ۔ٳ ٳ ںٳ ٳ ٳ ٳ ٳ ا ٳ ںٳ ر
 ۔ٳوریٳ 

ٳ  ٳ ا ٳ رتٳ ٳ ٳ تٳ ٳ ٤ٳ ٳو ابٳ مٳ ٳاورٳ مٳ ٳ ودٳ ٳ و٤ٳد ٳ ٳ ٳمٳز
ت  ٳا ٳ ا دوں ٳ انٳ دوٳ ا ٳ ٳ ء ۔ٳ وریٳ ٳ ٳ ٳ یٳ ٳ اسٳ ٳ ٳ ا ٳ قٳ ا ٳ ٳ ٳٳ ء ار ٳاسٳ

 ۔ٳ ٳف ا 
ٳار ٳاسٳ  ا ود ٳ24اورٳ ٳ23 22ٳٳ21 ٳٳ رتٳ ٳ ٳ ٳ ٳ رت ٳص ٳو ٳٳرا ٳ ٳ

ٳ  ٳ ا ٳؒ۔ٳٳ مٳ ب ٳ ٳا ٳ ٳ ٳا ٳ مٳ  :ٳ ا

 
رۃٳ 18 آن،ٳٳ ة ا  282ٳ:2،ٳا
ٿ ۔ٳ19 ۓ ٳ،ٳا ٳ ڟاۻ ي اڗ ٳا اۻ  .3/116،ٳحٳ
ي ۔ٳ20 ٳأ ءٳا ر،ٳٳ ئٳاڜٙ حٳ رٳ رٳا ٳا ٿرٳ ٳردٳاڗںڲ ر:ٳۻكڹڙ نٳاڜٙ  .7/490(،ٳ1995ٳ،ٳوت:ٳدارٳا،ٳ) ةٳ
ٿ ۔ٳ21 ٳاژ۪ ٳا ٳ ٳاټٳ ٳ ڹٿۼ )ٳبٳاڜٙ،ٳٳأ رفٳاژۙ ٳدائةٳا ٳ ۗ د:ٳڷې  .4/472(،ٳ1973ٳ،ٳرآ
ٳ۔ٳ22 ٳ ٳأ ڱڽ ٳ ٳاڜٙۃ ٳ وۻ ،ٳٳٳ ٳاژۗښڻ )ٳا  .4/9(،ٳ1994ٳ،ٳوت:ٳدارٳا
۞ۘڽ ۔ٳ23 ٳا ٳإدر ٳ ٳاټٳ ٳ  .5/316(،ٳ1990ٳ،ٳوت:ٳدارٳا)ٳاڜٙم،ٳأ
ا۔ٳ24 ٳ ڽ ،ٳا  .14/126،ٳاڗڻۙ
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ٳ ٳرتٳ  ٳا ٳ رےٳ ٳ ٳ ٳاسٳ ٳا ٳد ا ٳ مٳ ٳ  ۔ٳ ٳٳاسٳ

مٳ  ٳا ٳ ٳ ا ٳ رٳ ٳا مٳ  ۔ ا

وریٳ  ٳ ا٤ٳ رٳ ٳ ںٳ ر ٳدوٳ ٳ دٳ ٳ ٳا ٳ ٳ ٳ ا ٳ ںٳ ر ٳ رٳ ف ۔ٳ ٳا ٳا ٳ ٳ ا
و٤  ٳ صٳ ودٳوٳ ٳ ٳ ٳ مٳ ٳٳ ٳ رتٳ ٳد ٳ رٳ ٳا ٳوا ٳ ٳوٳ ٳ  14۔ ا
ا  رتٳ ٳ ںٳا ٳ وریٳ ٳ ٳ ا ٳ دوںٳ ٳ ٳ ٳ ٳ ٳ ٳ ۔ٳ ٳ ا ٳ ا ٳ ٳ ٳ رتٳ و٤ٳ

ٳ  ٳو٤ٳ ٳ وفٳ تٳ ٳ ٳ رےٳ ٳ ٳ ٳ ٳ ٳ۔ٳا ٳ ٳ ٳ یہ اورٳو٤ٳ ٳاس ٳد ےٳ ٳ ہۃٳ ٳز ٳٳ
ا  ٳ وریٳ ٳ ٳ ٳ ا ٳ دوںٳ ٳ ٳ ٳ ۔ٳ ٳ ٳٳ اسٳ ٳد ۅڡٳ تٳ۰ ٳ ٳد ٳ ٳ ءٳ

ٳ ۔ٳ   ٳ ورتٳ ٳ ا :ٳ دٳ ار ٳ لصلى الله عليه وسلمٳ ٳر ا ٳ ٳ ٳ ٳ ٳ ئٳ ٳ ںٳ ر ٳ ٳ فٳ
ٳ  رٳ ٳ ںٳ ٳ ٳ ٳ ٳ ٳاسٳ ۔ٳ رتٳ ٳ ٳٳ ںٳ ںٳ ٳ ٳ ٳدےٳد ا گٳ ٳ ٳ ٳ مٳ

ر  ٳ  15۔  ٳںٳ

زٳ ٳ ٳ مٳ تٳ ں ٳ 4ٳ ٳ ء ٳ  ٳ ا ٳ ٳ اسٳ ٳ ٳ وریٳ ٳ ٳ ٳ ٳ آ ٳ ذ درجٳ ٳ آنٳ
ٳ  رٳ ٳ ٳ ٳ ٳ ٳ لٳ بٳ ٳ ا ٳار ریٳ ٳ ٳ ٳ ںٳ ر ا٤ٳ ،ٳ ریٳ رٳ ٳ ٳ ٳ ٳا انٳ

 16۔ٳ ٳ 
ٳ  تٳ ٳ ٳ ز ٳ 4مٳوٳز ٳ ٳ ںٳ ا ٳ ۔ٳ  ٳ دٳ ٳ عٳ ٳا ٳ ٳ ٳاسٳ ٳ ٳ ا ٳ ٳ17۔ ٳا

ٳ  ٳ تٳ ٳ ٳ مٳز ٳ ا ٳ ٳ ۔ٳ رتٳ نٳ ٳ ٳ ٳو ٳاسٳ ٳ ٳ ٳ ٳ ٳ ٳ ا رتٳ ورٳ ٳ

 
خ۫ڽ ۔ٳ14 ٳا ٳاڜٙۿڹ ڕٳ ٳش ٳأ ٳ ٳأ طٳ،ٳٳ ٳاژ۬ۗٿدة )ٳا ۗ ٿن؛ٳٳ16/144،ٳسٳن(،ٳ:ٳڷې ۓ ٳ ،ٳا اۻ حٳ ٳ ٳ ڟاۻ اڗ

ي   .3/116،ٳا
ري ٳأ۔15 ۪ٿ يٳاژ جٳاژ۵۪ ٳا ٳ ٳ اثٳا )ٳٳٳ،ٳاڗڲ۪ ءٳا ةَِ ،ٳ(1955ٳ،ٳوت:ٳدارٳإ َّ بُٳا ٳ ،ٳٳَِ ُ َ ٳږ ٳۿڰَڕُِّ ْ َ بُٳ َ

 ُ َ ٿږَٙ ْ۪ َ :ٳٳاڗڻْ  .3/97،ٳ1044،ٳ
رۃٳ16 آن،ٳٳ ءا  15ٳ:ٳ4،ٳا
اڵ ۔ٳ17 ٳ ڽ اٳ،ٳا  .14/126،ٳڗڻۙ
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اوٳ دة��أق 9ال

و"ٳ ٳ ٳ ٳ ا ٳ ٳ ٳ  "ا
ح  ٳ دٳ ٳ اورٳا ٳار تٳ ٳربٳا  ۔ٳا

ا دع اءإذام ال ي 10و

ٳٳ" رٳ ٳو٤ٳا ٳ ٳ ٳ ٳ ٳ ا ٳ ٳ ںٳ ا  " اورٳ
ٳاسٳ  ضٳ ٳ ٳ ٳ ٳ ٳ ا ٳ ٳ دٳ ٳ ںٳ ۔ٳ ا ٳ ٳ ٳ ٳ ریٳ ٳ ٳا اٳ ہ
راٳ ٳ ٳ ٳدےٳدیٳ ا ٳ ۔ٳٳ ٳ ٳا ا ٳ ٳ ٳ تٳ یٳ زم ۔ٳدو ٳ ٳادا ٳ ٳ۔ٳ ٳاورٳا رٳ اسٳا

داریٳ ٳ ٳ ٳ د  ٳ ذ ٳ ا ٳ ٳ ۔ٳ ا ٳ د ٳ ا ٳ ٳ ٳ مٳ ٳ ٳ ا ٳ  ۔ٳ اورٳ ٳٳ  ٳ ا ٳ ا
ٳ ٳ ٳ ٳ   ضٳ ںٳ دتٳدو دتٳاورٳاداءٳ ٳ ٓٳ ٳ ر٤ٳ ٳ ٳ ٳ ٳ  اورٳد ٳ نٳآ  ٳ   ۔ ذ

ہٳ ٳ ٳ  ٳ د ا ٳ ٳ  ٳ ٳ ٳار ا ٳ وٙٳاورٳ ٳ ٳ رٳ ٳ ا ٤ٳ ٳدلٳ ٳاسٳ ٳٳ  ۔ٳ ٳ ٳ ا ٳ دتٳا
حٳاسٳ ٳد اورٳ ٳ ںٳ  11ٳوریٳ ٳ  ادا ٳ ا

ں ٳ ا ٳ ا ٳ ٳ ٳ ادٳ ٳ ا بٳ ٳ ٳ ا فٳ ٳ ٳ ٳ ٳ ٳ ٳ قٳ ٳ تٳ مٳ ٳ رتٳ اسٳ
ٳ  ٳ ٳ ٳ ٳ ٳ ضٳ ٳ ٳد ٳ ٳ ۔ٳ ا ٳ ٳ ٳ ص ٳ ود ٳ ٳ ٳ ٳ وٳ ٳ تٳ ٳٳ

ٳدی  ٳ ا ٳ ٳ ٳ ٳاسٳ ٳ ٳ لصلى الله عليه وسلمٳ ٳر ٳ ٳ ٳ د ٳ و ا ٳٳ وی ٳ ٳ ٳ ٳ مٳ ٳ ٳ ٳ ٳ
ٳ  ٳ ٳا د٤ٳ ٳ  ۔ٳنٳ

ٳ ٳ ٿ ٳ  ٳاسٳ ا ٳٳۓ ٳ ٳا  ۔ٳ ٳ

رٳ" ٳا ا٤ٳ ٳ ٳدےٳ ٳودٳ ٳدےٳٳدے ٳا ٳ ا ٳ ٳ ٳ  " د٤ٳ
ودٳ ٳ ٳ  ٳ ٳ ٳ ا ٳ ٳاسٳ ٳ ٳ ٳ ٳ زمٳ ٳ ٳد ٳ ٳ ٳ 13۔  ٳ ح ٳ ا ٳ ٳ مٳ ا

مٳ ٳ ٳ ٳ ںٳ ٳٳ  ٳ  ٳ ا ا ٳ ٳ ٤ٳ ٳ نٳ ٳ ےٳ ٳ ٳ و ٳ اسٳ اورٳ ٳ ٳ دیٳ مٳ ٳ ا

 
رۃٳ۔ٳا9  2:ٳ65،ٳاژێڝقآن،ٳٳ

ة،ٳ۔ٳ10 رۃٳا آن،ٳٳ  282:ٳ2ا
اڵ ۔ا11 ٳ ٳا ٳ ٳ ٳأ ٳاټٳ ٳ ڽ ،ٳٳ ز )ٳاڗڻۙ ٳوا ۭ ٳواږ ٿۓ ٳږڛې ٳا ض:ٳدارٳ  .14/208،ٳ(1997ٳ،ٳر
ٿ ۔ٳ12 ۓ ٳا ٳ ٳأ ٳ ٳ نٳا ٳئ ٳا ي ،ٳٳأ ٳا اۻ حٳ ٳ ٳ ڟاۻ اثٳا )ٳاڗ ءٳا  .3/116،ٳسٳن(،ٳوت:ٳدارٳا
ٳڷ۟ښګ۔ا13 ٳا ٳ ٳاټٳ ٳ ٳ ٳ ڴٳ ے،ٳئاه حٳاڗڻ۵ ٳ عٳ ٳاژۗښڻ )ٳا  .8/284(،1997ٳ،ٳوت:ٳدارٳا
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ٳ  .2 ٳ ٳ ٳ ٳ ٳ ٳ ٳ دتٳو٤ٳ ٳدیٳ ٳًٳ ٳ  ۔ٳا
ٳ  .3 ٳذ ٳ ےٳ ٳدو ٳ ٳ ٳ ٳا ٳ ٳدیٳ ٳ ٳ ٳ ٳ  .دتٳو٤ٳ
ٳو٤ٳ  .4 ٳدیٳ ٳ ٳٳ ٳ ٳٳاسٳ ٳ ٤ ۔ٳوٳ ٳ تٳ دٳ ٳ ٳ ٳ ٳدےٳ ٳو٤ٳ ا اٳ  ۔ٳ ٳ  ٳہ

دٳ  ٳار ٳ رکٳوٳ ٳ  : ا
ْ ُ ْ َ تَبَ إذَِا وا ُ ِ وَأشَْ

و" ٳ ا٤ٳ ٳ وٳ ٳ و ٳوٳ ٳ ٳ  "اورٳ
دٳ آ ٳ  ا  ٳار ںٳ ٳ  ٳ ا ٳدوٳ ٳ ٤ دوںٳ اورٳدوٳ ٳ اور ،ٳ ٳ دٳ ٳ ٳا ںٳ ٳ دٳ ٳدوٳ ٳر ا ا ٳ ںٳ

و  ٳ ٳ ٳ ٳ ٳاورٳ ۔ٳ د حٳا ٳ ٳ آ ا ٳ دٳ ٳار ٳ ٳ  دتٳ ٳ ٳ دتٳ ؤٳاورٳ ٳدلٳ ،ٳً ٳ اسٳ
ٳاور  رٳ ٳ ٳ٤ٳ ٳر ٳ ٳ ٳذاتٳٳٳ ٳ بٳسٳ ا ا  6۔ٳ  ٳ ٳ

واواش 7منکعذویھ

ں"  اہ اورا ں دل)نیک(  " دو
ت  ٳئاںٳآ ٳ ٳ مٳ ٳ و ٳ دتٳ اورٳ ٳ ا ٳ تٳ آ ٳ ٳ انٳ تٳ ٳ ٳ ٳ ٳ ٳ ٳ

ٳ قٳ ٳاورٳ ٳ ت قٳ ٳ ٳ ا ا ٳ ٳ ٳٳ رٳذر ٳا  ۔ٳٳ
مٳ ا ٳ ٳ ٳ ذر ٳ ٳ ا ٳ ٳ نٳ در ٳ ںٳ ٳ لصلى الله عليه وسلمٳ ٳر ٳ ٳ مٳ ٳ ٳ د ا ٳ

ٳروا  ٳ ٳ تٳٳریؒٳاۦ۹ۙٳ ٳ نٳ ٳدر ٳ ےٳ ٳدو ےٳاورٳا ٳ ٳ ٳ ٳو٤ٳ ٳ ٳ ٳ ٳ
فٳ  ٳ ۔ٳ  ٳ ٳا تٳ رٳ ٳدر ٳ ںٳ ٳ ۔ٳ  ٳ  ٳدو ٳ ٳ ٳ ٳ ٳ ٳ ٳآپصلى الله عليه وسلمٳ ا٤ٳ ٳ ٳ

ٿر وٳ ٳ ٳٳ ٳے ٳۿں  8۔  ٳ ٳ

ٳ  ضٳ ٳ ٳد ا دٳ ٳ ۔ٳًٳ ٳار تٳ ٳربٳا  : ا
 

رۃٳ5 آن،ٳٳ ة ۔ٳا  282ٳٳ:2،ٳا
رۃٳ6 آن،ٳٳ ة ۔ٳا  283ٳ:ٳ2،ٳا
رۃٳ7 آن،ٳٳ  2:ٳ65،ٳاژێڝق۔ٳا
ا۔ٳ8 ٳ ري ٳأ ڕٳ ە ٳإ ٳ ری ،ٳټٳ ة )ٳٳا قٳا الٳ( 1422ٳ،ٳوت:ٳدارٳ ٳاڜٙ ٳ ٳۓڛ ٳا ٳ ڻ :ٳ بٳاژ ،ٳ

2669. 
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ٳ  ٳآ نٳ ٳاورٳ ٳو ٳ ٳ ٳ  ٳ  ٳٳ 1۔ ٳ ٳ ٳا ٳ ٳ ُ ٳ ٳ ٳاٳ ٳ ٳ ح ۔ٳ ٳآ ٳ اسٳٳ ا
ٳآٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ی آ اورٳ ٳر د٤ٳ ٳز ٳ  ۔ٳریٳاسٳ

دت ٳ ٳ ٳاڗڧڹٿمٳ ٳ ٳ ا ٳ ظٳ ٳا ٳدرجٳذ  ٳ

ٳ "  دتٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ (ٳ ٳ ا ٳ ٳ )ٳ ٳ ٳ ٳ لٳ ا
ٳد  ٳ  " ٳ
ٳ  ٳ ٳا ٳ ٳ ٳا ٳ ظٳ ٳانٳا ٳ  دتٳ

ے "  ٳ ٳ ٳ ٳ ٳو٤ٳاسٳ ٳ ٳد ٳ ٳ دٳ ٳ ٳ ٳ  " ٳ
مٳا  ٳ ٳٳا نٳ ٳ ظٳ ٳا ٳدرجٳذ  ۔ٳٳ

دیٳ "  ٳ ا ٳ ٳ ٳ ٳ ٳ لٳ ا ٳ دتٳ ٳ ٳ ٳ ٳ ٳ۔ٳ دتٳ ٳ
ٳو٤ٳ  ٳ ٳ ٳ ٳا ٳ ٳ ٳ ٳ دٳ ٳ (ٳ ٳ ٳاورٳ ٳ) ٳ ٳ ٳاورٳ
ے  ٳدو ں ٳٳ ٳ ٳد ا ٳ ٳ ٳ ٳذ  " ٳ

اٳ  مٳ ٳ تٳ ٳ ٳ ٳ ٳ ر وریٳ ٳا ٳ ٳ رٳ ٳا  : ٳ
ٳ  .1 ٳ ٳ ٳ تٳ لٳ ٳٳ ٳا دتٳ ٳ ٳ ٳ  ۔ٳ ٳ

ٳ  ڴٳ ٳۿڲ ڟ" ٳ ٳ ٳا ٳ "ٳ اش ٳ ٳ ٳو ٳ ٳ ٳذ ڟ" ٳ ٳ ٳ"ٳ اش ٳ ٳ ٳ ٳ ٳ ٳ ٳ
ٳ  ٳ ٳٳ  ٳ ٳاسٳ حٳد ٳ ا ٳ ٳوا ٳ ٳ ٳ ٳ ٳ ںٳ ٳ ٳ ٳ ٳ ا ٳ ٳ ٳ ٳ ںٳ ا٤ٳ

ٳ  ٳاسٳ ں ٳٳاورٳابٳ ٳ  ۔ٳدےٳر

 
۷ ۔ٳا1 ٳاژۡ ٳ ٳ ٳ ح،ٳٳ ٳا ٳ ٳ حٳاڗڻ ٳاژۗښڻ ،ٳ)اږڈٳا  .1/324،ٳسٳن(،ٳوت:ٳاڗڹډ
ڹٿم۔ٳ 2 ٳاڗ ٳا ا ٳا ٳ ٳ ٳ ڟاۻ ،ٳلٳا ٳاڗ ئٳ  .7/364(،ٳ1970ٳ،ٳوت:ٳدارٳا)ٳٳا
ٳا ۔ٳ3 ۜ ٳ ٳ ٳأ حٳاږڈ،ٳٳ ٳا ٳ ٳا  .4/165،ٳسٳن(،ٳوت:ٳدارٳا)ٳۦ
ڹٿۼ ۔ٳڗ 4 ٳاژۙ ۜ ٳا ٿءٳ ءٳو۞۴ ةٳ ٳ ٳ ۻ ٳ ٳا،ٳڲ ژ ڶڰڙ مٳا رتِٳ)ڜٙ ٳ ۻ ر ،ٳ رٳ :ٳ  .339ٳ،،ٳسٳن(ا
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Women's Testimony in Hadūd and Qisās: 
An Analysis of Jurisprudential Opinions 

ٳ ٤ ڈا ٳ  ٳ
ر ،ٳٳ ،ٳر  ٳ لٳاو د ،ٳٳا مٳآ  ا

ABSTRACT This topic explores the evidence of women in Hadūd and Qisās, which are legal concepts in Islamic law. In the judicial system, testimony or eyewitness evidence plays a vital role in solving criminal cases. Hudood refers to punishments prescribed for certain crimes, such as theft, adultery, and alcohol consumption, while Qisās pertains to the principle of retribution or equal punishment for crimes involving bodily harm or murder. The objective of this study is to examine the presence and role of women within these legal frameworks. Through an analysis of Islamic jurisprudence and historical sources, this research aims to provide an overview of the evidence regarding women's involvement in Hadūd and Qisās.  By examining legal interpretations and scholarly opinions, this study seeks to shed light on the evidence of women within the context of Hadūd and Qisās. The findings will contribute to a better understanding of the role of women in Islamic legal systems and the potential implications for gender equality and justice. Overall, this research aims to provide a comprehensive analysis of the evidence of women in Hadūd and Qisās, highlighting the complexities and nuances of their involvement within these legal frameworks. 
KEY WORDS: 

Women's Testimony, Shahadah, Jurisprudential Opinions, Hadūd, 
Qisās. 

دارٳ  دیٳ ٳ ٳ ا ٳ تٳ ٳا ٳ ا ٳ ۔ٳ قٳاورٳ ٳ ٳ ٳا ا ٳ اٳ مٳوٳ مٳ ٳ مٳ ٳ۔ٳ ا ا
رتٳ  ںٳ ٳ ٳ ٳ رٳ ا ص ٳ ت ٳ ودٳاورٳ لٳ ٳ  ٳ ٳ ٳ ٳ ٳ تٳ ٳا ٳ۔ٳ ٳ ٳ ا

ٳ  ٳ ٳ ٳصٳ ودٳوٳ ٳ ا ٳ رتٳ ںٳ ٳ ٳ ٳ وٳ ٳ۔ٳ ٳ ٳ ٳ ٳ ا ٳ رتٳ ٳ ٳ اسٳ
ٳ آ ٳ ٳ ئ٤ٳ ٳ  ۔ٳراٳ

دتٳ  ٳ ٳ ٳ ٳ ٳاسٳ ٳ ٳ ٳآ مٳ ٳ  ٳ رے ٳ  ٳ  ،ٳ ی ٳ ٳ ٳاورٳٳ ٳ ٳ ٳ
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ر را رآنٳ
ژ۷ۙ۬د ٳ .ٳٳ،ٳأ ٳ ٳ ٳ رٳ بٳا ٳا ا ٳ ڴٳإ ٳاژسڛ شدٳا ٳاژ۷ۙ۬دٳ=ٳإ ٳأ ا.ٳ۽ۡس ثٳ ءٳ رٳإ  .،ٳسٳنوت:ٳد
ن ٳ ن.ٳٳ،أ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ نٳ ٳ ۡسأ ٳاژ طٳ ٳاڗںڲ رٳٳ:،ٳرا وت:ٳد .ٳ ٳ  .1420ٳ،ٳ
دل ٳ .ٳاٳ،إ ٳ ٳ ٳ جٳ ٳ ٳ بأ ٳعڛ۷مٳا ٿبٳ ٳٳ:،ٳالڛ دلٳأ دژ۬ئخٳ ٳڷ۷ۙض.ٳورٳٳٳ ٳ ژ۬ئخٳ

ها ژۗښڻ ٳ رٳ  .1998ٳ،وت:ٳد
ها ٳەظ م.ٳٳ،إ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ بٳاأ ٳا ٳ۽ۡس ٳ ٳا .ٳٳ:،ٳا ٳ ٳ مٳ ٳ

ها ژۗښڻ ٳ رٳ  .1422ٳ،وت:ٳد
ٳ ءٳإٳ،ٳإ ژ۟ڟ ٳ .ٳأ ٳ ڕٳ ڴە آنٳاژۙظ ٳا ا:ٳ،ٳ۽ۡس ز ٳو ۭ هٳږڙ رٳۋ ڵه.ٳد ٳ ٳ  .1999ٳ،ٳ

۷ۙيا ء.ٳٳ،ژ ٳ ٳ ٳ دٳ ٳ ٳ ڗڲ۪ ٳ ٳ ۷ۙيرأ ٳاژ آنٳ=ٳ۽ۡس ٳا ٳ۽ۡس ٳ اٳا ثٳ ءٳ رٳإ وت:ٳد ٳ،.ٳ
1420. 

.ٳ،ٳزن ٳ ئڴٳ ٳإ ٳ ٳ ٳ ٳ رءٳ ٳا ٳ ٳ تو هابٳا ژۗښڻ ٳ رٳ وت:ٳد  .1415ٳ،.ٳ
ا ۹ٳ .ٳٳ،اڗڲظ ٳأ ٳ ،ٳ ڴٳاڗڲٳ ٳاڗحك مٳ ٳ ٳ فةٳ ٳ ۻةٳ ٳاڜ  ٳ اجٳاڗڻ ة:ٳاا .ٳ

ۻه( ڜٙ قٳ) ۗهٳ  .1285ٳ،ٳڷظ
ئںڽ.ٳٳ،زيا ږ ٳ ٳ ٳ ٳ ٳ ټٳ ٳ ٳ ٳأ ٳالكٳ ۡس ۹ٳ=ٳاژ اٳاژۙ ثٳ ءٳ رٳإ وت:ٳد  .1420ٳ،.ٳ
ا وزی.ٳٳ،اژ۫ڻۗٿ ٳ ٳأ رٳ ٳ ٳ ٳ ٳ رٳ ٳ ڗڻظ۠ ٳ آنأ ٳا رٳ۽ۡس ض:ٳد  .1997ٳ،.ٳر
ِٳ،ا ټَّ ِٳ ْ َ ٳ ُ .ٳأَ ٳ ِٳأ ْ ٳ ََ ْ أَ ٳ ُ ْ ٳ ُ َّ َ ُ رٳ ٳا آنٳ=ٳ۽ۡس مٳا ٳڜت ا:ٳ،ٳا دو ٳ ش.ٳورٳٳأ ئڴٳأۍ۟ إ

ۻها ڗڻۈ ٳ رٳ  .1963ٳ،ٳة:ٳد
ڕ.ٳٳ،اريا ە ٳإ ٳ ټٳ ٳ یرأ ةاٳا قٳ رٳ وت:ٳد  .1422ٳ،ٳ.ٳ

زي.ٳ ٳ ٳ ٳ ٳ ٳ ٳ جٳ ٳ ٳأ ۡسلٳ ٳاژ ٳ ٳ ا:ٳر،ٳزادٳاڗڻس بٳ رٳ وت:ٳد ڟي.ٳ ڗں قٳ ز ٳ،ٳ
1422. 

