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ABSTRACT

Social media has connected people having various cultures with
each other at the global level. It is an exquisite source of social
interaction and instant information. The significant role of social media
in the contemporary world cannot be denied. It has connected people
having various cultures with each other at the global level. It is an
exquisite source of social interaction and instant information. The
significant role of social media in the contemporary world cannot be
denied. It has emerged as a transformative force in the modern age,
reshaping various aspects of society, communication, interconnection,
and individual behaviour. It can play a key role in the development of
any society in the contemporary world. Many benefits can be achieved
in a short period by proper and positive use of it. But, on the other side,
social media is also a source of false information, character assassination
and propaganda. If it is used correctly and positively, a lot of benefits can
be obtained in a very short time, but it has become an easy and instant
source of misinformation, character assassination, obscenity and nudity,
social evils, Islamophobia, Atheism and Western culture in societies. It
has brought about radical changes in the patterns of social interactions
in Islamic societies. Nowadays, the negative impact of social media on
Islamic societies has become a challenge for the Muslim Ummah. The
negative impact of social media on the Muslim young generation is a
major issue in Muslim society. A new generation of our society is
misusing social media. Character assassination of any person has
become common by sharing edited pictures and videos on social media
in recent times. Islam provides a code of conduct for the excessive use of
social media and prevents its negative use. This research article presents
a comprehensive analysis of the impact of social media on Muslim
societies.
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“Social media, communications on the Internet through which
users share information, ideas, personal messages, and other
content (such as videos). Social networking and social media
are overlapping concepts, but social networking is usually
understood as users building communities among themselves

while social media is more about using social networking sites
and related platforms to build an audience.”*
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“Mill contends that the fullest publicity and freedom of
discussion is essential for all citizens to in political freedom.”®
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“Freedom of expression is a fundamental human right,
enshrined in article 19 of the Universal Declaration of Human
Rights. However, there are governments and individuals in
positions of power around the globe that threaten this right. A
number of freedoms fall under the category of freedom of
expression. Freedom of the media is under attack in many
places because of its essential role in ensuring transparency and
accountability for public and governmental authorities.” /
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“Social media plays a key role in facilitating rich cultural
exchanges and joyous intercultural dialogue. Ideas, views and
cultural expressions from across the globe flow freely, form-ing
a terrain where diversity is valued and given its rightful place.
This fosters inclusive and multicultural interactions, generating
an environment of depth and diversity in knowledge and
experience, and together forming a roadmap to a deeper global
understanding.”®
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“Things are rapidly changing because of social media. Youths

who question Islamic teachings can easily interact with other
apostates, ex-muslims, and freethinkers across the world. They
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“Islamic centres ought to work to realize interfaith dialogue.
They should focus on contesting extremism. The Islamic

establishment should strive to make Islam appealing to youths
who are living in an era of social media.” 1’
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Post, September 14, 2019.
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“There are plenty of social media accounts created to inform,

remind, and engaging with followers of various religions. For

example,lslamic Thinking has over one million followers on

Twitter. The account tweets inspirational quotes, friendly
reminders such as “speak kindly of others.”*?
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19. Muhammad Maga Sule and Yahaya Sulaiman, “Enhancing Da’wah and Spread of
Knowledge Via Social Media Platforms,” Jurnal llmiah Peuradeun 9, no. 1 (January 30,
2021): 145, https://doi.org/10.26811/peuradeun.v9il1.549.
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Social Media presents a huge opportunity for us to reach out to
people who may not know about Islam or Muslims. Thousands

of Americans have never met a Muslim but they have access to
us through social media.??
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