ا
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ا ٳ ٳ ٳ ٳ ٳ ٳ ٳ ڗڻ۪ دٳ زیٳز ٳ بٳ زلٳاٳاؓفٳ ٳ ٳ رتٳ ٳ ٳ ٳ د ٳ ٳ
رتاٳا،ٳاا ٳ ٳ لٳ ٳاٳازیٳ ٳ وراآاٳ ٳ ٳاٳاٳ رتٳ ٳ ٳ اآاٳ ٳ ٳ ٳا۔ٳازٳ

ا ٳ ا،ٳءاا،ٳٳ رکٳر ٳ ٳ اٳ مٳ ورٳ ٳ ٳ ٳ ٳ اٳٳ ٳ لٳ ٳ ٳ ٳ  ۔ٳار
ا .4 ٳ ٳو ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ مٳ ٳ ڗڲۅٿصٳ ٳمٳ رتٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ تٳ ٳ

ٳا اآاٳ سؓ،ٳاٳ ٳ ٳ ٳ ٳ مٳ ٳ ٳ ٳ ٳ ؓ،ٳادر ٳ،ٳاٳ ٳ ہٳ ؒٳو ٳ ٳ
ا ٳ ٳ  ۔ٳتٳ

ا .5 ٳ ٳ سٳ ورٳ ٳ ٳ ٳ ٳ ٳ ر ٳاٳٳ ٳ ٳ ٳ ضٳ ٳ تٳ سٳ ٳ ٳ ٳ ٳ رتٳ ٳ ٳ
ٳ ٳ ٳ ٳ ٳ ٳ ٳ اآاسٳ ٳ ٳ سٳؓ۔ٳٳ ٳ ٳ ٳ ڗڲێٿ مٳ لٳ ہاٳورٳ ٳ اٳؓورٳ لٳ ٳ  ۔ٳٳ

ٳ .6 ٳ ٳ ٳ ٳ ر اآاٳ ٳ ٳ ںٳ ر یٳ ٳدو ٳ  ۔ٳٳ
وا .7 ٳ ٳ ٳ ٳ ٳ ٳر ٳ ٳ ںٳ ر ٳ اآارٳد  ۔ٳٳ
ا .8 ٳ ٳ رتٳ  ۔ٳاٳ

ا ٳ ڗڲێٿ مٳ ٳ ۷ۙدٳ ژ۬ ٳ اٳاٳ ٳ ٳ ٳ بٳ ٳ ٳ ورٳ ٳ ٳ دٳ ٳ ا۔ٳٳ
ٳا ٳ ٳ رہٳ اضٳ ٳ اٳاد ڗڲێٿ مٳ ٳ ٳ ٳِ ر حٳ ٳ تٳاٳاٳ و وٳ ٳ ٳ ٳ ٳ ر

ا ٳ دہٳ ٳ ٳ ٳ ا،ٳاٳ ٳ حٳ ناٳاٳ ٳ ٳ دہاٳاٳ ٳ اٳاٳ ا،ٳاٳ نٳ ٳاٳاٳ
ا ٳ تٳ ورٳ ر ٳ نٳ ٳ ٳ ٳ ٳ ٳ نٳ ورٳ ٳ ٳ ٳ ٳ اٳااٳاٳ ٳا،ٳاٳ

اٳاما یاٳاٳ ڗڻظ۠،ٳا(اٳاھا436ٳ)ماٳادٳ )ماٳاٳ ڻۗٿ ژ۫ ٳ ٳ ٳ)مٳا،ٳاھ(ا489رٳ ٳ زیٳ،ٳاھ(ا541مٳ مٳر
ٳ)ما،ٳاھٳ(ا606)مٳا ا،ٳاھ(ا671مٳ ٳ ٳ ٳ)ماٳامٳ نٳ ٳ)ما،ٳاھ(ا745ٳ ۗٿ ژ ٳٳا(ٳٳاھا875مٳ ٳ

ا ٳ نٳ ورٳ ٳ ٳ ٳ اٳاٳ ااٳاٳ ٳ ہٳ ٳ :ا،ٳادٳ اٳاٳ ٳ ٳ)مٳاٳاٳ ،ٳھٳ(ا1225ٳ
ٳ)ما ٳ لٳ ٳہٳ)ما،ٳاھ(ا1332ٳ ٳ رٳ)ما،ٳاھ(ا1323ٳ ٳ ٳ ٳ ۃٳا،ٳاھ(ا1393مٳ ٳو ڈ

ښڽٳ)مٳا یا1436ڮ ٳ نٳ ٳ ٳ ٳذوقٳ ٳ ٳ ٳ ہٳ اٳاھ(ٳو ٳ الٳ ٳ ٳذ سٳا،ٳااٳاںٳ ٳ
ا ٳ تٳ ٳ ٳیاٳااٳتٳ ٳ ںٳٳنٳ ٳ ٳ ٳ تٳ لٳوٳ نٳ ورٳ ٳ ٳ ٳد ہٳ ٳ رٳ ٳ تٳ لٳو

ماٳاا اٳاٳ ٳ اٳااٳاو ڗڲێٿ مٳ ٳ تاٳاٳ لٳو یٳ ٳ ٳ ٳ ٳٳار نٳ ورٳ ٳ ٳ ٳ و ٳ ٳ
ٳ ٳ ٳ ٳ ٳ رٳ اآاٳ ا۔ٳٳ

ا
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ا فٳ ٳ ٳ ٳ ٳ ۷ۙداٳاءاٳ ژ۬ ٳ ٳ اٳاٳ ٳ حا}ٳ ال ح {ال

ا
؛ا ٳ ٳ تٳ ٳ ٳدٳرجٳذ ٳ ٳ اٳ

ا .1 ٳ ٳاآاٳ ٳ ؟اآانٳ ٳ ٳ  ٳ
ٳا .2 ٳ ٳ رتٳ ٳ ؟اآاٳ ٳ ٳ  ٳ
؟ا .3 ٳ ٳ ٳ ٳ ٳ ٳ نٳ ٳدر ںٳ ار

ٳا ٳ ٳ رتٳ ٳ ٳ ٳ ٳ قٳ ٳ ٳ تٳ اآاسٳ وٳ ٳ ٳ اآاٳ ا۔ٳانٳ ٳ ٳ رتٳ ٳ ،ٳاٳ
ا ٳ ٳ ٳ اٳاوراٳارتٳ فٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ وعٳ ٳ ںٳ ٳٳار ٳدرجٳذ سٳ ورٳ

:ا لٳ الٳ
ٳا .1 ٘ ٳ اٳ اآاٳ ٳ ٳ ٳ دا۔ٳانٳ ٳ ٳ اٳؓٳ لٳ ٳ ا،ٳاٳ فؒٳؒمٳ ٳ فٳٳاورٳ ٳ

ا رٳ ورٳ ٳ ا،ٳاہا،ٳا،ٳبٳ ٳ اٳءامٳ اٳاءاورٳ ٳ  ۔ٳٳ
ا .2 ٳ ٘ ٳ اآا،ٳاٳ ٳ اآاِ ا۔ٳانٳ ٳ ٳ ٳ لٳ ورٳ ٳ ٳ ٳ ںٳ ر ولٳ ٳ ۔ٳاسٳ

ا ٳ ٳ ٳ فٳ  ۔ٳاٳ
ٳا .3 ٳ ٳ رتٳ ٳ ٳاآاٳ رتٳ ٳ ٳ ٳ ورٳ ٳ اآاٳ ٳ ٳ ا۔ٳازٳ ٳ ورٳ ٳ سٳؓٳ ٳ لِٳ ٳاٳؓٳ

 
ژ۷ۙ۬د،ٳ۔ٳ26 ٳ ٳأ ٳ ٳ ٳ ٳٳ ژ۪ڛئڴٳإ ٳ دٳ ژ۷ۙ۬دٳ=ٳإر ٳ ٳأ )۽۪ۡ بٳ ،ٳسٳن(ٳٳ ثٳ ءٳ رٳإ وت:ٳد
ا.1/8
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ٳوا ٳ ٳ ٳدوٳاٳاسٳ اٳاءاراآاٳ ٳ ٳا۔ٳاٳ ۹ٳ ڗڲظ ٳ ٳ اآاھ(ا977ٳ)مٳاٳ ر وَمَٳاٳ
ِ ِ ِ َ ِ ب ٌ یِ ۡ مَ ُ وَا َ وَال ِ مَ َ ِ الۡ َ ۡ یَ ُ ُ ضَۡ قَ ً ِ جَ ُ ۡ َ ۡ وَا ِ ِ ۡ قَ حَ َ ا وا ُ َ َقَ کُ ِ ۡ ُ عَ َ َ َ وَ ُ َ ن َ ۡ 24سُ

ا ٳ زٳ ٳ ر ٳ ٳ نٳ ٳ ٳاٳ

اٳ
ورا دٳ ٳ تٳ ٳ ٳ ٳ ٳ رتٳ ٳ تاٳرہٳ :اٳاو ٳ ٳ اٳذ

مٳاآا .1 ؟ٳ ٳ ٳ ٳ ںٳ ٳ نٳ ٳ ٳ ٳ لٳ ٳ ٳ ٳ ٳ ٳ د ٳ ٳ ٳ و ٳ ٳ ٳ ر ٳ
ا ٳ ٳدٳ ںٳ ٳدو ٘ٳ ٳو ٳ ٳ ٳ ٳ ٳ ٳاڗڲێٿ ٳ ٳںٳ ٳ ٳ ںٳ ٳ ٳ ٳ نٳ ٳ
ا کٳ ٳ سٳ ٳ و ٳ ٳ ٳ ٳ ٳ وریٳ ٳ۔ٳاورٳ ٳ ٳ تٳ ٳ ٳ ٳ و ٳ

ا ٳ ٳ ٳر ٳ تٳ ٳ رٳ ٳ رٳ ٳۂڲئڰۃٳ د ورٳ ٳ بٳ ٳ ٳ ٳ ٳ ٳ ٳ نٳ۔ٳاو
اٳ ٳ ٳ ٳ جٳ ٳ  ۔ٳاٳ

ا .2 ٳ ٳاٳانٳ ٳ وتٳ ٳ ٘ٳ ریٳ تٳ رٳ ٳ ٳ بٳ ٳ ٘ٳ ٳو ٳ لٳ ٳ ٳ ٳ ر
ا ٳ ٳ ٳ و ٳ نٳ  ۔ٳاٳ

ٳا .3 د ٳ ٳ ٳاآاٳ نٳ ٳ ٳ ٳ ر ٳ ٳ ٳ ٳ ٳ ٳ ٳ تٳ ٳاتٳ و ٳ
ا ٳ و ٳ نٳ ورٳ ٳ ٳ دٳ ٳاٳاٳ و ٳ سٳ تٳ ٳ ٳ ٳ ٳ ٳو ٳ ٳ ٳ ٳ

ا ا۔ٳٳ ٳ ٳ اٳٳ طٳ طٳوااٳٳٳو ٳ ٳ ٳ ٳ ٳ طٳ اٳٳ  ۔ٳٳ
ٳا ٳ ٳ مٳ ٳ اسٳ ڗڲێٿ مٳ ٳ ٳ ٳ اٳاٳر ٳ ٳ اٳاءاراآایٳاٳار مٳواٳاٳ ٳٳاورٳ ٳ

ا ا۔ٳٳ

 
ا67:39،ٳ،ٳنآ۔ٳ24
،ٳٳ۔ٳ25 ۹ٳ ڗڲظ ٳ ٳأ ٳ ،ٳ ڜٔٳ ٳ ٳ ڗڻ ،ٳجٳ ڗڲ ڗڰكئڴٳ ٳ مٳر ٳ ٳ ۜهٳ ٳ قٳ)ۻهٳ ۗهٳ ة:ٳڷظ

ۻه،ٳ ا.3/461،ٳ(1285ڜٙ
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اٳ
:اآاٳ ٳ ٳ ٳ لٳذ ٳ ٳ ٳ ٳ ٳ و ٳ ٳ رہٳ اٳ
ا .1 ٳ ر ٳ ڗڲێٿ لاٳامٳ ۡءٍٳاٳ َ غ ام خ ٳاٳاأ دٳ ٳو ٳ ٳوہٳ ٳ ٳ ٘ٳ تٳٳاآاٳ ٳ ٳ ٳ

ٳا دٳ و ٳ ٳ ٳ ٳ ٳ ٳ ٳ اٳاآاٳ ٳ لورٳاٳاٳ ال ُ هُ ۡ داأَ وہٳ ٳ ٳ ٳ ٳ ٳاٳاٳ
ا ٳ ٳ۔ٳاٳ دٳ ٳو ٳوہٳ ٳ ٳ دٳ ٳو ٳ ٳ ٳ ٳ ٳ ٳ ٳ تٳ ٳ ٳ ٳ ٳ تٳ ٳ ورٳ
ٳا ٳ اٳ اٳاٳ ٳ ٳ ر ںٳ ہا۔ٳاٳدو ںٳو ٳدو رتٳٳاٳ ٳ ٳ ٳ ٳ ٳ ورٳ ٳ

ا ٳ نٳ ٳ ٳ سٳ ٳ ٳ ٳ نٳ ٳ ٳ ٳ ٳ ٳ ٳ نٳ ٳ ٳ ٳ ٳ  ۔ٳاٳ
ٳا .2 نٳ ٳ ٳ ٳ ٳ ٳ و ٳ ٳوہٳ ٳ ٳ ںٳ ٳ ٘ٳ لٳ ٳ ٳاجٳ نٳ ورٳ ٳ ٳ ٳ و ٳ نٳ

ا ٳ ٳ ٳ ٳوا۔ٳبٳ ٳ اٳٳ ٳ ٳ ٳ  ۔ٳرٳ
ٳ .3 ڑٳد رٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ رٳ ٳو ٳ ٳ ٳ ٳ ٳ ٳ سٳ ٳ ٳ نٳ ٳ

ا ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳو و ٳ ٳ اٳ زمٳ مٳ ٳ ٳ و ٳ ٳ نٳ ٳ ٳ ٳ،ٳادٳ ٳ ٳ
ٳ زمٳ ٳ نٳ ٳ ٳ ٳ و ٳ ٳ ٳ دٳ ٳ ٳ ٳ ٳ ٳ ورٳ ںٳ ٳ ٳ رٳ و ٳ ٳ ٳ ٳ

 ۔ٳںا
ا .4 ٳ ٳ پٳ ںٳ ٳ ٳ  ۔ٳاٳ
ا .5 ٳٳاٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳںٳ ٘ٳ ٳ سٳ ٳ ٳ ٳ ٳ ٳ لٳ نٳآاٳ

ا ٳ ورٳ ٳ دہٳ ٳ ٳ ٳ ٳ ٳ  ۔ٳٳ
رتا،ٳاناآاٳاا ٳ بٳ ٳۓڛ۷مٳ ٿبٳ ږڛ )اٳاٳ ٳ ٳ ا۱د ڗڲێٿ مٳ اٳا(ٳوہٳ رٳ ٳ ٳ ٳ ٳ ٳ ٳار

ا ٳ رٳد لٳ ٳ ٳ ٳ لٳ ٳ نٳ ٳوہٳ ا۲)ا۔ٳٳ ٳٳ(ٳ رٳد لٳ ٳ ٳ ٳ ٳ ٳوہٳ ٳ ٳ ٘ٳر
ا ٳ مٳ ٳ ٳ ٳذ ٳ لٳ ٳ ورٳد ا۔ٳاٳ

ٳاٳانٳواآا ٳ ٳ ٳ وںٳ ٳ ٳ فٳ ٳ ٳ و ٳ ٳ اٳ قٳ ٳ ٳ ٳ ٳ ٳ قٳ ٳ ٳاٳاٳ نٳ
ٳا ہا،ٳاا،ٳاقا،ٳا:ٳاًٳ ا۔ٳاٳو ٳ تٳ ٳ ٳ ا۔ٳاٳ ٳ ٳ ٳ ٳ ٳ و ٳ تٳ ٳ؟انٳ

 
دل،ٳا 23 ٳ ٳإ ٳ ٳ ٳ جٳ ٳ ٳ ب،ٳأ ٳۓڛ۷مٳ ٿبٳ ٳڷ۷ۙضٳٳ:ږڛ ٳ ژ۬ئخٳ ورٳ دٳ ٳ ٳ أ دلٳ ژ۬ئخٳ

ه،ٳٳ ژۗښڻ ٳ رٳ وت:ٳد ا.141/ا18(،ٳ1998)
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ا رہٳ اٳارتٳ ٳاٳؒٳ ٳ ٳ ٳ عٳ ٳ ٳ سٳ ٳاٳااآاٳ ٘ ژۅڛ۷ ٿٳ ڮئ ٘ٳ ٳ ٳ رٳ ڙۃٳ ژ
ما لاٳاو ٳ ؟ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳرتٳ ٳ ٳ ٳ اٳاٳ ٳ ںٳٳامٳ ٳ ٳ تٳ ٳ ٳ ٳ ر

ٳدوا سٳ ورٳ ٳ ٳ ؛اٳاٳ ٳ ٳ الٳ
ا .1 ٳ ٳ ٳ سِٳ ٳآاٳا۔ٳاٳ ٳ ٳ ٳ ٳ ٳ ٳ د ٳ ٳ ٳ ٳ ٳ پصلى الله عليه وسلمٳ

ٳاآا ٳ ٳ ٳاپصلى الله عليه وسلمٳ لٳ ٳ ٳ ٳ ٳ ٳ ٳ و ٳ ٳ ٳ ٳ ٳ یٳ ٳ ٳ ٳ ٳ وںٳ ٳ
ا ٳ ٳ ٳ ا،ٳٳ ٳ ٳ ٳ ںٳ رٳ ٳ ٳ ٳ رٳ ڙۃٳ ٳژ ٳ و ٳ  ۔ٳٳ

ا .2 ٳ ٳ ٳ ٳ ٳ ٳ ٳ حٳ ٳ ٳ ریٳ  ۔ٳٳ
ما .3 اٳالٳ اٳاٳ ٳ ار ٳر مٳ ورٳ ٳ مٳ ٳ ٳ لٳ ٳ ٳؒٳ ڗڲێٿ مٳ ٳ ٘ٳ ٳ ٳ عٳاٳاٳ ٳ سٳ

ا ٳ ٳ  ۔ٳاٳ
ا .4 ٳ ٳ ٳ ٳ ٳ ٳ ٳ حٳ ٳ ٳ ریٳ ٳ ٳ ٳ ٳ مٳ ٳ ٳ ٳ ا۔ٳاٳ ٳ،ٳامٳ ٳ

ا تٳ ٳاٳاٳ ٳاآازرٳؓٳ ٳرتٳپٳؑٳ ٳ : ٳٳاءاٳ ٳ ٳ ٳ ٳ ٳ نٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ
ٳ ٳ؟سٳ ٳ اآار ٳ ٳر ٳ ٳ ٳ  ۔ٳپؑٳ

ا ٳ ٳ ٳ ٳ اٳٳو ٳ ٳر ڗڲێٿ مٳ ٳ ںٳ اٳاٳءاراآایٳاٳاٳٳ دٳ ٳ ا۔ٳورٳ

)ما دلٳ ٳاآاھ(ٳا880ٳ َٳ ُ ِ ل َ الۡ ُ هُ ۡ أَ ءٍ ۡ َ ِ ۡ غَ ۡ مِ ا ُ ِ خُ ۡ ٳاٳ22ٳاأَ ٳ ٳ ٳ ٳ
:ا ٳ ٳ ٳ ٳ الٳذ

 
ژظ۷رٓن۔ٳ22 ٳ ر ا35:52،ٳ،ٳ
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ا ٳ ٳ مٳ اٳاءاٳ ُ۔اٳ َ ۡ َ ِوَمَ ِ ب آمَ َ لُ ُ َ ِ ۡ ِ الۡ ِ َ ُ اسِ وَال ُ ا ِ إ ُ َ وۡیِ تَ

ُٳاٳاٳ ا ِ إ ُ َ وۡیِ تَ ُ َ ۡ َ اٳاوَمَ ٳ ٳ ٳ ٳ ٳ ٳ مٳ مٳ ٳٳاٳ ٳ ٳ و ٳ
ا ٳا۔ٳاصٳ تٳ لٳ دؓٳ ؓ،ٳاٳ ٳ سؓ،ٳاٳ ا،ٳاٳاؓ،ٳاٳ ٳ،ٳاوہا،ٳاتٳ ٳ ٳا،ٳاٳ

یاڨاۿا ا،ٳاځٳ ٳ ا،ٳاا،ٳاا،ٳاءاا،ٳاا،ٳاٳ ٳر ٳٳ ٳ مٳ ورٳ ٳ ٳ ٳر ڗڲێٿ مٳ ٳ ورٳ ٳ ٳ ٳ ٳ
ا ٳ رٳ ورٳ ٳ ٳ ٳ ٳ ر زیٳ ا۔ٳار اسٳ ۥڲ۷نٳ ٳ وراٳاءارتٳ ٳ اٳاٳ ٳ ٳ ٳ سٳ ٳ۔ٳانٳ ٳ

ٳا ٳ لٳ نٳ ورٳ ٳ فٳ ۥڲ۷نٳ ٳ د ٳ تٳ الٳ اٳااس ٳ ٳ ٳ و ٳ ۔ٳٳ
ا ٳ ٳ ٳ لٳ ولٳ ا۔ٳٳ

ا ٳ ناآاٳ ٳ ٳٳانٳ رٳ ٳ وہٳ سٳ ٳ ٳ ٳ ٳ رٳ ٳ ٳ ٳ ٳ ٳ ٳر ڗڲێٿ مٳ ٳ ٳ ٳ ر
ا ٳ ٳر د ٳ نِٳ ٳ ٳر تٳوا۔ٳاٳ یٳ ٳ ٳ ڗڲێٿ مٳ ںٳ ٳ مٳواٳاءاراآاٳ ورٳ ٳ ٳٳاٳ ٳو ٳ

ا ا۔ٳتٳ

ماآاٳ ٳ)مٳاٳانٳ اآاھ(ا774ٳ ِٳاٳ ۡ َ الۡ ِ َ ۡ لَ ِ ُ َ لَۡ ۡ أنَ ٳا20إنِ ٳ ٳ ٳ ٳ ٳ ٳ

اٳ
 

،ٳ19 ٳ ٳ ٳ ٳ نٳ ٳ :ٳ۔ٳٳأٳ ،ٳ ۪ۡ ژ ٳ ۊٳ ڗںڲ ،ٳٳ رٳ وت:ٳد ٳ) ٳ ا.3/28(،ٳ1420ٳ
رنآ۔ٳ20 ٳ ر ا01:97،ٳ،ٳ
ءٳإ۔ٳ21 ژ۟ڟ ٳ ،ٳأ ٳ ٳإ ٳ ڕٳ ژۙظئڴ،ٳە آنٳ ٳ ،ٳٳٳ:۽۪ۡ ز ٳو ۭ هٳږڙ رٳۋ ڵهٳ)د ٳ ٳ ا.8/446(،ٳ1999ٳ
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ٳاآا ٳ ٳاآانٳ ر مَٳ فَ ٌ َ ِ ب َ َ مُ ُ َ وَأُ ِ َ كِ ۡ ا أُ هُ ٌ َ كَ ۡ مُ ٌ آیَ ُ ۡ مِ َ َ كِ ۡ ا َ ۡ َ عَ َ َ ۡ ِيأنَ ال َ هُ
ِ َ ۡ ِ الۡ ءَ َ ِ ابۡ ُ ۡ مِ َ بَ َ َ مَ َ ُ ِ َ فَ ٌ زَیۡ ۡ ِ ِ ب ُ قُ ِ َ ی ِ ِال ۡ ِ الۡ ِ َ ُ اسِ وَال ُ ا ِ إ ُ َ وۡیِ تَ ُ َ ۡ َ وَمَ ِ ِ وۡیِ تَ ءَ َ ِ وَابۡ

ِ َ لَۡ ۡ ا أوُلُ ِ إ ُ یَ وَمَ َ بر َ ِ ۡ عِ ۡ مِ ُ ِ ِ ب آمَ َ لُ ُ ٳواٳ17َ ٳ ٳ ٳ ااٳاد ٳ رٳ ٳ ٳاآارٳ ٳ تٳدوٳآانٳ
)اٳاا وہٳا۱ٳ ٳ ٳ ہاآا( ٳ حٳ ٳ ٳ دٳ وٳ ٘ٳ ٳ ٳ )ا،ٳاا،ٳاٳ ٳ ٳ ٳ ہٳ و وہٳ۲مٳ ٳ ٳ )
اآا ٳ ٳ مٳ ٳو ٳ ٳ ٳ سٳ ٳ ٳ ٳ ٳ ٳو ٳو دٳ ٘ٳو ٳ ٳ ا۔ٳٳ

ا ٳ تٳ سٳ )اٳ ٳ ٳا۱فٳ ٳآا(ٳ ٳ ٳ ٳو و ٳ سٳ ٳ ٳ صٳ ٳ ٳ ٳ و ٳ و ٳ تٳ
)ا ٳ ٳو ٳ ٳ ۥڰ ورٳر اآا(ا۲ٳ ٳ ٳ ۥڲ۷نٳ ٳر ٳ ٳ ٳو ٳ ٳ رٳ ٳ ٳ۔ٳاٳ ٳ ٳ ٳو ٳ ٳ ٳ

ا ٳ ٳ ٳ ٳاآا٘ٳاٳامٳ ٳ ٳ ٳ اٳ نٳ ٳ ٳ ٳوٳ ورٳ ٳ صٳ ٳ ٳ ٳ ٳ و ٳٳاٳ ٳ ۥڲ۷نٳ ر
ا ٳ ٳو ٳ و ٳ ٳ ٳ تٳ ٳ ٳ ٳ ٳ ٘ٳ ٳ ٳ ٳ ٳ ا۔ٳاٳو

راآا ٳ ُٳ ا ِ إ ُ َ وۡیِ تَ ُ َ ۡ َ ٳٳاوَمَ ٳ ٳ ر ٳ مٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ورٳ مٳ ٳ مٳ ٳ
ا ٳ

ا18ٳ
ا اٳامٳ ٳ ٳ مٳ ٳ ٳ ٳ ٳ ٳ ُوَمَر ا ِ إ ُ َ وۡیِ تَ ُ َ ۡ اَ ٳ ٳ ٳ ٳ ورٳ مٳ ٳ مٳ ٳٳ

ا فٳ ٳ ٳ ا۔ٳٳ
ٳا .1 د ٳ تٳ ُٳ ا ِ إ ُ َ وۡیِ تَ ُ َ ۡ َ اوَمَ ٳ ٳ ٳ ورٳ مٳ مٳ ِٳا۔ٳاٳ ۡ ِ الۡ ِ َ ُ اسِ مٳاٳاوَال ٳ

ا ٳ ٳٳءاٳ مٳ ٳ ٳ سٳ ورٳ ُٳ ا ِ إ ُ َ وۡیِ تَ ُ َ ۡ َ اٳوَمَ ٳ ٳ  ۔ٳٳ
ا .2 د ٳ تٳ ِٳاٳ ۡ ِ الۡ ِ َ ُ اسِ واٙٳاوَال دٳو ٳ سٳ ورٳ ٳ فٳ ںٳٳامٳ ںٳ ٳدو ٳ ٳ

ُٳا َ وۡیِ تَ ُ َ ۡ َ ُوَمَ ا ِ ِوراإ ۡ ِ الۡ ِ َ ُ اسِ اٳاوَال ٳ ٳ ٳا۔ٳاٳ ںٳ دو وراآاٳ ٳ ٳ ٳ ٳ
ِ ۡ ِ الۡ ِ َ ُ اسِ اٳوَال ٳ اٳءامٳ  ۔ٳٳ

ا اآاٳ ٳ ٳر نٳ ٳ ا،ٳانٳ ٳ ٳ ٳاٳاٳ ٳر ڗڲێٿ مٳ ٳ ٳ ٳ ٳذ فٳ ٳ ٳ ٳ ٳ
ٳا د ٳ ٳ ٳ ٳ رٳ ٳ ٳ نٳ ٳ ُٳ ا ِ إ ُ َ وۡیِ تَ ُ َ ۡ َ ورٳاٳاوَمَ ٳ ٳ ٳ مٳ مٳ ِٳ ۡ ِ الۡ ِ َ ُ اسِ ٳوَال

 
ن،ٓن۔ٳ17 ٳآلٳ ر ا07:03ٳ،ٳ
آن،ٳ۔ٳ18 مٳ ٳڜٙ ا.4/16،ٳ
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ً ِ مُ ابً َ عَ َ ی ِ ِ َ ۡ ِ ل أعََ َ ا ِ فٳا15إ ٳ اٳ دا۔ٳااٳاٳذ ٳ فٳ اٳاٳ دٳ تٳٳانٳ صٳ
ا ٳ ٳ ٳ ٳ د ٳ زٳ ا۔ٳاٳ ںٳ مٳ ٳ ںٳ ٳ ٳٳاتٳ ٳ ٳ ٳ زٳ ٳ ٳ ٳو

ٳا ٳ ٳ د ٳ اآاٳ ٳ ٳ ٳ ٳاٳاورٳ د ٳ زٳ ٳ دٳ نٳ ٳ ٳ سٳ صٳٳ ٳ ٳ
ا ٳ ٳ فٳ ٳ ٳ اآا۔ٳٳ اٳپؑٳ لٳ ٳ ر ٳ ٳ فٳ ا۔ٳٳ
سٳا ٳ ٳ زنٳر اآامٳ ٳٳاٳ ٳ ٳ ٳ نٳ ٳ ٳ ٳ ورٳ ٳ ٳ ٳ ذ ٳ ٳ ٳ
ا ںٳ ر ٳ ٳ اٳافٳ ٳ ٳ ٳ ٳٳاز ٳ ٳ ٳ ذ ٳ لٳ ٳ ٳ ٳ ر ٳ ڗڲێٿ مٳ ٳ ٳ لٳ ٳ د

اٳاءاا نٳ اٳاٳ ٳ ٳ لٳ

اٳاٳ ڗڲێٿ مٳ اٳاٳ ٳ ل)ار ٳ ٳا۱ٳ (ٳ
ا ٳ ر ٳ ٳ )اآاٳاٳفٳ فٳ ٳ ٳ ںٳ ر ٳ ٳ مٳ ٳ ٳ ٳ۲پؑٳ ٳ رتٳ ٳ )

ا اٳٳ ںٳ مٳ ٳ ٳ ٳ فٳ ٳ ٳ ٳ ٳ ٳ ٳدےاٳٳد ٳ ٳ وہٳ ٳ۔ٳدوٳ ٳ ٳ ٳ وہٳد ٳ
ٳا عٳوٳ ورٳد ٳٳ ٳ ٳ ٳ مٳ ٳ ٳر ٳ ےٳ ٳ د زٳ حٳ سٳ ٳ ٳ مٳ وہٳ ٳ ٳدو ےٳ

ا ٳ ٳدٳ زٳ ٳ یٳر ٳدو وہٳ ٳ ٳ ورٳ ٳ ٳر ٳ زٳ مٳ ٳ ٳ ٳ ٳ ٳ ٳ یٳر مٳدو ٳ ٳٳاٳ
ا ٳ ٳ ٳ ٳ ٳ ٳ۔ٳاورٳد ٳ اسٳ ٳر ٳ ٳ مٳ ورٳ ےٳ ٳ د ٳ ٳر ٳ ٳ مٳ وہٳ ٳ ۔ٳدو

ا ٳ ٳ یٳر ٳدو گٳ ٳ )ا،ٳاسٳدورنٳ مٳ ٳ ٳ مٳ ٳا۳ٳ ںٳ ر مٳ ٳ فٳ ٳ )
کاٳاا ٳاٳارٳ زٳ ٳ اٳ اٳا۹اڢ ٳ ٳ ٳ ٳ ٳ ٳ ورٳد ٳ ٳر ٳ۴)ا۔ٳاٳ ٳ رٳ ٳ ٳ مٳ )

ا ٳ ٳ فٳ ٳ ٳ رتٳ ٳ ٳ ٳ تٳ اا،ٳوہٳ
ٳ لٳذ یٳ ٳ ٳ ڗڲێٿ مٳ ٳ زنٳ ٳا،ٳٳ ٳ ٳ ٳ ٳ حٳ ٳ ٳ ٳ ٳ ٳ ڗڲێٿ مٳ ٳوہٳ ٳ ٳ د

اٳدا ا۔ٳٳ

 
ءٳ،ٳ15 ٳ ر آن،ٳ ا102:ٳ4۔ٳ
زن،ٳ۔ٳ16 ٳ ٳ ئڴٳ ٳإ ٳ ٳ ٳ ٳ ٳ)ءٳ ٳ ٳ ٳ وٙ ژاۗبٳ ٳ رٳ ه،ٳوت:ٳد ا.1/421(،ٳ1415ښڻ



(ٳق ٳ ٳوٳ ٳ ٳ ٳ)ۓڛ۷مِٳ  ۲رہٳ،ٳ۶ٳ،ٳ۲۰۲۳د

56 

ا14ٳا
ٳاآا ٳ ٳ ٳ سٳ ٳ ٳ ٳ ٳ رےٳ ٳ ٳروحٳ ٳ ٳ ر ٳا۔ٳااٳاءاراآاٳ ٳ نٳ ٳ مٳ

ا اٳءاراآاٳدرجٳذ ٳ ا:اٳٳذ
اٳؑا .1  ۔ٳادٳ
ا .2 دٳ مٳ ٳ ۫ڽ٘ٳ ٳۓ ٳ ٳ ٳ تٳ  ۔ٳاٳ
ا .3 ےٳ رٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ دٳ ٳ سٳ ٳ د ٳ ٳ ٳ ٳ ٳ ٳا۔ٳالٳ ےٳ ٳ

ا ٳ رٳز ٳوہا۔ٳاٳ نٳ اٳاٳز ںٳ رٳ ٳواٳ ٳ ٳ و ٳ ورٳ ٳ اٳاءااٳاٳ ٘ٳا۔ٳاٳ ٳو ٳ
ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ اسٳ اٳٳ ٳ ٳر ڑ ٳ ٳ  ۔ٳںٳ

ا .4 ڗڲێٿ :)اٳامٳ ٳ ٳ لٳ ٳدوٳ ٳ ٳ ا۱ر ٳ ٳ سٳ ٳ د ٳ تٳ ٳ ٳااٳاداٳااٳا(
)ا ٳ ٳ تا۲ٳ ںٳروحٳ ٳ ٳ تٳ ٳ اٳ(ٳ  ۔ٳادٳ

ا .5 ٳ ٳروحٳ سٳ ٳ ٳ ٳا،ٳاٳ روحٳ ورٳ ٳ ورٳ ٳ ریٳ ٳ روحٳ ٳ ٳ لٳآانٳ ٳ ٳاٳ
ا ٳ دٳ ہٳ  ۔ٳاو

ا مٳ ٳ دہاٳادر نٳ ٳ ٳ ٳ ٳاٳار ٳ سٳ ٳلٳ ٳ ٳر مٳ ٳ ٳ ٳ ٳ لٳ مٳ رٳ
ا مٳ ٳ ٳؒ مٳ ورٳ ٳ ٳ ٳ اٳٳذ ٳ یٳر ٳ اٳاٳاٳٳ مٳ لٳٳٳ یٳ لٳ ٳ ٳ ٳ ر

ا ٳ ٳ ٳو ٳ اٳٳذ مٳ ٳ ٳ ٳ ٳ اٳٳ لٳ ٳ ٳ ٳ ار دہٳ ٳو ٳ لٳ ا۔ٳایٳ

ا و زنا،ٳابٳ )مٳا،ٳاٳ ئڴٳ ٳ ٳ ٳ ٳ ٳ ا741ءٳ ٳ ٳاآا۔ٳاھ(ٳ ٳ ٳاآانٳ وَإذِاَٳ
َ َ مَ ۡ ُ ۡ مِ ٌ َ ِ ئ طَ ۡ ُ َ ۡ فَ ةَ َ الص ُ ُ لَ َ ۡ قََ فَ ۡ ِ ِ ف َ ۡ ِکُ ۡ َ وَلۡ ۡ ائكُِ َ وَ ۡ مِ ا ُ ن كُ َ ۡ فَ وا ُ َ سَ ذَِا فَ ۡ ُ َ َ ِ أسَۡ وا ُ خُۡ َ وَلۡ

ۡ لَ وا ُ َ کَ َ ی ِ وَدال ۡ ُ َ َ ِ وَأسَۡ ۡ هُ َ ۡ حِ وا ُ خُۡ َ وَلۡ َ َ مَ ا ُصَ ۡ افَ ُصَ ۡ ىلَ َ ۡ أُ ٌ َ ِ ئ ِطَ وَأمَۡ ۡ كُِ َ ِ أسَۡ ۡ عَ َ ُ ُ ۡ َۡ كُِ َ
َ ۡ مَ ۡ ُ ۡ کُ أوَۡ ٍ َ مَ ۡ أذًَىمِ ۡ بكُِ َ َ ۡ ِ إ ۡ كُ ۡ َ عَ َ َ جُ َ وَ ةً َ وَاحِ ً َ ۡ مَ ۡ كُ ۡ َ عَ َ ُ ِ َ ۡفَ کُ َ ۡ واحِ ُ وَخُ ۡ كُ َ َ ِ اأسَۡ ُ ضَ َ ۡ أَ

 
ِا۔ٳ14 ْ َ ٳ ُ ،ٳأَ ٳ ٳ ِٳأ ْ ٳ ََ ْ ٳأَ ُ ْ ٳ ُ َّ َ ُ ِٳ ټَّ :ٳٳ آنٳ،ٳ مٳ ۻه،ٳٳٳڜٙ ڗڻۈ ٳ رٳ ة:ٳد شٳ) ئڴٳأۍ۟ ورٳإ ٳ دو ٳ أ

ا.10/324(،ٳ1963
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یُ ِ ودُا ُ حُ َ ۡ ِ وَت ِ َا ُ َ ۡ َ ٍ ۡ َ ِ ل َ ُ ر ا12َ ٳ ٳذ قٳ ا،ٳاٳ ٳ قٳ ٳ ٳ ٳ ٳ قٳ ٳ ٳڬڛےٳ ۔ٳاٳ
ٳا ٳ ٳذ ںٳ سٳاآاٳدوٳ ٳ ٳذ قٳ یٳ ورٳ ٳ ٳآاٳ ٳ سٳ ٳ ٳ ٳذ ٳڬڛےٳ نٳ ورٳدر ٳ ٳ

ا ٳ قٳ ٳ ٳ ٳ ٳ قٳ ٳ ا۔ٳڬڛےٳ رٳ ٳ ٳ ٳ  ۔ٳاٳ
ا .2 ٳ ٳر ڗڲێٿ سٳٳامٳ ٳ ٳ لٳ ٳر ٳ ٳڬڛےٳ ٳ یٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳرو سٳؓ ٳ لٳ ٳ

ا رٳ تٳ ٳ ٳ ٳ ڬڛےاٳاا،ٳاٳ ٳ ٳ ٳ د حاٳاہٳ ٳ ٳ اآاٳ۔ٳاقٳ ٳاٳانٳ
تا ٳ ٳ اٳاٳ ٳ نٳ (ٳ ٳ ٳ ٳ ٳ ( وٳ قٳ۔ٳاٳ ڬڛےٳ ٳ ٳ ٳ ٳ و تٳ ٳ ٳ
ا ٳ ٳ ٳ اٳٳ ٳ ٳ رٳ ٳ ٳ تٳ ٳ  ۔ٳاسٳ

ٳا ٳ ٳ نٳ ٳ ٳ ٳ ورٳ بٳ ٳ ٳ دٳ ٳ ٳ ٳ رہٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ مٳ ٳ تٳ رو
ٳ اٳاتٳ ٳ اٳٳ ٳ نٳ ٳ ٳ ٳر تا۔ٳصلى الله عليه وسلمٳ ٳ تٳ ٳ ٳ ٳ دٳ ا:ااٳٳ

ا .1 ٳ ٳ ٳ  روحٳ
ٳ .2 ٳ ابٳ ٳ ٳ ٳ  ۔ارےٳ
ا .3 ٳ ٳ ٳدر ٳ ٳ  ۔ٳذو

تٳا ںٳ ٳ ٳ ٳ ٳآاٳ ٳ ٳ ٳ اآاپٳؑ ٳ نٳ ٳ ٳ ٳر رتا۔ٳپؑٳ ٳ اٳسٳ ٳ ٳٳاٳ
اآا ر ٳ ر أوُٳ وَم َ ِ أمَۡ ۡ مِ ُ و ال ِ قُ ِ و ال ِ عَ َ َ ن ُ َ ۡ َ ًوَ ِ قَ ِ إ ِ ۡ ِ الۡ َ مِ ۡ ُ ِ وہٳٳ13ت ٳ ٳ رتٳ ورٳ
اآا دٳ ر تٳ ٳ تٳ نٳ ٳ ٳ ٳ زلٳ ٳ ر ا۔ٳاتٳ

ٳ)مٳا ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ا671مٳ وفٳ رٳو ٳ اٳاھ( مٳ اآاٳ نٳآااٳانٳ
ٳا ٳاآاٳ ر ًٳ ِ قَ ِ إ ِ ۡ ِ الۡ َ مِ ۡ ُ ِ أوُت وَم َ ِ أمَۡ ۡ مِ ُ و ال ِ قُ ِ و ال ِ عَ َ َ ن ُ َ ۡ َ ٳٳاوَ ٳ ٳ ٳ ٳ
ا ٳ ٳ

 
،ٳ،نآ۔ٳ12 ٳ ا230:02ٳر
،ٳ۔ٳ13 ٳ ٳ ر ا85:ٳ17آن،ٳ
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ا ٳ ر ٳ ںٳ ہٳ ٳو ٘ ٳوا۔ٳاٳربٳ ٳذ نٳ ٳ ٳ و ٳ اٳاٳ ٳ ںٳ اٳ دٳ ٳ ر زیٳ۔ٳاوہٳ ٳ
ا ٳذ ٳ ٳ ٳ و ٳ ٳ ڗڲێٿ مٳ ٳاٳااٳاٳ ٳ ٳ ٳ ٳ ٳ و ٳ ٳ ٳ ٳ ر زیٳ ٳ ٳ ٳ ٳ ٳ د ٳ ٳ ٳ
ا ٳ ٘ٳ ٳ ٳ ٳ ٳ اٳا٘ٳ وفٳ رٳوٳ ا۔ٳاٳ ٳ ٳ ٳ ٳ اٳاءاٳ ٳ ر ٳ ٳ ٳ۔ٳا٘ٳ نٳ

ا دفٳ ٳ دٳ ٳ ںٳ ٳ ٘ٳ ریٳ ٳ ر ٳ ںٳ ا۔ٳوہٳ

ا ٳ ر زیٳ ر اآاٳامٳ ر مِٳ وا ُ خُۡ تَ ۡ أَ ۡ كُ َ ِ یَ وَ ٍ حِۡ ِ ب ٌ ی ِ ۡ َ أوَۡ ٍ وُ ۡ َ ِ ب ٌ مِۡ فَ ِ ت مَ ُ ال
فَ ِ ودَا ُ حُ ِ ُ أَ ۡ ُ ۡ خِ ۡ ِ فَ ِ ودَا ُ حُ ِ ُ أَ ف یَ ۡ أَ ِ إ ً ۡ شَ هُ ُ ُ ۡ ِآتَ ۡ َ عَ َ ِجُ ودُا ُ حُ َ ۡ ِ ت ِ ِ ب ۡ َ َ افۡ َ ِ ف

َ ُ ِ ل ال ُ هُ َ ِ وُل فَ ِ ودَا ُ حُ َ َ یَ ۡ وَمَ وه ُ َ ۡ َ ٳ؟ا9فَ ٳ ٳ ٳ قٳ ٳڬڛےٳ ٳ ٳ ٳ ٳ ٳ ٳ،ٳاٳ ذ
ا ٳ نٳ ٳ د ٳ ٳ ٳ ٳاٳاٳ ٳ ٳ

۔
۔۔۔

۔

ا10ٳ
ا رتٳ زیاٳسٳ اٳمٳر ٳ ٳ ٳ ار ڗڲێٿ مٳ ٳ ٳ ٳ ٳ ؛ٳاٳرہٳ ٳ ٳ ٳ ٳدوٳد ٳ اٳ

ا .1 ڗڲێٿ سٳاٳامٳ ٳ ٳ ٳ ٳ ٳ ِٳاآار ِ ب ۡ َ َ افۡ َ ِ ف ِ ۡ َ عَ َ جُ فَ ِ ودَا ُ حُ ِ ُ أَ ۡ ُ ۡ خِ ۡ ِ ٳاٳ11فَ
ا ٳ ٳ ٳ ٳ و ٳاٳاٳ ٳدےٳ رتٳ ٳ ٳ رتٳ سٳ ٳ ٳڈرٳ ٳ ٳ ٳ ودٳ ٳ زو

اآا ہٳ ٳ ٳ ںٳ ٳدو ٳ ٳ ٳ دیٳ ا۔ٳاز ٳ ٳاٳاںاٳ ٳ د ٳ قٳ ٳ ٳ ےٳ ٳدو یٳ
ٳا رتٳ ٳ ٳدےٳ ٳ ٳ ٳ ٳ اآاٳ دیٳ اٳاز ٳ ٳ ٳا،ٳاٳ ٳ ٳ اآاسٳ ر ۡٳ ِ فَ

یَ ۡ أَ َ ِ ۡ َ عَ َ َ جُ َ فَ َ َ طَ ۡ ِ فَ ُ َ ۡ غَ زَوۡجً َ كِۡ تَ حَ ُ ۡ َ ۡ مِ ُ لَ ِ تَ َ فَ َ َ ودَطَ ُ حُ َ ِ ُ ۡ أَ ظَ ۡ ِ إ َ َاجَ َ

 
انآ۔ٳ9 ٳ ر ا229:02،ٳ،ٳ

زي،ٳ۔ٳ10 ئںڽٳ ږ ٳ ٳ ٳ ٳ ٳ ټٳ ٳ ٳ ٳأ ۹ٳ)ٳ ژۙ ،ٳٳٳ ثٳ ءٳ رٳإ ا.6/447(،ٳ1420وت:ٳد
،ٳ11 ٳ ر آن،ٳ ا229:02۔ٳ
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ا6ٳ
ٳ:ا ٳ ٳ ٳ رتٳو ٳ ارہٳ

ٳا .1 ٳ ٳ د ٳ ٳ ڗڲێٿ اٳاٳاامٳ ٳ ٳ فٳ ولٳوٳ دہٳ ٳز ٳ ٳ ر ہٳ ر ٳ۔ٳاٳ
ا ٳ ٳ ٳ ٳ ہٳ ٳ ٳ ٳ ٳ ٳ۔ٳاتٳ ٳ ٳ ٳ فٳ ٳ ٳ ر ہٳ ٳر ٳ ہٳ ٳ ٳ ٳ

ا ٳ  ۔ٳٳ
ا .2 لٳ ٳ ٳ ٳ ٳ دٳ ٳ اً،ٳاٳ کٳ دٳ ٳ سٳ ا،ٳا:ٳ ٳسٳ ٳ سٳ ٳ دٳ ٳ

ہا ٳو  ۔ٳٳ
ا .3 ٘ٳ و مٳ ٳ ٳ ٳ د ٳ ٳ ٳ ر ٳ ٳاٳاٳ اٳااٳ ٳا،ٳاٳ سٳ ہٳ ٳ ٳ ٳ مٳ ٳ

ا ٳ اآاورٳا۔ٳاد وراٳاناٳاپؑٳ ٳ ٳ تٳ ٳو ںٳ ٳ ٳ ٳ ٳ اٳا)ٳ ٳ ں(ٳ ٳ ٳ ٳ ٳاٳ
اٳا مٳ ورٳ ٳ ٳ ٳ ا۔ٳ٘ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ غٳ ٳ۔ٳٳ ٳ ہٳ ٳ  ۔ٳٳ

ا ٳ ٳر ٳ اٳاٳ ٳ ٳر ڗڲێٿ مٳ ٳ د داٳاٳ ٳ ٳ ٳ۔ٳااٳاٳ ٳذ ٳ ٳ ٳ ٳ ٳ ٳو
ا دٳ ٳ سٳ ورٳ ٳ۔ٳاٳ د ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ د ٳ ڗڲێٿ مٳ ورٳ ٳ ٳ ٳ

کا ٳ ہٳ صٳ ٳ سٳ ا،ٳٳ ا،ٳرٳ ٳ دٳ ٳ ٳو ا۔ٳٳ

ڗڻ۪ دٳ )مٳا،ٳاز زیٳ ٳ ا597مٳ ٳ ٳ ٳا۔ٳاھ( ٳ ر زیٳ ٳ اآاٳ ر َٳاٳ ۡ ُ الۡ ءُ َ سَۡ ۡ ا وَ
َ ُ َ ۡ َ ا ُ ن َ مَ َ وَۡ ۡ ُ سَ ِ ِ ئ َ أسَۡ ِ َ و ُ ِ ۡ یُ َ ی ِ واال ُ وَذَ َ ِ ب ُ دۡعُ واٳ7فَ ٳ ٳ دٳ رٳ اٳاٳ اٳاو ٳ ،ٳنٳ

ا ڗڲێٿ ٳاٳامٳ ٳ ٳ ٳ ٳ

ٳا۔ٳا8 د ٳ ٳ ڗڲێٿ مٳ ٳاآاٳ دٳ رٳ ٳ اٳاداٳ ٳ ٳ و رٳاٳاءاٳ ٳ ٳ
ا ٳ ر ٳ ںٳ ٳ ٳ ورٳ ٳا۔ٳاٳ نٳ ٳ ٳ ٘ٳ ٳو ٳ ٳوہٳ ٳ ٳ ٳ ٳ ںٳ ٳ ٳ ٘ٳانااٳاٳ ،ٳاٳربٳ

 
ها۔ٳ6 ٳەظ مٳإ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ : ,أ ،ٳ بٳ ٳ ٳ۽۪ۡ ٳ ٳارٳ ٳ ٳ مٳ ٳ

ه،ٳٳ ژۗښڻ ٳ رٳ وت:ٳد ا.5/246(،ٳ1422)
فآن۔ٳ7 ٳ ر ا180:07،ٳ،ٳ
زي،ٳ۔ٳ8 ٳ ٳ ٳ ٳ ٳ ٳ جٳ ٳ ٳأ :ٳلٳ ،ٳ ۪ۡ ژ ٳ ٳ ٳ ڗڻ۪ دٳ ،ٳٳاٳاز بٳ رٳ وت:ٳد ڟيٳ) ڗں قٳ ز ٳ

ا.2/172(،ٳ1422
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ٳ ٳ ٳ رتٳ ٳ ٳ و ٳ ٳ ٳ ہٳ ٳز دوںٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ځٳ ژ۪ فٳ
تٳا ٳ تٳاٳااٳ ٳ ٳ ٘ٳ و ٳ ٳ ٳ ٳ ٳ مٳ ورٳاٳؑاٳ ٳاآاٳ ٳ ںٳ ٳٳاءاپٳصلى الله عليه وسلمٳدو ٳ ٘ٳ

ا ٳ ٳ رگٳواٳ ٳ ٳوہٳ ٳ ٳ تٳ ٳ ٳ نٳ ٳ ٳ ٳِ اٳٳ رٳ ٳ ددٳ ٳوٳ ٳ رتٳ ٳ ٳ۔ٳٳ
ا ٳ ٳ ورٳ ٳ ٳ ٳ ٳ ٳ اٳاٳ ا۔ٳاٳ ٳ ٳاٳاٳ ٳ ٳ ٳ ٳٳااٳاپٳصلى الله عليه وسلماآاٳ ٳ ٳ ٳ ٳ ہٳ د

ٳا ٳ ٳ ٳ ر ٳ مٳ اٳ ٳ ٳ،ٳاٳ ٳ ٳ ٳ :ٳ ٳ ٳ ہٳ ٳ ٳ ٳ ٳ لٳ ٳ
ا ٳر ٳٳٳ ٳ ر ٳ ٳ ٳا۔ٳٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ر ٳ ٳ ٳ ٳ ٳ ٳ ٳ ہٳ د ٳ ٳؑٳ ٳ ٳ

ا ٳ ٳ مٳ ٳ ٳو ٳ نٳ اٳ ٳ ٳ ٳوہٳ ٳ ٳ ٳاںٳٳ تٳ ٳ ٳ دٳ ٳ ٳؑٳ تٳ ٳ ٳ
ا ٳ لاآاٳاا۔ٳاٳ ںٳ دو ٳ ا(ٳا۱)اٳاپٳصلى الله عليه وسلمٳ ٳ ٳ دہٳ ز ٳ ٳ ٳٳا(ا۲)اٳ ٳ ٳ ٳ ٳ

ا ٳ ٳ ٳ ٳٳار ٳ ٳا،ٳار ور ٳ ٳ ٳ اٳاپصلى الله عليه وسلماآاٳ ٳ ٳ ٳ لٳ وٳ مٳ ۔ٳاٳ

اٳ4۔ا

ٳ)ما ٳ ٳ ا542مٳ ٳاآاھ(ٳ ٳ اآانٳ ر ِٳاٳ ِ َ الۡ ثِۡ ِ الۡ َ عَ َ و ِ ُ ا ُ ن َ ا5وَ ٳاٳاٳ نٳ
ٳا ٳ ٳ ٳ

۔

 
ٳ۔ٳ4 ٳ اأ ۷ۙي،ٳٳڗڲ۪ ژ ءٳ ٳ ٳ ٳ دٳ ۷ۙياٳ ژ ٳ آنٳ=ٳ۽۪ۡ ٳ ٳ۽۪ۡ ٳ ،ٳٳٳٳ ثٳ ءٳ رٳإ وت:ٳد (

ا.1/358(،ٳٳ1420
،ٳآن،ٳ۔ٳ5 ٳ ا46:ٳ56ر
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ا ٳ ٳ ہٳ ٳ یٳاٳاٳ ٳ ٳنٳ دٳ ٳ ٳ ٳ نٳ ٳ مٳ ٳ ٳ ٳ ٳ ٳاٳاءاراآاٳ تٳ و
ا ٳ رٳ ٳ وہٳ ٳ ٳ ٳ ورٳ ٳ ٳ ٳ ٳذ ٳ ٳ ٳ ٳ ٳ ٳ دہٳ ٳا۔ٳاٳ ٳ ٳ ذ

:ا ٳ ٳ ٳ ٳ ٳ ٳ ٳ سٳ اٳ

)ما ٿۗ ڻ ژ۫ وزیاٳاھ(ا489مٳ ٳ ٳ رٳ مٳ ا،ٳاٳ ٳ ا۔ٳااٳاٳ ڗڻ۪ڙځٳ ٳا۔ٳاٳ ٳ ٳ ٳ نٳ
ا اآاٳ وا،ٳانٳ وفٳ ٳ مٳ ٳ ٳ ٿۗ ڻ ژ۫ ٳ اٳاٳ ا۔ٳاعٳ اآاٳاٳاٳ ر َتٳ ِ ا َ وُۡ ُ ۡ یَ َ ِافََ ِ ِب ۡ ا

﴿ ۡ َ ِ خُ َ ۡ ﴿﴾۱۷کَ ۡ َ ِ ف ُ َ ۡ کَ ءِ ٓ َ ال َ ِ ا ﴿۱۸وَ ۡ َ ُصِ َ ۡ کَ ِ َ ِ الۡ َ ِ ا وَ ﴾۱۹﴿ ۡ َ ِ سُ َ ۡ کَ ِ ۡ َ ۡ ا َ ِ ا وَ ﴾۲۰﴾ۤ َ ۡؕانِ ر َ فَ
﴿ ٌ ر َ مُ َ ۡ اٳ1﴾۲۱انَ اٳاواٳاٳ ڗڲێٿ مٳ ٳ ٳ اٳاو ٳ دہٳ نٳاٳاٳ ٳ ٳ و ٳ ٳ ٳ اآاٳ ٳ ٳد ٳاءاتٳ

ا رٳ نٳ فٳ ٳ ڑٳ اٳاءاٳ و ٳ،ٳاناآا،ٳاٳ ٳ تٳدیٳ ٳد ٳ رٳ ٳ ڑٳ ورٳ ٳ اآاز ٳ ِٳٳانٳ
ٳا بٳ ٳ ٳ ٳ ٳ مٳ ٳ ٳ ٳ لٳ ٳ بٳ ورٳ ٳ بٳ ٳاولٳ ٿٳ ۽چڛ ٳ ٳ ٳ ٳ رٳ ٳ ٳ و

ٳآا و ٳ سٳ ا،ٳنٳ ٳ سٳ ٳ رٳواٳز ٳ وںٳ ٳ ٳ بٳ ٳ ٳ ٳ ٳ سٳ ڑٳ تٳدیٳٳٳ ٳد ٳ
اا ۔ٳ

ا

ا ا،ٳاٳ ٳ ٳ دٳ ٳ ٳ ٳ ٳ ۷ۙی)ماٳءامٳ ٳ741ژ ٳ رٳ ٳ ٳ ورٳ ٳ ٳ ٳ ھ(ٳ
ا ٳ ٳر مٳوٳ دٳ ہٳا۔ٳاٳ ٳ اآار یا260ٳ مٳ ٳ سٳاٳاٳ ٳ ٳ ٳ ٳ ٳ ٳآار ر ٳ

ا ٳ ٳ مٳ ٳ ٳ تٳ ٳ ٳ درٳ لٳ ٳ ٳ ںٳ ٳ ٳ ولٳ مٳا،ٳاٳ ٳوٳ ژۅڛ۷٘ ٳ رےٳ
ا ٳ ٳ ٳا۔ٳاٳ سٳ ٳاٳاپ اآاٳ دٳ ر ا3ٳاٳا:اٳ ٳ ٳاٳ مٳ ٳ ٳ تٳ

ا ٳ ٳ ٳ دہٳ ا۔ٳاز ڗڲێٿ مٳ ٳ ٳ ٳ تٳ ٳ ٳو ٳ اٳاسٳ ٳ دہٳ ٳ۔ٳاٳ ٳ ڗڲێٿ مٳ لٳ
ا ٳ کٳ ٳ ٳ ٳ اٳاءادٳ ٳ ورٳ ٳ ٳ ٳ اٳا٘ٳ ٳ ٳ ٳاٳاٳ ورٳ دٳ ٳ ٳٳااںٳ مٳ ٳ

 
،ٳنآ۔ٳ1 ٳ ر ا21-17:ٳ88،ٳ
،ٳ۔ٳ2 ژ۫ڻۗٿ وزیٳ ٳ ٳأ رٳ ٳ ٳ ٳ ٳ رٳ ٳ ڗڻظ۠ ٳ آنٳ)أ ٳ ،ٳ۽۪ۡ رٳ ض:ٳد ا.3/214(،ٳ1997ر
ري،ٳ۔ٳ3 ڕٳ ە ٳإ ٳ ټٳ ٳ ریٳ)أ ة،ٳٳٳ قٳ رٳ ٳۛا1422وت:ٳد ٳۃ ڴٳ ئ :ٳوۻ ٳو ږهٳ ب:ٳ ءٳ،ٳ ڜٙ بٳ (،ٳ

:ٳ ئڴ،ٳٳ ا.3/1233،ٳ3192إ
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Imam Hamd ibn Muhammad Al-Khattabi 
(D. 388AH) as an interpreter of the Holy 

Quran: Some Precedents 
ا اٳڈ ٘ ٳ اٳ

ا ٳ نا،ٳٳڈ زیٳ ہٳ اڈ
ٳ او ٳ ٳ اڈ نٳ اٳ
ا ا،ٳڈ ٳوٳۓڛ۷مِٳ ٳ ا،ٳٳ ا،ٳاٳ ا،ٳٳ ا،ٳںٳ ںٳوٳ دٳ اآز

ABSTRACT This Article is to discuss that although ImāmHamd binMuhammad,Al-Khattābī (D. 388 AH) did not write any specific book regarding interpretation and explanation of the Qur’anic verses but hiscommentary& interpretive points onQur’anic verses found inhis books,have been utilized, adverted and quoted by the prominent and renown scholars in the field of tafsīr in their commentary books. Theyconsidered him as a mufasīr. Some evidences & precedents are herebypresented from their books. Imām Al-Khattābī used admittedprinciples& different methodologies of tafsīr while describing theseinterpretive points. His exegetical points consist on both kinds of tafsīr i.e tafsīr bi-al-ma'thur(tafsīr bi'r-Riwayah or received tafsīr) and tafsīrbi-al-ra'y(tafsīr bi'd-dirayah or tafsīr by opinion). So, the utilization of Imām Al-Khattābī s exegetical and interpretive points by the well-known and famous commentators of the Holy Quran in their books, is the sufficient and authentic argument and proof which is discussed here that his work on interpretation of Qur’anic verses as well as Uloom-ul-Qur’ān may be appreciated and Imām Al-Khattābī may righteously beconsidered as a commentator of Holy Quran or Mufasir.  
KEY WORDS: 

Al-Khattabi (D.388-AH), Commentary, Interpretive points, Qur’anic
Verses. 

ٳ)ما ڗڲێٿ ٳ ٳ ٳ ا388مٳ رےٳ ثٳ ٳ ٳ ٳ ٳ یٳ یٳ ٳ مٳآا۔ٳاھ( ٳ ٳ ٳو پٳ
ا دٳ ٳ ودٳؒٳ د ریا۔ٳاٳ ٳ حٳ ٳ ٳ ڗڲێٿ مٳ ٳ ٳ وفٳ تٳ اٳاٳ عٳ ٳ مٳ ٳ ٳ مٳ ٳ،ٳاٳ

ا و ٳ ریٳ ٳ تٳ و ٳ ٳو اٳاٳ ٳ ٳ ٳ ڗڲێٿ مٳ حٳ ٳ ٳ ٳ ر ٳ ٳ ٳٳاحٳ ٳ ٳ ٳ
واٙ اٳداد ٳ زٳ ٳ ٳ و ٳ ٳ ٳ حٳ ا۔ٳٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ڗڲێٿ ا۔ٳامٳ ٳٳسٳ ٳ ٳؒ ڗڲێٿ مٳ
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ٳدیٳ ٳٳ ٳ  زتٳ ٳ ۔ٳ ا قٳ ٳٳ ٳ ٳٳا زیٳ  ۔ٳنٳ
ٳ  ۔ٳ4 ٳ ٳ ٳ ٳ  ٳ ٳ ٳ (Character Assasination)دارٳ ٳ ا ۔ٳ ٳ ٳ ا ٳٳ

(Cyber Crime Act) ٳ ٳ  ٳ ورتٳ ٳ ٳ ٳ آ ٳ ٳ درٳ تٳ ٳ ٳ آٳجٳ د ٳ د ٳ ۔ٳ ٳ
ٳا  ٳ قٳ ٳٳ ٳاور ٳ ٳا ٳ زیٳ دوںٳاس ٳنٳ ڢ ٳٳ ٳ ٳ ٳ قٳ  ۔ٳٳا

رےٳ ٳ ۔ٳ5 ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ اسٳ ٳ ٳ سٳ اریٳ ٳ ٳ ٳ ٳ رد ٳ ری را ٳ ٳ د
رہ  دو ٳ ؤ ٳ  ۔ٳ رٳ ٳ ٳ ٳ ظٳ ا ٳ ا ٳ ٳ ٳ د ٳ ۔ٳ ٳ ٳ ابٳ رتٳ ٳ ٳ فٳرِا ا

ہٳ  ٳ ٳ  ۔ٳ وٳ
ٳ  ۔ٳ6 ٳ ٳٳ ٳ ٳ انٳوٳ رم ٳمٳ  ۔ٳ  ٳٳٳ

ااآن ا
Azzaakiyyah, Hizbul Khootimah. “The Impact of Social Media Use on Social 

Interaction in Contemporary Society.” Technology and Society Perspectives 
(TACIT) 1, no. 1 (August 31, 2023): 1–9. 
https://doi.org/10.61100/tacit.v1i1.33. 

Baum, Bruce. “Freedom, Power and Public Option: J.S. Mill on the Public 
Sphere.” History of Political Thought 22, no. 3 (2001): 501–24. 
http://www.jstor.org/stable/26219800. 

“Freedom of Expression and Opinion,” n.d. 
https://www.ohchr.org/en/topic/freedom-expression-and-opinion. 

Gregersen., Erik. “LinkedIn American Company.” Britannica, 2021. 
https://www.britannica.com/topic/LinkedIn. 

Gregersen, Erik. “Social Media.” Britannica, 2023. 
https://www.britannica.com/topic/social-media. 

Ibahrine, Mohammed. “Islam and Social Media.” In Encyclopedia of Social Media 
and Politics. 2455 Teller Road, Thousand Oaks California 91320 United 
States: SAGE Publications, Inc., 2014. 
https://doi.org/10.4135/9781452244723.n299. 

Igwe, Leo. “Islam, Social Media and Rise of Atheism in Northern Nigeria.” The 
Maravi Post, September 14, 2019. 

Kant, Ravi. “WhatsApp Usage: Attitutde and Perceptions of College Students.” 



ق ٳوٳا ٳ ٳ ()ۓڛ۷مِٳا ٳٳٳ  ۲ٳرہ،ٳ۶ٳ،ٳ۲۰۲۳د

46 

ٳ  ٳ ٳ لٳ ٳ ٳ ٳ ٳدٳ ٳ ںٳ ٳ ٳ ٳا ٳ ٳ ٳر ٳ د ٳ،ٳ د ٳ ٳۣٳ ٳ ٳڃڻ اسُٳ
ٳ  انٳ۔ٳد حٳ ٳو اسٳ ٳ اتٳٳٳٳ۔ٳ ٳٳ ٳٳ ہٳ ٳ ٳا ٳٳٳ ٳ

م  ٳ ن ٳ ٳ   ٳ ٳ ٳ ٳ ٳ  ٳ ا ٳ ٳ یٳؐ تٳ ٳ ٳ ٳ ٳ ٳ ٳ یٳؐٳ ت آنٳاورٳ ۔ٳ اورٳ
ٳ  ٳ ٳ  رو ٳ انٳ ٳ ٳ ٳ ٳ ٳ دیٳ ٳ ٳ ٳ ٳ ٳ ٳ اتٳ ا ٳ ٳ ٳ ٳ فٳ ٳٳ

و  ٳوٳ ٳا مٳ ٳ ٳ مٳ ا ٳ ٳ ٳٳ ٳ رمٳ  ۔ٳٳ

تٳِٳ ٳ ںٳاورٳ ںٳآ ٳ ٳ ٳ ا ٳ تٳوٳ ٳ ٳ ٳ ٳو ٳ ز ٳ اتٳ ٳ اسٳ ٳاٳ
ٳ  خ ٳ دہ ۔ٳ ٳ ور ا ٳ ٳ ٳ ٳ ٳ ٳ دورٳ ٳ ٳ ٳ ٳ ٳ ۔ٳ ھٳ )ٳ ٳ ،ٳ  ،ٳ ٳ ا

ہ(ٳ  ٳ ٳ د ٳ ٳاورٳ،ٳ  ،ٳ  ،ٳ  ،ٳ ٳ ٳ انٳ ٳ امٳو ر ٳ۔ٳٳ ٳ
ٳ ٳ   ر ٳ ٳ ٳ ر(ٳ ا ٳ د ٳو اٳ د) ا ٳ ںٳ ٳ ۔ٳ ا اہٳ ٳ انٳ ٳ ٳ ٳ ٳ ٳ مٳ ا اورٳ

ٳ ٳ ارٳ  رر لٳ ا ٳ ٳ ٳ ٳ ا ،ٳ دارٳ ۔ٳ ٳ امٳ وار ،ٳ ا ،ٳ ٹ ،ٳ  ٳ ،ٳ ٳ
ٳ ،ٳ ت  ٳ،ٳ ع ٳ و ٳ ٳ ٳ وٳ ٳ ٳ ٳ ٳ لٳ ٳ ںٳ ا م ۔ٳ ٳ ب ٳ ا ٳ ٳا

ٳ  ٳ قٳ ٳا ٳ ٳ ٳ لٳ ا ٳ ٳ ٳ اورٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ۔ٳ تٳ ٳ ٳ
ٳ  دہٳ ٳز ٳ اتٳ ٳ ٳا ر ٳ ٳ ادہ ٳ ٳا ۔ٳ ٳ ٳد ٳ ٳ ٳ ٳ ںٳٳ انٳ ٳا ٳآ

ٳصلى الله عليه وسلم  ورت تٳ ٳ ٳ ا سٳ رو ٳ دارٳ وٳ تٳ ٳ ٳ ۔ٳ  ٳ ٳ ٳ ٳ تٳٳ انٳ ٳ د ٳ
ٳ  لٳصلى الله عليه وسلمٳ ٳا ٳا ٳ تٳا ا ٳا ٳ ٳ ٳ دٳٳٳ ٳ ٳدارٳیٳ ٳ ٳذ ٳٳٳ۔ٳٳاو

ٳ  ٳا ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ہٳ ٳ خٳ وٳر ٳا ٳ ٳ ٳ ٳ ٳ ٳ انٳ ٳ ذر
م  ٳ ٳ ۔ٳ  ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ تٳ ں ٳ  ٳ ر ا ٳتٳ ٳ صلى الله عليه وسلمٳ ٳ آ رو ٳ

ٳ ٳ  ٳ ٳ ٳا ٳ ٳو ٳ ٳ ٳ و ۔ٳ ٳ ٳوٳ ٳا مٳ ٳ ٳ مٳ ا رمٳٳ ٳ ٳ ٳ
ورتٳ  ٳ  ۔ٳ ٳ

ٳ ٳ ۔ٳ1 ؤٳ ٳ اتٳ ٳا ٳ ٳ ٳو ٳٳ ٳٳ ٳٳ ٳٳٳوٳ ٳ ی د ٳ و  ۔ٳ  ٳ
) ٳ ں ٳ ۔ٳ2 ٳ ام ،ٳ  ،ٳ ٳ ٳ ہ(ٳ ٳ ا ار ٳ و ٳ ٳ و ٳ ٳ ٳٳ ٳ ٳ

ٳ  ٳمٳ ٳا ہٳ ںٳ(ٳو  ۔ٳںٳ)
رٳرا  ۔ٳ3 ق ٳ آزادیٳا ٳ د ٳ اورٳا ٳا ا ،ٳ دارٳ ،ٳ ٳآڑٳ امٳ ٳوٳ ،ٳ ار ٳو ،ٳ ا ادٳاور ٳ ٳ ر
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ٳ ٳ ٳ ڑ ٳ وں ٳ رٳد ٳSensation)  دٳاورٳ ،ٳٳ ٳ لٳ ٳا ٳ ٳ ٳ ٳ ٳ (ٳ
ٳ  ٳ) ۔ٳ ر ر ٳ2023ر ٳ ٳذر وںٳ دٳ ٳ ٳاورٳ ٳ وںٳ ٳ ٳذر ٳ ٳ ٳ ٳ ٳ (ٳ

ٳ  ٳ ٳ ٳدورٳ ٳ ٳ اٳ ٳ ٳ ٳ 34۔ ا ارٳد ہٳ ٳ ٳ ٳ فٳ مٳ ٳ۔ٳ ا ٳ جٳ ٳ ٳ ا
مٳ  فِٳا ٳ رٳ ٳدو مٳ مٳا ٳ نٳ ٳوٳا ٳ ۔ٳٳا ٳوا رتٳ نٳ ٳوٳا ٳا سٳ امٳا ٳ ہٳ ٳ مٳ ا

امٳ  عٳوٳ ٳ ٳا  ۔ٳوںٳ
: ا  ٳٰ ریٳ دٳ  ر

ا  ِ أذََاعُ ْ ِ أوَِ الْخَ مَْ ْ َ ا ٌ مِ ْ أمَْ ءَهُ  35 وَإذَِا جَ
ٳ  ٳد ٳ ٳ ٳ ٳا ٳ ٳ ٳ کٳ ٳ ٳ نٳ ٳا ںٳ گٳ ٳ  " ۔ٳ:"ٳ

مٳرازیؒٳ از ا  : ٳ ر
۔

ٳ ٳ ےٳ ٳ فٳ ٳ س ٳ  ٳ ٳ ا ٳ ٳ آ ٳ ٳ ٳ ٳ ا ٳ ٳ ٳ ےٳ۔ٳ د
ف  ہٳ ٳ ٳ ٳ ٳ م ۔ٳ ٳ ا ٳ ٳ ر ٳ اسٳ ٳ ٳ ٳٳ وغ ٳ ٳ ا یٳ ا نٳ ٳ ٳ ٳ ٳ

ٳدورٳدوہٳ ٳ  ٳ ٳوٳآ ٳ ۔ٳا ٳ ٳ ٳ ٳ وںٳ ٳ ٳٳ ٳ  ۔ٳ ٳ
ا ،ٳ دارٳ  امٳ ع ،ٳ ت ،ٳ ٹ ،ٳ ٳ ،ٳ وار ٳ ،ٳ ا ٳ ٳ ٳ،ٳ و ٳ ٳ ٳ وٳ ٳ

ٳ ٳ  لٳ وںٳ ۔ٳ  ٳ ٳ رےٳ ٳ ٳ ٳ ٳ کٳ ل ٳ ٳ ا ٳا ٳ ٳ ٳ ٳ ر ٳ ۔ٳ وغٳ
ٳ  ات ٳ ٳ ٳا ٳ ٳ ٳ ٳ ٳ ر ٳٳ ٳ ٳ۔ٳ ٳ انٳ ٳ ٳ ٳو ٳ لٳ دہٳا ز

ح ٳ  ٳ ٳذ  رٹ ٳ یٳ ٳ ٳ ٳ ر ٳ ٳ ٳ ریٳ ٳ ٳ ٳ ٳر ٳ ٳ ٳراتٳ ٳ ۔ٳ نٳ ٳو
ںٳ  ا ٳ ٳ ٳ ٳاورٳڈ ٳ ٳ ٳ ٳ تٳ ٳا ٳ ان ۔ٳ  ٳ ٳ امٳ،ٳ وا ٳا ٳ ا ٳ ٳ ٳ

 

ر،ٳري ۔ٳ33 :ٳ،ٳبٳاڗڻێٿٳ، ی ٳا َ َ َ ٳِ لِْٳاټَّ َ ب:ٳ ڗڹ َ ٳا ٳِ ٳاټَّ ُ َ ْ ٳژَۙ  .2309:ٳ،ٳ أَ
34. Corina Pelau et al., “The Breaking News Effect and Its Impact on the Credibility and 

Trust in Information Posted on Social Media,” Electronics 12, no. 2 (January 13, 2023): 
423, https://doi.org/10.3390/electronics12020423. 

آن۔ٳ35 را  83:4،ٳءٳا،ٳ
ازي ۔ٳ36 ںڽٳا ٳاږ ٳا ٳ ٳ ٳ ٳاټٳ ٳ ٳأ ۹ ،ٳٳا اثٳا ٳٳاژۙ ءٳا وت:ٳدارٳإ  .10/153ٳ،(1420ٳ،ٳ)
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 : ٳ فٳ ںٳا ٳ مٳ ٳ ٳڈا و ٳ ٳ ٳ ر ٳ ٳ ا ٳ رٳ ٳ ٳ  ےٳ
"Due to the cheap media technology , persons are finding it 
more money-spinning to make up a snap and quick porn 
movies by using a cheap prostitute and upload it to any of the 
porno sites for sake of some dollars. ".31 

اٳ ٳ مٳ ٳ سٳ ٳا ٳ ٳ  رہٳ ر ٳ لٳ ٳا ٳ ٳ ٳور ٳ ٳ ٳ ٳ ۔ٳ جٳ غٳ ٳا ریٳ
ٳ  ٳر ٳ ٳ ٳدر ضٳ ۔ٳ ٳ ٳ وںٳ ڈا ٳ ٳ و اورٳڈارکٳ ٳ ا ادٳ ٳ ٳ Dark Webٳ ٳ ڈٳ ا ٳ

ٳ  ازہٳ ا ٳ ٳ ٳ ٳ لٳ رتٳِٳ ٳ ٳ ٳ ٳ ر ٳ فٳ۔ٳ رتٳ ٳ اتٳ ٳا ٳوٳ ٳ ریٳ
ٳ  د ٳ ٳ ٳ رٳ ٳ ٳا ںٳ ںٳاورٳ ا ٳ ادٳ  ۔ٳ ا

دارٳ ٳ ٳ ٳ ٳ ٳ ٳٳ )Character Assasination(32ٳ ر لٳ رٳا رٳ ٳ ٳ
ٳ ۔ٳ   ٳ ٳ بٳ ٳ ٳ وٳ بٳ ٳ ٳ ٳ وٳ ٳ ٳ وٳ ۔ٳ ٳ بٳ ٳ وںٳ دو مٳ ا

ٳ  د ٳدرسٳ ٳ ٳ دہٳ ٳ ٳٳ ںٳ ۔ٳ ٳ ٳ ٳ انٳ ٳ ٳ ٳ ٳ اورٳ ٳ ر ٳ ٳ ہٳ ٳ بٳ
فٳورزیٳ  ٳ ٳ تٳ ٳ ٳ ۔ٳ ا بٳ ٳانٳ ٳاورٳ ٳ ٳ ٳ ٳ ٳ ٳ بٳوٳ ٳ ںٳ

ٳ  مٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ۔ٳ ٳ ںٳدورٳ ا مٳ ٳ ا ادٳ ا ٳ ٳ
ٳ  د ٳ فٳ ٳ ٳ ڈٳ ا ٳ ٳورکٳ ٳ ٳ ا اورٳ ٳ شٳ ٳ وٳ بٳ ٳ وںٳ حٳ۔ٳ دو اسٳ

ٳ  دارٳ ٳ ٳ (Character Assasinaiton)ٳ ٳ بٳ ار ٳ ۔ٳ ٳ یٳصلى الله عليه وسلمٳ تٳ ٳا دٳ
ٳ  ٳ ٳرو تٳ  ۔ٳ بٳ

دٳ :ٳیؐ ار  ٳ

 
31. Ghulam Ali Khan and Tahira Basharat, “Globalization and Pakistan,” Al-Adwa 25, no. 33 

(2010): 19. 
32. Sergei A. Samoilenko and James M. Jasper, “The Implications of Character Assassination

and Cancel Culture for Public Relations Theory,” in Public Relations Theory III (New York: 
Routledge, 2023), 452–69, https://doi.org/10.4324/9781003141396-30. 
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ٳ ۔ٳ   ٹٳ ٳ ٳ تٳ ٳ،ٳ ٳ ٳا ٳاورٳ ٳ فٳ ٳ ٳاسٳ ٳ ٳ ہٳ ٳو
ے  ٳ ٳ ٳ ٳ ٳ  " ۔ٳا

دٳ  : ٳی ار

ٳ ٳصلى الله عليه وسلم لٳ ر ٳ ٳ ٳ را ٳ امٳ ٳ ٳ تٳ ٳ ،ٳ :" و و
ٳ  ٳ(ٳ ٳر ٳ د ٳ ٳ ٳ ٳ )ٳ ںٳ ٳ اٳ ٳ ےٳ ٳدو ٳوہٳا ٳ ٳ رٳ ا ٳ ںٳ ٳوا

ٳ ۠ ٳۼ ٳ(ٳ ٳ ٳ ۠ ٳۼ ٳ ٳ)ٳ لٳ ۔ٳ آپٳ تٳ ٳ ٳاورٳ رٳ ٳا ٳ ںٳ ٳدو ٳا
ٳاو  ٳ ٳ ٳ ٳ و و ٳ ٳانٳ ٳ نٳ ٳ ٹٳلٳ ٳ ٳ ٳر ٳ ٳ ںٳ ٳا رٳا
ٳ  ٳدیٳ ٳ ٳ ٳ ٳ و و ٳ ٳانٳ  " ۔ٳٳ

وغٳ  ٳ ٳ ٳوٳ ٳ ٳ ٳ  دہٳدورٳ ر ٳ زٳ ہٳا ٳ ٳ ۔ٳ ٳ ٳ ٳوٳ ٳ ٳ کٳ ٳروکٳ
ٳ  ٳ ٳ ٳ ٳاورٳڈرا ا و ٳ ٳ ٳ ۔ٳ ٳ ر ٳ ا رڈٳ ٳر ٳ وٳ ٳ ٳ ےٳ ٳ ۔ٳٳ

رچ  رتٳ ٳ ٳ ٳ ،ٳ ٳ ٳ ٳ بٳ ٳ وںٳ ٳ ز فٳ ٳ ارٳ ا ٳ ا وٳ ٳ ا ٳ رچٳ ۔ٳرتٳ
ٳ  ر نٳ ا ٳ ۬ ډ ٳٳ (PTA)ۼ ٳ ٳ ٳ ٳ ٳ ٳ دھٳ ٳ ٳ تٳ ٳ ا ادارےٳ رٳ اورٳ

ٳ ۔ٳٳ  ٳ اٳ کٳ ٳدردٳ تٳ ٳاورٳآ ٳد ٳوا ٳد ٳوٳ ٳ ٳ ٳ ٳ ٳ  ۔ٳ آنٳ
ریٳ دٳِٳ : ٰار  ٳ

  َ يْ ِ ِ ال ُ ا وَا ةِ ۭ  َ ِ ٰ ْ وَا  َ ْ ن ِ ال  ٌۙ ْ ِ اَل  ٌ ا َ ْ عَ ُ لَ ا  ْ ُ مَ  َ يْ ِ ال  ِ  ُ حشَِ الفَْ  َ ْ شِ َ  ْ اَ  َ ْ ِ   يُ
 َ ْ ُ َ ْ َ  َ ُ وَاَ  َ ْ َ  30 

کٳ  ٳدردٳ ٳ ٳانٳ ٳ ٳ ریٳ ٳ ںٳ نٳوا ا ٳ ٳ ٳ گٳ ٳ :"ٳاورٳ ابٳٳ
ٳ  ٳ ٳاور ٳ ٳ ٳا تٳ ٳاورٳآ  " ۔ٳٳد

ٳ  ٳ ٳ ٳ ان دہٳ ر لٳ ٳ ز ٳ ٳ ٳ ٳ ٳ ٳ ٳ ۔ٳ ٳ ٳ ٳ ٳ ٳ کٳ ا
 

ري ۔ٳ29 ۪ٿ يٳاژ جٳاژ۵۪ ٳا ٳ ٳ ٳاڗڲ۪ اثٳا ٳٳٳ،أ ءٳا وت:ٳدارٳإ ۷عٳ،(1955ٳ،ٳ) ٳٳ،ٳبٳاږ ِ بٳاژۅّڟِْقِٳ َ
نِ  َ َْ ےِْٳوَا َ ْ  .3/1151،ٳ1532:ٳ،اږ

آن۔ٳ30 ٳا ر  24:19ٳ،،ٳ
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 َ يِْ تَ ْ ُ لْ ِ ُ ب َ َ اَعْ ِ وَهُ ْ ِ ْ سَـ ْ ضَ عَ َ ِ  26  ب
ٳ ٳ ٳ ٳ ا شٳ ٳاورٳ ٳ ٳ ٳ ںٳ فٳ ٳ ٳ را ٳ ٳربٳ ا :"ٳ

تٳدو  ٳ ،ٳ ٳد ٳ وٳ ٳ ٳ ٳ ٳا ٳ ٳ (ٳانٳ ٳ ٳآ ٳ ٳ ٳ ۔ٳاورٳ)ا
ٳ  ٳ ٳ ٳ ٳرا ٳاسٳ ٳ ٳ بٳ ٳ ٳ ںٳ رٳانٳ ورد راٳ ٳ ،ٳ ٳ اورٳانٳ

ٳ  ٳ ٳ ٳراہٳرا ٳ ٳ بٳوا  " ۔ٳٳ
ہ  ٳمٳ ٳ تٳ ٳد مٳ ٳِا ٳ ،ٳ د ٳ ںٳ ٳد ٳا تٳ ٳد ٳ ٳ ٳ ٳ ٳ ظٳ ٳا ٳ ٳاور رمٳ۔ٳ د

ٳ  ٳ ٳ ؤٳ ٳ ظٳ رٳتٳا ٳ ٳ ٳاورٳ ٳدٳ ٳسٳوٳ ٳا قٳ  ۔ٳا

ٳ  ٳ ٳ ٳ ٳ ٳ ت ،ٳ ٳد ٳٳ ٹ ،ٳ ٳ ٳر دٳ ہٳوٳ نٳ ٳوٳ ا ےٳ غٳ ٳا ٳ
ٳ ۔ٳ  ٳ ٳصلى الله عليه وسلم ٳ ،ٳ ،ٳٹ ،ٳٳ ٳ ٳ ٳ ٳ ٳ تٳ ٳ ٳاورٳ ٳد  ۔ٳ د

 : یٳؐ دِٳ  ار

ٳ ٳ :"  ٳ ا ٳاورٳ ٳ ٳ فٳ ٳ ٳ ٳ ٳاورٳ ٳ فٳ ٳ ٳ ٳ ٳ ٳآد
ٳ ٳ ا ٹٳ ٳ ٳاورٳ ٳ ٳ ٳ ٳ ٳاورٳ ٳ ٳوہٳ ٳ ںٳ ٳ ٳ ٳر ٳ

ٳ  ٳر ٹٳ ٳ ٳ ا اورٳ فٳ ٳ ٳ ٳ ا اورٳ ٳ ٳ ٳ ا ،ٳ فٳ وہٳ ٳ ٳ ٳ نٳ
ٳ  ٳ ٳد ٳ ٳ ںٳ  " ۔ٳٳ

دٳِٳ : ٳیؐ ار  ٳ

تٳا تٳ:"ٳ ٳ ٳ ٳ :ٳ ٳ ٳ ٳصلى الله عليه وسلم لٳ ٳر ٳ ٳ ٳ روا ہٳ
 

آن۔ٳ26 را 125:16،ٳٳا،ٳ
ٿ۔ٳ27 ڕٳاژ۪ ٳڬ ٳ ٳ ٳ ٳاټٳأ ٳ ږ )ٳٳأ،ٳ أ ٳا ۦ۪  .3638ٳ:ٳ(،ٳ 2001ٳ،وت:ٳ
ر ٳ،ٳري ۔ٳ28 ن،ٳی ٳا ۞ۯِِ ٳ،ٳٳبٳاڜٔ َُْ ٳا ِ َ َڵ َ ب:ٳ  .33ٳ: ،ٳَ
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بٳ ٳا ٳ23۔ٳ امٳ ٳ ٳ ٳ د ٳ ٳذر ٳ ٳ ٳ مٳ مٳِٳا ٳ دیٳ ٳ نٳ ٳ ٳ ٳ دورٳ
ٳ ۔ٳ ٳ  ٳ ٳ ٳ ٳ آ ٳ آن ٳ ٳ ا ٳ ٳ ٳ د ریٳ تٳ د ٳ ٳ ٳوٳ ٳ اورٳ نٳ

ا ۔ٳ   لٳ ٳا ٳ غٳ ٳ ٳ آنٳ ٳ ٳ مٳ ٳ ٳ ٳ و ٳ۔ٳ ٳ ٳ ٳصلى الله عليه وسلم تٳ ٳ
رٳ  ٳ ٳ لٳو ٳا ٳ ٳ ٳ ٳ ٳ ٳ مٳ  ۔ٳٳ

 : ٳٰ ریٳ دٳ  ار
  ٖ ِ رُوْا ب َ ْ ِ وَ لیُِ غٌٰ ل ا بَ َ ِ ہٰ َ لَْ ْ ا ا َ اوُلُ َ ِ ٌ و ل ِ ٌ واح ٰ َ الِ َ ہُ ا انَ ُ َ ْ َ ِ  24وَ ل

ٳ ںٳ ا ٳ ٳ مٳ ٳ ا ٳ ٳ ،ٳ :"ٳ اسٳ ٳ انٳ ٳ ٳ اسٳ ٳ ٳ ٳ ٳ اورٳ
ر  ٳ ٳ اورٳ ٳ ٳ ٳ ا ٳ اٳ ٳ ٳ ٳ ٳ نٳ وہٳ اورٳ ٳ ٳ دارٳ ٳ ٳ ٳذر

ٳآ شٳ  "۔ٳٳوہٳ
 : یٳٳؐ دٳِٳ  ار

د ٳ ٳ ٳصلى الله عليه وسلم لٳ ر ٳ ٳ ٳ ٳ روا ٳ وٳ ٳ ٳ ا تٳ مٳ ،ٳ :"ٳ اٳ
ؤ  ٳ  " ۔ٳںٳ

ٳ  ٳد ٳ ا مٳ ٳراہٳ ۔ٳ ا ٳ ٳ ٳ ا ریٳ ٳ ٳ ودٳ ٳ ٳ ٳ ٳا ٳ مٳ ٳ مٳ اٳا
ٳ۔ٳ   ٳ ٳ مٳ ٳ ٳ مٳ ٳ ٳ ا ٳ ٳ ٳذر مٳ۔ٳ ٳ ٳ ںٳ ٳ ٳ ٳ مٳد ٳ ٳٰ ٳ ا

ٳ  ٳ ٳ ٳاو ٳ رٳ ٳذیٳ ٳ دارٳادا ٳ ٳ ٳ  ۔ٳ ٳ

ٳ  ظٳ ا ٳ ٳ ٳ د تٳ ٳد مٳ ٳا ٳ ل ٳ ٳ ٳ ا دا ٳوٳ ٳ ۔ٳ ٳ ٳ وٳ تٳ حٳد اسٳ
ںٳ  ٳ فٳ ٳ مٳ ٳا ٳاورٳوہٳد ںٳ ٳ اتٳ ٳا ٳ غٳ ٳدلٳوٳد ٳ ر  ۔ٳٳوٳ

 :  نٳاڗڧڽٳ
   َ رَب  ِ ْ ِ سَ ِىٰ  ا  ُ ُ  ادُْ َ اَعْ  َ هُ  َ رَب  ِ ا  ُ َ احَْ ىَِ   ْ ِ ل ِ ب  ْ ُ دلِْ وَجَ  ِ َ َ َ الْ  ِ ْعظَِ َ وَالْ  ِ َ ْ ِ لْ ِ ب

 

رٳ ۔ٳ23 ر ٳ ٰ ٳاژ۪ڛۡ ٳماٳاٳ،ٳی ا ر:ٳ  .476ٳ،ٳ(2000ٳ،ٳڡ )
آن۔ٳ24 ٳا ر ا،ٳ  52:14ٳٳ،ا
ري ۔25 ڕٳ ە ٳإ ٳ اټٳ ٳ ر ،ٳأ ة )ٳی ٳا قٳا ءٳ-ٳ(، 1422ٳ،ٳوت:ٳدارٳ ٳ ٳ،ٳبٳاڜٙ ٳ ٳذ ائ ب:ٳ ،ٳٳٳإ

 .ٳ3/1275ٳٳٳ،3274:ٳ 
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رم ٳ ٳ ٳ ٳا ٳ ٳ ٳ ٳ ٳٳٳ  20۔ ٳ
 : ٳ نٳ رٳ  ٳ

Social Media presents a huge opportunity for us to reach out to 
people who may not know about Islam or Muslims. Thousands 
of Americans have never met a Muslim but they have access to 
us through social media.21 

رےٳ  ٳ اورٳ ٳ ٳ ذر ٳ ٳ روا ٳ لٳ دہٳ ز ٳ ٳ ٳ ٳ اورٳ ٳ ٳ رٳ صٳ ٳ ٳ ٳ
ٳ  وا ٳ انٳ ٳ ر ٳ ۔ٳ نٳ ( ورکٳ ٳ ٳ ء ،ٳ ٳ ٳ ہ(ٳ و ؤں ،ٳ خ ،ٳ ٳ ر ،ٳٳ

ا  ٳ ٳ ٳ ٳ ٳ ٳرا ںٳ ٳ ءٳاورٳ آں ۔ٳ ٳ ٳ،ٳ ٳ ٳ ٳ ٳ تٳ وںٳاورٳ ٳ ا
ری  ٳ ،ٳٳ ٳذر نٳاورٳ  ۔ٳ آ

رہٳ ٳ ٳ حٳ اورٳا لٳ ٳا ٳ ٳ لٳوآدابٳ یٳا ٳ ٳ غٳ ٳا ٳ ٳرو تٳ ٳ ا
ٳ ۔ٳ رٳ  ٳ ٳ ز ٳ ٳ ر تِٳ ٳ صلى الله عليه وسلمٳ ورٳ ٳاورٳ آنٳ ٳ ڑٳ حٳاورٳ ۔ٳ ٳ ٳ تٳ ٳاورٳآ د

ٳ  ٳ ٳ لٳصلى الله عليه وسلمٳ تٳا ٳ ٳ ٳ  ۔ٳٳ
 : ٳٰ ریٳ دٳ  ار

ا   ْجُ َ يَ  ْ َ ِ ٌ ل َ َ ةٌ حَ َ ِ أسُْ ِ ا ِ رَسُ  ْ ُ َ  َ  ْ ا لَقَ ِ َ كَث َ ا َ َ وَذَ ِ ْ َ ا ْ َ َ وَالْ  22ا
(ٳاورٳروزٳ:ٳ"ٳ  ٳ اٳ) ٳ ٳ ٳ (ٳاسٳ ٳ) ٳ (ٳ ویٳ) ٳ اٳ ٳ ٳ ٳ

ٳ ٳ تٳ ٳ ٳذ اٳ ٳاورٳوہٳ ٳ ٳا (ٳ ٳآ  "۔ٳٳ)

ٳصلى الله عليه وسلمٳ  لٳ ٳ ر ٳا ٳ طٳ مٳ ٳ ںٳ د م ٳ مٳٳ ا ٳ ٳ۔ٳ ٳ ٳ طٳ ٳ آپصلى الله عليه وسلمٳ
ا  ٳ ہٳ ٳ ،ٳ ٳ صلى الله عليه وسلمٳ لٳا ٳر ٳ مِ ۔ٳ ٳ ٳ ٳصلى الله عليه وسلم ٳٳ ٳ رٳ ٳ ٳ ٳ غٳ ا ٳ اڗڧڽٳ

 
20. Mohammed Ibahrine, “Islam and Social Media,” in Encyclopedia of Social Media and 

Politics (2455 Teller Road, Thousand Oaks California 91320 United States: SAGE 
Publications, Inc., 2014), https://doi.org/10.4135/9781452244723.n299. 

21. Salmān, J., Impact of Media and Social Media on Islām and Muslims, 2011 

Details can be accessed from https://messageinternational.org/impact-of-media-and -

social-media-on-islam-and-muslims/ 

آن۔ٳٳ22 ٳا ا ر  21:33،ٳاب،ٳ
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ٳ  ر وفٳ ٳ ٳ ٳ را ںٳ ا نٳ ٳ ٳ ٳ ٳ مٳ۔ٳ ٳ ٳ ںٳ ٳ ٳ نٳ گٳ ٳ
ٳ  ٳ ؤ ا ٳ ادہ ۔ٳ ٳ د ٳ ٳ ز زٳ ٳٳ ٳ ا تٳ وٳ کٳ ٳ ںٳ انٳ ٳ ٳ

ا  دٳ تٳ)و ٳ ٳ ٳ ٳ ٳ ،ٳ و ،ٳ ٳ اٳ ٳ ہٳ( اجٳو ٳ رٳ ۔ٳ وا ٳ صلى الله عليه وسلمٳٳ وہٳاز
ں  ٳ ،ٳ دٳازدواج ،ٳ ٳ ِٳ ٳز ہٳ ٳو حٳ ٳ ٳ ٳ ٳ م ۔ٳہٳ بٳاورٳٳا ٳ ٳ ٳ ٳ ٳ

ٳ  ٳ ٳ ٳ ٳ ٳ ۔ٳ ٳ ٳ ٳ ٳ ٳ کٳ ٳ ص (Social Media)ٳ ٳ
ٳ  ر ٳ ۔ٳ ٳ ٳ ٳ یٳوٳد ٳ ںٳ ٳ ٳ ؤٳ ٳ دٳ ٳا ٳ دہٳدورٳ ٳ ٳ ڝ ٳاورٳڈۿڰ
ٳا  وریٳ و  ۔ٳٳ

ٳ  ٳ ٳ ٳ وٳ ٳ ٳ ںٳ ٳوا چٳ ٳ دہٳ ز سٳ ۔ٳ ٳ ٳرو امٳ ٳ ٳ وزٳ ٳ ا تٳ او ٳ ٳ
ٳ  د مٳ ا ٳ ٳ ر یٳ وٳ ٳ ٳ ٳ ٳ ٳ مٳ ۔ٳ وا ٳ ٳ ٳ ٳ وزٳ ٳ ا ادٳ یٳ ٳ دہٳٳ پٳآ ا ز ٳ

ٳ  مٳ ٳ ٳ ٳانُٳ ٳ ٳ ٳ ٳ ٳ ٳ ۔ٳ ٳ ٳ وٳزٳ ٳ ٳ ٳا ٳا رٳ ٳ نٳ وریٳ ٳ9۔ٳ نٳ
ن 2022 ٳ انٳ ٳ ٳ ا ٳ ٳ ٳ ءٳ ٳ ازٳ ا ٳوٳ ٳ ٳ ٳ ا ٳ ریٳ لٳ۔ٳ نٳ ٳوا ٳ ٳ

ےٳ ٳ یٳرامٳ ےٳ وٳ ٳ ٳ ٳ ٳ ںٳ ا نٳ نٳ دہٳ ٳ ٳ ٳ ٳ ٳد ٳ ٳوڈ ٳا ٳوا
ٳ  ٳ ا ٳاسٳ ابٳ ٳ وںٳ ٳ وںٳ ٳانٳ ٳ ٳ د وعٳ ٳ ٳ ٳ ٳ ہٳ ٳٳ 18۔ٳ ٳ ٳ ٳ

د ڈالٳ ٳ تٳ ٳ ٳ د ریٳ ٳ ںٳ ٳ ٳ ٳ ٳ دریٳ ٳ ٳ ٳ۔ٳ اسٳ و ٳ ٳ و ا اورٳ ٳ و ٳ نٳ نٳ
ٳ  ٳ ٳ ٳ ٳ ۔ٳ بٳ ٳذر ٳ ٳ ٳ ٳ ٳ ٳ ٳر لٳ ٳ نٳ مٳنٳ ٳ مٳ ا

ٳ  ٳ ٳ ریٳد  ۔ٳ ٳ
 : ٳ ٳ  ٳ

“There are plenty of social media accounts created to inform,
remind, and engaging with followers of various religions. For 
example,Islamic Thinking has over one million followers on 
Twitter. The account tweets inspirational quotes, friendly 
reminders such as “speak kindly of others.”19 

رمٳ ٳ ٳ ٳ ٳڈ ٳ ٳ ٳا تٳ تٳو ٳ ٳ ٳ۔ٳ ا ریٳد مٳ مٳِٳا ٳ ٳدورٳ آجٳ

 
18. https://www.youtube.com/watch?v=xNBhwP5ydh4 accessed 17 March 2023 
19. Muhammad Maga Sule and Yahaya Sulaiman, “Enhancing Da’wah and Spread of

Knowledge Via Social Media Platforms,” Jurnal Ilmiah Peuradeun 9, no. 1 (January 30, 
2021): 145, https://doi.org/10.26811/peuradeun.v9i1.549. 
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access platforms where they socialize, interact, and exchange 
ideas without fear.” 16  

ٳ  ر ٳ ٳ ٳ رو اورٳ اریٳ یٳ ٳ ٳ ٳ ٳ سٳ ا ٳ ۔ٳ رہٳ ٳ ر ٳ ٳ ا وہٳ ٳ ٳ
ٳ  فٳ ٳ ٳ ںٳوہٳ ٳ ٳ ٳ ٳ ٳ ،ٳ ر ٳ د ٳ تٳ ٳاورٳ ٳںٳ ۔ٳ تٳ ٳ انٳ ا وہٳ

ٳ  ٳد ٳ ٳ ٳد ٳ ٳوہٳآ ٳ رٳ ٳا ٳانٳ ٳ ٳ الٳا ٳ تٳ ٳ ںٳاورٳآزادٳ،ٳ ٳا ٳ
ٳ  ٳ ٳ ٳ ںٳ ٳوا د)ٳ ۔ٳ چٳر ا ٳ ٳ ٳ ٳ ٳ نٳ ٳ ا ٳ ٳذر ٳ ٳٳ Atheismٳ (ٳ

ٳ  ر ٳ ٳ ۔ٳ فٳ ر ھٳ ٳ یٳ ادٳ ٳ ٳ ٳ و ٳاسٳ وںٳ ےٳ ٳ ٳٳ ۔ٳ نٳ
ٳ  ام ،ٳ ) ٳ ،ٳ ا مٳ ا وٳ ٳ ا ٳ ٳ ٳ ٳ ٳ ٳ ٳ ؤ ا وںٳ ٳ ا ٳ آنٳ ،ٳ (ٳ

ؤںٳ  ٳ ٳ صلى الله عليه وسلمٳ تٳ ٳ ٳ ٳاورٳ ا تٳ ا ٳ۔ٳ ا ؤ ٳا ٳ ٳ ٳ دٳ ٳا ٳ ٳ
ں:  ٳ ٳ ٳ  ٳ

 
Chart: Created by Authors of Paper 

ٳ  ر ٳ وجٳ ٳ دٳ ا ٳ ںٳ ٳ ٳ ٳ ذر ٳ ٳ ٳ ٳ ٳ ٳ ٳ ر ر چٳ ٳ۔ٳ ر
ٳر  ٳ نٳٳ ٳر دٳ ٳا ٳآ ٳآ ٳ ٳ ٳ ٳ سٳ ٳ ٳ ٳ رےٳ ٳ نٳ ٳاسٳر

ٳ  ر ٳ ٳ ۔ٳ ٳا شٳ ٳ ٳ دٳ ٳا ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳا
 ۔ٳ 

Leo Igweٳ :  ٳ
“Islamic centres ought to work to realize interfaith dialogue. 
They should focus on contesting extremism. The Islamic 
establishment should strive to make Islam appealing to youths 
who are living in an era of social media.” 17 

ریٳ ٳ ہ  ٳ رٳ و زورٳ دٳ ا ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ تٳ ا ٳ۔ٳ ٳ
 

16. Leo Igwe, “Islam, Social Media and Rise of Atheism in Northern Nigeria,” The Maravi 
Post, September 14, 2019. 

17. Ibid 
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ٳے  ٳر ٳ ٳ ۔ٳ ا وفِٳ ٳ ٳ لٳ ٳ ارٳ ٳا ٳا ٳ ٳ ٳ ٳ۔ٳ انٳ ٳا ٳا ںٳ ٳ
ٳ ٳ و ٳ  ر ٳ ٳ۔ٳ ٳ زورٳ ٳ ٳ ٳ ٳ ٳ ر ٳ ٳ ا ٳ ٳ ا ٳ وںٳ ٳ

ٳ  ر ٳ لٳ ٳ ٳ ٳ ۔ٳ ٳ ر ٳ وںٳ ٳ ٳ د ریٳ ٳ ٳ ٳ ٳ ٳ ٳ ۔ٳٳ
ٳ ٳ و ٳ  ںٳ د ٳ سٳ ٳ ا ٳ ٳ وا ٳ ٳ ٳ دٳ ٳ ٳ ٳ ٳ ۔ٳ ر ٳٳ و ٳ

ٳ  ر ٳ ٳ ا ٳ یٳ ٳ ٳ ۔ٳ وںٳ ٳ ٳٳ و ٳ ٳ ٳ ٳو ٳ ٳ ٳ ا ٳ ٳ رٳ
ٳ  ر ٳ رٳ ٳ مٳ ا مٳ ٳ ۔ٳ انٳ ر ٳ وغٳ ٳ ٳ ٳ ؤ ٳ اٳ ۔ٳ او ٳ ے ٳ ٳ ٳ ٳٳ دورِٳ

ٳ  ر ٳ نٳ ٳ ٳ را ٳ راہٳرویٳ ٳ ٳ وںٳ ٳ ٳ ٳ لٳ ا ٳ اورٳ ٳ ٳ ٳ ۔ٳ ٳ اورٳ ٳ ا ٳ
ٳ  اٳ ٳ ٳ ٳدورِٳ ٳ ٳ ِٳا ذٳ وٳ ٳا ےٳ ٳ ٳ ٳ  ۔ٳٳو

ٳ  ٳ ٳ ٳ مٳ رٳ ٳاسٳ ٳ ٳ ٳ ٳ ا کٳ روکٳ ٳ ڑاٳ ٳ ٳ وازٳ ٳ ٳ ا ٳ نٳ
ٳر  بٳ ٳار عٳ ۔ٳ تٳ ٳد ٳ ٳو ٳ ٳ ٳانٳ ںٳ ٳ ٳ ٳ اورٳ ٳ تٳ۔ٳ ٳویٳ ٳوا ا

ر  ٳ ٳ ٳ ٳ ٳ ا اورٳ ٳ لٳ ٳ ٳ و ۔ٳ روزا ٳ ا تٳ ٳ  و ٳ آ ٳ ٳ ا فٳ ٳ ارٳ ا
ت  ٳ ٳ و ر ٳ ٳ۔ٳ ہٳ ٳ اسُٳ ٳ اسُٳ ٳ ےٳ ٳ ٳ ٳ عٳ د ٳ اورٳاسٳ ٳ ٳ ٳ ٳ

ٳٳ و مٳ  ٳ ٳ ا ٳ ٳ اٳ ٳ ٳ ٳ ا مٳ ٳ ا ٳ وںٳ ٳ ٳا و ٳ ٳ ٳ ٳ ارٳ ٳ ٳ
ٳ ٳ ٳ  ر ٳ لٳ ا ٳ۔ٳ ٳ ا ٳ ٳ اسُٳ ٳ ٳ جٳ ٳ ٳ ٳ ٳ کٳ ٳروکٳ ٳ ٳ ٳ ٳ ٳ
ٳ۔ٳ ے  ٳ ٳ سٳ ا امٳ ٳ ادٳ ٳ ٳ ٳ رٳ رٳ ٳ ذر ٳ ٳ ٳ ٳ ٳ اٳ ا ٳ بٳ

ٳ ٳAcceptableل  جٳ ٳ ٳ ٳ ٳ ٳ ٳد ٳر ٳ ےٳ ٳ ٳ ٳاورٳ ٳ مٳ ٳ ٳ ا  ٳ15۔ ںٳ

ٳ ٳ ںٳ ا ٳ ٳ ٳذر ٳ دٳ) ٳ ٳ ا ٳر ٳ ٳ د ریٳ ٳ ٳ ٳ ر(ٳ ا ٳ د و ٳ دٳ ۔ٳ اٳ ا
ٳ  ٳ ٳ ٳ ٳ ٳ رمٳ ٳ ٳ ٳ ٳ نٳ کٳاورٳ ٳ ٳا ٳ۔ٳ دارٳ ٳ ٳ انٳ

ٳ  ٳد ٳ ٳ ٳد ٳ ٳآ ٳ ،ٳ ذر ٳ ٳ ٳ ںٳ ٳوا چٳر ںٳاورٳآزادٳ ٳ۔ٳ ٳ ٳ
Leo Igweٳا ٳ ٳ ٳ ٳ دٳ ٳا ٳ انٳ ٳ ںٳ ٳ ٳذر ٳ  ۔ٳ فٳ ٳ

Leo Igweٳ:  ٳ
“Things are rapidly changing because of social media. Youths
who question Islamic teachings can easily interact with other 
apostates, ex-muslims, and freethinkers across the world. They 

 

رٳ۔ٳ15 ٳ"،ٳا ٳ ٳ ،ٳ"ٳ  .2021ٳٳ27،ٳروز
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س  ٳو ٳ ٳا ٳ لٳ ٳا ٳورکٳا ٳ ٳ ٳڈارکٳو ٳ ٳ ٳ ٳ ریٳ ٳ  14۔ٳ تٳ

Chart Created by Authors of the research Paper  

ٳ ٳ ٳ اتٳ ےٳا ٳ ٳ ٳا ٳ ٳ ٳ ۔ٳ وںٳ ز تٳِٳ ںٳاورٳ ںٳآ ٳ ٳ ٳ ٳ
ٳ  اتٳ ٳاٳ تٳوٳ ٳ حٳاسٳ ٳ ٳا ٳ ٳ ٳ۔ٳ ا ٳ ٳ ٳ ٳ ٳ ٳ ٳ دہٳدورٳ

ادہٳ  ٳ۔ٳ د ٳ ٳو ٳ ٳ ٳ ،ٳ ٳ ن ،ٳ ڈ ں ،ٳ ر ہٳ ،ٳ ڈرا ٳ ںٳو ر دٳ ٳ ٳ اسٳ۔ٳ د
ٳ ٳا ںٳ ٳ ٳ ا ٳ سٳ ٳ ٳانٳ ٳ ٳ ٳر ٳ ٳ ارٳ ٳا ٳوٳد فٳا ٳ ٳ ٳ حٳ

ٳ  ر دےٳ ٳ ٳ ۔ٳ د ھٳ دہٳ ز ٳ لٳ ا ٳ ٳ ٳ ٳ ٳ وںٳ ٳ ا ٳ ٳ۔ٳ ٳ
ٳ ےٳ  سٳ ٳ ٳ ٳ د لٳ ٳا دہٳ ٳز ٳ ٳ ٳ ٳذر ٳ انٳ دارٳ۔ٳ ٳ ٳ ںٳ

ٳ  ٳ مٳ ا ۔ٳ ٳ و ٳ فٳ ٳ ٳ ٳ وٳ ٳ ٳ ٳ ٳ،ٳ ٳ ڈٳ ا زٳ اورٳوڈ ٳ و ہٳ ٹٳ ا
ٳ  ٳ ٳ ۔ٳ لٳ تٳ ٳ تٳ ٳا ٳ ٳ ا ٳ ٳ ٳ ٳ مٳ ٳروکٳ  Cyber Crime)ٳاسٳ

Act) ٳ ٳ ٳد ٳد ٳ ٳاور  ۔ٳٳا
ٳ  وںٳ ٳ ٳ ٳ ٳ ر ٳ اداٳ دارٳ ٳ ارٳ ریٳ دود ٳ ا ٳ ٳ ٳ دورٳ ،ٳ  ،ٳ  ،ٳ ٳ

ٳ ،ٳ   ر ٳ دیٳ ٳ رٳ ۔ٳ ٳاورٳ ٳا ٳاورا ٳ ٳ وںٳ ٳ ٳا ٳذر ٳ ٳ
 

14. Volle, A."dark web." Encyclopedia Britannica, May 16, 2023. 

https://www.britannica.com/topic/dark-web. 
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دٳ  ٳ ٳ ٳ ٳ 2004ٳ ر ورکٳ ۔ٳ ٳ ٳ ٳ اٳ ٳ ٳ ٳ ٳ د ٳ ،ٳ ٳ زا ٳ ٳ ٳ ٳ ٳ
ٳ  ٳ  Mark Zuckerberg۔ٳر ٳ ٳ ٳ ۔ٳٳ ٳ ٳورکٳ ٳ ٳ  ۔ٳ ٳا

 ( و Twitterٳ نٳ ا دٳ ٳ ن ،ٳ Evan Williams(ٳ ا س ،ٳ Buzz Stoneٳ حٳ  Noah اورٳ
Glass ر ٳ 2004ٳ ٳ ٳ۔ٳ ٳ ٳ ر ٳ و ٳ ٳ ٳ ٳ ٳ ٳ ادٳ یٳ ٳ ٳ ٳ ر ٳ ٳ ٳ د

ٳ  ر ٳ ٳ ٳا ٳ  ۔ٳ ٳ

ں ٳ 2005وریٳ ٳ 14بٳ  وزٳ ٳا ٳ ٳ ٳ ز"ٳ ٳو ٳ" گٳا مٳ ٳ ٳ ٳ ٳ ا ڈٳ ۔ٳر
ٳ ر ٳ ار ٳ ٳ ٳ (California)اسٳ  ۔ٳ ٳوا

ٳاۻډ  مٳ ٳ Brian Actonا نٳ دٳر ٳ 2009ٳ ٳ Jan Koumاورٳ ٳ ٳ ا ٳ وا ٳ ٳ 12۔ ٳ نٳ
ٳ  ر ٳ ا ٳ ٳ ادٳ ٳ ٳ ر ٳ ٳ ) ۔ٳ وا ٳا وا ٳ ٳ ٳ ٳوٳ (ٳ WhatsAppریٳ

ٳ  ر دارٳاداٳ ٳ  ۔ٳا

ک ٳ ٳ  ا ٳ )TikTok(ٳ ٳ دٳ ٳ و ٳ ٳ ٳ ورکٳ ٳ ٳ ٳ 2016ٳ ر ٳ ٳٳ ٳ 13۔ ءٳ اسٳ
ٳ  ٳ ٳ زٳ و ٳ ۔ٳ ٳ دورا ٳ زٳ و کٳ ٳ ٳ 60ٳ ٳ 15ٳ ٳ۔ٳ ٳ دہٳ ٳز ٳورکٳ ٳ اسٳ
ٳ  لٳ زٳا ٳ ۔ٳٳا ھٳر لٳ ٳا کٳ ٳ ٳ ٳ  ۔ٳانٳ

ٳ)  ٳٳ (ٳا Dark Webڈارکٳو ٳ ٳ ڈٳ ا ٳ تٳ ٳ اورٳ ٳ ٳ ٳ ٳورکٳ ٳ ٳ ا
ٳ  لٳ ٳ ۔ٳ ا ٳ ٳ ر ٳ ٳ ٳ و ٳاسٳ ٳ ۔ٳ ٳ ٳ ٳ2002ٳ یٳ لٳ ٳ ٳ ا ٳ ءٳ

 
12. Ravi Kant, “WhatsApp Usage: Attitutde and Perceptions of College Students,” CONFLUX 

Journal of Education 5, no. 9 (2018): 27–34. 
13. L. Roche, E. Nic Dhonncha, and M. Murphy, “TikTokTM and Dermatology: Promises and 

Pearls,” Clinical and Experimental Dermatology 46, no. 4 (June 2021): 737–39, 
https://doi.org/10.1111/ced.14529. 
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Chart: Social Networks  

ٳ زہٳ ٳ ٳ ٳ ر لٳ ا ٳ ٳ ٳ ٳ ٳ ر دہٳ ز ٳ ٳ ٳ ٳ ٳ ٳ رٹٳ ٳ رہٳ
ادٳ  ٳ ٳ ر ٳ ٳ رٹٳ ر ٳ  ۔ٳ ٳ ٳ 2958ر ٳ ٳ (Research Reports) ر ٳ ٳ ٳ

ٳ  ر ٳ نٳ ٳر لٳ ٳا ٳ ٳ ٳ رٳ صٳ ٳ ٳ ٳ ٳ ٳ  10۔ ٳ

ډڟ  مٳ،ٳ(LinkedIn)ژ ٳ ٳ ٳ ٳ ٳ ٳو ٳور ٳ ٳ ٳ رٳ ٳاورٳاسٳٳ2002رو ٳآ ٳ ٳ
ر  ٳ ار ٳ ٳ۔ٳ ٳ ٳ (California)ٳ (ٳ ٳ ٳ ًٳ ٳ ا ٳ ( ٳ ور ٳ ٳ ےٳ دو

ډڟ  ٳ ٳ )LinkedIn(ٳژ ٳزورٳد ٳ ٳروا ٳورا ٳ طٳاورٳ11۔ رفٳ ٳ ٳا ًٳ ٿ ٳ۽۪ ٳ ٳ ٳ
ٳورکٳ ٳ  ۔  ظٳ

 
9 .https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-

of-users/ accessed 27 September 2023 
10. Esteban Ortiz-Ospina, “The Rise of Social Media,” Our World In Data, 2019, 

https://ourworldindata.org/rise-of-social-media#article-citation. 
11. Erik Gregersen., “LinkedIn American Company,” Britannica, 2021, 

https://www.britannica.com/topic/LinkedIn. 
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ٳ  ٳ اتٳ یٳا ٳوٳ ٳ دٳ ٳ ٳ ےٳ دارٳاداٳ ۔ٳ ٳ ٳ ٳا لٳاسٳ ٳا ٳ ٳ ٳ
 ۔ٳٳ 

ا  ٳ ٳ ٳ را ےٳ دو ٳ ا ٳ ذر ٳ ٳ ٳ ٳ ٳ اورٳ ٳ آ ٳ ا ٳٳگٳ ٳ ا ٳ د ریٳ ورٳ
ہ  یٳ ر ٳ(Global Plurlistic Society)ٳ ٳ ٳ  ۔ٳٳ

“Social media plays a key role in facilitating rich cultural
exchanges and joyous intercultural dialogue. Ideas, views and 
cultural expressions from across the globe flow freely, form-ing 
a terrain where diversity is valued and given its rightful place. 
This fosters inclusive and multicultural interactions, generating 
an environment of depth and diversity in knowledge and 
experience, and together forming a roadmap to a deeper global 
understanding.”8 

ٳ ٳ ٳ (ٳ Pluralistic Societyہٳ) ٳیٳ ٳ ٳ ٳ ٳز ٳ ٳ گٳ ٳ ٳ ۔ٳ ٳوٳ
ٳ  عٳ ٳ ٳ ےٳ ٳ ٳ ۔ٳ ا ٳ ا اورٳ دٳ ازٳ ا ٳ ٳ ے ۔ٳ ٳ ٳ ٳا

 (multicultural society ٳ) ٳ امٳ ا وٳ امٳ ا ٳ ےٳ دو ٳ ا دٳ و ٳ ٳ قٳ ٳ گٳ ۔ٳٳ
ٳ  ٳآ ازٳ ٳا ٳ ٳ ٳ زٳِز ٳ اجٳ ٳا تٳ تٳوٳر تٳاورٳروا ارٳوٳ ٳا ٳ ےٳ ٳ ا

ٳ ۔ٳ   ٳ ادٳ ا ٳ وا ٳ ر ٳ ٳ تٳ اورٳ ںٳ ٳ ٳ ٳ ٳ ٳ ازٳ ا ٳ دورٳ۔ٳ ٳ دہٳ
ٳ  ڝ ٳ ٳ (Digitalization)ڈۿڰ دورٳ ٳ۔ٳ ٳ ٳ ٳ ںٳ ٳ ٳوٳ ٳ دٳ ٳ ا ٳ ٳ ٳ ٳ

ٳ  ( ٳ ٳ ا ،ٳ ٳ ٳ ٳ ،ٳ و لٳ ا ٳ ہٳ و ٳ اور امٳ ٳ ی ،ٳ ا ٳ  Digital)ڈ
Citizen)۔ٳ ٳ ٳ 

ٳ  دورٳ ٳ ٳ ٳ دورٳ ٳ۔ٳ دہٳ ٳ صٳ ٳ ٳ وہٳ ٳ نٳ رٹٳ سٳ ٳ دٳ ٳ
ٳ  ٳور ٳ ےٳ ادٳدو یٳ ٳ ادٳ ٳا ٳ ٳ ٳ لٳ ٳا ،ٳ ورا ٳ،ٳ وا ہٳ امٳو ٳ ا

ٳ ا  ٳ ۔ٳ لٳ ذٳ و ا ٳ ٳ ٳ انٳ ٳ ےٳ ٳ ٳ ٳ ٳورکٳ ٳ ا ٳ ا ٳ ٳ۔ٳ ٳ د
ٳ  ٳ ر دہٳ ٳز ٳ ٳ ٳ (Facebook)ٳ ٳ ٳ ٳ رٹٳ ٳ ٳذ ازہٳ ٳا ٳ ٳ ٳ  ۔ٳٳ

 
8. Azzaakiyyah, “The Impact of Social Media Use on Social Interaction in Contemporary
Society.” 
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ٳ  ٳآ ٳ ٳ ٳ ٳوا ٳ وٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ رٹٳ ٳ ٳ۔ٳ رہٳ
ٳدورِ  و ٳ ٳ ٳ ٳ ٳ نٳ ٳاورٳآ ٳ ٳا ٳ تٳ ٳ ٳ ٳ ٳ ٳ۔ٳ ٳ ٳ ٳ ٳ دٳہٳدورٳ
ٳ  ٳ ٳ ۔ٳ ز ٳ ٳ ذر ٳ ا ٳ ٳ را نٳ در ٳ امٳ ٳ تٳ۔ٳ ٳ وٳ تٳ ٳ ادوارٳ ٳ

ٳ  فٳ ٳ ٳو ٳ ٳ ٳ وںٳ ٳ ۔ٳدو ٳ ٳا ٳاٳورٳد ٳد بٳ ٳا دٳ ٳا ٳ ٳا ٳ ٳ
ٳ ٳ(Global Village)ؤں  رٳ رتٳا  ۔ٳ ٳ

ٳ  نٳذر ٳآ ٳ رٳرا آزادیٳا ٳ ٳ ۔ٳ ٳ رٹٳ ٳٳ (John Stuart Mill)ٳا ٳ
ٳ  ٳد رٳ ٳا تٳ ٳ ٳا رٳ ٳ ٳآزادا ںٳ ٳا ٳ ٳ ٳ ٳرا ٳوا ٳ  ۔ٳ ٳ

Baumٳ :  ٳ
“Mill contends that the fullest publicity and freedom of
discussion is essential for all citizens to in political freedom.”6 

رٳ ٳ ا ٳ ٳ ٳ ٳ قِٳا ٳ ۔ٳ رٳ ٳ Universal Declaration of Human Rights(UDHR)اوٳ
ٳ)  ا ٳ ٳ قٳ ٳ ٳ UDHRا ٳ ٳ آزادیٳ ٳ رٳ ا ٳ ٳ را ٳ ا ٳ ٳ ا ٳ ٳ ٳ ٳ،ٳ (ٳ اسٳ

ٳذر  ٳ ٳ ٳ اور ٳ ٳ ٳ ٳرا ٳ ٳ ا ٳ ٳٳ ٳ تٳ ٳ ٳ ٳ ٳ ٳ ٳ اورٳ ٳ
ٳ  ٳآزادیٳ رٳ ٳٳ UDHR۔ٳا : ٳ19ٳآر  ٳ

“Freedom of expression is a fundamental human right,
enshrined in article 19 of the Universal Declaration of Human 
Rights. However, there are governments and individuals in 
positions of power around the globe that threaten this right. A 
number of freedoms fall under the category of freedom of 
expression. Freedom of the media is under attack in many 
places because of its essential role in ensuring transparency and 
accountability for public and governmental authorities.” 7 

ٳ  اداٳ دارٳ ٳ ٳا ٳ ٳ جٳ عّٳ ٳ ٳا رٳرا ٳآ ۔ٳ آزادیِٳا ٳ ےٳ ٳ نٳ ،ٳ اسٳ ٳوا ا
ت  رہ ،ٳ اورٳا ٳ ،ٳ ٳ اٳ ٳ ٳ لٳ ۔ٳ رواداریٳ ٳ ٳ ٳ ٳ ا ٳ ا ٳ ٳ آ ٳ وٳ ٳ ٳا ٳ ٳ ٳ21د

ٳ  ٳ ٳ ا مِٳ ٳ ٳ ٳ ۔ٳ ٳ ٳ ونٳ ٳ ٳ تٳ ٳ ںٳ ا ٳ رٳ ا ٳ۔ٳ آزادیِٳ ٳ
تٳ  فٳ ٳ گٳاسٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ و ٳاسٳ ٳ ٳ ا ٳ ۔ٳ ٳ ٳ ٳآ ٳ ٳاورٳ ا

 
6. Bruce Baum, “Freedom, Power and Public Option: J.S. Mill on the Public Sphere,” History 

of Political Thought 22, no. 3 (2001): 501–24, http://www.jstor.org/stable/26219800. 
7. “Freedom of Expression and Opinion,” n.d., https://www.ohchr.org/en/topic/freedom-

expression-and-opinion. 
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ٳ  ٳ۔ٳٳ ٳ ٳ آنٳٳ ٳ ٳاردوٳ یٳ ٳ ٳ ٳ ٳ ٳ آ تِٳ ٳآ ٳ ٳ  ۔ٳٳ

غٳ  ا ٳ ٳ ٳ (Mass Communication)ٳ ٳ ٳ دورٳ۔ٳ ٳ دورٳدہٳ ٳ ٳ
ٳ ،ٳ ٳ  ا دہٳ ز ٳ ٳ دارٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ؤں) ۔ٳ د ٳ ٳ Global Village)ٳ

ن  ٳ ٳ ر ٳ ٳ ٳ مٳ حٳ وا Marshall McLuhan ا رفٳ ٳ ٳ ٳ ٳ3ٳ ۔ٳ ٳ
ٳ  ٳذرا ٳ آنٳ ٳوا ٳ ا ٳ ٳ ٳ ٳروا ادٳ ٳ ٳ۔ٳ ٳ ٳ ا ٳ ٳ ٳ ٳد دٳ ٳ ٳ

ٳ  ٳ ٳ ٳروا ٳ ٳ ادٳ یٳ ٳ (ٳ ادٳ ا ٳ )ڈ لٳ۔ٳ ٳ ا ٳ ٳ ا ٳ گٳ ٳ ذر ٳ اسٳ
ت  ٳ ٳ ،ٳت ،ٳٳ ٳ ٳ ےٳ ٳدو مٳا ٳ  ۔ٳ تٳاورٳو
ٳآفٳ :ٳ ا  ٳ

“Social media, communications on the Internet through which
users share information, ideas, personal messages, and other 
content (such as videos). Social networking and social media 
are overlapping concepts, but social networking is usually 
understood as users building communities among themselves 
while social media is more about using social networking sites 
and related platforms to build an audience.”4  

ٳ  ازاٳ ٳ ٳ ٳ ںٳ ٳ ٳ ٳ ا ٳِٳ ٳو ۔ٳ ٳ ٳ ٳ مٳ ٳ ٳ داتٳ ،ٳ دورٳ ٳا
ٳ  ٳ ٳ ٳوذرا ٳو ٳادراکٳا تٳ ٳ ٳ ۔ٳ اورٳ ہٳا ٳ ٳ ٳ تٳاٳورٳآ ٳ ہٳ ٳ ٳ ٳ

ٳوۻښګٳ5۔ ٳ  ٳ ٳ ٳ ںٳ ٳ ٳ ٳد ٳ ٳ ٳ ٳ )GlobalVillage(دورٳِٳ  ۔ٳ ٳد
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3. Marshall McLuhan and Bruce R. Powers, The Global Village Transformations in World Life 

and Media in the 21st Century (New York: Oxford University Press, 1989). 
4. Erik Gregersen, “Social Media,” Britannica, 2023, 

https://www.britannica.com/topic/social-media. 
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ٳ ٳ آ ٳ ا  د ٳ )ا ٳ"ٳ ٳ اورٳ مٳ ٳ ٳ  ٳ ( ء 2014ٳ"ا ٳ ٳ ا ٳٳ ٳ ذ اورٳ درٳ وٳ ٳ ٳ
ٳ  ٳ ا ٳ ںٳ ٳ ٳ دار نٳ  ٳ  ۔ٳ ٳ ٳ ا ڈا ٳ ٳ رٳ ضٳ ر ٳ ڈا آر ٳ اورٳ چٳ ٳر

 "Principles of Mass Media: An Analysis of PEMRA`s Principles about Social 
Islamic Teachings ight ofland Religious Values in the  "1  اٳ ں ۼ وٳ)PEMRA(ٳ ٳ ٳ

ٳ  ٳ ٳ یٳ ٳ ٳ ںٳ ٳ ٳ" ۔ٳ ا چٳآر ٳ ر اتٳ ا وٳ بٳ دارٳا ٳ ٳ ٳ ٳ ٳ دٳ او
ہ  ٳ روی  ٳ نٳ ٳ ڈا اورٳ ٳ ٳ رٳ ٳ نٳ ٳ ٳ ٳ "ٳ "ا ٳ چٳ ر ٳ ٳ ٳ ٳ ٳ

اٳ ءٳ 2021(ٳ 4:1) ٳ  ٳ ارکٳ۔ٳ ٳ بٳاورٳ نٳ:ٳا اٳر ٳ ٳ ٳ ٳا ٳ ٳ ٳ " چٳآر ر
ٳ  چٳ ٳر ٳ ٳ ٳآر ٳ ارٳ ٳ ٳاورٳڈا ٳا ٳ ٳ"ڈا ٳ ٳ تٳ ٳ  Journal of Islamicا

& Religious Studies ٳ۔ٳ ٳ ٳ 2021نٳ –ریٳ ٳ 6ٳ ٳ 1رہٳ ٳ ٳ ؤںٳ ٳ ٳ ٳ ٳ ٳ
ٳ  ٳ ٳ 2023۔ٳ ٳ ان Azzaakiyyahءٳ ٳ آر  The Impact of Social Media Use on" 2ٳ

Social Interaction in Contemporary Society ٳ ٳ ٳ اٳ ٳ وٳ "ٳ ٳ ا ٳ ٳ ٳ ٳ
ٳ  ٳ اتٳا ٳا ٳاسٳ وںٳ ٳ ٳاورٳ د  ۔ٳا

ٳہٳ  ٳِٳ ٳ ٳ ٳاورٳا ر ٳ عٳ ٳ ٳ ٳ ٳاورٳ وہٳ ٳ تٳ ٳ تٳاورٳ ٳ رہٳ
بٳ  ٳد ٳ۔ٳ اورٳ ٳ ٳ ٳ دہٳدورٳ ٳٳ وںٳ ٳ ا ٳ اورٳاسٳ خٳ وٳر ٳ ا ٳ ٳ

ٳ  ٳ عٳ ٳ ٳ"ٳ ٳ ٳ اتٳ ٳا ٳ ٳ ٳ وںٳ ٳ ٳ"ٳا ٳ ٳر ظِٳ ٳ اتٳ  ۔ٳ ا

رٳ  ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ (Analytical Research Methodology)ز ٳ ا
ٳ۔ٳ  دہٳ ٳا ٳ ا درٳوٳ دیٳ ٳ ٳ ٳ ٳ۔ٳ ٳ ہٳ ٳ ٳ درٳ یٳ ٳ تٳ ٳ ٳ ا

ٳا ۔ٳ  ٳ ادٳ تٳوٳ ٳ ز،ٳ زہٳ ٳ ا ٳ ٳ ،ٳ آنٳ لٳ رٳا ٳ ںٳ ٳ اورآنٳ
ٹ۔ٳ ٳ ٳ یٳ تٳ ٳ ٳ ادٳ ی ،ٳ ٳ ٳ ر ٳ سٳروڈٳ،ٳ د یٳ لٳ ٳا

ٳ ٳ ٳوزٹٳ ٳ ۔ٳ ٹٳ ٳ ٳ اتٳاورٳ ٳا ٳ ٳ ٳ ٳوںٳ ر ٳ ٳ ٳ دارٳوا اسٳ
 

1. Dr Riaz Ahmad Saeed and Abdul Mannan, “Principles of Mass Media: An Analysis of
PEMRA`s Principles about Social and Religious Values in the Light of Islamic Teachings,”
The Islamic Culture, Sheikh Zayed Islamic Centre, University of Karachi. 43 (2020), 
https://doi.org/https://doi.org/10.46568/tis.v43i43.671. 

2. Hizbul Khootimah Azzaakiyyah, “The Impact of Social Media Use on Social Interaction in
Contemporary Society,” Technology and Society Perspectives (TACIT) 1, no. 1 (August 31, 
2023): 1–9, https://doi.org/10.61100/tacit.v1i1.33. 
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ری  ٳ ٳر ٳ ٳدورٳ ٳ ٳ ؤںچٿٳ ٳ ٳ ا ٳ ٳ ٳ د ۔ٳ  ٳ د ٳ ٳ ٳٳ گ ٳ ںٳ
ٳ ٳ  ےٳ ٳ ےٳ ٳدو ٳا ٳ ۔ٳ ٳذر اتٳٳ ٳ ٳ ٳ ٳ وں ٳ ٳ دارٳوٳا دیٳ

ٳ  رٳ ڝ ۔ٳ ٳا ٳورکٳ ٳ دورٳ ٳ    ٳ (Digitalization)ڈۿڰ ٳٳ تٳ ٳ ٳ ٳ ا
اٳ  ٳا ٳ ،ٳ رٳ وںٳ ٳ ٳ ٳ ۔ٳ دیٳ ٳ  ٳ ٳ ٳور ا ٳٳ (Social Networking)ٳ ٳ

ٳا ٳ اورٳ  ٳ ٳ لٳ ٳ ا ٳ ٳ ٳ ےٳ دہٳ ٳز ٳ ٳ و ٳ ٳٳ ٳ ٳ ٳ کٳ ا
ٳا  ٳ دہٳ ں ،ٳ ٳو ،ٳ ٳ ،ٳ دلٳآزاری ،ٳ دار ٳ  ٳ وں  ٳ ا ٳاورٳ ٳ ٳ

د ،ٳ ا ،ٳ   ٳ ٳ ا ٳر لٳ ٳا ٳ ٳ ٳ وں ۔ٳ  ٳ ٳ ٳا ٳ ٳٳ ٳ ٳ دورٳ ٳ
ات  ٳ ٳ ا ٳ ر ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳِٳ ٳ ٳ ا ٳ ۔ٳ ر ٳ مٳ ی ٳ  ٳ ا لٳٳ وٳ ا

ٳ  ٳ  ٳ   ٳ قٳ ا ٳ ۔ٳ ٳ ٳ ٳ ٳ ٳ م ز ا ات ٳ ٳ ٳ دہ  وںٳ تٳِٳ ا ٳاور ٳ ٳ
ح  ٳا ٳاسٳ ٳ ٳرو تٳ ٳ ٳٳ ٳا ٳ ٳ  ۔ٳ ٳ

ٳ ٳ د ٳ ن ٳ ٳ ہٳدورٳ ٳر ٳ ٳ ٳ ٳ ٳ ٳو عٳ م اسٳ ٳ ٳ ٳ ۟ ٳوٳڷۇ رےٳ ٳٳ
ز ۔ٳ  ٳ   مٳ ا ٳ ٳ ٳ ٳ ٳ بٳ ٳ ا ٳ ا "ٳ ٳ ٳ "ا بٳ ا ٳ 1988ٳ رفٳ ادارہٳ ٳ رہ ءٳ ٳٳ

ٳ  ٳ ٳ ۔ٳ رٳ ) ( ٳ بٳ لٳوٳآد ٳ ورا ا ،ٳ اسٳ ٳ ٳ ن ٳ اب ا ٳنٳ ۔ٳ ٳ
ہٳ  ٳ ٳ ٳ ٳ ٳر ان ٳ ا تٳ ٳ  "ٳ ٳا ر ٳبٳ ٳ ٳا ۔ٳوٳ دار ذرا ٳ ٳ ء( 2004)ٳ"ٳٳغٳ

ٳ  ر وں ا ٳ  ٳ  ۔ٳ ٳ ٳ بٳ ٳ ٳ  ٳ  ٳ ٳ ٳ  ٳ ٳ ٳ اتٳ ٳ ٳ دار ٳ ا ٳ وا ۔ٳٳ
رٳا  دارٳ"ٳ ٳ ویٳ ٳ ٳ ٳ ا ٳ ٳ ٳ ٳ " دٳ ٳ ٳ ٳ بٳ رہٳداری ٳ ا ٳ خ ٳ ںٳ وٳر ا ٳ ٳ اورٳ
ہٳ  فٳ ۔ٳ ٳ ٳ ٳ ٳ ٳ ٳس ٳاسٳ ٳٳ  ٳد بٳ ٳ افٳ ٳوٳا ٳ ٳ ٳ

" ،ٳ "۔ٳ   مٳاورٳ ٳ ٳ ا ا ٳ ا تٳا ٳ ٳ اورٳ ب ٳ بٳ رٳ ٳ ٳِ ٳا ٳ ٳ ٳٳ دورِٳٳ ڈا
غ  ٳا ٳ مٳ ٳا ٳ ٳ ٳ ٳۓڛ۷مٳا 2010۔ٳ ٳ ٳ ٳ" ٳ ءٳ ٳ ٳ ٳ ا ٳ ٳ ر ٳ بٳ

ات"  ٳا غٳ ٳا ٳذرا ارٳ ٳ ٳ ا نٳ ءٳ 2013۔ٳ ٳ ا ر د ٳ ٳ نٳ ٳ " ٳ  ٳ ٳ ٳٳا ٳ ٳ
ٳ  ذرا ٳ ٳ مٳ ر ا ا ٳ وٳ ٳ ٳ ہ ۔ٳ غٳ ٳ ٳ ٳ "ٳ ٳ ا ٳ ٳ ٳ ٳ ٳ ٳٳ ٳ ٳ ،ٳ ا

ر  ےٳ دم ،ٳ ات دو ٳ ٳاور ٳ ی ٳ  ٳ (Clash of Civilizatins)ا ٳ ٳ  ٳ ٳوٳ ٳ ٳ
ان ۔ٳ   ضٳ ٳ وفٳ ٳر ڈا ٳ ٳ ٳ ٳ ڈا ٳٳ ٳ ٳ اورٳ ٳ ا :ٳ را رٳ ا "آزادیٳ
" ٳ   ٳ رےٳ ٳ ٳ ٳ را رٳ ا ا ٳ آزادیٳ اورٳ ہ  ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ۔ٳ ٳ ٳ ڈا
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An Analytical Study of the Impact of 
Social-Media on Islamic Societies 

ٳ   ٳۓڛ۷یٳ ٳڈا
ر ،ٳ ٳۓڛ۷مِٳا ،ٳ  ٳ  د ،ٳ د

ن  ٳا ٳ  ڈا
ٳڈیٳ ر ،ٳ ۓڛ۷مِٳا ٳا ٳ  د ،ٳد

ABSTRACT Social media has connected people having various cultures with each other at the global level. It is an exquisite source of social interaction and instant information. The significant role of social media in the contemporary world cannot be denied. It has connected people having various cultures with each other at the global level. It is an exquisite source of social interaction and instant information. The significant role of social media in the contemporary world cannot be denied. It has emerged as a transformative force in the modern age, reshaping various aspects of society, communication, interconnection, and individual behaviour. It can play a key role in the development of any society in the contemporary world. Many benefits can be achieved in a short period by proper and positive use of it. But, on the other side, social media is also a source of false information, character assassination and propaganda. If it is used correctly and positively, a lot of benefits can be obtained in a very short time, but it has become an easy and instant source of misinformation, character assassination, obscenity and nudity, social evils, Islamophobia, Atheism and Western culture in societies. It has brought about radical changes in the patterns of social interactions in Islamic societies. Nowadays, the negative impact of social media on Islamic societies has become a challenge for the Muslim Ummah. The negative impact of social media on the Muslim young generation is a major issue in Muslim society. A new generation of our society is misusing social media. Character assassination of any person has become common by sharing edited pictures and videos on social media in recent times. Islam provides a code of conduct for the excessive use of social media and prevents its negative use. This research article presents a comprehensive analysis of the impact of social media on Muslim societies. 
KEY WORDS: 

 Islam, social-media, Society, Pluralism, Globalization, Role, Impact. 
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ٳارادہٳ  ٳ ر ٳدرسٳوٳ ٳ ٳاسٳ ءٳ ٳ ٳ ٳ ٳٳ ںٳ رےٳ ٳ تٳ ٳاورٳ ا لٳوٳ ٳا ٳاسٳ
ٳ  ٳ۔ٳٳ ںٳ ٳاورٳ ا ٳ ٳ ٳرا ٳاسٳ ٳ ءٳاورٳ ٳ ٳ ٳ ٳ ٳ ںٳ یٳ ٳ ٳ دورٳخ

تٳدیٳ  ٳد آنٳ ٳ ا عٳ ٳر ٳ ٳ ٳ ٳ ہٳ ٳآ ٳ ٳ ٳ ر ٳ ظٳ ٳ ٳ ٳ۔ٳ اسٳ ٳد ٳ ٳ
ں  ا ںٳ ٳو ٳ ٳ ٳ ٳ رےٳ ٳ ںٳ ٳ مٳ ٳ ٳ ا ٳ ٳ اہٳ ٳاورٳ ٳ ٳ ٳ ٳ وعٳ ٳ ر ٳ

رے ٳ آج  ٳ ٳ ٳو ٳ و ٳ ٳ ٳ دا ٳ ا انٳ ٳٳ ٳ ٳ ٳ ٳ ٳاسٳ ںٳ ٳ ٳ ٳ ٳ ٳ ٳ آنٳ
ٳ   ۔ٳ ٳر

ر را رآن
۠ڽ  ءٳاڗڲ ٳا ۿںڽٳاږڈ۷ۡي.ٳٳ،أ ڽٳا ٳاڗڲ۪ ٳ بٳ رأ ي غ وقال توا طح ا ت ك ږ ا ٳا ۦ۪ وت:ٳ ٳ،.ٳ
 .سٳن

ڬ  ڽ.ٳٳ،ا راڗڲ۪ آ تا ل  ا ف ا تا ٳاڗںڰڟا ة:ٳدارٳا  .1987ٳ،.ٳ
ی  ل.ٳٳ،ا نٳا ها م ل ا ف ا ، آنا ٳو ا ة:ٳڵډ  .1984ٳ،.ٳ
.ٳٳ،ا  رائا طب ہ اس :د آنا تا ا ا جا ٳ ا ٿۓ نٳږڛې ة:ٳدارا .ٳ

ۭ  .سٳن،واږ
ي  ل.ٳٳ،ا ٳ فرأ ا ت ا رد آ صا ل ٳا ا ة:ٳڵډ  .1986ٳ،.ٳ
ٳٳ،ا  .ٳ and ،أ ٳا ٳ رٳأ آنا ل ا ف ۭا ٿۓڡٳواږ ڟیٰٳږڛې ة:ٳداراڗ  .1960ٳ،.ٳ
د.ٳٳ،زي  رٳ آنا ا ع ةا ٳا ة:ٳدارٳا ۼ .ٳ  .1970ٳ ،ا
ٳاټ.ٳٳ، رٳ رٳا ا ف ا إ ڷ ا ٳاڜٔ ۭ ٳواږ ز  .1991ٳ، .ٳدارٳا
ر.ٳٳ، ا ف ا وت:ٳدارٳاث  .2005ٳ،.ٳ
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" ٳ اسٳ  ٳ ریٳ دٳ ار لٳ ہٳ یٳ ْدو ھُ وَ ُ مَْ ْ ُ ُ لَ َ ِ وُلئ ٍ ْ ُ ِ ب ْ ُ َ ن َ یِْ ُ ِ ْ یَ ْ لَ وَ ْ ُ مَ َ َلذِیْ
َ وْ ُ َ ْ ؤ 15م ٳ ٳ ٳ ٳ ٳ نٳ ا ٳ ا ٳ ا ںٳ وا نٳ ا ٳ"اےٳ رٳ ا ٳ ؓٳ ٳ رےٳ ٳ ٳ ۔ٳ

،ٳ" آ  ٳ ٳ ٌپصلى الله عليه وسلمٳ ْ ِ عَ ٌ ْ ُ لَ َ ْ ل ٳ  " 16ِ ا ٳ دٳر ٳ ٳ ا تٳ ۔ٳ ٳ ٳئاٳ کٳ ٳ
ٳاورٳ  ٳ ٳوا دہٳ ٳز ٳ ٳا ٳ ۔ٳ رہٳ یٳصلى الله عليه وسلمٳا ٳ ٳوا ٳا ادٳ کٳ ٳ ٳ ٳ ٳ ٳروا تٳ آ ٳ

ٳ  ٳ ٳ ٳ ٳ ٳٳا ٳ ٳ ٳ ۔ٳ ٳ دٳ ٳ ٳ ٳ ٳ ٳ ۔ ٳانٳ دٳ ٳ ٳ ٳصلى الله عليه وسلمٳ  ٳ17ٳ
ٳ  ٳ ٳ ٳ رٳ ا ٳ ٳ ٳ ا ٳ ٳ ٳ ٳ ٳ ٳ اورٳ ٳ ٳ ٳ ٳ ٳ د ا ہٳ ٳذ ٳ ا ٳ ٳ حٳ اسٳ

اورٳ  ٳ ٳ آنٳ ٳ ٳ در ٳ ٳ ٳ رٳ ٳ ٳٳ ٳ ادراکٳ رٳ ٳ ٳادراکٳ ٳ و ٳ دٳ اتٳ ٳ ٳ ا ٳ
رح  ٳ اسٳ ٳ ٳ ٳ وریٳ ،ٳ ٳ ٳ عٳ ر فٳ ٳ ٳ و وٳ آنٳ ٳ ۔ٳ ٳ تٳ ٳ ٳ ٳ و ٳ

ٳ ٳصلى الله عليه وسلم  ٳ ٳآپصلى الله عليه وسلمٳ ٳ نٳ ٳز دٳا و دٳ ٳ ٳ ٳئاہٳرا عٳ ٳر ٳ ٳ ٳ آنٳ ٳ اورٳ
وفٳ  ٳ ٳ آنٳ ٳ ۔ٳ ئولٳ آنٳ ٳ ٳ ٳ ٳ وا ٳ ٳ ٳ ٳ دٳ ٳ آنٳ ٳ ٳ ر ٳ ٳ ٳ اسٳ

ٳ  رٳ ٳا م ۔ٳ عٳ اٳا نٳا ٳر رٳ ٳا عٳ ٳ تٳ ٳ ٳ کٳ آنٳ ٳ ٳ ٳ ٳٳ ٳ ٳ ٳو
ٳ ٳآ  ٳر ٳ عٳ ٳاسٳ ٳ ٳ آنٳ ٳ ٳآپٳ ٳوہٳا ٳ ٳ بٳ ازٳاورٳا ٳا ٳا ٳا ٳ ٳ ٳ ٳا ٳ  ۔ٳر

لٳ  ہٳ ٳ اسٳ ٳ عٳ ٳ ٳ د ا ان ۔ٳ ٳ ٳ بٳ ٳ ٳ د ا ٳ ٳ ٳ ریٳؒٳ مٳ ٳ ٳ  ٳ آن ٳ ا
ٳ  تٳ تٳ ٳ ٳ آ ٳآ ٳ ٳ یٳاورٳاسٳ ابٳ ٳا ٳ ٳآ ٳ ٳ ٳ و ٳ ٳ ٳا ٳ ٳ د ا ٳوٳ

لٳ  ہٳا ٳ ٳاسٳ ٳ ۔ٳٳ لٳٳٳ ٳا ٳ ٳ ٳ ٳ ا ٳ ٳ تٳ ٳ ظٳ ٳا ٳ آنٳ
اخ تٳ ٳ درٳ اورٳ ٳ جٳ ٳ ٳ ٳ ٳ رہٳ ٳ د ٳ ا ٳ ٳ ٳ ٳ )مٳ ٳً ۔ٳ ٳ ښڱڽٳ اژ نٳ ٳ ا ٳ

ٳ 150 آنٳا ٳا ئٳ هٳوا ا بٳ ٳ ٳ ۔ٳ ھ(ٳ ٳ رٳ ٳا ٳ ٳ ٳ ٳ نٳ تٳ ٳوہٳ ںٳ ٳا ٳ
ٳ  ٳ ظٳ ٳ قٳ وٳ قٳ ٳ ٳ وٳ ٳ ٳ ٳ ٳ )م ۔ٳ ٳ ٳ ا ٳ را مٳ بٳ 502ا ٳ ھ(ٳ

ٳ  آنٳا ظٳا ڡ ٳٳ ۔ٳداتٳا وفٳاہڛ ٳ ظٳ  ۔ٳٳ ٳ ٳوا ٳ ٳو ٳٳ ٳا

ٳ  ٳ اخٳ اسٳ ٳ ٳ  ٳ  ٳ  ٳ  ٳ ٳ سٳ ٳا ٳ ٳ ود ٳ ٳ صٳ ٳ صٳٳ دٳ ٳ و ٳ ٳ ٳ
ٳاس  حٳ ٳ ۔ٳ  ٳ  ٳ ر ٳ  ٳ ا ٳو ٳ ٳ ٳ در ٳاسٳ ٳ ٳاورٳ ٳ ٳ ٳ ٳ ٳاسٳ ٳ ٳ ٳ ٳ

 

مرۃٳن،ٳآا15  82:ٳ6ٳ،ٳا
 13:ٳ31ٳ،نرۃٳ ن،ٳآا16
ٳاټٳ۔ٳٳ17 رٳ ٳا ،ٳٳا ۪ۡ ٳاژ ٳإ ڷ )ٳا ٳاڜٔ ۭ ٳواږ ز  .29،ٳ(1991،ٳدارٳا
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ق  ٳ ،ٳ ا ہٳ ٳ ٳ ٳاورٳا ا ٳ ٳ  ۔ٳ ا ںٳ ٳ ٳ ا مٳ ٳٳ10۔ٳٳ
ٳ ٳ : ٳ ٳ ہٳ ٳ مٳ  ا

  آ ٳ ۔ٳ۱
  آ ٳا ۔ٳ۲
ۃ ۔ٳ۳ رۃٳا ٳو ٳا ڡٳ ە  11 آ ا

ٳ  ٳ ٳ ٳ ٳ ٳ ا ٳ ٳٳ ٳ ۃٳ ٳائا
ٳ  ٳ ٳ ٳ ںٳ ںٳٳ  ٳ اور ۔ٳ  ٳ دو ٳاورٳانٳدو ٳ ارٳد عٳ ٳ ٳا

ٳ  نٳ ٳ ٳ بٳ ٳا مٳ  12۔ ا

زٳو  ٳآ ٳ ءٳ ٳ ٳ ٳ ٳ ٳدو ٳ ار ؛ آ ٳ ٳ ٳ ٳ ٳ راءٳ ٳ بٳخٳ ا ٳا ٳ ،ٳ ٳ ٳ
ٳ ٳا دومٳ ٳ نٳ ٳ ٳٳ وعٳ ۔ٳر ٳ ٳ یصلى الله عليه وسلمٳ ٳ آنٳ آنٳ ٳا ٳ ٳ بٳ ٳاٳ

ٳ  ٳ ،ٳ ٳ ٳ ٳ ٳ مٳ زٳا رٳآ ٳا عٳ ٳ آنٳ اورٳۓڛ۷مٳا آنٳ ٳا عٳ۔ٳ ٳ ٳ ا ٳ ٳ ٳ
ٳ  اسٳ اورٳ تٳ آ ٳ وا ٳ ر ٳ ٳٳ ٳ وٳ ٳ اورٳ ٳ ٳ ٳ ٳ ٳ آ ٳ ا ٳ اورٳ ٳ ٳ ٳ تٳ

ٳ  ٳ ٳاورٳانٳ ٳ یٳآ ٳٳ  ٳ دو وہٳ ٳ ٳانٳ ٳ ٳ ٳ ٳ ٳو ٳ ٳ ٳ ٳآ ںٳوہٳا ٳ ٳ
ٳ  ٳ ٳا ۔ٳٳ ٳ ٳ ٳ وجٳ ٳ ٳ مٳ ٳا ا ٳا مٳ ٳ ٳ مٳ ٳ آنٳ  ۔ٳ آنٳ

:ٳ ُٳ ِ ح ل ُ ل َ هُ ُ إنِ ِ ْ َ عَ َ َ فَ ۃٍ َ ِ َ ِ رب ْ مِ ُ آدَ ى َ َ ظٳ 13فَ ٳا ٳ(ٳ ٳ ٳ) رٳ ورد ٳ ٳا آدمٳ
ٳوا  فٳ ٳ ٳوہٳ ٳ ٳ لٳ ٳ ٳ ٳانٳ ٳ ٳا (ٳ ٳ ٳ ٳ ںٳ ٳا ٳذر ٳ ٳ) نٳ،ٳ ٳ ئاٳ

:ٳ ٳ  ۔ٳ “  ٳ د دٳ ٳار ٳ آ یٳ ٳدو ٰٳ ٳ ا دٳ ْتٳ أَ َ ْ َ ظَ َ رَب َ َقَ ْ حَْ وَتَ َ لَ ُ ِ غْ َ ْ ل ِ وَإ َ َ ُ
ی لخٰ َ مِ َ ن کُ َ ٳ ٳ 14لَ ٳ ٳ ٳ ںٳ ٳ ٳا ر!ٳ ورد رےٳ ٳاےٳ ٳ لٳا ںٳ ٳ ،ٳ دو ٳ ٳآپٳ اورٳا

 " ٳ ٳ ٳ ںٳ اد ٳ ٳ ٳ ٳ ٳ ٳ ٳر ٳ ٳاورٳ ٳ  ۔ٳفٳ
 

ڬ ۔ٳٳ10 ڽٳا آۼ ،ٳاڗڲ۪ تٳا ٳږڝٓ ٳا ۪ۡ ٳاژ ٳ ۼ تٳا ٳاڗںڰڟٳا ة:ٳدارٳا  .5،ٳ2،ٳ(1987ٳ،)
ٳا ،ٳ۔ٳٳ11 ۪ۡ ٳاژ  .29-23،ٳٳ
ا ،ٳ ا ٳ ائا ۔ ٳ 12 ٳ ٳ ا ګٳ ا ٳ ا ٳ اڗڻ آنٳ ا ڧڲ تٳ ڷ ٳ دراۤ دارا )   ۵  ۽ێ ٳ   :ٳ ۭٳ ن ة:ٳ واږ ٳ ٿۓ ن(،ٳ ږڛې ،ٳسٳ

32-53. 
ه،ٳرۃٳٳن،ٳآا۔ 13  37:ٳٳ2ا
 23:ٳٳ7اف،ٳارۃٳن،ٳآاٳ۔ 14
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ٳ  ہٳانٳ نٳاور ٳ و ٳ ٳاورٳ ٳ رٳا ٳا ٳا ٳ ٳ ٳا عٳ نٳاورٳ ٳ ٳاسٳ ٳ ٳٳ انٳر
ٳ آ تٳ آ مٳ ٳ ٳا ٳٳٳ ٳ ٳدر نٳ ٳ ٳ ٳ ٳ ٳانٳ  ۔ٳ  ٳ ٳ

ٳ  ٳ ٳاورٳر  ٳ ٳ ٳا ٳ،ٳ ٳ ٳ انٳ ٳ مٳ آ ا ٳ ٳ ن آ نٳ ٳ ٳ مٳ ٳ ٳا ٳٳ تٳ
ٳ ٳا ۔ٳ  دہ ٳاسٳ رٳ ٳت ٳنٳ ٳ ںٳ ٳ ٳ تٳ : ۔ٳٳ ٳ یٳؒ لٳا ٳا  ٳ

6

تٳ  ٳ ٳاورٳانٳ ٳ ٳ ٳ تٳ ٳآ ںٳ ر ٳ ٳ کٳ آنِٳ ٳ ٳ عٳ ٳ "ا
"۔ٳ  ٳ  ٳ

ٳ  ا ٳ ٳ ا ٳ ٳ ٳوہ ٳ ٳ ٳ نٳ آ ٳ ٳ ٳ ٳ ٳ ٳ ٳزنٳ ٳ ٳ ٳ ٳاخٳ اور ٳ اسٳ
ٳ  دہٳان ٳ ۱۱۴ٳ ٳ نٳ آ ۔ٳ ٳ نٳ ٳ مٳ ٳ ٳ ںٳ ٳ ٳ ر ٳ ٳ ٳ نٳ تٳ رٳو ٳٳا

فٳ۔ٳ  ٳ ٳ ریٳ ٳ ٳ ٳ آ اسٳ ٳ ٳٳ ٳ ٳ ٳ ٳو ٳاورٳ  ۔ٳٳٳٳد
ٳ  عٳ ٳ :ٳ"ا ٳ زیٳ دٳ ٳاورٳانٳ ٳ  ٳ  ٳ ٳ ٳ تٳ ٳئو ٳ آ ٳٳ ئ ٳئ ٳا ٳ

بٳئول  ٳا ٳ ت ٳ د ٳاورٳانٳآ ٳ ٳ ٳ ٳٳ ٳ ٳ ٳ ٳا ٳا ٳ ٳ ٳ ٳ رٳوٳ ٳ ٳا ٳ ٳ ٳ
ٳٳ ع  تِٳ ٳ ٳ ٳ ٳ ٳو حٳ ٳ ٳ ریٳ ٳاورٳاسٳ ٳ ٳٳ ٳ ٳ ںٳ ٳ ٳ ٳ فٳ ا

 " ٳ ٳ صٳ مٳ ٳوہٳ ٳ ٳ رٳوٳ ٳ ٳ ٳا ٳ رۃٳ ٳ تٳ ٳآ ٳ عٳ  7۔ اسٳ

ٳ ٳ ٳ نٳ مٳ ٳدوٳا ٳ ٳ ،ٳ ٳ رتٳ ٳ ٳ ٳ ٳ ٳا یٳ ن،ٳدو تٳ ٳو رۃٳ ٳ ٳ ٳ
۔  ٳ ٳ عٳ ٳ آنٳ رےٳ ٳا ٳ8ٳ حٳ ٳ ۔ٳٳا ٳ ٳ ٳذ مٳ ٳدوٳا ٳ ٳ ٳ یٳ  لٳا

ت ۔ٳ۱ ٳو عٳ ٳ ںٳ  ر
ٳ آ )ٳ۔ٳ۲ ےٳ ٳدو ت( ٳو عٳ ٳ عٳوا آ رےٳ ۔ٳنٳ ٳ ٳ ٳنٳ ٳاورٳ  9ٳ

ٳ ا ٳ ٳ آ ٳٳ ا ٳ ت ٳ نٳ ٳ ٳ ٰ ٳ آ ڗ ۷ات ،ٳ ٿت ڨ ا ٿت ،ٳ اږ ڻۙ دات ،ٳ اژ۫ ت ،ٳ ا ،ٳا

 

ی ۔ٳ6 لٳا ٳ ٳ،ٳا آنٳا ڴٳا ر ٳ نٳ ها ٳ مٳ ٳږڝٔ ٳا ۪ۡ ٳو  ٳاژ ة:ٳڵډ  .286،(1984ٳ،)
زي ۔ٳ7 دٳ آنٳا ،ٳٳ ٳا ٳ ە ةٳا ۼ ٳا ٳا ة:ٳدارٳا  .25ٳ،(1970ٳ،)
ٳ۔ٳ8 ٳااورٳٳا ٳأ ٳ ٳ،ٳٳأ ٳا ۪ۡ آنٳا اژ ۭٳږڛ۴ ٿۓڡٳواږ ڟیٰٳږڛې ة:ٳداراڗ  .23–22ٳ، (1960ٳ،ٳ)
ي ۔ٳ9 لٳا ٳ ٳږڛ۵ ٳ، أ ٳا ۪ۡ ٳاژ تٳ آ درا ٳا ٳۇۀٳا ة:ٳڵډ  .72–70ٳ،(1986،ٳ)
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ٳ۔ٳ ٳاورٳٳ ٳ اورٳٰٳ
ٳ  ٳ ٳہ و ٳٳٰ ٳ ٳ ٳوا ٳ ٳ عٳ ٳ۔ٳاسٳ ٳ مٳ مٳ اسٳ

ٳ  ٳ ٳ ٳا نٳ ٳز راٳ ٳ ٳ ٳ ؤںٳ ٳ  ۔ٳٳ

و ٳ ٳ ٳ مٳئٳ ٳ ا ٳ ا ٳٳ ٳ ٳ وٳ ٳ عٳ ٳ ا ٳ ئا وٳ ٳ د ئٳ مٳ اورٳ ٳ ٳ ر زٳ ٳ ٳ ٳ ا
ٳ  ٳ ،ٳ ٳر فٳ ٳ ٳ ٳ ۔ٳ ٳ ٳ ٳ ٳا ٳ ٳ آ ٳ ٳا ٳ ٳ ٳ مٳٳدارٳ ٳ وشٳ ٳ

زٳر  ٳ نٳ ہٳ ٳزئٳ ٳا ٳ ۔ٳتٳ یٳ  ۔ٳ ٳ
3

ط  ٳ ٳ رہٳ ٳ ٳا ؤٳں ٳ"ٳ ٳ مٳئٳ ٳ ٳاسٳ ٳ اور ٳ ٳ ٳ ٳ خوٳ ٳ
ٳ افٳ ٳا اسٳ ٳ  ”۔ٳ ٳ

م ٳ  ٳٳ  ٳ ٳ نٳ دہٳ نٳ ٳ ٳ ٳا ٳ ٳ ٳ ادٳ ٳتٳ آ ٳوہٳ ٳ ٳ ٳ اورٳ
ٳ  ٳ ٳ ٳ ا ریٳ د ع ۔ٳ ٳ ا ٳ ٳ ۷ی ٳ ٳ اږڈۡ ٳ ا ٳ ا ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ

ٳ 4 ٳ ٳ اضٳ ٳا ٳذا ٳ ثٳ ادٳ ٳزئٳ ۔ٳٳ ٳ ٳٳٳ
اضٳ  ٳا ٳوہٳ ٳ  ٳٳذا ٳ ٳ ٳ ٳو ٳ  ۔ٳ  ٳ" عٳ" ٳٳرٳ

ٳٳٳا  ٳ ٳ ںٳ  : ٳ

5

ٳ "  ٳ ٳ ٳ ٳ ٳ ٳ ا ٳ ت ہٳ ؤٳں؛ٳ ٳ ٳز ٳ ٳ ٳ ٳ ٳا ٳ ا
" تٳ ٳ ٳ ٳ تٳ ٳآ ٳ آنٳ ٳ ٳ ٳ ٳ ٳ  ۔ٳٳ

وہ  ٳ عٳ ٳ ٳ ٳ ٳ وا ٳ ٳ ٳ ٳ اسٳ ٳ ٳ ا ت ٳ ٳ ٳ ٳ ٳ ز ٳ ،ٳ ت ،ٳ ت ،ٳ ا
ا ،ٳ  ،ٳ دات  ٳ ،ٳ قٳ ٳ دٳ ا نٳ ٳً ۔ٳ قٳ نٳ ،ٳ ا نٳ ،ٳ ا ن ،ٳ ۃ ا ٳ،ٳ ت ،ٳ آ ز

 

ٳا ،ٳٳ۔ٳ3 ۪ۡ ٳاژ وت:ٳدارٳا ٳ  .15ٳ،(2005ٳ،)
ٳ۔ٳٳ4 بٳ ۠ڽ أ ءٳاڗڲ ٳا ۿںڽٳاږڈ۷ۡيٳأ ڽٳا وقٳاږڛ۷ۙۻ ،ٳٳاڗڲ۪ ٳاڗڻۇێښڰٿتٳوا ٳ ٿتٳ ږ )ٳاژكڛ ٳا ۦ۪ ،ٳسٳن(،ٳ وت:ٳ

868. 
ٳا ،ٳ۔ٳ5 ۪ۡ ٳاژ  .16،ٳٳ
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ٳ ٳ ہٳ ٳ ٳ ٳ آنٳ ٳ مٳ اورٳ ٳ ٳ ٳ ٳ ٳ ںٳ ٳ امٳ ٳ ٳ ٳ و ٳ اورٳ ریٳ ر
ٳ  ا ٳ رٳ ا ٳ عٳ ٳ ٳانٳ تٳ ٳآ ٳ ریٳٳ آنٳ ٳ ا ٳ ٳ ٳ نٳ ٳ ٳ ٳ وٳ حٳ ٳ ٳانٳ

ٳ  ٳ ٳ ٳ تٳ ریٳآ ٳ ٳ ٳ آنٳ ٳ مٳ ٳ ٳ ا ٳ ٳ و ٳ ٳ ٳ۔ٳ ا "ٳ ٳ ٳ" بٳ اسٳا
ٳ  ٳ مٳ ٳ  ۔ٳمٳ

ٳ  ٳ فٳ وٳا ئٳ ٳا ٳ ٳ ز ٳ ا بٳ رٳ ٳ ٳا ٳ ٳ ویٳ ٳ بٳ ٳاسٳا ٳ ٳ ٳ
ٳ  ٳ ا ہٳ ٳ ٳئ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ا وٳ لٳ ٳ۔ٳ ا ٳ ٳ یٳ یٳ ٳ د بٳ ٳا

ٳر  ٳ ٳ ٳ۔ٳ ٳ ٳ ءٳ ٳ یٳ یٳ ٳ د لٳوٳ ٳ ٳ ٳا ٳاورٳاسٳ وا رفٳ ٳ ٳ ٳاسٳ ا
ٳ ۔ٳ ٳ  ٳٳ ٳ ٳ تٳ ٳ ٳ ٳاسٳ ٳ ٳ ٳ ٳ ٳ ٳ آ تٳ ٳآ آنٳ ٳ

ٳ  ٳ ٳ ٳ ٳذوقٳ ٳ ر ٳ ٳ ٳ ٳ تٳ رٳآ ٳ روںٳ رٳاورٳ ٳ ٳد ٳ تٳ ٳاورٳ ٳ ٳ رٳ
رت  ٳ ٳ ٳاورٳاخٳ ٳ ٳٳ ٳ ٳ ٳ ٳ ٳ نٳ دٳ ٰڧڽٳاورٳ ءٳاڗ  ۔ٳ ٳ

ٳآ ٳ آنٳ  ٳ مٳز ٳ ٳ آنٳ ٳ ےٳ ٳ ںٳ ٳ ٳ ٳوٳ ٳاورٳد ٳ ،ٳ  ،ٳ ٳ
ادی  ؟ٳ ،ٳ ا ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ ٳ وٳ ٳ ٳاورٳ ٳا ٳ رےٳ ٳ آنٳا ٳ

ٳ ٳ ٳ ٳ ٳ زٳ ازنٳ ٳ ٳ ٳ قٳ ٳاورٳ ٳ نٳ ٳدر مٳ اءٳاورٳا ا ٳ تٳ ٳ تٳ تٳوٳ
ٳا  ٳ مٳاورٳ ٳا ؟ٳاسٳ ٳ ٳا رٳ ٳ ٳ ٳ ٳ عٳ ٳ ٳا ٳ تٳ تٳ ٳآ ٳاسٳ ٳ ا ٳ اسٳ سٳ

ٳ  ٳ ٳ ا ٳ تٳ زٳوٳا ٳ۔ٳ ار ٳ ٳآ ٳ ر شٳ ٳ ٳ ٳ ٳ ِٳ و ورٳاورٳ ٳ ٳ ٳ ٳ ٳ ز ٳ
نٳ  ا عٳ ٳ ٳ ٿتٳ ۇ ڷ۵ ٳ ٳ فٳٳ آنٳ ٳ ٳ راٳ ٳ ٳ ٳ ٳ ںٳ و ریٳ ٳ ٳ ٳ

ٳ  ٳ ا ٳ ٳ ٳ ٳ۔ٳ د ٳ اسٳ ٳ تٳ اد ائانٳ ٳ ٳ ٳ د بٳ ٳ ٳ ٳ ٳ ٳ ا
ق  نٳ ٳر ابٳ ٳ ٳ ںٳ ٳ ٳ مٳ ا اورٳ ٳ ٳ ٳآ دٳ ۅڡٔٳ ادٳڷ ٳ وٳ ٳ ٳ تٳ ٳ ٳ بٳ و

ٳ  ٳ رٳ ٳا ٳ عٳ ٳ ٳ ٳ ٳا ٳ  ۔ٳ ا
ٳ  تٳ ٳ ٳ ٳاورٳاسٳ ٳ ٳ ٳ ٳر رٳ ا ٳ بٳ ٳا ٳاسٳخ ٳ ٳ ٳ آ ٳ بٳ ٳ ٳا ٳ آ

ٳ  ٳدےٳر ٳئ تٳ ٳر ٳوٳ ٳ ٳا ٳ بٳ ٳ۔ٳ ا ٳ دٳ اسٳ تٳ ٳاورٳ رٳ ًٳ ۔ٳٳ
 " ٳ ۀٳ اژۙ ٳ ٳ ز رٳ مٳ ۔ٳ "ٳ ا ا ٳ ڕٳ اږ ٳ " ٳ ا

ٳ ٳ ٳ"ٳا  ئٳ ٳ" ۔ٳ " ۽ۏڱڽٳ ٳا ٳا ٳ"ٳ ٳ
ٳ  ٳخ ٳ ٳ" ۔ٳ ٳاسٳ ٳ ٳا ٳ د ٳز ٳ "ٳ

ئٳ  ٳ ٳ ٳ ٳ ٳ ٳ ۔ٳ ٳ دیٳ ا ٳ ا
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ٳ  ٳاورٳ ر ٳاورٳ ٳ ٳ ٳ ٳ رۃ ۔ٳ ا ٳ ا ٳ ا ٳ ٳ ،ٳ ٳاسٳ رٳ ٳا ٳا فٳ ٳ ٳ ٳاورٳ ٳآ
ٳ  ٳر ٳ ٳاورٳ ٳ دان ۔ٳٳ یصلى الله عليه وسلمٳاورٳ ٳ ا ٳ ٳ ٳر ٳ ٳ ٳ ٳٳانٳ ٳ  ۔ٳصلى الله عليه وسلمٳ

ٳ  ا ٳوہٳ ٳ زٳ ا ٳ آ ٳدروس ٳ ٳ دٳ و ٳ ٳ ٳ اٳ ا دیٳ ٳاورٳ ٳئ ٳ ٳٳ وا ٳ ٳ اورٳ
ٳ  نٳ ٳ رٳ ٳ ٳ تٳ ارٳآ اورٳ ٳ ٳاورٳ ۔ٳ ٳ تٳصلى الله عليه وسلمٳ دٳآ ٳ ٳوٳ ٳ ٳاو ٳ آنٳ ٳ

دٳ  ٳ ٳاو ٳاولٳ امٳاسٳ ٳ ۔ٳ ٳ ٳ ٳ ٳ ؒٳ ٳ ؒٳاورٳ ٳ ٳ آنٳ ۔ٳ ؓٳ ٳ ںٳ
ٳر ٳ  ٳ ٳٳ ٳ ٳ ٳئ ٳ ٳ اٳ ٳ ر ٳ ںٳ رٳ ٳ ٳ اٳاورٳا وعٳ ٳ  ۔ٳ صلى الله عليه وسلمٳ

ٳ  ر ٳ ظٳ ٳ ںٳ یٳ صٳ ٳ ٳ ٳ ٳ ا ٳ ذا ٳ ا ٳ امٳ ءٳ ٳ ٳ دورٳ ٳٳ
ا  ٳ انٳ ٳ مٳدیٳ ںٳٳ ٳا تٳ تٳ اورٳٳ رٳخ ٳ و ہٳوٳ ڑاٳ ٳز ہٳ ٳذ  ۔ٳ اںٳ

رٳ  ًٳا ٳاو ٳ نٳ ٳ ٳ ٳاسٳ ٳ ا بٳ یٳ ٳآ ٳ ںٳ مٳا ٳ ٳوا ٳآ ٳ ٳ آنٳ
ٳ  راٳ ٳ ںٳ یٳ ٳ بٳ اورٳا نٳ ٳر ٳ ٳ مٳ ا دشٳ ٳ ٳ ٳ ر ٳ تٳ یٳروا ٳلٳ ٳ

ئٳ ۔ٳ ٳر  ٳ و نٳ ٳ ٳاورٳا ٳ ٳر ٳ ٳدا دیٳ ٳآ ٳ ںٳ ٳ ٳ ٳ ٳ ٳ تٳ ٳ ۔ٳ ر ٳو ٳ
ٳ  ٳر ٳ ٳ تٳد ور ٳاورٳ ٳ ٳ ٳاسٳ۔ٳ ٳ ٳ ٳد تٳ ور ٳ ٳانٳ ٳ امٳ ٳ

ٳ  ٳ ٳ ٳ ٳ روا ا ٳ بٳ اورٳا تٳ ٳر ٳ ٳ ٳ ںٳ ٳ۔ٳ یٳ ٳ سٳ ٳ ٳ دورٳ ٳ
اٳ  ٳ ٳ ا ۔ٳ ٳ زٳ ٳآ اجٳ ٳا ٳ ٳ ٳوٳ ٳ ً۔ٳ اسٳدورٳ نٳ ٳ،ٳ فٳوٳ ٳ ٳۓڛ۷مٳوٳ ٳ

ونٳ  ثٳاورٳ ،ٳ ٳوٳ ۔ٳ ٳۓڛ۷مٳ ٳ ٳا ٳآ دٳ ٳو تٳ۔ٳ ٳ یٳر ٳ ٳ ٳ
ہٳ ،ٳ  ،ٳ ی ،ٳ ی ،ٳ ر ،ٳ ًٳاد  یٳذ ٳ ٳ ٳ ٳ تٳ ٳر ۇ۟ ٳاورٳ ٳآ ٳ ڡ ڷ ٳ۔ٳ دٳ ٳ ٳ

ٳڈ  ٳ ٳ ٳ ٳ ا ٳ ٳ آنٳ ٳ ٳاسٳ ٳ ا ٳ قٳ ٳ اورٳذوقٳ ٳ ٳ ٳ ٳ اوراقٳ۔ٳ ٳ ٳ ٳ ر
ر  ٳ ٳ تٳ صٳ ٳ ٳ ذوقٳ ٳ دورٳ اسٳ ٳ ٳ ٳ دورٳ ٳ نٳ۔ٳ ٳ ازٳ ا اورٳ بٳ ا ٳ ٳ ٳ ٳ

ٳآ  ٳ ٳا ٳ ےٳ ٳ ٳدو  ۔ٳر
ح  ٳ ٳ ٳروزٳرو ٳا ٳ ٳ ٳ ئہٳ ٳ ٳ تٳ یٳخ ٳ مٳ ٳ ٳٳ ٳ ٳ ٳ ٳ ٳ ںٳ

ٳ  تٳ ٳ ٳاورٳ ٳ ٳ ٳاورٳانٳ ٳوٳ ٳ ٳانٳ ٳ تٳ ٳآ ٳ آ ٳ بٳ ٳا تٳ ٳٳ ٳ
بٳ ۔ٳ ٳر  ٳا ٳا ،ٳاورٳ اٳ ٳ ٳا ٳآ ٿٳ ڙڈ ٳڭ ٳ  ۔ٳ ٳ

ٳ  مٳ ا ٳ دشٳ ٳآ دٳ و ضٳ بٳ اورٳا ازٳ ا ٳ ٳ ا ٳ ٳ ٳ آنٳ ٳ ٳ اورٳ ٳ ٳ ٳ ۔ٳ ا ٳ ٳ ز
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زلٳ  ٳ "ٳآپٳصلى الله عليه وسلمٳ آنٳ ٳ" ٳر یٳ ٳ ۔ٳ  ٳ آ ا ٳ ٳ ٳ ٳ ٳز ٳا بٳ ٳ۔ٳٳ
ا  رٳ ٳ ،ٳ د ٳ وٳ و ،ٳ ٳ نٳٳ ٳ ٳ ٳ ا ٳ دا ٳ ان ،ٳ ن ،ٳ ٳ ٳ انٳ وٳ بٳ،ٳ حٳ

س ،ٳ ا  مٳ ٳ یٳ خٳا ٳ ٳ ۔ٳ اورٳاو ا ٳ ٳ ٳ ٳ ٳ زلٳ ٳ نٳ ٳز ٳ نٳٳ  ٳ وٳ ٳ ٳ ٳآ
ٳ  ٳ د ارٳ ٳ ٳ ۔ٳ ئ ٳ ٳٳ ا ٳ ءٳ ٳ ٳدورٳ نٳ ٳ ٳ آ ٳ ٳ ٳ ٳٰ ریٳ ادٳ ٳ ٳ سٳ امٳا

ٳ   ۔ٳٳر
ٳ ٳ ٳ ٳ دٳآ آنٳ ٳ ٳ ٳٳصلى الله عليه وسلم ٳ اورٳ ٳ آنٳ ٳ لٳ الٳوٳا ٳا ٳا ںٳ ٳ ٳذاتٳ

ٳ  ٳ ٳاورٳ ٳ ٳ ٳانٳ ٳ ٳ فٳوا ٳ ٳ ٳ ٳ ۔ٳ وٳ ٳ ٳ ٳ ا ٳ ٳآپصلى الله عليه وسلمٳ  ۔ٳٳ
ْ ِ ْ َ عَ ْ ُ ْ یَ ْ ُ ْ م ا ْ رَسُ ْ ِ ْ ِ ف ثْ َ ْ وَ َ ۃَرَب َ کْ ِ لْ وَ َ ٰ کِ ْ ْ ُ ُ َ ُ وَ َ ِ ٰ 1ی

اورٳ  ٳ آ یٳ ٳ انٳ ٳ ٳ ٳ ٳ ٳ ا لٳ ر ٳ ا ٳ انٳ ٳ اورٳ رےٳ رٳ ورد "اےٳ
ئیٳ ٳ زئد ٳ ٳ ٳ ٳ ٳ ٳ انٳ ےٳ کٳ اورٳ ٳ ٳ ٳ اورٳ بٳ ٳ انٳ وےٳ

 "  ٳوا
دٳ  ٳ مٳ ٳ ٳ ٳ مٳ ٳ ا ٳاورٳ مٳ ٳ ٳ ا ٳ اآنٳ ٳ۔ٳ  ٳ ٳً ق ٳ بٳ ٳ ٳئولٳ ٳ

دٳ  ٿٳ قٳآ ڈ ڄ ٳ ٳ ٳدے ۔ٳ دے ٳ دےٳ ٳ ٳ ٳ ٳ ٳ ٳصلى الله عليه وسلم ۔ٳ او ٳا ٳٳ وہٳ ٳذر رٳ ٳ ٳ ٳ ٳ ٳ
ٳ  ٳ ٳ تٳ ٳ ٰڧڽٳ اڗ ٳ ںٳ ۔ٳ اورٳو مٳئٳ لٳٳ انٳ ٳ ٳ ا ٳ ا ٳ ٳ ٳ ٳ ٳ ٳانٳ ٳ ٳئولٳو دٳا و

ٳ  ٳ ٳ آنٳ  ۔ٳ ٳ
َ ْ مِ َ ْ َ َشْ وَ َ َ ْ ِ ْ ی ْ َ َ ْ بَ َ فَ ِ َ ِ لْ وَ ِ ْ َ ْ وَ ِ ٰ ٰ ل َ عَ نۃََ مََ ْ َ ضْ َ َ ِنِ ْ َ َ َ حَ ُوَ َ ْ

ا ْ ُ جَ ما ْ ُ ظَ َ َ 2نِہٗ
ٳاورٳاسٳ  ٳا ٳاسٳ ٳ لٳ ٳ ٳ ٳ ٳ ڑوںٳ ٳاورٳ ٳ ٳاورٳز ںٳ ٳآ ٳا ٳد ٳ "

دان"  ٳئسٳ ٳئاٳ ٳ ٳ نٳ ٳا ٳاسٳ ٳ ٳاورٳا  ٳڈرٳ
ٳاورٳانٳ  ٳر ٳ وٳ ٳۓڛ۷مٳ ٳ لٳ ٳ اسٳ آنٳ ٳ ٳ ٳئاہِٳ ۔ٳ ٳادراکٳ مٳ ٳ ٳاسٳ

جٳ  ٳ آنٳ ٳ ٳ ٳ ٳاسٳ ٳ ٳ ٳ و ٳ ٳ ٳ رےٳ ٳ ٳر وٳ۔ٳ را ٳ ٳ بٳ حٳ اسٳ
ٳ  وریٳ ٳ ٳر ٳ ٳ الٳ ٳا ٳؓ تٳاورٳ ا الٳوٳ ٳا ٳآپصلى الله عليه وسلمٳ ٳادراکٳ ٳٳ ا ٳ آنٳ ٳ

 

 129:ٳ2،ٳہرۃٳان،ٳآا۔ٳٳ1
ابرۃٳٳن،ٳآا۔ٳٳ2  72:ٳ33ٳ،ٳا
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Thematic Exegesis: An Analyses of its Origins, 
Evolution and Significant Methodologies 

ض ٳ  ر
ٳڈیٳ  ر ،ٳٳۓڛ۷مِٳا ،ٳٳا ٳ  د ،ٳد

ٳ گڡ ڈا ہٳڃ ٳ  وزٳا
و  ٳ ر ،ٳ ٳۓڛ۷مِٳا ،ٳا ٳ  د ،ٳد

ABSTRACT:  Historically, in every era knowledge of Quranic exegesis has remained under the particular tendencies of aesthetic taste of that period. As the tide of time took a turn, a new style and approach to the exegesis of the Quran surfaced. The rapid and limited time of our age drove the noble Mufassirun to simplify and make the exegesis of the Quran comprehensible and facilitating for people. This approach, known as the Subjective (Thematic) Method, involved gathering and grouping of Quranic verses according to their themes and then explained through commentary and elaboration so that a reader can understand numerous verses of the Quran at once. Hence, style and manners of every Mufassir seems different from other. However, it is broadly evident from the critical analysis of exegetical services rendered by great. Exegetical experts that the style of majority of them is influenced by Quranic text, its interpretation, explanation and derivation which highlights their scholarship. And this exegetic style reflects from beginning to end in these exegeses. Although this method was partially found in the exegesis of classical Mufassrl and forebears by chance but it was not formally organized and principled. Current construction didn't develop until the 20th century AD, or the 14th Hijri. Islamic scholars introduced this approach, developed and established its tenets in the fourteenth Hijri century. Following these rules, a list of subjects is created after a thorough analysis of Quranic verses to determine thematic subjects. The verses that are mentioned in connection with these topics are compiled from various chapters and sections, giving readers a thorough study of the Quran according to their tastes. In conclusion, an attempt is made to comprehend the divine design and purpose of address. 
KEYWORDS:  

Tafseer Mauzui, Thematic Exegeses, Quranic Interpretation, 
Methodologies of Quran Commentary etc. 
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ہ ا ا ا  ت ہ    و٤     ان    ا   اور ان  ا     ٰ ا
ہ ہ۔ ہد 

ہ ہنہ ہاسہ  ء   ہ، ہہ، ہ      ا   ل   ر ر    ا ذوق   اور  ۔ ل 
ہ ن  در اور    ء  و    ان  ا    ر  ت ، ہف   ون    اور   

اہ۔ ہہ ءہ    ب   ہ ہور      ہ ہام   انہ۔ ہ       ہ 
ءہ د٤   ز ان     ٤ ہ  ہ   دا ہ ہ  صلى الله عليه وسلم    اور   ۔ ہ  

تہ ل   ہ ہر ر  م  د  ات   ہ۔ ہاور  ت  ام   ا  ہءہ  اور  د    ا ام  
درج   ہ ہا    ہ ہ     ٤ ذ ٹا  د       ت   ۔ ہام   

تہ ہ، ہام    اور   وا  رو      اور  ا           
ل   ر ف  ہ ہام      ہ ہء  دار   وا  ٹا  ت ہ    ام   ء  ات   

وا   ب   ا ض   اور    ف       ب  و٤  ث    ر 
ہ۔ ہ

ن.  ،ا ا   ا   ظ  ا ڡ  ڻ ۗښ اژ ا  ار  د  : ت و  .، 2007. 
ء .——— ل ا م  ا ہ  ږ ا  ۪ ش  .2001 ،ہ. 

یہ .  ،اژێ انا     ا ی  و آ ن   ا م  ا ار  د ة:  ه  .2008 ،ہ. 
يہ ۪ زن.  ،اژ۵ ا ا   ا   فا  ا ا    اا  ڡ  اڗڹډ  : ت و  .، 2005. 

ویہ .  ،ا ر ا ج  ف   ؤو ا ا  د  ا ر  تا  ا ا  ڡا ڻ ۗښ اژ ا  ار  د  : ت و  .، 2008. 
ڡ.  زۓ ع ٰ  ب ۃ  ا د و ش ر اا ا و ۭا   ږ ا ڡ و ٿۓ ې ږڛ اق  ا ر ار  د  : ط ا  .، 2012. 
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ہت  ہ وہ ہ  ام     ء  اہ   ر    اس  ہہح    د  ت   ۔ ہ 
ریہ ا ح    ٤ ا ا  م   ا اڗڻہہ،   ل  ا ض    لہہۗ  ا ل  ا س    ، ښڴ اور   ا 

ہ ف   ا ا   ا اور  ح   ګ ہ ہہ ہ     ۵ واږ ۯ  ۗڛ اژ ری   زروق   ہ ہا  ا  ا 
ہ د   ی   درا   و  ام   ء  م   ہ۔ ہ   

ںہ  ام   وی  ہ     ر    ٹا    و    ں   و دی   م  ا ت   ر 
ہ ہ ر   ن   ءہذ  ۔   ا ہ ہ    ت  ذ    ہ۔ ہاور ان   
 

ہ ن    ان     ا  ا   ہ۔  
 

ا  اہ ہ    ا    ا   ہ  
 

ریہ ا ا  ہ   وی    ہاڗ
 

ہ ا    ا  ا ہ    ا   ۭ اژ۳ ہا 
 

ٰ ا ز  ا  ہ    وی   ف  ہ 
 

٤   ہ ا  ا     ا  ہ  
 

ہ ا   د    د     ث   ہ  
 

ہ ز   ا ا      م   ا ہ  
 

ہ اڗڻ۳ڛ۹   ہ  زروق 
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ر ہ۔ 11 ا ا   ہ  
ن ہ۔ 12 س ا  ا ہ  
ن ہ۔ 13 ن     ا ہ 
ہ۔ 14 ٿ اږڈ۬ ںڽ  ڻ اژ ا      ا   ہ 
ہ۔ 15 ا ہرک ا  
ا ہ۔ 16 ردی ا  ا ا   ہ  ا  
ا ہ۔ 17 ہ  ا  
ڹٿ ہ۔ 18 اژ ۗڟادی ا   اژ ن  ا ہ     
ا ہ۔ 19 ا اڗڻ۷ۙ۬دی  ن    ا ہ  
ا ہ۔ 20 ان  ا  ہ 
ا ہ۔ 21 ا ب  ا ڽ   ہۿڲ
ازی ہ۔ 22 ا ذ  ڽ   ہۿڲ

ات  ہ د     ت     ت  روا  اوران   ر    م روا     
ہ روا    ا  اور  ع     ت   ہ۔ ہ روا

اڗڻۇێښګہ اور     ہ ہ  ء  ا ان      ٤ ات   ام       
ہ ذ    ا ہ۔ ہ  ح          ا ا  ن  و  ا  ا    ۓڛ۷م  ا  

ہ اس   ں  ا زا   ء   وی   م  ا ہح    ۴ اژ ری    ہ.  ا ز  م   ا  
ڡ اژۡ ا  ح  ل     روا  ہ ہا ب   و      اس  ح  ں    ا     ا

ہ ض  ب   ء   ا د٤   دیہ ا   ام  ز ہ۔ ء 

ہ ہ ہ ہ  ہ، ہ     درا    اور   روا  درا ہ۔ ہ  رہ  ذر  وا   
ہ، ہہ ہ ہاس  الہ ہہراوہ، ہتہہاہ، ہںہ، ہا ا ہاہ، ہ  ہ ہن  ت    ، ہا اور اس   ت    روا اور 

ہ۔ ہہ ام  ں    ہء  ا ح  ا  ادا   دار  ا  م   ا روا     ح    
ہدرا  ہ دی  م  ا ہ۔ ہ    ں  طہ ہا ا د     و  ، ہا اس    اور  اج  ا
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ہ د٤ ۔ ہٹ     ا وا             
دارہ ہ د  ع   ار  ہہ، ہرہ،  ا وا    ان   راور 
 (ہ ہ

ہ ظ    د   ا د       ا ز  ا ا  ا  زات    ا آ  ۔ ہ   
ہ    ٤ روا   وا  روا   د  ا ہ۔ ہ  اور  ل  ا ء  ا ان ہ ہاور   و     ح 

ہ ت    روا ں      د  ہ۔ہراو ے     دو ا  ن  و ۓڛ۷م  اء   ا ۓڛ۷م   ا 
ہ ی   در  ا  اور  ا  ا  ظ     ہ۔ ہو ان  د ہ ہہ ہ     م  ا ت 

ہ ڈا ان    ی  ح    ہ۔ ہا  و    ء    ہ  د م  ا ز ۔ ہت  ح  ا 
ہ د م  ا ت  د   ۓڛ۷م    ا  ء   ت    ان   ن   ت ہ۔ ہوا آ

ہ د  ان ہ ہوا ص  ا    ط   ا ئ   اور   ات  رو  ات     ی  و  
ہ۔ ہہ ر   ء   ا ں      ا و  دی   رو      اور  ا  د  ا ں 

ہ حہ۔    اع    م ا ہ،     ٤  ا و اور   ذ        اور ہء  
ہ د    ا   اس  د  و ا   وا  ہء   ا اوران  ا  ں    ا   ہ 

ہ خ     ۟ روا  ذ     ڷۇ ہ۔   ذ      
ا ۔ 1 ا  ر  ا ا    ہا  
ا ا ہ۔ 2 ق  ا ا  ہا  
ہا  ۔ 3 ۪ٿ  ا اژ ا  ا ہہ    ذن  ا ہری 
ا ا  ہ۔ 4 ہا   
ا ہ۔ 5 ودی ا   ا ڽ  ز  ہا  ۿڲ
ہ۔ 6 ا ہ 
ی ۔ 7 ا ا ا  ہا   
ر ا ۓڛ۷ ہ۔ 8 ہا  
ا  ۔ 9 ې۷ی  اژ۬ ۗڟادی  اژ ا  ا ر   ہا  

ٿ ہ۔ 10 اڗں ا  ۫ڽ  اژ۳ و  ح   ہر
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ہ ہ ہہ ہہ ہہ ہہ ہپہآہ ہہ ہذ  ہہ ہہ ہہ ہپہآہ ہاورہ ہعہ ہہ ہہ ہہ ہہ ہپہآہ ہہ ہہ ہہ ہا
ہ ہ ہ وہ مہ ثہ رہ اورہ ہ رہ ہہ ہپہآہ ہ ہہ، ہ ہ نہ ہ عہ   ہ ہ وا

ہ ہ۔ ہہ وا ںہ رفہ ہہ پہآہ ہہ ذ

ہ ہہ ہپہآہ تہِ ہاورہ ہہ ہہ ہا ہ ہحہ ہد ہ ہہ ہہ ہہ ہہ ہذ ظہ ہہ ہہ، ہثہ ہہ ہپہآہ ہہ ہذ ہ ہہ ہا  ذ
 ۔ ہ ہ

ہ ہ ہ پہآہ ہہ ذ   ہ ہ ہ ا

۔۔۔

22

مہ)ہ ہ ہہ، ہہ، ہثہ، ہا ہ ہز ہ ہا ہ ہا ہ ہہ ہہ ہا ہ ہہ ہا ردیہ ہہ ہا ں  ہ ہہ، ہا ا  

 
ظ، ا 20 ا ہ.3/241،  
ظ، ا 21 ا ہ.4/158،  
ظ، ا 22 ا ہ.4/177-178 ،  
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ہ ہہ ہہ ہہ: ہ ہہ ہہ ہہ ہہ"ہ ہ ہاورہ ہہ ہا ہ ہہ ہاہ ہہ ہویہ ہزمہ ہا ہ ہہ ہہ ہہ ہا  د

ہ ہ قہ ہہ   ہ اورہ ہ ہ ہا ہ ہ ہ ہہ ا ہ دو ہ ہہ   ہ ہ ا ہ ا  ہہ ہ ہ ز
ہ ہریہ ہاورہ ہہ ہ ہریہ ہہ ہہ ہہ ہہ ہہ ہہ ہہ ہاورہ ہہ ہہ ہانہ ہہ ہد  ںہ ہہ ہانہ ہظہ ہہ ہد

ہ ہۓڛ۷یہ ہسہ ہہ ہ٤ہ۔ ہہ ہہ ہ ہہ ہہ ہلہ ہہ ہہ ہہ ہہ ہ   ہہ ہہ ہلہ ہ14 ہہ ہا
ہ ہہ ہہ ہہ ہ ہہ ہد د٤ہ ہہ ہانہ ہہ ہبہ ہوہ ہقہ، ہر  ہہ ہٹاہ ہہ ہانہ ہاورہ ہہ ہہ ہہ ہہ ہہ ہہ ہز

 ۔"ہہ ہ ہ
ںہ ہ وفہ اورہ رہ  ہ ہ ہپہآہ ںہ ہ ہ ہراتہ ہر٤ہ پہآہ و لہ ہ ہ ہ رو  ۔ ہ ہہ ثہ ہو 

ہ ہ ہ ہہ ہ ہ ا ہ:ہ ہ ہ ہذ

ہ ہ ہ رتہ اسہ ںہ ہ اورہ ہ ہ ہہ ا  ہہ پہآہ ہ ہہِ  ہ ہ اسہ ہ ہہ ہ ہنہ ہ تہ دو
ہ ہہ ہہ ہنہ ہہ ہقہ ہ ہہ ہا ہہ ہہ ہذ ہ ہہ ہہ ہہ ہہ ہلہ ہہ ہا ہ، ہذٙنہ ہہ ہا ہ ہہ ہہ، ہا  ہدر

نہ ہ ہاورہ ہ ہہ ہا ہ ہہ ہہ ہہ ہا د٤ہ ہاورہ ہہ ہہ ہا ہ ہاورہ ہنہآہ ہِ ہہ ہہ، ہہ ہہ ہہ ہا د  ہانہ ہہ ہہ ہہ ہہ ہا
 ۔ ہہ ہعہ ہ ہہ ہ، ہ ہ ہ ہ

ہ ہ ہ پہآہ   ہ ہہ رتہ ہہ ذ

 
ظ، ا 18 ہ.196-3/195،  ا
ظ ،ا 19 ا ہ.3/236،  
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ہ ہ ہہ ہا ہ ہہ ہہ ہوفہ ہہ ہہ ہہ ہہ ہہ ہہ ہا بہِ ہہ ہہ ہانہ ہا ہ ہہ ہہ ہوہ ہحہ ہا الہ ہا  ہہ ہا
ہ ہ ہہ ہہ ہہ ہذ  ہہ ہہ ہہ ہہ ہہ ہہ ہپہآہ ہہ ہہ ہہ ہِ ہہ ہہ ہہ ہہ ہبہ ہفہ ہہ ہہ ہا

بہ غہ ہہ ہہ ہہ ہاورہ ہہ ہا ہ ہ ہہ ہا ہ ہہ ہہ ہہ ہپہآہ ہہ ہذ ہ ہہ ہاورہ ہزا ظہ ہہ ہا لہ ہا  ہ ہپہآہ ہہ ہہ ہہ ہا
ہ ہ ہ ہہ فہ ہ اورہ ہ ہ  ۔ہہ ہ د

ہ  ہ ان ت  ذ ہ۔ ہ  ہر

 ۔ ہ ذ  ں ہ و ہم  ان ہ ذ
ہ ہث، ہ، ہ ہ ہا قہ ہہ ہا ہہ ہا ہ ہ ہا ہا ہ ہان ہہ ہٰ ہ ہا  ہا

ڦٿ ۃ ل  ا ہ  م ہ  ہپآ ہا ظ ان ہ ذ ج  ہا  ہ  ہ  ا

ہ ہ ہپہآہاورہ ہ، ہ ہ پہآہ ظہ)ہ ہ ہ ۓڛ۷ ہ ا   ہ(ہہ ہ ہ درازہ دورہ ہ ہ ہپہآہ ہہ و
ہ ہ  ہ  ہپآ ذ ا ال ہد ازہ  ہ ہذ  ہرو ہ ا  ۔ ہ ر

۔۔
۔

۔۔۔

 
ظ، ا 15 ا ہ.3/166،  
ظ، ا 16 ا ہ.3/195،  
ہ.3/195 ، ا 17
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ہ ہہ ہرتہ ہر٤ہ ہ ہا ا رہ ہہ ہہ ہا ہ ہا  ہہ ہِ ہہ ہپہآہ ہہ ہہ ہہ ہاورہ ہ ہا ہہ ہہ ہہ ہہ ہا
ہ ہہ ت  ہہ ہاورہ ہہ ہنہ ہہ ہہ ہپہآہ ہہ ہہ ہہ ہذ ا  ں        ر  ان   ف  

ہ ا ا ت  اور  ہ ہادی  ا   ء    ر  ا ہ ہ   الہ ہہ ہانہ ہحہ ہا ہ ہہ ہہ ہا  ر
ہ ہ۔ہ ہ ہ ہ ہہ ہ ہ انہ ہہ و٤ہ ہ ہ زہ ہ ہمہ ہ اورہ ہ ہ اور

ازہ ذ ہ ہ   :ہ ر

14

ہ ہہ ہہ ہہ ہہ ہرتہ ہر٤ہ ہ ہہ ہہ ہہ ہاورہ ہا ہ ہہ ہانہ ہہ ہہ ہہ ہذ ہ ہہ ہہ ہہ ہہ ہاورہ ہزا  ذ
ہ اورہ ہ  ۔ ہ رہ ہ مہ ہ ہ ہ ہ یہ وہ ز

 :ہ ہ ہذ ہ ا ہ ہان 

 
ظ، ا 13 ا ہ.3/48،  
ظ، ا 14 ا ہ.3/193،  
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ںہ  "ہہ دو
 امہ ہ 

ہ ویہ ہ ہ ہ ہ ہ ہومہ وہ زمہ ہہ وہ ہ۽ۗښڴہ اورہ فہ ا ہ حہ ا مہ ہہ ہہ ہ زر  ہہ ہلہ ہہ ہہ ا
 :ہہ ہ

12

ہ ہہ ہہ"ہ ہ ہِ  ہ ہہ ہہ ہہ ہہ ہاورہ ہاہ ہہ ہہ ہہ ہو٤ہ ہہ ہہ ہفہ ہاورہ ہہ ہہ ہد
ہ و٤ہ ہ فہ ںہ انہ ہہ ہ اورہ ہ ہ ز  ۔"ہہ  ہ ہ ہ اسہ ہ ہہ ہ ہدو

ہٰ  ِ د   دو  ف   اور  ات   ث ہ ہ   ذ   ان   ل   ا ٹ  ا ا  اور  ر  
ہ ظ  ر  ت   ں  دو ہ، اور   ں ذ    ا   ۔  

ذ     ۔ ان    

 

 
ڡ 12 زۓ ا، ٰ  ا و ا   ٿ  ۙ ۽ ڡ  ڻ اڗ و د  ر ۭ ا ږ ا ڡ و ٿۓ ې ڛ ږ اق  ا ر ار  د  : ط ا ہ.42، (2012 ، )
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اویہ ہہ ہہ ہہ ہثہ ہوہ ہہ ہہ ہ ہہ ہا زاقہ ہہ ہہ ہا ہ ہہ ہا ہ ہہ ہہ ہا لہ ہا ہ ہہ ہہ ہو ہ ہا  و
از٤ہ ہ ذوقہ صہ اورہ ہ ہ ہہ ہ ںہ ہ انہ ہ ہ ہ ہ۔ ہ ہ ہہ ہ ا  ۔ ہہ ہ ہذ

صلى الله عليه وسلم

ہ ہہ ہہ ہہ"ہ  ہ ہہ ہاویہ ہا زاقہ ہہ ہہ ہا ہ ہہ ہا ہ ہا ۫ڽہ ہا ہ ہہ ہۋ  ہ ہانہ ہہ ہںہ ہہ ہو
ہ ہہ ہہ ہہ ہانہ ہو٤ہ ہہ ہہ ہاٹتہ ہہ ہہ ہہ ہرہ ہ٤ہ ہ ہہ ہہ ہہ ہاورہ ہںہ ہہ ہو  ز٤ہ ہزہ 

ہ ہاورہ ہہ نہ ہا ہ ہہ ہہ ہےہ ہز لہ ہتہ ہہ ہہ ہاسہ ہہ ہہ ہہ ہ ہدا صلى الله عليه وسلمہ ہر  ہہ ہا
ہ د  ۔"ہہ ہ تہاءہ ہ ا

ہ ہہ ہہ ہامہ ہہ ہہ وا ہ ہہ ہہ ہہ ہ ہا طہ ہہ ہہ ہہ ہاسہ ہاورہ ہا  تہ ہہ ہہ ہہ ہہ ہہ ہہ ہا
ہ ہ ضہ ہ ہ ہ ہ ا  ۔ ہ ہ ہہ ذ

ہ ہہ ہہ ہاسہ ہپہآہ ہہ، ہ ہہ ہہ ہہ ہہ ہتہ ہہ ہہ"ہ رہ ہہ ہہ ہہ ہا  ہہ ہد
ہ ےہ ہ   "ہ  ہنہآہ ہ ہ ہہ راہ ہ ہ ہ ہہ ِ ےہ 

ہ ہہ ہہ ہ ہہ ہ ہہ ہہ ہہ ہہ ہہ ہںہ ہہ ہا  ہہ ہہ ہہ ہامہ ہہ، ہہ ہہ ہہ ہا
ہ ہہ ہ   ہ ہِ     زہ ہ٤ہ ہہ ہءہہ ہا ہ ہہ ہہ ہہ ہہ ہہ ہہ ہہ ہہ ہہ ہہ ہا  ہ ہہ ہہ ہ ہا

ہ ہ ا ہ ہ ا ہ ہہ ہ ا ہ:ہ ہ ہہ ہہ ہ ہ لہ ہہ ا
صلى الله عليه وسلم

ںہ ہہ ہہ ہہ ہگہ ہہ"ہ لہ ہو٤ہ ہہ ہہ ہنہ ہہ ہا صلى الله عليه وسلمہ ہر  ہ ہہ، ہہ ہاتہ ہ ہا
ہ ہہ ہتہآہ ہدسہ ہ ہہآہ ہ   ہآنہ ہہ ہاورہ ہنہآہ ہہ ہہ ہہ، ہہ ہہ ہہ ہانہ ہہ ہہ ہٹ

 
ء، ا 9 ڝ ږ ا م  ا ہ.19/218،  

م ، ا 10 ا ء  ڝ ږ ہ.8/428، ا
یہ ا   11 ێ اژ ان،    ا آی  و  ن   ا م   ا ار  د ة:  ه ہ.1/80 ، (2008 ، )
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ہ ہہ ہریہ ہنہ"ہ ہہ ہاسہ ہہ ہہ ہاورہ ہہ ہہ ہںہ ہہ ہا  ہہ ہہ ہہ ہہ ہہ ہہ ہفہ ہہ ہد
ہ ہ ہہ ہہ ہہ ہہ ہہ ہا ہ ہہ ہہ ہہ ہا  ہہ ہہ ہہ ہانہ ہنہ ہہ ہہ، ہ ہہ ہرا

ںہ ہہ ہہ ہہ ہ ہہ ہا ںہ ہا ہ ہہ ہدو ہ ہاےہ ہہ ہاورہ ہہ ہہ ہہ ہہ ہد  ہہ ہہ ہہ ہہ ہہ ہا
ہ ہہ، ہںہ ہ ہالہ ںہ ہر ہہ ہپہآہ ہہ ہہ ہہ ہہ ہہ ہریہ ہنہ ہیہ ہروہ ہرا  ہہ ہہ ہہ ہا

ہ ہہ ہہ ہہ ہپہآہ ہ ہہ ہہ ہڑ ہہ ہہ ہاسہ ہ ہہ ہہ ہہ ہہ ہد  ہہ ہےہ ہاورہ ہہ ہہ ہد
ہ ہاسہ ہہ ہہ ہہ ہہ ہہ ہہ ہہ ڛۊہ ہہ ہہ ہد ہ ہہ ہاورہ ہہ ہڶڲ  ہیہ ہہ ہہ ہہ ہہ ہہ ہا

ںہ ہہ ہذاتہ  ہ ہہ ہاورہ ہہ ہ ہہ ہہ ہہ ہاہ ہہ ہہ ہر ہدنہ ہہ ہہ ہہ ہہ ہرتہ ہہ ہد
 "ہہ ہ ہ ہہ ہ ہ ہ اسہ ہ ہ اورہ ہ  ہ ہ ہ ہ   ہ

ہ ہ:ہ ہ ہہ ذ

ہ"ہ ہ ہہ ہہ ہا ا ہ ہلہ ہہ: ہ ہہ ہہ ہا د٤ہ ہہ ہہ ہانہ ہہ ہںہ ہہ، ہرا  ہہ ہانہ ہاورہ ہہ ہہ ہہ ہز
ںہ انہ اورہ ہہ، ریہ نہ  "ہ ہ ہ نہ ہ ہہ ہ دو

تہ ر٤ہ نہ ہ ہ اورہ ہ ہوا ہ در ہ را ہ ہ ۽ۗښڴہ وہ ہ اور   ۔ ہہ ہ د
 :ہ ا  صلى الله عليه وسلمی ہِ   ہ ء

لصلى الله عليه وسلمہ ہِ ہ٤ہ ہ ہہ ہامہ ہءہہ ہ ہ ہاورہ ہہ ہر یہ ہہ ہہ ہہ ہپہآہ ہہ ہہ ہ٤ہ ہہ ہا اہ ہہ ہپہآہ ہد  ہ ہہ ہہ ہا
ہ ہہ ہپہآہ، ہہ ہہ ہہ ہہ ہتہ الہ ہہ ہپہآہا ہا لہ ہوہ ہا ہ، ہہ ہفہ ہہ ہہ ہہ ہا ہ ہہ ہِ ہہ ہہ ہا  فہ ہا

ہ ہںہ ہہ د ہ ہا ہ ہاورہ ہہ ہہ ہوہ ہہ ہہ ہہ ہوہ ہمہ ہہ ہر ہ ہہ ہہ ہیہ ہہِ ہہ ہا  ہہ ہہ ہانہ ہاورہ ہہ ہہ ہوا
ہ ہ ہ نہ ہ ہ یہ ہہ و٤ہ ہ  درہ مہ اہ ہ یہ نہ ا ہ:ہ ہ لہ ہ اڗڰ

8

ہ ہہ ہہ"ہ  ہہ ہہ ہاورہ ہہ ہہ ہہ ہہ ہہ ہہ ہاسہ ہہ ہ ہہ ہہ ہہ ہہ ہہ ہوہ ہلہ ہا
ہ  ۔"ہ ہ ہ ہہ ہ ۓڡ ہ اسہ  ہ ہ ہا

 
ء، ا 7 ڝ ږ ا م  ا ہ.8/242،  
ء، ا 8 ڝ ږ ا م  ا ہ.14/43-44،  
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ہ ہ ہ:ہ ہ ہہ  ذ

ڛ۹ہ ہہ ہہ ہہ ہنہ ہتہ ہہ ہہ ہہ ہروحہ ہاورہ ہہ ہہ ہو٤ہ ہہ ہہ ہ ہہ ہہ ہہ ہاورہ"ہ  ہ۞ۇ
ہ ںہ ہہ ہہ ہہ ہر ہ ہتہ ہدو ہ ہدنہ ہا ہ ہہ ہنہ ہہ ہدورانہِ، ہہ ہا  ہاورہ ہہ ہریہ ہر

ںہ ٤ہ ہ دلہ ےہ ہ ہ ہہ ہ:ہ ہ ہ ہ ہ ہ ا ہ ہہ ز ٤ہ ہ ا  ۔"ہےہ ز
ہ ہاورہ ہہ ہہ ہامہ ہہ ہہ ہہ ہہ ہتہ ہ ہہ ہہ ہرا رہ ہہ ہہ ہہ ہہ ہہ ہا ہ ہا  ہ٤ہ ہہ ہہ ہا

بہ ہہ پہآہ ءہ ہ تہ ہ ہہ ہ ہ، ہ ہ ہا ہ ا ہ ہہ ذ ہ ہ:ہہ ہ ہ ذ
 رکہ ا   •
 ہ  ادر  •
ہ • ٰہۿڲ  اژ۵ێٿنہ ڽ
ہ • ٰ ا ہ   یہ  
ە ہ •  ا 
ۂڻۘڽ ہ • ٙ  ا
يہ • ار ا اټ  ڟ  ہ5ۓ

ہ ہہ ہوفہ ہوہ ہرہ ہںہ ہہ ہہ ہ ہرا از٤ ہ ہو ا و      م     ہ ہ ہہ ہ ہہ ہتہ ہاسہ 
ہہ ہہ ہپہآہ ہریہ ہنہ ہثہ ہوفہ ہہ مہ۔ ہہ ہہ ہہ ہہ ہہ ہہ ہپہآہ ہاورہ ہہ ہہ دہ ہہ ہہ ہہ ہد وفہ ہہ ہا  ا

ہ:ہہ ہ ویہ

ہ6
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یہ 6 و ا ر  ا ج  ف   ؤو ا ا،   د  ا ا  ر   ا ا  ڡ ا ڻ ۗښ اژ ا  ار  : د ت و ہ.1/268 ، (2008 ، )
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ہ ِ   ر اور   ںہ انہ، و٤ ہ ہ ہ ہ ہہ ہ ہ تہ دو  :ہ ہ ہہ ذ

ہ"ہ ا  ہہ ہہ ہہ ہہ ہضہ ہہ ہہ ہہ ہہ ہہ ہنہ ہرہ ہدوہ ہہ ہہ: ہ ہہ ہہ ہاش۹ۙہ ہہ ہا
ہ ہ۔"ہد
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يہ 2 ۪ فہ، اژ۵ ا ا    4، ا  ہ.30
ا 3 ن  ا   ا    ظ،   ا ڡ   ڻ ۗښ اژ ا  ار  د ت:  و ہ.1/180 ،(2007 ، )
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The Efforts of Sufis in the Science of Hadith 
ریہ ہ ہا   ٤ 

ہ ا ڈی  ہ،   ا ۓڛ۷م  دہ،   ر  آ ہر  
ہتہ ہ ڈا 

ہ و ٹ  ہ، ا ا ا ۓڛ۷م  ہ،   ر دہ، ر   ہ آ
ABSTRACT Tasawwuf is one of the four major fields of Islam; the Quran, Hadith, and fiqh are the three others. The Holy Quran and the Science of Hadith are the material sources for the rest of the two fields. Quranic Teachings and Spirit and Hadiths of the holy Prophet Muhammad (SAW) and His Seerah laid the foundations of the science of Tasawwuf. Sufi Scholars of different ages contributed a lot to the field of Tafsir and other areas of Quranic sciences, as well as they also contributed to the field of Hadith and its sciences. Their scholarship not only integrated a profound understanding of the inner meanings and ethical implications of Hadith but also involved the meticulous transmission of prophetic traditions. One can find Sufi scholars in chains of Hadiths, Sufis contributions to the field of Ilm ul Riwayyat and Ilm ul Dirayyat and many Sufi scholars’ compiled Hadith collections. In Islamic intellectual history, we find many Sufi scholarly figures, like Al-Tirmidhi, Kalabadhi, Al-Fuḍayl ibn ʻIyāḍ, Ibn-e-Aarabi, Atiya bin Saeed Andulusi, Muhammad bin Sulumi, Abu Nuaim, Abdullah Ansari Haravi etc. This article will explore the contribution of Sufi scholarship to the science of Hadith and its development. 
KEYWORDS:  

Tasawwuf, Sufi, Hadith, Compilations. 

٤ہ ہ ہاورہ ہ ہ ہ تہ دہ ہ فہ ا  ہ ہ اورہ تہ مہ ہہ ہ ہ ہ ہ ہ اسہ ہ ہو ا  
دل    ف     ٰ ا  و٤   اور  ہاور ہ ہف     ہ ہاسہ ہہ ہفہ ہہ ہذاتہ ہہ ہہ ہہ ہٰ ہا

مہ اورہ ہہ ہہ ہہ ہہ ہہ ہانہ ہاورہ ہہ ہہ ہا مہ ہ  ڡہ ہا  ہ، ہہ ہہ ہہ ہرہِ ہاورہ ہہ ہہ ہنہآہہ ہاولہ ہنہِ ہہ ہاڗڨ
ہ فہ ہ  ا ہ:ہ ہ نہ ہ ہادیہِ  تہ ہ ہ۔ ب و   
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۔  .4      د      ا  اور       اور         اور   
در  .5 دى                اور           ،       ں  ا       

  ا     ں 
۔  .6   ز ام   ا ف  ز و او ء اور ر ا
7.   ً ر   250           ا     ظ   (Abstract)  ا       ن  ى ز ا

۔ ے    ا
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    ت      وا       اس  ۔  ڶڰڙڡّ      ا     ن  و  ۓڛ۷م    ا     ق  ا
:  ادار     ذ ِ   
۔  .1        دو  ل         ر   ق ا ا
ن،  .2 ِ اد  ، ل   و ا    ، آن، ۓڛ۷م ا ت ۓڛ۷م ا        وا     ق  ا

ت    ح    ن اور ا  و  ت،  ت،  ا ت،  ، ادب،   ، فّ،  م و  
ہ و  )     وا     ت    ۔ اور ا       ہ  رف) و

3.    ا          ا ق  ۔  ا     ظ ر     ا  و  ا   ت و  ا  
۔ .4         رڈ     ادارا   ا              ق  ا
5.     ۔             و   ، ا ورى    ت      ل   ار  ادارت    ق  ا

۔   روں  ے  ہ   آ       ب         ،  را روں 
6.     ، ورى          را   ر      ڶڰڙڡّ  ق    ا   دى     را ادارت   ِ دارى    ذ

۔     ر                   و  ن،    ا   ر  اردو  و
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 و       ّ  مِ ا
:۶                                      -      ۲:رہ          ء ۲۰۲۳د

   و قڈا    ا     ،رو

   ڈا     رف ا   رج  ، ا

       ر  ڈا  ،  ا

 ٰ  ا    ڈا
   
ن       ا ڈا   ڈا
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